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Presentation

7" International EMI Entrepreneurship & Social Sciences Congress is to be hosted
by TEAM University in Tashkent (Uzbekistan) between June 20-22, 2022 and will
be held in hybrid form. With 185 papers prepared by 281 academics from 143
universities/institutions and 32 countries: Tiirkiye, USA, UK, TRNC, Taiwan,
Romania, Norway, Belgium, France, Argentina, Albania, Uzbekistan, Azerbaijan,
Kyrgyzistan, Kazakhstan, Pakistan, Georgia, Philippines, N.Macedonia, New
Zealand, Jordan, South Africa, Zimbabwe, Nigeria, Malaysia, Bangladesh, Iran,
UAE, India, Ukraine, Morocco.

The aim of the congress is to develop human, social and cultural capital. The EMI
Congress is an academic, social and cultural organization where academics,
entrepreneurs, public and private sector managers and NGO leaders, artists and
students exchange information. The main theme of the congress will be “The
Entrepreneurship and Social Sciences in Turkic World”. It is organized in
cooperation with BAIBU, Camridge International University (Uzbekistan), Eastern
Mediterranean University (N. Cyprus), Vision University (N. Macedonia),
University of Stavanger (Norway), Silifke Chamber of Commerce and Industry,
Cyprus Science University, Istanbul Kent University, Gedik University, Nisantast
University, Istanbul Esenyurt University, Jizzakh State Pedagogical Institute
(Uzbekistan), Diplomat University (Uzbekistan) ve Turan University
(Kazakhistan).

On the day of completion of this journey, we are delighted with a high level of
satisfaction and aspiration. It is important to offer our sincere thanks and gratitude
to a range of organizations and individuals, without whom this year’s conference
would not take place. We would like to thank all the conference delegates, the Track
Chairs and the reviewers and the staffs at TEAM University for their efforts. This
conference would have not materialized without the efforts of the contributing
authors for sharing the fruit of their research and the reviewers for scrutinizing,
despite their busy schedules. We also thank our members and colleagues who
accepted the duty to participate in the Scientific Committee and for their valuable
help in the screening, selecting, and recommending best contributions.

Prof. Dr. Himmet KARADAL Prof.Dr.Erdogan EKIZ
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Abstract

Likewise in every country, one of the vital factors of society formation in Azerbaijan is education.
The main role in the development of a country consists of education in the present days, since a
country can gain achievements and the highest development through the activities of a smart,
capable, and highly educated population. Considering all the above-mentioned matters, more
attention is paid to education in our country, and for the sake of educational development, several
significant actions have been taken. One of the most important decisions made in the secondary
education system of Azerbaijan was conversion to the curriculum system, which is popular in most
developed countries of the world; and the other one was in the higher education system — i.e.
conversion to the Bologna system. This article is about the innovations and innovative treatments
and methods that were acquired in the education system of Azerbaijan during the latest couple of
decades. The education system was divided into two parts, such as secondary and higher education,
and each part dealt with advantages and distinguishing features of the occurred innovations.
Moreover, this article gives information about the gained achievements and planned improvements
in the education system.

Keywords: Secondary education system, higher education system, innovation, method,
curriculum
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Abstract

The economic essence of entrepreneurship is considered in the article. Investigated processes
taking place in the enterprises, the presentation to the justification of the need to rationalize the
economy through the creation of innovations and the explanation of the direction of development
of small and medium enterprises are discussed in the article. An entrepreneur-owner, a central
figure in civil and commercial circulation, he is the main protagonist of the market, a guarantor of
the stability of civil society. Entrepreneurship (entrepreneurial activity) is defined as an initiative
independent activity of citizens and their associations aimed at making a profit. The distinctive
features of entrepreneurial activity include the fact that it is carried out at your own peril and risk
and under the property responsibility of the entrepreneur. Freedom of enterprise, along with private
property, is seen as the basis of a market economy, and the entrepreneur as the main figure in the
market. To assess the exceptional importance of entrepreneurship for modern society, it is useful
to refer to the fundamental differences between the two opposite ways of doing business - market
and administrative-command, called in foreign literature "forced directed"” or "state-compulsory".

Key words: Eunterpreneur, business, Uzbekistan, products, rights, economic, society, judicial
protection, financial condition, information, labour, money, property, establishment, taxes,
expences, natural resourses, state bodies.
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Abstract

Digital ventures are created within Digital entrepreneurial ecosystems. Design of new digital
products co-occurs with vast ambiguity regarding the technical feasibility of business requirements
and guidelines. There is a lack of frameworks for product management in the Central Asian
entrepreneurial context. The authors address the following research question: "How can digital
ventures benefit from digital technologies to grow products in the Central Asian regional
context?". Authors conduct an in-depth case study of developing and implementing a Learning
Management System in the business context of a Central Asian startup accelerator for the period
from 2019 to 2022. Our data collection comprises three methods: interviews, participant
observations, and IT artifacts. For data analysis, we adopted grounded theory methods for coding
and deriving theoretical concepts. Based on the data and existing literature, we propose an
extension of the continuous post-launch product development framework by adding core
requirements modeling mechanism. Authors' extensions allow mitigating the impact of unstable
and abstract business requirements on software products' scope and budget.

Keywords: digital ventures, product management, requirements modelling

Ozet

Dijital girisimler, Dijital girisimcilik ekosistemlerinin igerisinde olusturulur. Yeni dijital iirtinlerin
tasarimi, 1s gereksinimlerinin ve yonergelerinin teknik fizibilitesine iligkin biiytik bir belirsizlikle
birlikte olusur. Orta Asya girisimcilik baglaminda {iriin yonetimi ¢ergevelerinin eksikligi var.
Yazarlar su arastirma sorusunu ele alir: “Dijital girisimler, Orta Asya bolgesel baglaminda {irtin
gelistirmek i¢in dijital teknolojilerin faydalarini nasil uygulayabilir?”. Yazarlar, 2019'dan 2022'ye
kadar olan donemdeki bir Orta Asya start-up hizlandiricisinin is baglamimda Ogrenme Y&netim
Sistemi gelistirilmesi ve uygulanmasi konusunda derinlemesine bir vaka c¢aligmasi yiiriitiir. Veri
toplama, lic yontemden olusmustur: miilakatlar, katilime1 gozlemleri ve IT eserleri. Veri analizi
i¢in teorik kavramlar1 kodlamak ve tliretmek i¢in temellendirilmis teorik metotlar kullanilmistir.
Bu caligsma, verilere ve mevcut literatiire dayanarak, temel gereksinim modelleme mekanizmasini
ekleyerek siirekli lansman sonrasi iirlin gelistirme ¢ergevesinin genisletilmesini Onerir. Yazarlarin
Onerileri, kararsiz ve soyut is gereksinimlerinin yazilim {iriiniiniin kapsami ve biitcesi tizerindeki
etkisini azaltmaya olanak tanir.

Anahtar Kelimeler: dijital girisimler, iiriin yonetimi, gereksinim modelleme.
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Team University
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Abstract

Entrepreneurship is one of the mostly pursued university degrees among contemporary higher
educational institutions™ applicants. The current degree allows its holders to make a career as a
manager, business consultant, financial advisor, fundraiser, business reporter, marketer, etc.
Universities specialized in entrepreneurship offer a variety of courses in economics, marketing,
management, IT. Meanwhile, international institutions usually require their students to take
Academic English language related courses keeping in mind that the English language is the main
communication source in all fields including business. For this reason, the subjects related to the
discipline of English for Academic Purposes are taught in the first year of the studies. In fact,
modules such as Academic and Business Communication Skills the one, which is taught in
International Foundation Course at Team University, is the basis for all other modules delivered
in upcoming years and is like a bridge connecting all university subjects together. Several studies
highlight and encourage institutions to focus on teaching communication skills to future
entrepreneurs pointing out that people involved in business should be competent at communicating
so that they can perform properly across geographical boundaries. Moreover, some surveys show
that job recruiters indicate speaking and writing skills as top ones when it comes to prioritize
certain job-required skills. In fact, not all students may be able to see the value of communications
skills in pursuing their degree in Entrepreneurship. In some cases, the students can underestimate
the modules like Academic and Business Communication Skills and this may result in students’
poor attendance, passive participation, gaps in knowledge and failures in assessment. The similar
scenario related to students’ inactive and reluctant performance was common among some of the
students at Team University. Since this was alarming situation, the University faculty staff and
module team decided to investigate the issue and necessary feedback sessions were provided to
gather students™ opinions on the module. The collected data was used to design the module further
and bring needed changes. The researcher as well conducted her small-scale research under the
title “Ensuring students’ engagement in task completion” by choosing 35 university students as
her research subjects. The studies were conducted in two stages: exploratory and action levels of
research. The mixed research method was used implementing research instruments such as
reflective writing, questionnaire, observation and formal group discussion. The whole research
lasted for about three months and within this time the findings of both exploratory and action level
researches were ready. The findings of the former stage of the research show that students” interest
in lesson lowers down if they listen regularly to teacher’s input, do tasks individually and complete
writing tasks. The present module indeed is based on particular theories, individual assessment
tasks and writing assignments such as summary, synthesis, argumentative essay and CV. Certainly,
these above-mentioned aspects cannot be removed from the module completely; otherwise the
module will stop being essential and topical. The literature review made during the exploratory
research highlight that challenges in students™ passive performance and constant ignorance in task
completion can be solved by providing meaningful activities and group-based tasks. Indeed,
meaningful activities are the ones, which direct the task completion to students’ preferences, needs
and abilities. In short, if students opt for learning specific case studies instead of listening to the
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lecture or decide to gain negotiation skills, which are truly necessary for their future profession,
then the activities will be based on these very points mentioned above. Furthermore, the literature
suggest to implement student empowerment to some extent and assign the roles of facilitator,
teacher assistant, peer reviewer, etc. to the students in the classroom. Indeed, thanks to the rapid
changes and technological advancements, the outlook of the present young generation is unique.
They mostly perform good risk taking, inquisitive and critical thinking skills. Most of them admit
that success comes after learning through making mistakes. That is why some educators believe
that it would be a right decision to let students act as decision and change makers in their classes
by providing them with free and comfortable atmosphere to study, express their views, critically
reflect on their studies and encourage them to suggest necessary actions to improve the study
process. In short, throughout the current research, meaningful and group-work based activities
were utilized, especially in completing writing tasks. In addition, students were asked to perform
as a facilitator of group discussions, question and answer sessions and as a peer reviewer of the
written works. The taken actions have yielded immediate positive results and changes in students’
performance. Most students started to be more engaged in task completion than they were before.
Certainly, the present research has its limitations that urge the researcher to investigate the issue
more thoroughly and undertake the research of a larger scope.
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Abstract

The role of farms has been growing in recent years in the agro-industrial complex. High yields and
rational use of available resources are in demand today. Considering the need for knowledge and
skills of young people receiving loans from JSCB "Agrobank", the training course "Farmers'
School™ has been launched in cooperation with higher education institutions in order to give young
people proper training in short-term courses and to equip them with the necessary skills to open
and run their own business in the field of agriculture.

The Farmers' School is the first project in Uzbekistan to teach young people how to use the latest
innovative technologies in agricultural production, train skilled young farmers and develop
entrepreneurial skills in agriculture. The School course is organized in accordance with
international standards, and during the 2-month training learners study The modules on
"Livestock”, "Poultry”, "Olericulture and horticulture”, "Greenhouse", "Viticulture" and
“Business, Finance, and Legal Literacy”, which incorporates the profound knowledge and
experience in the most important areas of agriculture of Uzbekistan, are designed to help learners
get a successful education and take initial steps in entrepreneurship.

The Farmers' School was established as a pilot project on the premises of agricultural universities
in 5 regions. At present, 5 cohort has completed the course (about 500 people completed) and 6"
intake is in progress.
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Impact of Human Resource Management in Small and Medium sized
Enterprises and Entrepreneurship
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Abstract

Today, entrepreneurs, small and medium-sized businesses are the basis for sustainable economic
development in the world. In developed countries, businesses account for more than 90% of the
total number of enterprises and employ more than 50% of the working population.

In Japan, 71.7%, 69.3% in Germany and 53% in the United States work in small and medium
enterprises. As of 2018, 76.3% of the employed population in Uzbekistan work in this field. At
the same time, businesses play an important role in the GDP of developed countries. In particular,
their share is 60% in China, 57% in Germany, 53% in Singapore, 52% in the United States and the
United Kingdom, and 51.6% in Japan. The share of this sector in the GDP of Uzbekistan is 59.4%
Small and medium sized business development is one of the priorities of state policy today in
Uzbekistan. According to President Shavkat Mirziyoyev, we can achieve development and a
prosperous life only through active entrepreneurship, hard work and aspiration

The main objectives of the paper are to understand the linkages between human resource
management practices and small to medium sized enterprises’ performance in Tashkent city.
Despite the fact that there is some research already done in large organizations, there is scarcity of
research specifically in small to medium sized enterprises as well as to identify efficient HR
practices implemented in small to medium sized enterprises. There are several human resource
practices used in small to medium sized enterprises however this research focuses on efficient
tools used in human resource practices

Key words: Entrepreneurship, Small and Medium Sized Enterprises, Human Resource
Management.
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Ecological Entrepreneurship For A Sustainable Future
Siirdiiriilebilir Bir Gelecek I¢in Ekolojik Girisimcilik
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Abstract

The main cause of environmental problems is in industrialization. Economically, developments in
commercial life forced businesses to produce more and create employment, and as a result, air
pollution increased even more. At the source of all ecological problems such as environmental
pollution, depletion of the ozone layer, and toxic wastes lies the understanding that businesses can
produce at any cost, as long as | can grow and earn more. But this understanding has come to end.
It is necessary to transfer limited and scarce resources to the future. The understanding of
sustainable development and the search for global ecological balance have given very important
responsibilities to entrepreneurs, who are the main actors of economic development. Ecological
production is no longer an alternative, it has become compulsory production. In this study, the
issue of ecological entrepreneurship is discussed and evaluated in the context of green business
understanding and sustainable production. Based on this aim of the study, domestic and foreign
literature has been scanned and the steps to be taken in order to develop ecological
entrepreneurship are listed. In the study, it was concluded that ecological entrepreneurship
activities caused the least damage to the ecological balance, increased the quality of life, made the
consumer, and provided sustainability and competitive advantage.

Key Words: Entrepreneurship, Sustainability, Green Business, Ecological Entrepreneurship

Ozet

Cevre sorunlarinin baglica nedeni sanayilesmedir. Ekonomik olarak ticari hayattaki gelismeler
isletmeleri daha fazla iiretim yapmaya ve istthdam yaratmaya zorlamis, bunun sonucunda da hava
kirliligi daha da artmistir. Cevre kirlenmesi, ozon tabakasinin incelmesi, zehirli atiklar gibi biitlin
ekolojik problemlerin kaynaginda, agirlikli olarak isletmelerin ne pahasina olursa olsun yeter ki
iretip biiyliyeyim ve daha fazla kazanayim anlayis1 yatmaktadir. Fakat bu anlayisin sonu gelmistir.
Sinirl ve kit kaynaklar1 gelecege aktarmak gerekmektedir. Siirdiiriilebilir kalkinma anlayist ve
kiiresel ekolojik denge arayislari, ekonomik kalkinmanin temel aktorleri olan girisimcilere ¢ok
onemli bir sorumluluklar yiiklemistir. Artik ekolojik iiretim bi¢imi bir alternatif olmaktan ¢ikmus,
zorunlu iretim haline gelmistir. Bu ¢alismada ekolojik girisimcilik konusu, yesil isletmecilik
anlayis1 ve siirdiiriilebilir iiretim baglaminda ele alinip degerlendirilmistir. Calismanin bu
amacindan hareketle, yerli ve yabanci literatiir taranmis, ekolojik girisimciligin gelistirilebilmesi
adina atilmasi1 gereken adimlar siralanmistir. Calismada ekolojik girisimcilik faaliyetlerinin
ekolojik dengeye en az zarar1 verdigi, yasam kalitesini artirdigi, tiiketici ve toplumu cevre
konusunda bilinglendirdigi, siirdiiriilebilirligi ve rekabet dustiinliigii sagladigi sonuglarina
varilmistir.

Anahtar Kelimeler: Girisimcilik, Siirdiiriilebilirlik, Yesil Isletmecilik, Ekolojik Girisimcilik.
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Abstract

Although there are many studies in the literature on the reflection of cultures on entrepreneurial
personality traits, the effects of culture on entrepreneurship, corporate entrepreneurship in the
intercultural context and the effects of social and cultural structure on entrepreneurship, it is seen
that studies evaluating the subject by integrating working methods in the world into
entrepreneurship are limited. From this point of view, the aim of this study is to evaluate the
cultural differences in entrepreneurship by giving examples from the world on working methods.
In addition, in this study the basis of success in today’s business life in different countries in the
world has been tried to be explained. The method of the study is a literature review. In the study,
it was concluded that cultural differences shape the entrepreneurial structure, which is considered
one of the dynamic elements of societies, and affect the number of entrepreneurs. In addition, it
has been observed that cultural values are also effective in entrepreneurial motivation.

Key Words: Entrepreneurship, Culture, Cultural Differences, Working Methods

Ozet

Kiiltiirlerin girisimci kisilik 6zelliklerine yansimasi, kiiltiiriin girisimcilige etkileri, kiiltiirlerarasi
baglamda kurumsal girisimcilik ve sosyal, kiiltiirel yapiin girisimcilik tizerine etkileri
konularinda alan yazinda pek ¢ok caligma bulunmakla beraber, diinyadaki ¢alisma yontemlerini
girisimcilik konusuna entegre ederek konuyu degerlendiren ¢alismalarin smurli kaldigr
goriilmektedir. Buradan hareketle ¢alismanin amaci ¢calisma yontemleri tizerine diinyadan 6rnekler
vererek girisimcilikteki kiiltiirel farkliliklar1 degerlendirmektir. Ayrica bu ¢alismada, diinyadaki
farkli iilkelerin giinlimiiz is yasamindaki basar1 temelleri agiklanmaya c¢alisiimistir. Calismanin
yontemi literatiir taramasidir. Caligmada kiiltiirel farkliliklarin toplumlarin dinamik unsurlarindan
biri sayillan girisimcilik yapisini sekillendirdigi ve girisimci sayisint etkiledigi sonucuna
vartlmistir. Ayrica, kiiltiirel degerlerin girisimci motivasyonunda da etkili oldugu goriilmistiir.

Anahtar Kelimeler: Girisimcilik, Kiiltiir, Kiiltiirel Farkliliklar, Calisma Y ontemleri
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Teaching through Innovative Education Program (IEP)
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Abstract

Academics and curriculum makers are always under pressure to educate students with skills that
meet the market's expectations as technology advances. To keep current with the requisite skills,
a thorough and ongoing analysis of the field is required, followed by the modification of the
curriculum to teach students the necessary skills. The report examines the current state of higher
education and vocational education in arguing significant, long-term relationships in the creation
and evaluation of innovative education programs (IEPs) which lead to enhanced critical thinking,
decision making, collaborative skills, innovation, and digital literacy of the students. In the field
of higher education, it is crucial to highlight the importance of the IEP framework which has
relatively little literature, and to fill the gap multi-dimensional IEP conceptual framework is
offered in order to contribute to improving teaching and learning methodologies that make enable
the development of complex skills. Also, this paper provides the contributions to universities’
curricula in order to bridge the gap between university graduates' abilities and industry
expectations.

The paper is designed by applying a qualitative and phenomenological research design which helps
to get a critical evaluation of the literature and discover experience from the individual's
perspective, in addition to the developmental research, a case study implementation is used to
analyse the IEP framework in international schools. The necessity for digital mechanisms at
universities is growing as a result of eLearning techniques, particularly in light of the COVID-19
pandemic. The outcome illustrates that the higher education system in Uzbekistan is in desperate
need of large-scale innovations that can assist generate the high-quality learning results that are
required across the board. Teaching and learning theory and practice, as well as the learner,
teachers, community, society, and culture, should be the major focus of educational innovations.
Multimedia applications require a strong theoretical basis built on systematic research and high-
quality education which saves the cost and time efficiency of learning which is one of the most
important areas of study and innovation. The findings revealed a variety of problems and
challenges that teachers have faced such as a lack of sense of accomplishment, conflict resolution,
collaboration and creativity were the themes that emerged from the analysis. Future research
recommendations were also discussed.

Key words: Higher education, innovative education programs, curriculum.
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Abstract

The role of our educators in educating the younger generation and bringing them to the peak of
maturity is invaluable. It is known that the results of the activities of the educator depend on their
achievements and successes. From this point of view, it is natural that the teacher has a special
place, position, prestige in the educational process. In turn, the success of the educational process
is explained by the organization, management, organization of the educational system and the
conscious influence on the personality of the student. This requires the self-taught individual to
achieve a position of authority. With this regard, this article deals with the issues of the formation
of a pedagogist as authority in today’s modern society. Some view points by well-known
psychologists and scientists in this field have been discussed and their classification has been
analyzed.

Keywords: Educator, young generation, authority, modern society, pedagogist, conscious
influence, social relations, social morality, socio-psychological relations, informal leadership,
pressure authority, pedant authority, resonant authority, distant maintenance authority.
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The Importance of Using Advanced Pedagogical Technologies in Teaching the
Social Sciences
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Abstract

Modern life today is unimaginable without the advancement of science and education. For
thousands of years of human development, mankind has not been able to discover a more effective
means of developing society than education, science, and the profession. That is why education
and science are important factors that determine the future of any society, nation and state, and
serve its development. Reforming the modern education system can only be achieved by creating
electronic data packets in computer systems. These include e-textbooks, manuals, videos,
animations, flash products, simulator tests, and more. Of course, electronic textbooks and manuals
are not and cannot replace books. They don't have to be pictorial or reference. Electronic learning
materials and manuals should facilitate the acquisition and memorization of the most important
concepts, information and examples, involving the capabilities of the human brain. An e-textbook
should make it as easy as possible to understand, assimilate, and memorize computer-generated
explanations, taking into account the capabilities of the human brain, especially emotional and
sound memory, and the concepts, conclusions, and examples that matter. The text should be
limited, as books, paper, and pencils should be used to deepen computer knowledge.

Key words: Education system, electronic learning, information and communication, educational
tools, advanced pedagogical technologies, interactive methods, individual forms, learning
activities.
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Factors of Formation and Development of the Digital Educational Process in
the Social Sciences
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Abstract

This article discusses the issue that, among the digital generation, the differentiation into
"laggards™ and "advanced" is especially noticeable. Among the latter, a new type of students with
high academic independence has appeared, aimed at self-education, self-actualization and self-
development, where possible - independently forming their educational route, in some cases,
combining study, work and personal development together. In general, the strategy of working
with representatives of the digital generation should proceed from the fact that it is almost
impossible to integrate them into the traditional educational process. Its essential transformation
is necessary, the result of which is the construction of a new, digital educational process. One of
the socio-psychological barriers preventing the solution of this problem is that many teachers who
have successfully passed the stage of adaptation to digital technologies and successfully use digital
means outside of professional activity retain the usual beliefs that their professional and
pedagogical activities should preserve the traditional (pre-digital) character.

Key words: information technologies, digital society, digital technologies, digital generation,
innovation, “smart”, educational process, digital educational process.
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Abstract

In modern times, in the system of international economic relations and economic relations between
the countries of the world, various trade operations are carried out. Trade is one of the leading
sectors of the world economy. Trade plays an important role in shaping the world economy,
increasing its efficiency based on historical stages of development, as well as regulating
international relations. In this case, the principles of specialization, globalization, and integration
are taken as a basis. The efficiency of trade is achieved through a pricing policy that optimizes
international trade between countries. It is also based on supply and demand. From this point of
view, the article extensively studies the foreign trade relations of the Republic of Azerbaijan, along
with its positive trends, and also studies the areas that hinder its development. Thus, the geography
of foreign trade relations of the Republic of Azerbaijan has significantly expanded in recent years,
has become a member of international trade organizations, and has achieved positive trends in
trade. At present, the Republic of Azerbaijan has established foreign economic and trade relations
with a number of countries around the world and is constantly developing these relations.

Keywords: foreign trade, foreign policy, economic relations, globalization, integration, import,
export.
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Flipped Learning Model in Religious Education: A Pattern of Practice
Din Egitiminde Ters Yiiz Edilmis Ogrenme Modeli: Bir Uygulama Ornegi
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Abstract

In this study, the Flipped learning model, which is one of the contemporary learning models that
gives the students an active role in the learning processes will be discussed and the applicability
of this model in the context of Religious Culture and Moral Knowledge course will be examined.
Flipped Learning is defined as a new method in which in-class and out-of-class practices are
completely reversed and students learn the relevant subject before the course and participate to the
courses in a prepared condition. When the content of the Religious Culture and Moral Knowledge
course is looked out, it is seen that it is in a structure compatible with the Flipped Learning model.
Therefore it is thought that implementing the Flipped Learning model in Religious Culture and
Moral Knowledge courses will help students acquire affective domain skills in a way that are more
qualified and efficient.

Keywords: Flipped Learning, Religious Culture and Ethics Course, Contemporary Education

Ozet

Ogrencilerin bilgiye kendi baslarina ulasmasini amag edinen ¢agdas 6grenme modellerine her
gecen giin daha fazla yer ve deger verilmektedir. Tiirkiye nin de igerisinde bulundugu birgok tilke,
bir diger adi yapilandirmacilik olan, 6grenci merkezli egitimi basat egitim modeli olarak
belirlemistir. Bu ¢alismada 6grenciyi merkeze alan ¢agdas 6grenme modellerinden biri olan ve
diinya genelinde her gecen giin daha fazla goriiniirliik elde eden Ters Yiiz Edilmis Ogrenme
(TYEO) modelinden bahsedilecek ve bu modelin Din Kiiltiirii ve Ahlak Bilgisi (DKAB) dersi
baglaminda uygulanabilirligi incelenecektir.

Bergmann ve Sams (2012) TYEO modelini, simif i¢i ve simf dis1 uygulamalarin tamamuyla ters
yeni bir yontem olarak tanimlamaktadirlar. Modelin sinif i¢i siirecinde ise O6grencilerin sinif
ortaminin getirilerinden yararlanarak ders dncesinde ¢esitli materyaller ve teknolojik olanaklarla
edindikleri bilgileri i¢sellestirmeleri amaglanmaktadir.

Ogrenme, bilginin transferi ve bilginin 6ziimsenmesi olmak iizere iki boyuttan olusmaktadir.
Bilginin transferi, siirecin kolay ve daha az zaman alan boyutunu olustururken, bilginin 6grenci
tarafindan 6ziimsenmesi daha zor ve daha fazla vakit isteyen kisimdir. TYEO modelinin 6grenme
siireclerine en onemli katkis1 da bu dogrultuda gerceklesmektedir. Nitekim TYEO modelinde,
Ogrenme siirecinin zor yoniinii olusturan bilginin 6ziimsenmesi kismi1 geleneksel egitim modelinin
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aksine sinif igi sliregte Ogretmen gdzetiminde ve diger dgrencilerle birlikte gerceklesmektedir.
Sinif dist siireg ise sadece bilginin transferine ayrilmaktadir (Lage, Platt ve Treglia, 2000).
DKAB dersinin igerigi incelendiginde TYEO modeli ile uyumlu bir yapida oldugu goriilmektedir.
Nitekim DKAB derslerinde daha ¢ok duyussal becerilere yer verilmekte, duyussal becerilerin
Ogrenciye kazandirilabilmesi ise ancak yeterli oranda uygulama ve gozlem ile miimkiin
olabilmektedir. Bu dogrultuda empati, diiriistliik, adalet vb. becerilerin 6grencilere istendik
diizeyde kazandirilabilmesi ic¢in Ogrencilerin ders Oncesinde bilginin transferi boyutunu
tamamlamis olmasi, ders igi siirenin ise ¢esitli aktiviteler araciligiyla bilgilerin 6ziimsenmesine
ayrilmasinin nitelikli sonuglar doguracagi ongoriilmektedir.

Anahtar Kelimeler: Ters Yiiz Edilmis Ogrenme Modeli, Din Kiiltiirii ve Ahlak Bilgisi Dersi,
Cagdas Egitim
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Abstract

This article will discuss the history, origins, as well as economic problems of the Meskhetian Turks
who migrated to Azerbaijan. In fact, we have not set ourselves the goal of a comprehensive study
of the whole problem. Because each of the problems we mentioned is the object of separate
research. However, we must admit that there are scientific articles in the historical literature that
contradict each other about the Meskhetian Turks, their origin and settlement. First of all, it should
be noted that Georgian scholars do not consider the Ahiska to be a people of independent language,
culture and ethnic psychology. Rather, this concept has no scientific basis. Unfortunately, this
unfounded concept of Georgian scholars was reflected in the scientific articles of a number of
Russian scholars in the late twentieth century. They proved that they are not far behind their
Georgian counterparts. In some monographs-research works the historical problems of Ahiska are
touched. Undoubtedly, these articles dedicated to the Meskhetian Turks are useful in terms of our
research. However, these works do not reflect the life of the Ahiska Turks in exile in Central Asia,
as well as the history of their settlement in Azerbaijan from the 60s of the twentieth century. At
the same time, the history of the Meskhetian Turks has found a place in the articles and works of
some authors of Meskhetian origin about the various spheres of exile life.

Undoubtedly, such favorable natural conditions have been very useful for the development of the
people’s culture. It is known that the language of the people is an integral part of its national culture.
It is an undeniable fact that Ahiska belongs to the group of Turkic languages. However, they are
called Georgians, and more recently, allegedly Turkified Georgians. The same author writes:
"Some Georgian researchers (especially Guram Mamulia), armed with a chewed-up concept, try
to apply to our history the baseless idea of our people as a departure from the Georgian-speaking
population - Georgians." The protection of the culture of the deported people is closely linked with
its social organization.

Improving inter-ethnic relations in the post-Soviet space remains a serious problem. The fact that
the deported peoples faced new tragedies in the late 1980s has not only been erased from the
memory of generations, but the consequences of the social and moral damage it has done to the
lives and thoughts of the peoples are still manifesting themselves. One of the peoples facing such


mailto:spiriyeva@hotmail.com

-32-

historical injustices is the Ahiska Turks. The vast majority of the population was forced to live as
refugees and exiles, scattered throughout the former Soviet Union. In the following years, the
return of the Ahiska to their historical homeland of Georgia, Ahiska, was not only impossible, but
seemed to be an intractable problem. Since this complex situation of the Meskhetian Turks in
historiography, the life of exile has not been studied from a scientific point of view, the correct
and accurate study of this problem in modern research can be considered one of the important
issues of historical science. This is one of the important factors that makes the study of the problem
urgent, albeit late.

Historical experience shows that there is a fundamental difference between nationalism, which has
a pure national idea, does not allow national discrimination, and nationalism, which is
antihumanist in nature and prefers national exclusivity. Understanding this difference helps to
reveal the true social nature of the joining of a minority of innocent peoples to the national
liberation movement in the face of history. For example, the nationalism of colonial ideologues
has always been a hateful and criminal ideology. The peoples who lived under the conditions of
the great Russian chauvinist nationalism still understand what imperial slavery is. When we say
nationalism, we are talking, first of all, about the totalitarian ideology of the political regime, which
erodes the national and cultural values of individual peoples. Both Tsarism and the Soviet nation,
the "leading" people of the Soviet era, were subjected to this policy. However, the peoples living
in this regime felt that national dignity and national oppression were not compatible qualities. That
is why in the totalitarian system, every step taken by the people to realize their self-consciousness
was considered nationalism. This small explanation gives grounds to say that the in the article
touches on a topical and important problem. From this point of view, a comprehensive solution to
the political and cultural problems related to the restoration of the violated rights of the Ahiska
Turks, who have been repeatedly deported, is very important. This article will focus on the
migration of Ahiska Turks to Azerbaijan and their living conditions there. At the same time, the
struggle of this right for the homeland and the unresolved issues will be investigated and written
about.

Keywords: Azerbaijan, Ahiska Turks, exile.
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Abstract
The family is the mini model of society. It is within the family that the individual experiences
socially important qualities, including spiritual, moral, communicative and aesthetic qualities, and
realizes them throughout his life. Human civilization shows that such socially important human
qualities can only be formed in the family environment. Humanity has no institution other than the
family and it realizes the human formation. The human personality in the family assimilates the
original value system and human qualities through family members, family values, customs and
traditions, customs and traditions. After these qualities formed in the thought and character of the
child, it determines the level of activity and integration with the society. For this reason, the family
is respected by all people as one of the highest values and riches created by man. There is no
civilization, culture, nation, people or tribe in the world that does not have a family institution.
Therefore, society is concerned with the formation of the family, its preservation, promotion of
creative work, its comprehensive provision, strengthening. No one outside the family and society
can be formed and developed as a full-fledged individual.
Keywords: Family, youth, consciousness, ethnic harmony, religious tolerance, tolerance, idea,
innovative methods, environment, principle, action, respect, honor, respect, aid, humanity,
attitude, solidarity.

Ozet

Aile, toplumun mini modelidir. Bireyin ruhsal, ahlaki, iletisimsel, estetik nitelikler de dahil olmak
tizere sosyal agidan 6nemli nitelikleri deneyimlemesi ve yagami boyunca bunlar1 ger¢eklestirmesi
aile i¢indedir. Insan uygarlig, sosyal agidan 6nemli bu tiir insan niteliklerinin ancak aile ortaminda
olusabilecegini gdstermektedir. Insanligin aileden baska bir kurumu yoktur ve insan olusumunu
gerceklestirir. Ailedeki insan kisiligi, aile iiyeleri, aile degerleri, gelenek ve gorenekler, gelenek
ve gorenekler aracilifiyla orijinal degerler sistemini ve insan niteliklerini 6ztimser. Cocugun
diisiincesinde ve karakterinde olusan bu niteliklerden sonra, etkinlik ve toplumla biitiinlesme
diizeyini belirler. Bu nedenle aile, tiim insanlar tarafindan insanin olusturdugu en yiiksek
degerlerden ve zenginliklerden biri olarak saygi goriir. Diinyada aile kurumu olmayan higbir
medeniyet, kiiltiir, millet, halk, kabile yoktur. Bu nedenle toplum, ailenin olusumu, korunmasi,
yaratici ¢calismanin tesvik edilmesi, kapsamli saglanmasi, giiclendirilmesi ile ilgilenir. Aile disinda
ve toplum disinda hi¢ kimse tam tesekkiillii bir birey olarak olusturulamaz ve gelistirilemez.

Anahtar Kelimeler: aile, genglik, biling, etnik uyum, dini hosgdrii, hosgorii, fikir, yenilik¢i
yontemler, cevre, ilke, eylem, saygi, onur, saygi, yardim, insanlik, tutum, dayanisma.
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Orgiitlerdeki Yesil Psikolojik Iklim, Calisanlarin Yesil Davranis Niyetini Etkiler

Mi?
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Abstract

This paper aimed to examine the effect of green psychological climate perception in organizations
on employees' green behavior intention. For this purpose, a questionnaire was applied to 139
employees of an enterprise operating in Konya Organized Industrial Zone, which has 1SO-14001
Environmental Management System certificate and is assumed to have an environmentally
friendly climate in this context. As a result of the research, it has been determined that the
perceived green psychological climate has a statistically positive and significant effect on the green
behavior intention of the employees. According to this, it can be said that the green psychological
climate to be created in the organizations intends the employees to engage in green behaviors.
Therefore, it is recommended that managers who want to encourage their employees to adopt green
behaviors and to do this as a voluntary behavior should give importance to the green psychological
climate in organizations and create a suitable environment for it.

Keywords: Green psychological climate, green behavior intention, green organizational behavior.
Ozet

Bu aragtirmanin amaci, orgiitlerdeki yesil psikolojik iklim algisinin ¢alisanlarin yesil davranis
niyeti tizerindeki etkisini incelemektir. Bu amagla ISO-14001 Cevre Yonetim Sistemi belgesine
sahip ve bu baglamda ¢evreye duyarh bir iklime sahip oldugu varsayilan Konya Organize Sanayi
Bolgesinde faaliyet gosteren bir isletmenin 139 calisanina anket uygulanmistir. Arastirmanin
sonucunda algilanan yesil psikolojik iklimin ¢alisanlarin yesil davranis niyeti lizerinde istatistiksel
acidan pozitif ve anlamli etkisi oldugu tespit edilmistir. Buna gore orgilitlerde olusturulacak yesil
psikolojik iklimin, calisanlart yesil davramiglarda bulunmaya niyetlendirdigi soylenebilir. Bu
yiizden calisanlarint yesil davraniglara sevk etmeyi ve bunu goniilli bir davranis olarak
gerceklestirmelerini isteyen yoneticilerin orgiitlerde yesil psikolojik iklime 6nem vermeleri ve
buna uygun bir ortam olusturmalar1 6nerilmektedir.

Anahtar Kelimeler: Yesil psikolojik iklim, yesil davranis niyeti, yesil orgiitsel davranis.
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Ozet
Insanlarin gelirleri artikca ve iilkeler aras1 sinirlar daralip kiiresellesme artik¢a turizm faaliyetleri;
sadece dinlenme, eglenme ve yeni yerler gezip gorme ile sinirli kalmamaktadir. Her gegen y1l yeni
turizm tiirleri, kapimizi ¢almaktadir. Son yillarda hizli talep artiglar1 yasayan ve biiyiik ivme
kazanan saglik turizmi de bunlardan biridir. Saglik turizmi, tatil yaparken ayni anda saglik
sorunlarmin giderilmesi icin ziyaret edilen destinasyonda saglik hizmetlerinden faydalanmaktir.
Tabi burada vurgulanmasi gereken nokta, tamamlayict tip uygulamalarinin da bu kapsamda
giderek biiyiik ivme kazanmis olmasidir. Ozellikle tamamlayici tip hizmetlerine (alternatif tip)
kendi tlkelerinde erismeyen veya c¢ok yiiksek iicretlerle tedavisini yaptirmak zorunda olan bir
Kitle, baska iilkelere ziyaret etme yolunu se¢mektedirler. Bu noktada Tiirkiye; tam teghizath ve
giivenilir hastanelerinde c¢ogu iilkeden daha ucuz fiyatlara sundugu saglik hizmetleriyle ve
ozellikle devlet eliyle alternatif tip hizmetlerini sundugu 77 adet GETAT uygulama merkezi ile 6n
plana ¢ikmaktadir.
Bu arastirmanin amact; saglik turizmi kapsaminda Geleneksel ve Tamamlayict Tip (GETAT)
uygulamalarinin turizm kapsaminda potansiyelini Tiirkiye’nin 6nde gelen GETAT merkezine
sahip olan Diizce ili iizerinden degerlendirmektir. Diizce ilinde GETAT merkezinde akupunktur,
ozon terapi, kupa-hacamat uygulamasi, siiliik uygulamalari, larva uygulamalari, fitoterapi,
mezoterapi, hipnoz tedavisi, apiterapi, miizik terapi hizmetleri sunulmaktadir. Bu hizmetler ve
kendi tesislerinde iiretimini yapti§i cesitli hastaliklarin tedavisini saglayan cesitli iiriinlerle
Tiirkiye’nin alanindaki akranlarina liderlik eden GETAT merkezi konumuna erigmistir.
Konuyu kendi dogasinda ve gercekliginde detayli olarak derinlemesine incelemek igin veri
toplama araci olarak nitel bir yontem olan goriigme tercih edilmistir. Arastirma kapsaminda
GETAT 1n olas1 turizm potansiyeli ve bu potansiyelin turizm kapsaminda degerlendirilerek bir yol
haritas1 belirlenmesi i¢in saglik ve turizm konularinda uzman kisilerle goriisiilecektir. Arastirma
sonucunda Diizce’nin GETAT merkezinin bir pazarlama araci olarak kullanarak saglik turizminde
one ¢ikmasi i¢in destinasyon paydaslarina 6nerilerde bulunulacaktir.

Anahtar Kelimeler: Geleneksel Tamamlayici ve Fonksiyonel Tip, Saglik Turizmi, GETAT.
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New Trend in Health Tourism: Traditional and Complementary
Medicine Centers

Abstract

As people's incomes increase, borders between countries narrow and globalization
increases; tourism activities don’t remain limited to just resting, having fun and visiting new
places. Every year, new types of tourism are entering our life. Health tourism, which has
experienced rapid demand increases and gained momentum in recent years, is one of them. Health
tourism is to benefit from health services in the visited destination in order to eliminate health
problems at the same time while on vacation. Of course, the point that needs to be emphasized
here is that complementary medicine practices have gradually gained momentum in this context.
Particularly, a group of people who do not have access to complementary medicine services
(alternative medicine) in their own country or who have to be treated at very high prices prefer to
visit other countries. At this point, Turkey; stands out with its fully-equipped and reliable
hospitals, with health services offered at cheaper prices than most countries, and especially with
77 TCM practice centers, where it offers alternative medicine services by the government.

The purpose of this research is to evaluate the potential of Traditional and Complementary
Medicine (TCM) practices within the scope of health tourism through the province of Diizce,
which has Turkey's leading TCM Center. Acupuncture, ozone therapy, stabbing application, leech,
larva, phytotherapy, mesotherapy, hypnosis treatment, apitherapy, music therapy services are
offered in TCM Center in Diizce. With these services and various products that provide the
treatment of several diseases which it produces in its own facilities, this center has achieved the
condition of the Turkey’s TCM center, leading its peers in the field.

In order to examine the subject in detail in its nature and reality; interview, which is a
qualitative method, was preferred as a data collection tool. Within the context of the research,
experts in health and tourism will be interviewed to determine the possible tourism potential of
TCM Center and to determine a road map by evaluating this potential within tourism. As a result
of the research, suggestions will be made to the destination stakeholders to make Diizce stand out
in health tourism by using the TCM center as a marketing tool.

Key Words: Traditional, complementary and functional medicine Health Tourism, TCM.
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Abstract

The concept of Raw Food, which dates back to the 1800s, has emerged as a new trend in the last
30 years in today's gastronomy and culinary arts. Raw Food includes fruits, vegetables, legumes,
nuts, seeds and sprouted grains that can be easily consumed without cooking. Aiming at
consumption in the most natural way, Raw Food is a diet based on unrefined foods. Studies on
Raw Food in recent years have focused on diet, recipes and health. In this study, the history of
Raw Food, its importance, its use in today's conditions were investigated and simple-level recipes
were presented. The aim of the study is to reveal an alternative diet and to raise awareness at the
point of preventing people's fast food habits in busy business life. As a result, it has been revealed
that raw foods prepared as aperitifs are satisfying, healthy, affordable and easily prepared and
consumed products.

Keywords: Raw food, Gastronomy, New Trend, Diet

Ozet

Gegmisi 1800’11 yillara dayanan Raw Food kavrami, gliniimiizlin gastronomi ve mutfak sanatlari
alaninda son 30 yilda yeni bir trend olarak ortaya ¢ikmistir. Raw Food, gidalarin pisirilmeden
kolayca tiiketilebilecegi meyve, sebze, kuru baklagiller, kabuklu sert yemisler, tohumlar ve
filizlenmis tahillar1 igermektedir. En dogal sekilde tiiketimi hedef alan Raw Food, gidalarin rafine
edilmemis halini temel alan beslenme seklidir. Son yillarda Raw Food ile ilgili yapilan ¢aligmalar
diyet, yemek tarifleri ve saglik alanlarinda yogunlagsmaktadir. Bu caligmada Raw Food’un
tarihgesi, onemi, gliniimiiz kosullarinda kullanim sekilleri arastirilmis olup basit diizeyde tarifler
sunulmustur. Calismanin amaci; yogun is hayatinda insanlarin fast food aligkanliklarinin 6niine
gecilmesi noktasinda alternatif bir beslenme seklini ortaya koymak ve farkindalik olusturmaktir.
Sonug olarak, aperatif sekilde hazirlanan ¢ig besinlerin doyurucu, saglikli, biitgeye uygun ve
kolayca hazirlanip tiiketilebilir tirlinler oldugu ortaya konulmustur.

Anahtar Kelimeler: Raw food, Gastronomi, Yeni Trend, Beslenme Sekli
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Abstract

With the rapid development of technology and the increase in its use, various social networks have
started to form, and therefore the concept of social media has gained an important place in the lives
of people, institutions and businesses. As a matter of fact, the ability of individuals to express
themselves regardless of time or place, and their ability to communicate and interact anywhere,
has made social media platforms an indispensable phenomenon of daily life. In addition, various
public/private institutions and organizations have started to use social media platforms very
actively. Moreover, they have both increased their recognition by more audiences and tended to
deliver the information and messages they want to convey more easily to the audiences they want
to convey. Institutions create corporate identity in the context of expanding their perspectives and
getting to know themselves objectively, and they do this through social media networks, in which
corporate communication plays the most active role today. In this study, it was aimed to determine
the use of social media tools of tourism faculties in state universities in Turkey, and also to evaluate
the shares on Instagram platforms, one of the leading social media platforms, by content analysis.
According to the results obtained, it has been seen that tourism faculties take a large part in social
media in terms of corporate communication. However, it has been determined that there are some
deficiencies in managing Instagram profiles and various suggestions have been developed in this
regard.

Keywords: Social Media, Corporate Communication, Tourism Faculties, Instagram.

Ozet

Teknolojinin hizla gelismesi ve buna bagli olarak da kullaniminin artmasiyla birlikte, ¢esitli sosyal
aglar olugsmaya baslamis ve sosyal medya kavrami insanlarin, kurumlarin ve isletmelerin hayatinda
onemli bir yer edinmistir. Nitekim bireylerin zaman ya da mekan fark etmeksizin kendilerini ifade
edebilmeleri, herhangi bir yerde iletisim ve etkilesimi gergeklestirebilmeleri sosyal medya
platformlarini, glinlik hayatin vazgecilmez bir olgusu haline getirmistir. Bunun yaninda ¢esitli
kamu/6zel kurum ve kuruluslar da sosyal medya platformlarini son derece aktif olarak kullanmaya
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baslamis, hem daha fazla kitle tarafindan taninirliklarini arttirmis hem de iletmek istedikleri bilgi
ve mesajlart ulastirmak istedikleri kitlelere daha kolay bir sekilde ulastirmaya yonelmislerdir.
Kurumlar, kendilerine bakis agilarinin genislemesi ve objektif bir sekilde kendilerini taniyabilme
anlaminda kurum kimligi olusturmakta ve bunu giiniimiizde kurumsal iletisimin en aktif rol
oynadigi sosyal medya aglar1 vasitasiyla yapmaktadirlar. Calisma, Tiirkiye’deki devlet
tiniversiteleri biinyelerinde bulunan turizm fakiiltelerinin sosyal medya araclarini kullanim
durumlarinin belirlenmesi ayrica 6nde gelen sosyal medya platformlarindan biri olan Instagram
platformunda yer alan paylasimlarinin igerik analizi ile degerlendirilmesi amaciyla yapilmistir.
Elde edilen sonuglara gore turizm fakiiltelerinin kurumsal iletisim konusunda sosyal medyada
biiyiik bir oranda yer aldiklar1 goriilmiis, fakat Instagram profillerini yonetme konusunda bazi
eksikliklerin oldugu belirlenmis ve bu konuda ¢esitli 6neriler gelistirilmistir.

Anahtar Kelimeler: Sosyal Medya, Kurumsal iletisim, Turizm Fakiilteleri, Instagram.
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Abstract

In the tourism sector, where competition is intensely felt today, where there is high risk and
uncertainty, businesses need to use their resources effectively and efficiently in order to maintain
their existence. Hotel businesses established with high capital aim to increase their profitability by
controlling costs in these challenging market conditions. Especially, hotel businesses, which are
faced with seasonal fluctuations in demand and changing customer demands and expectations,
need good management and accounting systems for both performance evaluation and strategic
planning. At this point, the existence of management accounting, which is effective in making
decisions by providing all financial and non-financial information that managements need, is of
great importance for hotel businesses.

From this point of view, the aim of this study is to examine the management accounting practices
of 4 and 5-star hotel businesses operating in Konya and to determine their current situation.
According to the research findings, it has been determined that 50% of the hotel businesses have
a separate management accounting department and 58.3% have a separate cost accounting
department. In terms of costing approaches, it was revealed that 66.7% adopted the activity-based
costing, 58.3% adopted the full costing approach, while the standard costing approach with 33.3%
was relatively lower than the others. In addition, it has been determined that the actual cost,
budgeting activities, performance appraisal methods and strategic management accounting
practices are high in benefit levels.

Keywords: Cost, Management Accounting, Hotel Businesses
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Ozet

Giliniimiizde rekabetin yogun olarak hissedildigi, yiiksek risk ve belirsiziligin bulundugu turizm
sektoriinde isletmeler, varliklarimi siirdiirebilmeleri adina kaynaklarmi etkin ve verilimli
kullanmalar1 gerekmektedir. Yiiksek sermayelerle kurulan otel isletmleri, bu zorlu piyasa
kosullarinda maliyetleri kontrol altina alarak karliliklarin1 arttirabilmeyi hedeflemektedir.
Bilhassa, talepte meyadana gelen mevsimsel dalgalanmalar ve degisen miisteri istek ve beklentileri
gibi durumlarla kars1 karsiya kalan otel isletmeleri, gerek performans degerlendirme gerekse de
straftejik planlama i¢in iyi bir yonetim ve muhasebe sistemlerine iytiya¢ duymaktadir. Bu noktada
yonetimlerin ihtiya¢ duydugu finansal ve finansal olmayan tiim bilgileri saglayarak, kararlarin
alinmasinda etkili olan yonetim muhasebesinin varlig1 otel isletmeleri i¢in biiyiik 6nem arz
etmektedir.

Buradan hareketle bu caligmanin amaci, Konya ilinde faliyet gosteren 4 ve 5 yildizli otel
isletmelerinin yOnetim muhasebesi uygulamalarini inceleyerek mevcut durumlarmin tespit
edilmesidir. Elde edilen arastirma bulgularina gore, otel isletmelerinin %50’sinin ayr1 yonetim
muhasebesi boliimiine, %58.3’niin ise, ayrt maliyet muhasebesi boliimiine sahip oldugu
belirlenmistir. Maliyetleme yaklagimlar1 agisindan bakildiginda ise, %66.7’sinin faliyete dayali
maliyetleme, %58.3’nilin tam maliyetleme yaklagimini1 besimsedikleri, %33,3 oran ile standart
maliyetleme yaklasimin ise, nispeten digerlerine gore diisiik oldugu ortaya konmustur. Ayrica
isletmlerin, fiili maliyet, biitceleme faliyetleri, performans degerleme yontemleri ve stratejik
yonetim muhasebesi uygulamalarinin fayda diizeylerinin yiiksek oldugu tespit edilmistir.

Anahtar Kelimeler: Maliyet, Yonetim Muhasebesi, Otel Isletmeleri.
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Abstract

In this study, the subject of NFT (non-fungible token) and the transformations that are predicted
to take place in the sports sector in the future are discussed. With NFT technology, individuals and
institutions in the sports sector gain the opportunity to protect their digital assets forever by using
NFT technology, for their physical or digital products that they do not want to be copied or
reproduced. With NFT, the physical damage dimension is off the table, which is one of the
problems experienced in sports collecting. Using this technology, which cannot be changed and
cannot be copied, those operating in the field of sports offer their digital assets for sale with the
fees they set, and they will start to offer more digital assets for sale. With the spread of this
technology, it is thought that the digital world, which is seen as a new source of income in the
sector, will produce unique products with collection value by sports clubs, athletes and institutions,
and these products will be sold more as NFT. It is thought that as of 2022, the revenues to be
obtained from NFT sales in the sports world will be approximately at the level of 2 billion dollars.
It is predicted that the future of sports will reach more value and market share with digital
transformation, as in other sectors.

Keywords: NFT, Sports, Digital Asset, Entrepreneurship

Ozet

Bu calismada ele alinan konu NFT (degistirilemeyen para) ile gelecekte spor sektoriinde
gerceklesmesi Ongoriilen doniisiimler ele alinmaktadir. NFT teknolojisi ile spor sektoriinde yer
alan kisi ve kurumlarin kopyalanmasini, ¢ogaltilmasini istemedikleri fiziksel veya dijital ortamda
olan iirlinlerini NFT teknolojisi kullanarak dijital varliklar1 sonsuza kadar koruma altina alma
olanagi kazanilmaktadir. NFT ile spor koleksiyonculugunda yasanilan bazi sorunlardan olan
fiziksel zarar gorme boyutu artik ortadan kalmaktadir. Bu degistirilemeyen ve kopyalanmasi
miimkiin olmayan bu teknolojiyi kullanarak spor alaninda faaliyet gdsterenler, dijital varliklarin
belirledikleri iicretler ile satisa sunmaktadirlar ve daha cok dijital varligi satisa sunmaya
baslayacaklardir. Bu teknolojinin yayginlagsmasiyla beraber sektdrde yeni bir gelir kaynagi olarak
goriilen dijital diinya spor kuliipleri, sporcular ve kurumlar tarafindan koleksiyon degeri tasiyan
esi benzeri olmayan iiriinler ortaya koyarak bu iiriinleri NFT olarak daha ¢ok satis yapilacagi
diisiiniilmektedir. 2022 yilinda itibaren spor diinyasinda NFT satislarindan elde edilecek gelirlerin
2 milyar dolar seviyelerinde olacag: diisiiniilmektedir. Sporun gelecegi diger sektorlerde oldugu
gibi dijital doniisiim ile daha fazla degere ve pazar payina ulasacagi ongoriilmektedir.

Anahtar Kelimeler: NFT, Spor, Dijital Varlik, Girisimcilik.
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Abstract
In this study, it was investigated in a longitudinal framework whether attachment styles at the age
of 6 predicted internalized problem behaviors at the age of 19. There are two important features
that make this research unique. The first is to test the existence of the behaviors observed at the
age of 6 by interview at the age of 19, and the second is to determine the longitudinal relationship
of attachment with problem behaviors in early adulthood. The research was designed
longitudinally. The study group of the research consists of 26 participants. These participants were
studied at both age 6 and age 19. TOBAH, SBDS and semi-structured interview form were used
as data collection tools in the study. The equivalent of each item was determined from the semi-
structured form. Qualitative descriptions were graded and converted into points. The scores
obtained were matched with the SBDS SF behavior problem section and converted into a graphic.
In the analysis of the data, repeated measurements, which is a General Linear model, were used.
According to the results of the Greenhouse-Geisser test, the significance of the difference in
repeated measurements was determined.
As a result of the study, it was determined that insecurely attached children had a total of 75
internal problem behaviors at the age of 6, while 44 of them continued (59%). The most persistent
internal problem behavior is “Low self-esteem.” has been. On the other hand, as a result of the
regression analysis, it was determined that the attachment scores at the age of 6 significantly
predicted the scores of internalized problem behavior at the age of 19.
Keywords: Attachment, Internal problem behavior, early adulthood, preschool

Ozet
Bu calismada 6 yasindaki baglanma durumlarinin 19 yasinda igsellesmis problem davranislari
yordayip yordamadigi boylamsal bir ¢ergevede arastirilmistir. Bu arastirmayi benzersiz kilan iki
onemli 6zellik bulunmaktadir. Birincisi 6 yasta gézlenen davranislarin 19 yasta goriisme yoluyla
varliginin test edilmesi, ikincisi ise baglanmanin boylamsal olarak erken yetiskinlik donemindeki
problem davranislarla iligkisinin belirlenmesidir. Arastirma boylamsal olarak tasarlanmistir.
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Arastirmanin ¢alisma grubunu 26 katilimct olusturmaktadir. Bu katilimcilar hem 6 yasinda iken
hem de 19 yasinda incelenmistir. Calismada veri toplama araglari olarak TOBAH, SBDS ve Yari
yapilandirilmis goriisme formu kullanilmistir. Her bir maddenin karsiligi yar1 yapilandirmisg
formdan tespit edilmistir. Nitel betimlemeler derecelendirilerek puana donistiiriilmiistiir. Elde
edilen puanlar SBDS OF davranis problemi kismu ile eslestirilerek grafik haline déniistiiriilmiistiir.
Verilerin analizinde Genel Dogrusal bir model olan tekrarli 6l¢timler kullanilmistir. Greenhouse-
Geisser testi sonuglarina gore tekrarh 6l¢timlerdeki farkin anlamlilig1 belirlenmistir.

Calismanin sonucunda giivensiz baglanan ¢ocuklarda 6 yasinda toplam 75 igsel problem davranig
varken bunlardan 44’1 devam etttigi (%359) belirlenmistir. En fazla devam eden igsel problem
davranis “Ozsaygisi diisiiktiir.” olmustur. Diger taraftan yapilan regrasyon analizi sonucunda 6
yastaki baglanma puanlarinin 19 yastaki i¢sellesmis problem davranis puanlarini anlamli olarak
yordadigi belirlenmistir.

Anahtar Kelimeler: Baglanma, igsellesmis problem davranis, Erken yetiskinlik, Okul Oncesi.
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Abstract

Since the outbreak of the novel coronavirus disease (COVID-19) in Wuhan, China in December
2019, more than two hundred countries and territories have been infected. At the beginning of
2022, there were approximately 380 million cases of this disease and 5.7 million deaths in the
world. To avoid the spread of this disease, cities are locked down, restaurants are shut down,
employees are requested to work from home, and students are studying on line. The daily lives of
people are badly affected.

Compared to other countries, the infection of COVID-19 in Taiwan is mild. With a population of
twenty-three million, there were approximately eighteen thousand cases in the beginning of 2022,
which was ranked 178th in the world. This result is mainly attributed to the containment and zero-
case-clearing policies of the Central Epidemic Command Center for COVID-19 of Taiwan. All
persons entering Taiwan are, in general, required to be quarantined in quarantine hotels for
fourteen days and isolated at home subsequently for seven days. Social distancing in closed spaces
such as restaurants, trains, and offices are kept by assigning seats properly. Facial mask is
mandatory in public places. Whenever a case appears, the footprint of the infectee is traced to find
all persons who have contacts with the infectee. PCR tests are made to these persons to make sure
there are no potential infectors in communities. These measures, on the one hand, effectively
control the number of COVID-19 cases. On the other hand, the businesses of many stores and
companies are affected. The objective of this paper is to study the impact of COVID-19 on larger
companies in Taiwan.

Keywords: COVID-19, manufacturing industries, service industries, productivity.
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Abstract

Scientific literacy increasingly becomes an essential element of civic participation as it provides the
knowledge and skills to navigate effectively in a society where science and technology (S&T) penetrate our
lives (Jenkins, 1997). The term refers to “[T]he knowledge and understanding of scientific concepts and
processes required for personal decision making, participation in civic and cultural affairs, and economic
productivity” (National Research Council, 1996, p.22). In contemporary society, consumer and citizenship
decisions can be highly deficient when scientific literacy levels are low (Bingle & Gaskell, 1994).
Dialogical and participatory efforts for citizen and stakeholder involvement in science and technology will
not accomplish their ends if the citizens’ interest and information levels are not sufficient to judge the
consequences of scientific developments (Jasanoff 2003). Endowment of citizens with scientific literacy
is a prerequisite for RRI since that would provide a necessary setup for improving innovation environment,
quality of policy decisions, consumer awareness and interest to science careers.

Keywords: Scientific literacy, literature review, informatics

Ozet
Bilimsel okuryazarlik, bilim ve teknolojinin hayatimiza girdigi bir toplumda etkin bir sekilde
interneti kullanabilmek i¢in bilgi ve becerileri sagladigi i¢in giderek artan bir sekilde sivil katilimin
temel bir unsuru haline gelmistir (Jenkins, 1997). Bu terim, “kisisel karar verme, sivil ve kiiltiirel
islere katilim ve ekonomik iiretkenlik i¢in gerekli olan bilimsel kavram ve siireclerin bilgi ve
anlayisin1” ifade eder (Ulusal Arastirma Konseyi, 1996, s.22). Cagdas toplumda, bilimsel
okuryazarlik seviyeleri diisiik oldugunda, tiiketici ve vatandaglik kararlar1 oldukga yetersiz olabilir
(Bingle ve Gaskell, 1994). Vatandaslarin ve paydaslarin bilim ve teknolojiye katilimi i¢in diyalog
ve katilimer ¢abalar, vatandaglarin ilgi ve bilgi diizeyleri bilimsel gelismelerin sonuglarini
yargilamak i¢in yeterli degilse, amaglarina ulagmayacaktir (Jasanoff 2003). Vatandaslarin bilimsel
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okuryazarlikla donatilmasi, yenilik ortamini, politika kararlarinin kalitesini, tiiketici bilincini ve
bilim kariyerlerine ilgiyi iyilestirmek i¢in gerekli bir kurulumu saglayacagindan, RRI i¢in bir 6n
kosuldur. Bu ¢alismada saglik okuryazarligi ve saglik bilimleri enformatigi lizerine kapsamli bir
literatiir taramasi yapilmistir.

Anahtar Kelimeler: Bilim okur-yazarligi, literatiir taramasi, enformatik
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Abstract

As there is an undeniable impact of COVID pandemic on every field of life, the traces of this
pandemic have been left on language as well. This paper aims to make a comparative study
between Azerbaijani and English languages through the stylistic reflection of the COVID
language. Thus, we intended to investigate the new COVID related stylistic devices in whole
media discourse including the speeches of political leaders and newspapers. As the role of stylistic
devices is considered to be inevitable in making expressiveness, it was regarded as the best tool to
achieve the persuasion in COVID discourse. In this paper speeches of political leaders, the media
sources were taken as the main materials for conducting the study. The research also indicates that
although two languages are from different edges of the language groups, the reflection of the
COVID related stylistic devices in both languages is not too much different. The goals of the study
were achieved through the analysis of the collected data and the statistical results.

Keywords: COVID, English, Azerbaijani, Stylistic devices, discourse, language.
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ABSTRACT

Obijectivity and impartiality are among the basic ethical rules that a journalist should observe in
the field of sports, as in all other fields of journalism. In this study, it is aimed to reveal how much
sports reporters in Turkey pay attention to the criteria of objectivity and impartiality. In this
context, the tweets sent by 12 reporters working as the reporters of Besiktas, Fenerbahge,
Galatasaray and Trabzonspor teams, known as the "Big Four", within a 1-month period were
subjected to content analysis. The number of followers of the reporters was taken as a basis in the
selection of the sample. According to the results of the study, sports reporters in Turkey ignore the
criteria of objectivity and impartiality, and act like the supporters of the teams they are responsible
for following. The study also draws attention to the sports climate in Turkey and the interactive
feature of social media as two factors that trigger this situation.

Keywords: Sports journalism; reporters; objectivity; impartiality; Turkey
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Abstract

Aydar Lake is called "Turquoise River between the sands". These lands will amaze even people
who have seen a lot, are aware of a number of beauties of the world and unique natural phenomena.
Aydarkol is a unique ecological antipode of the Aral Sea. All the amenities allow foreign and
domestic tourists to live in a unique nature reserve and national grass camps. Boating, fishing and
bird watching on Lake Aydarkol, or horseback and camel rides across the Kyzylkum Desert will
be a lifelong pleasure for our tourists. Aydarkol is an ecotourism destination for the development
of ecotourism, fishing, hunting tourism and other areas of tourism.

Keywords: Aydar-Arnasay, natural laboratory, Kyzylkum desert, Tuzkon Lake, national grass
camping, “Leisure Coast” tourist zone
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Abstract

The article describes an in-depth analysis of ways the country could best consolidate achievements
from its recent policy reforms and maintain efforts aimed at accelerating sustainable economic
growth to create more and better paid jobs. In the economic literature, they are also referred as de
novo enterprises or firms. The article identifies key elements critical to quality job creation,
including fostering macro and microeconomic stability, reducing underinvestment in physical
infrastructure, enhancing human capital, improving firms’ access to finance to promote
development of the private sector and modernization of the financial sector and lowering barriers
to international trade and foreign investments inflows. In particular, we investigate gross job
creation and destruction in newly established private (de novo) firms and “traditional” ones, being
state owned and privatized firms and find that the de novo private firms are the most dynamic ones
in terms of job creation. As result of the research we find that state owned enterprises are not
significantly different in their employment behavior from privatized firms, where mixed effects of
competition on employment growth. Therefore, the result could be evidence that suggests
efficiency wage payments are important for employment growth in couple of CIS countries.

Keywords: state-owned enterprises, privatization, competition, market economy, financing etc.
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Abstract

Organizations bear a high level of labor, time and cost in order to accept employees, adapt to the
job and develop them in the conditions of increasing competition. Therefore, in order to protect
this investment, it is obvious that you need employees who work for the organization and are
satisfied with their jobs and have high job satisfaction. In this context, it is of great importance to
have a high level of job satisfaction, which causes the employee to have a positive attitude at work.
The attitudes of the employees in their workplaces are not dependent on a single variable, but
include a holistic combination of many situational factors and variables. Therefore, these relational
studies will provide a better explanation and understanding of the variables. In this research, it is
aimed to determine the role of the employee's organization-based self-esteem and job engagement
in the effect of organizational commitment on job satisfaction. In addition, it is aimed to test the
hypotheses created with theoretical grounds in order to determine the interactions of these
variables with each other.
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Abstract

For family businesses in the world’s poorest economies, formalization may be a key to achieving
better performance. However, formalization comes with costs, which businesses must bear before
attaining fully formal status. Using a sample of family businesses in eSwatini, we find an inverted
U-shaped relationship exists between businesses’ formality and child labor. We argue that child
labor can be attractive to moderately formal businesses because it helps them overcome hurdles
related to formalization. Once businesses attain fully formal status, child labor rates decline as the
costs of child labor offset its benefits. We also find that performance, entrepreneur’s gender, and
number of children in the family moderate this relationship. This research highlights one of the
unrealized complexities and potential harms associated with formalization.

Keywords: Child labor, family embeddedness, base of the pyramid
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Abstract

The objective of this research is to examine the variables that encourage and constrain
entrepreneurship during the COVID-19 pandemic. 20 in-depth discussions with entrepreneurs
running micro, small, and medium-sized businesses using the qualitative technique. NVivol2 was
used to transcribe interviews and produce themes for qualitative data. COVID-19 has had a
negative impact on China's entrepreneurial activities, according to research. Entrepreneurial
activities and responses to the COVID-19 problem and their future intentions were determined to
fall into three primary types. This study provides insights light on the challenges entrepreneurs
encounter while attempting to adhere to standards such as lockdown, social isolation, and
operating hours. Entrepreneurship literature and empirical research may benefit from the results
of this study, which adds to the body of knowledge on how to build effective ecosystems that aid
entrepreneurs. This report recommends that administration and non-government players establish
methods for entrepreneurial revitalization after COVID-19. One of the first assessments of the
COVID-19 pandemic's potential impact on entrepreneurship has been published. In addition, it
makes proposals for more study and ways to enable businesses to deal with the problem.

Keywords: Enterpreneurship; COVID-19; Enterpreneurial; China.
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Abstract

Are entrepreneurs born or made? A question that has been long debated in the academic and
business circles. There are obviously many personal and external factors that would directly and
indirectly affect the rise of a competent entrepreneur. Some of the important personality traits and
skills that attributed to successful entrepreneurs are; Relentlessness, motivation, risk taking,
opportunity seeking, organized mind, leadership, innovative thinking, self confidence, problem
solving, tolerance, timing, strength and high desire for material success. Most of those attributes
develop through personal experiences and among them one crucial triggering factor would be the
early life experiences in the person’s childhood. However, not everyone who possess such traits
become entrepreneurs.

The environment is a prime determinant in the success or failure of a potential entrepreneur.
Capitalist economies and functional democracies offer rich opportunities for entrepreneurs or
times of socioeconomic shifts such as the introduction of the Internet or social media naturally
provide a nursery environment for them. Elsewhere and in other times, hardship and being in the
right place and time are required for the desired success. Information is another important element
for the entrepreneurial mind. Without access to the necessary information resources, decision
making and innovative thinking would remain blunt. An encouraging and supportive environment
Is essential for entrepreneurship.

Where would the education fall in that big picture? This paper intends to quantitatively determine
the role of education in the making of an entrepreneur. The essential passion, drive, and creativity
of an entrepreneur can not be taught nor a supportive environment suitable for entrepreneurship
can be created overnight. However, some essential skills that would make a difference between
success and failure or a small business and a business empire can be taught. As skills
improvement; entrepreneurship education includes general improvement of professional ability,
innovative thinking and entrepreneurial competence. It improves the ability to identify
opportunities and develop the necessary resources and capital in addition to technical, financial,
and legal knowledge. There are a sufficient number of studies available on personality traits of
entrepreneurs and the relationship between innovative thinking and education. However,
measuring the impact of education on entrepreneurship success is yet to be explored. Based on the
current findings in this area, | intend to profile and compare entrepreneurs with similar life
experiences and in similar industries in 2 different groups of educated and non-educated in
entrepreneurship. One to one interview method and structured questions will be used to isolate the
entrepreneurship education variable. Level of innovative thinking, business goal setting and
effectiveness in achieving the goals will be questioned and compared.



-57 -

7t International EMI Entrepreneurship & Social Sciences Congress, 20-22 June 2022, Tashkent/Uzbekistan

An empirical study on the effectiveness of promotional strategies used by
solar water heaters in India with special reference to Pune City

Jyoti Meshram
TEAM University, Uzbekistan
[yoti.meshram@teamuni.uz

Abstract

The energy demand is growing at a substantial rate. In fact, the power generation is not
sufficient to fulfil the demand. Thus, is the high time the world explores the alternative energy
sources, which are renewable and sustainable. Solar energy is one of the most popular of such
sources. It is able to help sustain the lives of masses of underprivileged individuals in
developing countries, especially for the very reason that it is more competitive than the other
energy sources in terms of cost.

A large chunk of society uses electricity, wood, and coal for heating the water for domestic
purposes. However, today’s consumer is educated and aware that solar energy could the best
alternative to these traditional fuels for water heating and now the demand for solar water
heaters (SWH) is growing at a rapid pace. The SWH marketers are facing a myriad of challenges
ranging from increasingly high competition, increasingly demanding customers, high
expectations, lower operating and thus selling costs, and a continuous need for advancements
in technology and scientific innovations.

These innovations have been attributed to the changing economics of the solar water heaters
industry. To survive the increasing competition the SWH marketers now are using effective
promotional strategies to educate and attract their customers, influence their buying behavior
and motivate them to select their brands. This study aims at finding effective promotional tools
implemented by SWH marketers and their influence on buyers. It also delivers insights rbthe
differences in the perceptions of the buyers and SWH marketers of promotional strategies. This
study proposes a model using Structural Equation Modeling (SEM) and is tested empirically to
confirm a relationship between SWH marketers’ promotions, customer trust, customer
commitment, reputation, and disposition for word-of-mouth (WOM). This is descriptive
research with two types of respondents - SWH marketers (Company sales offices and dealers)
and the buyers who bought from them in past 1 year with a sample size of 104 and 500
respectively. To collect the data from both categories of respondents, structured questionnaires
are used to. The data was collected using random and convenience sampling methods for SWH
marketers and consumers respectively. The data collected then is analyzed using IBM SPSS 21-
Chi-Square test, Frequency Distribution, Friedman Test, Factor Analysis, Cochran's Test, One-
Way Manova, Multiple Response Analysis, Independent T-Sample Test, SEM methods
statistical tools were used for analyzing the data. All the data supported the hypotheses and
complied with the objectives and specifics of the study. The suggestions provided are based on
the data analysis, findings, and conclusions.
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Abstract

In the scientific article the role of the national leader Heydar Aliyev in formation of strategy of
foreign policy of the Azerbaijan Republic is considered. First of all, it is noted that the region in
which the Azerbaijan Republic is located is in crossing of interests of world powers. The main
difficulty for the regional states consists in maneuvering between the interests of the USA and
Russia. In this plan the Azerbaijan Republic could create the unique strategy of foreign policy. As,
the strategy determined by the wise leader Heydar Aliyev provides creation of close cooperation
with all interested states. Thanks to this unique strategy, the Azerbaijan Republic could define the
reliable place in the system of the modern international relations. In article priorities of foreign
policy of the Azerbaijan Republic are also considered.

Keywords: Heydar Aliyev, Republic of Azerbaijan, foreign policy, international relations,
national interests.
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Abstract

This article is devoted to the study of economic modernization in Kazakhstan. The purpose of the
study is to analyze the history of the development of modernization of Kazakhstan at different
times and describe the overall strategy of economic modernization in modern Kazakhstan.
Scientific novelty is found in the systematic analysis of the stages of Kazakhstan's modernization
since gaining state independence. As a result, the methods and directions of Kazakhstan's
economic modernization are determined. The first economic modernization of Kazakhstan was
carried out from 1991 to 1997, the second modernization of Kazakhstan began with the strategy
«Kazakhstan — 2030», the third modernization of Kazakhstan begins in 2017. Now the Kazakh
government is striving to change the structure of industry and accelerate industrial innovation,
attract foreign investment, stimulate innovative development of the economy and increase the level
of human capital in general.

Today, Kazakhstan faces the task of accelerating the modernization of the economy and the
transition from a raw material economy to an industrial economy. In the long term, Kazakhstan
should implement an intellectual revolution that will be able to stimulate and realize the potential
of the country, as well as lay the foundation of national intelligence. Consequently, there is an
urgent need for well-educated people who can compete internationally. Therefore, the Government
of Kazakhstan has proposed the «Intellectual Nation» plan. The implementation of the intellectual
revolution and the creation of a «smart country» is mainly achieved through the development of
education, the building of scientific and technical potential and the creation of mechanisms. To
develop scientific and technological developments and make them the basis for the development
of an innovative economy. To re-shape the management system of scientific research and
encourage the allocation of first-class talents, especially to encourage scientists to contribute in the
fields of biotechnology and biochemistry, new energy, ecology and life sciences, which have a
significant impact on the world.

Keywords: Kazakhstan; economic modernization; general strategy; industry structure.
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Abstract

Advances and advances in the modern realm's social, political, and economic sectors are useless
in lowering people' undesirable behaviors. This highlights the significance of building a peace
ethos in a civilization centered within equivalence, impartiality, egalitarianism, constitutional
privileges, acceptance as well as cohesion. Although the reason of study is examining Turkish
lecture hall educator’s perspectives proceeding variability of concerns, expectations, and
recommendations related to peace as a concept and peace education. The study discovered that,
first and foremost, management stood additional apprehensive through executing Islamic centered
teaching concerning peace by state ethics than with considering the normative and sociological
implications of enacting a policy governing the implementation about harmony teaching within
institutes. Second, harmony settlement employed notion of constitutional privileges to govern
Aceh'’s education, hence regulation proceeding prevailing fixed specifically legalize learning
modification aimed at peace building. Accordingly, peace teaching within secondary institutes has
gained widespread acceptance and implementation. The data gathering tool was a semi-structured
interview technique, which was constructed in accordance with the qualitative research paradigm.
The teachers that participated in this study volunteered to do so. The findings revealed that
participating teachers interpret global, national, and individual peace in the same way. The attempt
to meet guardian’s anticipations meant for examination focused on database hinders entire added
exertions which might remain dedicated proceeding harmony teaching. In addition, instructors'
peace education awareness, knowledge, and skills have been shown to be insufficient.

Keywords: Education, Diversity, Turkey, Peace-building, Conflict Prevention, Islam
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Abstract

Bangladesh is a growing economy, and like any other growing economy, Bangladesh's backbone
of the financial sector consists of Banks and Non-Bank Financial Institutions (NBFI). Bangladesh
has two types of banks; Scheduled Banks and Non-Scheduled Banks. As per the central bank of
Bangladesh's (Bangladesh Bank) information, there are 61 Scheduled Banks in the country, and
every scheduled bank is adopting Financial Technology (FinTech) services. On the other hand,
Bangladesh has 29 NBFIs. One is government-owned, 15 are privately owned, and 13 are foreign
joint ventured. All the NBFIs are also adopting FinTech for better service providing to their
customers. His paper has tried to compare banks' and NBFIs' FinTech adoption intentions. By
fintech adoption intentions mainly, this paper focuses on knowledge, awareness & perception of
FinTech among the stakeholders of banks and NBFIs. The study uses both primary and secondary
data to conduct its research. The study uses both primary and secondary data for analysis. For
banks, the study is conducted among 177 respondents from the perspective of Top management,
Mid-Level, entry-level employees of the bank, and customers. Among 177 participants, 87 were
bank customers, 60 were entry and mid-level bank employees, and 30 were top-level management
of banks. In the case of NBFIs, a sample of 90 respondents was considered from the perspective
of Top management, Entry & Mid-Level employees of Non-Bank Financial Institutions, and
customers.

The article's findings are based on the depth of knowledge about Fintech among the three
categories. Those are; what do banks and NBFIs' stakeholders think about adopting Fintech, which
services are banks and NBFIs' stakeholders using most & finally, what is the percentage of banks
and NBFIs' stakeholders Fintech users? This paper also tried to find the percentage of unaware
people about Fintech services of Bank and NBFIs, their reason for not using the Fintech services,
the challenges they face for using, and how they plan to improve their adaptation percentage.
Key words: Fintech, Banks, NBFIs, Technology adaptation, Bangladesh Financial sector.
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Abstract

The need to reduce poverty is imperative among the policy makers. Poverty poses challenges to
humanity in the world especially in the African region. This has encouraged researchers to find
better ways of reducing poverty. Part of the means is to encourage entrepreneurship due to its
contribution to mankind. Researchers are yet to demonstrate how important is the usage of internet
to an entrepreneurship in the course of reducing poverty in Africa region. To this, this paper
examines the role of internet usages in the link between entrepreneurship and poverty in 11
developing countries of Africa (Algeria, Botswana, Cape Verde, Kenya, Madagascar, Morocco,
Nigeria, Rwanda, South Africa, Uganda and Tanzania). The results of the Panel Corrected
Standard Approach reveals that entrepreneurship adversely affects poverty. This is supported with
the growth policy of gross domestic capital formation and internet usages as they played significant
role to reduce poverty. Policy makers can encourage entrepreneurship to thrive by improving on
gross domestic capital formations and internet usages to reduce poverty in the region.

Keywords: Entrepreneurship, Poverty, Internet Usages.
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Abstract

The study examined the importance of records keeping in entrepreneurial business from the
perspective of postgraduate students enrolled in records and archives management at the
University of Calabar in Nigeria. A pure qualitative method was adopted using seven postgraduate
students enrolled in the archives and records management programme at the master’s and doctoral
levels in the department of Library and Information Science, at the University of Calabar, Nigeria.
Four objectives were developed to guide the study. The results reveal that record-keeping is
important in entrepreneurial business to enable future reference, keeping track of business
transactions, filing of taxes and compilation of accounts. The types of records kept by an
entrepreneur include but are not limited to credit, debtor, production, cash and purchase, and stock
and assets records. the process that can help an entrepreneur to create a simple financial record-
keeping system are capture, check, record, review, and act; while the challenges encounter in
record keeping in entrepreneurial business are knowledge of record keeping, inadequate facilities,
cost of keeping records and time, risk management storage, limited resources among others.

Keywords: Entrepreneurship, Entrepreneurial business, Entrepreneurial education, Records
keeping, Archives and records management, Postgraduate students, Nigeria.
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Abstract

Central banks were seen as the way out of the 2008 crisis. Almost all developed central banks,
especially the Fed and the ECB, reduced interest rates to zero and expanded their balance sheets.
The Fed balance sheet, which was 800 billion dollars before the crisis, increased to 4 trillion
dollars. After the crisis, the Fed interest rates rose to 2.50% on 20 December 2018; however, it has
not been included in the balance sheet reduction. The ECB, on the other hand, continued to reduce
the interest rates continuously after the crisis, reducing it to -0.5% on September 18, 2019, and
said that the limits of monetary policy have now been reached and that fiscal policies should be
applied for the future.

Just as the results of this expansionary monetary policy were being discussed, this time the Covid-
19 process has started. In response to the raise of unemployment rate, central banks continued to
be active. The Fed again reduced interest rates to zero and expanded its balance sheet to $9 trillion.
Two years after the onset of the pandemic, its effects began to decrease and it is tried to return to
old life. However, as a result of the expansionary monetary policies that lasted for about 14 years,
inflation broke long-term records both in the USA and Europe. The Fed and ECB, which act very
quickly and willingly in monetary expansion and interest rate cuts, act slowly and drag their feet
when it comes to the opposite policies. Both central banks refrained from raising interest rates,
claiming that inflation was temporary. Both rezerv banks are very late to increase interest rate. It
is understood that these two big central banks hesitated to put the economies into recession;
however, inflation also contains features that put economies into recession. During this period, the
limits of the Forward guidance policy, which was used as an effective tool, have already been
reached.

The CBRT, like other central banks, reduced the policy rate from 20% to 7.5% after 2008.
However, in 2018, as a result of both Recep Tayyip Erdogan's harsh statement of the "inflation
cause interest rate result” thesis in London markets and the pressure on the exchange rate due to
the Pastor Brunson crisis, the monetary policy interest rate was tripled to 24% on 14 September
2018. With the dismissal of its chairman on 6 July 2019, the CBRT de facto lost its instrument
independence. Later, two central bank governors were dismissed and Sahap Kavcioglu was
appointed as the central bank president on 20 March 2021. Contrary to Sahap Kavcioglu's previous
statements, the fact that he started to reduce interest rates as of September despite high inflation
brought the exchange rate and inflation out of control, and inflation in Turkey has exceeded 61%.
After the pandemic, there was a policy delay on the Fed and the ECB due to the recession risk,
while the central bank in Turkey exerted external pressure. Central banks are not successful in
price stability, which is their main task. The deterioration of price stability has devastating effects
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on the economy. It is not possible to carry out a successful policy in an economy without price
stability.

The reluctance of governments in the case of the central bank's lack of independence, and the
reluctance of the central banks in the case of also independence, caused the full rule monetary
policy to come to the fore. In particular, the end of the international currency standard and the
increase in the amount of paper money in the market without a limit cause many problems, such
as inflation.

The aim of this study is to propose a monetary policy with full rules as a solution proposal of
central banks to this situation. The monetary policy interest rate will be shaped automatically
according to the annual inflation announced every month. The higher the inflation, the higher the
policy rate will be.

Key Words: Canonical monetary policy, central bank, inflation.

Ozet

2008 krizinden c¢ikis yolu olarak merkez bankalar1 goriilmiistiir. Basta Fed ve ECB olmak {izere
neredeyse ¢cogu gelismis merkez bankasi faizleri sifira indirmis ve devasa bilango genislemesine
gitmistir. Kriz dncesi 800 milyar dolar olan Fed bilangosu, 4 trilyon dolara kadar yiikselmistir.
Krizin etkilerinin gegmesiyle birlikte Fed faizleri 20 Aralik 2018’de %2,50’ye kadar yiikselmis;
ancak bilango daraltmasina girmemistir. ECB ise krizden sonra siirekli olarak faizleri indirmeye
devam ederek 18 Eyliil 2019°da %-0,5’e kadar diisiirmiis ve artik para politikasinin limitlerine
ulasildigini ve bundan sonrasi i¢in maliye politikalarina da bagvurulmasi gerektigini soylemistir.
Tam da bu genisleyici para politikasinin sonuglar1 tartisilirken bu sefer Covid-19 siireci
baslamistir. Pandeminin igsizlik oranini artirmasina tepki olarak merkez bankalari etkin olmaya
devam etmistir. Fed faizleri tekrar sifira ¢ekmis ve bilangosunu 9 trilyon dolara kadar
genisletmistir. Pandeminin baslangicindan iki y1l gectikten sonra etkileri azalmaya baslamis ve
eski hayata doniilmeye calisilmaktadir. Ancak yaklasik 14 yil siiren genisleyici para politikalarinin
sonucu olarak hem ABD’de hem de Avrupa’da enflasyon uzun doénemli rekorlar kirmaktadir.
Parasal genislemede ve faiz indirmede oldukg¢a hizli ve istekli davranan Fed ve ECB sz konusu
tersi politikalara geldiginde yavas davranmakta ve ayak siirlimektedir. Her iki merkez bankasi da
enflasyonun gecici oldugunu iddia ederek faiz artirmaktan imtina etmistir. Fed’in faiz artirmaya
yeni baslamasi, ECB’nin bu sene baslamasinin beklenmesi enflasyon hakkindaki endiselerin
devam etmesine neden olmustur. Bu iki biiylik merkez bankasinin ekonomileri resesyona
sokmaktan c¢ekindikleri anlagilmaktadir; ancak enflasyon da ekonomileri resesyona sokan
Ozellikleri i¢inde barindirmaktadir. Bu siire zarfinda etkin bir arag olarak kullanilan s6zlii iletisim
politikasinin da limitlerine ¢coktan varilmistir.

TCMB da diger merkez bankalar1 gibi politika faizini 2008 yilindan sonra %20°den %7,5’a kadar
diistirmustiir. Ancak 2018 yilinda hem Londra piyasalarinda Recep Tayyip Erdogan’in “enflasyon
sebep faiz sonug” tezini ¢ok sert bicimde ortaya koymasi hem de Rahip Brunson krizinin déviz
kuru tizerinde baski olusturmasi sonucunda 14 Eyliil 2018’de para politikas1 faiz oran1 3 katina
cikarilarak %24’e ulasmistir. 6 Temmuz 2019’da bagkaninin gérevden alinmasiyla TCMB de facto
olarak ara¢ bagimsizligini yitirmistir. Daha sonra da iki merkez bankas1 baskani gorevden alinmis
ve 20 mart 2021 tarihinde Sahap Kavcioglu merkez bankasi baskani olarak atanmistir. Sahap
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Kavcioglu’nun 6nceki sdylemlerinin aksine eyliil ayindan itibaren yiiksek enflasyona ragmen faiz
indirmeye baslamasi doviz kurunu ve enflasyonu kontrolden ¢ikarmis ve Tiirkiye’de enflasyon
%61°1 gegmistir.

Pandemi sonrasinda Fed ve ECB’nin iizerinde resesyon riskinden kaynaklanan bir politika
gecikmesi varken Tiirkiye’de merkez bankasi digsal merkez bankalari iizerinde bir baski
olugsmustur. Merkez bankalar1 temel gorevleri olan fiyat istikrar1 konusunda basaril
olamamaktadir. Fiyat istikrarinin bozulmasi ekonomide yikici etkilere yol agmaktadir. Fiyat
istikrarinin olmadig1 bir ekonomide basarili bir politika yiiriitiilmesi miimkiin degildir.

Merkez bankasinin bagimsiz olmadigr durumda hiikiimetlerin, bagimsiz olmasi durumunda ise
merkez bankalarinin enflasyonla miicadelede gecikmesi ve isteksiz davranmasi tam kurall1 para
politikasinin giindeme gelmesine neden olmustur. Ozellikle uluslararas1 para standardinin sona
ermesi ve kagit paranin bir limit olmadan piyasadaki miktarinin rahatca artirilmasi basta enflasyon
olmak tizere bir¢ok soruna yol agmaktadir.

Bu ¢alismanin amaci1 merkez bankalarinin bu duruma ¢6ziim Onerisi olacak sekilde tam kuralli
para politikas1 onermektir. Her ay aciklanan yillik enflasyona gore para politikasi faiz orani
kendiliginden sekillenecektir. Enflasyon ne kadar yiiksekse politika faiz orani da o kadar yiiksek
olacaktir.

Anahtar kelimeler: tam kuralli para politikasi, merkez bankasi, enflasyon.
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Personal Financial Management Practices among Scholars: Do they really
know what they are doing and what they need to improve during Covid-19?
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Abstract

The rising daily expenditure, tough economic conditions and Covid 19 pandemic have made
individuals and households more concern of their financial management. The study was carried
out to examine major determinates of personal financial management practices among ICCR
sponsored scholars. The research employed a cross-sectional conclusive research design that
included both descriptive and explanatory research. The study used a self-administered
questionnaire, and shared the link of Google form to respondents directly through official group
social network pages which created and administrated by ICCR Gujarat office. The study
employed descriptive statistics and inferential analyses such as correlation between variables and
analyzed their effects using multiple regressions. The result of the study has shown that financial
knowledge, financial behavior, financial attitude, financial planning, and financial socialization
have positive and significant effect on personal financial management. Covid 19 pandemic has
negative impacts on personal financial management practices. The study recommends parents
should encourage their kids start learning financial education at a young age in order to acquire
knowledge of saving, money management, and investment as early as possible. Scholars should
understand the current economic situation, Covid 19 pandemic severity and stop spending on
impulse buying. The academic institutions should have to establish training center and organize
workshops on personal financial management. Scholarship providers should examine the current
economic situation on a regular basis before determine the amount of stipend, and work with host
universities in order to provide high-quality services for international students.

Keywords: Covid 19 pandemic, Financial Knowledge, Financial Literacy, Scholars, Practices
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Abstract

The debate on identity has not lost its validity. The phenomenon of globalization brings with it a
rise and resurgence of localization processes, reaffirmation of the differences and specificities of
people and individuals. Today, more than ever, as individual-social-relational people, we strive to
present ourselves as people with a well-defined identity. Despite the multiple definitions that
various disciplinary fields have provided about identity, we know little about it as something that
can be objectified.

The emergence of a culture of participation resulting from the emergence of the network of
networks, the proliferation of increasingly smaller connection devices and the use of social media
has allowed individuals (the public) not to act only as consumers, but also as contributors or
producers (prosumers). In the last two decades, with the development of networks, digital
technologies and devices, the notion of “participatory culture” has appeared. Jenkins, (2006) has
examined the ways in which our lives in different settings are shaped by the experiences that
interact with and around emerging media. We cannot deny the influence of the media in social life.
But this influence is relative, weak or powerful according to the different societies.

Technologies must be investigated for production and interaction, based on the uses of users and
prosumers, inquiring into uses, appropriations and what they do. This possibility of putting
subjects at the center of the scene as creators of meaning, of content generating circulation of
meaning, proposes the emergence of different stories and possible futures.

Key words: Identities, media, ICT, Social dimensions.
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Abstract

The study has examined information provision, curriculum impact and relevance as predictors of
entrepreneurial intention among LIS undergraduates’ students in FIVE Nigeria universities.
Survey design was employed using questionnaire as instrument for data collection. The findings
reveal that there is a joint effect of information provision and curriculum impact and relevance on
entrepreneurial intention among LIS students in Nigerian universities. Curriculum impact and
relevance and information provision have significant relative contributions to entrepreneurial
intention among LIS undergraduate students in Nigerian universities; and there is a positive linear
association between information provision, curriculum impact and relevance with the
entrepreneurial intention of LIS undergraduate students in Nigerian universities.

Keywords: information provision, curriculum impact, curriculum relevance, entrepreneurial
intention, research students, Nigeria
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Abstract

This study examined the perception of contents relevance of entrepreneurship education by
educational technologists in Nigerian universities. A qualitative method was adopted using
interviews as the collection of data from eight educational technology lecturers selected from four
universities in two states of Nigeria. Four objectives were developed to guide the study. The
findings demonstrate that respondents were of the view that entrepreneurship education is all about
the teachings that have to do with training to educate interested undergraduates in socioeconomic
development through a project to promote entrepreneurship awareness, business creation, or small
business development. It was reported that the contents of the curriculum are not only relevant but
very relevant. The areas identified as practicable for graduate educational technology for
entrepreneurship are education graphic design, design and development of learning materials,
selling of instructional learning materials, learning software development, design and development
of educational software, setting up of digital photo studio, among others. The challenges facing
educational technology graduates in their intention to engage in entrepreneurship are start-up
capital, lack of ideas on new business models, risk taking, inadequate supports from parents,
among others.

Keywords: Entrepreneurs, Entrepreneurship education, Small scale business, Self-employment,
Educational technology, Educational technologists, Graduates, Nigeria.
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Abstract

Mathematics, if well taught can encouraged self-reliance and enable individual to learn to solve
his/her personal problems which can translate to solving problems on entrepreneurship activities
thereby enhancing entrepreneurship skills. The paper explored the potential of what or the place
of mathematics in entrepreneurship skills of individual when learning mathematics which resulted
to promotion of lifelong learning. Thirty-six secondary school students were involved in the study
using iterative design where investigator and their mathematics teachers planned together,
implemented and evaluated an embedded-entrepreneurship mathematics lessons. The study also
evaluated the possible outcomes of iteration. The results revealed high level of skillful abilities on
the part of students after the forth iteration. This showed a positive combination of win-win
combination of mathematics and entrepreneur. Therefore, entrepreneur skills could be a valuable
activities to students when teaching and learning of mathematics is tailored to develop both
mathematical and entrepreneurship skills in students as echoed in the National Policy on
Education.

Keywords: Entrepreneurship skills, Mathematics teaching, Self-reliance.
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Abstract

The unemployment is at alarming rate in Nigeria especially among the graduates and the youth,
despite the country’s huge natural resources. However, the endemic is not peculiar to Nigeria
alone, but almost all Sub-Sahara African states. It is indeed a long-standing global issue. This
study therefore, advocated for a refocused educational system towards the acquisition of
vocational, technical and entrepreneur skills to enhance business ideas among graduates,
particularly university learners called corps members in Nigeria. Human Capital Entrepreneurship
and Entrepreneur Event theories guided the study. The study adopted the mixed-method design.
Two hundred and sixty two National Youth Service Corps (NYSC) members posted to Ibadan,
Oyo state in 2019 were selected purposively for the study based on their willingness and consent
to participate. Eight resource persons who were doing well and employer of labours in diverse
fields were enlisted to give talks on skill acquisition, idea generation, creativity and innovation
and entrepreneurship intention. A reliable and validated questionnaire on skill acquisition, ideas
generation, creativity and innovation and entrepreneurship intention were pretested and post tested
to collect information from corps members before and after training by the resource persons. The
training lasted eight weeks, two weeks each for resource person. The study was complemented
with 24 corps members for focus group discussions. Quantitative data were analysed using mean,
standard deviation and Cochran C test at 0.05 level of significance, while the qualitative data were
content-analysed. Skills acquisition (2.1340.65; 2.75+0.95), business idea generation (2.42+0.71;
2.75+0.85, creativity and innovation (2.65+0.86; 3.05+0.97) and entrepreneurship intention
(2.35+0.46; 2.65+0.69) before and after training were high as against the threshold of 2.50.
Entrepreneurship education enhanced youth self-sustenance among service corps members in
Ibadan, Nigeria through skills acquisition, business idea generation, creativity and innovation and
entrepreneurship intention.

Keywords: Entrepreneurship education, Entrepreneurship Intention, Youth empowerment,
Service Corps Members in Ibadan, Vocational skills.
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Abstract

This paper examined undergraduate entrepreneurship intention and challenges in the fourth
industrial revolution. Based on the extensive review of literature, the paper discussed entrepreneur
and entrepreneurship; entrepreneurship education and the 4th industrial revolution,
undergraduates’ entrepreneurial intention factors and challenges confronting undergraduate
entrepreneurship Intention in the 4IR. The paper concluded that the challenges if not properly
handled can destroy undergraduates' entrepreneurial intention.

Keywords: Entrepreneur, Entrepreneurial intention, Entrepreneurship education, Fourth
Industrial Revolution, Undergraduates.
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Abstract

Achievement in French language as a foreign language in Nigeria, is largely determined by foreign
language attrition and mother tongue proficiency Research findings have shown that senior
secondary school students do not achieve well in French language which results in poor results
and low success in their academics.

This study adopted the descriptive research design. The population of this study comprised all
Senior Secondary Schools two students in Ibadan North Local Government Area of Oyo State.
Four senior secondary schools were randomly selected from Ibadan North Local Government Area
of Oyo State. Simple random sampling technique was used to select twenty-five (25) students in
four senior secondary schools in Ibadan North Local Government. In all, a total number of 100
students participated in the study. Three research instruments were used in data collection. They
are: Questionnaire on Student’s Foreign Language Attrition (QSFLA), Students’ Mother Tongue
Proficiency Test (SMTPT) and Students’ French Language Achievement Test (SFLAT). The data
collected were analyzed using Multiple Regression Analysis. The result revealed that the two
independent variables when taken together did not contribute significantly to students’
achievement in French language. The result indicates that foreign language attrition (f =.053) and
mother tongue proficiency ( = .194) had relative contribution to students’ achievement in French
language. The result indicated that mother tongue proficiency (B = .194) had higher beta weight
followed by foreign language attrition (B = .053). It was recommended that language teachers
should cultivate a positive perception towards to the use of French language in school. They should
be role models to the students and encourage them to converse in French language. It was further
recommended that language teachers should come up with teaching methods that are interactive
to ensure that students are given an opportunity to interact with each other in French language in
and outside the classroom so that students can have good communication skills.

Key Words: Foreign language attrition, Mother Tongue Proficiency, Achievement in French language
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Abstract

Despite being a region with a bustling social media and Internet landscape, there is a significant
lack of academic and non-academic literature that systematically explores the trends, statistics,
and nuances of social media use in Central Asia, its potentials, and shortcomings. There are,
however, numerous studies that focus on specific dimensions of Internet, social media and ICTs
(Information and Communication Technologies) in the region as well as general reports by both
local and international scholars and organizations trying to evaluate different aspects of social
media development and potential. This exploratory study fills a major gap in literature as it
examines various aspects, trends, and developments of social media landscape in this region in an
attempt to provide some preliminary observations that can be helpful in future studies.

This study focuses on the analysis of social media in four Central Asian countries, Kyrgyzstan,
Tajikistan, Uzbekistan and Kazakhstan. It analyzes the latest trends, tendencies, user statistics and
developments. The sampling includes Facebook, Instagram, Telegram, Youtube, Twitter and
TikTok. Through topical analysis, the study reveals what are the agenda of these social media
platforms in four Central Asian countries as a source of information.

Keywords: Social media platforms, Central Asia, trends, tendencies, topical analysis.
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Abstract

As the Russia-Ukraine war is still escalating, it is more than obvious that it will have everlasting
effects toward economy, energy and politics. The Western Balkan countries, although do differ
for may reasons, are more or less living the same economic standard. Since the Russian invasion
of Ukraine, the Balkans have had to adapt economically to the new reality. Energy, goods and
foodstuffs have already risen in price on world markets due to the coronavirus pandemic, but the
war in Ukraine has caused prices in Balkan countries to skyrocket in an almost absurd way. Stress
test for the entire Balkan region, which is one of the poorest areas in Europe and where there is
already little financial freedom in private households. Besides, the effects and sentiments for both
Russian and Ukrainan side emerge. None of the countries is EU member, but all of them except
Serbia have imposed the EU sanctions on Russia.

Many of the Western Balkan countries are extremely dependent on coal. Kosovo gets almost 95
percent of its energy from coal, Northern Macedonia 80 percent, Serbia and Bosnia and
Herzegovina, each with a share of almost 70 percent of the energy mix, depend on coal and
functional coal-fired power plants. However, in Serbia, Northern Macedonia and Kosovo, state-
owned coal-fired power plants did not function and had problems even before the energy crisis.
This article aims to provide deeper analysis of the legal and policy considerations and political
implications.

Key words: Balkan, war, sanctions, energy securiy
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Effective Forms of Organizing the Work of a Social Teacher for Summer
Recreation of Schoolchildren

Sosyal Ogretmenlerin Bahar Tatillerinin Etkin Organizasyonu
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Abstract

The article emphasizes the importance of institutions of social and psychological rehabilitation of
children in the summer period. Currently, a social teacher must work in summer camps. It is
necessary to explain to parents that summer camps for schoolchildren are a place to restore health,
develop creative potential, leadership qualities, improve personal opportunities, cultural
recreation, develop spiritual and moral values, enrich their intelligence, adapt to the social
environment. Summer recreation camps help students develop physically and spiritually, meet
their age and individual needs, develop their versatile abilities, and effectively organize their free
time.

Keywords: Summer vacation, leisure, camp, social teacher, game.
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Kazakistan'da Ureme Davranigindaki Degisim ve Sosyo-Psikolojik Egilimleri

Balgerim BEKARYS KYZY
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Turkestan / Kazakhstan

bbekaryskyzy@mail.ru

Abstract

The article studies modern changes in reproductive behavior, its socio-psychological trends and
correction of the demographic situation - improving the quality of medical services and social
security of the country. Until now, one of the most difficult problems in Kazakhstan is the health
of mother and child. In this regard, there is a concept on family and gender policy, which is being
implemented at the initiative of the head of state until 2030. In Kazakhstan, as in other countries,
the issue of maternal and child health has been in the focus of attention of government agencies
and the general public for decades. The efforts of the younger generation to preserve and
strengthen health, the health of the future nation, are considered differentially as the socio-
economic progress of society, contributing to national health.

Keywords: reproductive, socio-psychological, demographic situation.
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Distance Learning of the Kazakh Language Some Issues

Assoc.Prof.PhD Bakyt Aitbayeva
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Abstract

The article considers the didactic basis of the system of distance learning of the Kazakh language
in higher education. If the didactic basis of distance learning is recognized in a clear and broad
channel, then the effectiveness of the organization and application of this complex system in the
process of teaching the Kazakh language in higher education will increase. The article discusses
the didactic foundations of distance learning Kazakh language in higher education. Analyzes a
wide range of didactic categories that contribute to the high efficiency of the organization and use
of distance learning at the university in the process of teaching the Kazakh language.

In order to systematize the sources of the didactic basis in accordance with the modern
requirements of education in higher education, it is necessary to analyze the theoretical and
methodological-practical works that study the technology of distance learning. It is known that the
didactic principles of distance learning, as in the traditional education system, serve to determine
the level of training of future professionals through distance learning.

Today in conditions of information and modernization of formation questions of optimization and
an intensification of teaching of the Kazakh language in a Russian-speaking audience get the
increasing urgency. Modern requirements of the formation focused on result, create necessity of
constant perfection of the maintenance, means, methods and receptions of training. The decision
of this important problem directly is connected with skill of the teacher to use new technologies
and techniques according to the purposes and conditions of training.

Keywords: kazakh language, distance learning, level, methods, efficiency, didactic bases,
language
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Social Sta’gys and Nutritional Characteristics of Tur_kic Countries
Tiirk Ulkelerinin Sosyal Durumlar1 ve Beslenme Ozellikleri

Lazzat NYSSANKULOVA
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Abstract

The article examines the peculiarities of nutrition of Turkic countries, differences in national
cuisine, similarities and social status of Turkish and Kazakh cuisine. Similarities in the cuisine of
the Turkish country and the Kazakh country: in the abundance of meat dishes and in different
dishes. Difference: Turks eat many times more fish. Due to this geography and tradition, a network
of street cuisines is developed in Turkey - each corner of the country has its own regional cuisine,
recipes. Therefore, street food from Turkey is known all over the world, and there is no shortage
of street food in Kazakhstan. Kazakhstan's participation not only in bilateral, but also in
multilateral regional and International Cooperation, its experience in this matter will help create
prerequisites for the less serious and more active participation of new Central Asian states in the
world community. The presence of such a factor as geographical proximity, as well as a potential
basis for cooperation between these states, should contribute in every possible way to the most
complete use of these opportunities for their integration into the world community.

Keywords: food, Turkic countries, relationships, social status.

Ozet

Makale, Tiirk iilkelerinin beslenme 06zelliklerini, ulusal mutfaklarindaki farkliliklari, Tirk ve
Kazak mutfagmin benzerliklerini ve sosyal durumunu incelemektedir. Tirk ve Kazak
mutfagindaki benzerlikler: Et yemeklerinin bollugu ve farkli yemekler. Aradaki fark, Tiirklerin
birka¢ kat daha fazla balik yemesidir. Bu cografya ve gelenek nedeniyle, Tiirkiye'nin bir sokak
restoranlar1 ag1 vardir - ilkenin her kdsesinin kendi yoresel mutfagi ve tarifleri vardir. Bu nedenle
Tiirkiye'den gelen sokak yemekleri tiim diinyada bilinir ve Kazakistan'da ¢ok fazla sokak mutfag:
yoktur. Kazakistan'in sadece ikili isbirligine degil, aym1 zamanda ¢ok tarafli bolgesel ve
uluslararas1 igbirligine katilimi, bu alandaki deneyimi, Yeni Orta Asya devletlerinin diinya
topluluguna daha az zor ve daha aktif katilimi i¢in kosullarin yaratilmasina yardimci olacaktir.
Cografi yakinlik gibi bir faktoriin varligi ve bu devletler arasindaki potansiyel isbirligi temeli,
onlar1 diinya toplumuyla biitiinlestirmek icin bu firsatlarin tam olarak kullanilmasia katkida
bulunmalidir.

Anahtar Kelimeler: Beslenme, Tiirk iilkeleri, iliskiler, sosyal durum.
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Late XX Century - at the Beginning of the XXI Century Processes of Socio-
Economic and Historical-Demographic Development in Kazakhstan
XX Yiizyilin Sonu - XXI Yiizyil Basinda Kazakistan'da Sosyo-Ekonomik ve

Tarihi-Demografik Gelisim Siire¢leri

Assoc.Prof.Dr. Giiljamal ZHORAYEVA

Khoja Ahmed Yasawi International Kazakh-Turkish University
Turkestan / Kazakhistan

gulzhamal.zhoraeva@ayu.edu.kz

Abstract

The Republic of Kazakhstan was the first since independence to take over the socio-economic,
historical and demographic spheres of the country. The study of the dynamics of natural growth
and development of our people was in the forefront. The article discusses the development trends
of the Kazakh people in general in the late twentieth and early twenty-first centuries. It also
includes the share of other ethnic groups in the development of the country. The growth processes
of our population in terms of age will be identified, and research has been conducted on changes
in the reproductive behavior of the population, its socio-psychological processes and health. In
addition, the ways and trends of solving demographic problems are studied.

Keywords: Historical-demographic, socio-economic, strategy.

Ozet

Kazakistan Cumbhuriyeti, bagimsizliktan bu yana iilkenin sosyo-ekonomik, tarihi ve demografik
alanlarin1 ele geciren ilk iilke oldu. Halkimizin dogal biiylime ve gelisme dinamiklerinin
incelenmesi 6n plandaydi. Makale, genel olarak Kazak halkinin yirminci ylizyilin sonlarinda ve
yirmi birinci yiizyilin baglarindaki gelisme egilimlerini tartigiyor. Ayrica iilkenin kalkinmasinda
diger etnik gruplarin payini da igerir. Niifusumuzun yas agisindan biiyiime siirecleri tespit edilecek
ve niifusun tireme davranisindaki degisiklikler, sosyo-psikolojik siirecleri ve sagligi konusunda
aragtirmalar yapilmistir. Ayrica, demografik sorunlari ¢dzmenin yollar1 ve egilimleri de
incelenmektedir.

Anahtar kelimeler: Tarihsel-demografik, sosyo-ekonomik, strateji.


mailto:gulzhamal.zhoraeva@ayu.edu.kz

-82 -

7' International EMI Entrepreneurship & Social Sciences Congress, 20-22 June 2022,
Tashkent/Uzbekistan

Review of Art Critic Ziyadkhan Aliyev's Articles Published in 2021

Emil Raul oglu Agayev

Azerbaijan State Pedagogical University
Emilaghayev93@mail.ru
0000-0001-9354-0839

Abstract

The development history of each country depends on the development of science. Art criticism,
an academic field distinguished by its unique individual characteristics, combines different types
of art. Our scientists studying the history and theory of fine arts have made innovations in
Azerbaijani science. One of our well-known art historians is Professor Ziyadkhan Aliyev. Every
stage of a scientist's work should be involved in research. This article focuses on the analysis of
Ziyadkhan Aliyev's articles published in 2021. Important research objects for our art criticism are
“The Fate of the Sculptor”, “When Color Is Under a Philosophical Burden”, “Creative Attitude to
National Values”, “Outstanding Exhibition Master”, “Carpet Reflecting Our Ancient History”,
“Najaf Rasim's Art World”, “Artistic Improvisations In the light of "," The world of colors of the
Nawwab "," Song of flowers "," From tradition to modernity ", When the teaching of art is high
""" The world of colors of the vocalist "," Rhythm of loops "," Author of unique carpets:
anniversary portrait of People's Artist Eldar Mikayilzade ", Creator of “Sheki group” carpets: “On
the artistic findings of People's Artist Eldar Mikayilzade”, “Life of a sculptor: On the artistic
heritage of Honored Artist Aslan Rustamov”, “Nizami poetry in miniatures: Nizami Ganjavi-880”,
“Nizami theme in modern art: Nizami Ganjavi-880 ,* Nizami motifs in folk art-Nizami Ganjavi
880 ”,*“ Artist's longing for Shusha: On the works of graphic artist Yashar Samadov addressed to
Karabakh ”,* Those who lived the traditions of realism: Artist Islam Gulmaliyev "We are from
Azerbaijan: the" iceberg "of the color layer”, "Miracles of the tree: Jubilee portrait of Master
Seyfaddin Mansimoglu”, "Artistic traces of the war: who depends on its creation?", "Azimzade
school non-artist celebrities”, Articles "Patriarch of Azerbaijani painting: Mikayil Abdullayev's
creativity-100" were published in various newspapers and magazines in 2021.

Key words: Azerbaijan, art criticism, Ziyadkhan Aliyev, fine arts, article
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Ozet

Har bir dlkenin inkisaf tarixi elmin yiiksolisinden asilidir. Oziinomoxsus fordi xiisusiyyatlori ilo
secilon akademik sahs olan sanatsiinasliq incasanatin miixtalif névlarini 6ziinds birlosdirir. Tasviri
sonat tarixi vo nozoriyyesini arasdiran alimlorimiz Azoarbaycan elminds yeniliklor etmislor.
Taninmis sonatsiinas alimlarimizdan biri do professor Ziyadxan Oliyevdir. Alimin yaradiciliginin
hor bir marhalasi tadgigata calb olunmalidir. Bu mogalads Ziyadxan Oliyevin 2021-ci ildo ¢ap
olunmus magalalarinin tahlilina genis yer ayrilmisdir. Sonatsiinashigimiz tigiin ohamiyyatli
todqgiqat obyekti olan “Heykoltoras taleyi”, “Rong qati falsafi yiika balonands”, “Milli dayarlora
yaradict miinasibat”, “Goérkomli ekslibris ustas1”, “Qadim tariximizo giizgii tutan xalga”, “Nacof
Rasimin sonat diinyas1”, “Badii improvizalorin isiginda”, “Novvabin ranglor diinyasi”, “Giillarin
nogmasi”, “Ononadon miiasirliys”,”Rassamligin todrisi yiiksok olanda”, “Vokalginin ranglor
diinyas1”, “Ilmoalorin ritmi”, “Unikal xal¢alar miiallifi: Xalq rossam1 Eldar Mikayilzadonin yubiley
portreti”, “Saki qrupu” xalgalarinin yaradicisi: Xalq rossami Eldar Mikayilzadonin badii tapintilart
haqqinda”, “Heykaltoras dmrii:Omokdar rassam Aslan Riistomovun badii irsi haqqinda”, “Nizami
poeziyast  miniatiirlorda:Nizami Goancavi-880”, “Miiasir sonotdo Nizami mdvzusu:Nizami
Goancavi-880”, “Nizami motivlori xalq sonatindo-Nizami Goncavi 8807, “Rossamin Susa
hasrati:Qrafika ustas1 Yasar Somoadovun Qarabag tinvanli asarlori hagqinda”, “Realizm ananalarini
yasadanlar: Rossam Islam Giilmaliyevin badii axtarislari haqqinda”,“Biz Azerbaycandaniq:Rang
qatinin “aysberq”liyi”, “Agacoymanin mociizolori:Ustad Seyfoddin Mansimoglunun yubiley
portreti”, “Miiharibonin badii izlori: Onun yaradilmasi kimlordon asilidir ?”, “Ozimzado
moktobi”nin rossam olmayan moshurlar”, “Azorbaycan rongkarliginin patriarxi: Mikayil
Abdullayev yaradiciligi-100” moagalolor 2021-ci ildo miixtalif gozet, jurnallarda ¢ap olunmusdur.

Acar sozlar: Azorbaycan, sonatsiinasliq, Ziyadxan Oliyev, tasviri sanat, magalo
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Afghanistan Conflict and Saudi Arabia

Afganistan Ihtilafi ve Suudi Arabistan

Asst.Prof.Dr. Ozgiir CINARLI
Aksaray University
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Abstract

Between 1979, when Afghanistan was occupied by the Soviet Union, and 2001, when the US
intervened militarily to overthrow the Taliban, there was first a fierce resistance against the Soviet
occupation, and then a civil war. Along with global powers such as the USA and the Soviet Union
(later Russia), some regional powers also got involved in this conflict by supporting the conflicting
parties in Afghanistan in various ways. Saudi Arabia is one of these regional powers involved in
the Afghan conflict. He supported mujahideen groups that he saw close to his ideology, such as
Hizb-i Islami and Ittihad-i Islami, both against the Soviet Union and during the civil war, and when
the Taliban emerged in 1994, it started to support it. The main motives of its foreign policy are the
ongoing competition with Iran, increasing its effectiveness by spreading the Wahhabism, which is
the official sect, and energy policies. In this direction, in cooperation with its close ally Pakistan,
on the one hand, it increased its ideological effectiveness by providing financial support to the
madrasas where Afghan refugee children are educated, on the other hand, it tried to achieve its
foreign policy goals by supporting these elements that it saw close to itself in Afghanistan.
Although it succeeded in increasing its effectiveness in the region and decreasing Iran's
effectiveness partially and temporarily, it had to isolate itself from the Afghanistan issue due to the
reaction in the USA against the Taliban, together with the attacks of the al-Qaeda terrorist
organization, which is under the auspices of the Taliban. For the same reason, it was not possible
for the trans-Afghan pipeline project to transport the energy resources of Central Asia to the world
markets via Afghanistan and Pakistan. As a result, it is seen that Saudi Arabia was successful in
realizing a tactical goal such as the Taliban's domination over Afghanistan, but failed in realizing
its general strategic goals.

Keywords: Afghanistan, Conflict, Saudi Arabia, Intervention, Taliban
Ozet

Afganistan’in Sovyetler Birligi tarafindan iggal edildigi 1979 yili ile ABD’nin Taliban’1 devirmeye yonelik
askeri miidahalede bulundugu 2001 yillar1 arasinda, bu iilkede 6nce Sovyet isgaline karsi siddetli bir direnis,
ardindan da i¢ savas yasanmistir. ABD ve Sovyetler Birligi (sonrasinda Rusya) gibi kiiresel giiclerle
beraber, baz1 bolgesel giigler de, Afganistan’da ¢atigsan taraflari cesitli sekillerde destekleyerek bu ihtilafa
miidahil olmuslardir. Suudi Arabistan da Afgan ihtilafina miidahil olan bu bolgesel giiclerden biridir. Gerek
Sovyetler Birligi’ne karsi, gerekse i¢c savas doneminde Hizb-i Islami ve Ittihad-i Isldmi gibi kendi
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ideolojisine yakin gordiigii miicahit gruplart desteklemis, 1994 yilinda Taliban ortaya ¢ikinca da onu
desteklemeye baslamistir. Dis politikasin1 olusturan temel giidiileri, iran’la siiregelen rekabet, resmi
mezhebi olan Vahhabiligi yaymak suretiyle etkinligini arttirmak ve enerji politikalaridir. Bu dogrultuda
yakin miittefiki Pakistan ile de isbirligi halinde, bir yandan Pakistan’daki Afgan miilteci cocuklarinin egitim
gordiigii medreselere finansal destek saglayarak ideolojik etkinligini artirirken, diger yandan da Afganistan
icinde kendisine yakin gordiigii bu unsurlar1 destekleyerek dis politika hedeflerini gerceklestirmeye
calismustir. Bolgede etkinligini artirmay1 ve Iran’1n etkinligini azalmay1 kismen ve gegici olarak basarsa da,
Taliban’in himaye ettigi el Kaida terdr orgiitiiniin ABD’ye yonelik saldirilariyla beraber ABD’de Taliban’a
kars1 olusan tepki dolayisiyla kendisini Afganistan meselesinden soyutlamak zorunda kalmistir. Ayni
nedenden dolayi, Orta Asya’nin enerji kaynaklarin1 Afganistan ve Pakistan iizerinden diinya pazarlarina
ulastirmaya yonelik trans-Afgan boru hatti projesinin de gergeklesmesi miimkiin olmamistir. Sonugta Suudi
Arabistan’in Taliban’in Afganistan iizerinde egemenlik kurmasi gibi taktik bir amaci gerceklestirmede
basarili oldugu, fakat genel stratejik hedeflerini ger¢eklestirmede muvaffak olamadig1 goriillmektedir.

Anahtar Kelimeler; Afganistan, Ihtilaf, Suudi Arabistan, Miidahale, Taliban.
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Abstract

In 1918, the Armenians committed a terrible genocide against the Azerbaijanis in the Urmia and
Salmas, as well as in Northern Azerbaijan and Eastern Anatolia. They united the Assyrians and
committed a mass genocide in the cities of Urmia, Salmas, Khoy, surroundings settlements and
villages, which began in February 1918 and lasted for 6 months. The aim was to establish a
"Greater Armenia" state in a large area from the shores of the Caspian Sea to the shores of the
Black Sea and the Mediterranean, covering much of southern and northern Azerbaijan, as well as
Eastern Anatolia. However, as these areas were part of the Turkish-Muslim population, the
Armenians who migrated in a scattered manner were a minority. Therefore, Armenian political
terrorist organizations, under the leadership of their patrons, tried to establish a "state” for the
Armenian minority by achieving demographic change, destroying the local population in the lands
of historical Azerbaijan and Eastern Anatolia through ethnic cleansing. The genocide committed
by the united Armenian-Assyrian armed groups against the Azerbaijanis was reflected in the
memoirs, reports and diaries of the local population, government officials and foreign diplomats.
Memoirs, notes and reports of state officials written in this neutral way prove how horrible the
Armenian-Assyrian units committed genocide against Azerbaijanis.

Keywords: Genocide, Urmia, Salmas, witness.
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Geopolitical Configuration in the Middle East
Yeni donemde Orta Dogu'da Jeopolitik Konfiglirasyon
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khalidamalikova@yahoo.de

Abstract

In the contemporary world, the Middle East region has come to be a testing ground for major world
powers, especially geopolitically, economically and militarily-politically. It consists of buttons
consisting of two parts in the region. What is happening in the region is related to geopolitical
competition and the oil debate.

In the article, the candidates for geopolitical structuring, analyzing geopolitical competition and
interests of the great states, reveal the essence of the Middle East policy.

Key words: Middle East, geopolitical competition, regional conflicts.

Ozet

Son zamanlarda, Orta Dogu bdlgenin jeopolitik, ekonomik ve askeri-politik 6nemi nedeniyle
diinya giicleri icin bir test alan1 haline geldi. Bu faktorlerin etkisi altinda regionda karmasik ve
tartismal1 bir uluslararast durum geligsmisdir. Bolgede olup bitenler, jeopolitik rekabet ve petrol
miicadilesi ile yakindan baglantilidir.

Makale, bolgededeki durumu, biiyiik gii¢lerin jeopolitik rekabetini ve ¢ikarlarini analiz etmekte ve
jeopolitik yapilanmaya katilan iilkelerin Orta Dogu politikasinin 6ziinii ortaya koymaktadir.

Kilit kelimeler: Orta Dogu, jeopolitik rekabet, bolgesel catigmalar
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Abstract

Although the creative continuation of the artistic experience of classical Eastern poetry is one of
the main features of Nizami's art, it is not the leading feature of his poetic heritage. The article
reveals several other features that characterize the genius poet's attitude to his artistic work,
including his connection with native folk literature and ancient Turkic monuments. Unlike
Firdovsi, Nizami used historical images as an artistic means to influence socio-political processes
and human destinies and gave a poetic-philosophical program of moral and spiritual development.
The most successful standard of this path of spiritual progress is Turkish morality. It is no
coincidence that Nizami educates the ordinary heroes of "Shahnameh™ and "Khamsa" through the
principles of Turkish morality. Sassanid rulers such as Khosrov and Farhad grasped the correct
values of morality and spiritual greatness through Turkish beauties such as Shirin and Fitna. This
was, in fact, a celebration of Turkish morality over Iranian morality, an ethical response specific
to Nizami's predecessor. On the one hand, Nizami Ganjavi expressed the poetic history of the
Turkic peoples and the image of their morals and spirit; on the other hand, he determined the right
direction of the tradition. Thus, Nizami's use of Firdovsi's art as a source should be interpreted not
as the use, study or development of his thematic tradition but as the success of regulating the world
literary process and turning the steering wheel of artistic tradition against historical errors.

Keywords: Harmony, tradition, shahnameh, stylistics, a monument of art
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Abstract

In many ways, the formation and development of Azerbaijani science and education in the
twentieth century was closely linked with the name of the great leader Heydar Aliyev, a prominent
figure in the history of our national and statehood, the founder of the modern Republic of
Azerbaijan. The President of the Republic of Azerbaijan, Mr. Ilham Aliyev, who successfully
continues and develops his purposeful national statehood, economic, cultural, scientific and
educational policy, and is distinguished among world statesmen and politicians by his special
sensitivity to scientists, also expressed his views on relevant issues. "At all times Heydar Aliyev's
attention and care for science was at a very high level. He knew very well that the development of
science plays an exceptional role in the progress of every country, every nation. Looking at the
history, past and experience of different countries, we see that neither natural resources nor
geographical location, but the intellectual potential, the level of science determines the progress of
countries and turns the country into a developed country. | want to say again, this is my firm
opinion that for the normal development of any country, first of all, the development of knowledge,
literacy, science is needed. The above-mentioned quotations show once again that President llham
Aliyev, like all other testaments, consistently implements the far-sighted recommendations of the
Great Leader to support the development of science in Azerbaijan and raises our science, education
and culture to the heights worthy of our people. Distinguished by his great management and
organizational skills, innate talent, high intellect, comprehensive and deep knowledge, innovative
approach to problems and their solutions, the President can be called a great patron of science and
education, scientists and teachers. Much has been done in recent decades to reform the science
funding system and improve the system. First of all, it is necessary to mention the Science
Development Fund under the President of the Republic of Azerbaijan, established in 2009. The
Foundation is a non-profit legal entity that serves the development of science by providing targeted
funding in the form of grants for research and other scientific activities in fundamental, applied
and research-innovative areas on the basis of a state order. At a time when the Covid 19 pandemic
is spreading all over the world, the mass spread of the coronavirus in the country has been curtailed,
dangerous migration processes, cases that could create a quarantine procedure have been fully
controlled, and a high level of public awareness has been organized. Thus, despite all the
difficulties, including the parallel global financial crisis, today the country's economy has
developed quite normally, the implementation of new mega-projects has been ensured. It is
noteworthy that no matter how widespread the pandemic was and the severity of the problems it
created, it was the ability of our President to control the situation that did not prevent the liberation
of our native Karabakh from enemy occupation. It should also be noted that Azerbaijan's
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exemplary experience in combating the pandemic has been positively assessed internationally and
has been widely used by many countries as an action plan. The purpose of writing the article is to
study these areas, to analyze the history and future prospects of the development of the Azerbaijani
education system. Methods of analysis, synthesis, induction, deduction, content analysis and
comparative analysis were used in writing the research work.

Keyword: Modernization, education programs, innovations
Ozet

Azerbaycan bilim ve egitiminin yirminci yiizyilda olusumu ve gelisimi, bir¢ok yénden, modern
Azerbaycan Cumhuriyeti'nin kurucusu, milli ve devlet tarihimizin 6nde gelen sahsiyetlerinden
biiyiik lider Haydar Aliyev'in adiyla yakindan baglantilidir. Milli devletgiligi, ekonomik, kiiltiirel,
bilimsel ve egitim politikasin1 basartyla siirdiiren ve gelistiren, bilim adamlarina karst 6zel
duyarliligiyla diinya devlet adamlar1 ve politikacilar1 arasinda one ¢ikan Azerbaycan Cumhuriyeti
Cumhurbagkan: Saym ilham Aliyev de, ilgili konularda babasi Haydar Aliyevi érnek almis ve
sOylemistir: "Her zaman Haydar Aliyev'in bilime olan ilgisi ve 6zeni ¢ok yiiksek diizeydeydi.
Bilimin gelisiminin her iilkenin, her ulusun ilerlemesinde istisnai bir rol oynadigini ¢ok iyi
biliyordu. Farkli tilkelerin tarihine, ge¢misine ve tecriibesine baktigimizda, tilkelerin ilerlemesini
belirleyen ve iilkeyi gelismis bir iilke haline getirenin dogal kaynaklar veya cografi konum degil,
entelektiiel potansiyel, bilim seviyesi oldugunu goriiyoruz. Tekrar séylemek isterim ki, herhangi
bir tilkenin normal gelisimi i¢in her seyden 6nce bilginin, okuryazarligin, bilimin gelistirilmesi
gerektigine dair kesin goriisiimdiir. Yukaridaki alintilar, Cumhurbaskani ilham Aliyev'in diger tiim
vasiyetler gibi, Azerbaycan'da bilimin gelismesini desteklemek icin Ulu Onder'in ileri goriislii
tavsiyelerini tutarli bir sekilde uyguladigini ve bilimimizi, egitimimizi ve kiltirimiizii layik
goriilen yiikseklere ¢ikardigini bir kez daha gostermektedir. Biiyiik yonetim ve organizasyon
becerileri, dogustan gelen yetenegi, yliksek zekasi, kapsamli ve derin bilgisi, sorunlara ve
¢oztimlerine yenilik¢i yaklasimi ile 6ne ¢ikan Bagkan, bilim ve egitimin, bilim adamlarinin ve
ogretmenlerin biiytik bir hamisi olarak adlandirilabilir. Son yillarda bilim finansman sisteminde
reform yapmak ve sistemi iyilestirmek i¢in ¢ok sey yapildi. Her seyden 6nce, 2009 yilinda kurulan
Azerbaycan Cumbhuriyeti Cumhurbaskanina bagli Bilim Gelistirme Fonu'ndan bahsetmek
gerekiyor. Vakif, devlet diizeni temelinde temel, uygulamali ve arastirma-yenilik¢i alanlarda
aragtirma ve diger bilimsel faaliyetler i¢in hibeler seklinde hedefli finansman saglayarak bilimin
gelisimine hizmet eden kar amaci giitmeyen bir tiizel kisiliktir. Covid 19 pandemisinin tiim
diinyaya yayildig1 bir donemde, iilkede koronaviriisiin Kitlesel yayilimi kisitlandi, tehlikeli gog
stiregleri kontrol altina alindi, karantina siirecinin olusturabilecegi vakalar tamamen kontrol altina
alind1 ve kamuoyu iist diizeyde diizenlendi. Boylece, paralel kiiresel finansal kriz de dahil olmak
tizere tiim zorluklara ragmen, bugiin iilke ekonomisi olduk¢a normal bir sekilde gelismis, yeni
mega projelerin uygulanmasi saglanmigtir. Pandemi ne kadar yaygin olursa olsun ve yarattigi
sorunlarin ciddiyeti ne olursa olsun, vatanimiz Karabag'in diisman isgalinden kurtarilmasina engel
olmayan seyin Cumhurbaskanimizin durumu kontrol etme kabiliyetinin olmas: dikkat ¢ekicidir.
Azerbaycan'm pandemi ile miicadeledeki o6rnek deneyiminin uluslararast diizeyde olumlu
degerlendirildigini ve birgok iilke tarafindan bir eylem plani olarak yaygin olarak kullanildigini da
belirtmek gerekir. Makaleyi yazmanin amaci, bu alanlar1 incelemek, Azerbaycan egitim sisteminin
gelisiminin tarihini ve gelecekteki beklentilerini analiz etmektir. Arastirma c¢alismasinin
yaziminda analiz, sentez, tiimevarim, tiimdengelim, igerik analizi ve karsilastirmali analiz
yontemleri kullanilmastir.



-91 -

7t International EMI Entrepreneurship & Social Sciences Congress, 20-22 June 2022, Tashkent/Uzbekistan

Sumerian-Case Category in Azerbaijani
Siimer-Azerbaycan Dilinde Durum Kategorisi

Assoc.Prof.Dr. Yegane Kurbet kizi Kahramanova
Azerbaijan State Pedagojian University
yegane.gehremanova.1976 @mail.ru
0000-0003-3730-7674

Abstract

The article is similar to the case system and Turkic languages, including Azerbaijani, as the
morphological structure of the ancient Sumerian language. The opinion of many researchers about
the ancient Azerbaijani language of the Sumerian language is proved by the similarity and
compatibility in the phonetic lexical and grammatical structures of these languages. This
consistency is also observed when studying the case category in these languages. Researchers say
that case relations in the Sumerian language are expressed by special forms that occupy a middle
position between case suffixes and attachments. And the tongue that speaks [€] proud things, this
is not an ordinary coincidence, it is due to the fact that the Sumerian-Azerbaijani language is
historically the same language.

Key Words: case system, of the Sumerian, Azerbaijani language.

Ozet

Arastirmalar Siimer dilinin hem morfolojik yapisinin, hem de durum sisteminin, Azerbaycan dili
de dahil olmak iizere Tirk dilleriyle ayn1 oldugunu gostermektedir. Pek ¢ok arastirmacinin
Stimer'in eski bir Azerbaycan dili oldugu goriisli, bu dillerin fonetik sozciiksel, dilbilgisel
yapilarinin benzerligi ve uyumluluguyla dogrulanmaktadir. Bu uyumluluklar bu dillerdeki durum
kategorisini incelerken de gozlemlenir. Arastirmacilar, Stimer dilinde, durum iligkilerinin,durum
ekleri ile kosmalar arasinda orta konumda olan 6zel formantlar tarafindan ifade edildigini
sOyliiyorlar. Azerbaycan dil biliminde neredeyse 40'lara kadar ve simdi bir¢ok Tiirk dilinde var
olan bu durum Siimer-Tiirk¢e'de daha bir benzerliyi ortaya koymustur.
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Abstract

The aim of this study; It is to reveal the public policies implemented in Azerbaijan during the
Covid-19 process, in general terms, and to make inferences for the future. The subject of this paper
is the analysis of Azerbaijan's struggle with the deadly Covid-19 epidemic, which emerged in
China in December 2019 and spread to the global level in a short time, its public policies,
innovative methods and actors. The aim of this study; It will be prepared by scanning the current
data and sources, using the literature review method. As with the emergence of Covid-19, the
whole world, as well as the whole world, has been adversely affected in many ways in the Republic
of Azerbaijan, and normal life has almost stopped and has made it necessary to develop important
public policies in Azerbaijan during the Covid-19 pandemic. Beyond its short-term consequences
for human health, the Covid-19 pandemic has important social, economic and political
consequences in the medium and long-term.The world is experiencing a rapid change and
transformation process. It is also possible to see the effects of the change and transformation
process in the field of public administration. Today, changes are seen in every field and in parallel
with this, the understanding of public administration is also changing. There are three main
currents that shape the functioning of public administration. These; traditional public management
approach (GKY), new public management approach (YKY), New Public Governance or New
Public Service approach (YKH).As in the whole world, the Republic of Azerbaijan has also
undergone political, social, economic and cultural changes and transformations. and continues to
pass. Azerbaijan is a new young state that gained its independence with the dissolution of the
USSR in 1991. In historical periods, it continued to exist under the occupation of Tsarist Russia
and then the Soviet Union. Azerbaijan is a new state that gained its independence in 1991 with the
dissolution of the USSR. In the historical process, it continued its existence first under the
occupation of Tsarist Russia, and then under the occupation of the Soviet Union. The Republic of
Azerbaijan has carried out new reforms in the fields of establishing a national state and
effectiveness of public administration in accordance with the state management systems accepted
in the modern world.The policy of the recent administrative reform efforts in the Azerbaijani
public administration has served the following purpose: (1) the establishment of an effective and
efficient public administration system that will support economic growth and development; (2)
meeting social and societal demands in terms of transparency, participation and accountability; (3)
improving the quality and distribution of human resources in public administration; (4) laying out
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the general strategies and determining the framework for the policies to be implemented by public
institutions and organizations; (5) reducing the financing gap of public policies.

Keywords: Azerbaijan, Public Administration Reform, Covid-19, Public Policies, Reconstruction
of the State, Evolution of the Public Administration.

Ozet

Bu ¢alismanin amaci; Covid-19 siirecinde Azerbaycan'da uygulanan kamu politikalarini, genel
hatlariyla ortaya koyma ve gelecege yonelik ¢ikarimlarda bulunmaktir. Bu bildirinin konusu, 2019
yilinin Aralik ayinda Cin’de ortaya ¢ikan ve kisa siire igerisinde kiiresel diizeye yayilan, 6limciil
Covid-19 salgmi ile Azerbaycan'nin miicadelesini, izledigi kamu politikalarin1 ,yenilik¢i
yontemleri ve aktorlerin lizerinden analizidir. Bu ¢aligmanin amaci; literatiir taramasi yontemiyle,
giincel veriler ve kaynaklar taranarak hazirlanacaktir. Covid-19’un ortaya ¢ikisi itibariyle tiim
diinya oldugu gibi Azerbaycan Cumhuriyeti'de birgok yonden olumsuz sekilde etkilenmis ve
normal yasam, neredeyse durmustur ve Covid-19 pandemi siirecinde Azerbaycan'da 6nemli kamu
politikalar1 gelistirmesini zorunlu kilmistir. Covid-19 pandemi insan saglhigiyla ilgili kisa vadeli
sonuclarinin Otesinde orta ve uzun vadede Onemli sosyal, ekonomik ve politik sonuglar
dogurmaktadir. Diinyada hizli bir degisim ve doniisiim siireci yasanmaktadir. Degisim ve donilisiim
stirecinin etkilerini kamu yonetimi alaninda da gérmek miimkiindiir.Glinlimiizde her alanda
degisim goriilmekte ve buna paralel olarak kamu yonetimi anlayis1 da degismektedir. Kamu
yOnetiminin isleyisine yon veren ii¢ temel ana akim mevcuttur. Bunlar; geleneksel kamu yonetimi
yaklagimi (GKY), yeni kamu yonetimi anlayis1 (YKY), Yeni Kamu Yonetisimi veya Yeni Kamu
Hizmeti yaklasimi (YKH) olumustur. Tiim diinyada oldugu gibi, Azerbaycan Cumhuriyeti de
siyasal, toplumsal, ekonomik ve kiiltiirel acidan degisim, doniigiim  gec¢irmistir.
ve gecirmeye devam etmektedir. Azerbaycan, 1991 yilinda SSCB'nin dagilmasi ile bagimsizligini
elde etmis yeni bir geng devlettir. Tarihi donemlerde 6nce Carlik Rusya’sinin, sonra ise Sovyetler
Birligi'nin isgali altinda varligin1 devam ettirmistir. Azerbaycan, 1991 yilinda SSCB'nin dagilmasi
ile bagimsizligimi elde etmis yeni bir devlettir. Tarihsel siiregte ilk 6nce Carlik Rusya’sinin,
sonrasinda ise Sovyetler Birligi'nin isgali altinda varligimi devam ettirmistir. Azerbaycan
Cumhuriyeti, modern diinyada kabul goren devlet yonetim sistemlerine uygun olarak milli devlet
kurma ve kamu yonetiminin etkinligi alanlarinda yeni reformlar gerceklestirmistir. Azerbaycan
kamu yonetiminde son donemlerde gerceklestirilen idari reform calismalarinin politigi su amaca
hizmet etmistir: (1) ekonomik biiylime ve kalkinmay1 destekleyecek etkin ve verimli bir kamu
yonetimi sisteminin kurulmasi; (2) saydamlik, katilimcilik ve hesabverebilirlik acisindan sosyal
ve toplumsal taleplerin karsilanmasi; (3) kamu yonetiminde insan kaynaklari kalitesinin ve gorev
dagiliminin iyilestirilmesi; (4) kamu kurum ve kuruluglarinin uygulayacaklari politikalar i¢in genel
stratejilerin ortaya konulmasi ve gergevenin belirlenmesi; (5) kamu politikalarinin finansman
aciginin azaltilmasi olmustur.

Anahtar Kelimeler:Azerbaycan, Kamu Yonetimi Reformu, Covid-19, Kamu Politikalari,
Devletin Yeniden Insas1, Kamu Yonetiminin Evrimi.
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Abstract

Threats and challenges to Ukraine's security posed by the Russian Federation through the initial
annexation of the Crimean Peninsula, further unleashed hostilities in eastern Ukraine in 2014
continued on a new and unprecedented scale since February 2022, putting it on the brink of
extinction as a state. At the same time, the state is the political institution of society, the most
optimal organization of its life, which is created by people and should serve the people, at the
center of which is man. Such a human-centered approach is the basis of Ukraine's state policy and
is enshrined in law. And man, his life, inviolability and security are recognized by the Constitution.
Ukraine's highest social values. Therefore, human security, despite the legal regime of martial law,
is recognized and should be guaranteed by the state as much as possible. This approach is in line
with European values. This article is devoted to the humanization component of Ukraine's security.

Key words: human security, Ukraine, dignity, threats, human-centered approach.



-95-

7t International EMI Entrepreneurship & Social Sciences Congress, 20-22 June 2022, Tashkent/Uzbekistan

Does Entrepreneurial Orientation Relate to Corporate Social Responsibility?
A Study of Manufacturing Companies in Jordan

Osama AL-Darras

Eastern Mediterranean University, TRNC
darras.osama@gmail.com
0000-0002-8580-1725

Abstract
Entrepreneurship is considered a key driver for economic growth and one of the most important
management and economic science issues. Organizations that adopt entrepreneurship in their
strategy and daily routines can respond more efficiently and effectively to the changing business
environment. One of the changes in the business environment is the importance that a larger group
of stakeholders are involved in the success of a business. Thus, today, the success of any business
no longer depends on the amount of profits and wealth generated by the organization, but rather
on its ability to fulfill its obligations towards stakeholders who play a key role in this success.
Accordingly, it is worth studying the relationship between entrepreneurship and corporate social
responsibility.
This study aims to identify the relationship between entrepreneurial orientation and corporate
social responsibility. To this end, the researcher designed a questionnaire to assess entrepreneurial
orientation represented in the following sub-constructs: innovation, risk-taking, proactiveness, and
the corporate social responsibility construct, which encompasses voluntary responsibility and
ethical responsibility. This study targeted top managers (marketing, human resources, production
and operations, and finance) in industrial companies listed on the Amman stock exchange.
The responses were collected from 108 managers in Jordan. Results significantly explain that the
variation in business entrepreneurship was accompanied by a positive effect on the social role of
a firm across the community where it is working. Entrepreneurship explained 47% of the variation
in corporate social responsibility. In particular, entrepreneurship explains 21% of the variation in
voluntary responsibility and 58% in ethical responsibility. The innovation sub-construct
demonstrates a significant positive impact on both corporate social responsibility dimensions.
While proactiveness showed a positive effect on ethical responsibility only. On the other hand,
the results indicated that the firm’s capital and the number of permanent employees impact
corporate social responsibility, whereas years of experience did not have any influence. We argue
that entrepreneurial orientation plays a critical role in developing the firm’s corporate social
responsibility program, which subsequently creates value for firms, their customers, and the
community.

Keywords: Entrepreneurship, Corporate Social Responsibility.
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Abstract

This study aims to examine the relationship between self-efficacy as one of the dimensions of
psychological capital and intolerance of uncertainty by being referenced survey data collected
from 235 students of Kyrgyzstan-Turkey Manas University. This research is paired with Bandura’s
Self-efficacy Theory developed in 1977, which focuses on predicting and explaining various
psychological changes in life coming from different behavioral treatments.

Data collected from 235 students who are studying in Kyrgyzstan-Turkey Manas University were
used in the analyses to identify the relationship between self-efficacy and intolerance of
uncertainty by using two different types of scales (psychological capital -6 items of self-efficacy-
and intolerance of uncertainty scales) into a single questionnaire form with Likert-type response
scale. Beside the Reliability Analysis, different statistical valuation methods —such as regression
and correlation analyses— have also been used. The results of analyses conducted from the sample
of 235 students reveal that statistically significant and positive relationships appear between self
efficacy and prospective anxiety and prospective anxiety and preventive anxiety (dimensions of
intolerance of undertainty). On the other hand, it should also be noted that there is a negative but
insignificant relationship between self efficacy and preventive anxiety.

This study is as valuable as others in relevant literature with different research results and has a
significant place in aiming to light the way of future researches as well. This is the only research
which examines this bilateral relationship in related literature. On the other hand, intolerance of
uncertainty becomes more of an issue in this uncertain pandemic process we are in. Results can be
discussed in terms of different implications for future comparative researches and they will be able
to create a resource for knowledge and new studies in related literature.

Keywords: Psychological capital, Self-efficacy, Uncertainty, Intolerance of uncertainty
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Abstract

The aim of this research is to examine the relationship between managerial trust and
counterproductive behaviors at the organizational level and evaluate this relationship with the
contribution of emotional exhaustion(burnout). The relationship between burnout and
counterproductive behaviors is obvious in the context of the relevant literature. Evaluating the
change in the course of this relationship in the context of hotel employees and presenting the
findings to the literature are among the most basic objectives. From this point of view, the data
collected from 205 people who are working in 4 and 5 star hotels operating in Konya/Turkey and
selected by easy sampling method were analyzed with the help of statistical package programs
with SPSS-Process Macro-Bootstrapping method. Negative and significant relationship (path a)
between managerial trust and counterproductive behaviors at organizational level; significant
relationship (path b) between emotional exhaustion and counterproductive behaviors; positive and
insignificant relationship (path c) between managerial trust and emotional exhaustion; positive and
lastly indirect mediator effect of counterproductive behaviors at organizational level has been
detected as the results/findings of this research. These results may be especially useful for
supervisors and managers to improve and increase the level of managerial trust in an organization
and to interpret employees’ various behaviors.

Keywords: Burnout, Emotional Exhaustion, Counterproductive Behaviors, Managerial Trust.
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Abstract

The job-related antecedents of job embeddedness have been demonstrated, but less is known about
cross-domain outcomes, particularly how High-Performance Work Systems (HPWS) and job
security may influence job embeddedness. This empirical study aims to investigate this unexplored
side by considering social exchange theory. A mediation model is proposed in which HPWS
positively influences tourism employees' job engagement through job security. The pilot study is
planned, and data will be collected from full-time tourism employees in Antalya, Turkey. A self-
administered questionnaire has been designed to be distributed during the peak tourism season.
Keywords: High-Performance Work Systems, Job Security, Job Embeddedness, Tourism

Ozet
Ise gomiilmiisliigiin onciilleri dnceki c¢alismalarda kanitlanmis olsa da, 6zellikle Yiiksek
Performansli Calisma Sistemleri ve is giivencesi gibi etki alanlari aras1 yapilarin ise gdmiilmiisligi
nasil etkileyebilecegi hakkinda daha az sey bilinmektedir. Bu ampirik ¢alismanin amaci, Sosyal
Degisim Teorisini goz Oniinde bulundurarak bu kesfedilmemis yonii ele almaktir. Yiiksek
Performanshi Calisma Sistemlerinin, is giivenligi yoluyla turizm calisanlarinin ise gomiili
olmalarin1 olumlu etkiledigi bir arabuluculuk modeli Onerilmistir. Pilot test ¢aligmasinin
gergeklestirilmesi planlanmais, veriler ise Antalya, Tiirkiye'deki tam zamanli turizm c¢aliganlarindan
elde edilecektir. Veriler arastirmacilar tarafindan katilimcilara yiiksek turizm sezonunda
dagitilacaktir.
Anahtar Kelimeler: Yiiksek Performansli Calisma Sistemleri, Is Giivencesi, Ise Gomiilmiisliik,
Turizm
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Abstract

Organizational cynicism, with the short description, is a negative type of individual behavior that
has been developed towards an organization. Although there can be different causes under negative
attitudes; in schools, chiefly coulleagues or students can be the reasons for teachers. In this study,
which is important in terms of getting to the source of perceived cynicism perceived by teachers,
the main purpose is to investigate whether the perceived organizational cynicism stems from
students or from together working teachers (colleagues). Also, finding out whether demographic
variables or the type of school has an effect on perceived cynicism is another aim of the study. To
examine the problem of the research, 230 questionnaires were distributed with the snowball
sampling method and were applied to primary, secondary and high school teachers working in
Ermenek (Karaman), a district of Turkey. 189 returned data were analyzed by using the SPSS 21
statistical software program. According to the results, it has been revealed that organizational
cynicism is relatively caused by students instead of teachers. Although no significant difference
was found in demographic variables, and the perception of cynicism originating from students was
found to be higher in young teachers under the age of thirty. In addition, it was determined that
student-induced cynicism was lower in primary and secondary schools than in the high school
group and increased gradually in the transition from primary school to high school. Based on these
findings, various advice and suggestions for teachers and school administrators were made in the
conclusion part of the study.

Keywords: Cynicism, Organizational Cynicism, Teachers
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Abstract

It is possible to mention that large-scale social transformations and innovative approaches in many
fields emerge as an opportunity and a way out in crisis environments. The Covid-19 Pandemic
process has also accelerated digitalization and had an accelerating effect on the transition to
internet-based virtual applications in a variety of sectors. It has been observed that societies, having
been caught unprepared for infrastructure systems and content production, accelerated their
investments at the point of completing their deficiencies. The concept of Metaverse, revealing a
different dimension of building a new cyber social order and can be expressed as an effort to build
virtual universe, has an interdisciplinary meaning pointing to a virtual structure beyond the
physical universe. The concept of Metaverse, whose history dates back to the end of the 20th
century, has created a great leap in conceptual awareness with the name of Facebook, one of the
social media environments with the most members in the world, to be changed to "Meta". A second
virtual life universe has been built within two dimensions in applications and games such as
Second Life, Blue Mars, Sims since the beginning of 2000s. However, while Metaverse builds
virtual life in three dimensions through applications such as virtual reality and artificial
intelligence; It is also a harbinger of a great transformation to be experienced in many fields from
social life to education, from culture-art to economy. Considering that the Metaverse environment,
being still in its infancy, will allow individuals to establish a secondary-fictional life, it is a known
fact from premise environments such as Second Life that there are investment opportunities for
entrepreneurs. In this process, it is possible to say that businesses are in competition at the point
of building the Metaverse universe. In the literature, it is seen that Metaverse studies are generally
associated with interactive games, non-fungible tokens (NFT), blockchain, cryptocurrencies and
behavioral processes. In the Turkish literature, however, studies are still insufficient in terms of
academic discussion on the concept of Metaverse. In this study, a comprehensive literature
analysis on Metaverse has been carried out and future predictions have been made about the
Metaverse environment, based on the researchers' experiences in the antecedent fields.

Keywords: Metaverse, SecondLife, Meta Universe, Virtual Reality, Augmented Reality



-101 -

Ozet

Biiytik 6l¢ekli toplumsal doniisiimlerin ve yenilik¢i yaklagimlarin kriz ortamlarinda bir firsat ve
cikis yolu olarak ortaya ¢iktigini soylemek miimkiindiir. Covid-19 Pandemi siireci de
dijitallesmeye ivme kazandirmis ve pek ¢ok sektdrde internet tabanli sanal uygulamalara gegisi
hizlandirict bir etki olusturmustur. Altyap: sistemleri ve igerik iiretimi konusunda hazirliksiz
yakalanan toplumlarin eksiklerini tamamlama noktasinda yatirimlarina hiz verdikleri gériilmiistiir.
Yeni bir siber toplumsal diizen insa etmenin farkli bir boyutunu ortaya koyan ve sanal evren insa
etme c¢abasi seklinde ifade edebilecegimiz Metaverse kavrami, fiziksel evrenin 6tesindeki sanal
bir yapiya isaret eden disiplinlerarasi bir anlama sahiptir. Mazisi 20. yiizyilin sonlarina dayanan
Metaverse kavrami, diinyada en ¢ok iiyeye sahip sosyal medya ortamlarindan biri olan
Facebook’un isminin “Meta” olarak degistirmesiyle birlikte kavramsal farkindalik agisindan
biiyiik bir sigrama yaratmistir. Ikinci bir sanal yasam evreni 2000°1i y1llardan itibaren Second Life,
Blue Mars, Sims gibi uygulama ve oyunlarda iki boyutlu olarak insa edilmistir. Ancak Metaverse
bunun otesinde sanal gergeklik ve yapay zeka gibi uygulamalar aracilig ile sanal yasami ii¢
boyutlu olarak insa ederken; sosyal yasamdan, egitime, kiiltiir-sanattan, ekonomiye kadar pek ¢ok
alanda yasanacak biiylik doniisiimiin de habercisidir. Heniiz emekleme déneminde olan Metaverse
ortaminin bireylere ikincil yasam kurma imkani1 tantyacagi diistiniildiigiinde, girisimciler i¢in firsat
niteliginde yatirim olanaklarmin bulundugu, Second Life gibi onciil nitelikli ortamlardan bilinen
bir gercektir. Bu siire¢te firmalarin Metaverse evrenini inga etme noktasinda rekabet i¢inde
olduklarini sdylemek miimkiindiir. Literatiirde Metaverse calismalarinin genel olarak interaktif
oyunlar, degistirilemez tokenler (NFT), blockchain, kripto paralar ve davranigsal siireglerle
iligkilendirildigi goriilmektedir. Tiirkce literatiirde ise Metaverse kavramina yonelik akademik
tartisma ortami acisindan arastirmalar heniiz yetersizdir. Bu calismada, Metaverse hakkinda
kapsamli  bir literatlir  arastirmast  yapilarak, arastirmacilarin  Onciil  alanlardaki
deneyimlemelerinden yola ¢ikilarak Metaverse ortamina iliskin gelecek Ongoriilerinde
bulunulmustur.

Anahtar Kelimeler: Metaverse, SecondLife, Evren Otesi, Sanal Gerceklik, Artirilmis Gerceklik
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Abstract

Contemporary sociology regards digital changes and technology as primary importance by
classifying the factors or effects of social changes affecting the structure according to the degree
of importance while making sense of the social structure in today's societies. The digital world is
an indispensable element of the daily life of societies and a meaningful part of social relations. In
determining the patterns of action and life, technological processes have begun to take place in the
axis of thought. Information technologies, internet, digitalization, e-transformation tend to
determine new social structures and new relations by creating different cultural elements in the
lives of societies. Each new relationship and structure reveals its own world and its own social
consequences.

The problem of social relations in sociology, starting from Tonnies to Cooley, and from Cooley to
the present, the sociological definition of relations limits the understanding of the new relations
created by digitality. In my opinion, there is a need to define a new relationship and a new structure
in this e-world that societies are subject to. While the digital revolution is reshaping society, this
shaping creates a network society. While the network is arranging a new parallel world, its
sociological explanation emerges as a necessity. Because the relations that these basic
infrastructure determinants reveal in the superstructure create a new and different construction of
morality, law, identities, new social movements, forms of protest and action, and even a new form
of crime.

If we explain all these processes through the digital revolution, we can explain these processes
under the name of new values and symbols, including quaternary relations, the fifth world,
metaverse sociology and creative destruction. In this article, we can define the social
transformation in the new world by sociologically addressing the new structures created by the
determinants of the digital revolution, classifying them in all their complexity, conceptualizing
them and making sense of them.

Keywords: Metaverse, Quaternary Relationships, Network, Utopia, Fifth World.

Ozet

Cagdas sosyoloji, glinlimiiz toplumlarinda sosyal yapiy1 anlamlandirirken yapiy1 etkileyen sosyal
degismelerin faktorlerini ya da etkilerini 6nem derecesine gore tasnifleyerek dijital degismeleri ve
teknolojiyi birincil 6nemde kabul etmektedir. Dijital diinya, toplumlarin giinlik yasaminin
vazgecilmez bir unsuru ve sosyal iligkilerin anlamli bir pargasidir. Eylemin ve yasamin
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desenlerinin belirlenmesinde, teknolojik siirecler diislincenin ekseninde yer tutmaya baslamistir.
Bilgi teknolojileri, internet, dijitallesme, e-doniisiim toplumlarin yasaminda farkli kiiltiirel
unsurlar olusturarak yeni toplumsal yapilar ve yeni iliskiler belirleme egilimindedir. Her yeni iliski
ve yap1 kendi diinyasini ve kendi sosyal sonuglarini ortaya ¢ikarmaktadir.

Sosyoloji de sosyal iligki problemi Tonnies’ten baslayarak Cooley’e, Cooley’den giiniimiize
iligkilerin ~ sosyolojik tanimi  djjitalligin ortaya c¢ikardigi yeni iliskileri anlamay1
siirlandirmaktadir. Kanaatimce toplumlarin tabi olduklar1 bu e-diinya da yeni bir iliski ve yeni
bir yap1 tanimlanmaya ihtiya¢ duyulmaktadir. Dijital devrim toplumu yeniden bi¢cimlendirirken bu
bicimlendirme bir network toplumu ortaya ¢ikarmaktadir. Network yeni bir paralel diinya tanzim
etmekteyken bunun sosyolojik izahi bir zorunluluk olarak karsimiza ¢ikmaktadir. Cilinkii bu temel
alt yap1 belirleyicilerinin {iist yapida ortaya cikardigi iligkiler, yeni ve baska bir ahlak, hukuk,
kimliklerin farkli insasini, yeni toplumsal hareketleri, protesto ve eylem sekillerini hatta yeni bir
su¢ bi¢cimini de yaratmaktadir.

Biitlin bu siirecleri dijital devrim {iizerinden agiklayacak olursak, bunu kapsayan siirecleri
dordiinciil iligkiler, besinci diinya, metaverse sosyolojisi ve yaratic yikiciligini da i¢ine alan yeni
degerler ve semboller ad1 altinda aciklayabiliriz. Biz bu makalemizde, yeni diinyadaki toplumsal
dontisiimii, dijital devrim belirleyicilerinin ortaya c¢ikardigi yeni yapilarin1 sosyolojik olarak ele
alip tiim karmasiklig1 icinde bir tasnife tabi tutup, kavramlastirarak ve anlamlandirarak
tanimlayabiliriz.

Anahtar Kelimeler: Metaverse, Dérdiinciil Iliskiler, Network, Utopya, Besinci Diinya.
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Abstract

With the increasing demand for air transport, airlines have started to develop strategies that can
compete with rival companies. Schedule planning is one of the strategies developed by airlines. A
good schedule plan will give airlines both profitability and competitive advantage. However, the
Covid-19 pandemic complicates the schedule planning process. Countries' closure of air traffic to
flights has reduced customer demand and demand for passenger transportation has decreased. In
contrast, the impact of the Covid-19 pandemic on air cargo transportation is different from its
impact on passenger transport. The aim of this study is to examine the effects of Covid-19 on the
schedule planning of air cargo companies. In this study, the opinions of a person who is an expert
in the field of air cargo transportation were taken by interview technique. The study was limited
by selecting one of the air cargo companies in Turkey. A SWOT analysis was created with the
data obtained. The inability of flights to take place with the closure of the airspace of the countries,
the restrictions imposed by the countries in which the flights were made, the unscheduled flights,
the inability of the teams to be sent on long flights caused negative effects on the schedule planning
of the air cargo companies. The transportation of unmovable cargoes on passenger planes with air
cargo companies has had a positive effect on the schedule planning of air cargo companies. There
has been an increase in the number of flights. Companies have bought new aircraft in their fleets.
There has been an increase in the number of teams. Companies have created new flight schedules,
expanding their flight networks to larger regions.

Keywords: Schedule planning, Air Cargo Company, Covid-19, SWOT Analysis

Ozet
Hava tasimaciligina olan talebin artmasiyla havayolu sirketleri rakip sirketler ile rekabet
edebilecek stratejiler gelistirmeye baslamistir. Tarife planlama da havayolu sirketlerinin
gelistirdigi stratejilerden birisidir. Iyi bir tarife plani, havayolu sirketlerine hem karlilik hem de
rekabet edebilme avantaji saglayacaktir. Ancak Covid-19 pandemisi tarife planlama siirecini
zorlagtirmaktadir. Ulkelerin hava trafigini ugusa kapatmasi miisteri taleplerini azaltmis ve yolcu
tasimaciligina olan talep azalmistir. Buna karsilik Covid-19 pandemisinin hava kargo tasimacilig
tizerindeki etkisi yolcu tasimaciligl {izerindeki etkisinden daha farklidir. Bu ¢alismanin amaci
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Covid-19’un hava kargo sirketlerinin tarife planlamasi iizerindeki etkilerini incelemektir.
Calismada goriisme teknigi kullanilarak sektordeki bilirkisi goriislerinden yararlanilmistir.
Calisma Tiirkiye’deki hava kargo sirketlerinden birisi segilerek sinirlandirilmistir. Elde edilen
veriler ile bir SWOT analizi olusturulmustur. Ulkelerin hava sahalarin1 kapatmasi ile uguslarin
ger¢eklesememesi, ugus yapilan tlkelerin koydugu kisitlamalar, yatili planlanamayan uguslar,
ekiplerin uzun uguslara gonderilememesi hava kargo sirketlerinin tarife planlamasi iizerinde
olumsuz etkilere sebep olmustur. Yolcu ugaklarinda taginamayan kargolarin hava kargo sirketleri
ile taginmast hava kargo sirketlerinin tarife planlamasi tizerinde olumlu etkiler yaratmistir. Ugus
sayilarinda artis yasanmuistir. Sirketler filolarina yeni ucaklar almistir. Ekip sayilarinda artis
yasanmistir. Sirketler yeni ucus tarifeleri olusturarak daha genis bolgelere ulasip ugus aglarini
genisletmistir.

Anahtar kelimeler: Tarife Planlama, Hava Kargo Sirketi, Covid-19, SWOT Analizi
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Abstract

In the history of civil aviation, there have been many fatal accidents due to different reasons. Most
of the accidents occurred as a result of human error. Especially for the accidents that occur as a
result of malfunctions in the aircraft engine or the systems on the aircraft, a large amount of
accidents have been prevented by making use of new technologies. Despite these, accidents caused
by human error continue to exist today. Aircraft accidents caused by communication errors are
especially important. Due to misunderstanding, misinformation about flight rules, giving incorrect
instructions, misunderstanding or misinformation as a result of not having sufficient command of
the language used and not providing the necessary information, communication errors occur and
as a result, fatal plane crashes occur. In addition to human errors in communication, problems may
occur due to the systems used. In particular, the old radio systems used and the problems that occur
during the transmission of data also cause accidents. For the same reasons, it is necessary to
develop new technologies and use them in the aviation industry in order to avoid accidents. Since
the number of people working in the sector cannot be reduced to zero, these technologies should
be used and human error should be minimized.

The purpose of this research; It is to examine and determine the share of aircraft accidents caused
by communication errors and to examine the artificial intelligence that can be used in the subject.
In the study, the 20 deadliest plane crashes in the history of civil aviation were examined. In
addition, the example of Tenerife District is given because it is related to the subject. According
to the information obtained as a result of the study, it was determined that 7 of the 20 deadliest
accidents in the history of civil aviation were caused by communication errors. Within the
framework of the study, Correlation Analysis was conducted to determine the degree of
relationship between the number of deaths in accidents and the causes of accidents.
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Ozet

Sivil havacilik tarihinde farkli nedenlerden olmak {izere birgok 6liimlii kaza yaganmistir. Yasanan
kazalarmn biiyiik kism1 ise insan hatalar1 sonucunda olmustur. Ozellikle ugak motorunda veya
ucaktaki sistemlerdeki arizalar sonucunda yasanan kazalar i¢in yeni teknolojilerden yararlanilarak
biiyiilk miktarda kazalarin Oniine geg¢ilmistir. Bunlara ragmen insan hatasi kaynakli kazalar
giiniimiizde varligim siirdiirmektedir. Ozellikle iletisim hatasi kaynakli ucak kazalar1 6nem arz
etmektedir. Yanlis anlama, ugus kurallarina iliskin yanlis bilgilendirme, hatali talimat verme,
kullanilan dile yeterince hakim olmama sonucunda yanlis anlama veya yanlis bilgilendirme ve
gerekli bilgilendirmeyi yapmama gibi nedenlerden dolayi iletisim hatalar1 meydana gelmekte ve
sonucunda oliimlii ucak kazalar1 gerceklesmektedir. Iletisimdeki insan hatalarinin yaninda
kullanilan sistemlerden dolay1 da sorunlar meydana gelebilmektedir. Ozellikle kullanilan radyo
sistemlerinin eski olmasi ve verilerin iletimi esnasinda olusan sorunlar da kazalara neden
olmaktadir. Ayni1 nedenlerden dolay1 kazalarin yagsanmamasi i¢in yeni teknolojilerin gelistirilmesi
ve havacilik sektoriinde kullanilmasi gerekmektedir. Sektorde c¢alisan insan sayisi sifira
indirilemeyecegi i¢in bu teknolojilerin kullanilmasi ve insan hatasinin minimize edilmelidir.

Bu arastirmanin amact; Iletisim hatas1 kaynakli ucak kazalarmi inceleyip payini tespit etmek ve
konu 6zelinde kullanilabilecek yapay zekalar1 incelemektir. Calismada sivil havacilik tarihinde
yasanmis en Olimli 20 ucak kazasi incelenmistir. Ayrica konu ile ilgisi oldugu i¢in Tenerife
Kazas1 6rnegi verilmistir. Calisma sonucunda elde edilen bilgilere gore sivil havacilik tarihinde
yasanan en oliimli 20 kazanin 7’sinin iletisim hatasi kaynakli oldugu tespit edilmistir. Calisma
cergevesinde kazalardaki 6liim sayilar1 ve kaza nedenleri arasindaki iliskinin derecesini tespit
etmek amaciyla Korelasyon Analizi yapilmistir.

Anahtar Kelimeler: iletisim, Yapay Zeka, Ucak Kazalari
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Abstract

Aviation Safety, Flight Safety and Aviation Security is one of the most important, whilst
being a sensitive issue in the aviation industry. All flights including landings and take-offs
are ensured because of strong safety and security measures taken at the airport and regular
implementation of these measures taken in the air are published as international rules. These
rules are shaped within the framework of ICAQ rules. As a result of the events described in
this article; aviation safety and aviation security are explained in the best possible way with
examples. The priority of every aircraft in the sky or every flight in territorial waters of a
country is flight safety and security to itself and other flights in the same vicinity. This is
managed and coordinated with the relevant air traffic control unit. In this article, the flights
of UN helicopters in Northern Cyprus territorial waters and Ercan TMA are examined for
flight safety.

Key Words: AIP, Flight Safety, Aviation Security, Air Traffic Control, CAD, TMA, Swot
Analysis
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Abstract

Innovation of the Air Transportation System is crucial on all stages of its development, which
requires continuous support. Modernisation of ageing equipment and systems of aircraft and
installation of new engines, shifts to a New Generation (New Gen/NG) aircraft era. The concept
of the Next Generation is supplemental to current architecture to air transportation system with
expanding competency and functions to manage developments, cope with changes in the fields of
Communication, Navigation, Surveillance, ATC management and Information sharing system in
addition, incorporation with Unmanned Aerial Vehicle (UAV) system, cybersecurity and human
behaviour. In this study, the structure of the USA NAS air transportation system shifting to Next
Generation implementation, with an evidence impact on flight optimisation and Air Traffic
Management will be analysed. There is an examined trend of development of the international and
regional air transportation network from/to Turkey in the near future and is considered to apply
the concept of NextGen in Turkish Aviation Industry. Besides, the Turkish Aviation Authority has
joined all international agreements, but in applying elements of the Next Gen is still needed to
improve infrastructure of Civil Aviation of Turkey in order to avoid difficulties in managing
airspace in the near future. Result of the study states several benefits of Next Gen elements, but
expected cost issues need to be defined by the Government to invest for development.

Keywords: Air Transportation, Traffic Management, Next Generation, Airspace, Aviation.
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Abstract

Next Generation is a wide range of transformational processes, gradual changes of various parts
and a set of programs for innovative implementation of the air transportation and national airspace
system. An important and necessary part of the development is solving replacement of the ageing
equipment that includes efforts for further application of Performance-Based Navigation (PBN),
Communication, Surveillance, ATC management and Information sharing system to improve
airspace capabilities. The United States and European Union are modernising their ATM systems
applying the NextGen and SESAR concept to develop new capabilities airspace operation
procedures using new technologies transforming from ground based ATM systems to satellite
based navigation and digital data communication. In this study, analysed the full benefits of the
NextGen-SESAR air transportation system shifting to the Turkey nasional airspace
implementation, with defines positive impact on flight optimisation and Air Traffic Management.
Using this modernisation initiatives, allow provide the new systems are able to operate harmonised
and interoperable with the same set of capabilities in the onboard equipment to navigate,
communicate as well as resulting in apply overall ATM system efficiency.

Keywords: Air Transportation, Traffic Management, Next Generation, Airspace, Aviation.
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Abstract

The design of uninterrupted communication networks between raw material supply, production
and distribution channels is required for the establishment of global supply chain links. Because
real-time monitoring of all activities in supply chain links and rapid-immediate information
transfer between parties is a very important management approach. On the other hand, the
implementation of intense restriction policies in global raw material regions during the COVID-
19 period causes uninterrupted communication channels in raw material procurement and
distribution activities and deterioration in supply chain links. In this process, the inability of
traditional approaches developed in the past to provide adequate solutions also necessitates the
development of new approaches and managements. At the point of eliminating the negativity in
the global, logistics companies that are in contact with many different parties in their supply chain
links have tended to differentiate in their service strategies. In order to create this difference, it is
seen that logistics companies benefit from technologies with blockchain infrastructure. In this
study, digital methods used in global transportation processes will be examined in a conceptual
framework at the point of eliminating the interruptions in supply chain networks. This study will
make the problems that occur in international transportation processes visible and evaluate the
solution methods applied by logistics companies providing global-scale services in a theoretical
framework. At the point of understanding the changing structure in global transportation processes,
it is thought that this study will provide a guide for companies with international supply chain
networks.

Keywords: Blockchain, Digital Management, Logistics, Global Transport, Supply Chain
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Ozet

Kiiresel tedarik zinciri baglantilarinin kurulmasi i¢in hammadde tedariki, iiretim ve dagitim
kanallar1 arasinda kesintisiz iletisim aglarinin tasarimi gerekli kilinmaktadir. Ciinkii tedarik zinciri
baglantilarinda tiim faaliyetlerin gercek zamanli takip edilmesi ve taraflar arasi hizli ve anlik bilgi
aktariminin gergeklestirilmesi oldukg¢a 6nemli bir yonetim anlayigidir. Diger taraftan COVID-19
stiresince kiiresel hammadde bolgelerinde yogun kisitlama politikalarinin yiirtitiilmesi, hammadde
tedariki ve dagitim faaliyetlerinde kesintisiz iletisim kanallarinin kurulamamasina ve tedarik
zinciri baglantilarinda bozulmalara neden olmaktadir. Bu siiregte, gecmiste gelistirilen geleneksel
yaklagimlarin yeterli c¢oziimler saglayamamast da, yeni yaklasimlarin ve yOnetimlerin
gelistirilmesini zorunlu kilmaktadir. Kiireseldeki olumsuzlugun giderilmesi noktasinda ise tedarik
zinciri baglantilarinda bir¢cok farkli tarafla iletisim halinde olan lojistik firmalar, hizmet
stratejilerinde farklilasma egilimi icerisine girmistir. Bu farkliligin olusturulmasi i¢in lojistik
firmalarmin blok zincir altyapisina sahip teknolojilerinden faydalandigi goriilmektedir. Bu
caligmada tedarik zinciri baglantilarinda olusan kesintilerin giderilmesi noktasinda kiiresel
tasimacilik siireglerinde kullanilan dijital odakli yontemler kavramsal ¢ergevede incelenecektir.
Bu calisma, uluslararasi tasimacilik siireglerinde olusan sorunlarin goriiniir kilinmasini ve kiiresel
Olgekli hizmet saglayan lojistik firmalarinin uyguladigi ¢éziim yontemlerinin teorik cercevede
degerlendirilmesini saglayacaktir. Kiiresel tagimacilik siireclerinde degisen yapinin anlasilmasi
noktasinda bu ¢alismanin, uluslararasi tedarik zinciri baglantilar1 bulunan firmalara yonelik rehber
bir kaynak saglayacag diisiiniilmektedir.
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Abstract

The aim of this research is to examine the practices of airline companies operating around the
world to manage diversity with a qualitative research. In the research, phenomenological research
method, one of the qualitative research designs, was used. The sample of the research consists of
14 international airline companies. The saturation point method was used to determine the sample
size. Document analysis method was used to collect data. In this context, the annual sustainability
reports and official corporate websites of the enterprises were examined. The obtained data were
subjected to content analysis with an inductive and descriptive approach. As a result of the content
analysis, the practices of airline companies to manage differences were gathered under five themes
These themes are: General Human Resources Practices, Practices for Female Employees, Practices
for LGBTQ, Practices for Ethnicity and Practices for Disabled Employees. It is thought that the
research will contribute to the literature on the concept of diversity management and human
resources practices in the aviation industry.

Keywords: Diversity Management, Human Resources, Aviation,

Ozet

Bu arastirmanin amaci, diinya ¢apinda faaliyet gosteren havayolu isletmelerinin farkliliklar
yonetmek i¢in yaptig1 uygulamalari nitel bir aragtirma ile incelemektir. Arastirmada nitel aragtirma
desenlerinden fenomenolojik arastirma yontemi kullanilmistir. Arastirmanin 6rneklemini 14
uluslararas1 havayolu isletmesi olusturmaktadir. Orneklem sayisinin belirlenmesinde doyum
noktast yontemi kullanilmistir. Veri toplamak amaciyla doékiiman incelemesi yontemi
kullanilmistir. Bu kapsamda isletmelerin yillik olarak yayinladiklar siirdiiriilebilirlik raporlar1 ve
resmi kurumsal siteleri incelenmistir. Elde edilen veriler, timevarimci ve betimsel bir yaklagimla
icerik analizine tabi tutulmustur. Igerik analizi sonucunda, havayolu isletmelerinin farkliliklar:
yonetmek amaciyla yaptiklari uygulamalar bes tema altinda toplanmistir. Bu temalar: Genel Insan
Kaynaklar1 Uygulamalari, Kadin Calisanlara Yonelik Uygulamalar, LGBTQ’ye Yonelik
Uygulamalar, Etnisiteye Yonelik Uygulamalar ve Engelli Calisanlara Yo6nelik Uygulamalardir.
Aragtirmanin farkliliklarin  yonetimi kavrami ve havacilik sektoriinde insan kaynaklari
uygulamalar ile ilgi literatiire katk1 yapacagi diisiiniilmektedir.

Anahtar kelimeler: Farkliliklarin Y®6netimi, Insan Kaynaklari, Havacilik.
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Analysis of Turkic Republic’s Macroeconomic Indicators with Hybrid Multi-
Criteria Decision Making Methods: An Application on Turkey, Kazakhstan,
Uzbekistan, Kyrgyzstan

Tiirk Cumhuriyetlerinin Makroekonomik Gostergelerinin Hibrit Cok Kriterli Karar
Verme Yontemleri Ile Analizi: Tiirkiye, Kazakistan, Ozbekistan, Kirgizistan
Uzerine Bir Uygulama

Res.Asst. Serkan CELIK
Bolu Abant Izzet Baysal University

serkancelik@ibu.edu.tr
0000-0002-1515-6759
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Abstract

The aim of this study is to analyze the macroeconomic performance of the countries in the Turkish
World (Kyrgyzstan, Kazakhstan, Turkey and Uzbekistan) with MCDM methods, within the
framework of selected macroeconomic indicators for the period covering the years 2010-2020. In
the study, first of all, the most important macroeconomic criteria are determined through the SD
(Standard deviation) procedure, then the macroeconomic performances of the countries are ranked
by applying the MAIRCA (Multi attributive ideal-real comparative analysis) procedure. The
criteria in the performance evaluation model are current account balance, exports of goods and
services, economic growth, imports of goods and services, inflation and unemployment rate.
According to the ranking results, Kazakhstan is the country with the highest economic
performance in terms of selected macroeconomic indicators in the analyzed period. This country
is followed by Uzbekistan, Kyrgyzstan and Turkey, respectively.

Keywords: Turkish World, Macroeconomic Performance, SD Method, MAIRCA Method

Ozet

Bu calismanin amac1 2010-2020 yillarin1 kapsayan donem i¢in se¢ilen makroekonomik gostergeler
cercevesinde Tiirk diinyasinda yer alan iilkelerin (Kirgizistan, Kazakistan, Tiirkiye ve Ozbekistan)
makroekonomik performansini CKKV yontemleri ile analiz etmektir. Caligmada 6ncelikle SD
(Standard Deviation) prosediirii vasitasiyla en 6nemli makroekonomik kriterler belirlenmis, daha
sonra MAIRCA (Multi Atributive Ideal-Real Comparative Analysis) prosediirii uygulanarak
iilkelerin makroekonomik performanslari siralanmistir. Performans degerlendirme modelinde
kriter olarak cari islemler dengesi, mal ve hizmet ihracati, ekonomik biiyiime, mal ve hizmet
ithalati, enflasyon ve issizlik orani esas alinmistir. 11 yillik donemde segilen makroekonomik
gostergeler acisindan ekonomik performansi en yiiksek iilke Kazakistan’dir. Bu iilkeyi sirasiyla
Ozbekistan, Kirgizistan ve Tiirkiye takip etmektedir.

Anahtar Kelimeler: Tiirk Diinyasi, Makroekonomik Performans, SD Yo6ntemi, MAIRCA
Yontemi
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Ensuring the Comphance of Borsa Istanbul Indices With Iosco
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Abstract

According to the European Union's (EU) Benchmark Regulation (BMR) numbered 2016/1011,
the use of financial criteria that do not comply with the regulation by institutions located in Europe
is prohibited. Financial criteria managers residing in non-EU third countries are required to comply
with the BMR until the end of 2023, otherwise it is stipulated that financial measures cannot be
used in Europe. In this context, within the framework of EU regulations, third country financial
criteria managers will have the chance to get rid of this situation by applying any of the
"equivalence”, "recognition” and "support™ methods. Various legal regulations have been amended
and various procedures have been prepared in order to regulate the procedures and principles
regarding the creation, calculation, publication, execution, supervision and management of
Financial Measures within the framework of "Equivalence" chosen as Borsa Istanbul. Among the
things to be done at this stage are to get approval from the regulatory body, to create working and
decision-making conditions, to initiate committee work, to organize trainings, to audit and to get
opinions from independent audit firms.
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Pay Piyasasinda Emir Iptalinin Kosulsuz Olarak Serbest Birakilmasimmn Etkileri
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Abstract

The regulation, which allows unconditional cancellation of orders sent to the trading system for
the shares traded in the Equity Markets and pending in the order files without being traded, came
into force on 8 October 2010. Regulation allows the partial cancellation of passive orders pending
in the system as well as being completely cancelled. In the study examining how this regulation
affects the quality of the market, various studies have been carried out on the subject. In the
analysis of the price levels of canceled orders, it is observed that nearly half of the orders are
canceled at the best bid and best offer prices. It has been determined that the duration of the
canceled orders in the system is less than 1 minute, and the order cancellation rate is 16.4% on the
buy side and 18.8% on the sell side. The results show that approximately half of the buy and sell
orders are canceled after staying in the System for at least ten minutes. In the volatility analysis,
after the adjustment, it was determined that the intraday return volatility calculated with the five-
minute transaction prices increased, but the daily volatility values decreased. In addition, it has
been determined that the order sizes and the conversion rates of orders to the market have
increased. In this context, it is considered that the release of order cancellations does not have a
distorting effect on the market in general.

Keywords: Equity Markets, Order Cancellation, Market Quality.

Ozet
Pay Piyasalarinda islem goren paylar i¢in alim-satim sistemine gonderilen ve islem gérmeyerek
emir dosyalarinda bekleyen emirlerin, seans i¢inde kosulsuz olarak istendigi zaman iptal
edilebilmesine imkan taniyan diizenleme 8 Ekim 2010 tarihinde yiiriirliige girmistir. Diizenleme
Sistemde bekleyen pasif emirlerin tamamen iptal edilebilmesinin yani sira kismi olarak iptal
edilebilmesine de imkan tanimaktadir. Bu diizenlemenin piyasa kalitesini nasil etkiledigini
inceleyen calismada konu ile ilgili cesitli incelemeler gergeklestirilmistir. Iptal edilen emirlerin
fiyat kademelerine yonelik yapilan analizlerde emirlerin yarisina yakininin en iyi alis ve en iyi
satis kademelerinde iptal edildigi gdze carpmaktadir. Iptal edilen emirlerin sistemde kalma
siiresinin ise 1 dakikanin altinda oldugu ve emir iptallerinin alis tarafinda %16,4, satis tarafinda
ise %18,8 oraninda gerceklestigi belirlenmistir. Elde edilen sonuglar alis ve satis emirlerinin
yaklasik olarak yarisinin en az on dakika Sistemde kaldiktan sonra iptal edildigini ortaya
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koymaktadir. Volatilite analizlerinde ise diizenleme sonrasinda, beser dakikalik iglem fiyatlar1 ile
hesaplanan giin ici getiri volatilitelerinin artis gosterdigi ancak giinliik volatilite degerlerinin
azaldig1 belirlenmistir. Ayrica piyasaya gelen emir biiyiikliikklerinin ve emirlerin igleme doniisme
oranlarinin arttig1 tespit edilmistir. Bu c¢ercevede emir iptallerinin serbest birakilmasinin genel
olarak piyasa iizerinde bozucu bir etki yaratmadigi diistiniilmektedir.

Anahtar Kelimeler: Pay Piyasalari, Emir Iptali, Piyasa Kalitesi.
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Abstract

Globalization is the most challenging development in history. It is an increase in the
integration of the world economy through the flow of trade and capital, facilitated by the
tremendous growth of information technology and the opening of closed economies and
societies. Globalization affects almost all industries and the banking industry is no exception.
Other factors contributing to the globalization of the banking industry are the emergence of
new business models, the emergence of global challenges for banking, and the emergence of
new competitors. Globalization has revolutionized the banking industry in both Zambia and
Turkey. The globalization of Zambian and Turkish banks has been facilitated by the
development of information technology.

In this study, the impact of IT on Zambian and Turkish banking sector globalization from 2000 to
2021 has been investigated. Information technology investments, foreign bank assets, foreign
claims and loans from non-resident banks have been as variables to carry out the analysis. The
ordinary least squares (OLS) method has been adopted.

According to the results obtained and sources, the Turkish banking sector has invested quite a lot
in information technologies and has more advanced technologies compared to the Zambian
banking sector. One of the main reasons this is so is the difference in the economic developments
of both countries. Despite these differences, the results obtained show that IT plays a positive
important role in the globalization of the banking sectors of both Zambia and Turkey. It is
recommended that governments of both countries ensure adequate IT investments in banking
sectors.

Keywords: Banking, Globalization, Information Technology
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Evaluation of Precious Metals as Investment Instruments in Deposit and
Participation Banking

Yatirim Araci Olarak Kiymetli Madenlerin Mevduat ve Katilim Bankaciliginda
Degerlendirilmesi
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Abstract

It is important to bring precious metals such as gold and silver, which investors hold idle, to the
country's economy through the banking sector. The aim of this study is to examine the precious
metal deposit accounts and precious metal loans of deposit and participation banks in the banking
sector. For this purpose, data on precious metal deposit accounts and precious metal loans on the
websites of the Banking Regulation and Supervision Agency and related banks between the years
2016-2021 are discussed. The data obtained were analyzed by content analysis, one of the
qualitative research methods. When the growth rates of precious metals deposit accounts and
precious metal loans are analyzed over the years, it is seen that both precious metals and precious
metals have the highest growth rate in 2020. It has been determined that participation banks have
a higher growth rate than deposit banks in 2020 compared to the previous year. It is expected that
the study will contribute to the literature and the banking sector, since the studies on the evaluation
of precious metals as investment tools in deposit and participation banking are limited.
Keywords: Islamic Finance, Participation Banks, Deposit Banks, Precious Metals.

Ozet

Yatirimcilarin atil olarak ellerinde tuttuklar: altin, glimiis gibi kiymetli madenlerin bankacilik
sektorii araciligiyla lilke ekonomisine kazandirilmasi 6nem arz etmektedir. Bu ¢aligmanin amaci,
bankacilik sektoriinde yer alan mevduat ve katilim bankalariin kiymetli maden depo hesaplari ile
kiymetli maden kredilerini incelenmesidir. Bu amag¢ dogrultusunda, 2016-2021 yillar1 arasinda
Bankacilik Diizenleme ve Denetleme kurumunun ve ilgili bankalarin internet sitelerinde kiymetli
maden depo hesaplarina ve kiymetli maden kredilerine yonelik veriler ele alinmistir. Elde edilen
veriler nitel aragtirma yontemlerinden icerik analizi ile incelenmistir. Kiymetli madenler depo
hesaplariin ve kiymetli maden kredilerinin yillar igerisinde biiyiime oranlari incelendiginde, hem
kiymetli madenleri hem kiymetli kredilerin en fazla biiyiime oranit 2020 yilinda sahip oldugu
goriilmektedir. 2020 yilinda bir 6nceki yila gore, katilim bankalarinin mevduat bankalarindan daha
fazla biliylime oranina sahip oldugu tespit edilmistir. Yatirim araci olarak kiymetli madenlerin
mevduat ve katilim bankaciliginda degerlendirilmesine yonelik ele alan ¢alismalarin sinirli olmasi
sebebiyle ¢aligmanin literatiire ve bankacilik sektoriine katki saglamasi beklenmektedir.

Anahtar Kelimeler: Islami Finans, Katilim Bankalari, Mevduat Bankalar1, Kiymetli Madenler.
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Value and Value Creation Process in Integrated Reporting

Entegre Raporlama’da Deger ve Deger Yaratma Siireci
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Aksaray University
myucenursen@aksaray.edu.tr

Abstract

It is seen that traditional financial reporting cannot meet the demands and needs of information
users. The importance of financial capital is no longer at the same level for every company due to
the participation of other capitals. Integrated reporting has been developed to close this reporting
gap. Integrated Reporting is not only a communication tool, but also presents the change of
companies in an effective and efficient way. However, it is important to ensure that this new
approach to financial and non-financial corporate reporting continues to have an impact on internal
strategy and processes. The core function of integrated reporting is the reporting of value and this
appears to be the most fundamental part of <IR>.

The concept of creating value is the most fundamental element of integrated reporting. In this
context, in this study, the concept of value creation expressed in <IR> and the stocks and flows of
six capitals are examined. At the same time, it has been examined whether the concept of value in
<IR> is structured according to investors, society or future generations. In this context, the
dynamics of capital formations are examined according to the relations between capitals and the
value creation process in the short, medium and long term is discussed.

Keywords: Integrated Reporting, Value, Value Creation Process

Ozet

Geleneksel finansal raporlamanin bilgi kullanicilarinin istek ve ihtiyaglarimi karsilayamadigi
goriilmektedir. Finansal sermayenin onemi, diger sermayelerin de katilimi nedeniyle artik her
sirket icin ayni seviyede degildir. Entegre raporlama, bu raporlama boslugunu kapatmak ig¢in
gelistirilmistir. Entegre Raporlama, yalnizca bir iletisim aract olarak degildir ayn1 zamanda
sirketlerin degisimini etkin ve verimli bir sekilde sunar. Bununla birlikte, finansal ve finansal
olmayan kurumsal raporlamaya yonelik bu yeni yaklasimin sirket i¢i strateji ve siiregler iizerinde
bir etkiye sahip olmaya devam etmesini saglamak onemlidir. Entegre raporlamanin temel islevi,
degerin raporlanmasidir ve bu durum, <IR>’nin en temel parcasi olarak goriinmektedir.

Deger yaratma kavrami entegre raporlamanin en temel unsurudur. Bu baglamda bu ¢alismada,
<IR>’de ifade edilen deger yaratma kavrami ve alt1 sermayenin stoklar1 ve akislari incelenmistir.
Ayni zamanda, <IR>’de yer alan deger kavraminin yatirimcilar, toplum veya gelecek nesillerden
hangisine gore yapilandirildigi incelenmistir. Bu baglamda, sermaye olusumlariin dinamikleri
sermayeler arasindaki iliskilere gore incelenmis ve kisa, orta ve uzun vadede deger yaratma siireci
ele alinmistir.

Anahtar Kelimeler: Entegre Raporlama, Deger, Deger Yaratma Siireci


mailto:hkaradal@gmail.com

-121-

7t International EMI Entrepreneurship & Social Sciences Congress, 20-22 June 2022, Tashkent/Uzbekistan

Potential Benefits of Implementing Blockchain Technology in Pursuit of
Sustainability in International Trade

Uluslararasi Ticarette Stirdiirtilebilirligin Saglanmasi Baglaminda Blokzinciri
Teknolojisi Kullaniminin Potansiyel Avantajlari
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Abstract

Sustainability is one of the most discussed topics of recent years and has vital importance for the
world. It is generally accepted that failure to achieve environmental, social and economic
sustainability will have undesirable outcomes worldwide. Technology plays a key role addressing
issues related to sustainability. Being a peer-to-peer, distributed ledger system with automation
capabilities, blockchain technology can be an important tool to solve problems related to
sustainable development ranging from green energy to food safety. International trade in its current
form has many areas open for improvement in terms of sustainability. Because of these promising
benefits, there is an increasing interest in the use of blockchain technology to make international
trade more sustainable. Although there is a considerable amount of literature on the use of
blockchain for international trade, research addressing the blockchain applications in international
trade with respect to sustainability is limited. This paper examines the potential applications of
blockchain technology which help make international trade more sustainable in the pursuit of The
United Nations' Sustainable Development Goals in a conceptual approach. The findings of this
study suggest that there are potential benefits of implementing blockchain technology in
international trade in terms of environmental, economic and social sustainability. Further studies
aiming to determine the effects of potential legal regulations in this area should be beneficial.

Keywords: Blockchain, International trade, Sustainability

Ozet

Siirdiiriilebilirlik, son donemde diinya glindeminin en {iist siralarinda yer alan ve 6zel 6nem
atfedilen bir konudur. Cevresel, sosyal ve ekonomik agidan siirdiiriilebilirli§in saglanamamasi
durumu diinya ¢apinda ¢ok ¢esitli olumsuz sonuglara neden olabilecek ciddi bir risk olarak kabul
edilmektedir. Stirdiiriilebilirlikle ilgili sorunlarin ¢éztimiinde teknolojik gelismeler oldukca 6nemli
bir rol oynamaktadir. Merkeziyetsiz dagitik yapisi ve islemlerin aracilar olmadan otomatik olarak
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gerceklestirtilebildigi sistemi ile blokzincir teknolojisi, yesil enerjiden gida giivenligine kadar
stirdiiriilebilir kalkinma ile ilgili sorunlarin ¢ézliimiinde 6dnemli bir ara¢ olarak goriilmektedir.
Uluslararasi ticaret mevcut haliyle siirdiiriilebilirlik alaninda gelismeye agik alanlarin basinda
gelmektedir. Saglamis oldugu farkli 6zellikler sayesinde blokzinciri teknolojisinin uluslararasi
ticaretin daha siirdiiriilebilir bicimde gerceklestirilmesini miimkiin kilacak uygulamalarda
kullanimina yonelik artan bir ilgi bulunmaktadir. Uluslararasi ticarette blokzincir kullanimi ile
ilgili kapsamli arastirmalar yapilmis olmasina ragmen siirdiiriilebilirlik yoniinden blokzincirin
uluslararasi ticaretteki uygulamalarin1 genel olarak inceleyen calismalar sinirli sayidadir. Bu
calismada Birlesmis Milletler Siirdiirtilebilir Kalkinma Amaglarina ulasma yolunda uluslararasi
ticaretin daha siirdiiriilebilir olarak gergeklestirilmesine fayda saglayabilecek potansiyel
blokzinciri uygulama alanlar1 kavramsal olarak incelemektedir. Calisma kapsaminda, siirekli
gelisen bir teknoloji olan blokzincirin uluslararasi ticaret alaninda kullanimu ile ¢evresel, ekonomik
ve sosyal stirdiiriilebilirlik agisindan ¢esitli avantajlar saglanabilecegi tespit edilmistir. Gelecekteki
aragtirmalarda bu alandaki olas1 yasal diizenlemelerin etkilerinin incelenmesi faydali olacaktir.

Anahtar Kelimeler: Blokzinciri, Uluslararasi ticaret, Stirdiirtilebilirlik.
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Abstract

The survival of organizations by adapting to changing, developing and transforming
environmental conditions, achieving sustainable competitive advantage and goals are closely
related to the quality and performance of their human resources. One of the most important factors
affecting the productivity of the human resource of the organization is job satisfaction. Job
satisfaction is defined as a positive feeling about the job resulting from the evaluation of job
characteristics. Both internal and external factors affect the general job satisfaction level of
employees. In the studies, five job dimensions that express job satisfaction and represent the most
important features of a job have been defined. It is possible to list these dimention as, Job Himself,
Salary, Promotion/Career Opportunities, Supervision and Colleagues. The results of job
satisfaction are so important that they affect the physical and mental health of the employee, the
working environment and productivity of the organization, the peace of the society, the economic
development, the understanding of savings and social waste. Based on this reality, in our work; In
the employee satisfaction surveys held in a public institution in Kocaeli, it was aimed to determine
the determinants of the job satisfaction of the personnel and the relations between them.

As a result of the study; It has been determined that 366 of the 426 participants who answered the
employee satisfaction survey are satisfied with the working conditions that express job
satisfaction, while 60 of them are not satisfied. 76.6% of the dissatisfied personnel also stated that
there is no career planning in the institution; 81.6% of them said that they could not apply to open
positions in line with their competence; 80% of them do not have a promotion opportunity in terms
of career, 83.3% of them cannot get support from their unit supervisors in order to be promoted,
86.6% of them stated that promotion and appointment processes are not determined according to
the merits of the personnel. For these employees, career opportunities appear to be an important
element in the evaluation of working conditions and job satisfaction.

Organizational justice, merit and leader support in working life are important elements for an
organization to achieve sustainable success. In this respect, it has been concluded that executing
an effective and fair career management strategy in the institution will increase employee
satisfaction and thus organizational performance will be positively affected.
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Ozet

Orgiitlerin degisen, gelisen ve doniisen ¢evresel sartlara uyum saglayarak varligmi devam
ettirmesi, siirdiiriilebilir rekabet avantajina ve amagclarina ulagsmasi, sahip oldugu insan kaynaginin
niteligi ve performansiyla yakindan iliskilidir. Orgiitiin sahip oldugu insan kaynagmin
verimliligini etkileyen en dénemli unsurlardan biri ise is tatminidir. Is tatmini, isin 6zelliklerinin
degerlendirilmesi sonucu olusan is hakkindaki olumlu his olarak tanimlanmaktadir. Calisanlarda
genel is tatmin diizeyinin olugsmasina hem i¢sel hem de digsal faktorler etki etmektedir. Yapilan
calismalarda is tatminini ifade eden, bir isin en 6nemli 6zelliklerini temsil eden bes is boyutu
tammlanmistir. Bu boyutlar;; Isin Kendisi, Ucret, Terfi/Kariyer Imkanlari, Denetim ve Is
Arkadaslar olarak siralamak miimkiindiir. s tatmininin sonuglari, is gdrenin fiziksel ve ruhsal
sagligini, Orgiitiin ¢aligma ortamini ve verimliligini, toplumun huzurunu, ekonomik gelismesini,
tasarruf ve sosyal israf anlayisini etkilemesi agisindan goz ardi edilemeyecek kadar 6nemlidir. Bu
gerceklikten hareketle calismamizda; Kocaeli’de bulunan bir kamu kurumunda diizenlenen ¢alisan
memnuniyet anketlerinde, personelin is tatmininin belirleyicilerini ve bunlar arasindaki iligkileri
tespit etmek amaglanmustir.

Yapilan ¢aligma sonucunda; ¢alisan memnuniyet anketini cevaplayan 426 katilimcinin 366’sin1n,
1§ tatminini ifade eden ¢aligma kosullarindan memnun oldugu, 60’1n1n ise memnun olmadigi tespit
edilmistir. Memnuniyetsiz olan personelin %76,6’s1, ayn1 zamanda kurumda kariyer planlamasi
yapilmadigini; %81,6’s1 acik pozisyonlara yetkinligi dogrultusunda bagvuru yapamadigini; %80’1
kariyer acisindan terfi firsatinin olmadigini, %83,3’1 terfi edebilmek i¢in birim amirlerinden
destek alamadigini; %86,6’s1, terfi ve tayin islemlerinin personelin liyakat durumuna gore
belirlenmedigini ifade etmislerdir. Bu ¢alisanlar agisindan, kariyer imkanlari, ¢alisma kosullarinin
ve 1s tatmininin degerlendirilmesinde 6nemli bir unsur olarak gériinmektedir.

Calisma hayatinda orgiitsel adalet, liyakat ve lider destegi, bir orgiitiin siirdiiriilebilir bir basari
gostermesi i¢in dnemli unsurlardir. Bu bakimdan kurumda etkili ve adaletli bir kariyer yonetimi
stratejisi yiirlitmenin, ¢alisan memnuniyetini artiracagl ve bdylece orgiitsel performansin da
olumlu yonde etkilenecegi sonucuna ulagilmistir.

Anahtar Kelimeler: Is tatmini, Calisan memnuniyeti, Kariyer beklentisi.
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Abstract

One of the important issues in social media, where a lot of content is created and shared, is
undoubtedly the subject of entrepreneurship. Every day, thousands of contents are delivered to
readers and followers via these platforms by existing entrepreneurs or researchers doing research
in this field. These shared contents are more or less effective on the entrepreneurial intentions of
individuals. The extent and level of this effect is still not fully explained. In this research, it is
aimed to investigate the effect of social media use on the entrepreneurial intentions of the Z
generation individuals. In this context, an online questionnaire was applied to 156 Z generation
individuals. The data collected in the research were analyzed with the Partial Least Squares —
Structural Equation Model (PLS-SEM). As a result of the research, it is understood that the use of
social media has a positive and significant effect on the entrepreneurial intentions of the Z
generation. Confidence in social media and perceived competitive advantage of social media did
not have a statistically significant effect on the entrepreneurial intention of generation Z.

Keywords: Entrepreneurial Intention, Social Media, Z Generation.

Ozet

Cok sayida igerigin olusturuldugu ve paylasildigi sosyal medyadaki onemli konulardan biri de
stiphesiz girisimcilik konusudur. Her giin binlerce icerik mevcut girisimciler ya da bu alanda
arastirma yapan arastirmacilar tarafindan bu platformlar vasitasiyla okuyuculara ve takipgilere
ulagtirilmaktadir. Paylasilan bu igerikler, bireylerin girisimcilik niyetleri {izerinde az ya da ¢ok
etkili olmaktadir. Bu etkinin hangi boyutlarda ve hangi diizeyde oldugu ise hala tam olarak
aciklanamamis durumdadir. Bu arastirmada Z kusagi bireylerin girisimcilik niyetleri lizerinde
sosyal medya kullaniminin etkisinin arastiritlmasi1 amaclanmistir. Bu kapsamda 156 Z kusagi
bireye online anket uygulanmistir. Arastirmada toplanan veriler Kismi En Kiiciik Kareler —
Yapisal Esitlik Modeli (KEKK-YEM) ile analiz edilmistir. Arastirma sonucunda sosyal medya
kullaniminin Z kusaginin girisimcilik niyetleri {izerinde olumlu ve anlamli bir etkiye sahip oldugu
anlasilmaktadir. Sosyal medyaya duyulan giiven ve sosyal medyanin algilanan rekabet avantajimin
ise Z kusaginin girisimcilik niyeti lizerinde istatistiki olarak anlamli bir etkisi tespit edilmemistir.

Anahtar kelimeler: Girisimcilik Niyeti, Sosyal Medya, Z Kusagi.
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Abstract

Developments in digital technologies bring important conveniences in the lives of consumers. One
of these developments is undoubtedly mobile banking applications. These applications, where all
banking transactions can be made, do not require consumers to go to the bank physically, allowing
them to spend more time on themselves and their surroundings. The way these applications, which
allow 24/7 banking transactions to be made, can be more user-friendly is undoubtedly by
examining the satisfaction levels of the users towards these applications. It is extremely important
to learn about the satisfaction levels of the Z generation individuals, who were born into the digital
world and on which a lot of research has been done recently, towards mobile banking applications.
For this reason, the aim of this study is to investigate the effect of the attitudes of the Z generation
towards mobile banking applications on their satisfaction with mobile banking usage. For this
purpose, an online survey was conducted with 156 individuals belonging to the Z generation. The
obtained data were analyzed with the Partial Least Squares-Structural Equation Model (PLS-
SEM). According to the results of the research, the perceptions about mobile banking applications
differ according to the gender variable, and the perceptions of men are more positive than women.
There was no significant difference in the perceptions of mobile banking applications in terms of
public and private banks. In addition, as a result of the research, it is understood that the perceived
ease of use, perceived usefulness and trust of mobile banking applications affect user satisfaction
positively.

Key Words: Mobile Banking Applications, Perceived Ease of Use, Perceived Benefit, Trust, User
Satisfaction

Ozet

Dijital teknolojilerde meydana gelen gelismeler tiiketicilerin yasamlarinda 6nemli kolayliklari
beraberinde getirmektedir. Bu gelismelerden biri de siiphesiz mobil bankacilik uygulamalaridir.
Tiim bankacilik islemlerinin yapilabildigi bu uygulamalar tiiketicilerin banka subelerine
gitmelerine gerek birakmamakta kendilerine ve ¢evrelerine daha fazla vakit ayirmalarina imkan
saglamaktadir. 7/24 bankacilik islemlerinin yapilabilmesine imkén taniyan bu uygulamalarin daha
fazla kullanict dostu olabilmelerinin yolu siliphesiz kullanicilarin bu uygulamalara yoénelik
memnuniyet diizeylerinin incelenmesinden gegmektedir. Ozellikle son dénemde iizerinde ¢okga
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arastirma yapilan ve dijital diinyanin i¢ine dogan Z kusagi bireylerin mobil bankacilik
uygulamalarina yonelik memnuniyet diizeylerinin 6grenilmesi son derece 6nemlidir. Bu nedenle
bu ¢alismanin amaci Z kusaginin mobil bankacilik uygulamalarina dair sahip olduklar1 tutumlarin
mobil bankacilik kullanim memnuniyet diizeyleri {izerindeki etkisini arastirmak olarak
belirlenmistir. Bu maksatla Z kusagina mensup 156 birey ile online anket gerceklestirilmistir. Elde
edilen veriler Kismi En Kiiciik Kareler-Yapisal Esitlik Modeli (KEKK-YEM) ile analiz edilmistir.
Aragtirma sonucuna gore mobil bankacilik uygulamalar1 hakkinda sahip olunan algilar cinsiyet
degiskenine gore farklilagmakta olup, erkeklerin algilari kadinlara kiyasla daha olumlu
diizeydedir. Kamu ve 6zel bankalar agisindan mobil banka uygulamalar algilarinda anlamli bir
farklilik bulunmamistir. Ayrica aragtirma sonucunda mobil bankacilik uygulamalarinin algilanan
kullanim kolayligi, algilanan fayda ve duyulan giiven kullanici memnuniyetini olumlu olarak
etkiledigi anlasilmaktadir.

Anahtar Kelimeler: Mobil Bankacilik Uygulamalari, Algilanan Kullanim Kolayligi, Algilanan
Fayda, Giiven, Kullanict Memnuniyeti.
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Abstract

Traditional marketing approach are not always accessible or suitable for entrepreneurs and SMEs.
Because entrepreneurs and SMEs should use an entrepreneurial approach in this insecure
environment while seeking new opportunities with limited resources. Thus, one of the emerging
approaches is entrepreneurial marketing. Entrepreneurial marketing is marketing activities carried
out by entrepreneurs or individuals who are both owners and managers of businesses.
Entrepreneurial marketing is one of the contemporary ways of using marketing applications and
takes the implementation of entrepreneurial activities in marketing applications. The purpose of
this study is to examine in depth how the dimensions of entrepreneurial marketing are applied in
the marketing activities of industry cluster member companies in seven different sectors. To
achieve the research purpose, the phenomenological approach, one of the qualitative research
designs, was used to measure the importance of entrepreneurial marketing dimensions in the
marketing activities of SMEs and to determine the perception of companies regarding
entrepreneurial marketing activities. In the study, semi-structured interview technique was adopted
as the data collection method and questions developed based on the current qualitative and
quantitative studies conducted on the seven dimensions of entrepreneurial marketing put forward
by Morris et al (2002), a total of 28 open-ended questions were developed. Expert opinions were
obtained to test the validity and reliability of the questions. The sampling was done by criterion
sampling, one of the methods of purposive sampling. Interviews were conducted with seven small
and medium-sized enterprises that are members of industry clusters from seven different sectors.
Selecting businesses from different sectors will enable the analysis of differences between sectors.
These sectors include construction machinery, medical technology, renewable energy, rubber,
defense and aerospace, communication technologies and railway systems. The data collected
during the research was analyzed using content analysis, one of the qualitative methods. The Code-
Theme List was created by considering the answers given by the participants and the relevant
literature review. The interrelated codes were grouped based on the entrepreneurial marketing
dimensions and themes were created based on the concepts in the literature. The QDA Miner 6
program was also used in the evaluation phase.
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The results showed that all the companies studied, regardless of industry, pioneered the market,
took risks in their marketing activities, explored new markets, set customer expectations, and
expanded collaboration with competitors and stakeholders, and adopted some of the activities in
the dimensions of proactivity, opportunity focus, customer intensity, and value creation. The most
frequently mentioned activities are the creation of added value for customers, which is evaluated
under the dimension of value creation, and the search for opportunities, which is evaluated under
the dimension of opportunity focus. The least mentioned activities were measuring perceived value
assessed under the value creation dimension and the activity of assessing opportunities assessed
under the proactivity dimension faster than competitors. In a general evaluation, it was found that
entrepreneurial marketing activities are more likely to be carried out in the participating companies
from the railroad systems and construction machinery sectors. It was found that these companies
mostly focus on the opportunity focus dimension, in parallel with the general totality at the end of
the study.

Keywords: Entrepreneurial Marketing, Industrial Clusters, SME
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Abstract

It shows how important the differences in health indicators between provinces in Turkey are,
especially during the pandemic period we live in. In this study, 81 provinces in Turkey were
evaluated according to some health indicators with the help of clustering algorithms in data mining.
Before starting the analysis, first of all, the weights of the criteria were calculated by the Entropy
method and the weight values obtained and the data were converted into a weighted data set. The
data were processed with the help of some algorithms in SPSS and WEKA program and clustering
analysis was performed. The data used were compiled from the Ministry of Health 2019 Health
Statistics Yearbook and some health statistics related to the provinces in Turkey in the TUIK
database. The reason why these variables are weighted with the Entropy method is that each
variable has a different weight in the calculations. 4 clusters (13 provinces in the 1st cluster, 65
provinces in the 2nd cluster, 1 province in the 3rd cluster and 2 provinces in the 4th cluster) were
determined in the Hierarchical clustering and Kmeans methods made in the SPSS Program. As a
result of the analyzes made with various clustering algorithms in the WEKA program, more
suitable results have been determined than the Canopy, SelfOrganizingMap and Xmeans
algorithms compared to other algorithms. 4 clusters in the Canopy algorithm (64 provinces in the
1st cluster, 5 provinces in the 2nd cluster, 9 provinces in the 3rd cluster and 3 provinces in the 4th
cluster), 4 clusters in SelfOrganizingMap algorithm (3 provinces in the 1st cluster, 24 provinces
in the 2nd cluster, 30 provinces in the 3rd cluster and 24 provinces in the 4th cluster) and 4 clusters
were determined in the Xmeans algorithm (19 provinces in the 1st cluster, 23 provinces in the 2nd
cluster, 34 provinces in the 3rd cluster and 5 provinces in the 4th cluster). In general, it has been
concluded that there is a separation in terms of health indicators, especially in developed provinces.

Keywords: Health Indicators, Cluster Analysis, Data Mining.
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Oz

Tirkiye’de iller arasindaki saglik gostergelerindeki farkliliklarin 6zellikle yasadigimiz pandemi
donemi ne kadar 6nemli oldugunu gostermektedir. Bu ¢alismada Tiirkiye’deki 81 il bazi saglik
gostergelerine gore veri madenciligindeki kiimeleme algoritmalar1 yardimiyla degerlendirilmistir.
Analize baglamadan once ilk olarak kriterlerin agirlik dereceleri Entropi yontemi ile hesaplanmis
ve elde edilen agirlik degerleri ile veriler agirlikli veri setine doniistiiriilmiistiir. Veriler SPSS ve
WEKA programinda bazi algoritmalar yardimiyla islenmis ve kiimeleme analizi yapilmistir.
Kullanilan veriler Saglik Bakanligi 2019 Saglik Istatistikleri Yilligi ve TUIK veritabanindaki
Tiirkiye’deki illere iliskin bazi1 saglik istatistiklerinden derlenmistir. Bu degiskenlerin Entropi
yontemi ile agirliklandirilma sebebi hesaplamalarda her bir degiskenin farkli agirlik derecesine
sahip olmas1 kaynaklidir. SPSS Programinda yapilan Hiyerarsik kiimeleme ve Kmeans
yontemlerinde 4 kiime (1.kiimede 13 il, 2.kiimede 65 il, 3.kiimede 1 il ve 4. Kiimede 2 il) tespit
edilmistir. WEKA programinda cesitli kiimeleme algoritmalari ile yapilan analizlerin sonucunda
diger algoritmalara oranla Canopy, SelfOrganizingMap ve Xmeans algoritmalarindan daha uygun
sonuclar tespit edilmistir. Canopy algoritmasinda 4 kiime (l.kiimede 64 il, 2.kiimede 5 il,
3.kiimede 9 il ve 4. Kiimede 3 il), SelfOrganizingMap algoritmasinda 4 kiime (1.kiimede 3 il,
2.kiimede 24 il, 3.kiimede 30 il ve 4. Kiimede 24 il) ve Xmeans algoritmasinda 4 kiime (1.kiimede
19 il, 2. kiimede 23 il, 3.kiimede 34 il ve 4. Kiimede 5 il) elde edilmistir. Genel anlamda saglik
gostergeleri bakimindan 6zellikle gelismis illerde bir ayrisma oldugu sonucuna ulagilmistir.

Anahtar Kelimeler: Saglik Gostergeleri, Kiimeleme Analizi, Veri Madenciligi.
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Abstract

Ever since Covid-19 pandemic broke out in 2019, the world has been going through a period of
transformation. It has certainly been a wind of change, not just boosting the environmental
awareness but also forcing organizations to be more innovative.

With the financial, political, and social problems on the rise, world governments and private
corporations failed to meet the emerging expectations and thus, the rise of entrepreneurship began.
With the smaller number of cases reported across the world, we are about to step into a post-Covid
period in which the corporations will fiercely compete one another while consumers and
manufacturers go through some financial challenges. Therefore, innovation will be the most
important strategy business enterprises must resort to attract consumers. However, successful
innovations need strong value propositions. With the consumers going through a period of
environmental consciousness, biomimicry holds the key to fill the gap. It has the optimum potential
to create a value proposition strong enough to attract customers and to accelerate the rise of green
economy.

Biomimicry is a scientific field offering a different approach to innovation by mimicking nature.
When used appropriately, it can contribute to sustainability in product and service design, use of
resources and organizational structures as well as reducing the carbon footprint. All combined, it
is the greatest innovation strategy to make green economy stronger on global scale.

This study focuses on how biomimicry can be used as a tool for innovation by the entrepreneurs
by offering a strong value proposition aligned with the consumers’ changing values in the post-
Covid period and thus help creating a greener economy.

Keywords: Green economy, biomimicry, innovation, entrepreneurship, nature
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Abstract

The realization of intrapreneurship activities is one of the important points in the achievement of
a unique market position for the businesses to which the blue ocean strategy is implemented, and
also in creating value for customers. However, in the implementation of this strategy, businesses
need to make foresight and planning for how long they can maintain their position. In this case,
the primary issue is to integrate the blue ocean strategy within the intrapreneurship relationship.

In the markets that adopt the red ocean strategy, all competing businesses have intense efforts to
win for the same business, while in the blue ocean strategy, there is a free market structure where
the players are the same but different markets are located, rather than intense competition, aimed
at creating innovation and benefit. The more unique, inimitable and inaccessible to the
competitors, the higher the gains of the enterprises and the longer their lifespan will be.

An intrapreneur is a person charged with generating and/or developing new ideas within the
business. Today, it is seen that the popularity and benefits of intrapreneurship activities are
increasing. In order to enter the blue oceans, which is an important factor for businesses to expand
into new areas and increase profit maximization, it is very important for business management to
create a policy to support intrapreneurship activities, as well as to create a new organizational
culture that will support intrapreneurship. The success of the blue ocean strategy, which makes a
difference in establishing the basis of the business strategy and providing competitive advantage,
depends on the innovation-oriented, entrepreneurial culture of business managers.

The aim of this study is to examine the "Blue Ocean Strategy", which is an alternative model in
value creation, and the effects of intrapreneurship activities in businesses on this strategy in a
conceptual framework.

Keywords: Intrapreneurship, Management, Blue Ocean.

Ozet

Mavi okyanus stratejisinin uygulandig isletmelerin benzersiz olarak bir pazar konumunun elde
edilmesinde, ayrica miisteriler acisindan deger yaratmasinda i¢ girisimcilik faaliyetlerinin
gerceklesmesi Onemli noktalardandir. Fakat bu stratejinin uygulanmasinda isletmelerin sahip
olduklar1 pozisyonu ne kadar siire koruyabilecegine yonelik O6ngdrii ve planlama yapmasi
gerekmektedir. Bu durumda oncelikli husus mavi okyanus stratejisini i¢ girisimeilik iligkisi
igerisinde biitiinlestirmektir.
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Kizil okyanus stratejisini benimseyen piyasalarda tiim rakip isletmelerin ayn1 ise yonelik yogun
kazanma ¢abalar1 bulunmakta iken mavi okyanus stratejisinde oyuncularin ayni oldugu ancak
farkli pazarlarin yer aldig1, yogun rekabetten ziyade inovasyon ve fayda yaratmaya yonelik serbest
bir piyasa yapisi bulunmaktadir. Gergeklestirilen yenilik ne kadar benzersiz, taklit edilemez ve
rakiplerin ulasamayacagi sekilde olursa, isletmelerin kazanimlari o derece yliksek ve uzun omiirlii
olacaktir.

Ic girisimeci isletme igerisinde yeni fikirlerin iiretilmesi ve/veya gelistirilmesi yoniinde
gorevlendirilmis kisidir. Gilinlimiizde i¢ girisimcilik faaliyetlerinin popiilerliginin ve sagladigi
faydalarin giderek arttigi goriilmektedir.  Isletmelerin yeni alanlara acilmalari ve Kkar
maksimizasyonunu artirmalarinda 6nemli bir unsur olan mavi okyanuslara girilebilmesi i¢in
isletme yonetiminin, i¢ girisimcilik faaliyetlerini desteklemeye yonelik bir politika olugturmasinin
yaninda i¢ girisimciligi destekleyecek yeni bir Orgiit kiiltiirii yaratilmasi oldukca Onem
tasimaktadir. Isletme stratejisinin temelinin olusturulmasi ve rekabet iistiinliigiiniin saglanmasinda
fark yaratan mavi okyanus stratejisinin basariya ulagsmasi, isletme yoneticilerinin yenilik odakli,
girisimei kiiltiirli benimsenmelerine baglidir.

Bu calismada amag, deger yaratmada alternatif bir model olarak yer alan “Mavi Okyanus
Stratejisi” ve isletmelerdeki i¢ girisimcilik faaliyetlerinin, bu strateji iizerindeki etkilerinin
kavramsal ¢ergevede incelenmesidir.

Anahtar Kelimeler: I¢ Girisim, Y&netim, Mavi Okyanus.
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Abstract
The sharing economy refers to the economic movements that arise from people opening their own
means of transportation, homes, meals and belongings to the use of other people. The capital
needed in the sharing economies is generally the products and services owned and held by
individuals. The capital needed to get started is widely available. These can be products such as
cars, houses, meals, or they can be more diversified. Therefore, while individuals have the
opportunity to share their products with use-value with other people, they can also earn income.

In recent years, the number and degree of influence of social networks has reached very important
dimensions, and sharing economy applications have become widespread. The fact that people can
access tourism and travel-related platforms on the internet, take into account scoring systems, ask
questions and get answers, access photos and videos about tourism products and services, directly
affect the purchasing behavior of tourists. Within the scope of the sharing economy, tourism goods
and service providers also use these social networks intensively and even carry out sales and
marketing activities directly through these platforms.

It is seen that the Z generation, who was born in the internet age and uses technology intensively,
started to take part in tourism activity and created a different holiday understanding in the tourism
sector with their own habits and travel preferences. The aim of this study is to determine the effect
of the sharing economy on the tourism sector, to determine to what extent the Z generation benefits
from the applications in the sharing economy and to make future evaluations. In this context, a
guestionnaire was created and the data were analyzed with SPSS V.22 statistics software.

Keywords: Sharing Economy, Tourism Sector, Z Generation.
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Ozet

Paylasim ekonomisi, insanlarin kendi miilkiyetlerinde bulunan ulagim araglarini, evlerini,
yemeklerini, esyalarimi vb. varliklarini bagkalarinin kullanimima ag¢malarindan 6tiirii dogan
durumu ve ekonomik hareketleri ifade etmektedir. Paylasim ekonomilerinde ihtiya¢ duyulan
sermaye genellikle kisilerin elinde bulunan ve sahip olunan {iriin ve hizmetlerdir. Baglamak i¢in
gerekli olan sermaye yaygin olarak bulunabilir. Bunlar araba, ev, yemek gibi iirlinler olabilecegi
gibi daha ¢esitlenebilir. Dolayisiyla bireylerin ellerinde bulunan ve kullanim degeri olan iirtinlerini
diger kisilerle paylasma imkan1 elde ederken, ayni zamanda gelir de elde edebilmektedir. Son
yillarda internet iizerinden yayginlasan sosyal aglarin sayis1 ve etki derecesinin ¢ok onemli
boyutlara ulagsmas1 paylasim ekonomisi uygulamalarinin da kullanmimimi arttirmistir.  Insanlarin
seyahatlere ¢ikmadan Once internet lizerinden turizm ve seyahat ile ilgili platformalara girip
kullanict yorumlarma ulasmasi, puanlama sistemlerini dikkate almasi, sorular sorup cevap
alabilmesi, turizm {iriin ve hizmetlerine iligkin fotograflara ve niteliklerine ulasabilmesi, turistlerin
dogrudan satin alma davranislarini etkilemektedir. Paylasim ekonomisi kapsaminda turizm mal ve
hizmet saglayicilar1 da bu sosyal aglar1 yogun bir sekilde kullanmakta hatta dogrudan bu
platformlar {izerinden satis, pazarlama ¢alismalarini ger¢eklestirmektedirler.

Son yillarda internet ¢caginda dogan ve teknolojiyi yogun bir sekilde kullanan Z kusaginin da
turizm hareketliliginde yer almaya basladig1, kendi aliskanliklar1 ve seyahat tercihleri ile turizm
sektorlinde farkl bir tatil anlayisi olusturdugu goriilmektedir. Bu ¢alismanin amaci da paylasim
ekonomisinin turizm sektorii lizerindeki etkisini belirlemek, Z kusaginin paylasim ekonomisi
icinde yer alan uygulamalardan ne derece faydalandigini belirlemek ve gelecege yonelik
degerlendirmeler yapmak olarak belirlenmistir. Bu kapsamda bir anket formu olusturusmus ve
veriler SPSS 22 paket programi araciligi ile analiz edilmistir.

Anahtar Kelimeler: Paylasim Ekonomisi, Turizm Sektorii, Z Kusagi.
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Abstract

Tourist guides are effective stakeholders in tourism activities because of their roles in explaining
the touristic attractions of the destination to tourists, presenting the natural and cultural heritage of
the country to people from different cultures with their history and stories, and expressing the
values of regions and countries to the world. The measures taken by the countries during the Covid-
19 pandemic have limited and sometimes completely prevented the guidance services provided by
the guides. In addition, one-to-one interaction with tourists, working conditions and work-related
problems, which are in the nature of guidance activities, can lead to increased burnout perceptions.
Within the scope of this study, the effect of burnout levels of professional tourist guides on their
turnover intentions during the Covid-19 pandemic was investigated. Within the scope of the
research, the data obtained from the tour guides by the survey method were examined with
statistical analysis methods. As a result of the research, it was revealed that the tourist guides were
mostly negatively affected by the pandemic, their level of benefiting from the applied support and
incentives was limited, they had moderate burnout and intention to leave the job, and the
perceptions of burnout had a significant positive effect on their intention to leave their job.
Suggestions were made to public institutions, businesses and professional organizations regarding
the research findings.

Key Words: Covid-19, Tourist Guide, Burnout, Turnover Intention.

Oz
Turist rehberleri destinasyonun turistik ¢ekiciliklerini turistlere anlatma, iilkenin dogal ve kiiltiirel
mirasini farki kiiltiirlerden insanlara tarihleri ve hikayeleri ile sunma, bolgelerin ve iilkelerin
degerlerini diinyaya ifade edebilme rolleri yiiziinden turizm hareketliliklerinin etkili
paydaslarindandir. Covid-19 pandemisi siirecinde {iilkelerin uyguladig: tedbirler rehberlerin
gerceklestirdikleri rehberlik hizmetlerini sinirlamig ve kimi zaman tamamen engellemistir.
Bununla birlikte rehberlik faaliyetlerinin dogasinda bulunan turistlerle birebir etkilesim, ¢calisma
kosullar1 ve mesleki sorunlar tiikenmislik algilarinin artmasina yol agabilmektedir. Bu c¢aligma
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kapsaminda profesyonel turist rehberlerinin Covid-19 silirecinde algiladiklar1 tiikenmislik
diizeylerinin isten ayrilma niyetlerine etkisi incelenmistir. Arastirma kapsaminda turist
rehberlerinden anket yontemiyle elde edilen veriler istatistiki analiz yontemleriyle incelenmistir.
Veriler incelendiginde turist rehberlerinin pandemiden biiyiik oranda olumsuz etkilendikleri,
uygulanan destek ve tegviklerden yararlanma diizeylerinin sinirli oldugu, orta diizeyde tiikkenmislik
ve isten ayrilma niyetine sahip olduklari, tiikenmislik algilarinin isten ayrilma niyetlerini olumlu
yonde anlamhi diizeyde etkiledigi ortaya konulmustur. Arastirma sonucunda ortaya konulan
bulgulara iligkin degerlendirmelere yer verilerek kamu kurumlarina, isletmelere ve mesleki
kuruluslara 6nerilerde bulunulmustur.

Anahtar Kelimeler: Covid-19, Turist Rehberi, Tiikenmislik, Isten Ayrilma Niyeti.
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Abstract

Health Tourism is defined as traveling across borders to receive services for diagnosis, treatment
and health promotion. The health tourism sector is a new field with high economic gainings , which
has developed rapidly especially in the last ten years in the world and in Turkey. The sector has a
wide range of stakeholder groups and services. Health tourism is seen as an important foreign
exchange earning sector for developing countries due to its export of services. Although the
number of organizations serving health tourism in Turkey is increasing day by day, the sector has
not reached the targeted growth levels.

Niche Market is a market segment that offers goods or services that will appeal to a small group
of customers whose expectations cannot be fully met and that will satisfy their expectations. With
a special service group that has not occurred to anyone in the niche market, it targets the audience
that needs this service in particular. This customer group is ready to pay the price determined by
the provider for the different goods or services they need.

It is known that the abuse of alcohol, drugs, multiple substances and prescription drugs has become
widespread and addictions have increased with the global epidemic process. In addition, epidemic
restrictions have led to the emergence of social media, pathological gaming and digital addiction.
In many developed countries, especially the USA, addiction treatments are undertaken by the
states and are provided within the scope of social security. Countries with high health tourism
income such as Malaysia, India, Thailand and Singapore have facilities that provide addiction
rehabilitation in the hotel concept. It is known that cross-border facilities combined with holiday
facilities are mostly preferred for addiction treatment.

The aim of this study is to examine the hotel-concept addiction treatment centers serving in the
health tourism sector in Turkey.

The method of the study is in the form of WEB scanning and literature review.

As a result, addiction treatment in Turkey is carried out in psychiatry and neurology clinics,
AMATEMs and clinics within private hospitals. It can be said that facilities such as a purification
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village that will serve at international standards in the field of addiction treatment in Turkey will
fill a large gap in the supply of health tourism. It is suggested that initiatives should be made to
bring facilities that combine addiction treatment with holiday opportunities to the health tourism
sector, which has become very attractive with government incentives.

Keywords: Health Tourism, Addiction Treatment, Niche Market, Enterprise.

Ozet

Saglik Turizmi teshis, tedavi, sagligin gelistirilmesi amaciyla hizmet almak i¢in sinir 6tesi seyahat
etmek olarak tanimlanir. Saglik turizmi sektorii diinyada ve Tiirkiye’de 6zellikle son on yilda hizla
gelisen ekonomik getirisi yiiksek olan yeni bir alandir. Sektor ¢ok genis paydas grubuna ve hizmet
yelpazesine sahiptir. Hizmet ihracati olmasi nedeniyle saglik turizmi gelismekte olan iilkeler i¢in
onemli bir doviz kazandiric1 sektor olarak goriilmektedir. Tiirkiye’de saglik turizmine hizmet
veren kurulus sayist her gecen giin artiyor olsa da sektdr hedeflenen biiylime diizeylerine
ulagamamustir.

Nis Pazar, beklentileri tam olarak karsilanamayan kiiclik bir miisteri grubuna hitap edecek,
beklentilerini tatmin edecek mal veya hizmeti arz eden bir pazar boliimiidiir. Nis pazar piyasada
kimsenin aklina gelmemis, fark edilmemis 6zel bir hizmet grubu ile bu hizmete 6zellikle ihtiyag
duyan kitleyi hedeflemektedir. Bu miisteri grubu, gereksinim duydugu farkli mal veya hizmete
sunucunun belirledigi fiyat1 6demeye hazir olmaktadir.

Kiiresel salgin siireci ile birlikte alkol, madde, ¢oklu madde ve receteli ilaclarin kotiiye
kullaniminin yayginlastigi, bagimliliklarin arttig1 bilinmektedir. Ayrica salgin kisitlamalari sosyal
medya, patolojik oyun oynama ve dijital bagimlilik durumlarinin da ortay ¢ikmasina neden
olmustur. Basta ABD olmak {izere bir¢ok gelismis lilkede bagimlilik tedavileri devletler tarafindan
iistlenilmekte ve sosyal gilivenlik kapsaminda yapilmaktadir. Malezya, Hindistan, Tayland,
Singapur gibi saghk turizmi gelirleri yiiksek olan iilkeler, otel konseptinde bagimlilik
rehabilitasyonu yapan tesislere sahiptir. Bagimlilik tedavisi i¢in siir otesi, tatil imkanlar ile
birlestirilmis tesislerin cogunlukla tercih edildigi bilinmektedir.

Bu calismanin amaci, Tiirkiye’de saglik turizmi sektoriinde hizmet veren otel konseptli bagimlilik
tedavisi merkezlerinin incelenmesidir.

Calismanin yontemi, WEB taramas1 ve literatiir incelenmesi kullanilarak kavramsal olarak ele
alinmistir.

Sonu¢ olarak Tiirkiye’de bagimlilik tedavisi 6zel hastaneler biinyesindeki psikiyatri, noroloji
kliniklerinde, AMATEM’lerde ve muayenehanelerde yapilmaktadir. Tiirkiye’de bagimlilik
tedavisi alaninda uluslararas: standartlarda hizmet verecek arinma koyii benzeri tesislerin saglik
turizmi arzinda biiyiik bir boslugu dolduracagi sdylenebilir. Devlet tegvikleri ile oldukga cazip hale
gelen saglik turizmi sektoriine bagimlilik tedavisini tatil imkanlari ile birlestiren tesisleri
kazandiracak girisimlerin yapilmasi 6nerilmektedir.

Anahtar Kelimeler: Saglik Turizmi, Nis Pazar, Bagimlilik Tedavisi, Girigim.
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Abstract

Presenteism is the inability of the employees to be at work mentally, although they are physically
at work.is the status. Presenteism can cause mental and physical health problems for both the
employee and the employee negatively affects the productivity of the organization. This research
is a descriptive and cross-sectional field study aiming to examine the effects of health workers'
presence at work on their tendency to make medical errors. The sample of the study consists of
288 health workers. Personal Information Form, Standford Presenteeism Scale (SPS 6) and
Medical Error Tendency Scale (METSN) were used to collect data. The collected data were
analyzed with the SPSS 22.0 statistical package program. In the analysis of the data, Cronbach
Alpha analysis, Frequency and Percentage distribution, Kolmograow-Smirnov, Shapiro-Wilk
Normality test, Mann Whitney U, Analysis of Variance, Kruskal Wallis test, Correlation
coefficient, Spearman correlation coefficient and Tamhane's T2 tests were used. It was concluded
that the increase in the presence of health workers at work did not cause an increase in the tendency
of medical errors.

As a result of the research, it was suggested that more work should be done to plan trainings on
Presenteism, to increase awareness, to create an organizational culture where medical errors can
be talked about, and to plan them in a planned way. The importance of training for health managers
was emphasized in order to understand how presenteeism affects patient safety and medical errors.

Keywords: Presenteeism, Medical Error, Medical Error Tendency, Health employee,
Malpractice.

Ozet

Presenteizm, c¢alisanlarin fiziksel olarak iste olmalarina ragmen zihinsel olarak iste olamama
durumudur. Presenteizm hem calisan hem de ¢alisan i¢in zihinsel ve fiziksel saglik sorunlarina
neden olabilir. Orgiitiin verimliligini olumsuz yonde etkiler. Bu arastirma, saglik calisanlarmin
isyerinde bulunmalarinin tibbi hata yapma egilimlerine etkisini incelemeyi amaglayan tanimlayici
ve kesitsel bir alan aragtirmasidir. Aragtirmanin 6rneklemini 288 saglik calisani olugturmaktadir.
Veri toplamak i¢in Kisisel Bilgi Formu, Standford Presenteeism Olgegi (SPS 6) ve Tibbi Hata
Egilimi Olgegi (METSN) kullanilmistir. Toplanan veriler SPSS 22.0 istatistik paket programi ile
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analiz edildi. Verilerin analizinde Cronbach Alpha analizi, Frekans ve Yiizde dagilima,
Kolmograow-Smirnov, Shapiro-Wilk Normallik testi, Mann Whitney U, Varyans Analizi, Kruskal
Wallis testi, Korelasyon katsayisi, Spearman korelasyon katsayisi ve Tamhane's T2 testleri
kullanilmistir. Saglik calisanlarinin igyerinde bulunmalarinin artmasimin tibbi hata egiliminde
artisa neden olmadigi sonucuna varildi.

Arastirma sonucunda saglik personeli ve saglik yoneticilerine Presenteizm konusunda egitimlerin
planlanmasi, farkindaliin artirilmasi, tibbi hatalarin konusulabilecegi bir orgilit kiiltiiri
olusturulmas1 ve planl bir sekilde planlanmasi i¢in daha fazla calisma yapilmasi gerektigi
Onerilmistir. Presenteeism'in hasta glivenligini ve tibbi hatalar1 nasil etkiledigini anlamak i¢in
saglik yoneticilerine yonelik egitimlerin onemine vurgu yapilmistir.

Anahtar Kelimeler: Presenteeism, Tibbi Hata, Tibbi Hata Egilimi, Saglik Calisani, Malpraktis
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Abstract

This article reveals a new research method for measuring productivity in elderly care in healthcare
businesses under the Public-Private Partnership (KOO) model. The aim of the study is to solve the
problems of the aging population. This study was based on system dynamics model, system theory
and used to discuss simulation of aged care services in the context of the KOO model. Using data
on related variables and Vensim software from 2014 to 2022, our study laid out five policy plans
through method design and modeling. Vensim can be used to put big data into context by
combining what is learned from big data in simulations that take into account organizational
structure and financing. Vensim can also simulate data intensively with advanced algorithms for
calibration, optimal filtering, confidence limits and Monte Carlo simulation. The results
determined that the simulation model is valid. Consumer demand, resource supply, government
support and related industry development factors have a positive effect on variables and parameters
in the process of functioning the PPP model. Based on the results of the study, it is thought that
the proposals presented will be an important guiding point for decision-making departments in
healthcare enterprises.

Keywords: Vensim, Aged Care Service, Social Benefit, Simulation, KOO Model.

Ozet
Bu makale, Kamu-Ozel Ortaklign (KOO) modeli altinda saglik isletmelerinde yasl bakiminda
verimliligi 6lgmek i¢in yeni bir aragtirma yontemi ortaya koymaktadir. Caligmanin amaci, giderek
yaslanmakta olan niifusun sorunlarini ¢dzmektir. Bu ¢alisma, sistem dinamigi modeli, sistem
teorisine dayanarak olusturulmus ve KOO modeli baglaminda yash bakim servislerinin
simiilasyonunu tartismak icin kullamlmustir. flgili degiskenler ve Vensim yazilimi hakkinda
2014'ten 2022'ye kadar olan verileri kullanan ¢calismamiz, yontem tasarimi ve model olusturma
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yoluyla bes politika plani ortaya koymustur. Vensim, organizasyon yapisini ve finansmani hesaba
katan simiilasyonlarda biiyiilk verilerden Ogrenilenleri birlestirerek, biiylik verileri baglama
oturtmak icin kullanilabilir. Vensim ayrica, kalibrasyon i¢in gelismis algoritmalar, optimum
filtreleme, giiven sinirlar1 ve Monte Carlo simiilasyonu ile veri yogun simiilasyon yapabilir.
Sonuglar, simiilasyon modelinin gegerli oldugunu tespit etmistir. Tiiketici talebi, kaynak arzi,
devlet destegi ve ilgili endiistri gelisimi faktorleri, PPP modelinin isleyisi stirecinde degiskenleri
ve parametrelerinde olumlu bir etkiye sahiptir. Caligmanin sonuglarina dayanarak, sunulan
oOnerilerin saglik isletmelerinde konu ile ilgili karar alma departmanlari i¢in 6nemli bir yol gosterici
Ooneme sahip olacag diisliniilmektedir.

Anahtar Kelimeler: Vensim, Yash Bakim Servisi, Toplumsal Fayda, Simiilasyon, KOO Modeli
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Abstract

Entrepreneurship, which is defined as taking action to do a job, is a driving force that enables both
private and public institutions to be successful. It is of great importance that healthcare
professionals, who constitute the source of intellectual capital for healthcare institutions, are
trained and equipped with an entrepreneurial culture and awareness while they are still in the
education process, in terms of both the efficiency of the institutions they will be assigned to, and
the development of new treatment methods and approaches to the individuals they treat. In this
context, this study was conducted to examine the "relationship between entrepreneurial
characteristics and uncertainty avoidance tendencies" of health vocational high school students.
The universe of the study consists of students studying in four private health vocational high
schools affiliated to the Ministry of National Education (MEB) in the center of Diyarbakir. In the
study, the data obtained from 138 samples by the questionnaire method were subjected to
regression analysis, t-test was performed and the relationship between the demographic
characteristics of health vocational high school students and their perceptions of uncertainty and
entrepreneurship was examined with sub-dimensions. As a result of the analysis, a significant
relationship was found between gender and entrepreneurship. In addition, it was concluded that as
"uncertainty avoidance" increases, "responsibility and innovativeness”, which are the sub-
dimensions of entrepreneurship, also increase.

Keywords: Health, Entrepreneurship, Uncertainty Dimension of Culture.

Ozet

Bir isi yapmak i¢in harekete gegmek olarak tanimlanan girisimcilik gerek 6zel gerekse kamu
kurumlarinin basarili olmasini saglayan itici bir giictiir. Saglik kurumlarina entelektiiel sermayenin
kaynagini olusturan saglik meslek mensuplarinin daha egitim stirecindeyken girisimci kiiltiirii ve
bilinciyle yetistirilerek donatilmasi hem gorev alacaklari kurumlarin verimli olmasi hem de tedavi
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ettikleri bireylere yaklagim ve yeni tedavi yontemleri gelistirilmesi agisindan biiyiik 6nem
atfedilmektedir. Bu baglamda saglik meslek lisesi 6grencilerinin “girisimci Ozellikleri ile
belirsizlikten kacinma egilimleri arasindaki iliskiyi” incelemek amaciyla bu ¢aligma yapilmistir.
Caligmanin evrenini Diyarbakir merkezde bulunan Milli Egitim Bakanligima (MEB) bagli dort
0zel saglik meslek lisesinde okuyan 6grenciler olusturmaktadir. Calismada anket yontemiyle 138
orneklemden elde edilen veriler regresyon analizine tabi tutulmus, t testi yapilmis ve saglik meslek
lisesi 6grencilerinin demografik 6zellikleri ile belirsizlik ve girisimcilik algilar1 arasindaki iliski
alt boyutlar ile incelenmistir. Analizler sonucunda cinsiyet ile girisimcilik arasinda anlamli iligki
bulunmustur. Ayrica “belirsizlikten kaginma” arttik¢a girisimciligin alt boyutlar1 olan “sorumluluk
ve yenilik¢iligin” de arttig1 sonucuna ulagilmistir.

Anahtar Kelimeler: Saglik, Girisimcilik, Kiiltiiriin Belirsizlik Boyutu.
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Abstract

The tourism industry is one of the world's leading and thriving industries, making a significant
contribution to the global economy. As an industry, tourism is a broad concept in economic, social,
and cultural dimensions and is known as the primary source of income, employment, private sector
growth, and infrastructure development. Therefore, the development of tourist areas also
increasingly requires entrepreneurship as a central force for economic growth and development.
This study aims to examine the significance of employment opportunities arising from tourism
entrepreneurship in Northern Cyprus, which is struggling with different economic crises on its
own scale due to various factors, such as high inflation, embargos, and restrictions. The country's
economy is primarily dependent on tourism for economic development. With its untouched nature,
rich historical and cultural heritage, and educated labor force, the small country is ready to be
released and join the elite group of ultimate tourist destinations. Therefore, the development of
tourist areas also increasingly requires entrepreneurship, which is considered a central force for
economic growth and development. The purpose of this article is to investigate the importance of
employment due to tourism entrepreneurship in North Cyprus. According to the present study, it
should be noted that tourism is very effective in developing entrepreneurial activities by creating
new economic opportunities for local communities, and entrepreneurship is associated with the
growth of tourism and increasing demand for different types of tourism. Therefore, the role of
tourism entrepreneurs in tourism development can be important.

Keywords: Entrepreneurship, Tourism Entrepreneurship, Tourism Development, Tourist
Destinations.
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Abstract

This article aims to explore the potential of DST to contribute to the recovery of the tourism
industry after the pandemic. The article will analyze the sustainability benefits of DST and its
interrelation to proposed priorities for tourism recovery. The paper is intended to fill in a gap in
research related to the post-pandemic recovery of the tourism industry with the help of DST.

In the context of the post-pandemic recovery of the sector, we have concluded that DST, supported
by good law and policy, can play a key role and become an important instrument for domestic
tourism recovery since it represents a great response to the current challenges. Properly managed
DST becomes an innovative and unique tourism product that contributes to the achievement of
Sustainable Development Goals (SDGs) by involving nature-based activities, stimulating the wise
use of natural resources, enhancing environmental protection, providing the growth of local
economies and advancing the preservation of the cultural heritage.

Keywords: dark-sky tourism, COVID-19, tourism recovery, law, policy.
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Abstract

The basis for institutions to have a sustainable competitive advantage is that human resources
professionals assume a strategic role in which they can play a more effective role by adding value
to their institutions. Human resources and corporate managers must combine all resources
appropriately and transform them into scarce, inimitable, valuable, and non-substitutable. It is
necessary to learn faster from competitors to protect and develop human capital by concentrating
on the talents and capacity of employees to do business. In the current era of speed and complexity,
existing human resources practices concentrate on the operational workload, cope with
complexity, and are unsuccessful enough to provide a sustainable competitive advantage. In this
period, when new competencies in the field of human resources, especially innovation and
creativity, come to the fore, questions such as how to work, how to organize jobs, how to choose
employees, how to increase performance and productivity, and how to make remuneration
continue to be discussed. For strategic human resources practices, it is necessary to transform
human resources from being an expense center to taking on a strategic role. The success of human
resources transformation also depends on the competencies of human resources managers. In the
most comprehensive and accepted research on human resources competencies, Ulrich et al. (2009)
classified the competencies of their human resources into six groups trusted activist, culture and
change manager, talent manager/organization designer, strategy architect, operations operator, and
business partner. Based on the features that characterize the competencies within the scope of this
classification, "What are the human resources competencies of human resources professionals in
Turkey?" a descriptive research model was designed to answer the research question. The mixed-
method was used to reach more realistic results using quantitative and qualitative data. According
to the findings obtained as a result of the evaluations made with 21 human resources managers
within the scope of the research, the roles of human resources professionals in Turkey were
determined as operations operator, reliable activist, culture and change manager, talent
manager/organization designer, strategy architect and business partner.
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Keywords: Strategic Human Resources Management, Human Resources Transformation, Human
Resources Competencies.

Ozet

Kurumlarin siirdiiriilebilir rekabet istiinliigiine sahip olabilmesinin temelinde insan kaynaklari
profesyonellerinin kurumlarina deger katarak daha etkili rol oynayabilecegi stratejik bir rol
iistelenmeleri  bulunmaktadir. Insan kaynaklari ve kurum yéneticileri tiim kaynaklar1 uygun
sekilde birlestirerek, bu kaynaklar1 kit, taklit edilemez, degerli ve ikame edilemez hale
doniistiirmelidir. Calisanlarin yetenek ve is yapabilme kapasitelerine yogunlasarak, rakiplerden
daha hizl1 6grenmek, insan sermayesini korumak ve gelistirmek gereklidir. i¢inde bulundugumuz
hiz ve karmasiklik caginda mevcut insan kaynaklart uygulamalari operasyonel is ylikiine
yogunlagsmakta, karmasiklikla bas etmekte ve siirdiiriilebilir rekabet istiinligi saglamakta
yeterince basarili olamamaktadir. Insan kaynaklari alaninda yeni yetkinliklerin 6zellikle yenilik ve
yaraticiligin 6n plana ¢iktig1 bu donemde ¢aligmanin nasil yapilacagy, islerin nasil diizenlenecegi,
calisanlarin nasil segilecegi, performans ve verimliligin nasil artirilacag, iicretlendirmenin nasil
yapilacag gibi sorular tartisilmaya devam etmektedir. Stratejik insan kaynaklari uygulamalari i¢in
oncelikle insan kaynaklarinin bir masraf merkezi olmaktan ¢ikip stratejik bir rol {istlenmek i¢in
doniisiimii gereklidir. insan kaynaklar1 doniisiimiin basaris1 da insan kaynaklar1 yoneticilerinin
yetkinliklerine baghdir. insan kaynaklari yoneticilerinin kurumlarina deger katarak daha etkin
olabilmeleri amaciyla insan kaynaklar yetkinlikleri tizerine yapilmis en kapsamli ve kabul goren
arastirmada Ulrich vd. (2009) insan kaynaklarimi yetkinliklerini gilivenilir aktivist, kiiltiir ve
degisim yoneticisi, yetenek yoneticisi/organizasyon tasarimcisi, strateji mimari, operasyoncu ve is
ortagi olarak alt1 grup altinda smiflandirmiglardir. Bu simiflandirma kapsamindaki yetkinlikleri
niteleyen Ozellikler temel alinarak “Tiirkiye’de insan kaynaklar1 profesyonellerinin sahip oldugu
insan kaynagi yetkinlikleri nelerdir?” arastirma sorusuna cevap bulmak icin tanimlayici bir
arastirma modeli dizayn edilmistir. Nicel ve nitel verileri kullanarak daha gergek¢i sonuglara
ulagsmak icin karma yontem kullanilmistir. Arastirma kapsaminda 21 insan kaynaklari
yOneticisiyle yapilan degerlendirmeler sonucunda ulasilan bulgulara gore Tiirkiye’de insan
kaynaklar1 profesyonellerinin sahip olduklari roller siras1 ile operasyoncu, giivenilir aktivist, kiiltiir
ve degisim yoneticisi, yetenek yOneticisi/organizasyon tasarimcisi, strateji mimari ve is ortagi
olarak belirlenmistir.

Anahtar Kelimeler: Stratejik Insan Kaynaklar1 Ydnetimi, Insan Kaynaklari Doniisiimii, insan
Kaynaklar Yetkinlikleri.
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Abstract

In this research, the relationship between Project Management Maturity, Product Development
Process Maturity, company size and company age in companies operating in the IT sector, which
has a constantly changing and a dynamic structure. Researching the relationship between Project
Management Maturity, Product Development Process Maturity, company size and company age
will contribute to the literature in this field. For this purpose, a questionnaire was applied to
informatics companies operating in Antalya Technopark. The companies were visited one by one
and they were asked to fill out the questionnaire prepared via Google Forms. Feedback was
received from 38 companies in total. In this study; By using normality test, Factor analysis and
Spearman correlation analysis, the relationship between Project Management Maturity, Product
Development Process Maturity, company size and company age was tried to be analyzed.

As a result of the analysis, only a weak positive correlation was found between company size and
Product Development Process Maturity, and between company size and company age. No
significant relationship was found between other variables.

Key Words: Project Management Maturity, Product Development Process Maturity, IT,
Technopark

Ozet
Bu arastirmada siirekli degisen ve dinamik bir yapiya sahip olan bilisim sektoriinde faaliyet
gosteren firmalarda Proje Yonetimi Olgunlugu, Uriin Gelistirme Siireci Olgunlugu, sirket
biiyiikliigii ve sirket yasi arasindaki iliski arastirilmistir. Proje Yonetimi Olgunlugu, Uriin
Gelistirme Siireci Olgunlugu, sirket biiytikliigii ve sirket yas1 arasindaki iliskinin aragtirilmasi bu
alandaki yazina katki saglayacaktir. Bu amacla Antalya Teknokentte faaliyet gosteren biligim
firmalarina anket uygulanmistir. Firmalar tek tek ziyaret edilerek Google Formlar iizerinden
hazirlanan anketi doldurmalar1 istenmistir. Toplam 38 firmadan geri doniis alinmistir. Bu
arastirmada; Normallik testi, Faktor analizi ve Spearman korelasyon analizi kullanilarak Proje
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Yénetimi Olgunlugu, Uriin Gelistirme Siireci Olgunlugu, sirket biiyiikliigii ve sirket yasi
arasindaki iliski analiz edilmeye ¢aligilmistir.

Analiz sonucunda sadece sirket biiyiikliigii ile Uriin Gelistirme Siireci Olgunlugu ve sirket
biiyiikliigii ile sirket yasi arasinda pozitif yonde anlamli zayif bir iliski bulunmustur. Diger
degiskenler arasinda ise anlamli bir iliski bulunamamastir.

Anahtar Kelimeler: Proje Yonetimi Olgunlugu, Uriin Gelistirme Siireci Olgunlugu, Bilisim,
Teknokent.
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Abstract

One of the leading organizations in the process of adapting to digital transformation in the 21st
century is hospitals that offer health care. While it is seen that the digital maturity level of the
hospitals that provide outpatient and inpatient treatment services under the Ministry of Health are
in good condition and accredited, it is seen that there are deficiencies in the digital maturity and
accreditation processes of private hospitals that provide outpatient and inpatient treatment services.
In this study, it is aimed to reveal the opinions of the managers about the digitalization process and
accreditation processes of private hospitals. The case study design, which is one of the qualitative
research methods, was adopted and data were collected through face-to-face interviews with
private hospital managers in Eskisehir through a semi-structured interview form. By analyzing the
data obtained, the situation regarding the digitalization and accreditation of private hospitals was
revealed and suggestions were made to the decision makers.

KeyWords: Digital Hospital, Accreditation, Certification.

Ozet

21. ylizyilda dijital doniisiime uyum siirecinde Oncli orglitlerden biri de saglik arzi sunan
hastanelerdir. Saglik Bakanligi’na bagli ayaktan ve yatakli tedavi hizmeti sunun hastanelerin dijital
olgunluk seviyelerinin iyi durumda oldugu ve belgelendirildigi goriiliirken, ayaktan ve yatakli
tedavi hizmeti sunun 6zel hastanelerin dijital olgunluklari ve akreditasyon siiregleri ile ilgili durum
tespitinde eksiklikler oldugu goriilmektedir. Bu ¢alismada, 6zel hastanelerin dijitallesme siireci ve
akreditasyon siiregleri ile ilgili yOnetici goriislerinin ortaya ¢ikarilmasi amaglanmistir. Nitel
arastirma yontemlerinden biri olan durum ¢aligmasi deseni benimsenmis olup, yar1 yapilandirilmis
goriisme formu araciligr ile Eskisehir ilinde bulunan 6zel hastane yoneticileri yiiz yiize goriismeler
yapilarak veriler toplanmistir. Elde edilen verilerin analiz edilmesiyle 6zel hastaneler 6zelinde
hastanelerin dijitallesmesi ve akredite edilmesi ile ilgili durum ortaya konarak, karar vericilere
onerilerde bulunulmustur.

Anahtar Kelimeler: Dijital Hastane, Akreditasyon, Belgelendirme.
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Abstract

The fact that generations who have grown up in the digital era have started to enter the world of
entrepreneurship, technological developments, and the rapid circulation of information have begun
to transform the nature of entrepreneurship. While the main concern is the improvement of
efficiency in traditional entrepreneurship, in new generation entrepreneurship, it is the discovery
of radically innovative practices. The elements that create a destructive effect are at the root of this
radical innovation. The introduction of artificial intelligence and big data into our lives can be
given as examples of the elements that have a devastating effect on the way things are done.
Although artificial intelligence and big data have started to be used extensively in the business and
academic world, when the entrepreneurship literature is examined, it is seen that these two
concepts have not been examined much. When we consider artificial intelligence / big data in
entrepreneurship, it raises fundamental questions. For many years, entrepreneurship researchers
have been concerned with rationality and uncertainty, intelligence and logic, exploration and idea
generation, strategy, and pattern recognition based on experience. Accordingly, how can artificial
intelligence and big data contribute to transforming entrepreneurial processes? Or how can it
support expert/entrepreneurial performance in an entrepreneurial context? Such questions come to
the fore. This study aims to examine the concepts of entrepreneurship and big data/artificial
intelligence together and seek answers to these questions on a conceptual scale.

Keywords: Entrepreneurship, Artificial Intelligence, Big Data.

Ozet
Dijital ¢agda bliytimiis nesillerin girisimcilik diinyasina adim atmaya baslamasi ve son teknolojik
geligmeler bilginin hizl1 dolagimi girisimciligin dogasini degistirmeye / doniistiirmeye baslamistir.
Geleneksel girisimcilikte temel kaygi, daha cok verimliligin gelistirilmesiyken; yeni nesil
girisimcilikte ise temel kaygi, kokten yenilik getiren uygulamalarin ortaya ¢ikarilmasi seklinde
olmustur. Bu kokten yeniligin temelinde, yikici etki yaratan unsurlar yatmaktadir. Yapay zeka ve
biiyiik verinin hayatimiza girmesi islerin yapilis sekillerinde yikici etki yaratan unsurlara 6rnek
olarak verilebilir. Her ne kadar yapay zeka ve biiyiik veri is diinyasinda ve akademik diinyada
yogun bir sekilde kullanilmaya baglasa da, girisimcilik yazini incelendiginde bu iki kavramin ¢ok
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fazla incelenmedigini goriilmektedir. Girisimcilik baglaminda yapay zeka / biiyiik veri konusunu
diisiindiigiimiizde, uzun yillardir girisimcilik arastirmacilari i¢in merkezi bir endise kaynagi olan
konular olan rasyonalite ve belirsizlik, zeka ve mantik, kesif ve fikir olusturma, strateji ve
deneyime dayali Oriintii tanima gibi temel sorulara yonlendirdigini gérmekteyiz. Bu dogrultuda,
yapay zeka ve biiyiik veri, girisimcilik siire¢lerinin doniistiiriilmesine nasil katkida bulunabilir?
Ya da girisimcilik baglaminda uzman / girisimci performansini nasil destekleyebilir? gibi sorular
On plana ¢ikmaktadir. Bu ¢alisma, girisimcilik ve biiylik veri / yapay zeka kavramlariin bir arada
ele alinarak ortaya ¢ikan bu sorularin irdelenmesi ve kavramsal 6l¢iide yanitinin aranmasi amacint
tasmaktadir.

Anahtar Kelimeler: Girisimcilik, Yapay Zeka, Biyiik Veri.
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Abstract

In the context of entrepreneurship and women's entrepreneurship literature studies, this study aims
to describe and evaluate the activities of non-governmental organizations operating in Izmir,
Turkey, that support women's entrepreneurship or were founded on it to support and sustain
women's entrepreneurship. For this purpose, the study was conducted with the document analysis
method, one of the qualitative research methods. The leadership, entrepreneurship, or business
life-oriented non-governmental organizations within the body of the 1Izmir Women's Organizations
Union (with 50 members), which gathers women's non-governmental organizations in Izmir under
one roof, were selected, and the activities of these organizations related to entrepreneurship were
analyzed. Based on these criteria, Four organizations were included, and the events held between
the years 2021-2022 were collected and categorized from the websites of the relevant
organizations. As a result of the analysis, for the sustainability of women's entrepreneurship; It has
been concluded that the activities focus on four main topics: Trainings-workshops that will ensure
the development of community members, project competitions organized to encourage community
members, entrepreneurship awards to raise awareness about good practices, and contribution to
members through grants and funds.

Keywords: Woman Entrepreneurship, Sustainability, Izmir Case.

Ozet
Bu calisma girisimcilik ve kadm girisimciligi alanyazin ¢alismalar1 1s131inda Izmir’de faaliyet
gosteren ve kadin girisimciligini destekleyen ya da bu odakli kurulmus olan sivil toplum
kuruluglariin kadin girisimciliginin desteklenmesi ve stirdiirebilirligi icin yapmis olduklar
faaliyetleri betimlemeyi ve degerlendirmeyi amag¢lamaktadir. Bu amacla ¢alismada nitel aragtirma
yontemlerinde veri kaynagi olarak kabul edilen dokiiman analizi yapilmistir. izmir’de kadin sivil
toplum kuruluslarini bir ¢at1 altinda toplayan izmir Kadm Kuruluslar1 Birligi (iiye sayis1 50°dir)
blinyesinde yer alan liderlik, girisimcilik ya da is yasamin1 odak faaliyet alan1 haline getirmis olan
sivil toplum kuruluslar1 secgilerek bu kuruluslarin girisimcilik ile ilgili slirdiirmiis olduklar
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etkinlikler analiz edilmistir. Bu kriterlere bagl olarak ¢alismada 4(Dart) kurulus 6rneklem iginde
yer almis, 2021-2022 yillar1 arasinda yapilan etkinlikler ilgili kuruluslarin Internet sayfalarindan
toplanmis ve kategorize edilmistir. Yapilan analiz sonucunda kadin girisimciliginin
stirdiiriilebilmesine yoOnelik olarak faaliyetlerin Topluluk iiyelerinin gelisimi saglayacak olan
egitimler ve atdlyeler, Topluluk iiyelerini tesvik etmek igin diizenlenen proje yarismalari, lyi
ornekler ile ilgili farkindalik yaratmak i¢in girisimcilik ddiilleri, Hibe/Fonlar araciliyla iiyelerine
katki saglamak olmak iizere 4 temel basliga odaklandigi sonucuna varilmstir.

Anahtar Kelimeler: Kadin Girisimciligi, Siirdiiriilebilirlik, Izmir Ornegi.
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Abstract

Today, due to widespread problems in societies, and also intrinsic stresses (such as the nature of the
teacher's role, the level of readiness, qualifications and competences coupled with obligations), and
extrinsic ones (such as destructive behaviors of students, insufficient encouragement systems,
occupational isolation, opposing and manifold roles) faced by teachers, there is a need to investigate
the resilience problem in them.

It should also be noted that, in order to reach a satisfactory level of resilience in teachers through
training sessions and overcome obstacles, we have to help increase the quality of our teachers and
improve resilience in them.

It is necessary for teachers and educational authorities to indirectly instill resilience in students, and
use this precious opportunity to increase endurance and resilience in them to perform better later in
social life.

Regarding the effect of teacher's anxiety on the learning process, it is believed that the anxious teacher,
due to experiencing a high level of psychological pressure, loses his or her interest and enthusiasm in
educational activities in the classroom. Similarly, high levels of anxiety decrease the quality of
interaction between the teacher and the students.

Social factors of resilience, including participation, coherence, and social trust, strengthening social
networks and improving social memory, including exposure to changes, are among the major
components in systems to adapt to and change the imposed situation.

Resilience training would be easier if teachers could identify its contributing factors. Also, the positive
effect of the social environment in which the person lives and works is very important in shaping and
creating well-being.

One of the key concerns of this study is to invite schools to integrate resilience programs, requiring
teachers to teach key life skills such as resilience, physical and mental self-care, empathy, self-esteem,
tolerance (including tolerance towards others), cooperation, selfishness, violence and crime.
Avoidance is respect for laws, nature, animals and adults; global values and standards, lost in the midst
of massive educational content and media charm.

Keywords: Resilience Skills, Professional Resilience, Social Resilience, Resilient Teacher, Resilient
Schools
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Abstract

Main aim of this article is acquainting Teachers and Educational Staff of schools of country with
the Principles, Functions and Professional Effects and personality of Professional Ethics in
Educational Environments and centers.

One of the main concerns of efficient training managers is how to create a suitable environment
of human factors working in educational centers, so that they can deal with the issues of their
society and profession with a sense of responsibility and full commitment and observe the ethical
principles governing their job and profession.

Adherence to Educational Ethics ensures the health of the Teaching-Learning process in school
and increases the commitment of teachers to meet the needs of students and learners. Some of the
basics of professional ethics and the social expectations that arise in an educational environment
include: honesty, justice, fidelity and loyalty, social responsibility, social commitment and social
adaptation, creativity and initiative in education.

Professional ethics requires continuing in training, skills, experience and insight and must be seen
with a multidimensional attitude, and secondly, its conceptual and theoretical framework must be
found in practice; in dealing with ethics, we need a systemic approach, and to solve it effectively,
we need expertise and skills. All modern educational systems today make the curriculum and codes
of professional ethics in teaching and training an important part of the curriculum and follow it
seriously and its achievements.

Respecting student’ dignity and seeing the world through their glasses, adhering to local laws and
norms in education, and proving the iron will of capable teachers in the key teaching process are
part of this difficult professional path. The world, with committed and professional teachers will
undoubtedly be a safer and better world.

Keywords: Professional Ethics, Efficient Training, Training, Skills, Capable Teachers, New
Education
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Abstract

Inflicted damage can lead to arousal of responsibility towards compensation, only when proof of
economic loss can be proven. Firstly, this is a case of proving the fact, responsibility of proving
such loss falls to the damaged party. Due to the fact we are talking about an inflicted damage, this
is easy to be proven through a process of experimentation that will be appointed by the court.
When the case is laid regarding to a damage that might be inflicted in the near future, the case gets
more complicated. Certainly, even in this case the damaged party must prove again the loss upon
them and loss of possible revenue due to this inflicted dame that they pretend. When the proof is
clear, the eventually inflicted damage must be compensated. There are situation where the case
might not be as clear.

With moral damage we understand inflicted damage that not necessarily holds within itself
inflicted economical damage, or reduction of wealth through this damage. Moral damage has in
its core of the discussion if it can be compensated or not. The main opposition towards this idea it
has to do with the extra patrimonial nature of the damage. As such, how would you be able to
define monetary compensation towards the moral damage inflicted on someone’s honor? Will
giving 100 or maybe a thousand dollars in compensation make the damage inflicted go away?

Regardless the monetary compensation regarding such inflicted damage, there is also an issue with
the certainty of the damage inflicted. How can it be possible proven to a reasonable doubt that his
honor has been smeared, when such infringements may vary from person to person. Nonetheless,
the opposite has been proven true in today’s jurisprudence, by accepting that monetary
compensation may repair what can be un-repairable (restoring of someone’s smeared honor),
treating monetary compensation as a compensation to the fullest. As such, this compensations is
does not serve as repairable rather as additional or as consolatory compensation.

Key words: Monetary compension, Civil punishment, Albanian Public administration,
Responsibility, Legal process, Civil code practices.
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Abstract

People make use of the expressive functions of language when describing their thoughts, wishes
or states. While doing this, the figurative aspect of the language is often used in the expressions
that transform from the mind to the transference. Metaphors are based on experiences of our
physical world. Every human being is endowed with countless experiences in his physical world.
Metaphors enable the unknown to be known and the incomprehensible to be made understandable
through the experiences gained from this physical world. When we look at today's understanding
of metaphor, it is seen that metaphor has become a part of language in daily life and metaphors are
used as different reflections of people's concepts and perceptions of events. It can be expressed
that the increase in the metaphorical proficiency of the foreign language learner will make it easier
to understand the concepts of that language, so that he can be more successful in the target
language. Moreover by means of metaphors, problem areas of education staff or teachers can be
determined and programs can be developed and education and training activities can be carried
out considering these problems. That said, metaphors can be used not only language courses but
also other courses of physical and social sciences.

Keywords: Metaphor, students, teachers, learning environment, foreign language
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Abstract

Today, where intercultural interaction has become important, there are some factors that affect
foreign language learning. In the globalizing world, with the developments in social, cultural,
economic and political fields, social borders have disappeared and intercultural interaction has
begun. For this reason, learning other languages besides their native language is a necessity. In
this regard the importance given to foreign language learning is increasing all over the world and
in our country. In parallel, at times people go to countries where that language is spoken as a native
language in order to learn a foreign language more easily and effectively. The languages have
human-based feature and sometimes they may remarkably close to the areas such as psychology
and sociology. The beliefs- positive or negative of language learners’ have influences on language
to be learned. Foreign language teachers, so as to have efficient teaching activities, should be aware
of the learners’ beliefs towards foreign language in target. Moreover attitudes of teachers and
towards the beliefs of foreign language learners, have great influences on educational activities.
It is believed that this study may lead the emergence of some ideas and notions in the field of
foreign language learning.

Keywords: belief, foreign language, learner, English
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Abstract

Recently, serious issues in the health system have emerged in the worldwide environment. The
unexpected Covid-19 outbreak has highlighted the vulnerability of health-care systems. A fragility
evident in the key of strategic resources (medical capabilities, human resources), in the key of
crisis response capability, as well as in people' degree of confidence. Above all, the degree of
patient satisfaction in regard to medical institutions had a boomerang effect. Particularly those that
are in the public domain. Patient satisfaction, on the other hand, is a significant and widely used
metric for assessing the quality of medical treatments. Patient happiness and medical institution
income are inextricably linked. The same is true for patient loyalty. The purpose of this essay is to
investigate the level of patient satisfaction in public hospitals for a period of XX months during
the Covid-19 epidemic.

Keywords: Patient Satisfaction, Covid-19, Healthcare
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Abstract

The pandemic has caused considerable obstacles in education's day-to-day activities. The
immediate impact has been lockdowns and the forced closure of schools, colleges, and universities
throughout the last years (Watermeyer et al., 2020). However, this has not resulted in a suspension
of learning, teaching, or assessment; instead, online contingency plans were created to continue
teaching and evaluation using a digital interface, allowing students to continue their studies
(Rapanta et al., 2020). With the inclusion of remote and open education models, the higher
education industry has become more competitive (Cunha et al., 2020).
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Abstract

The relationship between inflation and economic growth is one of the most discussed topics by
economists. Some economists argue that there is a positive relationship between inflation and
economic growth, while others argue that there is a negative relationship between them. A few
economists analysts contend that there's no factually critical relationship between inflation and
economic growth. In this study, the inflation and inflation per capita data for 10 underdeveloped
countries were analyzed. This study differs according to many articles in the literature in terms of
both the model and the findings. The model used in this article is nonlinear, not linear. According
to the results, when the inflation rate is realized up to 16,0907% and when the inflation rate
increases by 1%, the economic growth per capita increases by 0,0731795%. When the inflation
rate is realized as 16,0907% and 16,4985%, and when the inflation rate increases by 1%, the
economic growth per capita decreases by 0,1182475%. When the inflation rate is above 16.4985%,
the economic growth per capita decreases by 0.9524209% when the inflation rate increases by 1%.
This study is important to show that there is a certain threshold for the inflation rate in
underdeveloped countries; namely, the inflation rate should be kept below a certain rate; otherwise,
it would adversely affect economic growth.

Keywords: Inflation, Economic Growth, Threshold Effect, Underdeveloped Countries

Ozet
Enflasyon ve ekonomik biiyiime arasindaki iliski iktisat¢ilarin en ¢ok tartistiklart konulardan
biridir. Iktisat¢ilarin bazilari, enflasyonla ekonomik biiyiime arasinda pozitif bir iliski oldugunu
bazilar1 ise aralarinda negatif bir iliski oldugunu savunmaktadirlar. Bir kisim iktisat¢1 ise enflasyon
ve ekonomik bilylime arasinda istatistiksel olarak anlamli bir iliski olmadigini savunmaktadir. Bu
makalede, az gelismis 10 iilke i¢in 1993-2017 yillar1 arasindaki enflasyon ve kisi basina ekonomik
biiyiime verileri kullanilarak analiz yapilmistir. Bu makale hem kullanilan model, hem de bulgular
acisindan literatiirdeki bir¢ok makaleye gore farklilik arz etmektedir. Bu makalede kullanilan
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model linear degil, nonlineardir. Elde edilen sonuclara gore enflasyon oran1 % 16,0907 ye kadar
gerceklestiginde, enflasyon oran1 % 1 arttiginda kisi basina ekonomik biiyiime % 0,0731795
oraninda arttirmaktadir. Enflasyon oram1 % 16,0907 ve % 16,4985 oraninda gergeklestiginde,
enflasyon oran1 % 1 arttiginda kisi basina ekonomik biiyiime % 0,1182475 oraninda azalmaktadir.
Enflasyon orani % 16,4985’1n lizerinde oldugunda ise, enflasyon oran1 % 1 arttiginda kisi basina
ekonomik biiyiime % 0,9524209 oraninda azalmaktadir. Bu makale, az gelismis llkeler de
enflasyon orani i¢in belli bir esik deger oldugu yani enflasyon oraninin belirli bir oranin altinda
tutulmasi gerektigini, aksi takdirde ekonomik biiylimeyi olumsuz etkileyecegini gdstermesi
acgisindan 6nem arz etmektedir.

Anahtar Kelimeler: Enflasyon, Ekonomik Biiyiime, Esik Deger Etkisi, Az Gelismis Ulkeler
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Abstract

Being an entrepreneur requires overcoming many challenges. One of these difficulties is the capital
that is needed for the entrepreneurial idea to realize and continue. With the difficulty of accessing
traditional financing sources, entrepreneurs have sought new funding sources. Crowdfunding is
defined as funding of the capital need of a startup idea by individuals or masses through internet
platforms. Nowadays, with the increase in the sharing economy, individuals want to fund the
entrepreneurial ideas of others. Equity based crowdfunding, which is one of the crowdfunding
types, has different characteristics from other crowdfunding. Equity based crowdfunding is the
acquisition of financing by selling small slivers of equity of the entrepreneur's project or venture
company's shares on the digital platforms. The number of equity based crowdfunding platforms is
increasing in developed and developing countries day by day. Fonbulucu, one of these platforms
in Turkey, is the first equity crowdfunding platform in Turkey. In this paper, how the equity
crowdfunding system works, the process of Fonbulucu, and its marketing communication
strategies of Fonbulucu are explained.

Keywords: Crowdfunding, Equity Based Crowdfunding Platforms, Marketing Communication
Strategies
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Abstract

In the studies on performance, the presence of emotions is mentioned even in the most “rational”
decisions. Feelings; It takes place in people's behaviors, at work, at school and in many areas such
as social life, private life, married life. Emotions are considered as capital because of their effect
on improving performance. Emotional capital is a set of resources (emotional competencies) that
are useful for a person's inherent personal, social, professional and organizational development
(Gendron, 2002, 2004). Emotional capital based on emotional intelligence, which expresses the
social and emotional competencies of individuals, should be developed in order to use the power
in human capital. Emotions are considered as a factor that can enable employees to perform well
in business life. The concept of emotional labor was first introduced by Hochschild (1983); It is
explained as the regulation and management of emotions in such a way that they are clearly
observed by other people as a job requirement. The central focus of emotional labor research is
how individuals achieve desired emotional displays. It is thought that individuals with high
emotional capital can easily express their own feelings and be more successful in understanding
and directing other individuals. The ability to make sense of emotions and activate them in the
direction required by the job can be achieved with the accumulation of emotional capital.
Employees spend most of their time in the workplace. Emotions experienced during the day
become a part of business life. Positive mood, which are described as life satisfaction and
enjoyment, can affect the performance of employees in studies. The population of the research
consists of people working in municipalities operating in Gaziantep. Since it is difficult to reach
the entire universe in terms of time and cost, a sample that can represent the universe was chosen.
Emotional Capital, Emotional Labor and Positive Emotion scales were used to collect research
data. Validity and reliability analyzes of data collection tools were made. The collected data were
analyzed with the SPSS 23 program. The correlation between the variables was examined.
Significant relationships were found between emotional capital sub-dimensions and emotional
labor sub-dimensions. It has been concluded that positive mood has a mediating effect on the effect
of emotional capital on emotional labor.

Keywords: Emotional capital, emotional labor, positive mood


mailto:drgamzeay@gmail.com
mailto:mazlum.celik@hku.edu.tr

- 169 -

Ozet

Performans iizerine yapilan ¢aligsmalarda, en “rasyonel” kararlarda dahi duygularin varligindan s6z
edilmektedir. Duygular; insanlarin davranislarinda, iste, okulda ve buna dahil olmak {izere sosyal
yasam, Ozel hayat, evlilik hayat1 gibi bircok alandaki yasantisinda yer almaktadir. Duygular
performans artirmadaki etkisinden dolayr sermaye olarak degerlendirilmektedir. Duygusal
sermaye bir kisinin dogasinda bulunan kisisel, sosyal, profesyonel ve orgiitsel gelisimi i¢in yararl
olan kaynaklar (duygusal yetkinlikler) biitiinidiir (Gendron, 2002, 2004). Bireylerin sosyal ve
duygusal yetkinliklerini ifade eden duygusal zeka temelli duygusal sermaye, insan sermayesindeki
giiciin kullanilabilmesi i¢in gelistirilmelidir. Duygular ¢alisanlarin ig hayatinda iyi performans
gosterebilmelerini saglayabilecek bir faktor olarak degerlendirilmektedir. Duygusal emek kavrami
ilk kez Hochschild (1983) tarafindan; duygularin is geregi acik bir sekilde diger kisiler tarafindan
gozlenecek sekilde diizenlenmesi ve yonetilmesi olarak agiklanmistir. Duygusal emek
arastirmasinin merkezi odagi, bireylerin istenen duygusal gosterileri nasil elde ettikleridir.
Duygusal sermayesi yiiksek olan bireylerin kendi duygularini rahatlikla belirtebilecekleri ve diger
bireylerin anlasilmasinda ve yonlendirilmesinde daha basarili olabilecekleri diigiiniilmektedir.
Duygular1 anlamlandirma ve isin gerektirdigi yonde harekete gecirme yetenegi duygusal sermaye
birikimiyle saglanabilir. Calisanlar zamanlarinin biiyiik bir boliimiinii is alanlarinda gegirmektedir.
Giin icerisinde yasanilan duygu durumlari is hayatinin bir parcasi olmaktadir. Arastirmalarda
calisanlarin hayattan aldiklart doyum ve keyif olarak agiklanan pozitif duygu durumlar
performanslarini etkileyebilir. Arastirma evrenini Gaziantep ilinde faaliyet gosteren belediyelerde
calisan kisiler olugturmaktadir. Evrenin tamamina ulagmanin zaman ve maliyet agisindan zor
oldugundan evreni temsil edebilecek bir 6rneklem secilmistir. Arastirma verilerini toplamak iizere
Duygusal Sermaye, Duygusal Emek ve Pozitif Duygu oOlgekleri kullanilmistir. Veri toplama
aracglarinin gegerlik ve gilivenirlik analizleri yapilmistir. Toplanan veriler SPSS 23 programu ile
analiz edilmistir. Degiskenler arasindaki iligkiler incelenmistir. Duygusal sermaye alt boyutlari ile
duygusal emek alt boyutlar1 arasinda anlaml iliskiler tespit edilmistir. Duygusal sermayenin
duygusal emek tizerindeki etkisinde pozitif duygu durumunun aracilik etkisi oldugu sonucuna
ulasilmistir.

Anahtar Sozciikler: Duygusal Sermaye, Duygusal Emek, Pozitif Duygu Durumu
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Abstract

Although the recent turmoil in the world economy has led to a downward trend in travel demand
and an upward trend in fuel prices, the aviation sector is a rapidly developing sector with tough
competition rules. The changing face of airports around the world towards multi-point, multi-
service and market-oriented companies; Airport commercialization, liberalization of the airline
industry, and privatization of independent international transportation institutions have increased
competition. Difficult working conditions brought by the sector; both shift and workload,
difficulties in one-to-one communication with passengers cause stress in employees. The aviation
industry is an area that includes features such as safety, speed, comfort, punctuality, assurance,
empathy, reliability, friendliness, dynamism and rapid change, together with service quality.
Employees can get stressed in the sector with these features. The aim of this study is to reveal the
stress factors experienced by the employees working in the civil aviation sector. Qualitative
research method was used as research method and in-depth interview technique was used as data
collection technique. Interviews were held with 8 sector employees. The following were
discovered as the codes of the main theme of stress factors obtained by content analysis: Pressure
to do several things at once, the need to constantly be alert, analytical thinking pressure, getting
the plane ready on time, pressure not to finish the job on time, ensuring the safety of the airport,
lack of work experience and fear of making mistakes, responsibility for ensuring that passengers
fly safely, irregular shift hours to be. Conditions such as headache, insomnia, low back pain have
been identified as stress symptoms on employees. Employees were asked how they coped with
stressful situations, and the following codes were obtained from the answers: good communication
by the manager with the employees, job-related trainings, and in-group activities such as picnics.
In addition, it is one of the important findings obtained those employees emphasize that managerial
supervision is necessary for safety. The study is important in terms of being an exploratory
qualitative study and revealing the stress factors of airport employees and will contribute to the
literature.

Keywords: Job stress, Stress management, Airport ground handling, Qualitative research,
Aviation Management.
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Ozet

Diinya ekonomisinde son zamanlarda yasanan ¢alkanti, seyahat talebi {izerinde asag1 yonlii, yakit
fiyatlarinda ise yukar1 yonlii bir yonelime neden olsa da havacilik sektorii hizla gelisen ve zorlu
rekabet kurallarina sahip bir sektdrdiir. Diinya ¢apinda havalimanlarinin ¢ok noktali, ¢ok hizmetli
ve pazar odakli firmalara dogru degisen yiizii, havalimani ticarilesmesi, havayolu sektoriintin
serbestlestirilmesi, bagimsiz uluslararasi ulasim kurumlariin 6zellestirilmesi rekabeti artirmistir.
Sektoriin getirdigi zorlu ¢alisma kosullar1 hem vardiya hem de is yiikii, yolcularla birebir iletisimde
yasanan zorluklar calisanlarda strese neden olmaktadir. Havacilik sektorii hizmet kalitesi ile
birlikte, emniyet, hiz, konfor, dakiklik, giivence, empati, giivenilirlik, giiler yiizliiliik, dinamizm
ve hizli degisim gibi Ozellikleri i¢inde barindiran bir alandir. Bu 6zelliklere sahip olan sektorde,
calisanlar strese girebilirler. Bu ¢alismanin amaci, sivil havacilik sektdriinde calisan is gérenlerin
yasamis olduklart stres faktorlerinin neler oldugunu ortaya ¢ikarmaktir. Arastirma yontemi olarak
nitel arastirma ydntemi ve veri toplama teknigi olarak derinlemesine goriigme teknigi
uygulanmustir. 8 sektdr ¢alisam ile goriismeler yapilmistir. Icerik analizi ile elde edilen stres
faktorleri ana temasinin kodlar1 olarak sunlar kesfedilmistir: Ayni1 anda birkag isi yapabilme
baskisi, siirekli dikkatli olma geregi, analitik diisiinme baskisi, ugagi zamaninda hazir hale getirme,
isini zamaninda bitirememe baskisi, havaalaninin emniyetini saglama, iste deneyim eksikligi ve
hata yapma korkusu, yolcularin emniyetli bir sekilde ugusunu saglama sorumlulugu, vardiya
saatlerinin diizensiz olmasi. Calisanlar lizerinde stres belirtileri olarak bas agris1, uykusuzluk, bel
agrisi gibi durumlar tespit edilmistir. Calisanlara stresli durumlarla nasil bas ettikleri sorulmus ve
verilen cevaplardan su kodlar elde edilmistir: Yoneticinin ¢alisanlarla iyi iletisim kurmasi, isle
ilgili egitimler, piknik gibi grup ici etkinlik yapmak. Ayrica calisanlarin, yonetici denetimi
hakkinda emniyet i¢in gerekli olduguna vurgu yapmalar1 elde edilen énemli bulgulardandir.
Calisma kesifsel bir nitel ¢alisma olmasi1 ve havalimani ¢alisanlarinin stres faktorlerini ortaya
¢ikarmast bakimindan 6nemlidir ve literatiire katki saglayacaktir.

Anahtar Kelimeler: s stresi, Stres yonetimi, Havalimani1 yer hizmetleri, Nitel arastirma,
Havacilik YoOnetimi
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Abstract

The aviation sector, like all other sectors, has renewed and developed itself over the years, keeping
up with the global order with new business models and new marketing strategies. The aim of the
study is to compare Turkish Airlines (THY), the basic business model of which is Legacy Carriers
(Traditional / flag carrier), and Pegasus, which is the business model of Low Cost Carriers, in
terms of vision, mission and corporate social responsibilities and to contribute to the literature on
this subject. Qualitative research method was used as research method and secondary data was
used as data collection technique. The study is a descriptive compilation study prepared with
secondary data obtained from the websites of the enterprises and the literature. Adopting the
traditional airline model, THY is the country's flag carrier airline. When the company's website is
examined, it is seen that THY is an airline company that has signed many projects within the scope
of social responsibility and has developed organizational awareness in this field. Some of these
projects are “I am reading, you should read it too! Shall We Build a Snowman Together?” Some
of them consist of various projects such as cargo transportation support to the aid organization
Kizilay, the use of nature-friendly soap in the lounges in cooperation with the Temiz Deniz
Association. THY explains its mission as being the leading airline in Europe and the world, being
preferred in terms of reliability, quality and product diversity. It has been determined that the
company's vision is expressed in a few items such as maintaining a growth trend above the industry
average, reducing accident incidence to zero, and being a leading airline in the world. Pegasus
Airlines, on the other hand, aims to be the most economical airline in the region as a vision. As a
mission, it has adopted the low-cost carrier model, advocating that everyone has the right to travel
by air, and has become the pioneer of the region in its field. Like THY, Pegasus Airlines has
developed a sense of social responsibility. It has been determined that studies on gender equality
and children's rights have come to the fore in the “Flying to the Future” project initiated by Pegasus
Airlines under the leadership of the Support Foundation for Civil Society and the Community
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Volunteers Foundation (TOG). Examples of projects are "I'm Learning with My Mother Project,
Conscious Generations Healthy Foods Project, Against Earthquakes at All Ages Project, | Protect
Animals, 1 Build My Future Project, We Are Women and We Are Right Project”. As a result, it
has been determined that both airlines have an effort to raise awareness in the field of social
responsibility and they support this issue financially and morally within the framework of their
own possibilities.

Keywords: Airline Business Model, Social Responsibility, Vision, Mission, Aviation
Management

Ozet

Havacilik sektorii, yillar igerisinde diger tiim sektdrler gibi kendini yenilemis, gelistirmis, yeni is
modelleri, yeni pazarlama stratejileri ile kiiresel diizene ayak uydurmustur. Calismanin amaci
temel is modeli Legacy Carriers (Geleneksel/bayrak tasiyict) olan Tiirk Hava Yollar1 (THY) ve is
modeli Low Cost Carriers (Diisiik maliyetli tagtyici) olan Pegasus havayolunun vizyon, misyon ve
kurumsal sosyal sorumluluklar1 bakimindan karsilastirilmasini yapmak ve bu konuda literatiire
katki saglamaktir. Arastirma yontemi olarak nitel arastirma yontemi, veri toplama teknigi olarak
ikincil verilerden yararlanilmistir. Calisma, isletmelerin web sitelerinden ve literatiirden edinilen
ikincil verilerle hazirlanmis betimsel derleme niteliginde bir ¢alismadir. Geleneksel havayolu
modelini benimseyen THY, iilkenin bayrak tasiyici havayolu sirketidir. Sirketin web sitesi
incelendiginde, THY ’nin, sosyal sorumluluk kapsaminda bir¢ok projeye imza atmis ve bu alanda
organizasyon bilinci gelistirmis bir havayolu sirketi oldugu goriilmektedir. Bu projelerden bazilari,
“Ben okuyorum siz de okuyun! Birlikte Kardan Adam Yapalim m1?” basliklar1 ile kdy okullarina
cesitli egitim ve eglence olanaklar1 sunmak gibi projelerken, bazilari ise yardim kurulusu olan
Kizilay’a kargo nakil destegi, Temiz Deniz Dernegi is birligi ile dinlenme salonlarinda doga dostu
sabun kullanim1 gibi gesitli projelerden olusmaktadir. THY misyonunu Avrupa’da ve diinyada
lider havayolu olma, giivenilirlik, kalite ve iirlin ¢esitliligi gibi konularda tercih edilmek seklinde
aciklamaktadir. Sirketin vizyon olarak, sektor ortalamalarinin {izerinde bir biiyiime trendi
stirdiirmek, kaza kirimi sifira diigiirmek, diinyada lider bir havayolu olmak gibi birka¢c madde ile
ifade ettigi tespit edilmistir. Pegasus Hava Yollar1 ise vizyon olarak bdlgenin en ekonomik hava
yolu olmay1 hedeflemektedir. Misyon olarak hava yolu ile seyahat etmenin herkesin hakki
oldugunu savunarak diisiik maliyetli tasiyict modelini benimsemis ve alaninda bdlgenin Onciisii
konumuna gelmistir. Pegasus Hava Yollar1 Sirketi de THY gibi sosyal sorumluluk bilinci
gelistirmistir. Pegasus Hava Yollari’nin, Sivil Toplum i¢in Destek Vakfi ve Toplum Goniilliileri
Vakfi (TOQG) yiritiiciiliigiinde baslatilan “Yarinlara Uguyoruz” projesinde toplumsal cinsiyet
esitligi ve cocuk haklarina yonelik galismalarin 6ne giktig1 tespit edilmistir. Ornek projeler olarak
Annemle Ogreniyorum Projesi, Bilingli Nesiller Saglikli Besinler Projesi, Depreme Kars1 Her
Yasta Projesi, Hayvanlar1 Koruyorum Yarinimi Kuruyorum Projesi, Kadiniz Hakliyiz Projesi
verilebilir. Sonu¢ olarak her iki havayolunun da sosyal sorumluluk alaninda biling gelistirme
cabasina sahip oldugu ve kendi imkanlar1 ¢ergevesinde bu konuya maddi ve manevi olarak destek
verdikleri tespit edilmistir.

Anahtar Kelimeler: Havayolu Is Modeli, Sosyal Sorumluluk, Vizyon, Misyon, Havacilik
Y Onetimi
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Abstract

The most important feature that distinguishes start-ups, which emerged as a startup venture from
traditional ones, is to use technological opportunities to present the expectations of the new
generation consumers with a surprise quality philosophy and to grow rapidly. In this context, it is
seen that start-ups are very fast both in reaching the consumer and in growth. Three success factors
are listed in the literature for new business start-ups. These factors are employment growth, return
on capital employed and labor productivity. In this study, Getir Company, which was born in
Turkey, is discussed as a start-up example, as it has these success factors. Established in 2015,
Getir has developed an original business idea with the aim of delivering market products to its
consumers in 10 minutes. This business idea, which is a first in the world, has grown rapidly and
created a surprise quality in meeting the changing digital consumer needs. It provides fast delivery
of restaurant meals and grocery products to its customers through its mobile application. Turning
the Covid 19 pandemic period into an opportunity, the company experienced an explosion in
demand for home delivery services. It serves all over Turkey and currently 9 countries in three
continents. The company value reached $7.5 billion by the end of 2021. This new technological
business model has started to attract the attention of the world. The Founder of the Company stated
that they set out with the vision of becoming a global brand, that they wanted to be known all over
the world with the philosophy of "We want to make a Turkish word with five letters and two
syllables popular in the world" and that Getir, a business model that successfully synthesizes
mobile technology, retail and logistics information, is recognized by the world. It states that it is a
cloned application. With more than 33 thousand employees, Getir has more than a thousand shares
in the company and its first dealers are its own couriers. It started its activities in 2015 with the
slogan of "Bring a Happiness" and has been continuing its activities since 2021 with the slogan of
"Bring it to us".

Keywords: Entrepreneurship, Start Up, Success Factors.


mailto:hkaradal@gmail.com
mailto:ahmeterdem@selcuk.edu.tr

-175 -

Ozet

Bir baglangi¢ girisimi seklinde ortaya ¢ikan start-uplart geleneksel girisimlerden ayiran en dnemli
Ozellik, teknolojik imkanlar1 kullanarak yeni nesil tiiketicinin beklentilerini slirpriz kalite
felsefesiyle sunmak ve hizli bir sekilde biiylimektir. Bu baglamda start-uplarin, hem tiiketiciye
ulasmada hem de biiylime konusunda ¢ok hizli olduklar1 goriilmektedir. Literatiirde yeni is
baslangiclart icin {i¢ basar1 faktorli siralanmaktadir. Bu faktorler, istihdam artisi, kullanilan
sermayenin getirisi ve emek iiretkenligidir. Bu calismada bu basar1 faktorlerine sahip olmasi
itibariyle bir start-up 6rnegi olarak Tirkiye’de dogmus olan Getir sirketi ele alinmigtir. 2015
yilinda kurulan Getir 10 dakikada market tiriinlerini tiiketicilerine ulastirma hedefiyle orijinal bir
is fikri gelistirmistir. Diinyada bir ilk olan bu is fikri, hizla biiyiimiis ve degisen dijital tiiketici
ihtiyaclarini karsilamada bir siirpriz kalite olusturmustur. Mobil uygulamasi araciligiyla restoran
yemekleri, market trilinleri teslimatini hizli bir sekilde miisterilerine ulastirmaktadir. Covid 19
pandemi dénemini bir firsata ¢eviren sirket, eve teslimat hizmetlerinde talep patlamasi yagamistir.
Tiirkiye’nin her yerinde ve hali hazirda ii¢ kitada toplam 9 iilkeye hizmet vermektedir. Sirket
degeri 2021 yil1 sonu itibariyle 7,5 milyar dolara ulagmistir. Bu yeni teknolojik is modeli diinyanin
ilgisini cekmeye baglamistir. Sirket Kurucusu, global bir marka olma vizyonuyla yola ¢iktiklarini,
“Bes harfli iki heceli, Tiirk¢e bir kelimeyi diinyaya sevdirmek istiyoruz” felsefesiyle tiim diinyada
taninmak istediklerini ve mobil teknoloji, perakende ve lojistik bilgiyi basarili bir sekilde
sentezleyen bir i modeli olan Getir’in diinya tarafindan klonlanan bir uygulama oldugunu
belirtmektedir. 33binden fazla ¢alisani1 olan Getir’in, ¢alisanlarinin binden fazlasinin sirkette
hissesi bulunmakta ve ilk bayileri kendi kuryelerinden olusmaktadir. “Getir Bi Mutluluk”
sloganiyla 2015°te faaliyetlerine baslamis ve 2021°den beri “Getir De Getirelim” sloganiyla
faaliyetlerine devam etmektedir.

Anahtar Kelimeler: Girisimcilik, Start-Up, Basar1 Faktorleri.
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Abstract
At the intersection of international entrepreneurship (IE), international business (I1B) and
entrepreneurship theory, it is an important and interesting research literature with many important
implications for international management, entrepreneurship and strategic management.
International entrepreneurship is a fairly new concept and the first studies are towards the end of
the 1980s. McDougall's (1989, p. 387) empirical study comparing local and international startups
paves the way for academic studies on international entrepreneurship. It defines international
entrepreneurship as a business organization that aims to gain significant competitive advantage
from the use of resources and the sale of outputs in more than one country from its inception
(Oviatt & Mcdougall, 1994, p. 52). It indirectly adopted Oviatt and McDougall's 1994 definition
and equated "international entrepreneurship” with "the study of new small and young firms
opening abroad"” (Keupp & Gassmann, 2009, p. 601).
McDougall and Oviatt (2003, p. 7) have renewed their definition of international entrepreneurship
as "the discovery, implementation, evaluation and exploitation of opportunities across national
borders to create future goods and services". According to Oviatt and McDougall (20053, p. 540)
in 2005, they put a new definition there by saying, "Across national border- the discovery,
codification, evaluation and exploitation of opportunities to create future goods and services".
Therefore, the scientific field of international entrepreneurship examines and compares how,
beyond national borders, and by whom these opportunities are affected (Oviatt & McDougall,
2005b, p. 2-8). This is the widely accepted definition.
Due to the increasing level of internationalization, Johanson and Vahlne (1977, p. 26) developed
a dynamic model and named this model the "Uppsala Model". The Uppsala model is a model that
presents arguments to explain the internationalization process gradually with its innovative
approach model (Tas, Cevrioglu, & Bolel, 2017, p. 159). And this model is a function related to
the participation of the enterprise in the international market, the resources it will use, the activity
and market information (Johanson & Vahlne, 1977, p. 26). Innovative models distinguish between
the internationalization process in large and small firms. Cavusgil presents a five-stage process of
internationalization, beginning with the establishment of a domestic market (stage one) in 1980,
with varying incremental stages of internationalization until the firm commits to participation
(stage five) (Brennan & Garvey, 2009, p. 121). Johanson and Vahine (2009, p. 1413) argue that
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network approaches, which see markets as networks of relationships, play a crucial role in the
internationalization of businesses. Businesses are constantly in a process of knowledge creation
and change that extends far beyond their organizational boundaries and strategic horizons (Gao,
Cui, Lew, Li, & Khan, 2021).

With the increase of globalization and the changing world economy, entrepreneurs are turning
their direction to foreign trade. In this context, the subject of the research is which paths
international entrepreneurs follow while going through the internationalization processes. Studies
in the field of international entrepreneurship in Turkey are few. In order to contribute to the
literature, the internationalization processes of exporting enterprises in international
entrepreneurship will be examined within the scope of the research. VVarious models are presented
to determine the fields of activity of international businesses and the development opportunities of
international entrepreneurship. These models are stage approaches, born global approaches, and
network approaches. In this study, the current internationalization models of international
entrepreneurship phenomenon, stage approaches and network approaches are examined. Stage
approaches are divided into two: the Uppsala model and the Innovative model.

Qualitative research perspective has been adopted in terms of the possibility of obtaining rich data.
The aim in new research areas is to contribute to the existing knowledge through exploratory
findings and to develop theoretical perspectives for future research in the field. In-depth interview
technique consisting of unstructured and semi-structured questions was used as a data collection
method. Province-based population is preferred while conducting the research. The selection of
Bursa and Karabiik provinces is because they are opposite ecologies. While full count sampling
was used in Karabiik, maximum diversity sampling was used in Bursa.

Qualitative methods allow us to uncover collective activity and situational details and validate
theoretical concepts through nuanced data. As a result, a new, systematic conceptualization of
internationalization processes in international entrepreneurship theory is being developed.In data
analysis, thematic data analysis, which is a form of data analysis that allows the identification,
analysis and reporting of meaningful and idea groups and themes, will be used.

Keywords: International Entrepreneurship, Stage Approaches, Network Approaches, Uppsala
Model, Innovative Model

Ozet

Uluslararasi girisimcilik (IE), uluslararasi isletme (IB) ve girisimcilik teorisinin kesistigi noktada,
uluslararas1 yonetim, girisimcilik ve stratejik yonetim i¢in bir¢ok dnemli ¢ikarimi ilgi ¢ekici bir
arastirma literatiiriidiir. Uluslararas1 girisimcilik olduk¢a yeni bir kavram olup ilk g¢aligmalar
1980’1i yillarin sonlarma dogrudur. McDougall'm (1989, s. 387) yerel ve uluslararasi yeni
girisimleri karsilastiran ampirik calismasi, uluslararasi girisimcilik konusunda akademik
caligmalarin Oniinlii agmaktadir. Baslangicindan itibaren, birden fazla {ilkede kaynaklarin
kullanimindan ve ¢iktilarin satisindan 6nemli rekabet avantaji elde etmeyi amaglayan bir ticari
kurulus olarak tanimlamaktadir (Oviatt & Mcdougall, 1994, s. 52). Oviatt ve McDougall’in 1994
tanimini dolayli olarak benimsemis ve “uluslararasi girisimciligi” “yurt digina agilan yeni kiigiik
ve geng firmalarin incelenmesi” ile esdeger hale getirmistir (Keupp & Gassmann, 2009, s. 601).

McDougall ve Oviatt (2003, s. 7), uluslararas: girisimcilik tanimlarmi "gelecekteki mal ve
hizmetleri olusturmak igin ulusal sinirlar Gtesindeki firsatlarin kesfi, yiirtirlige konmasi,
degerlendirilmesi ve kullanilmas1" olarak yenilemiglerdir. 2005 yilinda Oviatt ve McDougall
(20054, s. 540)’a gore "Ulusal smirlar 6tesinde -gelecekteki mal ve hizmetleri yaratmak i¢in
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firsatlarin kesfi, kanunlastirilmasi, degerlendirilmesi ve kullanilmasi" diyerek yeni bir tanim oraya
koymaktadirlar. Bu nedenle, uluslararasi girisimciligin bilimsel alani -ulusal siirlarin 6tesinde-
nasil, kimler tarafindan ve bu firsatlarin hangi etkilerle etkilendigini inceler ve karsilastirir (Oviatt
& McDougall, 2005b, s. 2-8). Bu genis ¢apta kabul goren tanimdir.

Uluslararasilasma diizeyinin artmasi sebebi ile Johanson ve Vahlne (1977, s. 26) dinamik olan bir
model gelistirmis ve bu modeli “Uppsala Modeli” adin1 vermislerdir. Uppsala modeli, yenilikei
yaklasim modeli ile uluslararasilagma siirecini asamali bir sekilde agiklayacak argiimanlar sunan
bir modeldir (Tag, Cevrioglu, & Bolel, 2017, s. 159). Ve bu model, isletmenin uluslararasi pazara
katilimi, kullanacag1 kaynaklar ile faaliyet ve pazar bilgisi ile iligkili bir fonksiyondur (Johanson
& Vahlne, 1977, s. 26). Yenilik¢i modeller ise biiyiik ve kiiclik firmalarda uluslararasilagma stireci
arasinda ayrim yapmaktadir. Cavusgil 1980 yilinda, bir i¢ pazarin kurulmasiyla baslayan (birinci
asama), firma katilimi taahhiit edene kadar (asama bes) uluslararasilasmanin degisen artan
asamalariyla bes asamali bir uluslararasilagsma siireci ortaya koymaktadir (Brennan & Garvey,
2009, s. 121). Johanson ve Vahlne (2009, s. 1413) ag yaklasimlarini, piyasalar iligkiler aglari
olarak goren igeriden bilgi edinmenin isletmelerin uluslararasilasmasinda ¢ok onemli bir rol
oynadigin1 one siirmektedir. Isletmeler siirekli olarak organizasyonel sinirlarnin ve stratejik
ufuklarinin ¢ok Gtesine uzanan bir bilgi yaratma ve degisim siireci igindedirler (Gao, Cui, Lew, Li,
& Khan, 2021)

Kiiresellesmenin artmasi ve degisen diinya ekonomisiyle beraber girisimciler yonlerini dis ticarete
cevirmektedirler. Bu baglamda ihracat yapan uluslararast girisimcilerin uluslararasilagma
siireclerinden gecerken hangi yollart izledikleri arastirmanin konusunu olusturmaktadir.
Tiirkiye’de uluslararas: girisimcilik alaninda gerceklestirilen ¢alismalar az sayidadir. Alan yazina
katki saglamak amaciyla, ele alinan arastirma kapsaminda ihracat yapan isletmelerin uluslararasi
girigsimcilikte uluslararasilagsma siirecleri incelenecektir. Uluslararasi isletmelerin faaliyet alanlari
ve uluslararas1 girisimciligin gelisim olanaklarini belirlemek i¢in ¢esitli modeller ortaya
koyulmaktadir. Bu modeller asama yaklasimlari, kiiresel doganlar yaklagimlart ve ag
yaklagimlaridir.  Yapilan ¢alismada uluslararast  girisimcilik  fenomenin  giindemdeki
uluslararasilasma modelleri ile asama yaklasimlarina ve ag yaklagimlarina bakilmaktadir. Asama
yaklagimlari ikiye ayrilmaktadir: Uppsala modeli ve Yenilik¢i model.

Zengin veri elde etme imkan1 agisindan nitel aragtirma perspektifi benimsenmistir. Yeni aragtirma
alanlarinda amag kesifsel bulgular araciligiyla mevcut bilgi birikimine katki saglayarak alanda
gelecekte gerceklestirilecek arastirmalara teorik bakis agilar1 gelistirmektir. Veri toplama yontemi
olarak yapilandirilmamis ve yar1 yapilandirilmis sorulardan olusan derinlemesine miilakat
tekniginden yararlanilmistir. Arastirma yapilirken il bazli popiilasyon tercih edilmektedir. Bursa
ve Karabiik illerinin sec¢ilmesi zit ekolojiler olmasidir. Karabiik’te tam sayim Ornekleme
kullanilirken Bursa’da maksimum ¢esitlilik 6rneklemesi kullanilmistir.

Nitel yontemler, kolektif faaliyeti ve durumsal ayrintilari ortaya ¢ikarmaya ve teorik kavramlari
niiansh veriler aracilifiyla dogrulamaya izin verir. Sonug¢ olarak, uluslararasi girisimcilik
teorisinde  uluslararasilagma  siireglerinin ~ yeni, sistematik bir kavramsallastirmasini
gelistirilmektedir. Veri analizinde anlamli ve fikir gruplar ile temalarin tanimlanmasina, analiz
edilmesine ve raporlanmasina olanak taniyan veri analiz bigimi olan tematik veri analizi
kullanilacaktir.

Anahtar Kelimeler: Uluslararasi girisimcilik, Asama Yaklagimlari, Ag Yaklasimlari, Uppsala
modeli, Yenilik¢i Model.
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Abstract
While the changes in the nature of the country's economies, the rapidly developing technology and
the consequent shortening of product life cycles make innovations mandatory, they have revealed
the necessity of innovation in the economies of the country. It is seen in the researches that
innovation activities are expressed as the basis of dynamism in the economies of the countries and
that innovation and competition are seen as complementary to each other In this context,
innovative countries that produce knowledge with high innovation success and convert it into
value take their place as successful countries in global competition. When we look at the studies
in the literature, the transformation of activities for change and development into innovation is
extremely important for the competitiveness of countries Because the successes of the countries
that have the competitive power point to innovation indicators In line with all these, the ability of
countries to compete with others on an international scale provides superiority over potential
competitors when supported by innovative activities.
The aim of this study is to reveal the effect of innovation on sustainable competitiveness In line
with the purpose of the study, the developing country classification of the World Bank was taken
into consideration, and in the research, the data of developing countries for the years 2014-2020
were taken from the Global Sustainable Competitiveness Index and the World Bank Global
Innovation Index data. Since the application includes both a cross-section and a time series, the
panel regression analysis method was used. With this study, it is aimed to investigate the
relationship between sustainable competitiveness and innovation in countries with similar
economies and to contribute to the literature in terms of revealing differences and requirements.
Keywords: Innovation, Competition, Sustainable Competitiveness

Ozet
Ulke ekonomilerinin dogasindaki degisimler, hizla gelisen teknoloji ve buna bagli olarak {iriin

yasam dongiilerinin kisalmasi yenilikleri zorunlu hale getiritken, {iilke ekonomilerinde
inovasyonun gerekliligini ortaya c¢ikarmistir. Yapilan arastirmalarda goriilen 0 ki inovasyon
faaliyetleri lilke ekonomilerinde dinanizmin temeli olarak ifade edilmekte, inovasyon ve rekabet
birbirinin tamamlayicisi olarak goriilmektedir. Bu baglamda inovasyon basaris1 yliksek olan bilgi


mailto:etekin@kastamonu.edu.tr
mailto:ahmeterdem@selcuk.edu.tr

-180 -

ireten ve bunu degere doniistiiren yenilikei iilkeler kiiresel rekabette basarili iilkeler olarak yerini
almaktadir. Literatiirde yer alan c¢aligmalara bakildiginda degisime ve gelisime yonelik
faaliyetlerin inovasyona doniigmesi iilkelerin rekabet edebilirligi acisindan son derece dnemlidir.
Ciinkii rekabet giiciinii elinde bulunduran {ilkelerin basarilar1 inovasyon gostergelerini isaret
etmektedir. Tiim bunlar dogrultusunda, uluslararasi 6lgekte iilkelerin digerleriyle yarisabilme
yetenekleri yenilik¢i faaliyetlerle desteklendiginde potansiyel rakiplere nazaran {istiinliik
saglamaktadir.

Bu c¢alismanin amaci1 inovasyonun siirlidiiriilebilir rekabetcilige etkisini ortaya koymaktir.
Arastirmanin amaci dogrultusunda Diinya Bankasinin gelismekte olan {ilke siniflandirmasi dikkate
alimmig, arastirmada gelismekte olan iilkelerin 2014-2020 yillarina ait veriler Kiiresel
Siirdiiriilebilir Rekabetgilik Endeksi, Diinya Bankasi Kiiresel Inovasyon Endeksi verilerinden
alimmistir.Uygulama hem yatay kesit hem zaman serisi igerdiginden panel regresyon analizi
yontemine bagvurulmustur. Bu c¢alisma ile, benzer ekonomilere sahip iilkelerde siirdiiriilebilir
rekabetcilik ve inovasyon arasindaki iliskinin arastirilmasi, farkliliklarin ve gereksinimlerin ortaya
konmas1 hedeflenmektedir.

Anahtar Kelimeler: Inovasyon, Rekabet, Siirdiiriilebilir Rekabetgilik
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Abstract

In order to ameliorate the unfavorable ecological changes in the world, it is unlikely that the
transformation from a linear economy to an environmentally friendly economy (green economy)
will be realized only by the efforts of central and local governments (WEF, 2020: 48). In the
amelioration of unfavorable ecological conditions, it is a necessity to support micro elements as
well as macro elements. In this context, ecopreneurs are considered not only as drivers of economic
growth, but also as frontline actors (change agents) that can reduce economic and environmental
problems in society. This study aims to identify the main themes of multidisciplinary and divergent
ecopreneurship definitions with tematic analysis and to reach a holistic ecopreneurship definition
based on these themes. For this purpose, a systematic literature search was conducted in EBSCO,
Emerald, JSTOR, ProQuest, Sage, ScienceDirect, Scopus, Taylor & Francis, Wiley Online
Library, Web of Science databases and Google Scholar based on the PRISMA approach, and 77
definitions were found to be suitable for tematic analysis. In the light of the tematic analysis
findings made through the MAXQDA (2020) program, the main themes of the concept were
determined as entrepreneurship, motivation, benefits, environmental goal acquisition phase and
analysis unit. In the context of these main themes, ecopreneurship is an innovative entrepreneurial
activity that has both environmental and economic motivation with entrepreneurial characteristics
(skills, innovative behavior, identifying opportunities in the market) from the establishment stage,
and has a positive or neutral effect on the environment with the processes or the products and /or
services.

Keywords: Ecopreneurship, Ecopreneur, Green Entrepreneurship, Ecological Entrepreneurship

Ozet

Diinya iizerinde yasanan olumsuz ekolojik degisimleri iyilestirmek amaciyla, dogrusal bir
ekonomiden ¢evre dostu bir ekonomiye (yesil ekonomi) dogru doniisiimiin sadece merkezi ve yerel
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yonetimlerin c¢abasiyla gerceklestirilmesi olasi degildir (WEF, 2020: 48). Olumsuz ekolojik
kosullarin iyilestirmesinde makro unsurlarin yaninda mikro unsurlarin da destek vermesi bir
zorunluluktur. Bu baglamda ekogirisimciler sadece ekonomik biiylimenin itici gii¢leri olarak degil,
ayn1 zamanda toplumdaki ekonomik ve cevresel sorunlari azaltabilecek 6n saflardaki aktorler
(degisim ajanlar1) olarak kabul edilmektedir. Bu calisma, ¢ok disiplinli ve birbiriyle ayrisan
ekogirisimcilik tanimlarmin tematik analiziyle ana temalarmi belirlemeyi ve bu temalardan
hareketle biitlinlesik (holistik) bir ekogirisimcilik tanimina ulasmayr hedeflemektedir. Bu amag
dogrultusunda, PRISMA yaklasimina dayali olarak EBSCO, Emerald, JSTOR, ProQuest, Sage,
ScienceDirect, Scopus, Taylor & Francis, Wiley Online Library, Web of Science veritabanlari ile
Google Scholar’da sistematik bir literatlir taramasi yiiriitiilmiis ve 77 adet tanimin tematik
analizine uygun oldugu saptanmistir. MAXQDA (2020) programi aracilifiyla yapilan tematik
analizi bulgular 1s181nda kavramimin ortak temalari; girisimcilik, motivasyon, yarattigi fayda,
cevresel amag edinim asamasi ve analiz birimi olarak belirlenmistir. Bu ana temalar baglaminda
ekogirisimcilik, kurulus asamasindan itibaren temel girisimcilik 6zellikleri (beceriler, yenilik¢i
davranig, pazardaki firsatlar1 tespit etme) ile ayni anda hem c¢evresel hem de ekonomik
motivasyonu igerisinde barindiran; izledigi siireclerle veya iirettigi iirlin ve/veya hizmetleriyle
cevreye pozitif veya notr etkisi olan yenilikg¢i girisimsel bir faaliyettir.

Anahtar Kelimeler: Ekogirisimcilik, Ekogirisimci, Yesil Girisimcilik, Ekolojik Girisimcilik.
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Abstract

Considering the high-level coordination needs of hospitals today, a conscious and disciplined
quality management approach is required to improve service quality by managing this complex
structure effectively and efficiently. The effectiveness of quality management approaches, on the
other hand, is related to how healthcare professionals perceive total quality principles and how
they improve their attitudes, behaviors, and performances accordingly. In this respect, it was aimed
to examine how the total quality principles perceived by nurses in health services affect their job
performance. In addition, it is predicted that the relationship between total quality principles and
job performance may differ by the locus of control (internal and external) of healthcare
professionals. In order to test the predicted relationships, research data were collected through the
questionnaire technique from 347 nurses actively working in various departments of two different
public hospitals in Turkey. According to the findings, it was found that nurses' perceptions of
patient orientation and continuous improvement, which are among the principles of total quality
management in health services, are positively related to their job performance. In addition, nurses
with both internal and external locus of control of nurses had a positive effect on patient orientation
and continuous improvement perceptions on their work performance, while teamwork perceptions
did not have a significant effect on work performance. The findings of the study emphasize that
employees' commitment to total quality principles and personality traits may play an important
role in the effectiveness of health services.

Keywords: Total quality management, Health services, Performance, Locus of control, Nursing
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Ozet

Gilinilimiizde hastanelerin {ist diizey koordinasyon ihtiyact goz oniinde bulunduruldugunda bu
karmagik yapinin etkin ve verimli bir sekilde yonetilerek hizmet kalitesini gelistirilebilmesi i¢in
bilingli ve disiplinli bir kalite yonetim yaklasimi gerekmektedir. Kalite yonetim yaklagimlarinin
etkinligi ise saglik ¢alisanlarinin toplam kalite ilkelerini nasil algiladiklar1 ve buna bagl olarak
tutum, davranig ve performanslarini ne sekilde gelistirdikleriyle iliskilidir. Bu a¢idan, ilgili
aragtirmada hemsirelerin saglik hizmetlerinde algiladiklar1 toplam kalite ilkelerinin onlarin is
performanslarini nasil etkilediginin incelenmesi amaglanmistir. Ayrica, toplam kalite ilkeleri ile is
performansi arasindaki iligkinin saglik calisanlarinin kontrol odaklarina (igsel ve dissal)
farklilasabilecegi ongoriilmiistiir. Ongoriilen iliskileri test etmek amaciyla Tiirkiye’deki iki farkli
kamu hastanesinin c¢esitli boliimlerinde aktif olarak c¢alisan 347 hemsireden anket teknigi
aracilifiyla arastirma verileri toplanmistir. Elde edilen bulgulara gore hemsirelerin saglik
hizmetlerinde toplam kalite yonetimi ilkelerinden hasta odaklilik ve siirekli iyilestirmeye dair
algilarinin is performanslariyla olumlu yonde iligkili oldugu saptanmistir. Buna ek olarak hem
hemsirelerin i¢csel hem de digsal kontrol odagina sahip hemsirelerde hasta odaklilik ve siirekli
iyilestirme algilarinin is performanslarimi olumlu etkilerken takim calismasi algilarinin is
performansi tizerinde anlamli bir etkisi gdzlemlenmemistir. Calismada elde edilen bulgular, saglik
hizmetlerinin etkinliginde c¢alisanlarin toplam kalite ilkelerine baghliklarimin ve kisilik
ozelliklerinin 6nemli rol tistlenebilecegini vurgulanmaktadir.

Anahtar Kelimeler: Toplam kalite yonetimi, Saglik hizmetleri, Performans, Kontrol odag,
Hemsirelik
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Abstract

Universities have evolved throughout history with the period they are in and the conditions and
requirements brought by the period. Today, within the framework of globalization's social and
economic conditions, universities appear as a new understanding that aims to bring together social,
managerial, and economic actors in close cooperation locally, nationally, and internationally.

In this new formation of universities, which are called entrepreneurial universities, the evolution
of universities from being an institution that provides education, training, and research formation
to a formation that cooperates with the industry takes place with the cooperation of universities,
industry, and society.

As in almost every field of social sciences, it is seen that there are many studies in the world and
in Turkey that include different numbers of indexes, models, and features related to the object of
Entrepreneurial (Research) University. However, what is remarkable is that there has been no
research study in our country using qualitative methods about business owners who have become
business owners with their never-ending excitement, sense of curiosity, and hard work, and turn
into a strong brand by becoming a partnership that can grow their business even more by using
these competencies at the right time and place that is previously the apprentice, who started life at
a young age and was sought first because he did his job very well in the organized industrial zone
and then a master.

In this study, it is aimed to reveal the historical development of the entrepreneurial university
formation, reveal its components, and explain these entrepreneurial university components
together with the entrepreneurial characteristics components that will be revealed by quantitative
research methods.

The level of analysis is the entrepreneur and it aims to contribute to the entrepreneurial (research)
university components by revealing the implicit knowledge of this type of industrialist in the
transformation process from mastery to industrialist through in-depth face-to-face interviews.

Keywords: Entrepreneur, entrepreneurial university, industrialist, mastership

Ozet
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Universiteler tarih boyunca icinde bulunduklar1 dénem ve dénemin getirdigi sartlar ve gereklilikler
ile evrilmislerdir. Giiniimiizde ise  kiiresellesmenin yarattigi sosyal, ekonomik kosullar
cercevesinde iiniversiteler yerel, ulusal ve uluslararasi dlgekte sosyal, yonetsel ve ekonomik
aktorlerle siki bir isbirligi icerisinde bir araya getirmeyi amacglayan yeni bir anlayis olarak
karsimiza ¢ikmaktadir.

Girisimci liniversite olarak adlandirilan iiniversitelerin bu yeni olusumunda {iniversite, sanayi ve
toplum igbirligi ile liniversitelerin egitim,0gretim, arastirma yapan bir kurum 6zelliginden sanayi
ile igbirligi yapan bir olusuma evrilmesi ger¢eklesmektedir.

Sosyal bilimler alaninin hemen hemen her alaninda oldugu gibi Diinya’da ve Tiirkiye’de de
Girigimci(aragtirma) Universitesi konusuyla ilgili degisik sayida endeks, model ve oOzelligi
igerisinde bulunduran ¢ok sayida ¢alismanin oldugu goriilmektedir. Ancak dikkat ¢ekici olan
ozellikle iilkemizde kiiciik yaslarda hayata atilarak, organize sanayii bolgesinde isini ¢ok iyi
yaptig1 i¢in Once aranan ¢irak, daha sonra da usta olan, igerisindeki bitmeyen heyecani, merak
duygusu ve caligkanligiyla isyeri sahibi bir esnaf haline gelen, bu yetkinliklerini dogru zaman ve
yerde kullanarak islerini daha da biiylitebilecek bir ortakliya giderek giiglii bir markaya doniisen
igyeri sahiplerine derinlemesine miilakat gibi nitel yOntemlerle arastirildigi c¢alismaya
rastlanilmamustir.

Calismada girisimci tiniversite olusumunun tarihsel gelisimi, bilesenlerinin ortaya ¢ikarilmasi ve
bu girisimci iiniversite bilesenlerinin yine nicel arastirma yontemleri ile ortaya ¢ikarilacak
girigimcilik 6zellikleri bilesenleri ile birlikte agiklanmasi amaglanmaktadir.

Analiz diizeyi girisimci olup, yapilacak derinlemesine yiiz yilize miilakatlar yoluyla ustaliktan
liretim yapan sanayiciye doniisiim siirecinde bu tarz sanayicinin sahip oldugu ortiik bilginin ortaya
cikarilarak girisimci(arastirma) iiniversite bilesenlerine katki saglamay1 hedeflemektedir.

Anahtar sézciikler: Girisimci, girisimci liniversite, sanayici, ustalik
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Abstract

The demand for meat, which has been increasing rapidly all over the world in recent years, is under
the threat of the decrease in agricultural areas, the water consumption of animals used in meat
production and the gases harmful to the nature they produce. The thought that it would not be
sustainable to meet the increasing demand with traditional methods led scientists to artificial meat
production with stem cell method in laboratory environment. Although it is predicted that artificial
meat will be an important actor in meeting the increasing demand in a sustainable way, it is not
known whether it will be accepted by traditional meat consumers.

Considering the structure of Turkey, it is predicted that one of the most important factors that will
affect the consumption of artificial meat will be the "perception of being religiously illegitimate™.
In this context, the aim of this study is to test whether manipulating the knowledge level of
consumers about the religious (Islamic) status (halal/haram) for artificial meat consumption will
result in a change in consumers' attitude towards artificial meat consumption. The causality
research design was adopted as the research design, since the research purpose is to determine a
cause-effect relationship. As a result of the experiment, it is predicted that the attitudes of internally
religious consumers towards artificial meat consumption will develop positively when their
knowledge level is manipulated in a positive way (artificial meat consumption is religiously
permissible). However, it is predicted that the attitudes of extrinsically religious consumers
towards artificial meat consumption will not change statistically significantly, despite their
knowledge levels being manipulated in a positive way.

Keywords: Artificial Meat, Religion, Consumer Attitude

Ozet
Son yillarda tiim diinyada hizla artmakta olan et talebi, tarim alanlarinin azalmasi, et liretiminde
kullanilan hayvanlarin su tiiketimi ve iirettikleri dogaya zararli gazlarim tehdidi altindadir. Artan
talebi geleneksel yollarla karsilamanin siirdiirebilir olmayacag: diislincesi, bilim adamlarini
laboratuvar ortaminda kok hiicre yontemiyle yapay et tiretimine yonlendirmistir. Yapay etin artan
talebi siirdiiriilebilir sekilde karsilamada onemli bir aktér olacagi ongoriilse de geleneksel et
tiiketicileri tarafindan kabul edilip edilmeyecegi tam olarak bilinememektedir.
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Tirkiye’nin yapis1 diistiniildiiglinde yapay et tiiketimini etkileyecek en 6nemli faktorlerden birinin
“dinen mesru olmama algis1” olacagi ongoriilmektedir. Bu baglamda bu arastirmanin amaci;
tiikketicilerin yapay et tiiketimine yonelik dini (Islami) durum (helallik/haramlik) hakkindaki bilgi
diizeyinin manipiile edilmesinin, tiiketicilerin yapay et tiiketimine karsi tutumunu degistirmesi
sonucunu dogurup dogurmayacagini test etmektir. Aragtirma amacinin bir neden sonug iliskisini
tespit etmek olmasit nedeniyle arastirma tasarimi olarak nedensellik arastirma tasarimi
benimsenmistir. Yapilacak deney sonucunda igsel dindar tiiketicilerin yapay et tiiketimine yonelik
tutumlarinin, bilgi diizeyleri olumlu yonde (yapay et tiiketimi dinen caizdir) manipiile edildiginde
pozitif yonde gelisece8i ongoriilmektedir. Bununla birlikte digsal dindar tliketicilerin yapay et
tiiketimine yonelik tutumlarinin, bilgi diizeyleri olumlu yonde manipiile edilmesine ragmen
istatistiki olarak anlamli bir sekilde degismeyecegi ongoriilmektedir.

Anahtar Kelimeler: Yapay et, Din, Tiiketici tutumu.
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Abstract

The concept of ‘disruptive' expresses the transition from the opportunities offered by corruption to
development and renewal. It is not new to use the concept of destruction, which is becoming
increasingly important in today's changing business world with rapidly developing technology and
new business models, together with entrepreneurship. In the 1950s, Schumpeter prioritized
innovations in entrepreneurship with the concept of “creative destruction” and expressed
entrepreneurs as the most important part of the creative destruction process that innovates and
ensures continuous progress. In addition, the concepts of disruptive technology and disruptive
innovation have been widely applied to entrepreneurship research, and there has been an increasing
number of entrepreneurial companies based on disruptive innovation technology/disruptive
innovation, which are increasingly ubiquitous. Today, companies such as TABIT (Smart
Agricultural Technologies), EVREKA, LULU, LEGO (LEGO FACTORY), NETFLIX are seen
as examples of successful disruptive entrepreneurship in the digital field. No matter where in the
world, these enterprising companies face contemporary challenges such as intense global
competition, increasing market volatility, ever-changing consumer demand and shortening product
life cycles. On the other hand, with the increasing impact of digitalization in every field, great
opportunities for startups arise. Under these conditions, the changing conditions day by day and
the strategies emerging with different business models become very important for disruptive
entrepreneurship, for businesses to ensure their sustainability, to keep up with change and to be a
pioneer in competition. Looking at the companies that have existed in the sector for many years,
it is known that they take their sustainability steps through the sub-group companies they have
established. The concept, which is new under the name of 'disruptive entrepreneurship’ in the
literature, is used to describe an entrepreneurial style that completely changes the market dynamics
through new ideas, new products or services. In this study, it is aimed to bring the concept of
destructive entrepreneurship to the literature. In this direction, the importance of entrepreneurship
in changing job markets is explained through examples of successful disruptive entrepreneurship
in different sectors around the world, and it is revealed with a structured conceptual-theoretical
review.

Keywords: Entrepreneurship, Disruptive Entrepreneurship, Disruptive Innovation, Digital
Entrepreneurship, Sustainable Entrepreneurship
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Ozet

‘“Yikim’ kavrami, bozulmanin sundugu firsatlardan gelismeye ve yenilenmeye gecisi ifade
etmektedir. Hizla gelisen teknoloji ve yeni is modelleriyle giinlimiiz degisen is diinyasinda giderek
Oonemi artan yikim kavraminin girisimcilikle birlikte kullanilmasi yeni degildir. 1950°1i yillarda
Schumpeter, ‘yaratict yikim’ kavrami ile girisimcilikte yenilikleri 6n planda tutmakta ve
girisimcileri, inovasyon yapan, siirekli bir ilerleme saglayan yaratici yikim siirecinin en énemli
parcas1 olarak ifade etmektedir. Buna ilaveten yikici teknoloji ve yikici yenilik kavramlari,
girisimcilik arastirmalarina genis 6lgiide uyarlanmis ve giderek her yerde bulunan yikicr yenilik
teknolojisi/yikict yenilik temelli girisimci sirket sayilar1 artmistir. Giiniimiizde, TABIT (Akill
Tarim Teknolojileri), EVREKA, LULU, LEGO (LEGO FACTORY), NETFLIX gibi sirketler,
dijital alanda basarili yikici girisimcilik 6rnekleri olarak dikkat ¢ektigi goriilmektedir. Bu girisimci
sirketler, diinyanin neresinde olursa olsun yogun kiiresel rekabet, artan piyasa oynakligi, siirekli
degisen tiiketici talebi ve kisalan iiriin yasam dongiileri gibi ¢agdas zorluklarla kars1 karsiya
kalmaktadir. Diger taraftan dijitallesmenin her alanda etkisinin artmasiyla girisimler i¢in biiyiik
firsatlar da ortaya ¢ikmaktadir. Bu kosullar altinda, kosullarin her gecen giin degismesi ve farkl
is modelleri ile ortaya ¢ikan stratejiler yikic1 girisimcilik, isletmelerin siirdiiriilebilirligini
saglamalari, degisime ayak uydurabilmeleri ve rekabette dncii olmalari i¢in oldukc¢a 6nemli hale
gelmektedir. Sektdrde uzun yillardir mevcut sirketlere bakildiginda siirdiiriilebilirlik adimlarimni
kendi kurduklar1 alt grup sirketler lizerinden sagladiklar1 bilinmektedir. Literatiirde ‘yikici
girisimcilik’ ad1 altinda yeni olan kavram, yeni fikirler, yeni iiriinler veya hizmetler araciligiyla
pazar dinamiklerini tamamen degistiren bir girisimcilik tarzini tanimlamak i¢in kullanilmaktadir.
Bu calismada yikici girisimcilik kavraminin literatiire kazandirilmas: hedeflenmektedir. Bu
dogrultuda diinyadaki farkli sektordeki basarili yikici girisimcilik 6rnekleri tizerinden, girisimin
degisen is piyasalarindaki 6nemi agiklanmakta ve yapilandirilmis kavramsal-teorik bir inceleme
ile ortaya konulmaktadir.

Anahtar Kelimeler: Girisimcilik, Yikic1 Girisimcilik, Yikici inovasyon, Dijital Girisimcilik,
Stirdiiriilebilir Girisimcilik.
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Abstract

From past to present, as a result of the change and development, with the information and
communication technologies, the disappearance of borders and multinational companies to go on
stage, the need to manage the differences caused by different cultures in different regions has
revealed. The concept of globalization is increasingly eliminate cultural differences though, can
take a long time to change the national culture. Although it may seem utopian to completely change
the national culture and create a single global culture, the world is moving from the complex to
the simple or from the multiple mosaic to a single common way. In the study, firstly, a short
conceptual framework will be drawn, and then the concept of the culture tree, which is intended
to be brought to the literature, will be explained. The aim of the study is to introduce a new concept
to the literature and to ensure that the concept is used in the field of business administration in the
future. In addition, the concept will be useful for managers in multinational enterprises to easily
manage cultural differences. This concept, called the Culture Tree, is unique in that it has not been
used anywhere before and is a completely new concept. How the concept is used in the
management of cultural differences and what contributions it makes are included in the study with
examples. In the study, the Culture Tree Route, or shortly the CTR List, was created by making
use of the culture tree and associated with the Culture Tree.

Keywords: Multinational Company, Culture, Cultural Differences, Culture Tree.

Ozet

Gegmisten giiniimiize yasanan degisim ve gelisim sonucunda ortaya cikan bilgi ve iletisim
teknolojileri ile siirlarin ortadan kalkmasi ve cokuluslu isletmelerin sahneye ¢ikmasi farkl
cografyalarda farkli kiiltiirlerin neden oldugu farkliliklar1 yonetme zorunlulugunu ortaya
cikarmistir. Globallesme kavrami, giderek kiiltiirel farkliliklar1 ortadan kaldirmakta olsa da ulusal
kiiltiirli degistirmek ¢ok uzun zaman alabilmektedir. Ulusal kiiltiiri tamamen degistirmek ve tek
bir global kiiltiir yaratmak {itopik goriinse de, diinya karmasiktan basite ya da ¢goklu mozaikten tek
bir ortak diizene dogru yol almaktadir. Caligmada dncelikle kisa bir kavramsal gerceve cizildikten
sonra literatiire kazandirilmak istenen kiiltiir agacit kavrami agiklanacaktir. Calismanin amaci
literatiire yeni bir kavram kazandirmak ve gelecekte isletmecilik alaninda kavramin kullanilmasin
saglamaktir. Ayrica kavram cokuluslu isletmelerde yoneticilerin kiiltiirel farkliliklar1 kolayca
yonetebilmesinde faydali olacaktir. Kiiltiir agac1 adi verilen bu kavram daha once higbir yerde
kullanilmamasi ve tamamen yeni bulunan bir kavram olmast bakimindan 06zgiin nitelik
tasimaktadir. Kavramin kiiltiirel farkliliklarin yonetiminde nasil kullanildig1 ve ne gibi katkilar
sagladig1 orneklerle ¢alismada yer almaktadir. Calismada ayrica kiiltlir agacindan faydalanilarak
Kiiltiir Agac1 Rotas1 ya da kisaca KAR Listesi olarak adlandirilan liste olusturulmus ve Kiiltiir
agaci ile iligkilendirilmistir.

Anahtar Kelimeler: Cokuluslu Isletme, Kiiltiir, Kiiltiirel Farkliliklar, Kiiltiir Agac.
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Abstract

The digital developments in information management have expanded the differentt profiles
between generations. In the literature, two different profiles have called as “digital natives” and
“digital immigrants”. Digital natives are the people who meet technology at an early age, whose
native language is the digital language, who use technology easily in all aspects of business every
daily life issues. On the other hand, digital immigrants are the people who have met technology
later and is trying to adapt themselves to new developing technologies. In light of these
developments, the main purpose of this study is to investigate the correlation between technology
attitudes of academicians and their digital native/digital immigrant profile. This study also aims
whether there is a difference in technology attitudes in terms of the academicians’ demographic
characteristics. Based on the data collection from the 200 academic staff of the private university
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in Istanbul, it is found that digital native profile has positive significant effect on technology
attitudes of academicians. It has been suggested that, universities management should improve
supportive applications for digital immigrants to become digital natives.

Keywords: Technology Attitudes, Dijital natives, Dijital immigrants.

Ozet

Bilgi yonetimi alanindaki dijital gelismeler kusaklar arasinda farkli profillerin olusmasina yol
acmistir. Bu profiller, literatliirde “dijital yerliler “ ve “dijital go¢menler olarak tanimlanmustir.
Dijital yerliler, daha erken yasta teknoloji ile tanigsmakta, dijital dili ana dilleri gibi konusabilmekte
ve teknolojiyi islerinin her alaninda kolayliklar kullanabilmektedirler. Dijital gdogmenler ise
teknoloji ile daha ge¢ tanismakta ve kendilerini gelisen yeni teknolojik degisimlere adapte
olabilmek icin ¢aba sarf etmektedirler. Bu gelismeler 1s181nda, bu ¢alismanin ana amaci, akademik
personelin dijital gogmen ve dijital yerli profilleri ile teknoloji tutum diizeyleri arasindaki iliskinin
incelenmesi olarak belirlenmistir. Calismanin diger amaci, akademik personelin teknoloji
tutumlarinin demografik faktorlere gore farklilasip farklilasmadigim belirlemektir. Istanbul'daki
bir vakif iniversitesinin 200 akademik personelinden elde edilen verilere dayali olarak, dijital yerli
profilinin akademisyenlerin teknoloji tutumlari tizerinde pozitif ve anlamli bir etkiye sahip oldugu
bulunmustur. Caligma sonunda, iiniversite yonetiminin dijital gogmenlerin dijital yerli olmalari
icin destekleyici uygulamalar: gelistirmesi gerektigi belirlenmistir.

Anahtar Kelimeler: Teknolojiye Kars1t Tutum, Dijital Gogmen, Dijital Yerli.
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Abstract

In today's technology age, where economic, political and social changes are dominant, businesses
survive only through gaining and maintaining competitive advantage against their competitors.
However, certain aspects of competitive advantage can be adopted or imitated. With technology
and R&D based developments, it has become faster for businesses to lose their competitive
advantage against their competitors. Due to globalization and rapid technological advances,
sectoral dynamics are changing rapidly. While firms that cannot keep up with the ever-changing
and evolving conditions are doomed to lose their leverage within a sector, those that can integrate
the change into the business processes will gain a long-term sustainable competitive advantage.
The aim of this study is to investigate the importance and impact of change management to achieve
sustainable competitive advantage by using meta-analysis method.

Keywords: Change Management, Sustainable Competitive Advantage.

oz
Ekonomik, siyasi ve toplumsal degisimlerin hi¢ olmadig1 kadar hizli ve sert yasandigi giinlimiiz

teknoloji ¢aginda, isletmelerin varliklarini siirdiiriilebilmeleri ancak rakiplerine karsi elde
edecekleri rekabet iistiinliikleri ile miimkiindiir. Isletmelerin rakiplerine kars1 rekabet avantaji
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olarak kullandig: tiim unsurlar asla kopyalanamaz veya taklit edilemez unsurlar degildir. Ozellikle
teknoloji ve Ar-Ge tabanli gelismeler ile birlikte isletmelerin rakiplerine karsi rekabet avantajlarini
kaybetmeleri daha hizli olmaya baslamistir. Igerisinde bulundugumuz teknoloji ¢agmin
beraberinde getirdigi bilgi ve kiiresellesme nedeniyle sektorel dinamikler hizli sekilde
degismektedir. Siirekli degisen ve gelisen giiniimiiz kosullarina ayak uyduramayan isletmeler
sektor icerisindeki giiglerini kaybetmeye mahkumken; degisim olgusunu igletme siireclerine
entegre edebilen igletmeler uzun soluklu siirdiiriilebilir rekabet avantaj1 elde edecektir. Bu ¢alisma
kapsaminda igletmelerin siirdiiriilebilir rekabet avantaji elde etmesinde degisim yonetiminin 6nemi
ve etkisinin meta analiz yontemi ile teorik olarak incelenmesi hedeflenmektedir.

Anahtar Kelimeler: Degisim Yo6netimi, Siirdiiriilebilir Rekabet Avantaji.
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Abstract

In the process that has continued from the 11th century to the present day, it has gained importance
to gain basic language skills especially for foreign students in Turkish teaching. In order for this
acquisition to occur, all materials within the scope of the textbooks prepared in accordance with
the language proficiency of the students gained importance. The concept of language, one of the
ways that educational materials on this subject follow in accordance with a certain plan, includes
an applied linguistic arrangement in which the meaning is kept in the foreground. This arrangement
is actually the first source on this subject, the Divanu Lugati't-Tiirk of Kasgarli Mahmud, which
was written for the purpose of teaching Turkish to Arab students and which is a source of Turkish
cultural history in many respects. The material belonging to the existing language has been our
main source work for our culture, especially in the fields of language, culture, history, literature,
art and geography. It has even been called the first grammar book of Turkish. Historical
evaluations have enabled us to follow current developments more easily. Today, the use of
different methods in teaching Turkish to foreigners, the abundance of resources and technology
show the development in this field. This development also enables students to make their learning
processes more efficient. The aim of this study is to provide the beginning of the conceptual-
functional studies and follow the methodological evaluations in the textbooks for teaching Turkish
to foreigners used today, and of course to try to reach the best. In the study, Divanu Lugati't-Tiirk
was evaluated only as a foreigners' Turkish teaching book, and because of its different aspects,
sampling and text evaluations were mostly taken over sentences. And with its linguistic aspect, the
basic linguistic structure in teaching Turkish to foreigners in the work and in this context, deep
and superficial criteria, concepts, coherence have been evaluated. Here, the historical process will
be evaluated. References in the work, taking into account the differences between Turkish and
Arabic, basic method evaluation, and most importantly, content analysis, which can be the subject
of multi-dimensional research, will be evaluated superficially by taking the work as an example.

Keywords: teaching Turkish to foreigners, Divanu Lugati't-Tiirk, Kasgarli Mahmud, language
teaching, Turkish teaching books for foreigners.

Ozet
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11. yiizyildan giiniimiize kadar devam eden siiregte Tiirkce Ogretiminde O6zellikle yabanci
ogrencilere temel dil becerilerinin kazandirilmasi 6nem kazanmistir. Bu kazanimin olugmast igin
ogrencilerin dil  yeterliliklerine uygun olarak hazirlanan ders kitaplart kapsamindaki biitiin
materyaller onem kazanmistir. Bu konudaki egitim 6gretim malzemelerinin  belirli bir plana
planina uygun olarak takip ettigi yollardan biri dil kavrami, anlamin  6n planda tutuldugu
uygulamali, dilbilimsel bir diizenleme icermektedir. Bu diizenleme aslinda bu konudaki ilk kaynak
olan Arap 6grencilere Tiirkge 6gretmek amaciyla yazilan ve 6zellikle Tiirk kiiltiir tarihine bir cok
bakimdan kaynaklik eden Kasgarli Mahmud’un Divanu Lugati’t-Tiirk adli eseridir. Var olan dile
ait olan malzeme kiiltiirimiiz i¢in basta dil olmak tizere kiiltiir, tarih, edebiyat, sanat, cografya
alanlarinda temel kaynak eserimiz olmustur. Hatta Tiirk¢enin ilk dilbilgisi kitab1 olarak da
anilmistir. Tarihsel degerlendirmeler, giiniimiizdeki gelisimleri daha rahat takip etmemizi
saglamistir. Bugilin Yabancilara Tiirkce Ogretimde farkli yontemlerin kullanilmasi, kaynak
coklugu ve teknoloji, bu alandaki gelisimi gostermektedir. Bu gelisim de 6grencilerin 6grenme
stireclerinin daha verimli kilinmasina olanak saglamaktadir. Bu c¢alismanin amaci, giiniimiizde
kullanilan yabancilara Tiirk¢e 6gretimi kitaplarindaki kavramsal-iglevsel incelemelerin baslangici
ve yontemsel degerlendirmelerin takibini saglamak ve tabii ki en iyiye ulasmaya caligmaktir.
Calismada, Divanu Lugati’t-Tiirk sadece bir yabancilar Tiirkce Ogretimi kitab1 olarak
degerlendirilmis ve  farkli yonleri bulunmasi sebebiyle 6rnekleme ve metin degerlendirmeleri
daha cok ciimle iizerinden almmistir. Ve dilbilimsel yoniiyle eserdeki yabancilara Tiirkge
ogretimindeki temel dilbilimsel yap1 ve bu baglamda derin ve yiizeysel dlgiitler, kavramlar,
tutarliliklar degerlendirilmistir. Burada tarihi siire¢ degerlendirilmesi yapilacaktir. Eserdeki
gonderimler, Tiirkce ve Arapga arasindaki farkliliklarin gozoniine alinmasi ve temel yontem
degerlendirmesi ve en onemlisi de ¢ok yonlii arastirmalara konu olabilecek nitelikteki icerik
analizi eser Ornek alinarak yiizeysel olarak degerlendirilecektir.

Anahtar Kelimeler: Yabancilara Tiirkge 6gretimi, Divanu Lugati’t-Tirk, Kasgarli Mahmud, dil
Ogretimi, yabancilara Tiirk¢e 6gretimi kitaplari.
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Abstract

The concept of organizational commitment has gained popularity in the industrial and
organizational psychology literature. One of the challenges facing modern community
organizations is maintaining employee engagement in the current business environment. Today,
employees in workplaces are faced with more uncertainty and decreased job security in their daily
activities. Without the certainty of permanent employment, workers raise their prospects in other
fields. The increase in the workload in some areas, the difficulty of the working conditions and the
job risk reduce the commitment to the organization and job satisfaction as a result.

A survey was conducted at the Fire Department operating within the Elazig Municipality.
With this study, it is aimed to examine the effect of the organizational commitment levels of the
employees working in the Fire Department operating within the Elazig Municipality about job
satisfaction.

Quantitative research method was used in the study. The necessary data in this research
were obtained from the Fire Department. A total of 116 employees are formed by obtaining legal
permission from the municipality of Elazig. These analyzes were performed using SPSS 22.0
package programs. regression analysis was performed to test the main hypothesis. As a result of
the study, it has been determined that affective and continuance commitment, which are sub-
dimensions of organizational commitment, are important predictors of job satisfaction and that
normative has no effect.

Keywords; Job satisfaction, organizational dependency, Elazig Iftafiye employees.

1 Bu ¢alisma, Munzur Universitesi Lisansiistii Egitim Enstitiisii isletme Anabilim Dal’’nda kabul edilen, ayni bashkli
yiiksek lisans tezinden Uretilmistir
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Ozet

Orgiitsel baghilik kavrami endiistriyel ve orgiitsel psikoloji literatiiriinde popiilerlik
kazanmaktadir. Modern toplum organizasyonlarin karsilastig1 zorluklardan biri, mevcut is ortaminda
calisan bagliligin siirdiirmektir. Giiniimiizde isyerlerinde ¢alisanlar giinliik faaliyetlerinde daha fazla
belirsizlik ve azalan is giivenligi ile karst karsiyadir. Bazi alanlarda is yiikiiniin artmasi ¢aligma
kosullarinin zorlugu ve is riski, orgiite baglilig1 ve sonucunda is tatminini azaltici sonuglar vermektedir.

Elaz1g Belediyesi biinyesinde faaliyet gdsteren Itfaiye Mudiirligi’nde anket yapilmistir. Bu
calisgma ile Elazig Belediyesi biinyesinde faaliyet gosteren Itfaiye Miidiirliigii’nde gorev yapan
calisanlarin orgiitsel baglilik diizeylerinin is tatmini tizerindeki etkisinin incelenmesi amacglanmistir.

Calismada, nicel arastirma yontemi kullanilmistir. Bu arastirmada gerekli veriler, Elaz1g itfaiye
miidirliigiinden saglanmistir. Elazig belediyesinden yasal izin alinarak toplam 116 g¢alisandan veri
toplanmistir. Analizler SPSS 22.0 paket programlar1 kullanilarak gergeklestirilmistir. Temel hipotezi
test etmek i¢in regresyon analizi yapilmistir. Calisma sonucunda orgiitsel bagliligin alt boyutlarindan
duygusal ve devam bagliliginin is tatmininin 6nemli yordayicisi oldugu normatif bagliliginin etkisi
olmadigi tespit edilmistir.

Anahtar Kelimeler; Is tatmini, Orgiitsel baghlik, Elazi1g Itfaiye ¢alisanlari.
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Abstract

With the emergence and spread of the COVID-19 epidemic, which has affected the world, also in the
TRNC, it has made it necessary to implement urgent solutions in the field of education as in every
field. With the emergence of the first case in the TRNC on March 10, 2019, schools were closed, and
it was seen that this closure would be prolonged, and it was decided to switch to "emergency distance
education™ in order not to interrupt the education. As a result of this decision, it has been determined
that there are deficiencies in the physical structures of the schools, and that there are insufficient
opportunities and equipment for teachers and students to switch to distance education. It was necessary
to eliminate these deficiencies in a short time in order to switch to distance education and not interrupt
the education. In this research, 27 students studying in the 6th grade in the TRNC were asked about
their "opinions about online education, courses and coursework”. This study is a qualitative research
and has been examined with phenomenology and embedded theory patterns and the obtained data has
been interpreted. When we looked at the data as a result of the research, we saw that the answers given
by the students actually drew the framework of how the future course should be taught. The schools of
the future, the teachers of the future and the educational environments of the future in the TRNC should
be planned in advance and the infrastructures should be made ready; New teaching techniques covering
21st century activities should be easily applicable. Because it is obvious that the role of education and
teacher is very effective and essential in the formation of a living environment in a prosperous society
in the future.

Keywords: COVID-19, Online Education, 21st Century Activities, TRNC, Middle School Student.

Oz
Diinyay1 etkisi altina alan COVID-19 salgininin KKTC’de de ortaya ¢ikip yayilmasiyla birlikte, her
alanda oldugu gibi egitim alaninda da acil ¢oziimlerin uygulanmasini gerekli kilmistir. KKTC’de 10
Mart 2019°da ilk vakanin ortaya ¢ikmasiyla okullar kapatilmig, bu kapanmanin uzayacag: goriilerek
egitimin aksamamasi i¢in “acil uzaktan egitime” gecilme karar1 alinmistir. Bu karar neticesinde
okullarin fiziki yapilarinda eksikliklerin oldugu, Ogretmen ve Ogrencilerin uzaktan egitime
gegebilmeleri i¢in imkan ve ekipman yetersizlikleri oldugu tespit edilmistir. Kisa siirede bu
eksikliklerin giderilmesi uzaktan egitime gegilip egitimin aksamamasi i¢in gerekliydi. Bu aragtirmada
KKTC’de 6.smifta okuyan 27 6grenciye “online egitim, dersler ve ders islenislerine dair diisiinceleri”
soruldu. Bu calisma nitel bir arastirma olup fenomenoloji ve gomiilii teori desenleriyle incelenmis ve
elde edilen veriler yorumlanmistir. Arastirma sonucunda verilere bakildiginda, 6grencilerin verdigi
cevaplarin aslinda bizlere gelecegin ders islenisinin nasil olmasi gerektiginin c¢ergevesini ¢izdigini
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gordiik. KKTC’de gelecegin okullari, gelecegin 6gretmenleri ve gelecegin egitim ortamlar1 simdiden
planlanmali, alt yapilar hazir hale getirilmelidir ki; 21.yy etkinliklerini kapsayan yeni &gretim
teknikleri rahat uygulanabilir olmalidir. Ciinkii ilerde refah bir toplumda yasam ortaminin olusmasinda
egitim ve 0gretmenin roliiniin ¢ok etkin ve zaruri oldugu asikardir.

Anahtar Sézciikler: COVID-19, Online Egitim, 21.yy. Etkinlikleri, KKTC, Ortaokul Ogrencileri.
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Abstract

For this purpose, both to take online education in technology design education, which is a theoretically
trained course, and to take online education preparation training to receive education training. The
research can be used on purchasing online education, it is a qualitative science and a study with ready-
made product. The sample consists of 27 students who answered the formula and returned to the 6th
grade in the 2020-2021 academic year in TC. According to the analysis obtained, the education that is
around the age of 12 is related to online education of technology and design, which is both a theoretical
and educated course trained in online education. Students, 21st century. It was benefited from the fact
that their readiness is very important in providing these gains, which we call the content and which are
very effective in reaching the competencies included in the TRNC National Education and Culture
Education Program, Technology and education programs.

Key words: Technology and Design course, secondary school students, online course, 21st century
skills, TRNC.

Oz

Bu aragtirmanin amaci1 COVID-19 déneminde, hem teorik hem de uygulamali bir ders olan Teknoloji
ve Tasarim dersinin online islenmek zorunda kalinmasiyla birlikte 6grencinin ders memnuniyetini
ogrenmek, 0grencilerin online egitime hazir olup olmadiklarin1 gérmektir. Arastirma online egitim
almis Ogrencilerin {izerinde yiiriitiilen, nitel bir desen olan olgu bilim ve metodoloji yontemleriyle
incelenmis bir ¢alismadir. Orneklemi KKTC’de 2020-2021 egitim 6gretim yilinda 6.sinifta okuyan
ogrencilerden formu cevaplayip geri doniis yapan 27 6grenci olusturmaktadir. Elde edilen veriler analiz
edildiginde 12 yas civar1 olan 6grencilerin online egitime hazir olduklari, ¢ogunun hem teorik hem
uygulamali bir ders olan Teknoloji ve Tasarim dersinin online ders islenisinden memnun olduklarini
gordiik. Ogrencilerin, 21.yy. becerileri olarak adlandirdigimiz ve KKTC Milli Egitim ve Kiiltiir
Bakanligr’nin yayinladigi Temel Egitim Programi Teknoloji ve Tasarim dersi 6gretim programlarinda
da yer alan yetkinliklere ulagsmalarinda ¢ok etkili olan 6gretmenlerin bu kazanimlarin saglanmasinda
hazir oluslarinin ¢ok 6énemli oldugu sonucuna varilmistir.

Anahtar Sozciikler: Teknoloji ve Tasarim dersi, ortaokul 6grencileri, online ders, 21.ylizy1l becerileri,
KKTC.
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Abstract
Tales are an important cultural element for every nation. In terms of their structure, they reflect the
form of the language they belong to among the people in its purest form. Although tales are on different
subjects, they have a common structure that does not change. An examination of the role of folk tales
in conveying religious, cultural and social values also reveals the language order of the tales. In this
way, it will also reveal the language-culture relationship by providing some results between the tale
and the narrative order. Structural features of fairy tales vary from culture to culture. However, what is
common to all fairy tales is the narrative feature of the past. Examining these forms will provide
important literary comparisons between languages or between dialects or dialects. Every form of
expression in fairy tales also meets an important structure, which is a piece of literary expression.
Sometimes a plot, sometimes a person, time, place, object expression, and sometimes a conversation
reveals the general structure of the language, which is an important element of the culture it belongs
to. It is a fact that both the conversations between people and the events also have a sociological
dimension. Tales are emphasized as cultural carriers and cultural elements in the studies. All fairy tales
have an aesthetic structure that occurs spontaneously in their internal structure. The aim of the study is
to define the aesthetic features of the literary text by combining history, culture and social values, and
to reveal the transfers and contributions of the society to which it belongs while reading a fairy tale in
this direction. By examining different approaches to aesthetic values, it will be revealed through
compilations from which perspectives the fairy tale should be viewed. It has been tried to ensure that
a literary text overlaps with the social values, the beautiful and the good. Since history, culture,
aesthetics and social values have been associated with art throughout the ages, first the art activity was
clarified and then the aesthetic issue was emphasized. As a method, after explaining the relationship
between art and aesthetics, art, history, culture and social values were explained separately, and work
and practice on aesthetic values gained weight. Fairy tales have also been a field of application. The
change in perception on social values is given in line with the sources written on this subject. Art,
history, culture and social relations will be evaluated with examples from Turkish Cypriot fairy tales.

Keywords: Turkish Cypriot Tales, Fairy tale, fairy tale and history, fairy tale and culture, fairy tale
and social values

Ozet

Masallar, her millet i¢in 6nemli bir kiiltiir unsurudur. Yapilan itibariyle ait olduklar1 dilin halk
arasindaki bi¢imini en saf sekliyle yansitirlar. Masallar, farkl1 konularda olmalarina ragmen
degismeyen ortak yapilara sahiptirler. Halk masallarinin dini, kiiltiirel ve sosyal degerleri aktarmadaki
rolii lizerine yapilacak bir inceleme ayn1 zamanda masallarin dil diizenini de ortaya koyar. Boylelikle
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masal ve anlatim diizeni arasinda da birtakim sonuglar1 elde etmeyi saglayarak dil kiiltiir iliskisini de
ortaya koyacaktir. Masallarin yapisal Ozellikleri,  kiiltiirden kiiltiire degiskendir. Ancak, tiim
masallarda ortak olan ge¢mise ait anlatim 6zelligidir. Bu bigimlerin incelenmesi ise diller aras1 veya
lehgeler ya da agizlar arasinda 6nemli edebi karsilagtirmalar saglayacaktir. Masallardaki her anlatim
bicimi, edebi bir anlatim parcast olan énemli bir yapiyr da karsilamaktadir. Bazen bir olay orgiisii,
bazen kisi, zaman, mekan, nesne anlatimi1 bazen de bir karsilikli konusma ait oldugu kiiltiiriin nemli
bir unsuru olan dilin genel yapisini ortaya koyar. Gerek kisiler arasindaki konugmalar gerekse olaylarin
ayn1 zamanda sosyolojik boyutunun da oldugu bir gercektir. Masallar, yapilan ¢alismalarda birer
kiiltlir tastyicisi, kiiltiir 6gesi olarak vurgulanmaktadir. Tiim masallarin i¢yapisinda kendiliginden
olusan bir estetik yapis1 vardir. Calismada amag, tarih, kiiltiir ve sosyal degerlerin birlestirilerek edebi
metin estetik 6zelliklerin tanimlanmasi ve bu dogrultuda bir masal okunurken, anlatilirkan ait oldugu
toplumun aktarimlart ve katkilar1 ortaya cikarilmaya calisiilmaktadir. Estetik degerlere farkli
yaklasimlar incelenerek masala hangi acilardan bakilmasi gerektigi derlemelerle ortaya konulacaktir.
Sosyal degerlerle, giizelle ve iyi olanla edebi bir metnin Ortiismesi saglanmaya ¢alisilmistir. Tarih,
kiiltiir, estetik ve sosyal degerler ¢aglar boyunca sanatla iliskili oldugu icin 6nce sanat faaliyetine
aciklik getirilmis sonrasinda estetik konusu {lizerinde durulmustur. Yontem olarak, sanat ve estetigin
birbiri ile olan iliskisi anlatildiktan sonra sanat , tarih, kiiltiir ve sosyal degerler ayr1 ayr1 anlatilmas,
estetik degerler iizerinde ¢alisma, uygulama agirlik kazanmistir. Masallar da uygulama alani olmustur.
Sosyal degerler iizerinde alg1 degisimi bu konuda yazilan kaynaklar dogrultusunda verilmistir. Sanat,
tarih, kiiltiir ve toplumsal iliskiler Kibris Tiirk masallarindam 6rneklerle dgerlendirilecektir.

Anahtar Kelimeler: Kibris Tiirk Masallari, Masal, masal ve tarih, masal ve kiiltiir, masal ve sosyal
degerler.
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Abstract

Hiiseyin Cavid is one of the greatest romantic artists of Azerbaijani literature in the 20" century. Cavid
began to write his first poems in Tabriz and Nax¢ivan with the pseudonyms “Giilgin” and “Arif”. Cavid
lived in Istanbul between 1905 and 1909 and wrote poems with other artists of the period, especially
under the influence of Tevfik Fikret. In addition, during the years he studied in Istanbul, he closely
followed the famous drama writers of Turkish literature, Namik Kemal and Abdiilhak Hamid Tarhan,
and took these names as examples in the works he would write in the future. Cavid, who was highly
interested in the art of theater in Turkey, had the opportunity to see this art on site and reflected his
experiences in his works. Hiiseyin Cavid would actually be famous for the works he wrote after he
returned to his country, Azerbaijan. Cavid, who started to teach in Azerbaijan during the mentioned
period, would draw attention with his handling of East-West civilizations and the synthesis he made
between them, especially in the dramas and poems he wrote. Another feature that distinguishes Cavid
from other artists of the period was that, despite the pressure of the Soviet administration in those years,
he did not make any concessions from his artistic view and brought national elements to the fore.
Hiiseyin Cavid always adhered to the "unity in language, thought and work" view of Ismail Gaspirali,
one of the important thinkers of the Turkish world, and based his works on this view. He is one of the
important intellectuals who made a great effort to develop the Turkish language and culture and
contributed to the upbringing of a conscious and knowledgeable Turkish youth. It was unthinkable that
Cavid, who was a teacher by profession and attached great importance to the upbringing of young
people, would not include education in his works. He emphasized the importance of education in his
works and argued only it was only through education that Turks could look to the future with
confidence. In this paper, the educational elements in Hiiseyin Cavid's poetry and drama will be
determined and attempt will be made to show how these elements are reflected in the poet's works.

Keywords: Hiiseyin Cavid, Azerbaijan, Educational Elements, Poetry, Drama.
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Ozet

Hiiseyin Cavid, Azerbaycan edebiyatinda XX. yiizyilin en biiyiikk romantik sanat¢ilarindan biridir.
Cavid, ilk siirlerini Tebriz’de ve Nahgivan’da “Giilgin” ve “Arif” mahlaslarint kullanarak yazmaya
baslamistir. Cavid, 1905 — 1909 yillar1 arasinda Istanbul’da bulunmus ve dénemin diger sanatcilariyla
birlikte ozellikle Tevfik Fikret’in etkisinde siirler kaleme almustir. Bununla birlikte Istanbul’da
O0grenim gérmiis oldugu yillarda Tiirk edebiyatinin iinlii tiyatro yazarlart Namik Kemal ve Abdiilhak
Hamid Tarhan’1 yakindan takip etmis ileride kaleme alacagi eserlerde s6z konusu isimleri kendisine
ornek almistir. Tirkiye’deki tiyatro sanatina biiylik ilgisi olan Cavid, bu sanati yerinde goérmek
imkanina sahip olmus ve edindigi tecriibeleri eserlerine yansitmistir. Hiiseyin Cavid asil tiniinii tilkesi
Azerbaycan’a dondiikten sonra kaleme almis oldugu eserlerle yakalayacaktir. S6zii edilen donemde
Azerbaycan’da 0gretmenlik yapmaya baslayan Cavid, 6zellikle yazmis oldugu dramlarda ve siirlerde
Dogu-Bati medeniyetlerini ele alis1 ve bunlar arasinda yapmis oldugu sentezle dikkat cekecektir.
Cavid’i donemin diger sanatgilarindan ayiran bir diger 6zellik ise o yillarda Sovyet yonetiminin
baskisina ragmen eserlerinde sanat goriisiinden taviz vermeyerek milli unsurlari 6n plana ¢ikarmasiydi.
Hiiseyin Cavid, Tiirk diinyasinin énemli diisiiniirlerinden Ismail Gaspirali’nmin “Dilde, fikirde ve iste
birlik” goriistine her zaman baglh kalmis ve eserlerini bu goriis ilizerine temellendirmis, Tiirk dilini-
kiiltiirinti gelistirmek i¢in iistiin bir gayret gostermis, suurlu ve bilgili bir Tiirk gengliginin yetismesine
kalemiyle katki koymus 6nemli aydinlardan biridir. Meslegi 6gretmen olan ve genglerin yetismesine
bliylik bir 6nem veren Cavid’in eserlerinde bu egitime yer vermemesi diisiiniilemezdi. O, eserlerinde
egitimin 6nemini vurgulamis ve Tiirklerinin ancak egitim sayesinde gelecege giivenle bakabilecegini
ileri siirmiistiir. Bu bildiride Hiiseyin Cavid’in, 6zellikle siir ve tiyatrolarinda yer alan egitimsel
unsurlar tespit edilerek, s6z konusu unsurlarin sairin eserlerine nasil yansidigi gosterilmeye
calisilacaktir.

Anahtar Sozciikler: Hiiseyin Cavid, Azerbaycan, Egitsel unsurlar, Siir, Tiyatro.
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Abstract

Just like other human pleasures, humor is a social phenomenon. Humor has a unifying and integrating
feature. Laughing together brings people closer. Our humor and jokes not only provide us with instant
and simple relief in our long journey of life, but also change our outlook on life as a whole. It allows
us to have a positive attitude towards life. So humor is a way of interpreting life. It is known that there
is a historical and cultural relationship between Cypriot and Anatolian Turks. This relationship also
showed itself in humor and several similarities emerged. Turkish Cypriot humor has taken its main
source from Turkish history and culture, and has been influenced by Greek and British cultures, albeit
a little, and built a new and solid structure on the foregoing and created an original humor culture.
From the past to the present, many scientists have tried to examine the main cause of laughing and put
forward different theories, but they have either not been successful in this regard or have been partially
successful.

The main difficulty here is that people laugh in so many different situations. Therefore, it is difficult,
if not impossible, to reach a single and complete definition that will cover all laughing situations.
Among the theories put forward about humor, "Incongruity Theory, Relaxation Theory and Superiority
Theory" come to the prominence. The oldest and probably still the most common theory of laughing
is that laughing is an expression of one’s feelings of superiority over other people. The superiority
theory argues that we laugh at those we are superior to in terms of physical prowess, intelligence, or
some other human characteristic. According to this theory, the person who encounters any event thinks
that he/she will not make the mistake that the person in this setting did. Thus, he/she feels superior to
the person he/she laughs at and laughs at this situation that pleases him/her. The superiority theory is a
theory about emotions. In this paper, by evaluating in the light of the aforementioned theories the
Turkish Cypriot jokes that we randomly selected, we will try to find out with which theory the jokes
in the Turkish Cypriot literature are most compatible, and also with which emotions the Turkish
Cypriots laugh more.

Keywords: Humor, Joke, Northern Cyprus, Humor theories, Superiority theory.
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Ozet

Mizah, tipki diger insani zevkler gibi toplumsal bir olgudur. Mizahin insanlar1 birlestirici ve
biitiinlestirici bir 6zelligi vardir. Birlikte bir seylere giilmek insanlari birbirine yakinlastirir. Espri ve
saka yetenegimiz, uzun hayat yolculugumuzda bizlere yalnizca anlik ve basit rahatlama saglamaz,
biitiinii ile hayata bakisimizi degistirir. Yasama karsi olumlu bir tavir takinmamizi saglar. Bu yiizden
mizah, yasami yorumlamanin bir seklidir. Kibris ile Anadolu Tiirkleri arasinda tarihsel ve kiiltiirel bir
iligki oldugu bilinmektedir. Bu iliski mizahta da kendini gostermis ve bir¢ok benzerlik ortaya ¢ikmustir.
Kibris Tiirk mizah1 temel kaynagini Tiirk tarihi ve kiiltiiriinden alarak, ¢ok az da olsa Rum ve Ingiliz
kiiltiirlerinden de etkilenerek bunun iizerine yeni ve saglam bir bina insa etmis, 6zgiin bir mizah kiltiirii
olusturmustur. Gegmisten giinlimiize kadar bir¢ok bilim adami glilmenin esas nedenini arastirip
birbirinden farkli teoriler ortaya koymaya ¢alismis, fakat ya bu konuda basarili olunamamis ya da
kismen bagarili olunabilmistir. Buradaki esas giicliik, insanlarin ¢ok degisik durumlarda giilmesidir.
Bu yiizden biitiin giilme durumlarini kapsayacak tek ve eksiksiz bir tanima ulagsmak imkansiz degilse
bile zordur. Mizahla ilgili ortaya atilan teoriler arasinda “Uyumsuzluk Teorisi, Rahatlama Teorisi ve
Ustiinliik Teorisi” dikkat cekmektedir. En eski ve olasilikla hala en yaygin giilme teorisi, giilmenin
bir kisinin diger insanlar {izerindeki iistiinliik duygularmin bir ifadesi oldugudur. Ustiinliik teorisi,
fiziksel cesaret, zeka veya baska bir insani 6zellik yoniinden {istlin oldugumuz kisilere giildiigiimiizii
savunmaktadir. Bu teoriye gore, herhangi bir olayla karsilasan kisi, bu olayda gecen kahramanin
yaptig1 yanlishigl, kendisinin yapmayacagini diisiinerek, kendisini giildigi kahramandan {istiin
hisseder ve hosuna giden bu durum karsisinda giiler. Ustiinliik teorisi duygularla ilgili bir teoridir. Bu
bildiride, rastgele se¢mis oldugumuz Kibris Tiirk fikralarim1 sozii edilen teoriler 1s18inda
degerlendirerek, Kibris Tiirk edebiyatinda yer alan fikralarin daha ¢ok hangi teori ile uyum gosterdigini
ayrica Kibris Tiirkiiniin daha ¢ok hangi duygularla giildiigiinii bulmaya ¢alisacagiz.

Anahtar Sozciikler: Mizah, Fikra, Kuzey Kibris, Mizah teorileri, Ustiinliik teorisi.
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Ozet

Cok eski zamanlara kadar dayanan oyuncak kavrami ¢ocuklarin hayal diinyalarinin bir pargasidir.
Hayallerini oyuncaklar iizerinden kurmaya baslarlar. Oyuncaklar oyun oynamak i¢in bir ara¢ olarak
goriilse de aslinda cocuklarin gelisiminde 6nemli bir yere sahiptir. Oyuncaklar, ¢ocugun se¢me,
degerlendirme duygusunu ve yaraticiligini gelistirirken ayni zamanda da kendi kendine karar
verebilme ve belirli alanlarda beceriler kazanmasina da olanaklar hazirlamaktadir. Oyun {izerinde
inceleme yapan aragtirmacilar, cocugun duygu, diisiince ve gelisme diizeyini anlamanin en iyi yolunun,
onu oyun sirasinda gézlemek oldugunu kabul etmektedirler. Cocuklar kurdugu oyun ve kullandig
oyuncaklarla da kendini ifade etmektedirler. Oyuncak, yalnizca ¢ocugu kendi diinyasini yaratmaya
yoneltmekle kalmayip, anne ve babanin bu farkli yasama katilmalarini1 saglayan bir kapidir. Beraber
oyun oynayan anne-baba ve ¢ocuk arasinda, giinliik aktiviteler disinda birer iletisim olugmaktadir.
Dolayisiyla, bu se¢cimde bu derecede 6nemli rol oynayan oyuncak se¢iminin nasil yapildigi ve
ebeveynlerin s6z konusu siirece yonelik tutum ve algilamalarinin incelenmesi konunun daha iyi
kavranmasina yardimeci olacaktir.

Bu calismada, oyuncaklarin ¢ocuklar iizerinde fiziksel, zihinsel ve sosyo-psikolojik gelisimlerine
yonelik etkileri dikkate alinarak, ebeveynlerin goziiyle ¢ocuklarin oyuncak se¢imine yonelik tutumlari
ve algilamalarinin ortaya konulmasi amaglanmaktadir. Caligma baglaminda Sakarya ve Istanbul ilinde
anket uygulamas1 yapilmistir. S6z konusu anket kapsaminda ebeveyn goziiyle oyuncagin ne anlama
geldigi, ebeveynlerin oyuncak alirken nelere dikkat ettigi, cocuklarina hangi siklikta oyuncak aldiklari,
oyuncak denilince hangi oyuncagin aklina geldigi, oyuncak almaya iten sebepler, oyuncaga verilen
para miktar1 ve cocuklarin oyuncak se¢imine yonelik ebeveynlerin tutum ve algilamalari incelenmistir.
Arastirmada ana kiitle olarak ebeveynler seg¢ilmistir. Kolayda 6rnekleme ydntemi ile belirlenen
goniillik esasina dayali 400 ebeveyn ile online ve yiiz ylize anket yontemi uygulanmistir. Ancak,
orneklemin ana kiitleyi iy1 temsil etmesi gerektigi géz onlinde bulundurularak miimkiin oldugunca
farkli sosyo-kiiltiirel ve sosyo-ekonomik o6zellikteki bireylere ulasilmaya calisilmigtir. Arastirma
verileri SPSS ortaminda degerlendirilmis olup, frekans dagilimlari, t testi, ANOVA, ki-kare gibi
analizler kullanilarak yorumlanmaya calisilmistir. Arastirma bulgularma gore, ¢ocuklarin oyuncak
secimine yonelik ebeveynlerin tutum ve algilamalari demografik 6zellikler acisindan cinsiyet, yas,
egitim, aylik gelir, cocuk yas1 ve ¢cocuk sayisina gore degismektedir.

Anahtar Kelimeler: Tutum, Algilama, Oyuncak, Oyuncak Se¢imi.
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Abstract

The internet, which is the most important product of the developments in communication technologies
and accepted as the biggest factor in the world's becoming a global village, has become an
indispensable mass communication tool for individuals and institutions with its features and
innovations. Today, the Internet is used as a means of recognition and promotion by individuals, private
businesses and public institutions. Public institutions and private businesses benefit from both
communicating with other organizations, getting to know their target audiences and introducing
themselves to their target audiences, through websites, which is one of the innovations offered by the
internet. In this study, the website of the municipality of Bolu has been examined with content analysis
method on the axis of accessibility, general appearance and recognition-promotion. As a result of the
analysis, it has been seen that the access to the site is easy and the loading time of the site is fast.
Looking at the general appearance of the site, it has been determined that the main page of the website
is clear and understandable. When the Bolu Municipality website is examined at the recognition-
promotion point, there is a request and complaint section in addition to the telephone number in order
to learn the expectations of the citizens on the website for recognition. In addition, there are links to
Bolu Municipality social media accounts on the website. Social media accounts are functional tools in
increasing the interaction between the municipality and the citizens. When the municipality web page
is examined in terms of promotion, it has been determined that various visuals and videos are included
in order to introduce the services offered and the projects realized, as well as to promote Bolu and its
districts, which is a tourism city with its natural beauties.

Keywords: Bolu Municipality, Website, Public Relations

OZET

[letisim teknolojilerinde meydana gelen gelismelerin en dnemli iiriinii olan ve diinyanin kiiresel bir koy
haline gelmesinde en biiyiik etken olarak kabul edilen internet sahip oldugu 6zellikler ve sundugu
yeniliklerle bireyler ve kurumlar i¢in vazgegilmez bir kitle iletisim araci haline gelmistir. Giinlimiizde
bireyler, 6zel isletmeler ve kamu kurumlari tarafindan internet bir tanima ve tanitma araci olarak yogun
bir sekilde kullanilmaktadir. Kamu kurumlari ve 6zel isletmeler internetin sunmus oldugu yeniliklerden
biri olan web siteleri araciligi ile hem diger kuruluslar ile iletisime gegme hem de hedef kitlelerini
tanima ve kendilerini hedef kitlelerine tanitma noktasinda yararlanmaktadirlar. Bu ¢alismada Bolu
belediyesinin web sitesi, erisilebilirlik, genel goriiniis ve tanima-tanitma ekseninde icerik analizi
yontemi ile incelenmistir. Analiz neticesinde siteye erisimin kolay ve sitenin yiiklenme siiresinin de
hizl1 oldugu goriilmiistiir. Sitenin genel goriiniisiine bakildiginda ise web sitesinin ana sayfasinin agik
ve anlasilir oldugu tespit edilmistir. Tanima-tanitma noktasinda Bolu Belediyesi web sitesi
incelendiginde ise tanimaya yonelik olarak web sitesinde vatandaglarin beklentilerini 6grenmek icin
telefon numarasinin yani sira istek ve sikayet bolimii yer almaktadir. Ayrica web sitesinde Bolu
Belediyesi sosyal medya hesaplarmin linkleri bulunmaktadir. Sosyal medya hesaplar1 belediye-
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vatandasg etkilesimini {ist seviyeye ¢cekmede islevsel araclardir. Belediye web sayfasi tanitma boyutuyla
incelendiginde ise sunulan hizmetler ve gerceklestirilen projelerin tanitilmasinin yani sira dogal
giizellikleri ile bir turizm kenti olan Bolu ve ilgelerini tanitmak i¢in de g¢esitli gorsel ve videolara yer
verildigi tespit edilmistir.

Anahtar Kelimeler: Bolu Belediyesi, Web Sitesi, Halkla Iliskiler.
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ABSTRACT

The most important element of the Turkish customs system is undoubtedly the customs legislation.
As in all countries, Turkish Customs Legislation is also large and rich. We can list this in the form of
laws, Cabinet Decisions, regulations and communiqués. Customs consultants are also the persons who
ensure the fastest and healthiest functioning of the legislation and the transaction volume brought by
the legislation in the Turkish customs system. Customs brokers; To represent real or legal persons
interested in international trade, who want to import and export, with a power of attorney contract, on
behalf of himself, but on behalf of someone else, in customs administrations through indirect
representation, preparing customs documents, facilitating the import and export of goods, all official
public institutions and organizations specified within the scope of power of attorney. They are
responsible for supervising the application, all kinds of permits and petition procedures and
submitting them to the customs administrations in accordance with all applicable laws required for
customs procedures. Customs brokers are responsible for the accuracy of the information specified in
the declaration and the documents attached to the declaration, and to comply with all obligations
required by the relevant regime, in terms of the implementation of the penal provisions regarding the
declaration they have signed on behalf of real or legal persons. The fact that customs consultants can
be a member of the profession, depending on certain conditions such as experience, education level
and professional competency exam, increased the quality of the execution of the profession and
reduced the difficulties experienced by the administration and private legal persons in customs
transactions. With the amendment made at the beginning of 2008, the customs legislation was
regulated, and the "Authorized Customs Consultant™ institution, which has a similar practice in the
ministry of finance, even though it is far from the profession of "sworn financial adviser”, was
established, and many determinations and determinations made by the officers affiliated to the
customs administration were established. The transaction has been transferred to the Authorized
Customs Brokers. In this study, it is explained how the emergence stages of the customs consultant,
assistant customs consultant and authorized customs consultancy profession, what they are
responsible for within the legislation, what are the problems faced by the members of the profession
in the performance of their profession and the determination of the solutions to these problems.

Keywords: Customs consultants, power of attorney contract, representation in customs procedures
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OZET

Tiirk glimriik sisteminin en 6nemli 6gesi kuskusuz glimriik mevzuatidir. Biitiin iilkelerde oldugu gibi
Tirk Glimriik Mevzuat1 da genis hacimli ve zengindir. Bunu yasalar, Bakanlar Kurulu Kararlan,
yonetmelikler ve tebligler seklinde siralayabiliriz. Tiirk glimriik sisteminde mevzuatin ve mevzuatin
getirdigi  islem hacminin en hizli ve saglikli sekilde isleyisini saglayan kisiler de giimriik
miusavirleridir. Giimriik miisavirleri; uluslararasi ticaretle ilgilenen, ithalat ve ihracat yapmak isteyen
gercek veya tiizel kisileri vekalet sdzlesmesi ile kendi adina, ancak baskasinin hesabina, dolayli temsil
yoluyla giimriik idarelerinde temsil etmek, giimriik belgelerini hazirlamak, mallarin ithalatin1 ve
ithracatin1 kolaylastirmak, vekalet kapsaminda belirtilen tiim resmi kamu kurum ve kuruluslarinda
giimriik islemleri i¢in gerekli olan tiim gecerli yasalara uygun olarak yapilan bagvuru, her tiirli izin
belgesi ile dilekce islemlerini denetlemek ve giimriik idarelerine sunmakla yiikiimliidiirler. Glimriik
misavirleri gercek veya tiizel kisiler adina imzaladiklar1 beyanname ile ilgili cezai hiikiimlerin
uygulanmasi agisindan beyannamede belirtilen bilgiler ile beyannameye ekli belgelerin dogrulugundan
ve ilgili rejimin gerektirdigi biitiin yiikiimliliiklere uyulmasindan sorumludur. Giimriik miisavirlerinin
meslek mensubu olabilmelerinin tecriibe, egitim seviyesi ve mesleki yeterlilik sinavi gibi belirli sartlara
baglanmasi, meslegin icrasinda kalitenin artmasini ve giimriik islemlerinde idarenin ve 6zel hukuk
kisilerinin yasadigi sikintilarin azalmasii saglamistir. 2008 yili baslarinda yapilan degisiklik ile
giimriik mevzuatinda diizenlemeye gidilmis, maliye bakanligi’nda uygulamasi benzer bir uygulamasi
olan “yeminli mali miisavirligi” meslegine uzak da olsa benzerlik gosteren “Yetkilendirilmis Giimriik
Miisaviri” miiessesesi olusturulmus ve daha 6nce giimriik idaresine bagli memur eliyle yapilan birgok
tespit ve islem Yetkilendirilmis Gilimrilk Miisavirlerine devredilmistir. Bu calismada amaglanan
giimriik miisaviri, giimriikk miisavir yardimci ve yetkilendirilmis giimriik miisavirligi mesleginin ortaya
cikis asamalarinin nasil gergeklestigi, mevzuat dahilinde nelerden ne sekilde sorumlu oldugu, meslek
mensuplarinin meslegi icrasinda karsilastigi sorunlarin neler oldugu ve bu sorunlarin ¢6ziim yollarinin
tespiti anlatilmaktadir.

Anahtar Kelimeler : Giimriik miisavirleri, vekalet s6zlesmesi, glimriik islemlerinde temsil



214

7% International EMI Entrepreneurship & Social Sciences Congress
Efects of Refund Decisions on Customs Taxes on Consmers

Glmriik Vergilerinde Geri Verme Kararlarinin Tiiketiciye Etkisi

Mustafa MERAL

Bursa Technical University
M.meral3@ticaret.gov.tr
ORCID:0000-0002-3715-8042

ABSTRACT

This study has been carried out specially to focus on the possible financial losses of consumers related
to the purchasing of some imported products that are taxed over reference pricing. In consequence of
the application of minimum pricing tools such as reference pricing and import surveillance system for
some import declarations, the importers are obliged to pay more taxes at the beginning, however some
of them can refund these taxes with administrative or court decisions. By explaining the relationship
between refund decisions and consumers, it is questioned whether the financial interests of the
consumers are adversely affected by these decisions. The steps to be followed in the refund applications
are clarified through the tables, and the deficiencies during the application process are stated within the
framework of the basic principles of consumer rights. In this study, it is concluded that the consumers,
who bear all the expenses, including taxes, at the time of sale, could not be informed of refund decisions
of the goods after the sale of the goods to the consumer, besides the consumers have to bear the tax
that should not be paid by law. It has been observed that in the sales chain, which is affected by the
conditions at the time of import and ends with the delivery to the consumer, the taxes included in the
sales price remain as a financial burden on the consumer, even if they are partially or completely
refunded by the importer. It could be noticed that this situation, which requires a discount in the sales
price under normal conditions but is not known by the consumers at the beginning because it occurs
after the sale, causes financial loss for the consumer and the importer gains a profit that is not expected
to be obtained under normal conditions. In order to overcome this problem, the consumers should be
fully and clearly informed at the time of sale about the tax refunds that may arise later on the goods
they purchased, the economic loss should be compensated within the scope of the right to
compensation, and the financial interests of the consumers should be protected by providing the
opportunity to track the taxes they paid for the goods.

Keywords: Customs taxes, import, refund, surveillance aplications, reference pricing, consumer

OZET

Bu caligsma 6zellikle referans kiymet ve gozetim uygulamasi gibi asgari kiymet uygulanmasi sonucunu
doguran giimriik beyanlarinin, kanunen 6denmemesi gereken vergiler kapsamina girdigi durumlarda
geri alinma olasiliginin bulunmasi ve bazi ithalatcilar tarafindan idare veya mahkeme kararlar ile geri
alinabilmesi sonucunda tiiketici lizerinde ortaya ¢ikan mali kayiplar nedeniyle yapilmistir. Geri verme
kararlar1 ve tliketici iliskisi ilizerine aciklamalara yer verilmis, tiiketicilerin mali ¢ikarlarinin bu
kararlardan olumsuz etkilenip etkilenmedigi arastirilmistir. Geri verme bagvurularinda hangi
asamalarin takip edilecegi tablo yardimiyla aciklanarak tiiketici haklarinin temel ilkeleri ¢ergevesinde
uygulamada ortaya ¢ikan eksiklikler belirtilmistir. Caligmada, esyanin tiiketiciye satilmasindan sonraki
asamada gerceklesen geri verme kararlarindan, satis aninda vergiler dahil tiim masraflar1 yiiklenen
tilketicilerin bilgisi olamadig1 ayrica tiiketicilerin kanunen ddenmemesi gereken vergiye katlandigi
sonucuna ulasiimustir. ithalat anindaki kosullardan etkilenen ve tiiketiciye ulasmasi ile son bulan satis
zincirinde, satis fiyatina dahil edilmis olan vergilerin, kismen veya tamamen ithalat¢1 tarafindan geri
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alinsa da tiiketici tizerinde mali yiik olarak kaldig1 goriilmiistiir. Normal kosullar altinda satis fiyatinda
indirimi gerektiren; ancak satistan sonra gerceklesmesi sebebiyle tiiketiciler tarafindan bilinmeyen bu
durumun tiiketicinin mali kaybina yol actigi; ithalatginin ise normal sartlar altinda elde etmesi
beklenmeyen diizeyde kar elde ettigi tespitine yer verilmistir. Sorunun ¢dziimiine yonelik tiiketicilerin
satin aldig1 esyayla ilgili sonradan ortaya ¢ikabilecek vergi iadeleri ile ilgili satis aninda tam ve agik
olarak bilgilendirilmesi, tazmin edebilme hakki kapsaminda ekonomik kaybinin tazmin edilmesi ayrica
tiikketicilere esya i¢in 6dedigi vergileri takip etme olanagi saglanarak mali ¢ikarlarmin korunmasi
gerektigi sonucuna vartlmistir.

Anahtar Kelimeler: Giimriik vergileri, ithalat, geri verme, gdzetim uygulamasi, asgari kiymet,
Tiiketici
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Abstract

Air transport is recognized as a major factor in the development of the global economy. It is gaining
more and more value day by day with the volume of trade and the relations of countries with each
other. Commercial aviation activities are not only increasing day by day, but also the number of aircraft
and flights is accelerating with the contribution of technological developments. Although the historical
development of commercial aviation has an increasing trend, there are events that will hinder this
development on a global and regional scale from time to time. Terrorism and wars, imbalances in oil
prices, epidemics, economic recession and natural events are the leading events that negatively affect
the aviation industry. As a result of these events, the decrease in the number of passengers and the
fluctuations in oil prices adversely affected the airline companies, causing them to have difficult years.
All these crises were not only limited to the country and region in which they emerged, but also tended
to spread to all countries in a very short time. Despite all these crises, the advantage of air transportation
compared to other transportation sectors in terms of speed, comfort and safety has allowed the sector
to get stronger and stand up again. The effects of the Ukraine war, which is the most recent crisis in
the aviation sector, still remain unclear. For this reason, the aim of this study is to evaluate the effects
of the Ukraine war, which started in February 2022 and still continues, on the aviation industry from
the perspective of expert academics.

Keywords: Global Crises, Ukraine War, Aviation Industry.

Ozet

Hava tagimaciligi, kiiresel ekonominin gelismesinde baslica unsur olarak kabul edilmektedir. Ticaret
hacmi ve iilkelerin birbirleri ile olan iliskileri ile glin gectik¢e daha fazla deger kazanmaktadir. Ticari
havacilik faaliyetleri her gegen giin artmakla kalmayip hava araci ve ugus sayilart da teknolojik alanda
edinilen gelismelerin katkilariyla ivmelenerek biiylimektedir. Ticari havaciligin tarihsel gelisimi artig
egiliminde olmasina ragmen zaman zaman bu gelisime kiiresel ve bolgesel olgekte sekte vuracak
olaylar yasanmaktadir. Havacilik sektoriinii olumsuz etkileyen olaylarin basinda terdr ve savaslar,
petrol fiyatlarindaki dengesizlikler, salginlar, ekonomik durgunluk ve doga olaylar1 gelmektedir. Bu
olaylarin sonucunda meydana gelen, yolcu sayisindaki azalmalar ve petrol fiyatlarindaki dalgalanmalar
havayolu sirketlerini olumsuz etkileyerek zorlu yillar gegirmelerine sebep olmustur. Yasanan tiim bu
krizler sadece ortaya ¢iktig: lilke ve bolge ile sinirl kalmayarak c¢ok kisa siire igerisinde tiim tilkelere
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yayillma egilimi gostermistir. Tim bu krizlere ragmen hava tasimaciliginin hiz, konfor ve giivenlik
acisindan diger tasimacilik sektorlerine kiyasla avantajli olmast her seferinde sektoriin giliglenerek
tekrar ayaga kalkmasina olanak vermistir. Havacilik sektoriinde en son yasanan kriz olan Ukrayna
savaginin yaratabilecegi etkiler ise halen belirsizligini korumaktadir. Bu sebeple bu ¢alismanin amaci,
Subat 2022 de baslayan ve hala devam etmekte olan Ukrayna savaginin havacilik sektoriine etkilerini
uzman akademisyenlerin bakis agisiyla degerlendirmektir.

Anahtar Kelimeler: Kiiresel Krizler, Ukrayna Savasi, Havacilik Sektorii.
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Abstract

Today, with increasing competition and globalization, the importance of the concept of sustainability
is increasing day by day. The concept of sustainability, which is used in many areas, requires businesses
to manage not only economic factors but also social and environmental factors together in order to
compete in today's conditions and ensure their long-term sustainability. The aim of this study is to
evaluate the corporate sustainability performances of 4 companies operating in the energy sector, which
are included in the Sustainability Index in Borsa Istanbul, by examining the five-year sustainability
reports for the years 2016-2020. This study is important in terms of giving the opportunity to evaluate
the economic, social and environmental sustainability performances of enterprises. The TOPSIS
method, which is one of the Multi-Criteria Decision Making methods, was used to evaluate the
corporate sustainability performances of the energy companies included in the research. Within the
scope of the study, the sustainability reports of the enterprises were examined in economic, social and
environmental dimensions, and the sustainability performance rankings were made according to the
years. As a result of the analysis, it was observed that Akenerji drew attention with its environmental
dimension in 2016, its economic dimension in 2017, and its social dimension in 2019. While Aksa
Energy drew attention with its environmental dimension in 2017 and its economic dimension in 2018,
it was observed that it drew attention with its social dimension in 2020. Enerjisa Enerji has been
observed to be at the forefront in 2020 with its economic, social and environmental dimensions. Zorlu
Energy, on the other hand, stood out with its social dimension in 2017 and its environmental dimension
in 2018, while in 2020 it was observed to be at the forefront with its economic dimension.

Key Words: Sustainability, Sustainability Reporting, Corporate Sustainability, TOPSIS, Energy
Sector
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Ozet

Giliniimiizde artan rekabet ve kiiresellesme ile birlikte siirdiirtilebilirlik kavraminin 6nemi giin gegtikce
artmaktadir. Bir¢ok alanda kullanilan siirdiiriilebilirlik kavrami isletmelerin gliniimiiz kosullarinda
rekabet edebilmeleri ve uzun vadede devamliliklarini saglayabilmeleri i¢in sadece ekonomik faktorleri
degil bunun yani sira sosyal ve g¢evresel faktorleri de birlikte yonetmesini gerekli kilmaktadir. Bu
arastirmanin amaci, Borsa Istanbul’da Siirdiiriilebilirlik Endeksinde yer alan enerji sektoriinde faaliyet
gosteren 4 firmanin 2016-2020 yillarina ait bes yillik siirdiirtilebilirlik raporlari incelenerek kurumsal
strdiirtilebilirlik performanslarini degerlendirmektir. Bu calisma isletmelerin ekonomik, sosyal ve
cevresel siirdiirtilebilirlik performanslar1 hakkinda degerlendirmelere firsat vermesi agisindan 6nem
tasimaktadir. Arastirmada yer alan enerji firmalarinin kurumsal siirdiiriilebilirlik performanslarinin
degerlendirilmesi i¢in Cok Kriterli Karar Verme yontemlerinden olan TOPSIS yontemi kullanilmistir.
Calisma kapsaminda igletmelerin siirdiiriilebilirlik raporlar1 ekonomik, sosyal ve ¢evresel boyutlarda
incelenmis olup yillara gore siirdiirtilebilirlik performans siralamalari yapilmistir. Yapilan analiz
sonucunda Akenerji 2016 yilinda gevresel boyutuyla, 2017 yilinda ekonomik boyutuyla, 2019 yilinda
ise sosyal boyutu ile dikkat ¢ektigi gozlemlenmistir. Aksa Enerji 2017 yilinda ¢evresel boyutuyla, 2018
yilinda ekonomik boyutuyla dikkat g¢ekerken 2020 yilinda sosyal boyutu ile dikkat c¢ektigi
gozlemlenmistir. Enerjisa Enerji 2020 yilinda hem ekonomik hem sosyal hem de ¢evresel boyutlariyla
on planda oldugu gozlemlenmistir. Zorlu Enerji ise 2017 yilinda sosyal boyutuyla, 2018 yilinda
cevresel boyutu ile dikkat cekerken 2020 yilinda ise ekonomik boyutu ile 6n planda oldugu
gozlemlenmistir.

Anahtar Kelimeler: Siirdiiriilebilirlik, Siirdiiriilebilirlik Raporlamasi, Kurumsal Siirdiirtilebilirlik,
TOPSIS, Enerji Sektorii
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Abstract

The increasing accumulation of waste due to pollution caused by humans causes both environmental
and economic problems in marine life, which hinders the sustainable development of countries. To
prevent countries from causing problems in the sustainable development process of waste and other
factors, world leaders came together in 2015 to set out the 17 main sustainable development goals
presented in the UNDP 2030 Sustainable Development Goals. Within these sustainable development
goals, objective 14 aims to sustainably manage marine and coastal eco-systems, protect them from
pollution, as well as address the effects of ocean acidification. Objective No. 14, which is included in
the sustainable development goals, is also determined to protect, and use the oceans, seas, and marine
resources for direct sustainable development. In this context, the Blue Flag program, which is an
environmental program developed before the determination of Sustainable Development goals for
beaches and marinas where the sea is directly connected to ensure sustainability in the seas, is a
program that contributes to the sustainability of the environment and life both nationally and
internationally. This program is run by the non-governmental, non-profit organization FEE
(Foundation for Environmental Education). The Blue Flag program was launched in France in 1985. It
has been active in Europe since 1987 and in regions outside Europe since 2001, with South Africa also
participating. Today, the Blue Flag has evolved into a truly global program with a growing number of
countries participating in the program. The Blue Flag Program also supports sustainable development.
The blue flag brings together not only environmental but also tourism activities in the national and
international arena. It has been maintained by the Environmental Education Foundation of Turkey-
TURCEYV in our country since 1993 as the only organization responsible and authorized to carry out
this program. FEE (Foundation for Environmental Education), an international environmental
organization, is also the world's largest environmental education organization.

The aim of the study is by examining the Blue Flag certificate, which provides a significant benefit in
increasing environmental awareness; To evaluate Turkey and sustainable development in the context
of blue flag certificate. In the article, first of all, the concepts of development and sustainable
development will be explained, and then the relationship between ecological perspective and
sustainable development will be revealed. Based on the basic concepts, the sustainable development
goals will be examined nationally and internationally, and the contribution of the blue flag and
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sustainable development process and blue flag studies, which are the main subject of the article, to the
sustainable development goals will be revealed. In conclusions and recommendations: the contribution
of the blue flag studies to the sustainable development goals will be evaluated from Turkey's point of
view.

Keywords: Blue Flag, environment, sustainable development, The Blue Flag Program

Ozet

Insanlarin neden oldugu kirlilik nedeniyle atik birikintilerinin giderek artmasi deniz yasaminda hem
cevresel hem de ekonomik anlamda sorunlara neden olmakta, bu durum ise iilkelerin siirdiiriilebilir
kalkinmasim engellemektedir. Ulkelerin siirdiiriilebilir kalkinma siirecinde atiklarin ve diger etkenlerin
sorunlara neden olmasini engellemek i¢in amaciyla Diinya liderleri 2015 yilinda bir araya gelerek,
UNDP 2030 Siirdiiriilebilir Kalkinma hedefleri kapsaminda sunulan 17 temel siirdiiriilebilir kalkinma
amaclarini ortaya koymustur. Bu siirdiiriilebilir kalkinma amaglari i¢inde; 14 nolu amag deniz ve kiy1
eko-sistemlerini siirdiiriilebilir bigimde ydnetmeyi, kirlenmeden korumayi ve ayrica okyanus
asitlenmesinin etkilerini ele almay1 amaglamustir. Siirdiiriilebilir kalkinma amaglari i¢inde yer alan 14
Nolu amag ile ayrica dogrudan siirdiiriilebilir kalkinma i¢in okyanuslari, denizleri ve deniz
kaynaklarin1 korumak ve siirdiiriilebilir kullanmak seklinde belirlenmistir. Denizlerin korunmasi
insanlarin gelirlerinin artmasini ve sagliklarinin iyilesmesini saglayarak iilkelerin gelismesine ve
kalkinmasina gii¢ katar. Bu baglamda denizlerdeki siirdiiriilebilirligin saglanmasi i¢in denizin
dogrudan baglantili oldugu plajlar ve marinalar icin Sirdiiriilebilir Kalkinma hedeflerinin
belirlenmesinden Once gelistirilen bir g¢evre programi olan Mavi Bayrak programi Mavi Bayrak
cevrenin ve yasamin siirdiiriilebilirliginde hem ulusal hem de uluslararas1 anlamda katki yapan bir
programdir. Bu program, hiikiimet dis1, kdr amaci giitmeyen kurulus FEE (Cevre Egitimi Vakfi)
tarafindan yiiriitiilmektedir. Mavi Bayrak programi 1985 yilinda Fransa'da baslatilmistir.1987 yilindan
itibaren Avrupa'da, Giiney Afrika'nin da katildigi 2001 yilindan bu yana Avrupa disindaki bolgelerde
faaliyet gostermektedir. Bugiin Mavi Bayrak, programa katilan giderek artan sayida iilke ile gergcek
anlamda kiiresel bir program sekline doniistii. Mavi Bayrak Programu siirdiiriilebilir kalkinmay1 da
desteklemektedir. Mavi bayrak sadece ¢evre degil ayn1 zamanda turizm faaliyetlerini de ulusal ve
uluslararas1 alanda bir araya getirmektedir. Ulkemizde Tiirkiye Cevre Egitim Vakfi-TURCEV
tarafindan, bu programi yiriitmekten sorumlu ve yetkili tek kurulus olarak 1993 yilindan bu yana
strdiirilmektir. Uluslararas1 bir ¢evre kurulusu olan FEE (Cevre Egitimi Vakfi) ayni zaman da
diinyanin en biiyiik ¢evre egitim kurulusudur.

Calismanin amaci; cevresel farkindaligin arttirilmasinda 6nemli bir fayda saglayan Mavi Bayrak
sertifikasini inceleyerek; Mavi bayrak sertifikas1 baglaminda Tirkiye ve siirdiiriilebilir kalkinmay1
degerlendirmektir. Makalede oncelikle kalkinma ve siirdiiriilebilir kalkinma kavramlar agiklanacak,
sonrasinda ekolojik perspektif ve siirdiiriilebilir kalkinma iligkisi ortaya koyulacaktir. Temel
kavramlara dayanilarak, siirdiiriilebilir kalkinma amaglar1 ulusal ve uluslararasi acidan irdelenerek,
makalenin temel konusu olan mavi bayrak ve siirdiiriilebilir kalkinma siireci ve mavi bayrak
caligmalarinin siirdiiriilebilir kalkinma amaclarina katkisi ortaya koyulacaktir. Sonug ve onerilerde:
mavi bayrak caligmalarinin = siirdiiriilebilir kalkinma amaglarina katkis1 Tiirkiye acisindan
degerlendirilecektir.

Anahtar Kelimeler: Mavi Bayrak, Cevre, Siirdiiriilebilir Kalkinma, Mavi Bayrak Programi
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Abstract

Today, organizations are faced with economic crises, workforce losses, unequal distribution of
knowledge and power. Such an environment creates organizations that are constantly changing and
trying to attract resources towards their center with strong competition. It is necessary to integrate
factors such as technology, leadership, knowledge and power and to come up with appropriate
strategies with various combinations in order to keep human resources and other resources within
themselves and to meet changes and competition proactively. Leadership is seen as the most important
variable to be able to carry out these activities successfully (Kogel, 2020:585). Leadership is the process
of facilitating individual and collective efforts to achieve common goals and influencing others to
understand and accept what is to be done and how (Yukl, 2010: 8). However, a single leadership style
cannot be expected to be globally effective (Bennis, 2007: 5). “Effective leaders have an expansive
behavioral repertoire and can effectively apply the appropriate responses to different situations”
(Zaccaro, 2007: 9). Paternalistic leadership is a leadership style whose effectiveness varies according
to many factors such as organizational culture (Koksal, 2011: 120), especially social culture (Aycan,
2006: 462). Paternalistic leadership is defined as ““a style that combines strong discipline and authority
with fatherly benevolence and moral integrity couched in a personalistic atmosphere” (Farh ve Cheng,
2000: 94).

Paternalistic leadership has positive effects on organizational commitment (Pellegrini, Scandura, &
Jayaraman, 2010: 407). In cultures where paternalistic leadership is accepted, it has been determined
that paternalistic leadership reduces turnover intention (Kara et al., 2020: 133; Ozer & Yurdun, 2012:
77); it has positive effects on job satisfaction (Pellegrini & Scandura, 2006: 272; Pellegrini, Scandura
& Jayaraman, 2010: 407), organizational justice (Nal & Tarim, 2019: 1200) and organizational
citizenship behavior (Sendogdu & Erdirencelebi, 2014: 267). Benevolent and moral leadership
dimensions increase work motivation (Niu, Wang, & Cheng, 2009: 37) and organizational
identification (Korkmaz, Gokdeniz, & Zorlu, 2018: 961). Additionally, it has been determined that
there is a positive relationship between moral paternalistic leadership and employee voice (Dedahanov
et al., 2016: 11). However, it is also known that it causes negative organizational outputs due to its
different dimensions such as the authority and expectation of loyalty (Soylu, 2011: 224). Therefore,
the effect of paternalistic leadership on organizations or employees may vary according to many
factors. Therefore, our study will investigate the relationship between paternalistic leadership and
psychological contract breach, and the mediating role of perceived organizational justice in this
relationship, if any. “The term psychological contract refers to an individual's beliefs regarding the
terms and conditions of a reciprocal exchange agreement between that focal person and another party”
(Rousseau, 1989: 123), and psychological contract breach occurs when one of the parties perceives
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that these terms and conditions are not fulfilled (Robinson & Rousseau, 1994: 247). Organizational
justice, on the other hand, is defined as a general perception of what is fair in the workplace, consisting
of distributive justice, procedural and interactional justice (Robbins & Judge, 2013: 257). The main
problem of the research is “How does paternalistic leadership affect psychological contract breach?”
and, “Does perceived organizational justice play a mediating role in this effect?”

Keywords: Paternalistic Leadership, Psychological Contract Breach, Perceived Organizational
Justice, Kayseri Organized Industrial Zone

Ozet

Giliniimiizde organizasyonlar ekonomik krizler, ig giicii kayiplari, esit olmayan bilgi ve gii¢c dagilimu ile
kars1 karsiyadir. Boyle bir ortam gii¢lii bir rekabet ile kaynaklar1 kendi merkezine dogru ¢ekme
cabasina giren ve siirekli degisen organizasyonlar ortaya ¢ikarmaktadir. Insan kaynaklarmni ve diger
kaynaklar1 kendisinde tutabilmek, degisimleri ve rekabeti proaktif bir bigimde karsilayabilmek i¢in
teknoloji, liderlik, bilgi, gii¢ gibi faktorleri entegre etmek ve ¢esitli kombinasyonlarla uygun stratejiler
ortaya ¢ikarmak gerekmektedir. Liderlik, bu faaliyetleri basarili bir sekilde gerceklestirebilmek i¢in en
onemli degisken olarak goriilmektedir (Kogel, 2020: 585). Liderlik, ortak hedeflere ulasmak ig¢in
bireysel ve toplu ¢abalari kolaylastirma ve neyin nasil yapilacagini anlamalari1 ve kabul etmeleri i¢in
baskalarini etkileme siirecidir (Yukl, 2010: 8). Ancak tek bir liderlik tarzinin kiiresel olarak etkili
olmasi kesin olarak beklenemez (Bennis, 2007: 5). “Etkili bir lider genis bir davranis repertuvarina
sahiptir ve farkli durumlara uygun tepkileri etkili bir sekilde uygulayabilir” (Zaccaro, 2007: 9).
Paternalist liderlik de toplumsal kiiltiir (Aycan, 2006: 462) basta gelmek {izere, orgiitsel kiiltiir (Koksal,
2011: 120) vb. pek cok faktore gore etkililigi degiskenlik gosteren bir liderlik tarzidir. Paternalist
liderlik, kisisel bir atmosferde ifade edilen, giiclii disiplin ve otorite ile baba sefkatini ve ahlaki
biitiinligii birlestiren bir stil olarak tanimlanir (Farh ve Cheng, 2000: 94)

Paternalist liderlik orgiitsel baglilik tizerinde olumlu etkilere sahiptir (Pellegrini, Scandura ve
Jayaraman, 2010: 407). Paternalist liderligin kabul gordiigii kiiltiirlerde isten ayrilma niyetini azalttig
(Kara vd., 2020: 133; Ozer ve Yurdun, 2012: 77); is tatmini (Pellegrini ve Scandura, 2006: 272;
Pellegrini, Scandura ve Jayaraman, 2010: 407), 6rgiitsel adalet (Nal ve Tarim, 2019: 1200) ve orgiitsel
vatandaslik davranisi (Sendogdu ve Erdirengelebi, 2014: 267) lizerinde olumlu etkileri oldugu
bulunmustur. Paternalist liderligin yardimsever ve ahlaki liderlik boyutlarinin is motivasyonunu (Niu,
Wang ve Cheng, 2009: 37) ve orgiitsel 6zdeslesmeyi (Korkmaz, Gokdeniz ve Zorlu, 2018: 961)
artirdigt; ahlaki paternalist liderlik ile calisan sesliligi arasinda pozitif bir iliski oldugu saptanmistir
(Dedahanov vd., 2016: 11). Ancak sahip oldugu otorite ve sadakat beklentisi gibi farkli boyutlar
dolayisiyla olumsuz orgiitsel ¢iktilara sebep oldugu da bilinmektedir (Soylu, 2011: 224). Dolayisiyla
paternalist liderligin Orgiitler ya da calisanlar iizerindeki etkisi pek ¢ok faktore gore degiskenlik
gosterebilir. Bu nedenle ¢alismamiz paternalist liderlik ile psikolojik s6zlesme ihlali arasindaki iliskiyi
ve varsa bu iligkide algilanan orgiitsel adaletin araci roliinii aragtiracaktir. “Psikolojik s6zlesme terimi,
bir bireyin, kendisi ile diger taraf arasindaki karsilikli degisim anlagsmasinin hiikiim ve kosullarina
iligkin inang¢larini ifade etmektedir” (Rousseau, 1989: 123) ve taraflardan birinin bu hiikiim ve
kosullarin yerine getirilmedigini algilamas1 durumunda psikolojik sozlesme ihlali ortaya cikar
(Robinson ve Rousseau, 1994: 247). Orgiitsel adalet ise dagitim adaleti, islemsel ve etkilesimsel
adaletten olusan, isyerinde neyin adil olduguna dair genel bir algi olarak tanimlanmaktadir (Robbins
ve Judge, 2013: 257).

Arastirmanin temel problemi; “Paternalist liderligin, psikolojik s6zlesme ihlali tizerindeki etkisi nasil
ve ne yondedir? Bu etkide algilanan Orgiitsel adalet aracilik rolii iistlenir mi?” seklindedir. Bu
cercevede arastirmanin amaci Kayseri ili Organize Sanayi Bolgesi’nde bulunan isletmelerde paternalist
liderligin psikolojik sdzlesme ihlali {izerindeki etkisini ve bu etkide algilanan orgiitsel adaletin araci
rollinii analiz etmektir. Sonugta elde edilecek bulgular dogrultusunda bu bdélgedeki 6zellikle insan
kaynaklar1 yoneticilerine 6nerilerde bulunulacaktir.
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Abstract

The concept of identification is defined as a process led by the emotional bond that develops between
others and the individual and the perception of similarity emerges (Tokg6z and Seymen, 2013: 63).
The concept of organizational identification was used by Edward Tolman in 1943 and the concept; It
has been defined as the individual's attachment to any formation or structure that it sees self as a part
of. Concept in a different source; It has been explained as the process of incorporating one's perceptions
of the organization as a member of a particular organization into their self-definition (Dutton, Dukerich,
& Harquail, 1994: 239). A high standard of living requires subjective well-being. Subjective well-being
serves as an umbrella concept for happiness, health, development and optimal functioning in both
positive and negative conditions. Well-being not only reflects health and happiness, but also serves an
evaluative function in the process of self-determination (Karatas, Uzun and Tagay, 2021: 2). Well-
being not only reflects health and happiness, but also serves an evaluative function in the process of
self-determination (Karatas, Uzun and Tagay, 2021: 2). Life satisfaction is accepted as one of the basic
indicators of subjective well-being. Subjective well-being is a concept with emotional and cognitive
aspects. While the emotional aspect is examined under two headings as positive and negative emotions,
the cognitive, that is, judgmental aspect, points to life satisfaction (Muilenburg-Trevino, Pittman, &
Holmes, 2012: 110; Bekmezci & Mert, 2018: 168). The concept of presenteism refers to employees
who suffer greatly from their jobs or some aspects of the organizational climate and therefore cannot
contribute to their work at all (Gilbreath and Karimi, 2012: 115). Employees in such environments are
likely to be less productive, make more mistakes, provide lower quality service, and be less innovative.
The common point of the definitions on presenteism is that presenteeism is seen as a negative and
should be avoided (Lohaus and Habermann, 2019: 44).

The main problem of the research; “Do organizational identification and life satisfaction affect
presenteeism?” search for an answer to the question. In this context, it will be determined whether
presenteeism behavior can be explained by organizational identification and life satisfaction with a
research to be carried out on the employees in the Kayseri Organized Industrial Zone.

Keywords: Presenteism, Identification, Life satisfaction, Kayseri Organized Industrial Zone.
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Ozet

Ozdeslesme kavrami digerleri ile birey arasinda gelisen duygusal bagin énderlik ettigi ve benzerlik
algisinin ortaya ciktig1 bir siire¢ olarak tanmimlamustir (Tokgdz ve Seymen, 2013: 63). Orgiitsel
0zdeslesme kavrami ise Edward Tolman tarafindan 1943 yilinda kullanilmis ve kavram; bireyin,
kendisini bir pargasi olarak gordiigii herhangi bir olusuma ya da yapiya bagl olmasi seklinde
tanimlanmistir (Aktas ve Akdemir, 2019: 314). Farkli bir kaynakta kavram; kisinin belirli bir 6rgiitiin
iiyesi olarak orgiite doniik algilarini 6z tanimina dahil etme siireci olarak agiklanmistir (Dutton,
Dukerich ve Harquail, 1994: 239). Yiiksek yasam standardi, 6znel iyi olusu gerektirir. Oznel iyi olma,
hem olumlu hem de olumsuz kosullarda, mutluluk, saglik, gelisme ve optimal isleyis i¢in bir semsiye
kavram olarak hizmet eder. lyi olus, yalmzca saglikli olmay1 ve mutlulugu yansitmakla kalmaz, ayni
zamanda kendi kaderini tayin etme siirecinde degerlendirici bir isleve de hizmet eder (Karatag, Uzun
ve Tagay, 2021: 2). Yasam tatmini, Oznel iyi olusun temel gostergelerinden biri olarak kabul
edilmektedir. Oznel iyi olus, duygusal ve bilissel yonii bulunan bir kavramdir. Duygusal yon, olumlu
ve olumsuz duygular olarak iki baslik altinda incelenirken, bilissel yani yargilamaya doniik yon yasam
tatminine isaret etmektedir (Muilenburg-Trevino, Pittman ve Holmes, 2012: 110; Bekmezci ve Mert,
2018: 168). Presenteizm kavrami, islerinden ya da orgiitsel iklimin bazi yonlerinden ¢ok sikint1 geken
ve bu nedenlerle islerine neredeyse hi¢ katkida bulunamayan calisanlar1” ifade eder (Gilbreath ve
Karimi, 2012: 115). Boylesi ortamlarda calisanlarin daha az iiretken olmalari, daha fazla hata
yapmalari, daha diisiik kaliteli hizmet sunmalar1 ve daha az yenilik¢i olmalari muhtemeldir.
Presenteizm iizerine yapilmis tanimlamalarin ortak noktasi, presenteizmin olumsuz ve kaginilmasi
gereken bir durum olarak goriilmesidir (Lohaus ve Habermann, 2019: 44).

Arastirmanin temel problemi; “Orgiitsel dzdeslesmenin ve yasam tatminin presenteeism iizerinde etkili
midir?” sorusuna cevap aranmaktadir. Bu ¢er¢evede Kayseri Organize Sanayi Bolgesinde ¢alisanlar
izerinde gerceklestirilecek bir arastirma ile presenteeism davranisinin, orglitsel 6zdeslesme ve yasam
tatmini ile agiklanip aciklanamayacagi belirlenecektir.

Anahtar Kelimeler: Presenteizm, Ozdeslesme, Yasam tatmini, Kayseri Organize Sanayi Bolgesi.
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Abstract
The competitive priorities of the companies, summarized as quality, cost and time, have always
maintained their importance in the every field. Internal and external comparisons are important in
determining and evaluating competitive priorities. In this respect, benchmarking used as an external
comparison tool and budgets used as an internal comparison tool have an important place in
determining competition priorities as well as many application areas.
In this study, which was designed from this point of view and carried out in the provinces of Istanbul,
Ankara, Kocaeli and Bolu, the data collected with the help of a questionnaire were analyzed by least
square structural equation analysis.
According to the findings, as the level of benchmarking increases, a significant increase is observed in
the implementation level of competition priorities, while benchmarking also increases the level of
budgeting. In the study, it was also observed that competition priorities increased significantly in
companies with high budgeting levels.

Keywords: Benchmarking, budgeting, competitive priorities.

Ozet

Firmalarin kalite, maliyet ve zaman olarak 6zetlenen rekabet Oncelikleri her zaman ve her alanda
onemini korumustur.  Rekabet Onceliklerinin belirlenmesi ve degerlendirmesinde i¢ ve dis
karsilagtirmalar 6nemlidir. Bu acidan bir dis karsilastirma araci olarak kullanilan kiyaslama ve i¢
karsilagtirma araci olarak kullanilan biitgelerin pek ¢ok uygulama alan1 yaninda rekabet 6nceliklerinin
belirlenmesinde de 6nemli bir yeri vardir.

Bu noktadan hareketle tasarlanan ve Istanbul, Ankara, Kocaeli ve Bolu illerinde gerceklestirilen
caligmada anket yardimi ile toplanan veriler kismi en kiiciik kareli yapisal esitlik analizi ile
incelenmistir.

Bulgulara gore kiyaslama diizeyi arttikca rekabet onceliklerinin uygulama diizeyinde de anlamli bir
artis gozlenirken kiyaslama ayni zamanda biit¢eleme diizeyini de artirmaktadir. Calismada ayrica
biitgeleme diizeyi yiiksek olan firmalarda rekabet 6nceliklerininde anlamli sekilde artitigi gézlenmistir.

Anahtar Kelimeler: Kiyaslama, biitceleme, rekabet 6ncelikleri.
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OZET

Asimetrik bilgi, bir piyasada taraflardan birinin digerine gore, o piyasa ile ilgili iirin veya hizmet
hakkinda daha fazla bilgiye sahip olmasi seklinde ifade edilmektedir. Kurumsal yonetim ise,
isletmelerin ilkesel olarak adil, seffaf, hesap verilebilir ve sorumluluk olgulari temelinde yonetilmesi
olarak tanimlanmaktadir. Giinlimiizde olduk¢a yogun karsilasilan ekonomik krizler ve iflaslardan
dolay1 kurumsal yénetim kavrami giderek daha énemli hale gelmektedir. Iyi bir kurumsal yénetime
sahip isletmelerin asimetrik bilgi sorunundan daha az etkilenecegi, bankacilik risklerini daha iyi
yonetebilecekleri ve finansal performanslarinin daha yiiksek olacagi degerlendirilmektedir. Bu ¢aligma
ile Borsa Istanbul, kurumsal yénetim (XKURY) endeksinde yer alan bankalarin, asimetrik bilgi teorisi
cercevesinde finansal performansa etkileri agisindan kurumsal yonetimde de onemli yeri olan bazi
degiskenlerin incelenmesi amaglanmaktadir. Calismanin bagimli degiskeni; banka aktif karlilik orani,
bagimsiz degiskenleri; yonetim kurulu biiyiikliigii, yonetim kurulundaki bagimsiz {iye sayisi, bagimsiz
iiyelerin yonetim kuruluna orani, halka ag¢iklik orani ve yerli ortaklik orani unsurlar1 temel alinmstir.
Bu kapsamda elde edilen veriler 2008-2021 yillar1 arasindaki dénemi kapsamaktadir. llgili
donemlerde, bankalara ait finansal veriler, STATA programi araciligi ile panel veri analiz yontemi
kullanilarak analiz edilmistir. Yapilan analiz sonrasinda, asimetrik bilgi cergevesinde kurumsal
yonetimin bankalarin finansal performans: ilizerindeki etkisi oldugu tespit edilmistir. Bankalarin
yonetim kurulunda yer alan iiye sayist arttikca aktif karliligin azaldigi fakat yonetim kurulundaki
bagimsiz iiye orani arttik¢a aktif karliligin arttig1 goriilmiistiir.

Anahtar Kelimeler: Finans, Bankacilik, Finansal Performans, Kurumsal Yonetim, Asimetrik Bilgi,
Vekalet Teorisi.

ABSTRACT

Asymmetric information is expressed as the fact that one of the parties in a market has more
information about the product or service related to that market than the other. Corporate governance,
on the other hand, is defined as the management of businesses on the basis of fair, transparent,
accountable and responsibility phenomena in principle. The concept of corporate governance is
becoming more and more important due to the economic crises and bankruptcies that are encountered
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quite intensely today. It is evaluated that businesses with good corporate governance will be less
affected by the asymmetric information problem, they will be able to manage their banking risks better
and their financial performance will be higher. In this study, it is aimed to examine some variables that
have an important place in corporate governance in terms of the effects of banks in Borsa Istanbul
corporate governance (XKURY) index on financial performance within the framework of asymmetric
information theory. The dependent variable of the study; bank return on assets ratio, its independent
variables The size of the board of directors, the number of independent members in the board of
directors, the ratio of independent members to the board of directors, free float rate and domestic
shareholding rate are taken as basis. The data obtained in this context covers the period between 2008-
2021. In the relevant periods, the financial data of the banks were analyzed by using the panel data
analysis method through the STATA program. After the analysis, it has been determined that corporate
governance has an effect on the financial performance of banks within the framework of asymmetric
information. It has been observed that as the number of members in the board of directors of banks
increases, the asset profitability decreases, but as the number of independent members in the board of
directors increases, the asset profitability increases.

Keywords: Finance, Banking, Financial Performance, Corporate Governance, Asymmetric
Information, Agency Theory.



230

7th International EMI Entrepreneurship & Social Sciences Congress, 20-22 June 2022, Tashkent/Uzbekistan

Examination of Digital Leadership Concepts in Terms of Generations and Some
Soci0-Demographic Variables

Dijital Liderlik Kavrammin Kusaklar ve Baz1 Sosyo-Demografik Degiskenler
Acisindan Incelenmesi

Assoc.Prof.Dr. Ilknur CEVIK TEKIN
Selguk University
ilknurtekin@selcuk.edu.tr
0000-0002-0802-1733

Prof. Dr. Adnan CELIK
Selcuk University
adnancelik@selcuk.edu.tr
0000-0002-8538-9937

Pmnar Kader ALPARSLAN
Selguk University
pinarcanalparslan@hotmail.com
0000-0002-0114-2903

Abstract

In this research conducted thorughout Konya industrial enterprises, it was aimed to measure
employees’ digital leadership perceptions in terms of socio-demographic variables and generations. It
was analyzed whether the responses of the respondents differed according to their demographic
characteristics. Research data was obtained by convenience sampling method, from employees
working in Konya hydraulic, machinery and metal industry enterprises. For this purpose, a
questionnaire was applied to 400 participants, and data from 292 of them were used in the analysis for
various reasons. For the purpose of the research, descriptive statistics, normality tests, reliability
analysis, one-way analysis of variance (ANOVA) and T test were performed. While significant
differences were discovered in the perceptions of digital leadership according to the generations and
educational status of the employees, no difference was found in the perceptions of digital leadership
according to whether the employees were managers or not. While according to the type of manager, a
significant difference was found in their digital leadership perceptions. Also, significant differences
were discovered in the digital leadership perceptions of the employees according to the variables of
marital status, gender and working time.

Keywords: Digital Leadership, Digital Transformation, Employees.

Ozet
Konya sanayi isletmelerinde yapilan bu arastirmada, ¢alisanlarin dijital liderlik algilarinin, kusaklar ve
diger sosyo-demografik degiskenler agisindan ele alinmas1 amaglanmistir. Ankete katilanlarin 6lgege
verdikleri yanitlarin demografik 6zelliklerine gore farklilik gosterip gostermedigi analiz edilmistir.
Arastirma verileri, Konya hidrolik, makina ve metal sanayi isletmelerinde calisanlardan kolayda
ornekleme yontemiyle elde edilmistir. Bu amagla 400 katilimciya anket uygulanmus, ¢esitli nedenlerle
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292 veri analiz kapsaminda kullanilmistir. Arastirma amaci dogrultusunda, tanimlayici istatistikler,
normallik testleri, giivenirlik analizi, tek yonlii varyans analizi (ANOVA) ve T testi yapilmistir.
Calisanlarin kusaklar ve egitim durumu degiskenlerine gore dijital liderlik algilarinda anlamli
farkliliklar bulgulanirken, calisanlarin yonetici olup olmamasina gore dijital liderlik algilarinda
herhangi bir farklilik tespit edilmemistir. Calisanlarin yonetici tiiriine gore dijital liderlik algilarinda
anlamlt bir farkliliga rastlanmamistir. Calisanlarin dijital liderlik algilarinda, medeni durum, cinsiyet
ve calisma siiresi degiskenlerine gore de anlamli farkliliklar bulgulanmistir.

Anahtar Kelimeler: Dijital Liderlik, Caligsanlar
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Abstract

Supervision is an important phenomenon that must be implemented not only in administrative
structures but also in social organizations. In the most general terms, auditing is to evaluate whether a
predetermined purpose has been achieved. In addition, the audit aims to measure the extent to which
the management implements its planning, coordination and organizational duties, and carries out
corrective actions through control mechanisms. Auditing is the control of the relevance,
appropriateness and effectiveness of the activities carried out in an organization. Supervision of public
administration is an extremely important issue in states of law. Audit procedures of public
administration are political audit, administrative audit, ethical audit, audit by ombudsman and judicial
audit. Public services are carried out by the administrations spread throughout the country. It has
unilateral superior and privileged powers for the execution of these services. It is necessary to prevent
arbitrary practices and supervise the administration by binding the use of these decision-making
mechanisms to certain rules. Conceptually, ethics is the individual's practice and maintenance of good
by analyzing behavioral standards and value judgments. In this respect, ethical control in public
administration focuses on the ethical behaviors that officials must comply with while conducting public
affairs. Good management understanding will emerge when the determined objectives are achieved in
the most appropriate way. Achieving the goals is possible with the correct behavior of the personnel in
the organization. Whether the personnel complies with ethical behavior or not is revealed through
ethical auditing. The fact that the management works in accordance with the ethical principles, wastage
in services, It will not only destroy inefficiency and inefficiency, but also will give people a sense of
trust in public administration and the organization, and will be an indicator of the healthy and safe
functioning of the bureaucracy. In this study, first of all, audit procedures in public administration will
be mentioned, and then “ethical audit in public administration”, which requires adherence to ethical
principles and rules, ethical behavior principles that public administration must comply with and
regulations in current legislation will be examined.

Keywords: Audit, ethics, ethics in public administration, administration.
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Ozet

Denetim yalnizca yonetsel yapilarda degil, sosyal orgiitlenmelerde uygulanmasi lazim gelen miithim
bir olgudur. Denctim en genel ifadeyle Onceden belirlenen bir amaca erisilip erisilmedigini
degerlendirmektir. Ayrica denetim, yonetimin planlama, esglidiim ve organizasyon gorevlerini ne
derece uyguladigini 6lgmeyi de amaglar ve denetim mekanizmalari sayesinde diizeltici faaliyetler
yuriitiir. Denetim bir teskilatta yapilan faaliyetlerin amaca uygunlugu, yerindeligi ve etkinliginin
kontrol edilmesidir. Kamu ydnetiminin denetimi hukuk devletlerinde son derece miihim bir husustur.
Kamu yo6netiminin denetim usulleri siyasal denetim, yonetsel denetim, etik denetim, kamu denetgisi
yoluyla denetim ve yargisal denetimdir. Kamu hizmetleri, {ilke ¢capinda yayilmis olan idareler eliyle
yiiriitiilmektedir. Bu hizmetlerin ylriitiilebilmesi i¢in de tek tarafli iistiin ve ayricalikli yetkilere
sahiptir. Bu karar alma mekanizmalarini kullanma durumlart belli kurallara baglanarak keyfi
uygulamalarin engellenmesi ve yonetimin denetlenmesi gereklidir. Kavramsal olarak etik, bireyin
davranis standartlarini ve deger yargilarini analiz ederek iyiyi uygulamasi ve onlart devam ettirmesidir.
Bu bakimdan kamu yonetiminde etik denetimi, gorevlilerin kamusal isleri yiiriitiircken uymasi gerekli
etik davranislar iizerinde durmaktadir. Iyi yonetim anlayis1 belirlenen amaglara en uygun sekilde
ulasilmasi durumunda ortaya ¢ikacaktir. Amaclara ulasmak personelin oOrgiitte sergiledikleri dogru
davranislarla miimkiindiir. Personelin etik davraniglara uyup uymadig etik denetim sayesinde ortaya
¢ikmaktadir. Yonetimin etik ilkelerine bagli islerde bulunmasi hizmetlerdeki israf, verimsizlik ve
etkinsizligi yok edecegi gibi insanlarin kamu yonetimine ve orgiite giiven duygusunu kazandiracak,
biirokrasinin saglikli ve giivenli sekilde islediginin bir gostergesi olacaktir. Bu ¢aligmada 6nce kamu
yonetiminde denetim usullerinden bahsedilecek ve sonrasinda etik ilke ve kurallara bagli kalmasini
ongoren “kamu yonetiminde etik denetimi” ile kamu yonetiminin uymasi gereken etik davranis ilkeleri
ve gilincel mevzuattaki diizenlemeler incelenecektir.

Anahtar Kelimeler: Denetim, etik, kamu yonetiminde etik, idare.
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Abstract

This research was carried out to determine the relationship between the entrepreneurship of school
administrators and their psychological capital. The research was carried out in relational research
design, which is one of the quantitative research approaches. The universe of the research consists of
school administrators in Bayrampasa district of Istanbul. Simple random sampling method was
employed as the sampling method. The data collection tools were sent to all school administrators in
the universe. Principal Entrepreneurship Scale and Psychological Capital Scale were used as data
collection tools. Data were analyzed with the SPSS computer program. Correlation analysis was
performed to determine the relationship between the two variables of the study, and as a result of the
research, a high level of correlation was found between the entrepreneurship of school administrators
and their psychological capital. As a result, a simple linear regression analysis was made and it was
determined that the psychological capital of school administrators explained 69% of their
entrepreneurship. As a result of the research, it was suggested to conduct research on the initiative-
taking skills, leadership styles, and entrepreneurship of school administrators. In short, this study is
important in terms of revealing that the high level of psychological capital, which is one of the personal
capital of school administrators, can also lead to high entrepreneurship.

Keywords: School Administrators, Entrepreneurship, Psychological Capital.

Ozet

Bu arastirma okul yoneticilerinin girisimcilikleri ile psikolojik sermayeleri arasindaki iligkinin tespit
edilmesi amactyla yapilmistir. Arastirma nicel aragtirma yaklagimlarindan iligkisel arastirma deseninde
yapilmistir. Arastirmanin evrenini Istanbul ili Bayrampasa ilcesi okul yéneticileri olusturmaktadir.
Ornekleme ydntemi olarak basit tesadiifi drnekleme yontemi belirlenmistir. Evrendeki tiim okul
yoneticilerine veri toplama araci ulastirilmistir. Veri toplama araci olarak Yonetici Girisimcilik Olgegi
ve Psikolojik Sermaye Olgegi kullanilmustir. Verilerin analizi SPSS bilgisayar programu ile yapilmistir.
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Arastirmanin iki degiskeni arasindaki iliskinin tespiti i¢in korelasyon analizi yapilmis olup arastirma
sonucunda okul yoneticilerinin girisimcilikleri ile psikolojik sermayeleri arasinda yiiksek diizeyde
iliski bulunmustur. Bunun sonucunda basit dogrusal regresyon analizi yapilmis olup okul
yoneticilerinin psikolojik sermayelerinin girisimciliklerinin % 69’linii agikladig1 tespit edilmistir.
Arastirmanin sonucunda okul yoneticilerinin inisiyatif alma becerileri, liderlik stilleri ile
girigsimcilikleri {izerine aragtirmalar yapilmasi onerilmistir. Kisacast bu ¢alisma okul yoneticilerinin
kisisel sermayelerinden olan psikolojik sermayelerinin yiiksek diizeyde olmasinin girisimciliklerinin
de yiiksek olabilecegini ortaya koymasi agisindan 6nemlidir.

Anahtar Kelimeler: Okul Yoneticileri, Girisimcilik, Psikolojik Sermaye.
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Abstract

In recent years, social media platforms allow small and medium-sized businesses (SMESs) to develop
entrepreneurial business strategies such as brand management and competition. However, limited
research has evaluated the relationship between social media, entrepreneurial marketing and firm
performance. This study aims to reveal the role of social media as a source of innovative ideas and
customer-oriented entrepreneurial marketing strategies in the firm performance of SMEs. For this
purpose, survey interviews will be conducted with SME officials operating in Nevsehir in line with the
information on the number of SMEs received from Nevsehir KOSGEB and Chamber of Commerce
and Industry. After testing the reliability and validity of the collected data with explanatory and
confirmatory factor analyzes, the relationships between the structures in the research model will be
subjected to mediation analysis with the AMOS program. As a result of the analysis, it is predicted that
social media, as a source of innovative ideas, will have a direct positive effect on the overall firm
performance of SMEs; When the variable of customer-oriented entrepreneurial marketing strategies
enters this relationship as a mediator, the change in the significance and power of the direct effect
between the variables will reveal the role of the mediator variable. This research has some practical
implications for SMEs by contributing to a better understanding of the entrepreneurial marketing
framework with its literature summary and empirical findings.

Keywords: Entrepreneurial Marketing Strategies, Social Media as Source of Ideas, SMEs
Performance.

Ozet

Son yillarda sosyal medya platformlari, kiiciik ve orta biiyiikliikteki isletmelerin (KOBI) marka
yonetimi ve rekabet gibi girisimci is stratejilerini gelistirmelerine olanak saglamaktadir. Ancak sinirli
saylida arastirma sosyal medya, girisimci pazarlama ve firma performans: arasindaki iligskiyi
degerlendirmistir. Bu ¢alisma, KOBI’lerin firma performanslarinda, yenilik¢i fikir kaynag olarak
sosyal medyanin ve miisteri odakli girisimci pazarlama stratejilerinin roliinii ortaya koymay1
amaglamaktadir. Bu amag dogrultusunda Nevsehir Kosgeb ve Ticaret Sanayi Odas1’dan alman KOBI
sayis1 bilgisi dogrultusunda Nevsehir’de faaliyet gosteren KOBI yetkilileri ile anket gdriismeleri

2Bu calisma devam etmekte olan “Sosyal Medya Kullanimi ve Firma Performansi Arasindaki iliskide Miisteri Odakli
Girisimsel Pazarlama Stratejilerinin Araci Roli” baslikh yiksek lisans tezinden Gretilmistir.
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yapilacaktir. Toplanan verilerin giivenilirligi ve gegerliligi agiklayici ve dogrulayici faktor analizleri
ile sinandiktan sonra aragtirma modelindeki yapilar arasindaki iligskiler AMOS programu ile aracilik
analizine tabi tutulacaktir. Analizler sonucunda yenilik¢i fikir kaynagi olarak sosyal medyanin,
KOBI’lerin genel firma performansi iizerinde dogrudan pozitif yonde etkisi olacag1 dngériiliirken; bu
iliskiye miisteri odakli girisimci pazarlama stratejileri degiskeni araci olarak girdiginde degiskenler
arast dogrudan etkinin anlamliligindaki ve giiciindeki degisim aract degiskenin roliinii ortaya
cikartacaktir. Bu arastirma sunmus oldugu literatiir 6zeti ve ampirik bulgular ile girisimci pazarlama
cercevesinin daha iyi anlasilmasina katki saglayarak KOBI’lere birtakim pratik cikarimlarda
bulunmaktadir.

Anahtar Kelimeler: Girisimci Pazarlama Stratejileri, Fikir Kaynagi Olarak Sosyal Medya, KOBI
Performansi.
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Abstract

Today, it is not sufficient for brands to offer only goods and services to their customers in order to
maintain their sustainability. Customers now desire brands to establish special and long-term
relationships with them. In this process, it is seen that managerial approaches such as Customer
Relationship Management (CRM), which emerged as a new consumer-oriented management
philosophy in competitive markets through new technologies, are insufficient to understand customers
alone. Many companies have difficulty understanding the variety of relationships customers can form
with them. As a result, companies focus solely on building and maintaining relationships with
customers, often tending to manage these relationships without planning them strategically. It is seen
that the existing approaches in terms of traditional consumer behaviors, especially from the
consumption point of view, some issues are neglected and therefore consumer behaviors are not
understood correctly. At this point, “experience” emerges as a different form of economic output. In
the early 2000s, customer experience (CX) emerged as a newly emerging field of study that combines
different fields such as brand management and relationship marketing, in a sense, as a response to these
criticisms. This is as explained by Schmitt (1999), one of the first writers to deal with the subject; It
introduces Customer Experience Management (CEM), which is a deeper concept that can be defined
as being influenced by the emotions, feelings and thoughts that will emerge as a result of the
experiences they will have with the products and companies. At this point, brands are also forced to
change the paradigm from CRM to CEM.

Keywords: CRM, CEM, Marketing

Ozet
Glinlimiizde markalarin siirdiiriilebilirligini devam ettirebilmesi i¢in miisterilerine sadece mal ve
hizmet sunmasi yeterli degildir. Miisteriler artik markalarin kendileriyle 6zel ve uzun soluklu iligkiler
kurmasini arzulamaktadir. Bu siiregte yeni teknolojiler aracilidi ile rekabetci pazarlarda tiiketici odakli
yeni bir ydnetim felsefesi olarak ortaya ¢ikan Miisteri Iliskileri Yonetimi gibi yonetsel yaklasimlarin
tek basma miisterileri anlamakta yetersiz kaldigr goriilmektedir. Pek c¢ok sirket miisterilerin
kendileriyle kurabilecekleri iliskilerin ¢esitligini anlamakta gii¢liik ¢gekmektedir. Bunun sonucu olarak
sirketler miisterilerle sadece iligski kurmaya ve siirdiirmeye odaklanmakta, siklikla bu iligkileri stratejik
olarak planlamadan yonetme egilimindedirler. Geleneksel tiiketici davranislari agisindan mevcut
yaklagimlarin, 6zellikle de tiiketim bakis acgisindan bazi konularin ihmal edildigini ve dolayisiyla
tiikketici davraniglarinin dogru anlasilmadigi goriilmektedir. Bu noktada farkli bir ekonomik ¢ikt1 bigimi
olarak “deneyim” ortaya ¢ikmaktadir. Miisteri deneyimi, 2000’li yillarin basinda, bir anlamda bu
elestirilere bir cevap olarak marka yonetimi ve iliski pazarlamasi gibi farkli alanlar1 birlestiren ve yeni
gelismekte olan bir calisma alani olarak ortaya cikmistir. Bu da karsimiza konuyu ele alan ilk
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yazarlardan Schmitt’in (1999) acikladig1 sekilde; tliketicilerin iirlinler ve firmalarla yasayacaklari
deneyimler neticesinde ortaya ¢ikacak duygu, his ve diisiincelerle etkilenmesi seklinde
tanimlanabilecek, daha derin bir kavram olan Miisteri Deneyimi Yonetimini ¢ikartmaktadir. Bu
noktada markalar da miisteri iligkileri yonetiminden, miisteri deneyimi yonetimine dogru bir paradigma
degisimine zorlanmaktadir.

Anahtar Kelimeler: MY, MDY, Pazarlama
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Abstract

Financial statements are the communication channel between businesses and their stakeholders.
Therefore, it should be accurate, reliable and comparable. For this purpose, the independent auditors
reach a conclusion by auditing the financial statements of the companies and report these opinions as
the auditor's opinion. However, while the emerging pandemic has changed the way both businesses
and auditors do business, it has also increased the importance of audit reports that have the quality of
a reasonable assurance. In this context, the reports of BIST 30 companies, which are considered to be
the 30 companies with the highest trading volume and market value in Turkey, which are traded in
Borsa Istanbul, were examined. When the sectoral distribution of the audited enterprises is examined,
it is seen that the banking sector takes the first place, followed by the mining and aviation sectors. It
is seen that 80% of these enterprises are audited by international audit firms called Big 4 or by
representatives of Turkey. According to the data obtained, 20% of the enterprises received a limited
positive opinion. The basis of the limited positive opinions in the pandemic environment are; legal
processes faced by businesses, litigation and the amount of provision allocated. The subject of the
study is the detailed explanation of these determinations.

Keywords: Audit, Independent Audit, Audit Opinions

Ozet

Finansal tablolar isletmeler ile paydaslari arasindaki iletisim kanalidir. Dolayisi ile dogru, giivenilir
ve mukayese edilebilir olmalidir. Bagimsiz denetgiler bu amagla sirketlerin finansal tablolarini
denetleyerek bir kanaate ulasir ve bu kanaatlerini denetgi goriisii olarak raporlar. Ancak ortaya ¢ikan
pandemi hem isletmelerin hem de denetgilerin is yapma bi¢imlerini degistirirken, makul bir glivence
niteligi tasiyan denetim raporlarinin 6nemini de arttirmistir. Bu kapsamda aragtirmada Borsa
Istanbul’da islem goren Tiirkiye’nin islem hacmi ve piyasa degeri en yiiksek 30 sirketi olarak kabul
edilen BIST 30 isletmelerinin, bagimsiz denetim kuruluslarinca ortaya konulan raporlari


mailto:esmeray@kayseri.edu.tr
mailto:serkanakin@kayseri.edu.tr

241

incelenmistir. Denetlenen isletmelerin sektorel dagilimlari incelendiginde ilk sirayr bankacilik
sektoriiniin aldig1 daha sonra madencilik ve havacilik sektorlerinin geldigi goriilmektedir. Bu
isletmelerin, %80 oraninda 4 biiyiik olarak adlandirilan uluslararasi denetim firmalar1 ya da Tiirkiye
temsilcileri tarafindan denetlendigi goriilmektedir. Elde edilen verilere gére %20 oraninda isletme
sinirli olumlu goriis almistir. Pandemi ortaminda s6z konusu sinirlt olumlu goriislerin dayanaklari
ise; isletmelerin karsi karsiya kaldigi hukuki siirecler, davalar ve ayrilan karsilik tutarlari gibi
konulardir. Caligmanin konusunu bu tespitlerin detaylandirilarak agiklamasi olusturmaktadir.

Anahtar Kelimeler: Denetim, Bagimsiz Denetgi, Denet¢i Gortisleri
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Abstract

The holy book of Islam, the Qur'an, was revealed in 610 to Hz. It began to be revealed to the Prophet
Muhammad (S.A.V) and was completed in 23 years. The rules that Muslims must follow are specified
in the Qur'an. In addition to worship, property rights, women's rights, individual and social rights also
take place among these rules. While marketing was defined by the American Marketing Association
in 1935 as business activities that ensure the flow of services and goods from business to consumer,
over the years, marketing has become a set of processes and activities for developing suggestions that
have value for society, delivering and changing this value. While marketing activities evolve from the
understanding of production to the understanding of consumption and being customer-oriented, from
modernism to post-modernism in the course of life, the rules in the Qur'an shed light on the present
from centuries ago. Consumer and consumption are extremely important issues in terms of society and
marketing. The constantly changing needs, wishes and demands of consumers and the products and
services offered by businesses in this direction should be judged in terms of society and morality. The
aim of this study is to examine the issue of consumer ethics from the past to the present in the
perspective of Islamic morality. In line with this purpose, the study focuses on the concept of consumer
ethics from the perspective of the religion of Islam, and gives information about the effects of
postmodernism and materialism on consumption. In addition, the guidance of the Qur'anic verses and
hadiths on consumption is mentioned and the consumer ethics teachings of Islam are emphasized.
According to the results of the study, it is seen that there is a difference between Islamic consumption
ethics and consumption starting from traditional society and reaching its peak in postmodern society.
The religion of Islam does not approve of excessive consumption and luxury spending. When the
previous studies in the literature are examined, it is thought that this study will contribute to the
literature, academics and those working in the marketing sector due to the limited number of studies
on universal consumer ethics and consumer ethics in the Islamic religion.

Keywords: Marketing, Islamic Marketing, Consumer Ethics, Islam.
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Ozet

Islam Dini’nin kutsal kitab1 Kur’an-1 Kerim 610 yilinda Hz. Muhammed’e (S.A.V) vahiy olunmaya
baglamig ve 23 yilda tamamlanmistir. Miisliiman bireylerin uymasi gereken kurallar Kur’an-1 Kerim’de
belirtilmistir. Bu kurallar arasinda ibadetlerin yani sira miilkiyet hakki, kadin hakki, bireysel ve
toplumsal haklar da oldukga yer tutmaktadir. Pazarlama ise 1935 yilinda Amerikan Pazarlama Dernegi
tarafindan isletmeden tiiketiciye dogru hizmetlerin ve mallarin akisini saglayan isletme faaliyetleri
olarak tanimlanirken yillar i¢inde pazarlama toplum icin deger ifade eden Onerilerin gelistirilmesi, bu
degerin ulastirilmasi ve degisimi i¢in bir dizi siire¢ ve faaliyetler biitiinli halini almistir. Pazarlama
faaliyetleri hayatin akisinda iiretim anlayisindan tiiketim anlayisina ve miisteri odakli olmaya,
donemler olarak modernizmden post-modernizme evrilitken Kur’an-1 Kerim’de yer alan kurallar
yiizyillar 6ncesinden giintimiize 1s1k tutmaktadir. Toplum ve pazarlama agisindan tiiketici ve tiiketim
son derece 6nemli konulardir. Tiiketicilerin siirekli degisen ihtiyag, istek ve talepleri, isletmelerin bu
dogrultuda sunduklari iiriin ve hizmetlerin toplum ve ahlak agisindan muhakemesinin yapilmasi
gerekmektedir. Bu c¢alismanin amaci, gegmisten giiniimiize tiiketici ahlaki konusu, Islam ahlaki
perspektifinde incelenmektedir. Bu amag dogrultusunda, calismada Islam dini perspektifinden tiiketici
ahlaki olgusu iizerinde durulmakta, tiiketim konusunda postmodernizm ve materyalizmin etkilerine
hakkinda bilgi verilmektedir. Ayrica Kur’an-1 Kerim ayetleri ve hadislerin tiiketim konusundaki yol
gostericiligine deginilmekte ve Islam’in ortaya koydugu tiiketici ahlaki 6gretileri vurgulanmaktadir.
Calismanin sonucuna gore, Islami tiiketim ahlaki ile geleneksel toplumdan baslayarak postmodern
toplumda zirveye ulasan tiiketim arasindaki farklilik oldugu goriilmektedir. islam dini, fazla tiiketmeyi
ve liiks harcamalari uygun bulmamaktadir. Literatiirde yer alan onceki ¢alismalar incelendiginde
evrensel tiiketici ahlaki ve Islam dininde tiiketici ahlaki konularmin birlikte calisildig1 arastirmalarin
siirli olmasi nedeniyle bu ¢aligmanin literatiire, akademisyenlere ve pazarlama sektoriinde ¢alisanlara
katki saglayacag diisiiniilmektedir.

Anahtar Kelimeler: Pazarlama, Islami Pazarlama, Tiiketici Ahlaki, Islam.
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Abstract

One of the pioneers of the Socialist Realism school, the photographer Alfred Stieglitz's idea of bringing
the elements of nature to the forefront in the urban phenomenon in the first period of the 20th century
was to draw attention to the rapidly increasing situation of urbanization at that time. We can see this in
the manipulations of Andreas Gursky, one of the contemporary photographers, by emphasizing the
elements of rhythm and balance in his photographs to emphasize capitalism. In this context, it is
important to examine the production of art in the context of time-space concepts. It is important to see
and emphasize human influences within the framework of these concepts. In the research and
application project to be made, reflection (mirror-glass) was preferred as the object that unites the facts
and conveys the thought by providing perceptual integrity. The fact that this reflection is in certain
fixed places is important in order to make sense of the dynamism of time. But this reflection is also a
metaphor. It is not only time that changes in fixed space. In the application project of the research, a
fictional space where reality is questioned will be created by using digital manipulation techniques.
The variation of the reflection frame within the fixed space will be not only physical but also fictional.
In this respect, the project is also important in terms of presentation formality.

""Simulated" was chosen as the project name of the research. During the research, both the approaches
of these artists and names such as Lefebvre and Bergson will be used in literature reviews. It is planned
to realize the effects of humans in the context of nature and the city through the phenomenon of reality
and reflection.

Keywords: Contemporary Art, Modernism, Postmodernism, Photography.
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Ozet

Toplumcu Gergekgilik ekoliiniin 6nciilerinden olan fotograf sanatcis1 Alfred Stieglitz’in 20. Yiizyilin
ilk doneminde yaptig1 kent olgusu i¢inde doga unsurlarini 6n plana ¢ikarma fikri, o déonem yiikselen
ve kentlesmenin hizla artma durumuna dikkat ¢ekmekti. Bunu ¢agdas fotograf sanat¢ilarindan Andreas
Gursky’nin de kapitalizm vurgusu icin fotograflarinda ritim ve denge unsurlarini 6n plana ¢ikararak
yaptig1 manipiilasyon igerikli fotograf kompozisyonlarinda gorebiliriz. Bu baglamda sanat iiretiminin
zaman - mekan kavramlari baglaminda irdelenisi 6nemlidir. Bu kavramlar gercevesinde insan etkileri
gormek ve vurgulamakta onemli bir husustur. Yapilacak olan aragtirmada ve uygulama projesinde
olgular1 birlestiren ve algisal biitiinliik saglayarak diisiinceyi aktaran nesne olarak yansima (ayna-cam)
tercih edilmistir. Bu yansimanin sabit belirli mekanlarda olmasi, zamanin dinamizmini anlamlandirma
adma onemlidir. Fakat bu yansima ayni1 zamanda bir metafordur. Sabit mekanda degisenler yalnizca
zaman degildir. Arastirmanin uygulama projesinde ise dijital manipiilasyon tekniklerinden
yararlanilarak gergekligin de sorgulandigi kurmaca mekan olusturulacaktir. Sabit mekan igerisinde ye
alan yansima g¢ergevesi degiskenligi yalnizca fiziksel degil kurgusal da olacaktir. Proje bu yoniiyle
sunum big¢imselligi agisindan da 6nem teskil etmektedir.

Arastirmanin  proje ismi olarak “Simulated” tercih edilmistir. Arastirma siiresince literatiir
taramalarinda hem bu sanatg¢ilarin yaklasimlarindan hem de Lefebvre ve Bergson gibi isimlerden
yararlanilacaktir. Doga ile kent baglaminda insanin etkilerini, gerceklik ve yansima olgusu {izerinden
gerceklestirilmesi planlanmaktadir.

Anahtar Kelimeler: Cagdas Sanat, Modernizm, Postmodernizm, Fotograf.
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Abstract

In the new face of competition, it can be stated that the familiar competition has experienced a meaning
shift and a change in content. In fact, it can be emphasized that competition should now be handled at
the eco-context level and take place in a macro context. This study aims to provide suggestions to
business/business managers by examining the eco-context in the context of corporate reports. At this
point, an examination focused on electricity enterprises was carried out depending on the list of
Turkey's 500 largest industrial enterprises. As a result of the examination carried out on 16 enterprises,
it can be said that the new face of competition, the eco-context, has begun to be taken into account by
the enterprises.

Keywords: Competition, Eco-Context, Electricity Enterprises, Corporate Reports.

Ozet

Rekabetin yeni ¢ehresi i¢inde bilindik rekabetin anlam kaymasi yasadigi ve igerik degisikligi yasadigi
ifade edilebilir. Bu aslinda rekabetin artik eko-baglam diizeyinde ele alinmasi ve makro bir baglamin
icinde yer almasi gerektigi vurgulanabilir. Bu calisma eko-baglamin kurumsal raporlar baglaminda
incelenmesini gerceklestirerek is/isletme yoneticilerine dneriler sunmayi amaclamaktadir. Bu noktada
Tiirkiye’nin 500 biiyiik sanayi kurulusu listesine bagli olarak elektrik isletmeleri odakli bir inceleme
gergeklestirilmistir. 16 isletme tizerinde gergeklesen inceleme sonucunda rekabetin yeni ¢ehresi eko-
baglamin isletmeler tarafinda dikkate alinmaya baslandigi sdylenebilir.

Anahtar Kelimeler: Rekabet, Eko-Baglam, Elektrik Isletmeleri, Kurumsal Raporlar.
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Abstract

In this study, the moderating role of the ethical climate perceived by the negotiators in the relationship
between the personality traits of negotiators and their negotiation styles is examined. In addition, the
moderator effects of negotiators' genders and work experiences are also the subject of investigation.
As the direct and indirect effects between the variables in the research were analyzed, Structural
Equation Modeling was preferred as the research methodology. The target population of the research
consists of negotiators who are responsible for purchasing from different sectors of the business’ in
Turkey. Survey was preferred as a data collection tool. As a result of the analyzes, it is expected to
reach findings about the effects of the ethical climate of the companies and the personality traits of the
negotiators on the negotiation types. In this way, it is aimed to better understand the relations in the
business negotiations process and to offer practical suggestions for practitioners.

Keywords: Personality Traits, Ethical Climate, Negotiation Style, Job Interviews.

Ozet

Bu calismada is goriismelerinde miizakerecilerin kisilik 6zellikleri ve miizakere tarzlar iligkisinde
miizakereciler tarafindan algilanan etik iklimin diizenleyici rolii incelenmektedir. Ayrica
miizakerecilerin cinsiyetleri ve 1is tecriibelerinin diizenleyici etkileri de inceleme konusudur.
Arastirmada yer alan degiskenler arasinda dogrudan ve dolayli etkiler analiz edildigi i¢in arastirma
metodolojisi olarak Yapisal Esitlik Modellemesi uygulamasi tercih edilmistir. Aragtirmanin hedef
kitlesini ig diinyasmin farkli sektorlerinden satin alma pozisyonunda sorumlu olan miizakereciler
olusturmaktadir. Veri toplama araci olarak anket tercih edilmistir Analizler sonucunda firmalardaki
etik iklimin ve miizakerecilerin kisilik 6zelliklerinin miizakere tiirlerine etkileri hakkinda bulgulara
ulasilmast beklenmektedir. Bu sekilde is miizakereleri siirecindeki iliskilerin daha iyi sekilde
anlasilmas1 ve uygulamacilar i¢in pratik oneriler sunulmasi hedeflenmektedir.

Anahtar Kelimeler: Kisilik Ozellikleri, Etik Iklim, Miizakere Tarz1, s Goriismeleri.
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Abstract

With the impact of the development in knowledge and communication technologies, businesses have
tended to operate more globally. Research on the concept of cultural intelligence becomes very
interesting in order to understand and benefit from cultural differences in the globalizing markets.
Similarly, workaholism has started to become widespread with the development of information
technologies, the tendency to increase the quality of life and the desire to earn more income. Hence,
the study examines the relationships between cultural intelligence, workaholism and role-based
performance in the context of type C personality in terms of employees in the textile industry by
focusing on the lack of findings in this area. The aim of this study is to determine the effects of cultural
intelligence and workaholism on role-based performance and to reveal whether type C personality
plays a moderating role in the effects of these variables on role-based performance or not. The research
was carried out on the sampling of textile enterprises employees in Mersin (n=511). The data of the
research were collected from the scales of cultural intelligence (ilhan & Cetin, 2014), DUWAS
workaholism (Dogan & Tel, 2011) and type C behavior (Bozo, Yilmaz & Tathan, 2012) which were
previously adapted into Turkish and a role-based performance scale designed by Welbourne et al.
(1998). Firstly, the measurement model was developed with the help of confirmatory factor analysis
and then hierarchical regression analysis was used based on the procedure proposed by Aiken and West
(1991) in order to test the models and hypotheses of the research.

According to the findings of the research, it observed that both cultural intelligence and type C
personality had a positive effect on role-based performance. Similarly, it found that workaholism had
a positive effect on role-based performance. In addition, it was determined that type C personality
played a moderating role in the effect of both cultural intelligence and workaholism on role-based
performance. Finally, some limitations of the study, some implications for managers and businesses in
the textile sector, and some suggestions made for those who will do research on this subject in the
future.

Keywords: Textile Industry, Cultural Intelligence, Workaholism, Role-Based Performance, the Type
C Personality.

Ozet
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Bilgi ve iletisim teknolojilerindeki gelismenin etkisiyle isletmeler kiiresel olarak daha fazla faaliyet
gostermeye yonelmistir. Globallesen pazarlarda kiiltiirel farkliliklarin anlasilmasi ve onlardan
yararlanilmasi i¢in kiiltiirel zekd kavramina yonelik arastirmalar hayli ilgi ¢ekici hale gelmektedir.
Benzer sekilde gelisen bilgi ve iletisim teknolojileri, yasam kalitesini yiikseltme ve daha fazla gelir
elde etme isteginin artmasiyla iskoliklik de yayginlagsmaya baslamistir. Dolayisiyla bu alandaki bulgu
eksikligine odaklanarak ¢aligmada, tekstil sektoriindeki ¢alisanlar agisindan C tipi kisilik baglaminda
kiiltiirel zeka, iskoliklik ile role dayali performans iliskileri incelenmektedir. Bu ¢alismanin amaci,
kiiltiirel zeka ve iskolikligin role dayali performans tizerindeki etkilerini belirlemek ve bu degiskenlerin
role dayali performansa etkilerinde C tipi kisiligin ilimlastiric1 rolii oynayip oynamadigini ortaya
koymaktir. Arastirma, Mersin ilindeki tekstil igletmeleri ¢aliganlar1 6rnekleminde yapilmistir (n=511).
Arastirmanin verileri daha &nce Tiirkge’ye uyarlanan kiiltiirel zeka (ilhan ve Cetin, 2014), DUWAS
iskoliklik (Dogan ve Tel, 2011) ve C tipi davranis (Bozo, Yilmaz ve Tathan, 2012) dlgekleri ve
Welbourne vd. (1998) tarafindan tasarlanan role dayali performans 6l¢eginden olusan bir anket formu
yardimiyla toplanmigtir. Arastirmanin model ve hipotezlerini test etmek icin dncelikle dogrulayici
faktor analizi yardimiyla 6l¢lim modeli gelistirilmis ve akabinde Aiken ve West (1991) tarafindan
onerilen prosediire dayali olarak hiyerarsik regresyon analizinden yararlanilmistir.

Arastirmanin bulgularina gore; hem kiiltiirel zekanin hem de C tipi kisiligin role dayali performans
iizerinde pozitif etkiye sahip oldugu gozlenmistir. Benzer sekilde iskolikligin de role dayali
performansi pozitif etkiledigi tespit edilmistir. Ayrica C tipi kisiligin hem kiiltiirel zekanin role dayali
performansa hem de iskolikligin role dayali performansa etkisinde ilimlastirict rol oynadigi
belirlenmistir. Son olarak ¢alismanin bazi kisitlarina, tekstil sektoriindeki yoneticilere ve isletmelere
yonelik bazi ¢ikarimlara ve gelecekte bu konuda arastirma yapacaklara yonelik bazi Onerilerde
bulunulmustur.

Anahtar Kelimeler: Tekstil Sektorii, Kiiltiirel Zeka, Iskoliklik, Role Dayali Performans, C Tipi
Kisilik.
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Abstract

It is seen that the situation of being a consumer society in the world is rapidly advancing day by day.
People in all societies are trying to build their lives on a comfortable life and a life preference where
service comes to them. This situation brings with it some problems that negatively change the balance
and order of the world. An important step in combating all these negativities is the transformation of
entrepreneurial people from being a consumer society to a producing society. Entrepreneurship is the
creation of an organization in which economic opportunities are transformed into new values by
bringing together the factors of production for the production of goods or services with savings priority.
It refers to the process of putting forth different actions by taking financial, psychological and social
risks and obtaining monetary gain and personal satisfaction by putting forth the necessary time and
effort. When people start to produce themselves, it is expected that there will be changes in the
consumption balance. This situation has always been important for the lifelong sustainability of adults'
quality of life. This is important in adulthood as well as in childhood. Recently, as the age of technology
affects children one-to-one, entrepreneurship studies are offered to children to experience by doing and
living, with effective practices in early childhood, with the ease of access to information. In order to
create entrepreneurship awareness in childhood, education programs, children's workshops, parent
workshops are implemented. The aim of this study is to compile entrepreneurship practices for children
in early childhood by scanning the international literature. It is thought that gaining entrepreneurship
awareness in early childhood will strengthen individuals' levels of being productive people throughout
their lives.

Keywords: Entrepreneurship, Entrepreneurship Practices, Early Childhood Period.

Ozet
Diinyanin her gegen giin tiiketim toplumu olma durumunun hizla ilerledigi goriilmektedir. insanlar tiim
toplumlarda yasamlarini konforlu yasam ve hizmetin kendilerine geldigi bir yasam tercihi {izerine
kurmaya caligmaktadirlar. Bu durum diinyanin dengesini ve diizenini olumsuz anlamda degistiren
birtakim sorunlar1 da beraberinde getirmektedir. Tiim bu olumsuzluklarla miicadele edebilmenin
onemli bir adimini girisimci insanlarin tiikketim toplumu olmaktan iireten topluma doniistimii
olusturmaktadir. Girisimcilik, tasarruf oncelikli mal veya hizmet {iretimi i¢in tiretim faktorlerinin bir
araya getirilerek, ekonomik firsatlarin yeni degerlere doniistliriildiigi  organizasyonun
olusturulmasidir. Gerekli zaman ve ¢abanin ortaya koyulmasiyla finansal, psikolojik ve sosyal riskler
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almarak parasal kazang ve kisisel tatminin elde edilmesiyle farkli eylemler ortaya koyulmasi siirecini
ifade etmektedir. Insanlar kendileri iiretmeye basladiklarinda tiiketme dengesinde de degisimler olmasi
beklenmektedir. Bu durum yetiskinlerin yasam kalitelerinin yasam boyu stirdiiriilebilirligi agisindan
her zaman 6nemli olmustur. Bu durum yetigkinlikte 6nemli oldugu kadar ¢ocukluk doneminde de
onemlidir. Son donemde giiniimiizde teknoloji ¢ag1 hizla cocuklari birebir etkilemesiyle birlikte bilgiye
erisiminin kolaylasmasi ile girisimcilik ¢alismalar1 erken ¢ocukluk déneminde etkili uygulamalarla
cocuklarin yaparak yasayarak deneyimlemelerine sunulmaktadir. Cocukluk doneminde girisimcilik
farkindaliginin  olusabilmesi i¢in egitim programlari ¢ocuk atdlyeleri ebeveyn atolyeleri
uygulanmaktadir. Bu ¢alismanin amaci, erken ¢cocukluk donemindeki ¢cocuklara yonelik girisimcilik
uygulamalarinin uluslararasi alan yazin taranarak derlenmesidir. Girisimeilik farkindaliginin erken
cocukluk doneminde kazandirilmasi bireylerin yasam boyu iireten insan olma diizeylerini
giiclendirecegi diisiiniilmektedir.

Anahtar Kelimeler: Girisimcilik, Girisimcilik Uygulamalari, Erken Cocukluk Dénemi.
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Abstract

The field of entrepreneurship has become an important field in recent years, both in terms of academia
and the business world. Entrepreneurial moves involve many risks. Entrepreneurs or individuals with
entrepreneurial potential have to evaluate many risky dimensions without making a breakthrough. Fear
of entrepreneurial failure; It has been defined as a negative emotional reaction based on the cognitive
evaluations of entrepreneurship with its uncertain nature (Cacciotti et al., 2020: 1). This study includes
a pilot study before the translation and implementation of a scale created to measure the dimensions
that reveal the fear of entrepreneurial failure. The entrepreneurial fear of failure scale was introduced
and empirically tested by Cacciotti, Hayton, Mitchell, and Allen (2020). In order to test the internal
validity, reliability and factor structure of the scale, a study was conducted with a sample of 200 or
more. In order for the participants not to be bored while filling out the questionnaire, the fear of
entrepreneurial failure scale consisting of only 18 items and four demographic questions were applied.
The entrepreneurial fear of failure scale consists of six dimensions: ability to finance the venture,
potential of the idea, threats to social respect, opportunity cost, personal ability and financial security.
After the application of the scale, normality, validity and reliability tests were applied. Afterwards,
confirmatory factor analysis was performed with the Lisrel 8.8 program to confirm the dimensions of
the structure. Then, the findings of the study were shared.

Keywords: Entrepreneurship, entrepreneurial failure, scale adaptation.

Ozet

Girisimcilik alam1 son yillarda hem akademi hem de is diinyasi acisindan onemli bir alan haline
gelmigstir. Yapilan girisimcilik hamleleri beraberinde bir ¢ok riski barindirmaktadir. Girisimciler veya
girisimcilik potansiyeli tastyan bireyler atilim yapmadan risk tagiyan bir ¢cok boyutu degerlendirmek
durumundadirlar. Girisimsel basarisizlik korkusu; girisimciligin belirsizlik iceren dogasinda bilissel
degerlendirmelerine dayanan olumsuz bir duygusal tepki olarak tanimlanmistir (Cacciotti vd, 2020: 1).
Bu calisma girisimsel basarisizlik korkusunu ortaya ¢ikaran boyutlar1 6lgmek adina olusturulan bir
Olcegin dilimize cevrilip uygulanma asamasi oncesi pilot bir calismay1 igermektedir. Girisimsel
basarisizlik korkusu 6l¢egi Cacciotti, Hayton, Mitchell ve Allen tarafindan ortaya konulmus ve ampirik
olarak test edilmistir (2020). Olgegin i¢ gegerliligi, giivenilirligi ve faktdr yapisini test etmek igin 200
ve lizeri bir 6rneklem ile ¢alisma yapilmistir. Katilimcilarin anketi doldururken sikilmamasi, 6zensiz
doldurmamasi adina sadece 18 maddeden olusan girisimsel basarisizlik korkusu 6l¢egi ve dort adet
demografik ozelliklere ait sorular uygulanmistir. Girisimsel basarisizlik korkusu 6lgegi girisimi finanse
etme yetenegi, fikrin potansiyeli, toplumsal saygiya yonelik tehditler, firsat maliyeti, kisisel yetenek
ve finansal giivenlik olmak iizere toplam alt1 boyuttan olusmaktadir. Olgegin uygulamasi sonrasinda
normallik, gecerlilik ve gilivenilirlik testleri uygulanmistir. Sonrasinda Lisrel 8.8 programi ile
boyutlarin yapiyr dogrulamasi adina dogrulayici faktér analizi yapilmistir. Ardindan ¢aligmanin
bulgular1 paylagilmistir.

Anahtar Kelimeler: Girisimcilik, girisimsel basarisizlik, 6l¢ek uyarlama.
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Abstract

In the past and today, many obstacles have been put in front of the career journey of women in business
life and they continue to be. These barriers can be listed as gender inequality, queen bee syndrome,
double stalemate, glass labyrinth, glass wall, glass escalator, glass elevator, glass cliff and glass ceiling.
Glass ceiling syndrome, which is one of the obstacles faced by female employees, is one of the
obstacles that has been discussed both in business life and in the scientific world in recent years. The
glass ceiling is invisible and unbreakable arbitrary barriers that prevent women from rising to higher
positions by ignoring their achievements. The main purpose of this study is to examine whether there
is a glass ceiling syndrome in the pharmaceutical industry, which has a large share in our country. Its
secondary purposes are to guide managers and researchers in the pharmaceutical sector and other
related sectors and to shed light on researchers for new studies. In the context of achieving the purpose
of the research, data were collected online through the web pages of pharmaceutical companies.
However, although there are 440 companies in the pharmaceutical industry online, information on the
management level of only 85 companies has been reached. Therefore, 19.3% of the study population
constituted the sample of this study. SPSS 22.0 statistical program was used in the analysis of the
obtained data set. Frequency distribution and mean analysis methods were used in the analysis of the
data. As a result of the analyzes, it has been revealed that the number of female members in the boards
of directors of pharmaceutical companies operating in our country is quite low, that is, the presence of
male dominance in the senior management levels of the pharmaceutical industry. Therefore, it can be
said that our country has a glass ceiling syndrome in the pharmaceutical industry. Accordingly, it can
be suggested that administrative actions should be taken to increase women's employment at all
management levels of the pharmaceutical industry in order to increase the level of social welfare of
our country and to develop in the socio-cultural context.

Keywords: Turkish pharmaceutical industry, pharmaceutical companies, female employee, glass
ceiling syndrome.

Ozet
Gegmiste Ve glinlimiizde is hayatinda kadinlarin kariyer yolculugunun 6niine bir¢cok engel konulmustur
ve konulmaya da devam etmektedir. Bu engeller, toplumsal cinsiyet esitsizligi, kralige ar1 sendromu,
cifte agmaz, cam labirent, cam duvar, cam yiiriiyen merdiven, cam asansor, cam ugurum ve cam tavan
gibi siralanabilir. Kadin c¢alisanlarin karsilasti§i engellerden olan cam tavan sendromu, son yillarda
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hem is yasaminda ¢ok konusulan hem bilim diinyasinda oldukga ilgi gosterilen engellerden biridir.
Cam tavan, kadinlarin elde ettigi basarilar1 goérmezden gelerek daha yiiksek pozisyonlara
yilikselmelerini engelleyen goriinmez ve kirilmaz keyfi engellerdir. Bu calismanin temel amaci,
iilkemizde oldukca biiyiik bir paya sahip olan ilag sektdriinde cam tavan sendromunun olup
olmadiginin incelenmesidir. ikincil amaclar1 ise ilag¢ sektoriindeki ve diger ilgili sektdrlerdeki
yOneticilere ve arastirmacilara yol gostermesi ve yeni yapilacak caligmalar i¢in aragtirmacilara 11k
tutmasidir. Arastirmanin amacina ulasilmasi baglaminda, ¢evrimigi ortamda ila¢ firmalarmin web
sayfalar1 araciligiyla veri toplanilmistir. Ancak, cevrimici ortamda ila¢ sektoriinde 440 firma
goriinmesine ragmen, sadece 85 firmanin yonetim seviyesine iligkin bilgilere ulasilmistir. Dolayisiyla,
calisma evreninin %19,3’1 bu ¢alismanin 6rneklemini olusturmustur. Elde edilen veri setinin analizi
asamasinda, SPSS 22.0 istatistiki programindan yararlanilmistir. Verilerin analizinde, frekans dagilimi
ve ortalama analiz yontemleri kullanilmigtir. Analizler sonucunda, lilkemizde faaliyet gosteren ilag
firmalarinin yonetim kurullarinda kadin iiye sayisinin oldukca az oldugu, yani ila¢ sektOriiniin {ist
yonetim seviyelerinde erkek egemenliginin varlig1 ortaya konulmustur. Dolayistyla, {ilkemizin ilag
sektoriinde cam tavan sendromu yasandigir sOylenebilir. Buna gore, ililkemizin toplumsal refah
diizeyinin artirilmasi ve sosyo-kiiltiirel baglamda kalkinma igin ilag sektOriiniin tim yo6netim
seviyelerinde kadin istihdamimin artirllmasina yonelik yonetsel eylemlerin gerceklestirilmesi
Onerilebilir.

Anahtar sozciikler: Tirkiye ilag sektorii, ilag firmalari, kadin ¢alisan, cam tavan sendromu.



255

7" International EMI Entrepreneurship & Social Sciences Congress, 20-22 June 2022, Tashkent Uzbekhistan

Socio-demographic Characteristics of Employees at Management Levels of the
Pharmaceutical Industry: An Online Research

[lag Sektoriiniin Yonetim Diizeylerinde Calisanlarm Sosyo-demografik Ozellikleri:
Cevrimi¢i Bir Arastirma

Pharmacist Murat ERSOY
Adiyaman University
mersoy59@gmail.com
0000-0001-6291-2134

Asst. Prof. Dr. Giilsen KIRPIK
Adiyaman University
gkirpik@adiyaman.edu.tr
0000-0003-4785-9624

Abstract

The socio-demographic characteristics of the employees may differ between sectors. It is especially
important for those who want to take part in management levels, to recognize the characteristics of the
managers of the sector they want to work with and to guide themselves accordingly. In this study, it
was aimed to investigate the socio-demographic characteristics of senior executives in domestic
pharmaceutical companies operating in the pharmaceutical industry in Turkey. In this context, the
websites of domestic pharmaceutical companies operating in the pharmaceutical sector in Turkey, and
the information on the internet of people at the management level were used. SPSS 22.0 statistical
program was used to analyze the obtained data. The socio-demographic characteristics of the managers
were described through frequency analyses. In addition, by means of chi-square tests, various levels of
relationships were reached between the genders, educational fields, and educational status of the
employees at the management level. It has been observed that most of the senior managers in domestic
pharmaceutical companies operating in Turkey are male, with at least a bachelor's degree, and mostly
graduated from the Faculty of Economics and Administrative Sciences. According to the findings, it
can be suggested that potential candidates who want to work in the management level of the
pharmaceutical industry, graduate and/or newly graduated from other fields of education, should
develop themselves, especially in the field of MBA (Master Business Administration).

Keywords: Manager, pharmaceutical industry, socio-demographic characteristics.

Ozet
Calisanlarm sosyo-demografik ozellikleri sektorler arasinda farklilik gdsterebilmektedir. Ozellikle
yonetim seviyelerinde gorev almak isteyenlerin, caligmayi talep ettigi sektdriin yoneticilerinin
genellikle hangi 6zelliklerde oldugunu tanimasi ve buna gore kendisini yonlendirmesi oldukca
onemlidir. Bu ¢alismada, Tiirkiye’de ilag sektdriinde faaliyet gdsteren yerli ilag firmalarindaki iist
diizey yoneticilerin sosyo-demografik Ozelliklerinin arastirilmasi amaglanmistir. Bu baglamda,
Tiirkiye’de ila¢ sektoriinde faaliyet gosteren yerli ila¢ firmalarinin internet sitelerinden ve yonetim
seviyesinde olan kisilerin internetteki bilgilerinden faydalamilmistir. Elde edilen verilerin
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¢oziimlenmesi islemleri amaciyla SPSS 22.0 istatistik programi kullanilmistir. Frekans analizleri
araciligiyla yoneticilerin sosyo-demografik ozellikleri betimlenmistir. Ayrica, ki-kare testleri
araciligiyla, yonetim seviyesinde calisanlarin cinsiyetleri, egitim alanlar1 ve egitim durumlar1 arasinda,
cesitli diizeylerde iliskilere ulagilmigtir. Tiirkiye’de faaliyet gosteren, yerli ila¢ firmalarindaki iist diizey
yoneticilerin biiyiik bir kisminin, erkek, en az lisans mezunu ve ¢cogunlukla iktisadi ve Idari Bilimler
Fakiiltesi mezunu oldugu gozlenmistir. Ulasilan bulgulara gore, ilag sektoriiniin yonetim Seviyelerinde
caligmak isteyen diger egitim alanlarindan mezun ve/veya yeni mezun olacak potansiyel adaylarin
ozellikle MBA (Master Business Administration) alaninda kendilerini gelistirmeleri onerilebilir.

Anahtar sozciikler: Yonetici, ilag sektorii, sosyo-demografik 6zellikler.
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Abstract

Error management is a management style that serves many organizational outcomes such as innovation,
learning and motivation. Understanding the mistakes that occur under the umbrella of the organization,
evaluating the causes and consequences, and providing the employees with the ability to manage these
mistakes undoubtedly go through error management. It is seen that there are limited number of studies
examining the concept of error management in the national literature. Therefore, new studies are
needed to fill this lack of findings in the literature. The aim of the study is to determine whether
insurance agents, which are a part of the service sector, have an error management culture and to
determine the error management perceptions of agency employees. For this purpose, a total of 12
employees in three insurance companies operating in Kayseri city center were determined as the
workgrup. The research is patterned with a phenomenological approach. As a result of the research,
the causes, consequences and effects of errors were examined under four headings in the context of
error management culture. Finally, some suggestions for insurance companies, which are one of the
important pillars of the service sector, are given.

Keywords: Error, Error Management, Insurance Agents.
Ozet

Hata yonetimi, inovasyon, 6grenme ve motivasyon gibi bircok organizasyonel ciktilara hizmet eden
bir yonetim tarzidir. Organizasyon ¢atisi altinda meydana gelen hatalar1 anlamak, neden ve sonuglarini
degerlendirmek, calisanlara bu hatalar1 yonetebilme yetisi kazandirmak siiphesiz hata yonetiminden
gecmektedir. Ulusal yazinda hata yonetim kavramimi inceleyen caligmalarin sinirli sayida oldugu
goriilmektedir. Bu nedenle, yazindaki bu bulgu eksikligini gidermek i¢in yeni ¢aligmalara gereksinim
duyulmaktadir. Calismanin amaci, hizmet sektoriiniin bir pargasi olan sigorta acentelerinin hata
yonetim kiiltiirline sahip olup olmadiklar1 ve acente ¢alisanlarinin hata yonetim algilarinin
belirlenmesidir. Bu amag¢ kapsaminda, Kayseri il merkezinde faaliyet gosteren ii¢ sigorta sirketinde
toplam 12 kisi calisma grubunu olusturmustur. Arastirma, fenomenolojik bir yaklasimla
desenlenmistir. Arastirma sonucunda hatalarin nedenleri, sonuclar1 ve etkileri hata yonetim kiiltiirii
baglaminda dort baglik altinda incelenmistir. Son olarak hizmet sektoriiniin 6nemli ayaklarindan biri
olan sigorta sirketlerine yonelik bazi 6nerilere yer verilmistir.

Anahtar Kelimeler: Hata, Hata Y6netimi, Sigorta Acenteleri.
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Abstract

This research aims to measure how the Independent Accountant and Financial Advisors (CPA), who
are tax practitioners, are affected by the change in tax practices with digitalization. The findings will
give clues about the applicability of electronic tax applications. When the literature is examined, the
study measuring the effect of electronic tax applications on users is very rare and this study was
carried out because the research conducted within the province of Konya could not be found. The
main body of the research consists of dependent and independent professionals registered in Konya
Chamber of Certified Public Accountants. A face-to-face questionnaire was applied to 210 CPA’s
determined by convenience sampling method. The obtained data were subjected to descriptive
statistical analysis, factor analysis, cluster analysis, and one-way analysis of variance with the help of
SPSS package program. The research was limited to a single province due to time and cost
constraints. It is thought that different results can be achieved if the research is applied in provinces
and districts that have difficulties in accessing the internet.

Keywords: Tax Applications, Digitalization of Tax, CPA.

Ozet

Bu aragtirma dijitallesme ile birlikte vergi uygulamalarinda yasanan degisimlerden vergi uygulayicilar
olarak tanimlanan Serbest Muhasebeci Mali Miisavirlerin (SMMM) hangi yonden nasil etkilendiklerini
Ol¢iilmeyi amaglamaktadir. Arastirma kapsaminda elde edilen bulgular elektronik vergi
uygulamalarinin vergi uygulayicilarina nasil bir etkisi oldugu hakkinda ipuglar1 verecektir. Literatiir
incelendiginde elektronik vergi uygulamalarinin kullanicilara yonelik etkisini 6lgen ¢alisma ¢ok nadir
ve Konya ili kapsaminda yapilan aragtirmaya rastlanilamamasi sebebiyle bu ¢alisma yapilmistir.
Arastirmanin ana kiitlesini Konya Serbest Muhasebeci Mali Miisavirler Odasi’na kayith bagimli ve
bagimsiz meslek mensuplari olugsmaktadir. Kolayda 6rnekleme yontemiyle belirlenen 210 SMMM’ ye
yiiz yiize anket uygulanmistir. Elde edilen veriler SPSS 26 paket programi yardimiyla tanimlayici
istatistiksel analizlere ve faktor analizine tabi tutulmustur. Arastirma zaman ve maliyet kisit1 sebebiyle
tek bir ille sinirli kalmistir. Arastirma internete erisim noktasinda sikinti yasayan il ve ilgelerde
uygulanmasi1 durumunda daha farkli sonuglara ulasilabilecegi diistiniilmektedir.

Anahtar Kelimeler: Vergi Uygulamalari, Verginin Dijitallesmesi, SMMM.
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Abstract

Due to the specific sectoral characteristics of hospitality businesses, such as labor-intensive
characteristics, in other words, the use of people in service delivery, hotel operators have started to
give more importance to the human element and invest more and more every day. From these human
resources, in which large investments are made, there is a decline in employees in organizations for
various reasons, in order to gain a competitive advantage by obtaining the highest level of efficiency,
to earn profits above the average income, and to survive in the long term. Behind these reasons are the
demographic variables of the employees. As a result of this, deviant behavior can be expressed as an
important factor. Deviant behaviors include actions that deliberately harm the organization and
employees and are carried out in line with individual interests. It is thought that the demographic
characteristics of the employees in the organizations may increase the deviant behaviors in the
accommodation establishments. It is a phenomenon that is observed that the demographic
characteristics of the employee cause harm as well as benefits. This study is important in terms of
determining whether the demographic characteristics of the employees are a mechanism for triggering
deviant behaviors. In this context, it is hoped that this research will contribute to filling this gap in the
literature.

Based on the explanations above, the main purpose of the research is to examine the relationship
between demographic variables and employees’ deviant behaviors in the hospitality sector. In this
direction, the basic research question is how and in what direction is there a relationship between
organizational deviant behaviors and demographic variables? A detailed literature review will be
conducted for this research question. As a compilation, this study contributes to the literature,
Furthermore, suggestions regarding the research question will be developed.

Keywords; Demographics, Deviant Behavior

Ozet

Konaklama isletmelerinin emek-yogun 6zellik gostermesi, diger bir ifade ile hizmet sunumunda
agirlikli olarak insanlarin kullanilmasi gibi spesifik sektorel 6zellikleri nedeniyle, otel isletmecileri
insan unsuruna her gecen giin daha fazla 6nem vermeye ve yatirim yapmaya baglamistir. Biiyiik
yatirimlar yapilan bu insan kaynaklarindan, en yiiksek diizeyde verim elde ederek rekabet iistiinliigii
saglamak, ortalama gelirin lizerinde kar elde etmek ve uzun vadede varligin1 devam etirebilmede,
caliganlarin Orgiitlerde ¢esitli nedenlerle gerilemesi s6z konusudur. Bu nedenlerin arkasinda
calisanlarin demografik degiskenleri olmasi s6z konusudur. Bunun bir sonucu olarak sapkin
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davraniglar géstermesi 6nemli bir etken olarak ifade edilebilir. Sapkin davranislar o6rgiite ve calisanlara
yonelik bilingli bir sekilde zarar veren, bireysel menfaatler dogrultusunda gergeklestirilen eylemlerini
icermektedir. Orgiitlerde c¢alisanlarin demografik ozellikleri konaklama isletmelerinde sapkin
davranisglar1 artirabilecegi diisiiniilmektedir. Caliganin demografik 6zelliklerinin yararlarinin yani sira
zarar verdigi de gozlenen bir olgudur. Calisanlarin demografik 6zelliklerinin sapkin davranislari
tetiklemeye yonelik bir mekanizma olup olmadigini tespit etmek bakimindan bu ¢aligma 6nemlidir. Bu
arastirmanin literatiirdeki bu boslugu doldurmada katki saglayacagi umulmaktadir.

Yukaridaki agiklamalardan hareketle arastirmanin temel amaci; konaklama isletmesi c¢alisanlarinin
demografik degiskenleri ile orgiitsel sapkin davranislar1 arasindaki iliskiyi arastirmaktir. Bu dogrultuda
aragtirma temel sorusu; ‘Orgiitsel sapkin davranislar ile demografik degiskenler arasinda nasil ve ne
yonde bir iliski vardir? olarak belirlenmistir. Belirlenen bu arastirma sorusuna yonelik olarak detayl
literatiir taramasi gerceklestirilecek ve elde edilen bulgular 1s18inda aragtirma sorusu cevaplanacaktir.
Calisma literatiire bir derleme olarak katki saglayacaktir. Ayrica arastirma ile ilgili oneriler
gelistirilecektir.

Anahtar Kelimeler; Demografik Ozellikler, Sapkin Davranis.
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Abstract

The SMEs in Zimbabwe contribute approximately 20% in tax revenue and play a crucial role in
strengthening the economy of the country as they are responsible for up to 75% of the employment
(Johnson, 2020). However, with the ongoing Covid-19 crisis, there has been a shift in the business
world. The purpose of this study, executed from March to August of 2021, is to identify and assess the
changes and evolutions experienced and adopted by Zimbabwean retail sector SMEs business owners
in the current era of Covid-19. The research was The study sample consisted of seven SME owners in
Harare, Zimbabwe, who have managed to sustain their businesses for more than five years and
remained open in this crisis. Qualitative methodology was adopted in this study. Data was collected
through semi- structured interviews via Zoom. After analysing the data using the six phased thematic
analysis, four macro themes were identified. The changes and evolutions in Zimbabwean SMEs are
summarised in the four themes which are: supply chain disruption, business model pivoting, operating
costs, as well as upskilling and multi-skilling. The results, apart from contributing to existing literature
on crisis management, highlight important perspectives critical to SMEs started in this era and potential
start-ups, as well as creating awareness within and outside the business world.

Key words: Covid-19, Zimbabwean SMEs, qualitative methodology
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Abstract

Today’s business accurate measurement are the plan for tomorrow's business for the Small and
Medium Size Enterprise (SME). The technology readiness is clearly need to reported, therefore,
analyses the readiness situation across the sector will be important.

At a time when many developing economies are experiencing premature deindustrialisation.
Accelerating growth and reducing poverty, income inequality and regional disparity are the
overarching goals of the current concept in Bangladesh. The main strategy for achieving these goals
include creation of productive employment in the SME’s and organised service sector and withdrawal
of labour force out of the low skilled and low return agricultural sector and informal activities via
technology.

However, development of small and medium enterprises (SMEs) is envisaged as a key element in this
development strategy on the economy in Bangladesh. For achieving double digit growth in
manufacturing, matching development of SMEs is considered significant. Improved micro, small and
medium enterprise activities in the country and diffident regions to comprise a key component of the
strategy for SME s business growth and development in Bangladesh.

Keyword: Technology, growth and development, intervention and Bangladesh.



263

7' International EMI Entrepreneurship & Social Sciences Congress, 20-22 June 2022, Tashkent/Uzbekistan

Improvement and Impact of Brand and Service quality dimensions for the
Customer Satisfaction in Ethnic Restaurant in UK

Dr Ali Eren BALIKEL
University of Wales Trinity Saint David, UK
alierenbalikel@hotmail.co.uk

Abstract

The most important purpose of this research is to critically examine the analysis of brand-related
elements and service quality dimensions on the customer satisfaction and loyalty through conducting
a study on different ethnic restaurant customers. Ethnic food consumption is on the rise, conducting a
study on branding of ethnic cuisine restaurants would be beneficial. Therefore, this study will help to
the discussion on this substance. And finally, there is no model offered in the literature about how to
build a valuable ethnic cuisine restaurant. However, in this study, the model will be offered for the
ethnic cuisines based on the findings. It is once more time identified in this study that brand plays an
important role on the companies / restaurants. Therefore, it is possible to say that ethnic restaurants
should also focus on brand building activities by using especially the new media platforms such as
Instagram, Facebook, Twitter. By doing this, managers can differentiate from the competition and
people can choose their restaurants easily among the other restaurants in the ethnic food sector. In this
research, it is uniquely found out that employees of the ethnic restaurants are significantly important.
This means that customers may not be indicating their real opinions when they are hungry. Although
extra attention will be paid by the researcher, some customers may answer the questions by their current
needs and wants and this may mislead the results of this study. If this happens then the results of this
study may not be indicating the most accurate finding. However, it is believed that respondents
provided honest answers and therefore, this research results will be validated if the same study is
conducted in the future. Next limitation is related to use of convenience sampling method. Pandemic
and related limitations made researcher to use convenience sampling method which may create a bias
for this study in terms of its sample’s representativeness of the population.

According to results Brand Awareness is the most effective brand-related element which leads
customer satisfaction and customer loyalty. Brand Associations follow brand awareness element.
Responsiveness, Empathy and Reliability are the ones that most effective service quality dimensions
which leads customer satisfaction and customer loyalty. Tangibles and Assurance follow these
dimensions.

Keywords: Ethnic Restaurant, brand awareness and UK.
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Ozet

The concept of entrepreneurship has become the key to social welfare and development in many areas.
As the importance given to entrepreneurship in the information society increases, it has become a
reality that the socio-economic problems encountered might be prevented. When the studies on
women's entrepreneurship are examined, it is generally seen that obstacles, problems, and the search
for financing come to the fore by using quantitative methods, but experiences and real-life insights in
terms of founding a business are neglected. As a result of the roles they assume in society and as a
result of the importance they have, women should have positive discrimination in the entrepreneurship
process. The increase in the number of women entrepreneurs will pave the way for quantitative and
qualitative improvement, as in all other sectors and professions. The existence of women entrepreneurs
producing within the economic system will contribute to local development in a multidimensional way.
The aim of the research is to conduct a comprehensive literature review on the concept of women's
entrepreneurship and to make inferences about the experiences and opinions of women entrepreneurs
by choosing the phenomenological research design, one of the qualitative research methods. In this
way, the reasons for the preference of women entrepreneurs in the process of starting a business, their
motivation factors, the difficulties they encounter, and their suggestions for entrepreneur candidates
were evaluated. Discourse-based qualitative data obtained during the research process were obtained
from women entrepreneurs operating in various sectors in the Anamur district of Mersin province,
using the one-to-one interview method. It is anticipated that the research findings will contribute to the
perception of the importance of women's entrepreneurship.

Keywords: Women Entrepreneurship, Motivation Factors, Barriers
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Abstract

Marketing is about attracting customers, satisfying and the creation of a value (Clark, 2011). Sport
marketing is another way to see the sport sector and a total game changer that changes the relationship
between fans and clubs. Sport marketing is about understanding the desire of the consumers and
delivering them through a good understanding of the exchange process that allows to deliver something
to fans that can be passion, energy, enthusiasm, excitement and money.

This study investigates and treats a problem that is stated and that responds to the question in form of
what that focus on the significant elements that has an impact on sport marketing in Morocco.

The research has a purpose of understanding the drivers that affect fans behavior in terms of their
“loyalty”, “commitment”, “wom” and their purchases using social media.

The questionnaire was answered by 246 participants. Certain personal characteristics were analyzed to
be capable of determining how social media affect the attitude of fans based on demographic
differences as age, gender, income and educational level and with a Moroccan nationality since our
case study is targeting the behavior of the fans in Morocco.

A multi-item scale with a five-point Likert scale format was used in the research to determine the level
of agreement of the participants at different questions taken from a literature review and that will help
to achieve the objective of the study.

The impact that social media has on fans on their behavior and attitude, the conceptual model was
developed and used to show the proposed hypothesis and to clarify the relationship between the
independent variables and the dependent variables.

Following variables based on the literature were used in the study. Use of “Social Media”, “Functional
Value”, “Hedonic Value”, “Social Interaction Value”, “Brand Interaction Value”, “Self Concept
Value”, “Fan page usage Value”.
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Abstract

Keeping the competitive spirit alive is possible with the continuous evaluation of innovation and
entrepreneurship performance for research universities, which have the mission of creating high-
quality human capital, encouraging research and entrepreneurship-oriented studies with innovative
perspectives, realizing positive interactions with their stakeholders and supporting economic
development. The integrated approach, which included CRITIC and WASPAS methods, is used in this
study to evaluate and rank research universities in terms of innovation and entrepreneurship using
TUBITAK data. The CRITIC method is used to determine the importance levels of the criteria and it
is determined that the scientific and technological research competence criterion is the most important
criterion in the innovation and entrepreneurship performance evaluation process. Cooperation and
interaction is the least important criteria. According to the WASPAS ranking results, the research
university with the best innovation and entrepreneurship performance in 2021 is Middle East Technical
University. Sabanci University and Istanbul Technical University are ranked second and third,
respectively. The universities with the lowest levels of innovation and entrepreneurship are identified
as Firat University, Ataturk University, and Karadeniz Technical University. To improve the
performance of these universities, it is obvious that the weak innovativeness and entrepreneurship
dimensions must be properly identified and improvement steps should be taken as soon as possible.
The ranking results are kept the same during the sensitivity analysis process, in which the different
effect levels of the weighted sum and weighted product models included in the method are evaluated.
These results also show a high degree of similarity to research university rankings. This study is the
first research conducted within the scope of research universities in Turkey and it is hoped that it will
serve as a model for these universities to be evaluated under the title of innovation and entrepreneurship
performance.

Keywords: Innovative University, Entrepreneurial University, Research University, Multi-Criteria
Decision Making, CRITIC, WASPAS
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Ozet

Yiiksek nitelikli insan sermayesini olusturmak, yenilik¢i bakis agilari ile arastirma ve girisim odakl
caligmalar tesvik etmek, paydaslari ile olumlu etkilesimler gergeklestirmek ve ekonomik kalkinmay1
desteklemek misyonuna sahip arastirma iiniversiteleri i¢in rekabet ruhunun canli tutulmasi yenilikgilik
ve girisimcilik performansinin siirekli degerlendirilmesi ile miimkiin olmaktadir. Calismada CRITIC
ve WASPAS yontemlerini igeren entegre yaklasim, TUBITAK verileri kullanilarak, arastirma
iiniversitelerinin yenilik¢ilik ve girisimcilik agisindan degerlendirilmesi ve siralanmasi problemine
uygulanmigtir. Kriter 6nem diizeylerinin belirlenmesi adimda CRITIC yonteminden faydalanilmis,
yenilik¢ilik ve girisimcilik performansi degerlendirme siirecinde en fazla énem arz eden kriterin
bilimsel ve teknolojik arastirma yetkinligi kriteri oldugu sonucuna ulasilmistir. En az 6nem arz eden
kriter ise igbirligi ve etkilesim kriteridir. WASPAS yo6ntemi ile elde edilen siralama sonuglar1 2021 yil
yenilik¢ilik ve girisimcilik performansi en yiiksek olan aragtirma iiniversitesinin Orta Dogu Teknik
Universitesi olduguna isaret etmektedir. Sabanci Universitesi ve Istanbul Teknik Universitesi ise
siralamada 2. ve 3. konumda yer almaktadirlar. Yenilik¢ilik ve girisimcilik performansi en diisiik olan
{iniversiteler sirastyla Firat Universitesi, Atatiirk Universitesi ve Karadeniz Teknik Universitesi olarak
belirlenmistir. Bu iiniversitelerin performanslarinin 1iyilestirilebilmesi adina zayif nitelik tasiyan
yenilikgilik ve girisimcilik boyutlarinin ivedi bir bigimde saptanmasi ve iyilestirme adimlarinin hayata
gecirilmesi gerektigi asikardir. Yontem icerisinde yer alan agirlikli toplam ve agirlikli carpim
modellerinin etki diizeyi farkliliklarinin degerlendirildigi duyarlilik analizi siirecinde de siralama
sonuglar1 aynen korunmustur. Bu sonuclar TUBITAK arastirma iiniversitesi siralamasi ile de ¢ok
yiikksek diizeyde benzerlik igermektedir. Caligsma, iilkemizde arastirma iiniversiteleri kapsaminda
gerceklestirilen ilk arastirma olup, bu {iniversitelerin yenilik¢ilik ve girisimcilik performansi baglig
altinda degerlendirilmesini miimkiin kilacak bir model olma niteligi tasiyacagi timit edilmektedir.

Anahtar Kelimeler: Yenilik¢i Universite, Girisimei Universite, Arastirma Universitesi, Cok Kriterli
Karar Verme, CRITIC, WASPAS
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Abstract

India is basically an agriculturally based economy. Approximately 70% of the population is living in
rural area depending on agriculture and allied sectors for their livelihood. The development of economy
through agricultural sector will help India in developing the rural community. India is an agrarian
country and remains a key sector of the economy contributing around 25 percent share in the gross
domestic product (GDP). The country faces problems by increased number of people and unemployed
youths living in rural areas are migrating to urban are as in search of jobs. But the country is unable to
create ample job opportunities along with economic development. Agripreneurship converts
agricultural activity into an entrepreneurial activity. By adopting innovative ideas in agriculture and
allied sectors an agripreneur who is an innovator also, drives the changes in rural economy. An
agripreneur job is never easy as he takes risk, adopts innovation, creates new ways of doing things and
taps new markets opportunities. Agripreneurship is generally sustainable and community-oriented. In
agricultural businesses, planning may be even more fundamental because of the inherent ambiguity
associated with agricultural production. Large population of India is dependent on agriculture for their
source of revenue. But Indian agriculture is low in productivity with large number of disguised
unemployment. Entrepreneurial development is a systematic and a controlled development of a person
to an entrepreneur. The development of an entrepreneur refers to inculcate the entrepreneurial skills
into a common person, providing the desirable knowledge, getting higher the technical, financial,
marketing and managerial expertise’, and building the entrepreneurial approach. Sustainable agriculture
denotes a holistic, systems-oriented approach to farming that focuses on the interrelationships of social,
economic, and environmental processes. Very poor infrastructure and facilities in rural areas
aggravated the population pressure on the urban infrastructure. In this situation this study tries to
examine the aspects of taking agricultural entrepreneurship or Agripreneurship as a career and the
solution of the problem. Also potential of agriculture for local entrepreneurs as a way of success and
as a condition of accomplishing the level of well-being which is not explored. In this new millennium
the need is combined, and a composite model is based on the basic principal rural employment provider
shaping the profile of local entrepreneurs. The study started from underlining the main factors which
determine economic development in the rural as well as urban areas of India. The study tries to explore
different avenues related to agriculture and make a predictive model of agricultural entrepreneurship
for a sustainable economic development.

Keywords: Agriculture, Entrepreneurship, Agripreneurship, Rural Developments, Employment.
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Abstract
Air Rage is the unruly acts of distraught passengers that leads to loss of control and the disturbance of
order during air travel. The importance and the scope of air transportation is increasing with each
passing day. Meanwhile, increasing air traffic and air passengers along with increases in aviation
employees, has increased modern day stresses associated with the industry. Recent Air Rage cases are
nettlesome specifically to Cabin Crew. In order to maintain flight safety and to provide safe and
comfortable travel to passengers to their destinations, unruly passengers should be identified and the
case should be prevented before it takes place. There is a necessity for and yet a lack of such studies in
Turkey, this study aims to analyse the phenomenon of unruly passenger, the factors causing Air Rage
and its impacts on Cabin Crew. It is intended to create an awareness on the issue and to minimize the
increasing Air Rage cases. The research is based on a quantitative result, a 4-chapter survey was created
and was distributed to Cabin Crews via Google Forms. The responses of 216 Cabin Crew were received
in the same way and the data was analysed with IBM SPSS program and research methods. As a
consequence, factors causing Air Rage have been identified, the higher level of Air Rage related to the
level of education has been observed and the impacts of Air Rage on Burnout and Organizational
Commitment has been noticed.
Keywords; Air Rage, Burnout, Cabin Crew, Civil Air Transportation, Organizational Commitment

Ozet

Hava ofkesi (Air Rage) ucak seyahati esnasinda yolcunun asir1 siniri ve kural disi1 davranmasina,
kontroliinii kaybetmesine ve diizen bozucu harekelerde bulunmasina denir. Diinya’da ve tlilkemizde
hava tagimaciliginin 6nemi ve kapsami giin gectikce artmaktadir. Artan trafik ve yolcu sayisi, havayolu
caliganlari iizerinde, modern hayatin getirdigi strese eklenmektedir. Artan sayidaki Hava Ofkesi
olaylar1 da, 6zellikle kabin personeli agisindan oldukga sikinti yaratan bir durumdur. Ugus emniyeti ve
yolcularin varacaklar1 yere giivenli ve konforlu bir sekilde ulastirmak acisindan diizen bozucu yolcular
onceden fark edilmeli ve olay daha baslamadan 6niine gegilmelidir. Ulkemizde eksikligi hissedilen bu
alanda yapmis oldugum ¢aligma kural dis1 yolcu yaklasimlarmi, Hava Ofkesi ‘ne neden olan faktdrleri
ve kabin personelleri lizerinde etkisini incelemeyi amacglamaktadir. Bu calismayla konu hakkinda
farkindalik yaratmak ve bu sayede gittikge artan Hava Ofkesi vakalarinin en aza indirilmesine yardimci
olmak hedeflenmistir. Arastirmayi nicel bir sonuca dayandirmak i¢in dort boliimden olusan bir anket
hazirlanmis, Google Forms iizerinden kabin personellerine gonderilmistir. 216 katilimcinin cevaplari
aynt metotla alinmis ve toplanan veriler IBM SPSS programi ile arastirma metotlar1 kullanilarak
incelenmistir. Sonug olarak Hava Ofkesi ‘ne sebep olan etkenler saptanmus, egitim diizeyi ile Hava
Ofkesi algisinin daha fazla gelistigi gozlemlenmis, Hava Ofkesi‘nin Tiikenmislik ve Orgiitsel Bagliliga
etkileri oldugu saptanmuistir.

Anahtar Kelimeler; Hava Ofkesi, Kabin Gérevlisi, Orgiitsel Baglilik, Sivil Hava Tasimaciligs,
Tilikenmislik.
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Abstract

Feedback is an essential tool that people use in their everyday life to either evaluate themselves and
their work or to provide to others to help them grow. It is also crucial in the educational field as its
beneficial for both educators and learners. Feedback provides the educator and learner with evidence
about their current knowledge and the required skill development. Hence, understanding the learner's
progress and level of achievement enables the educator to make decisions about the next steps to plan
in the learning process. On the other hand, feedback redirects or refocuses the learner's actions to
achieve a goal, by aligning effort and activity with an outcome.

This paper reflects on the role of emotional intelligence (El) and its impact on enhancing the ability of
providing adequate and constructive feedback for the sake of continuous improvement of learners
mastering the art of providing feedback to their peers within a specific context. The research utilises
the case study methodology in which learners of an adult education course are observed while
providing feedback to their colleagues after delivering their practicums. The research is conducted
over 2 different phases where a comparison is made between the feedback provided before and after
the introduction of the EI concept.

The research paper traces the inception of the term emotional intelligence, its different categories and
how those categories can relate to the diverse learners in the classroom. It highlights the role and
importance of feedback in the educational process. Furthermore, it provides a detailed explanation of
the case study, participants, the various phases of the study conducted and the findings of the research.

Research confirms that it is of vital importance to train future educators on the skills of emotional
intelligence to be able to provide constructive feedback to their learners.

Keywords: Constructive feedback, emotional intelligence, adult education and self-awareness.
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Abstract

We live in a time that competition and living conditions are very harsh. While individuals work during
long working hours in order to meet their needs and their costs; on the other hand, they both do their
part in the family environment and try to communicate with their family members. The difficulty of
establishing a balance between work and life will bring with it supportive practices. At this point, the
contribution of perceived organizational support is great. Since perceived organizational support is
closely related to organizational and individual results, its relationship with work-life balance should
not be overlooked. This is why the perception of high organizational support is associated with work
and family life in various studies.

This study is intended to deternmine the effect of perceived organizational support on work-family
balance which are important issues for today’s workers and organizations. According to this it was
tried to put forward a theoretical framework about perceived organizational support and work-life
balance respectively in the first two part of the study. The last part includes the research. Within the
scope of investigating the effect of perceived organizational suppport on work-life balance 500
questionnaries has distributed to academicians in 4 universities in Konya. 357 questionnaries of them
were taken into consideration and statistical analysis were performed using SPSS program. Results
show that there is a positive relationship between perceived organizational support and work-life
balance.

Keywords: Organizational support, Perceived organizational support, Work-life balance.

3 Bu calisma yazarin “Algilanan Orgiitsel Destedin is-Yasam Dengesine Etkisi: Konya Universiteleri Ornedi” bashkli yiiksek
lisans tezinden Uretilmistir.
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Abstract

Individuals are social beings. Due to these structures, social interaction and communication with other
individuals are their main needs. Individuals socialize and exhibit themselves by being in social
environments. For this, they use their impressions. Impressions are self-images that the individual
projects to those around him. With the idea of having more than one selves, the individual tends to
manage his impressions. One of the social groups that the individual is in is the work environment. In
business life, the individual will want to be in contact with other individuals both for the sake of
business relationship and for socialization. Impression management tactics, one of the basic elements
of social interaction, are accepted among the individual dynamics that motivate individuals to manage
their impressions by regulating their behaviors. At this point, it is associated with the behaviors
exhibited in business life. Undoubtedly, one of the places where impression management is used is
higher education institutions.

In this study, it is aimed to determine whether the impression management behaviors of academicians
differ according to demographic variables. The research was designed as empirical research, and a
survey method was preferred among quantitative research patterns and was used as a data collection
tool in the study. The data obtained from 445 research assistants working at public universities in
Turkey were analyzed via SPSS 22.0. As a result of the difference test analysis, while the use of
impression management tactics by research assistants differed according to their seniority and
education level; does not differ in terms of gender and type of staff.

Keywords: Impression management, Impression management tactics, Academician, Research
assistant.

4 Bu calisma yazarin “Akademisyenlerin izlenim Yénetimi Taktiklerinin is Yasamlarindaki Yalnizliklari Uzerindeki Etkisinde
Birey-Orgiit Uyumunun Aracilik Rolii” baslikli doktora tezinden iretilmistir.
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The Mediating Role of Job Satisfaction in the Effect of Organizational
Constraints in Public Institutions and Organizations on Employees’ Intention to
Leave

Kamu Kurum ve Kuruluslarindaki Orgiitsel Kisitlarmin Calisanlarin isten Ayrilma
Niyeti Uzerindeki Etkisinde Is Tatmininin Aracilik Rolii

Assoc.Prof.Dr. Aysen AKBAS TUNA
Ankara Hac1 Bayram Veli University
aysen.akbastuna@hbv.edu.tr,

ORCID: 0000-0003-4615-4374

Prof.Dr. Muharrem TUNA
Ankara Hac1 Bayram Veli University
muharrem.tuna@hbv.edu.tr

ORCID: 0000-0001-5526-7122

Abstract

In today's business world, both public and private sector employees may have the intention to leave the
job by changing institutions or retirement. There are various reasons for the intention to leave the job,
and this increases the labor turnover rate. In order to understand this problem, it is important to identify
the factors that affect the intention to leave the job. For this reason, the concept of organizational
constraints was first included in the research model, since it has not been encountered in the literature
before. The efforts of employees in doing their jobs and the abilities they display reveal their work
performance, and any situation that prevents this performance is considered as a organizational
constraint. In organizations where these constraints exist, performance, motivation, stress and job
satisfaction may appear as problems for managers. The intention to leave can also be seen at a high
level in an organizations where organizational constraints are felt too much. Intention to leave is
defined as a conscious and deliberate desire to leave an organization within the near future. Among the
factors affecting this thought are general and personal reasons, as well as internal reasons. In this study,
the mediating effect of job satisfaction on the effect of the presence of constraints on employees'
intention to leave was investigated. The sample of the research consists of the employees of the
ministries in Ankara. The research model was tested using structural equation modeling. The bootstrap
method was used to determine whether the mediating effect was significant or not. According to the
results of the analysis, it was found that organizational constraints had a positive significant effect on
the intention to leave work, while it was found that they had a negative significant effect on job
satisfaction. In addition, job satisfaction also has a negative and significant effect on the intention to
leave the job. According to the results of the mediation effect analysis, it was found that job satisfaction
has a mediating role between the organizational constraints faced by public employees and their
intention to leave. As the constraint of the work, only the self-evaluation of the organizational
constraints faced by the employees can be considered. It is recommended that public institutions take
various measures according to the job and people to reduce the organizational constraints. For future
research, it is recommended to investigate the effects of motivation and problem-solving skills of
employees on the relationship between organizational constraints and intention to leave.

Keywords: Organizational Constraints, Job Satisfaction, Intention to Leave.
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Ozet

Is diinyasinda gerek kamu gerekse 6zel sektdr calisanlart kurum degistirme ya da emeklilik yoluyla
isten ayrilma niyetine sahip olabilirler. Isten ayrilma niyetinin cesitli nedenleri bulunmakta ve bu
durum isgiicii devir oranini arttirmaktadir. Bu sorunun anlasilabilmesi i¢in isten ayrilma niyetine etki
eden faktorlerin ortaya c¢ikartilmasi 6nemlidir. Bu nedenle arastirma modeline daha 6nce alan yazinda
rastlanilmadigindan dolay1 6ncelikle is kisitlar1 kavrami dahil edilmistir. Calisanlarin islerini yaparken
gosterdikleri cabalar1 ve sergiledikleri yetenekleri, onlarin is performanslarini ortaya ¢ikarmaktadir ve
bu performansin ortaya ¢ikmasini engelleyen her tiirlii durum is kisit1 olarak degerlendirilmektedir. Bu
kisitlarin bulundugu orgiitlerde performans, motivasyon, stres ve isten tatmini birer sorun olarak
yoneticilerin karsisina ¢ikabilmektedir. Is kisitlarinin fazlaca hissedildigi orgiitlerde, isten ayrilma
niyeti de yiiksek diizeyde goriilebilmektedir. Isten ayrilma niyeti bireyin, ¢alisma ortamindan ayrildig
zamana kadar gecen siirede ayrilma diisiincesine sahip olmasi olarak tanimlanirken bu diisiinceyi
etkileyen unsurlarin igerisinde genel ve kisisel nedenlerle birlikte kurum i¢i nedenler de bulunmaktadir.
Bu calismada ise yonelik kisitlarin varliginin, ¢alisanlarin isten ayrilma niyetleri {izerindeki etkisinde
1s tatmininin aracilik etkisi arastirilmistir. Arastirmanin 6rneklemini Ankara’da bulunan bakanliklarin
calisanlar1 olusturmaktadir. Aragtirma modeli, yapisal esitlik modellemesi kullanilarak test edilmistir.
Aracilik etkisinin anlamli olup olmadiginin tespit edilmesi i¢in bootstrap yontemi kullanilmistir. Analiz
sonuclarina gore is kisitlarinin isten ayrilma niyeti lizerinde pozitif yonde anlamli bir etkisi oldugu
bulunurken; is tatmini lizerinde negatif yonde anlamli bir etkisi oldugu tespit edilmistir. Ayrica is
tatmininin isten ayrilma niyeti iizerinde de negatif yonlii anlamli bir etkisi bulunmaktadir. Aracilik
etkisi analizinin sonucuna gore ise kamu c¢alisanlarinin karsilastiklar1 is kisitlart ile isten ayrilma
niyetleri arasinda is tatminlerinin aracilik rolii oldugu bulunmustur. Calismanin kisit1 olarak
calisanlarin karsilastiklar1 is ile ilgili kisitlar1 sadece kendilerinin degerlendirmesi sayilabilir.
Arastirmada uygulamaya yonelik, kamu kurumlarinin is ile ilgili kisitlar1 azaltict ise ve kisilere gore
cesitli onlemler almasi Onerilirken; gelecekteki arastirmalara yonelik olarak ise is kisitlari ile isten
ayrilma niyeti arasindaki iligkide motivasyon ve g¢alisanlarin problem ¢dzme becerisinin etkilerinin
arastirilmasi onerilmektedir.

Anahtar Kelimeler: is Kisitlar1, Is Tatmini, Isten Ayrilma Niyeti.
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16:00-17:30 Assoc.Prof.Dr. Anora JABBAROVA
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Assoc.Prof.Dr.Zeliha TEKIN, Arzu COTUL
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Mandela | Monday, 20 June Moderator | Assoc.Prof.Dr. Anora JABBAROVA
16:00-17:30 Dr. Prabha KIRAN
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Innovative Education Program (IEP) - Dr. Prabha KIRAN, Muxtorova Nasiba
SHUXRATOVNA
2. Characteristics of Formation of a Pedagogue as Authority in Modern Society - Prof.Dr. Shavkat
Sharipov Safarovich
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Assoc.Prof.Dr. Anora JABBAROVA
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Assoc.Prof.Dr.Umida FAYZULLAEVA
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MALALA | Monday, 20 June Moderator | Assoc.Prof.Dr.Fatih VAROL

14:00-15:30 Assoc.Prof.Dr. Semih BUYUKIPEKCIi

1.

6.

7.
8.

Uluslararasi Saglik ve Dini Tolerans Fikirlerinin Aile i¢i Genglerin Zihnine
Yerlestirilmesi Icin Benzersiz ve Yenilik¢i Yontemler - Prof.Dr. Guljahon
JUMANAZAROVA

Orgiitlerdeki Yesil Psikolojik iklim, Calisanlarin Yesil Davranis Niyetini Etkiler mi? -
Prof. Dr. Ali ERBASI

Saglik Turizminde Yeni Trend: Geleneksel ve Tamamlayict Tip Merkezleri -
Prof.Dr.Muammer MESCI, Lect.Taner KOMUR

Gastronomide Yeni Trend: Cig Beslenme (Raw Food) - Assoc.Prof.Dr.Fatih VAROL,
Revsan AKAY

Tiirkiye’deki Turizm Fakiiltelerinin Instagram Platformunu Kullanim Durumlarinin
Belirlenmesi - Prof. Dr. Safak UNUVAR, Gézde UYANIK ERKILIC

Otel Isletmelerinde Y6netim Muhasebesi Uygulamalarinin incelenmesi: Konya Ornegi -
Assoc.Prof.Dr. Semih BUYUKIPEKCI, PhD Student Ali KURNAZ

Spor Sektoriinde NFT Teknolojisinin Gelecegi - Lecturer Ali KELES

6 Yastan 19 Yasa i¢sellesmis Problem Davranislarin Baglanma Durumuna Géore
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Chiang KAO, Yuan-Ying Wang, Tsai-Chi Ho, Yu-Shian Chen, Ping-Chieh Chen
Science Popularisation: A Comprehensive Review - Dr.Ahmet SUERDEM, Dr.Soydan
SOYLU, Dr.Emek USENMEZ, Dr.Nuran DOGRUER

Comparative analysis of stylistic devices in the context of Covid-19 pandemic —
Dr.Milana Abbasova, Tamella Mammadli
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Prof.Dr.Biinyamin AYHAN, PhD Candidate Yavuz DEMIR, Res.Ass.Muhammet
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Aydar-Arnasay Lake System and its Area Prospects for Tourism Development -
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Gamze GUNER KIBAROGLU, Dr. Bircan GUNER, Prof.Dr. H. Nejat BASIM
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Wednesday, 22 June 2022 Tashkent Parallel Sessions
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Assoc.Prof.Dr. Hatice BAYSAL
13:00-14:30 Assoc. Prof. Dr. Selahattin Savas ATES
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Prof.Dr. Sima NART

16:00-17:30 Prof.Dr. Sevki OZGENER

Prof.Dr. Serap INCAZ

17:30-19:00 Prof.Dr. Mustafa TUMER

Prof.Dr. Hakan Vahit ERKUTLU
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11:00-12:30 Assoc.Prof.Dr.Azer DILANCHIEV
Asst.Prof.Dr. Christopher PRYOR

13:00-14:30 Prof.Dr.Muhammad Umar Riaz ABBASI
Asst.Prof. Rubaiyat Shaimom CHOWDHURY
14:30-16:00 Prof.Dr. Adeyinka TELLA
Assoc.Prof.Dr.Elira TURDUBAEVA
16:00-17:30 Assoc.Prof.Dr. Mensur NUREDIN
Dr.Hiilya ER
17:30-19:00 Assoc.Prof.Dr.Murteza HASANOGLU
Asst.Prof.Dr.Menekse Sahin KARADAL

Tashkent | Wednesday, 22 June Moderator | Assoc.Prof.Dr.Azer DILANCHIEV

11:00-12:30 Asst.Prof.Dr. Christopher PRYOR
1. On the Backs of Children: The Relationship between Formality and Child Labor in the Base-
of-the-Pyramid - Asst.Prof.Dr. Christopher PRYOR, Prof. Dr. Garry BRUTON, Prof. Dr.
Shaker ZAHRA
2. Analyzing the Impact of COVID-19 on the entrepreneurship in China - Muhammad
UMAIR, Assoc.Prof.Dr.Azer DILANCHIEV, Dr.Evren DINCER
3. The Making of an Entrepreneur: What Is the Role of Education Among the Other Variables?
- Prof.Dr. Alex CANDOR
4. An empirical study on the effectiveness of promotional strategies used by solar water heaters
in India with special reference to Pune City - Jyoti Meshram
5. Heydar Aliyev and the foreign policy strategy of the Republic of Azerbaijan - Dr.Zaur
IBRAHIMOV
6. Kazakhstan and the New Silk Road - Raikhan Sutbayeva, Prof.Dr.Himmet Karadal
7. New Kazakhstan: The Path of Renewal and Modernization- Raikhan Sutbayeva,
Prof.Dr.Himmet Karadal
Tashkent | 22 June Moderato | Prof.Dr.Muhammad Umar Riaz ABBASI
13:00-14:30 r | Asst.Prof.Rubaiyat Shaimom CHOWDHURY
1. Educational Diversity and Role of Turkish Institutions in Peace Building and Conflict Prevention: in.
the Light of Islamic Perspective of Conflict Resolution — Prof.Dr.Muhammad Umar Riaz ABBASI
2. Comparison Between Adoption Intention of Financial Technology in Banks and Non-Bank Financial
Institutions Sector of Bangladesh - Asst.Prof.Dr Rubaiyat Shaimom CHOWDHURY,
Prof.Dr.Himmet KARADAL
3. Entrepreneurship and Poverty: The role of Internet Usages in Africa - Adenuga Fabian Adekoya
4. Records Keeping in Entrepreneurial Business: The Perspective of Students Enrolled in Postgraduate
Programme in Records and Archives Management from University of Calabar, Nigeria — Dr. Faith
Sylvester Orim
5. Tam Kurall1 Para Politikasi: Canonical Monetary Policy - Assoc.Prof.Dr. Cengizhan YILDIRIM
6. Personal Financial Management Practices among Scholars: Do they really know what they are doing
and what they need to improve during Covid-19? - Mekuanint Abera Timbula
7. Construction of Identities, Media and the Dimensions of the Social - Prof. Sergio QUIROGA
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Tashkent | 22 June 14:30-16:00 Moderator | Prof.Dr. Adeyinka TELLA

Assoc.Prof.Dr.Elira TURDUBAEVA

1. Information Provision, Curriculum Impact, and Relevance as Predictors of Entrepreneurial

7.

Intention among Lis Undergraduates Students in Five Nigeria Universities - Prof.Dr.
Adeyinka TELLA

Perception of Contents Relevance of Entrepreneurship Education by Educational
Technology Lecturers in Nigerian Universities - Dr. Kosoko-OYEDEKO

Teaching Mathematics for Entrepreneurship Skills: Evidence-Based Research from Nigeria
- Assoc.Prof.Dr. Adedeji TELLA

Entrepreneurship Education and Self-Sustenance among National Youth Service Corps
Members in Ibadan, Nigeria - Assoc.Prof.Dr. Adedeji TELLA, Adetunmbi. L.
AKINYEMI

Undergraduates’ Entrepreneurship Intention and Challenges in the Fourth Industrial
Revolution - Dr. Ngoaketsi, JOSEPH

Foreign Language Attrition and Mother Tongue Proficiency and as Determinants of
Students’ Achievement in French Language in Ibadan North Local Government Area of
Oyo State - Assoc.Prof.Dr. Araromi Maxwell OLAKUNLE

Social Media in Central Asia: Trends, Uses and Tendencies - Assoc.Prof.Dr.Elira
TURDUBAEVA

Tashkent 22 June Moderator | Assoc.Prof.Dr. Mensur NUREDIN

16:00-17:30 Dr.Hiilya ER

1.

Potential Effects of Russia- Ukraine War on Western Balkan - Asst.Prof.Dr. Vesna
POPOSKA, Assoc.Prof.Dr. Mensur NUREDIN

Sosyal Ogretmenlerin Bahar Tatillerinin Etkin Organizasyonu - Zhansulu AKYLBEK
Kazakistan'da Ureme Davranisindaki Degisim ve Sosyo-Psikolojik Egilimleri - Balgerim
BEKARYS KYZY

Distance Learning of the Kazakh Language Some Issues - Assoc.Prof.Dr. Bakyt
Aitbayeva

Tiirk Ulkelerinin Sosyal Durumlar1 ve Beslenme Ozellikleri - Lazzat NYSSANKULOVA
XX Yiizyilin Sonu - XXI Yiizy1l Baginda Kazakistan'da Sosyo-Ekonomik ve Tarihi-
Demografik Gelisim Siiregleri - Assoc.Prof.Dr.Giiljamal ZHORAYEVA

Review of Art Critic Ziyadkhan Aliyev's Articles Published in 2021 - Emil Raul oglu
Agayev,

Afganistan Ihtilafi ve Suudi Arabistan, Asst.Prof.Dr. Ozgiir CINARLI

a

shkent | 22 June Moderator | Assoc.Prof.Dr.Murteza HASANOGLU

17:30-19:00 Asst.Prof.Dr.Menekse Sahin KARADAL

Genocide committed by Armenians in Southern Azerbaijan in the notes of witnesses - Dr.Hasan
SAFARI

Yeni dénemde Orta Dogu'da jeopolitik konfigiirasyon - Khalida MALIKOVA

Nizami Gancavinin badii irsinin Firdovsi “Sahnama”si ils yaradiciliq bagliliglart - Dr.
Teymurxanh Viigar Ismat oglu

ITham Aliyev ve Azerbaycan Egitimi - Kerimova Vusale Hamza

Stimer-Azerbaycan Dilinde Durum Kategorisi - Assoc.Prof.Dr. Yegane Qehremanova
Covid-19 Pandemi Siirecinde Azerbaycan'da Kamu Politikalar: ve Yenilik¢i Yontemler -
Assoc.Prof.Dr.Murteza HASANOGLU

Humanization Component of National Security of Ukraine - Assoc.Prof.Dr. Lyaskovska Svitlana
Petrivna, Assoc.Prof.Dr. Radovetska Lyidmyla Vasylivna, Golichenko Dmytro Sergiyovych
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Wednesday, 22 June 2022: Bukhara Parallel Sessions

11:00-12:30  Prof. Dr. Mustafa Fedai CAVUS
Assoc.Prof.Dr. Hatice BAYSAL
13:00-14:30  Assoc. Prof. Dr. Selahattin Savas ATES
Assoc.Prof.Dr.Mehmet Necati
CIZRELIOGULLARI
14:30-16:00  Prof.Dr.Ferudun KAYA
Assoc. Prof. Dr. Mehmet YUCENURSEN
16:00-17:30  Prof.Dr.Muhsin HALIS
Asst.Prof.Dr. Ozgiir CARK
17:30-19:00  Prof. Dr. Asim SALDAMLI
Asst.Prof.Dr. Neyir Hacer TEKELI

Bukhara 22 June Moderator | Prof. Dr. Mustafa Fedai CAVUS
11:00-12:30 Prof. Dr. Biilent KARA
1. Does Entrepreneurial Orientation Relate to Corporate Social Responsibility? A Study of
Manufacturing Companies in Jordan - Osama AL-Darras
2. Can Uncertainty Be Tolerated By Self-Efficacy? - Prof. Dr. Mustafa Fedai CAVUS, Assoc.
Prof. Dr. Ayse GOKCEN KAPUSUZ, Asst. Prof. Dr. Alptekin DEVELI, Asst. Prof. Dr.
Seyil AJIMUDINOVA
3. Organizational Counterproductive Behaviors In Relationship Between Managerial Trust and
Emotional Exhaustion - Assoc. Prof. Dr. Ayse GOKCEN KAPUSUZ
4. Ise Gomiilmiisliik, Is Giivencesi ve Yiiksek Performansli Calisma Sistemleri Arasindaki Iliski:
Bir Diizenlenmis Aracilik Modeli - Mert UNUR, Dr. Mustafa CENGIZ, Prof. Dr. Huseyin
ARASLI
5. Are the Effective Factor for Organizational Cynicism in the Education Sector Colleagues or
Students?: A Situation Analysis - Asst. Prof. Dr. Filiz DEMIR
6. Fiziksel Evren Otesi Yasam: Metaverse - Assoc.Prof.Dr. Hatice BAYSAL, Assoc.Prof.Dr.
Muhammet SAYGIN
7. Utopya Gergeklesiyor: Besinci Diinya Déndiinciil iliskiler ve Metaverse Sosyolojisi - Prof. Dr.
Biilent KARA
8. Kamu Kurum ve Kuruluslarindaki Orgiitsel Kisitlarmin Calisanlarin Isten Ayrilma Niyeti
Uzerindeki Etkisinde Is Tatmininin Aracilik Rolii - Assoc.Prof.Dr. Aysen AKBAS TUNA,
Prof.Dr. Muharrem TUNA
Bukhara | 22 June Moderator | Assoc.Prof. Dr. Selahattin Savas ATES
13:00-14:30 Assoc.Prof.Dr.Mehmet Necati CIZRELIOGULLARI
1. Hava Kargo Sirketlerinin Tarife Planlamasi Uzerinde Covid-19 Etkileri - Seda KARAGOZ, Assoc. Prof.
Dr. Selahattin Savas ATES ]
2. Ugak Kazalarinda Iletisim Hatalarinin Pay1 ve Havacilikta Iletisim Odakli Gelistirilebilecek Yapay
Zekalar - Res.Asst. Mustafa KAYA, Assoc.Prof.Dr. Selahattin Savas ATES )
3. Aviation Safety: United Nation Helicopter Flights in Ercan Terminal Control Area (TMA) - Izzet
DERKAN
4. Next Generation Air Transportation Application for Turkish National Airspace Development -
Assoc.Prof.Dr.Mehmet Necati CIZRELIOGULLARI, Ph. D. Candidate Pinar BARUT, Lecturer
Tapdig IMANOV
5. Uluslararas1 Tasimacilikta Blok Zincir Teknolojisinin Entegrasyonu - Lect. Arda TOYGAR, Assoc.
Prof. Dr. Senem NART, Lect. Dr. Cavit COLAKOGLU
Havayolu Isletmelerindg Farkliliklarin Yonetimi Uzerine Bir Arastirma - Dr. Ramazan COBAN
Ogretmen Adaylarinin Ogretim Elemanlarinin Etik Dig1 Davraniglarina Yonelik Goriigleri ve Coziim
Onerileri - Assoc.Prof.Dr. Birsel AYBEK
8. The Effect of Perceived Organizational Support on Work-Life Balance - Dr. Hande ULUKAPI
YILMAZ

No
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Bukhara | 22 June 14:30-16:00 Moderator | Prof.Dr.Ferudun KAYA
Assoc. Prof. Dr. Mehmet YUCENURSEN

1. Tiirk Cumhuriyetlerinin Makroekonomik Gostergelerinin Hibrit Cok Kriterli Karar Verme Y 6ntemleri

Ile Analizi: Tiirkiye, Kazakistan, Ozbekistan, Kirgizistan Uzerine Bir Uygulama - Res.Asst. Serkan

CELIK, Prof.Dr.Ferudun KAYA

Ensuring the Compliance of Borsa Istanbul Indices with I0OSCO - Dr. Korkmaz ERGUN

Pay Piyasasinda Emir Iptalinin Kosulsuz Olarak Serbest Birakilmasinin Etkileri - Dr. Giizhan GULAY

4. The Impact of Information Technologies on the Globalization of Banks: A Comparative Study of

Zambian and Turkish Banking Sectors - Chimuka Monde MULALA

Entegre Raporlama’da Deger ve Deger Yaratma Siireci - Assoc. Prof. Dr. Mehmet YUCENURSEN

Uluslararasi Ticarette Siirdiiriilebilirligin Saglanmas1 Baglaminda Blokzinciri Teknolojisi Kullaniminin

Potansiyel Avantajlari - Dr.Selahattin Armagan VURDU

7. Do Academician's Impression Management Behaviors Differ From According to Demographic
Qualities? - Dr. Hande ULUKAPI YILMAZ

wn

oo

Bukhara 22 June Moderator | Prof. Dr. Mustafa Fedai CAVUS
11:00-12:30 Prof. Dr. Biilent KARA

1. Does Entrepreneurial Orientation Relate to Corporate Social Responsibility? A Study of
Manufacturing Companies in Jordan - Osama AL-Darras

2. Can Uncertainty Be Tolerated By Self-Efficacy? - Prof. Dr. Mustafa Fedai CAVUS, Assoc.
Prof. Dr. Ayse GOKCEN KAPUSUZ, Asst. Prof. Dr. Alptekin DEVELI, Asst. Prof. Dr.
Seyil NAJIMUDINOVA

3. Organizational Counterproductive Behaviors In Relationship Between Managerial Trust and
Emotional Exhaustion - Assoc. Prof. Dr. Ayse GOKCEN KAPUSUZ

4. Ise Gomiilmiisliik, Is Giivencesi ve Yiiksek Performansli Calisma Sistemleri Arasindaki Iliski:
Bir Diizenlenmis Aracilik Modeli - Mert UNUR, Dr. Mustafa CENGIZ, Prof. Dr. Huseyin
ARASLI

5. Are the Effective Factor for Organizational Cynicism in the Education Sector Colleagues or
Students?: A Situation Analysis - Asst. Prof. Dr. Filiz DEMIR

6. Fiziksel Evren Otesi Yasam: Metaverse - Assoc.Prof.Dr. Hatice BAYSAL, Assoc.Prof.Dr.
Muhammet SAYGIN

7. Utopya Gergeklesiyor: Besinci Diinya Déndiinciil iliskiler ve Metaverse Sosyolojisi - Prof. Dr.

Biilent KARA
Bukhara | 22 June Moderator | Assoc.Prof. Dr. Selahattin Savas ATES
13:00-14:30 Assoc.Prof.Dr.Mehmet Necati CIZRELIOGULLARI

1. Hava Kargo Sirketlerinin Tarife Planlamas1 Uzerinde Covid-19 Etkileri - Seda KARAGOZ,
Assoc. Prof. Dr. Selahattin Savas ATES

2. Ugak Kazalarinda iletisim Hatalarmin Pay1 ve Havacilikta Iletisim Odakli Gelistirilebilecek
Yapay Zekalar - Res.Asst. Mustafa KAYA, Assoc.Prof.Dr. Selahattin Savas ATES

3. Aviation Safety: United Nation Helicopter Flights in Ercan Terminal Control Area (TMA) - izzet
DERKAN

4. Next Generation Air Transportation Application for Turkish National Airspace Development -
Assoc.Prof.Dr.Mehmet Necati CIZRELIOGULLARI, Ph. D. Candidate Pinar BARUT,
Lecturer Tapdig IMANOV

5. Uluslararas1 Tagimacilikta Blok Zincir Teknolojisinin Entegrasyonu - Lect. Arda TOYGAR,

Assoc. Prof. Dr. Senem NART, Lect. Dr. Cavit COLAKOGLU

Havayolu Isletmelerinde Farkliliklarin Yonetimi Uzerine Bir Arastirma - Dr. Ramazan COBAN

7. Ogretmen Adaylarmin Ogretim Elemanlarmin Etik Digt Davramslarina Yonelik Goriisleri ve
Co6ziim Onerileri - Assoc.Prof.Dr. Birsel AYBEK

o
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Bukhara | 22 June 14:30-16:00 Moderator | Prof.Dr.Ferudun KAYA
Assoc. Prof. Dr. Mehmet YUCENURSEN

1. Tiirk Cumhuriyetlerinin Makroekonomik Gostergelerinin Hibrit Cok Kriterli Karar Verme

Yéntemleri ile Analizi: Tiirkiye, Kazakistan, Ozbekistan, Kirgizistan Uzerine Bir

Uygulama - Res.Asst. Serkan CELIK, Prof.Dr.Ferudun KAYA

Ensuring the Compliance of Borsa Istanbul Indices with IOSCO - Korkmaz ERGUN

3. Pay Piyasasinda Emir Iptalinin Kosulsuz Olarak Serbest Birakilmasinin Etkileri - Dr.
Giizhan GULAY

4. The Impact of Information Technologies on the Globalization of Banks: A Comparative
Study of Zambian and Turkish Banking Sectors - Chimuka Monde MULALA

5. Yatirim Araci Olarak Kiymetli Madenlerin Mevduat ve Katilim Bankaciliginda
Degerlendirilmesi - Dr. Hiilya ER

6. Entegre Raporlama’da Deger ve Deger Yaratma Siireci - Assoc. Prof. Dr. Mehmet
YUCENURSEN

7. Uluslararasi Ticarette Stirdiiriilebilirligin Saglanmasi Baglaminda Blokzinciri Teknolojisi
Kullaniminin Potansiyel Avantajlar1 - Dr.Selahattin Armagan VURDU

no

Bukhara 22 June 16:00-17:30 Moderator | Prof.Dr.Muhsin HALIS
Asst.Prof.Dr. Ozgiir CARK

1. Orgiitlerde Is Tatmininin Belirleyici Unsurlar1 Kapsaminda Calisan Memnuniyet Anketlerinin
Incelenmesi - Phd. Student Ahmet OZDEN, Prof.Dr.Muhsin HALIS

2. Sosyal Medyanin Girisimcilik Niyetine Etkisi - Asst.Prof.Dr. Ozgiir CARK, Assoc.Prof.Dr.
Niyazi GUMUS

3. Mobil Bankacilik Uygulamalarma Yonelik Tutumlarin Kullanict Memnuniyeti Uzerindeki
Etkisi - Assoc.Prof.Dr. Niyazi GUMUS, Asst.Prof.Dr. Ozgiir CARK

4. A Study on Entrepreneurial Marketing Activities of SMEs - Res.Assist.Seray YESILIRMAK,
Asst.Prof.Dr. Begiim SAHIN

5. Tiirkiye’deki Illerin Secilmis Saglik Gostergelerine Gére Kiimelenmesi: Veri Madenciligi
Uygulamas1 — Dr. Nazh SEYHAN

6. Innovating with Biomimicry for an Entrepreneurial Ecosystem in Green Economy -MSc. Miige
KINAY

7. Mavi Okyanus Stratejisinde I¢ Girisimciligin Rolii - Dr. Miinevver BAYAR

khara 22 June Moderator | Prof. Dr. Astm SALDAMLI
17:30-19:00 Asst.Prof.Dr. Neyir Hacer TEKELI

1. Turizmde Paylasim Ekonomisi: Z Kusag1 Uzerine Bir Arastirma - Asst.Prof.Dr. Neyir Hacer
TEKELI, Asst.Prof.Dr. Sezgi GEDiK ARSLAN, Assoc.Prof.Dr. Suna MUGAN ERTUGRAL

2. Turist Rehberlerinin Covid-19 Siirecindeki Tiikenmislik Diizeylerinin Isten Ayrilma Niyetlerine Etkisi -
Prof. Dr. Astim SALDAMLI, Asst.Prof.Dr. isa BAYHAN

3. Tiirkiye’de Saglik Turizminin Nis Pazari; Bagimlilik Tedavi Merkezleri — PhD.Student Sennur
ASIKOGLU, Assoc.Prof.Dr. ishak Suat OVEY

4. Tibbi Hata Yapma Egilimi Ile Presenteizm Arasindaki liskinin Saglik Personeli Uzerinde Arastirilmasi
- Asst.Prof.Dr.Giilay TAMER

5. Saglik Isletmelerinde Vensim Yazilimi ile Yash Bakiminda Verimlilige Bakis - Assoc.Prof.Dr. Serdar
Vural UYGUN, Asst. Prof. Esra Sipahi DONGUL

6. Saglik Calisanlarinin Girisimci Ozellikleri ile Kiiltiiriin Belirsizlikten Kaginma Boyutu Arasindaki Iliski:
Bir Arastirma - Dr.Giilfer BUYUKTAS GAYIR, Dr. Ziibeyir OZCELIK

7. Tourism on a Small Island, Entrepreneurship, and the Sustainable Development Approach - Sima
Rahimizhian

8. Dark-Sky Tourism for Sustainable Tourism Recovery - Ph.D. Res. Yana Yakushina, Dr. Phil
Cameron
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Wednesday, 22 June 2022: Samarkand Parallel Sessions

11:00-12:30 Prof. Dr. Adnan KALKAN
Assoc.Prof. Dr. Giilbeniz AKDUMAN

13:00-14:30 Prof.Dr. Alba DUMI
Assoc.Prof.Dr. irfan TOSUNCUOGLU

14:30-16:00 Prof.Dr. Mazlum CELIK
Assoc.Prof.Dr. Erol TEKIN
16:00-17:30 Prof.Dr.Akif TABAK
Prof. Dr. Hakan KITAPCI
17:30-19:00 Prof.Dr.Esra KARABACAK
Prof.Dr. Sevket OZNUR

Wednesday, 22 June 2022: Samarkand Parallel Sessions

Samarkand 22 June Moderator | Prof. Dr. Adnan KALKAN
11:00-12:30 Assoc.Prof. Dr. Giilbeniz AKDUMAN

1. Insan Kaynaklar Yetkinlik Modeli: Tiirkiye’deki insan Kaynaklar1 Y®&neticilerinin
Yetkinliklerini Belirlemeye Yonelik Bir Arastirma - Assoc.Prof. Dr. Giilbeniz
AKDUMAN, Assoc.Prof. Dr. Zeynep HATIPOGLU

2. Proje Yonetimi Olgunlugu, Uriin Gelistirme Siireci Olgunlugu, Sirket Biiytikligii ve Sirket
Yas1 Arasindaki iliskinin Arast1r11mas1 Antalya Teknokent Bilisim Firmalar1 Uzerine Bir
Arastirma - Res.Asst. Ash GODE, Prof. Dr. Adnan KALKAN

3. Tiirkiye’deki Ozel Hastanelerin Dijitallesmesi ve Akreditasyon Siirecine Iliskin Hastane
Yoneticilerinin Gériisleri, Lecturer Cansu BOZDOGAN

4, Girisimciligin Dogasinin Biiyiik Veri / Yapay Zeka Agisindan Incelenmesi: Kavramsal Bir
Calisma - Dr.Kubilayhan GOC

5. Tiirkiye’de Kadin Girisimciliginin Siirdiiriilebilirligine Yonelik Faaliyetlerin Analizi: izmir
Omnegi - Assoc.Prof.Dr. Ash ELGUN, Prof. Dr. Aylin GOZTAS

6. Importance and Implication of Teachers' Resilience Training: The Necessity of Investigating

Resilience for Schools and Teachers - Prof. Dr. Akbar Valadbigi

7. Professional Ethics for Efficient Training: Importance and Necessity of Teaching
Professional Ethics in Today's Schools - Prof. Dr. Akbar Valadbigi

8. Kabin Ekibi Acisindan Hava Ofkesi ve Kural Tanimaz Yolcu Algilamasi - Prof. Ekrem
TATOGLU, Ash PINARBASI

Samarkand 22 June Moderator | Prof.Dr. Alba DUMI
13:00-14:30 Assoc.Prof.Dr. irfan TOSUNCUOGLU

1 Legal Consequences in Reference of Civil Law and the Effects of Monetary and Materials Damage:

Empirical analysis of monetary damage to the law in Albanian institutions - Msc Rakela ISMAILAJ

NONA, Prof.Dr. Alba DUMI

The Use of Metaphors in Foreign Language Teaching - Assoc.Prof.Dr. irfan TOSUNCUOGLU

3. The Influences of Beliefs on Language Education - Assoc.Prof.Dr. irfan TOSUNCUOGLU, Ozkan
KIRMIZI

4. Patient Satisfaction and Romanian Healthcare System during Pandemic Times! - Dr. Dumitru
Goldbach, Midailin Nicolae Sarbu, Madilina Visan, Oana Petrisor-Mateut

5 Changes that Occurred in Higher Education Marketing Strategy due to SARS-COV- 2 - Giulia Elena

Zaharia, Leonard Niculae Zamfirescu

Analysis of The Relationship Between inflation and Economic Growth in Underdeveloped Countries: The

Threshold Effect - Prof. Dr. Serdar OZTURK, Lect. Mert Amil ATAMER

7. Equity Based Crowdfunding Platforms’ Marketing Communication Strategies: The Case of Fonbulucu -
Asst.Prof. Dr. Mustafa UNSALAN

N
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Wednesday, 22 June 2022: Samarkand Parallel Sessions

Samarkand Wednesday, 22 June | Moderator | Prof.Dr. Mazlum CELIK

14:30-16:00 Assoc.Prof.Dr. Erol TEKIN

. Havalimani Calisanlarinda Stres Faktorlerinin Belirlenmesi: Nitel Bir Calisma - Asst.Prof.Dr. Sabiha

. Uluslararas1 Girisimcilerin Uluslararasilasma Siirecine Yo6nelik Nitel Bir Arastirma -

. Ekogirisimcilik Olgusu Uzerine Tematik Analizli Sistematik Bir Literatiir Incelemesi - Res.Asst. Sedef

Duygusal Sermayenin Duygusal Emek Uzerindeki Etkisinde Pozitif Duygu Durumunun Aracilik Etkisi -
Dr. Gamze AY, Prof.Dr. Mazlum CELIK

ANNAC GOV, Feyzanur AYDOGDU

Geleneksel ve Diisiik Maliyetli Havayolu Tastyicilarin Vizyon, Misyon ve Sosyal Sorumluluk
Bakimindan Karsilastirilmasi: THY ve PEGASUS - Asst.Prof.Dr. Sabiha ANNAC GOV, Merve
CALIK

Yeni Nesil Girisimcilik “Start Uplar”: Getir Ornegi - Assoc.Prof.Dr.Ebru ERTURK,
Assoc.Prof.Dr.Meral ERDIRENCELEBI

Assoc.Prof.Dr.Ramazan Kahraman UYGUN, Fatma AYKUT
Inovasyonun Siirdiiriilebilir Rekabetgilige Etkisi:Gelismekte Olan Ulkeler Ornegi- Assoc.Prof.Dr. Erol
TEKIN, Tiirkan SERIN

Giilsiim AKSU, Asst. Prof. Dr. Nurcan Hakan CIRAKLAR

Samarkand Wednesday, 22 June Moderator | Prof.Dr.Akif TABAK

16:00-17:30 Prof. Dr. Hakan KiTAPCI

o oA~

7.

Saglik Hizmetlerinde Toplam Kalite Yonetimi, Is Performansi ve Kontrol Odag: Iliskisi: Hemsireler
Uzerine Bir Arastirma - Gizem DAGASAN, Prof. Dr. Hakan KiTAPCI, Eren KILIC

Ustaliktan Patronluga Gegenlerin Goziinden Girisimcilik ve Girisimei Arastirma Universitesi
Kavramlarmi Anlamak — IAOSB Ornegi - Deniz Sahin SAMARAZ, Prof.Dr.Akif TABAK
Tiirkiye’de Tiiketicilerin Yapay Et Tiiketimine Karst Tutumunun Dini Degerlere Duyarlilig: -
Asst.Prof.Dr. Cem DURAN, Burak KESKIK

Yikici Girisimeilik - Asst.Prof.Dr. Giilagti SEN, Exp. Rasim KESKIN

Cokuluslu Isletmelerde Yéneticiler i¢in Kiiltiir Agaci - Dr. Ozlem GULERYUZ

Caligsanlarin Teknolojiye Karst Tutumlarinin Dijital Gogmenlik ve Dijital Yerlilik Baglaminda
Incelenmesi: Bir Arastirma — Assoc.Prof.Dr. Esra Aydin GOKTEPE, Lecturer Ozlem Aydin
GASIMOV, Lecturer Burcu YILDIZ, PhD Student Nil Seda GUNGOR, PhD Student Bahareh
Taghipour NAMINI, PhD Student Aysegiil A¢cikgoz BAL

Siirdiiriilebilir Rekabet Avantajinda Degisim Y o6netiminin Rolii - Tugkan ARICI, Dr. Oguzhan
BOZOGLU, Dr. Ersan CiGERIM, Assoc.Prof. Dr. M. Sahin GOK

Samarkand 22 June Moderator | Prof.Dr.Esra KARABACAK

17:30-19:00 Prof.Dr. Sevket OZNUR

Yabancilara Tiirkge Ogretiminde Tarihi Bir Degerlendirme : Divanu Lugati’t-Tiirk Orneklemesi -
Prof.Dr.Esra KARABACAK

Orgiitsel Baglilik Ile Is Tatmini Arasindaki Iliski: Elaz1g Belediyesi itfaiye Miidiirliigii Ornegi - Ahmet
SERDAR KILIC, Assoc.Prof.Dr. Giil GUN

KKTC’de Ortaokul Ogrencilerinin Pandemi Déneminde Online Derslere ve Ders Islenislerine Dair
Diisiincelerinin Incelenmesi - Ozlem Yasemin KARAKUZU

KKTC’de Pandemi Dénemi’nde Ortaokul Ogrencilerinin Okul idaresinin Yaklagimlarina Dair
Goriislerinin Incelenmesi - Ozlem Yasemin KARAKUZU

Pandemi Déneminde Online islenen Teknoloji ve Tasarim Ders Etkilesiminin Ogrenci Memnuniyetine
Etkisinin Incelenmesi - Ozlem Yasemin KARAKUZU

Kibris Tiirk Masallarinin Tarihi, Kiiltiirel ve Sosyal Degerleri Aktarmadaki Rolii Uzerine Bir Inceleme -
Prof.Dr. Sevket OZNUR

Hiiseyin CAVID’in Eserlerinde Yer Alan Egitsel Unsurlar Uzerine Bir Inceleme - Assoc.Prof.Dr.
Mustafa YENIASIR, Assoc.Prof.Dr. Burak GOKBULUT

Kibris Tiirk Fikralarinin Mizah Teorilerine Gore incelenmesi - Assoc.Prof.Dr. Burak GOKBULUT,
Assoc.Prof.Dr. Mustafa YENIASIR
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Wednesday, 22 June 2022: Jizzakh Parallel Sessions

11:00-12:30 Prof.Dr. Nilgiin SARIKAYA
Prof.Dr. Serap INCAZ
13:00-14:30 Prof.Dr. Adnan CELIK
Prof.Dr. Rahmi YUCEL
14:30-16:00 Prof.Dr. Remzi ALTUNISIK
Prof.Dr. Sima NART
16:00-17:30 Prof.Dr. Sevki OZGENER
Prof.Dr. Serap INCAZ
17:30-19:00 Prof.Dr. Mustafa TUMER

Prof.Dr. Hakan Vahit ERKUTLU

Wednesday, 22 June 2022: Jizzakh Parallel Sessions

Jizzakh Wednesday, 22 June Moderator | Prof. Dr. Nilgiin SARIKAYA

11:00-12:30 Prof. Dr. Serap INCAZ

1. Cocuklarm Oyuncak Secimine Yonelik Ebeveynlerin Tutum ve Algilamalar1 Uzerine Bir Arastirma -
Prof. Dr. Nilgiin SARIKAYA, Gozde KAYA Giimriik Miisavirleri ve Yetkilendirilmis Giimriik
Miisavirlerinin Meslegi icrasi

2. Belediye Web Sitelerinin Halkla iliskiler Amacli Kullanim: Bolu Belediyesi Web Sitesi Uzerine Bir
Inceleme - Dr. Fatma AKAR

3. Kapsaminda Gérev, Yetki ve Yiikiimliiliigiiniin Incelenmesi: Mevcut Sistemde Yasanan Sorunlar -
Davut Ozden KARA

4. Gumriik Vergilerinde Geri Verme Kararlarinin Tiiketiciye Etkisi - Mustafa MERAL

5. Kiiresel Krizler ve Ukrayna-Rusya Savasimin Havacilik Sektoriine Etkisi - Res.Asst. Didem OVER,
Lect. Esra YASAR

6. Siirdiiriilebilirlik Raporlamasi ve Kurumsal Siirdiiriilebilirlik Performansinin TOPSIS Yontemi ile
Olgiilmesi: Enerji Sektorii Ornegi - Melisa OZKAN, Asst.Prof.Dr. Murat ESMERAY

7. Goéniillii Bir Cevre Sertifikas1 Olan Mavi Bayrak ile Siirdiiriilebilir Kalkinma iliskisi ve Tiirkiye
Agisindan Bir Degerlendirme - Prof. Dr. Serap INCAZ, Uzakyol Kaptam Fulya A. GUNER

Jizzakh Wednesday, 22 June Moderator | Prof. Dr. Adnan CELIK

13:00-14:30 Prof.Dr. Rahmi YUCEL

1. Paternalist Liderligin Psikolojik Sézlesme Ihlali Uzerindeki Etkisi: Algilanan Orgiitsel Adaletin
Araci1 Rolii - Kiibra TEKTAS

2. Orgiitsel Ozdeslesme ve Yasam Tatmininin Presenteizm Uzerine Etkisi - Assoc.Prof.Dr.Metin
KAPLAN, Emre OZKAYA

3. Kiyaslama ve Biitgelemenin Rekabet Onceliklerine Etkisi - Dr. Derya YUCEL, Prof.Dr.
Rahmi YUCEL

4. Asimetrik Bilgi Cercevesinde Bankalarin Kurumsal Yonetim Uygulamalarinin Finansal
Performansa Etkisi - Dr.Hiilya ER, Prof.Dr. Rahmi YUCEL

5. Dijital Liderlik Kavraminin Kusaklar ve Bazi Sosyo-Demografik Degiskenler Agisindan
Incelenmesi - Assoc.Prof.Dr. ilknur CEViK TEKIN, Prof. Dr. Adnan CELIK, Pinar
Kader ALPARSLAN

6. Kamu Yonetiminde Denetim Usulleri ve Etik Denetim - ismail YILDIRIM, Asst.Prof.Dr.
Cetin KAPLAN

7. Okul Yéneticilerinin Girisimcilikleri ile Psikolojik Sermayeleri Arasindaki liskinin Incelenmesi
- Prof.Dr.ibrahim KOCABAS, Aydin KARABAY, Orhun KAPTAN
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Jizzakh Wednesday, 22 June Moderator | Prof. Dr. Remzi ALTUNISIK
14:30-16:00 Prof. Dr. Sima NART
1. Yenilik¢i Fikir Kaynagi Olarak Sosyal Medya Kullaniminin Firma Performansina Etkisinde

Girigimci Pazarlamanin Aracilik Rolii - Asst. Prof. Dr. Ceylan BOZPOLAT, Master's
Student Ceren UNSALAN

Miisteri Iliskileri Y&netiminden Miisteri Deneyimi Ydnetimine Bir Paradigma Degisimi -
Asst.Prof.Dr. Anil Savas KILIC

Pandemi Sonras1 Bagimsiz Denetci Gériislerinin Incelenmesine Yénelik Bist 30
Sirketlerinde Bir Arastirma - Assoc.Prof.Dr. Azize ESMERAY, Lect. Serkan AKIN
Islami Perspektiften Tiiketici Ahlaki - Prof. Dr. Remzi ALTUNISIK, PhD Candidate
Murat ER

Zaman — Mekan Baglaminda Dijital Manipiilasyon Uygulamalar1 ve Yansima Olgusu -
Mahmut Rifki UNAL

Rekabetin Yeni Cehresi Eko-Baglam: Elektrik Isletmeleri Kurumsal Raporlar1 Uzerinden Bir
Inceleme - Asst.Prof.Dr. Berna Turak KAPLAN, Asst.Prof.Dr. Mehmet KAPLAN

. Is Goriismelerinde Kisilik ve Miizakere Tarzi: Algilanan Etik Iklimin Diizenleyici Etkisi -

Prof. Dr. Sima NART, PhD. Candidate Necati YESIL, Asst.Prof.Dr. Gozde MERT

Jizzakh Wednesday, 22 June Moderator | Prof. Dr. Sevki OZGENER

16:00-17:30 Prof. Dr. Serap INCAZ

1.

Hw

Kiiltiirel Zeka ve Iskolikligin Role Dayali Performansa Etkisinde C Tipi Kisilik Ilimlastirict
Rolii Oynar mi1? - Kevser GUNDOGAN, Prof. Dr. Sevki OZGENER

Erken Cocukluk Perspektifinde Girisimcilik Uygulamalari - Prof.Dr.Neriman ARAL,
Lecturer Emine ARSLAN KILICOGLU

Girisimsel Basarisizlik Korkusu: Bir Olgek Uyarlamasi - Dogu KAYISKAN

Ila¢ Sektoriinde Cam Tavan Sendromu Var mi1? - Pharmacist Elif Nur KAZMANLLI,
Asst.Prof.Dr. Giilsen KIRPIK

[lag Sektoriiniin Yonetim Diizeylerinde Caliganlarin Sosyo-demografik Ozellikleri:
Cevrimig¢i Bir Arastirma - Pharmacist Murat ERSOY, Asst. Prof. Dr. Giilsen KIRPIK
Sigorta Acentelerinde Yonetimsel Bir Paradigma: Hata Yo6netimi - Assoc.Prof.Dr. Ferda
USTUN, PhD Candidate Burcu TOKER TUNA

Vergi Uygulamalarindaki Dijitallesmenin Uygulayici Meslek Mensuplar1 Uzerindeki Etkisi:
Konya ili Ornegi - Prof.Dr. Fehmi KARASIOGLU, Serife SEN CINAR

Jizzakh Wednesday, 22 June Moderator | Prof.Dr.Mustafa TUMER
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