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1. The following statement is added at the top: 12th International EMI Entrepreneurship & Social Sciences Congress, June 10-12, 2026, Almaty / Kazakhstan (Times New Roman, 10 point and centered). 
2. texts must be WORD format, not PDF.
3. An extended abstract of 5-6 pages should be added by logging into the website. (www.emissc.org). (The similarity rate should be a maximum of 20%, and a similarity report must also be sent to Whatsapp +90 5064660077). 
4. The author's Title, Name Surname should be bold, followed by their institution, country, email address, and ORCID number, aligned to the right. A one-page ABSTRACT and 3 Keywords should be included!
5. All text should be Times New Roman 12 point font with 1 line spacing. 
6. Titles should have a capitalized first letter and lowercase letters. Main titles and the author's surname (ABSTRACT, INTRODUCTION, LITERATURE REVIEW, METHODOLOGY, FINDINGS, CONCLUSION, REFERENCES) should be capitalized. 
ABSTRACT should explain why the study was needed, highlighting shortcomings of previous studies and current techniques. The aim of the study should be stated in a single sentence. The methodology should include a brief description of the sample, measured variables, and data analysis methods. Key findings reflecting the study's aim should be summarized in a sentence not exceeding 25 words. The study should also include limitations, recommendations for application and future research, and a concluding statement.
INTRODUCTION should provide a clear and understandable summary of the research problem, aim, scope, and limitations, as well as the contributions this study will make to the literature (which gap it will fill) or to practice.
LITERATURE REVIEW (Theoretical Framework), studies directly related to the topic and purpose of the research are summarized.
METHODOLOGY:
Type of study (applied, conceptual, theoretical, review),
If it is an applied research, the design of the study (exploratory, descriptive, causal),
The problem of the study (consistent with the purpose section),
The model and/or hypotheses, if any,
The population, sampling method, sampling process,
Data collection technique and tool,
Information should be provided about which quantitative/qualitative analyses were used.
FINDINGS and Discussion: The findings obtained from the data analysis or conceptual studies are presented.
TABLES AND FIGURES: Should be prepared in 10-point font with single line spacing. The font size can be 9 points depending on the size of the table. Table titles should be above the table, and figure titles below the figure. Table and figure titles should be numbered. Table and figure titles should be 12-point font, bold, and with the first letter capitalized.
In-Text Citations: In-text citations should include the author(s)' last name, year, and page number in parentheses. If a study has more than two authors, the abbreviation "et al." should be used after the first author's last name. (Example: Author's Last Name, Date: Page).

CONCLUSION AND RECOMMENDATIONS (summary and evaluation of findings, suggestions and limitations): Based on the research findings, significant issues related to the conceptual/theoretical framework and considered to contribute or potentially contribute to the relevant literature should be included. After discussing the benefits of the study, recommendations should be written in bullet points for practitioners and/or researchers. For each finding, any discussion or author's opinion, and comparisons with previous studies, should also be included. This section should also address the limitations of the research. Suggestions that will guide future studies should be presented.
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ABSTRACT should be written in capital letters
Abstract Abstract Abstract Abstract Abstract Abstract Abstract Abstract Abstract Abstract Abstract Abstract Abstract Abstract Abstract Abstract Abstract Abstract Abstract Abstract ………………..… Times New Roman 12 punto, Abstract should be at least 150 words, at most 250 words.…………………… Abstract Abstract Abstract Abstra development.
Keywords: Must Be At Least 3 Words. 

INTRODUCTION
The COVID-19 pandemic profoundly altered consumer behaviour, business operations, and the global digital economy. In response to widespread lockdowns and mobility restrictions, brands ………………..… Times New Roman 12 punto………………………. e relevant overview to inform future research and strategic decision-making in AI-based digital promotion.
LITERATURE REVIEW
To conceptualise the role of artificial intelligence (AI) in digital marketing strategies, this paper ………………..… Times New Roman 12 punto………………………. underscores the need for a conceptual synthesis that connects marketing theory, AI capability, and contextual application – a gap this paper seeks to address.
RESEARCH METHODOLOGY
………………..… Times New Roman 12 punto………………………. appropriate given the emergent nature of AI technologies and, where empirical evidence remains limited.
FINDINGS AND DISCUSSION
The strategy (especially within social media) has led to a ………………..… Times New Roman 12 punto………………………. alike to adopt interdisciplinary, ethically grounded approaches to technology adoption and consumer engagement.
CONCLUSION AND RECOMMENDATIONS 
AI technologies with digital marketing strategy (especially within social media) has led to a ………………..… Times New Roman 12 punto………………………. 
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