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PRESENTATION

Cyprus Social Sciences University, Nisantas: University, Hali¢ University and Journal EMI
served as the vehicle of dissemination for a showpiece of arts and articles at the 1°
International EMI Entrepreneurship and Social Science Conference (EMISSC 2018
Lefkosa) that was held in the City of Nicosia on April 27-29, 2018. EMISSC 2018 and forth
coming meetings aim to provide a platform for discussing the issues, challenges, opportunities
and findings of Entrepreneurship and Social Science research. The organizing committee
with feedback from the Division Chairs and the members of the scientific committee foresaw
an opportunity and research gap in the conference theme, that pitches for pressing issues in the
business world. We hope that EMISSC 2018 and forth coming meetings will push the
boundaries of what business schools do, and how we can better connect with the social sciences.

It is a great privilege for us to present the proceedings of EMISSC 2018 Lefkosa to the authors
and delegates of the event. We hope that you will find it useful, exciting and inspiring. The
number of submitted manuscripts was overwhelming — both from Turkey, North Cyprus and
from overseas. Alas, several manuscripts from prestigious institutions could not be accepted
due to the reviewing outcomes and our capacity constraints. The 3-day long event gathered
close to 370 national and international attendees to enliven a constellation of contributions.
Keynote lectures by renowned colleagues (Prof. Dr. Osman Karatepe and Prof. Dr. Sevki
Ozgener), 26 awards were issued to distinguished papers, and a total of 255 oral presentations
and 27 arts exhibitions. On the day of completion of this journey, we are delighted with a high
level of satisfaction and aspiration.

It is important to offer our sincere thanks and gratitude to a range of organizations and
individuals, without whom this year’s conference would not take place. We would like to thank
all the conference delegates, the Track Chairs, the reviewers and the staffs at Cyprus
Social Sciences University for their efforts. This conference would have not materialized
without the efforts of the contributing authors for sharing the fruit of their research and the
reviewers for scrutinizing, despite their busy schedules. We also thank our members and
colleagues who accepted the duty to participate in the Scientific Committee and for their
valuable help in the screening, selecting, and recommending best contributions.

Prof. Dr. Himmet Prof. Dr. Mustafa Prof. Dr. Asim
KARADAL TUMER SALDAMLI
Co-Chairs of EMI Congress Host University President Co-Chairs of EMI Congress
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A Special Thanks To...

Below is a list of individuals who have supported EMI Congress 2018 Lefkosa by donating
some of their time. It is these people who make our work possible and have been a great
help. We would like to say a special THANK YOQOU for all those listed below.

Prof. Dr. Ahmet Cevat ACAR, President of TUBA

Prof. Dr. Mustafa TUMER, Rector, Cyprus University of Social Sciences
Prof. Dr. Esra HATIPOGLU, Rector, Nisantas1 University

Prof. Dr. Unal AY, Rector, Cag University

Prof. Dr. Abdurrahman EREN, Rector, Hali¢ University

Prof. Dr. Hasan Ali KARASAR, Rector, Kapadokya University

Prof. Dr. Ugur OZGOKER, Rector, Cyprus American University TRNC
Prof. Dr. Sedat MURAT, Vice Rector, Istanbul University

Prof. Dr. Astm SALDAMLI, Vice Rector, Nisantas1 University

Prof. Dr. Cem TANOVA, Vice Rector, Eastern Mediterranean University TRNC
Prof. Dr. Hasan KILIC, Dean, Eastern Mediterranean University TRNC
Prof. Dr. Okan Veli SAFAKLI, Dean, Eureopean University of Lefke TRNC
Prof. Dr. Sule AYDIN, Dean, Nevsehir Hac1 Bektas Veli University

Prof. Dr. Halim KAZAN, istanbul University

Prof. Dr. Sevki OZGENER, Hac1 Bektas Veli University

Prof. Dr. Osman KARATEPE, Eastern Mediterranean University

Prof. Dr. Cemile CELIK, MersOvvin University

Prof. Dr. Akin MARSAP, Istanbul Aydin University

Prof. Dr. Hiiseyin ARASLI, Eastern Mediterranean University TRNC

Prof. Dr. Levent ALTINAY, Oxford Brookes University, UK

Prof. Dr. Esra KARABACAK, Near East University TRNC

Prof. Dr. Hasan TUTAR, Sakarya University

Prof. Dr. Abdullah SOYSAL, Kahramanmaras Siit¢ii Imam University

Prof. Dr. Mustafa SAGSAN, Near East University TRNC

Prof. Dr. Sezer AKARCALLI, Ankara University

Prof. Dr. Isa ELIRI, Kirikkale University

Prof. Dr. Tahir AKGEMCI, Selguk University

Prof. Dr. Enver AYDOGAN, Gazi University

Prof. Dr. Alaybey KAROGLU, Gazi University

Prof. Dr. Reyhan Aysen WOLFF, Giresun University

Prof. Dr. Seckin GONEN, Dokuz Eyliil University

Prof. Dr. Mustafa ILKAN, Eastern Mediterranean University TRNC

Prof. Dr. Selahattin KARABINAR, Istanbul University

Prof. Dr. Erdogan EKIiZ, King Abdiilaziz University, Saudi Arabia

Prof. Dr. Fevzi OKUMUS, University of Central Florida Orlando

Prof. Dr. Cihan COBANOGLU, University of South Florida Sarasota-Manatee
Prof. Dr. Yurdagiil MEHMEDOGLU, Cyprus University of Social Sciences
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A Research On The Restrictive Impact Of Centralized Organizational
Structure In Public On Intrapreneurial Behaviors (1)

Prof. Dr. Adnan CELIK
Selguk University, FEAS
adnancelik@selcuk.edu.tr

Giirkan GULEC
Selguk University
gulecgurkan@hotmail.com

ABSTRACT

The main purpose of this study is to determine to what extent the intrapreneurial behaviors are affected in
organizations where strict hierarchical rules are applied with a centralized organization structure such as public
organizations and institutions. The conceptual framework of the study has focused on the organization and
organizational structure, centralization and delegation of authority, the concepts of entrepreneur, entrepreneurship
and intrapreneur, the relationship between centralized organizational structure and intrapreneurship. This study
has an empirical feature. The survey was conducted as a data collection tool. A military unit of Naval Headquarters
wherethe hierarchical structure with centralized organizational structure is implemented heavily andoperating in
the district of Kocaeli was prefered as a public institution for using the surveys providing data for the study. The
sub-dimensions of organizational structure and intrapreneural behaviours as the main factors of the study have
been identified as a result of the factor analysis. The hypothesis of the study is: "The centralizedorganizational
structure in public institutions have limited impact on the intrapreneurial behaviors" and althougha meaningful
and positive relationship between sub-dimensions of the mentioned factors is identified with the regression
analysis, it is found that the hypothesis of the study is not supported as a result of the data obtained from the
analysis.

Key Words: Organizational Structure, Public on Intrapreneurial Behaviors
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ABSTRACT

Intrapreneurship has become a concept that businesses have a strong need for. If this mindset is used properly, it
can provide benefits for countries and for industries. This work entitled Intrapreneurship and the dimension of
SMEs initially is developed based on “The Concept of Intrapreneurship and Basic Dimensions” and “Small-
Medium Sized Enterprises (SMEs)”. The theoretical background of this study is focused on the first section in the
topics of “entrepreneurship classification, the historical development of the intrapreneurship concept, the sub-
dimensions of intrapreneurship and the interaction between intrapreneur and independent entrepreneur”. The
second section is related to topics such as “the definition and the extent of SMEs, the classification of SMEs, the
criteria used to classify SMEs, and the advantages and disadvantages of SMEs”. On the other hand, in the third
section it is focused on “Intrapreneruship and the dimension of SMEs”. This study has been concluded with the
section of conclusion and suggestions.

Keywords: Entrepreneurship, Intrapreneurship, SMEs
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Sendikal Krizin Coziim Arayislari: AB’de Sendikal Orgiitlenme ve Yeni
Stratejiler (3)

Asst. Prof. Dr. Volkan ISIK
Aksaray University, FEAS
volkani83@gmail.com
OZET

XXI. yiizyilla birlikte hizlanan ve g¢alisma yasaminda onemli degisimlere sebep olan ekonomik ve politik
liberalizm ile kiiresellesme siirecinin, degisim dinamiginin temelini olusturdugunu iddia etmek yaniltici
olmayacaktir. 1980’lerde basladigi kabul edilen bu neo-liberal degisim siireci; gliniimiizde ¢aligma yasaminin her

alaninda etkisini hissettirmektedir. Piyasadaki meslek ve galisma standartlariin hizla degistigi, yeni meslek ve
calisma alanlarinin ortaya ¢iktigi ve buna paralel olarak da emekten beklentilerin cesitlenerek giin gectikge
farklilastig1 bir ¢ag yasanmaktadir. Sanayinin dordiincii devriminin (Endiistri 4.0) yasandigina iliskin tartigmalarin
basladig1 bu donemde; istihdam edilebilirlik i¢in yagam boyu 6grenmenin gerekliligi artik giderek daha fazla dile
getirilmektedir. Giintimiizdeki bu degisim siireci kaginilmaz olarak is¢i sendikaciligini da farkli boyutlarla etkisi
altina almistir. Sendikaciligin giiglii oldugu doénemlerde toplam isgiicliniin bilylik ¢ogunlugunu olusturan mavi
yakal1 erkek isgiiciiniin toplam isgiicii i¢cindeki istikrarli bir sekilde azalan pay1 sendika iiyelerinin kaybina yol
acmig, esnek caligma bicim ve alanlarinin yayginligi, artan isgsizlik ve kayitdist istihdam, bireysel pazarlik ve
miicadele siireglerinin baglamasi ve sendikalara giiven duygusunun zayiflamasi, isverenlerin sendikalara karsi
baskict ve ikame edici politikalar1 nedeniyle sendikal hareketin altin ¢agi sona ermistir. Bu durum ise sendikal
hareketi geleneksel 6rgiitlenme modellerini degistirmeye, yeni stratejiler olusturmaya zorlamis ve zorlamaya da
devam etmektedir.

Bu calismada, isci sendikaciliginin i¢inde bulundugu “sendikal krizi” asabilme miicadelesinde sendikal yeniden
yapilanma arayigi degerlendirilecek, sendikal orgiitlenme stratejilerikonusunda ise AB’deki basarili iilke
orneklerinden yararlanilacaktir. Bu sayede c¢alismanin; giinlimiizde orgiitlenme krizi ile karsi karsiya kalan
sendikalarin iyi uygulama drneklerinden hareketle bir yol haritasi ¢izmelerine yardime1 olacag: diistiniilmektedir.
Anahtar Kelimeler: Sendikal Kriz, Sendikal Orgiitlenme Stratejileri, Neo-liberalizm.

Solution Offers For Unionist Crisis: Unionist Organization In EU And New
Strategies

ABSTRACT

It would not be misleading to argue that economic and political liberalism, which accelerated through the 21st
century and caused significant changes in working life, and the globalization process constituted the basis of the
dynamic of change. This change process, which is considered to have begun in the 1980s, is influential in all
aspects of working life today. There is an era in which the vocational standards on the market have changed rapidly,
new occupations and fields of work have emerged and in parallel there has been a diversification of expectations
from the labour force and differentiation day by day and the meaning of working is being questioned. In this era,
when it was discussed that the industrial revolution had its fourth revolution (Industry 4.0); the necessity of lifelong
learning for employability has now become increasingly voiced. Today, this process of change has inevitably
affected the trade unionism with different dimensions. The steadily decreasing share of the blue-collar male
workforce in the total labour force during periods when unionism is strong has led to the loss of union members.
The end of the golden age of the trade union movement due to the widespread use of flexible working styles,
increased unemployment and unregistered employment, the beginning of individual bargaining and struggle
processes, repressive and substitute policies against unionism by employers. This, in turn, forces the trade union
movement to change traditional organizational models and create new strategies.

Around this aim, the search for union reorganization in the struggle to overcome the "trade union crisis" in which
the trade unionism is located will be evaluated and examples of successful EU countries will be given on union
organizing strategies. Working on this; It is thought that trade unions facing today's organizational crisis will help
them draw a road map from good practice examples.

Key Words: Trade Union Crisis, Unionist Organizational Strategies, Neo-liberalism.
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Anne Bashkl Eserlerde Anne Kimligine Kuramsal Bir Bakis (2000-2017)
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Nisantas1 University,
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OZET

Tiirk edebiyatinda, 2000-2017 yillar1 arasinda yazilmis yirmi yedi adet anne baslikli hikaye ve roman tespit
edilmistir. Bu eserler tematik olarak siniflandirilmis; aralarindan tabakali 6rneklemle secilmis olanlar psikanalizm
(psikanalitik feminizm) ve logoterapi metotlarindan uygun olanlarla incelenmistir. Eserlerdeki anne
karakterlerinin ruh ¢oziimlemeleri yapilarak belli sonuglara ulasilmistir. incelenen eserlerin cogunda, annelik ve
bireysel var olus bir arada olamayacakmis gibi yansitilir. incelenen eserlerin bazilarinda hukuki ve dzliik haklarim
kullanamayan kadinlardan bahsedilir. Az sayida hikaye, kadinlarin egitimli olmalarina karsin toplumsal hayata
katilamamalarin1 ve ev hayatina mahkiim olmalarini elestirir. Cinsiyet ayrimcilifinin zararlarinin vurgulandigi
eserlerde, kadina “es ve anne” olmalarindan ziyade once “insan” muamelesi yapilmasi gerektiginin alt1 ¢izilir.
Edebiyatin, kamuoyunu aydinlatma ve yonlendirme hususundaki etkisinin biiyiikliigii g6z oniine alinirsa kadina
dogru bir perspektiften bakigin yayginlagmasi i¢in daha fazla eserde bu vurgunun yapilmasi gerektigi agiktir.
Kadm, yaradilis1 geregi neslin devamini saglayacak canliy1 iiretme yetisine sahiptir. Ancak annelik, kadmin
genetik olarak getirdigi bir durum olmayip sosyal bir yapilanmadir. Toplumlar ¢ocugun yasamasi igin anneye
gereksinim duyma kuralin1 benimsemekte ve ekonomik iiretimin ¢ocuga verdigi kiymetle birlikte toplumda
annelik deger kazanmakta, annelik ideali de bu kosullarda olusmaya baslamaktadir. Calismamiz, kitle iletisim
araglar1 ve edebiyatla da bu idealin 6neminin vurgulanmasi konusunda ufuk agici olacaktir.

Anahtar Kelimeler: Edebiyat, kadin, anne, roman, hikaye, psikanalizm, logoterapi.

A Theoreticial Glance to Mother Identity in Works Mother Heading
ABSTRACT

In Turkish literature, twenty seven mothers' stories and novels written between the years 2000-2017 were
identified. These works are thematically classified; those selected with stratified sampling among them were
investigated with the methods of psychoanalysis (psychoanalytic feminism) and logotherapy. The mental analyzes
of the mothers characters in the works have been carried out and certain results have been achieved.
In the majority of the works studied, motherhood and individual existence are reflected as if they can not be
together. Some of the works studied is mentioned to women who can not use their legal and personal rights.
In a small number of stories is criticized women for being not to participate in social life and being condemned to
domestic life despite being well educated. In works highlighting the harms of gender discrimination, it is
underlined that women should be treated "personally" before they are "spouses and mothers". Given the magnitude
of the effect of literature on public lighting and direction, it is clear that this emphasis should be made in more
works in order to spread the look at a right perspective to the woman. The woman due to the her creation has the
ability to produce living creatures that will provide for the duration of the generation. However, motherhood is not
a genetic specification of women but a social structure. Societies adopt the rule of requiring the mother for the life
of the child and the motherhood gains value in the society together with the value given by the economic production
to the child, and the ideal of motherhood is beginning to occur on these conditions. Our work, by using the mass
media and literature will also open a horizon for emphasizing the importance of this ideal.

Key words: Literature, woman, mother, novel, story, psychoanalysis, logotherapy.
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OZET

Tiirkgesi heniiz olusturulmayan bir kavram olan “Start-up’lar” ilk kez 2003 yilinda Steve Blank’ in “The Four
Steps to the Epiphany” isimli kitabiyla adin1 duyurmustur. “Olceklenebilir ve tekrar edilebilir bir is modeli bulmak
icin olusturulan bir yap1 (Blank, 2013: 82)” 6zelligini tasiyan start-up’lar iizerine Tiirkiye’de yazilan bilimsel
kaynaklarin kitligi/sinirliligi nedeniyle cogunlukla yabanci kaynaklardan yararlanilarak hazirlanan bu ¢aligmada
oncelikli amag, Tiirkiye’nin start-up ekosistemini tiim yonleriyle detayli bir sekilde ele almaktir. S6z konusu temel
ama¢ dogrultusunda oncelikle start-up olmanin sirketlerin hangi temel 6zelliklerine dayali oldugu ve her yeni
girigim i¢in ni¢in “start-up” ismi kullanilamayacagi belirtilmistir. Calismada start-up’larin temel 6zellikleri,
gelisim evreleri, temel finansman kaynaklarinin belirleyicileri ve o6zellikle melek yatirimeiligin 6nemi ve
iilkemizdeki gelisimi, ne tiir bir yonetim kontroliine ihtiya¢ duyduklarinin belirlenmesi, start-up olusturma 6n
evresindeki basar1 ve risk faktorlerinin incelenmesi konularma yer verilmis olup, basarili start-up’larin 6zellikleri
incelenerek temel/6z yetkinliklerinin hangi alanlarda yogunlastig1 tespit edilmistir. Ayrica, Tirkiye’de start-
up’lara saglanan destek/tesvik ve kolayliklar durumu tartisilmistir. Calismanin son boliimiinde, gegtigimiz y1l 2.si
diizenlenen, TOBB Geng Girisimciler Kurulu ve Endeavor Tiirkiye isbirligiyle hazirlanan “Tirkiye’nin En
Basarili ilk 100 Start-up’1” listesinde ilk siralarda yer alan birkag firmanin faaliyet alanlarindan séz edildikten
sonra, Konya Mengeli “OSR Robotics” firmasi kavramsal ¢ercevede sunulan faktorlere dayali olarak incelenmistir.

Anahtar Kelimeler: Start-up’lar, Basar1 ve Risk Faktorleri, Melek Yatirimcilar, Tegvikler.

Investigation of Start-Up Ecosystem In TurkeyCase Study: "Osr Robotics"

ABSTRACT

"Start-ups", a concept not yet created in Turkish, was first announced in 2003 by Steve Blank's book "The Four
Steps to the Epiphany". Due to the scarcity/limitations of scientific resources written in Turkey on start-ups with
a "structure built to find a scalable and repeatable business model(Blank, 2013: 82)", the primary aim in this study,
prepared utilizing mostly from foreign sources, is to deal with the start-up ecosystem of Turkey in all its aspects
in detail. In line with the main objective, first of all, what are the main features of the companies being start-up,
and why the "start-up" name can not be used for each new enterprise are stated. In this study, it has been determined
that the core competencies are concentrated in which areas by examining the characteristics of successful start-
ups, besides the main features of start-ups, developmental stages, determinants of basic funding sources and
especially the importance of angel investing and development in our country, determination of what kind of
management control they need, examination of success and risk factors in pre-start-up phase are included. In
addition, the situation of support/incentives and facilities provided for start-ups in Turkey has been discussed. In
the last part of the study, after talking about a few company's fields of activity, ranked as first places in the
"Turkey's Top 100 Start-ups™ list prepared by UCCET Young Entrepreneurs Board and Endeavor Turkey co-
organized for the second time last year Konya origin "OS Robotics" company is examined based on the factors
presented in the conceptual framework.

Keywords: Start-ups, Success and Risk Factors, Business Angels, Incentives.
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OZET

Hizmet sektoriiniin 6nemli alanlarin biri olan saglik sektoriinde 6zel saglik kurumlarinin sayilarinin artmasi ile
rekabet hiz kazanmigtir. Kurumlar ayakta kalabilmek ig¢in hasta tatmini ve tekrar tercih edilebilirliklerini
arttirmalar1 gerekmektedir. Saglik alaninda hastalarin tatminini saglayan yol ise hizmet sunum kalitesinin
arttirillmasindan gegmektedir. Saglik kurumlart yogun teknoloji gerektiren kurumlar olmasi sebebiyle gelisen
teknolojik degisimler ¢ok fazla 6nem arz etmektedir. Kurumlarinda bu rekabet ortaminda s6z sahibi olabilmesi
icin teknolojik degisimleri yakindan takip etmesi dnemlidir.

Bu ¢alismanin amaci saglik kurumlarinda etkin kullanilan teknoloji ve bilisim sistemlerini igeren donatim yonetimi
kavramimin onemini ortaya koymaktir. Donatim yodnetimi kavramiin saglik kurumlarinda kullanimini tespit
etmek amaciyla anket ¢alismasi yapilmigtir. Caligma Kayseri ilinde 6zel bir saglik kurulusunda gergeklestirilen
calismada 50 hastane personelinin kurum ile ilgili donatim yonetimi algilar1 tespit edilmeye ¢aligilmistir.

Anahtar Kelimeler: Saglik Kurumlari, Donatim, Donatim Y 6netimi

Health Facility Management: A Research in Kayseri Private Health
Institutions

ABSTRACT

Competition has gained speed with the increase in the number of private health institutions in the health sector one
of the key areas of the services sector. Institutions should increase patients satisfaction and by preferences again
in order to survive. The ways in which the satisfaction of patients is through the increased quality of service
delivery. Technological changes is of much importance health institutions due to technology-intensive institutions.
The institutions are required to follow the technological changes in order to have a say in this competitive
environment.

The purpose of this study transfers the importance of concept equipment management including effective use of
technology and information systems in health care. Survey were made in order to detect the use in heralt care of
equipment management concept. Working have been identified of 50 hospital staff the equipment management
perceptions about the agency identified in a carried out in private health institutions into Kayseri.

Key Words: Health Care Institutions, Equipment, Equipment Management
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OZET

Bilgi, her donemde farkl sekillerle toplumun gelisiminde biiyiik rol oynayan etkenlerden biridir. Bilgiyi dogru
olarak iiretebilen ve firettigi bu bilgiyi dogru sekilde kullanabilen toplumlar ise gii¢c kazanarak gelisebilmektedir.
Universitelerdeki degisim goze alindiginda, {iniversiteler yeni yonergelere ve nasil isleyebilecekleri konusunda
yeni diisiinme yollarina ihtiyag duymaktadirlar. Bu arastirmanin amaci, dgretim elemanlarinin girisimeilik
egilimini 135 6gretim eleman1 6rneklemiyle tespit etmektir. Veriler anket yontemiyle toplanmistir. Caligmada, 18
sorudan olusan bir 6l¢ek kullanilmistir. Verilerin analizinde Kesfedici Faktor Analizi ve Mann-Whitney U testi ile
Kruskal-Wallis testi (parametrik olmayan testler) kullamilmustir. Sonu¢ olarak, bulgular yorumlanmis ve
tartigilmigtir.

Anahtar Kelimeler: Girisimcilik, Akademik Girisimcilik,Girisimci Universite, Universite-Sanayi Isbirligi

Instructors from the Perspective of Academic Entrepreneurship: The Case
of Selcuk University

ABSTRACT

Knowledge is one of the factors that play a major role in the development of society in different ways in every
period. Societies that can produce information correctly and use this knowledge properly can develop by gaining
strength. Given the disquieting changes in higher education worldwide, universities need new directions and ways
of thinking about how to function. The purpose of this study, The aim of this research is to determine the
entrepreneurship tendency of the instructors with the sample of 135 instructors. Data were collected by
questionnaire method. In the study, a scale consisting of 18 questions was used. In the analysis of the data,
Exploratory Factor Analysis, Mann-Whitney U test and Kruskal-Wallis test (non-parametric tests) were used. As
a result, findings have been interpreted and discussed.

Keywords: Entrepreneurship, Academic Entrepreneurship, Entrepreneurial University, University and Industry
Cooperation
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ABSTRACT

In this study, the livestock profile of the Eskil district of Aksaray province was removed and the management and
organization problems related to livestock breeding were investigated. The aim of the research was to contribute
to the livestock breeding of Eskil. Field surveys and questionnaires were used with the support of veterinarians.
As a result of the project, it was determined that the largest cattle and then sheep breeding were done in Eskil
province. It was understood that poultry farms were not located, but poultry was fed in many houses, and in the
first spring period, many beekeepers brought hives to the region. It has been observed that the county has a very
large land and that the abundance of forage crops such as moon, alfalfa and beet crops has reduced the cost of feed
in cattle livestock and increased its profitability. However, it is anticipated that this advantage will not continue in
the long run because the area receives very little rainfall and the groundwater is withdrawn rapidly. In the field
observations made with veterinarian support, it was observed that the most important deficiency in cattle breeding
was the dampness due to the frequent cleaning of the stools in the barns. This situation is the basis for many
diseases, especially nail diseases in animals. The biggest problem in sheep breeding in field observations is that
sheep have been suffering from mineral deficiencies due to low herbs in the pasture. Unfortunately, in Eskil mera,
there are no nourishing herbs, and the low-hungry desert vegetation of the nutritious value is the main habitat of
the mera. As a result, due to the lack of water in the Eskil district, the production of feed plants becomes
increasingly difficult, and the mera is composed of low-nutrient plants. For that reason, the people of Eskil, where
the livestock can be damaged in the long run, should turn to alternative sources of income such as wind and solar
energy in addition to agriculture and animal husbandry.

Keywords: Aksaray, Eskil, Agricultural Livestock

Tarim Hayvancilik isletmeleri: Eskil Ornegi

OZET

Bu calismada Aksaray ili Eskil ilgesinin hayvancilik profili ¢ikartildi ve burada yapilan hayvancilik ile ilgili
yonetim ve organizasyon sorunlari arastirildi. Aragtirmada Eskil ilgesi hayvanciligina katki saglamak amaglandi.
Yontem olarak veteriner hekimlerin destegi ile yapilan saha gbzlem sonuglar1 ve anket caligmalari kullanildi. Proje
sonucunda Eskil ilgesinde en fazla biiyiik bas hayvan sonra da koyun yetistiriciligi yapildig: tespit edildi. Kanath
hayvan su tiriinleri tesislerinin yer almadigi ancak pek ¢ok evde kanatli hayvan beslendigi, ilkbahar donemlerinde
ise bolgeye cok sayida aricinin kovan getirdigi anlasildi. ilgenin ¢ok genis araziye sahip olmasi, ay ¢icegi, yonca,
pancar gibi yem bitkilerinin bol miktarda yetistirilmesinin biiylikbas hayvanciliktaki yem maliyetini azalttig1 ve
karliligy arttirdign goriildii. Ancak bolgenin ¢ok az yagis almasi ve yer alt1 sularinin hizla ¢ekilmesinden 6tiirii bu
avantajin uzun vadede devam etmeyecegi Ongoriilmektedir. Veteriner hekimler destegi ile yapilan saha
gozlemlerinde sigir yetistiriciligindeki en 6nemli eksigin barinaklardaki altliklarin sik temizlenmemesine bagl
olarak nemli olusu oldugu goriildii. Bu durum hayvanlarda basta tirnak hastaliklar1 olmak tizere birgok hastaliga
zemin hazirlamaktadir. Yapilan saha gozlemlerinde koyun yetistiriciligindeki en biiyiik sorun ise genelde merada
otlayan koyunlarin diisiik kalitedeki otlar nedeniyle mineral eksikligi yasadiklaridir. Ne yazik ki Eskil’deki
meralarda besleyici giir otlar yer almamakta, besin degeri diisiik dikensi ¢ol bitkileri meralarin ana habitatini
olusturmaktadir. Sonug olarak, Eskil ilgesinde su azlig1 nedeniyle yem bitkisi tiretimi giin gectik¢e zorlasmakta,
meralar ise besin degeri diisiik bitkilerden olugmaktadir. O nedenle Eskil’de hayvanciligin uzun vadede zarar
gorebilecegi, bolge halkinin tarim ve hayvanciliga ek olarak riizgar ve giines enerjisi gibi alternatif gelir
kaynaklarina yonelmesi gerekmektedir.

Anahtar Kelimeler: Aksaray, Eskil, Haycancilik Isletmeleri
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The Effects of Strategic Management Practices and Risk Perception on
Competitive Advantage (9)

Dr. Biilent DEMIR
T. C. istanbul Arel University
demirbtr@gmail.com

ABSTRACT

The intensification of competition as a result of globalization is increasing the importance of strategic management
day by day. In this context, we can define strategic management as an effective and efficient use of available
resources in order to sustain the life of the business and to provide it with a sustainable competitive advantage and
thus a return on average profit. Risk perception can be regarded as a threat caused by the possibility of suffering
from loss, not an actual loss. In terms of senior management, the risk perception, which is the effect between
expected situations, is an important element for managers.

The aim of this research is to examine the impact of strategic management practices and risk perception on the
competitive advantage. In the research, strategic management practices and risk perception were considered as
independent variables and competitive advantage as dependent variable.

According to research findings; Correlation between Strategic Management and Competitive Advantage (0.797)
was calculated. It appears that there is a high and meaningful relationship between this ratio and the positive
direction between Strategic management and competitive advantage. Correlation between risk perception and
competitive advantage (0,719) was calculated. These ratios show that there is a high and meaningful relationship
between the positives. The independent variables account for about 63.6% of the variation in the dependent
variable. The regression model for the dependent variable and the independent variables is statistically significant.
KMO coefficient is 0.703 and is the perfect adequacy of the sample data set was subjected to factor analysis, it is
concluded that these indicators. As a result, the company is engaged in strategic management practices and risk
perception will have an advantage over their competitors by obtaining a competitive advantage.

The research is expected to contribute to the theoretical and practical aspects of the literature. The theoretical
contribution of the research is that the effect of strategic management practices and the risk perception on ensuring
competitive advantage is examined in a holistic model and filling the gap in this area. The contribution of the
research in practice is that the risk perception and the effect of strategic management practices on the competitive
advantage have been tested.

Keywords: Strategic Management, Risk Perception, Competitive Advantage

33


mailto:demirbtr@gmail.com

International EMI Entrepreneurship and Social Sciences Congress, 27-29 April 2018, Lefkosa
Universite Ogrencilerinin Algiladig1 Kariyer Engellerinin Kariyer

Gelecegine Etkisi Kiiltiirel Boyutlarin Araci Rolii (10)

Asst. Prof. Dr. Giil GUN
Munzur University
gulgun@munzur.edu.tr

OZET

Bireyin algiladig1 engel sayis1 azaldikga, kariyer gelecegi hakkinda daha iyimser diisiincelere sahip oldugu kariyer
planlarindaki degisiklige uyum giiciiniin yiikseldigi ve daha gercekei kararlar alabildikleri sdylenebilir. Calismada
iiniversite 6grencilerinin kariyer gelecegi algilarinda ulusal kiiltiir boyutlarinin etkisinin olacagi varsayilmistir. Bu
baglamda {iniversite Ogrencilerinin gliniimiizdeki degisimlerin de etkisiyle mesleki gelecekleri ile ilgili
engellerinin kariyer gelecegi algilarina etkisi bunda ulusal kiiltiiriin belirsizlikten kaginma ve erillik boyutunun
onemli bir aciklayici olup olmadig arastirmanin temel konusudur. Bu amagla Munzur University iktisadi ve Idari
Bilimler Fakiiltesi 316 dgrencisinden anket teknigi ile veri toplanmistir. Elde edilen 316 adet veriye korelasyon,
hiyerarsik regresyon ve yem analizleri uygulanmistir. Analiz sonuglarina gore “ulusal kiiltliriin belirsizlikten
ka¢inma boyutunun kariyer engelleri-kariyer gelecegi iliskisinde araci degisken oldugu” yoniindeki temel hipotezi
destekleyici bulgular elde edilmistir.

Anahtar Kelimeler: Algilanan Kariyer Engelleri, Kariyer Uyumlulugu, Kariyer Iyimserligi, Kariyer Bilgisi,
Kariyer Gelecegi, Belirsizlikten Kaginma, Erillik ve Disilik

The Effect of Career Barriers Perceived by University Students on Their

Future Career, The Intermediary Role of National Cultural Dimensions

ABSTRACT

As the number of obstacles perceived by the individual decreases, it can be said that they become more optimistic
in terms of their future career, the ability to adapt to the changes in their career plans increases, and they are able
to make more realistic decisions. In this study, it is assumed that university students may be influenced by the
national cultural dimensions in future career perceptions. In this context, with the influence of present-day changes,
the effect of university students' perceptions of their future careers on the future of their profession and whether,
along with this, the avoidance of ambiguity and level of masculinity in our national culture is an important
explanatory factor, is a fundamental part of this investigation. For the purpose of this study, a survey was
conducted with the participation of 316 students from Munzur University Faculty of Economics and
Administrative Sciences. Correlation, hierarchical regression and a feed analysis were applied to all 316 of the
data obtained. According to the results of this analysis, the findings supporting the basic hypothesis obtained are
"the level of avoidance from national cultural uncertainty is intermediary variable in relation to career obstacles
and future careers".

Keywords: Perceived Career Barriers, Career Compatibility, Career Optimisation, Career Knowledge, Career
Future, Avoidance of Uncertainty, Masculinity and Femininity
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Kariyer Degerlerinin Kariyer Karar Yetkinligine Etkisi Ulusal Kiiltiiriin

Araci Rolii (11)
Asst. Prof. Dr. Giil GON
Munzur University
gulgun@munzur.edu.tr
OZET

Kariyer degerleri, ¢alisanin yetenegini, ihtiyaglarim ve kisisel degerlerini algilamasina bagli olarak kariyerini
belirlemesini saglamaktadir ve kariyerle ilgili biitiin kararlar1 etkilemektedir. Kisilerin deger yargilarini etkileyen
faktorlerin basinda kiiltiirel 6gelerin geldigi diistiniiliirse kariyer kavraminin i¢inde kiiltiiriin 6nemi oldukea agiktir.
Kisilerin deger yargilar1 meslek se¢imini etkileyen 6nemli faktor olarak goriilmektedir. Bir anlamda ulusal kiiltiir
boyutlarinin bireylerin kariyer karar yetkinligini etkileyebilecegi soylenebilir. Bu baglamda iiniversite
ogrencilerinin algiladiklar1 kariyer degerlerinin kariyer karar yetkinliklerine etkisi bunda ulusal kiiltiiriin
belirsizlikten kaginma ve bireycilik boyutlarinin aracilik etkisinin olup olmadig1 arastirmanin temel konusunu
olusturmaktadir.

Anahtar Kelimeler: Kariyer degerleri, Kariyer karar yetkinligi, belirsizlikten kaginma, Bireycilik, Universite
ogrencileri

Effect of Career Values on Career Assessment Competence —

The Intermediary Role of National Culture

ABSTRACT

Career values provide the employee to decide his/her career based on his/her perception of his/her ability, needs,
and personal values and affect all decisions related to career. When the cultural factors are thought to be the most
important factors affecting the value judgments of people, the importance of the culture is obviously seen in the
concept of career. Value judgments of people are considered as a significant factor affecting the decisions of their
career. In one sense, it can be said that the national culture extents may affect individuals' career assessment
competence. In this context, the fundamental part of this research is the effect of career values perceived by
university students on the career assessment competencies and whether there is an intermediary effect of avoidance
of ambiguity and individualism dimensions of national culture.

Keywords: Career Values, Career Assessment Competence, Avoidance Of Ambiguity, Individualism, University
Students.
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Tutundurma Karmasi Unsurlar1 Arasinda Kargasa Yaratan ifadeler:

Satis Tutundurma (12)

Asst. Prof. Dr. Dinmukhamed KELESBAYEV
Ahmet Yesevi University,
dinmukhamed.kelesbayev@ayu.edu.kz

OZET

Literatiirde pazarlama konusunda yirmi yili agkin siiredir yapilan arastirma ve yayinlarda arastirma problemlerini
genel olarak pazarlama karmasina dayali olarak ele almig ve ¢ogunlukla pazarlama siiregleri incelemistir. Ancak
hem isletmeler hem de tiiketiciler agisindan 6nemli olan pazarlama karmasinin tiirleri ya da unsurlar1 ¢cok fazla
incelenmemis ve incelenen kaynaklarda da farkli farkli ifadeler ya da kavramlar kullanilmistir. Ornegin
iiniversitelerimizde kaynak olarak kullanilmakta olan pazarlama ile ilgili literatiir incelendiginde, pazarlama
karmasi unsurlarindan biri olan tutundurma karmasimnin ve tutundurma karmasi unsurlarinin isimlendirilmesinde
kavram kargasalar1 agik¢a goze carpmaktadir. Pazarlama literatiiriimiiziin genislemesine ve gelismesine katkida
bulunan akademisyenler tarafindan pazarlama literatiiriimiize satisg gelistirme veya satig tutundurma ya da satig
6zendirme vb. gibi olarak yerlestirilen kavramlar, tutundurma karmasinin ve tutundurma karmasi unsurlarimnin
isimlendirilmesindeki kavram kargasalaridir. Bundan dolay1r bu g¢alismada kavram kargasalarini gidermek
amaciyla derin literatiir taramasi yapilmistir. Tutundurma karmasi unsurlarinin isimlendirilmesinde kavram
kargasasi yaratan ifadeler detayli olarak incelenerek gesitli karsilastirmalarla tartismaya agilmistir ve genis anlamli
cesitli eylemler igeren temel kavramlar dnerilmistir.

Anahtar Kelimeler: Tutundurma, Tutundurma Karmasi, Tutundurma Karmasi Unsurlari, Satis Tutundurma.

Expressions Creating Confusion Among Elements of Promotion Mix:

Sales Promotion

ABSTRACT

More than twenty years on marketing, research and publications have dealt with research problems based on
marketing mix and have mostly examined marketing processes. However, the types or elements of the marketing
mix that are important for both the enterprises and the consumers are not analyzed too deeply, and different
expressions or concepts are used in the analyzed sources. For example, when we look at the literature on marketing,
which is being used as a source in our universities, the conceptual confusion in the naming of the marketing mix
components and elements of promotion mix is clearly visible. Marketing literatures are developed by academicians
who contribute to the expansion and development of marketing literature, such as sales promotion or sales
incentives or sales encouragement. The concepts that are placed as such are the concepts confusion in naming
elements of promotion mix and the promotion mix. Therefore, in this study, a deep literature search was conducted
to get rid of concept confusion. In the naming of elements of promotion mix, concept expressions that create
confusion have been examined in detail and discussed in various comparative terms, and basic concepts with wide
meaningful various actions have been proposed.

Keywords: Promotion, Promotion Mix, Elements of Promotion Mix, Sales Promotion.
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Is Tatmini Algisnin Cahsanlarin Demografik Ozelliklerine Gore
Farklihklari: Kastamonu ili Kamu Sektorii Ve Ozel Sektér Kurumlarinda
Bir Arastirma (13)

Assoc. Prof. Dr. Sefa CETIN
Kastamonu University, FEAS
sefacetin@kastamonu.edu.tr

Berkan GUNGOR
Kastamonu University, SBE
berkangungorr@gmail.com

OZET

Orgiitlerde emek kaynagi olan insan unsuru hi¢bir zaman geri plana atilmamalidir. Calisanlarin islerine dair
duyduklart memnuniyet, hem kendileri adina hem de ¢alistiklar1 kurum ve kuruluslar adina olduk¢a énemli bir
husustur. Bu calisma Kastamonu ili igerisinde faaliyet gosteren gesitli kamu kurumlar1 ve 6zel kuruluslarda ¢alisan
275 birey lizerinde yapilan bir aragtirmanin sonucudur. Caligmanin sonucunda elde edilen bulgulara gore, i tatmini
algisinin caliganlarin egitim durumlarina gore farklilagtigi tespit edilmistir. Ayrica kamu g¢alisanlarinin tatmin
diizeylerinin 6zel sektor ¢alisanlarina gére daha yiiksek oldugu sonucuna ulasilmigtir. Bunlarin yani sira is tatmini
algisinin, iicretten, yoneticilerin tutumlarindan ve islerin yeteneklere uygun olmasindan duyulan memnuniyet ile
aralarinda pozitif yonde giiglii bir iligki tespit edilmistir. Bunlara ek olarak, bireyin ¢alistig1 kurumdaki konumu
ile is tatmini algis1 arasinda da pozitif yonde bir iligki tespit edilmistir.

Anahtar Kelimeler: Is tatmini, iicret, yonetim tarz

The Differences Of The Job Satisfaction Perception According To The
Demographic Characteristics Of Employees: A Research On The Public
And The Private Sector In Kastamonu

ABSTRACT

The human fact which is a source of labor in organizations should never be put backward. Employees’ satisfaction
with their work is a very important issue for both themselves and for the organizations they work with. A survey
was conducted in this study on 275 individuals working in various public and private organizations operating in
Kastamonu province. According to the findings of the study, it was determined that the perception of job
satisfaction differed according to the educational status of the employees. Furthermore, it was concluded that the
level of satisfaction of public employees is higher than that of private sector employees. In addition to these, there
is a strong positive relationship between satisfaction with job satisfaction perception, salary, manager's attitudes
and job satisfaction. In addition, there is a positive relationship between the position of the individual in which the
individual works and the perception of job satisfaction.

Keywords: Job satisfaction, wage, management approach
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Bes Faktor Kisilik Ozelliklerinin Davramssal Finans Uzerindeki Etkisinin
Arastirllmasi: Universite Ogrencileri Uzerine Bir Arastirma (14)

Prof. Dr. H. Mustafa PAKSOY
Gaziantep UniversityFEAS

B. Dilek OZBEZEK
Gaziantep UniversityFEAS

Meryem GUL
Gaziantep UniversityFEAS

OZET

Bu calismada {iiniversite O0grencilerinin bes faktor kisilik dzelliklerinin davranissal finans iizerindeki etkisi
arastirlmistir. Bu amagla, Kilis 7 Aralik University, iktisadi ve Idari Bilimler Fakiiltesinde 6grenim géren 295
lisans dgrencisinden anket yontemi ile veri toplanmustir. Anketteki bes faktor kisilik 6zellikleri” Disa Doniikliik,
Uyumluluk, Sorumluluk, Duygusal Denge ve Deneyime Aciklik” olmak iizere bes alt boyuttan olugmaktadir.
Davranissal finans “Asir1 Giiven, Asir1 Iyimserlik, Pismanlhktan Kagmma, Kayiptan Kaginma, Temsil Etme
Egilimi” olmak iizere bes alt boyuttan olugmaktadir. Yapilan analiz sonucunda bes faktor kisilik 6zelliklerinin
davranigsal finans iizerinde anlamli bir etkiye sahip oldugu goriilmiistiir.

Anahtar Kelimeler: Bes Faktor Kisilik, Davranissal Finans, Universite Ogrencileri.

Examining The Effect Of Five Factor Personality On Behavioral Finance:
A Research On University Students

ABSTRACT

In this study, the effect of five factor personality characteristics of university students on behavioral finance is
examined. For this purpose, data are gathered from 295 undergraduate students of Kilis 7 Aralik University,
Faculty of Economics and Administrative Sciences by questionnaire method. The five factor personality traits in
the questionnaire consist of five sub-dimensions; "Extraversion, Compatibility, Responsibility, Emotional Balance
and Openness to Experience”. Behavioral finance consists of five sub-dimensions: "Excessive Confidence,
Excessive Optimism, Avoidance from Regret, Avoidance of Loss, Tendency to Represent”. As a result of the
analysis, five factor personality traits are found to have a significant effect on behavioral finance.

Keywords: Five Factor Personality, Behavioral Finance, University Students.
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“Devrik Ciimle” Terimi Uzerine (15)

Asst. Prof. Dr. Hayrullah KAHYA

Yildiz Technical University, Faculty of Education
hayrullahkahya@hotmail.com

OZET

Geleneksel dilbilgisi kitaplarinda “yiiklemi sonda bulunmayan ciimle” seklinde tanimlanan devrik ciimleler
Tiirkge climle diziminin olagan akigina uymayan bir ciimle ¢esidi olarak dikkati ¢gekmektedir. Bu tiir ciimleler yaz1
dilinden ziyade konusma dilinde, siirlerde, deyimlerde ve atasozlerinde karsimiza ¢ikmaktadir. Bununla birlikte
bu climle tiiriine Tiirk yazi dili tarihinin her doneminde rastlanmaktadir. Tiirk¢e genel olarak yiiklemi sonda, 6znesi
basta yer alan bir ciimle dizilisine sahiptir. Dilbilgisi kitaplarinda yiiklemi sonda olan bu tiir ciimlelere “kuralli”
veya “diiz” climle ad1 verilir. Bununla birlikte Tiirk¢ede yiiklemi sonda olmayan ciimleler de goriilebilmektedir.
Geleneksel dilbilgisi kitaplarinin hemen hepsinde bu tiir cimlelere “devrik” veya “kuralsiz” ciimle denmistir.
Dilbilimcilerden Omer Demircan ise geleneksel dilbilgisi kitaplarindaki bu devrik ciimle anlayisma karsi ¢ikar.
“Kuralsiz” terimini elestirerek onun yerine “devrik” terimini kullanir. Kuralli ciimle igin ise “yiliklemson” terimini
tercih eder. Ona gore devriklik, yiiklemin sonda olup olmamasina bakilmaksizin “olagan dizimsel-alan disina
konumlama” olarak tanimlanmalidir. Bu goriisii paylasan baska arastirmacilar da vardir. Bizce i¢inde devrik
kelime &bekleri bulunan climlelerin yiiklemi sonda ise bunlar devrik sayilmamalidir. Cilinkii “Kuralli” ve/veya
“devrik” ctimle konusu ciimlelerin tasnifinde genellikle “yiiklemlerinin yerlerine gore climleler” / “kuruluslarina
gore ciimleler” alt bagliginda ele alinmaktadir. Bu ylizden konuya yiiklem odakli yaklasmak gerekir. Konumuzla
ilgili olarak en 6nemli husus, yiikklemin ciimledeki yeridir.

Anahtar Kelimeler: Ciimle, Devrik (Kuralsiz) Ciimle, Kuralli (Diiz) Ctimle, Devriklik Kavramu.

On “Inversion Sentence” Term

ABSTRACT

In Turkish traditional grammar books, inverted senteces has been stated as a kind of sentence whose predicate is
not at end of the sentences. These sentences are interesting because they have a different sequence than Turkish
ordinary sequence. They are used in spoken language, verses, songs, phrases, adverbs more than literary language
and it is encountered them in every period of Turkish language history. As know, in a general Turkish sentence,
predicates are located at the end of sentences meanwhile subjects are located in the begining of sentences. In
Turkish grammar books, they are called as the regular sentences (kuralli or duz in Turkish). However, inverted
sentences may also be found in Turkish. As stated before, inversion sentences are termed as “devrik (inverted)” or
“kuralsiz (irregular)” in almost Turkish grammar books. Some of the linguists, for example Omer Demircan, do
not agree with this definition. He prefers the term of “devrik (inverted)” consciously instead of the term of “kuralsiz
(irregular)”. He also uses the term of “yuklemson (post-predicate)” instead of the term of “kuralli (regular)” or
“duz (formal)”. To our way of thinking if predicate is located at the end of sentence this kind of sentence should
be accepted as a regular sentences even it has inversion phrase(s). Because this topic is related to location of the
predicate in a sentence. According to the acceptance the important thing is where predicate is.

Keywords: Sentence, Inversion Sentence, Regular Sentence, Term of Inversion.
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Istanbul Asitane ile Eyiip, Galata Ve Uskiidar Kazalarinda Yasayan
Miisliiman Cingeneler (Kiptiler) Uzerine Kisa Bir Degerlendirme (H-29-12-

1273/ 1857) (16)

Lect. Kazzim KARTAL
Mehmet Akif Ersoy University, Aglasun HS., kkartal @mehmetakif.edu.tr

Assoc. Prof. Dr. Nihat KARAER
Mehmet Akif Ersoy University, Faculty of Education, nkaraer@mehmetakif.edu.tr

OZET

Kibt, “Grekler’in Misirlilar veya Nil deltasi sakinleri i¢in kullandig1 aigyptos kelimesinin kokiinii teskil eden gypt
kelimesinin Arapga karsiligidir”. Araplarin Misir Hiristiyanlarina verdikleri isme de Kipti denilmektedir.
Araplarda bir rivayete gore; bu kelime Hz. Nuh’un soyundan gelen eski Misir krali “kibt’in adindan gelmektedir.
Osmanli cografyasinda bu insanlar Cingene ve Misir ile olan iligkilerinden dolay1 Kipti olarak adlandirilmiglardir.
Osmanli devletinin farkli bolgelerinde, genis bir cografyada daginik olarak yasayan Cingeneler ile ilgili bilgileri
arsiv kayitlarinda bulmak miimkiindiir. Tahrir kayitlari, seriyye sicilleri, cizye defterleri, miihimme kayitlari,
temettuat defterleri ve bagbakanlik Osmanli arsivinde bulunan diger belgeler sayesinde Cingeneler ile ilgili arsiv
kaynaklar1 temel kaynak gosterilerek bircok c¢alisma yapilmistir. Ancak arsiv kaynaklari igerisinde zengin
muhtevast bulunmasina ragmen niifus defterleri kaynak alinarak c¢ingeneler hakkinda herhangi bir calisma
yapilmamistir. Zira niifus defterlerinde ¢ingenelerin (Kiptiler) aile durumlar1 ve sosyal statiileri ile ilgili bilgiler
bulmak mimkiindiir. Biz bu ¢alismamizda Basbakanlik Osmanli Arsivindekil857 (1273) tarihli, No 00474
numarali Miislim Niifus defterleri (Istanbul Asitane Ile Eyiip, Galata Ve Uskiidar Kazalarinda Yasayan Miisliman
Kiptiler) kaynak olarak kullanilmis olup Istanbul da bulunan Cingenelerin, sosyo-ekonomik yapisi, meslekleri ve
Istanbul, Eyiip, Galata, Uskiidar da toplam hane sayilar1 ve niifusu hakkinda elde edilen veriler ve tespitler
iizerinden degerlendirme yapmaya calisacagiz.

Anahtar Kelimeler: Istanbul, Cingene, Niifus, Sosyo-ekonomi.

A Brief Evaluation On Living Muslim The Gypsies(Copts) in The Districts
Of Istanbul With Asitane, Eyiip, Galata And Uskiidar (H-29-12-1273/ 1857)

ABSTRACT

‘Kibt’ is "the Arabic counterpart of the ‘gypt’ word that is rooted in the aegyptus word that Greeks use for the
Egyptians or Nile deltas inhabitants”. The name given to Egyptian Christians by the Arabs is called Coptic.
According to a rumor in Arabs; this word comes from the name of the ancient Egyptian king "KIBT" from the
descendants of Hz.Nuh. In the Ottoman geography these people were called Coptic because of their relations with
Gypsy and Egypt. It is possible to find information about Gypsies living in different regions of the Ottoman Empire
scattered over a wide geographical area in archive records. Many study has been done with reference to archival
sources related to Gypsies, thanks to the Tahrir Records, the Seriyye Records, the Cizye books, the Mithimme
records, the Temettuat books and other documents in the Ottoman archives of the prime ministry. However,
although there is a wealth of content in archive resources, no studies have been done on gypsies based on
population books. It is possible to find information on family status and social status of gypsies (Copts) in the
population books. In this study, Muslim population books (Muslim Cops living in Istanbul Asitane, Eyiip, Galata
and Uskiidar Districts) dated 1857 (1273), No. 00474 in the Prime Ministry's Ottoman Archives were used as a
source and we will try to make an assessment based on the data and determinations obtained about socio-economic
structure and occupations of Gypsies in Istanbul and the total number of households and the population in Istanbul,
Eyiip, Galata and Uskiidar.

Key Words: Istanbul, Gypsy, Population, Socio-economy
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OZET

Osmanli Devleti'nde haberlesme devletin ilk kuruldugu dénemden itibaren ulaklar araciligiyla saglanmistir. Ulak
kelimesi eski Tiirk¢e ‘de ulag diye ge¢cmekte olup, “Sai, tatar, berid, posta” karsiliginda kullanilmigtir. Ulaklar
Osmanlilarda devletin resmi haberlerini ulagtirma gdrevini gérmiiglerdir. Devletin 6nemli ve acele islerle ilgili
haberlerini merkez ile eyaletler arasinda goétiiriip getiren ulaklarin diiriist, giivenilir ve yol sartlarina dayanikli
olmalarina 6zen gosterilmistir. Ulaklarin genellikle vasitalar1 beygir olmakla birlikte ellerinde tugra emir
bulunanlara araba da verilirdi. Devletin siirlarinin genislemesiyle birlikte merkez ve eyaletler arasinda diizenli
bir haberlesme ag1 kurma ihtiyaci ortaya ¢ikmis ve XVI. yy. sonlarina dogru menzilhaneler gelismeye baglamistir.
Posta istasyonlar1 olarak gorev yapan menzilhaneler haberlesme hizmetini ulaklar aracihigiyla yerine
getirmisglerdir. Menzilhanelerde yeteri kadar menzil beygiri beslenerek ulaklarin hizmetine sunulmustur. Ancak
19. Yiizyilin baslarina kadar 6nemli bir rol oynayan menziller, 19.ylizyilda ihtiyag¢ karsilamada yetersiz kalinca
posta sistemine gecilmesi amaciyla 1834 yilinda harekete gecilmis ve yeni diizenlemeler yapilmistir. Yapilan
diizenlemeler sonucu 1839°da posta teskilatt kurulmug ve ulak sistemi ortadan kalkmistir. Biz bu ¢alismamizda
Osmanli devletinde haberlesme agmin nasil kuruldugunu Basbakanlik Osmanli Arsivinde bulunan belgeler
1s181nda kisa bir degerlendirme de bulunacagiz.

Anahtar Kelimeler: Osmanli, Ulak, Menzil, Posta teskilati
An Evaluation On Postal Services In Ottoman Government

ABSTRACT

Communication in the Ottoman State has been provided through the messengers since the first era of the state. The
word of the messenger is used as the old Turkish word 'deulag' and used for "Sai, tatar, berid, posta". Messengers
had the duty to bring the official news of the state to the Ottomans. It was emphasized that the messengers who
took the state’s the news about important and hasty events between the center and the provinces should be honest,
reliable and resistant to road conditions. The vehicles of the messengers were usually horsepower, and cars were
given to those who had a tugra command in their hands. With the enlargement of the borders of the state, the need
to establish a regular network between the center and the provinces emerged, and towards the end of the 16th
century, the halting places began to develop. The halting places served as postal stations fulfilled the
communication service through the messengers. A sufficient number of horses were fed at the halting places and
put at the disposal of the messengers. However, until the beginning of the 19th century, the halting places that
played an important role were inadequate in meeting the need in the 19th century, and were moved and new
regulations were made in order to move to the postal system in 1834. As a result, the postal organization was
established in 1839 and the messenger system has been removed. In this study, we will also give a brief evaluation
in the light of the documents in the Ottoman Archives of the Prime Ministry how the communication network was
established in the Ottoman state.

Keywords: Ottoman, Messenger, Halting place, Postal system
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OZET

Birinci Diinya Savagi’ndan sonra Tiirk-Sovyet iliskilerinde yeni bir ddnem baglamistir. Tiirkiye ve Rusya, ortak
diismanlar1 olan emperyalist devletlere karsi yiiriittiikleri miicadele nedeniyle dost¢a bir iliski igerisine
girmislerdir. Fakat goriiniirde olan bu dostlugun arkasinda karsilikli ¢ikarlar s6z konusuydu. Tiirkiye i¢in bu
durum, dis politikada yardimlasma, i¢ politikada Sovyetlerin her tiirlii ideolojik girisimlerini engelleme esasina
dayanmaktadir.

Ingiltere ve Fransa’nin o dénemde yiiriittiikleri politika her iki devletin de iliskilerini devam ettirmesini zorunlu
kilmistir. Ancak Tiirkiye ve Rusya arasinda hi¢bir zaman tam bir giiven ortami olusturulamamistir. Rusya’nin
Anadolu’ya Bolsevik rejimini yayma c¢abalar1 ve Ermenilere verdigi destek Ankara Hiikiimetini rahatsiz etmisti.
Rusya emperyalist devletlere karsi savasan Tiirkiye’nin Bolsevik ideolojiyi benimseyebilecegini Tiirkiye
iizerinden diger Miisliiman iilkelerin de Bolsevik ideolojinin etkisi altina alinabilecegini hesaplamaktaydi. Fakat
Mustafa Kemal Pasa, Milli Miicadelenin ilk giinlerinden itibaren Bolsevik rejimin Tiirkiye’de yayilmasi aleyhinde
bir tutum sergilemis, Sovyet yardimlarinin kesilmesi ihtimaline ragmen bu tavrindan 6diin vermemistir.

Tiirkiye ile Sovyet Rusya arasinda 16 Mart 1921°de imzalanan Moskova Antlagmasi neticesinde dogu sinirlarin
giivenligini saglayan Tiirkiye, biitiin gayretlerini Batt Cephesi’ne yonlendirme imkanina kavusarak ordusunun
durumunu kuvvetlendirmis ve Yunanistan’1 yenilgiye ugratmayi basarmustir.

Lozan’da goriismelerin tamamina katilmay1 bagaramayan Sovyet Rusya Bogazlar konusu gorisiiliirken Tiirkiye
ile fikir ayrilig1 yasasa da Itilaf Devletlerine kars1 Tiirkiye’yi destekleyici bir tavir sergilemistir. Tiirkiye ise
mecburen Ingiltere’nin Bogazlar konusundaki tekliflerini kabul etmek durumunda kalmistir.

Anahtar Kelimeler: Cigerin, Bolsevikler, Tiirk-Rus, Bogazlar, Tiirkiye Komiinist Partisi.

National Struggle Period Turkey-Russia Relations
ABSTRACT

A new era in Turkish-Soviet relations began after The First World War. Turkey and Russia entered into a friendly
relationship because of the struggle against to the imperialist states with their common enemy, but common
interests were hidden behind this apparent friendship. In this case for Turkey, cooperation in foreign policy, in the
domestic policy is based on blocking any kind of ideological initiative of the Soviet Union.

The policy that England and France carried out in that time obliged both states to maintain their relations. However,
a securete environment never could be created between Turkey and Russia. Russia effort to spread the Bolshevik
regime to Anatolia and it was supported by America which disturbed the Ankara Government.

Russia was accounting that Turkey fighting against the imperialist countries could adopt the Bolshevik ideas and
the other Muslim countries could be taken out under the influence of Bolshevik ideology over the Turkey.
However, Mustafa Kemal Pasha was an attitude toward against the spreading Bolshevik regime in Turkey from
from the first day of The National Struggle, and despite the possibility of cutting off the aid of the Soviet, he did
not compromise this attitude.

The squel of The Moscow Treaty which was signed between Turkey and Soviet Russia in 16 March 1921, Turkey
provided the security of the eastern boundary strenghtened the situation of the army by gaining the opportunity to
direct all efforts to the west front, and she achieved to defeat The Greece.

Soviet Russia, which failed to participate in all of the talks in Lausanne, supported to Turkey against to Entente
States, despite the separation of ideas with Turkey, while discussing The Straits subject. Turkey was obliged to
accept U.K.’s bids about The Straits.

Key Words: The Chicherin, The Bolsheviks, Turkish-Russian, Straits, Communist Party Of Turkey.
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ABSTRACT

The purpose of this study is to determine the existence of nepotism in associations and its effects on employee
motivation and performance. To achieve this study the data of the study were carried out on three associations’
members and employees of Konya. In the study, a sample group consisting of the number of members and
employees (n = 64) in associations operating in Konya province was selected by simple random sampling method.
The study concluded that the level of nepotism is weak, while the level of employee motivation and performance
is high; presence of a negative static significant relationship between nepotism and employee motivation; negative
relationship between nepotism and employee performance. In addition, 96% of the change on nepotism can be
explained by motivation and performance.

Keywords: Nepotism, Employee Motivation, Employee Performance
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OZET

Kiskanglik, uzun zamandir var olan yaygin bir duygu durumudur. Tipki stres gibi belli bir doza kadar oldugunda
kisiyi motive ederek giiclii kilar. Kiskanglikta kisi kendi yapabildiklerine degil baskalarinin yaptiklarina
odaklanirsa bu durum yipratict olmaktadir. Calisan kiskangligl, is yerinde bireyin hayal ettigi basariyr is
arkadasinin gostermesi, terfi almasi ya da ddiillendirilmesi sonucunda o kisiye kars1 hissettigi gipta duygusudur.
Bu ruh haliyle, yiiksek performans gosteren diger ¢alisanlara yonelik kiskanclik duygular1 da artmaktadir. Calisan
kiskangligr genel anlamda birgok kimsede goriilmektedir. Ancak kisi, bu duygunun ayiplanacagini diisiinerek
kiskanghigimi belli etmemeyi yeglemektedir. Bu ¢alisanlar, kiskanglik duygularimi kabullenirse, bundan sonraki
adimlarini daha iyi bigimde atabilmektedir (http://www.ilknuryilmaz.com). Ge¢mis ¢alismalarda, adalet algisinin
yiiksek oldugu ortamlarda kisilerin negatif kiskanglk gosterdigi, kiskanan ile kiskanilan arasinda saygi, hiirmet,
sevgi ve arkadasliga dayanan bir iligki oldugunda, kiskan¢ligin olumlu yonde; husumet ve g¢ekismeye dayali bir
iliski sdz konusu oldugunda ise, kiskangligm olumsuz yonde seyrettigi belirtilmistir. Is performansi, endiistriyel-
orgiitsel psikoloji arastirmalari agisindan 6nemli unsurlardan biri varsayilmakta ve bagimli degisken olarak
distiniilmektedir. Calisanlarinin is performanslari yiiksek olan isletmeler rekabette 6n plana ¢ikabilmektedir.
Caliganlarin kendisinden beklenen performansi gosterebilmeleri icin, bu beklentilerin karsilandigi ortamlarin
olmas1 gerekmektedir (Ayan, 2015). Isletmeler i¢in calisanlarin isten ayrilma niyetlerinin tespiti dnemlidir.
Isletmedeki calisanlarm isten ayrilma niyetlerinin artmasi ¢alisan devir hizinin artmasma ve galisanlarm is
performanslarinin diismesine neden olmaktadir. Bu durumu tetikleyen unsurlar tespit edilebilirse ¢alisanlarin isten
ayrilma niyetleri 6nlenmis olur (Zincirkiran vd, 2015).Cesitli ¢alismalarda, ¢alisanlarin duygusal durumlart ile is
performanslar arasinda iligki oldugu tespit edilmistir. Benzer sekilde, i tatmini ile ¢aliganlarin is performansi ve
isten ayrilma niyeti arasinda iligkilerin oldugu goriilmiistiir. Baz1 ¢aligmalarda isten ayrilma niyetinin ig stresi,
tikenmislik, performans, motivasyon vb. kavramlarla iliskilendirildigi belirtilmektedir. Dolayisiyla, bu
aragtirmanin amaci, ¢alisan kiskangliginin is performansi ve isten ayrilma niyeti tizerindeki etkisini incelemektir.
Arasgtirmada nicel yontem tercih edilmis anket aracigiyla toplanan verilerle SPSS programi kullanilarak betimsel
istatistikler, giivenilirlik, korelasyon ve regresyon analizi yapilmistir.

Anahtar Kelimeler: Calisan Kiskanghgi, Is Performansi, Isten Ayrilma Niyeti
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The Impact of Coworker Envy On Job Performance And Intention To
Leave: A Field Study

ABSTRACT

Envy is a common feeling that has existed for a very long time. Just like stress, within a certain dose it makes the
person stronger by motivating him/his. If people in envy focuses on what others do, rather than what they can do,
this is a weary situation. Coworker envy is a kind of feelings that instead of the person himself or herself, his/her
friends achieve the success, get the promotion and rewards while he or she expected to have. With this mood, the
feelings of envy towards other high performing employees are also increasing. Coworker envy is common to many
people. But the person prefers not to show envy, thinking that this sensation will be reproached. If these coworkers
accept the feelings of envy, they can better take the next steps (http://www.ilknuryilmaz.com). In previous studies,
it is seen that people are in envy in the environment where the perception of justice is high. As a result of other
research when there is a relationship between jealousy and jealous based on respect, reverence, love and friendship,
envy is positive; when there is a relationship based on friendship, envy is positive; when it comes to a relationship
based on animosity and contention, envy is negative direction. Job performance is assumed to be one of the
important factors in terms of research on industrial-organizational psychology and is considered as a dependent
variable. Businesses with employees' high job performances are superior to their competitors. In order for
employees to achieve the desired performance, it is necessary to have environments that meet employees'
expectations (Ayan, 2015). For today's businesses, it is also important to determination of employees' intention to
leave. Increased intention to leave of employees in business, leads to increase in employee turnover rate and
decrease in the work performance of the employees. If the elements that trigger this condition can be detected,
employees’ intention to leave is avoided (Zincirkiran vd, 2015). In various studies, it has been determined that
there is a relationship between employees' emotional situations and their job performances. Similarly, it has been
seen that there is a relationship between job satisfaction, job performance and employees’ intention to leave. In
some studies, the intention to leave is related to work stress, burnout, performance, motivation, and other related
words. Therefore, the purpose of this study is to examine the impact of coworker envy on job performance and
intention to leave. Quantitative method was preferred in the research and for the research data collected by the
questionnaire technique; descriptive statistics, reliability analysis, correlation analysis and regression analysis were
performed using the SPSS program.

Keywords: Coworker envy, Job Performance, Intention to Leave
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OZET

27 Mayis 1960 darbesi ile Tiirkiye demokrasi tarihinde yeni bir déneme girildi. Cemal Giirsel liderligindeki Milli
Birlik Komitesi iilke yonetimine el koydu. Milli Birlik Komitesi askeri darbeden bir yil sonra siyasi faaliyetleri
serbest birakti ve partileseme siireci bagladi. 11 Subat 1961°de kurulan partilerden biri de Ragip Giimiispala
onderligindeki Adalet Partisi idi. Adalet Partisi sdylem olarak sag merkez segmen kitlesine hitap etmekteydi.
Adalet Partisi kullandigi1 sloganlar, secim kampanyalar1 ve propaganda faaliyetleriyle segmene Demokrat Parti’nin
varisi oldugunu anlatmaya calist1.

“Adalet” isminin benimsenmesi tesadiif degildi. Nitekim Adalet Partisi 1961 yilinda katildig: ilk se¢imde ikinci
parti olmus ve Cumhuriyet Halk Partisi ile koalisyon ortakligi kurmustu. Ancak Adalet Partisi Demokrat Parti’li
siyasetcilerin siyasi yasaginin kaldirilmasi ve genel af ilan edilmesini talep ederek koalisyon ortakligindan ayrildi.
Adalet Partisi’nin Demokrat Parti’yi askeri vesayet karsisinda savunmasi 1965 genel se¢cimlerinde Adalet Partisi’ni
iktidara tasidi. Adalet Partisi 12 Mart 1971°deki Askeri Muhtiraya kadar alt1 y1l iktidarda kaldi.

Bu ¢aligmamizin amact Adalet Partisi’nin 1961,1965 ve 1969 genel se¢imlerinde segmen kitlesini ikna etmek i¢in
kullandig: strateji ve yiiriittiigii se¢im kampanyalarini inceleyerek veriler esliginde tahlil etmektir.

Anahtar Kelimeler: Adalet Partisi, Se¢im Propagandalari, Se¢im Vaatleri.

Adalet Party Election Propaganda and Selection Promise (1961-1969)
ABSTRACT

Of 27 May 1960 coup in Turkey's history of democracy it has entered a new era. It took over the management of
the country in Cemal Giirsel led National Unity Committee. One of the party founded on February 11, 1961 was
the Adalet Party led by Ragip Glimiigpala. As I said the Adalet Party was to cater to the center-right electorate. As
| said the Adalet Party was to cater to the center-right electorate. slogans used by the Adalet Party, the election
campaign and tried to explain to voters that the Demokrat Party, the heir to the propaganda activities.

"Justice" Adoption of the name was not a coincidence. Indeed, the Adalet Party came second in the first election
in which the party in 1961 and joined the Cumhuriyet Halk Party was a coalition partner. But Justice Party, the
Democratic Party politicians demanding the abolition of the ban on political and declared a general amnesty was
separated from the coalition. Adalet Party in the 1965 general elections, the Democratic Party of defense in the
face of military tutelage Adalet Party to power vehicles. Memorandum of Military Adalet Party until March 12,
1971 stayed in power for six years.

The aim of this study 1961-1965 and Adalet Party in 1969 general elections in which voters use to convince the
audience and walked examining the election campaign strategy is to analyze the data in the reports.

Key Words: Adalet Party Election Propaganda, Election Promises.
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OZET

1961 Anayasasi halk oylamasi ile kabul edilerek yiirtirliige girdi. Anaysa da siyasi, sosyal, kiiltiirel ve ekonomik
alanda genis ozgiirliikklere yer verildi. Anayasanin 21. Maddesi ile egitim ve 6gretim faaliyetlerinin cagdas esaslara
gore yuriitiilmesi yasalagti. Bu baglamda 1961 genel segimlerin de birinci parti olan Cumhuriyet Halk Partisi
onciiligiinde kurulan Tiirk demokrasi tarihindeki ilk koalisyon hiikiimetleri de politikalarini yeni anayasanin
ruhuna uygun olarak insa etti.

Bu amagla Tiirk Milli Egitim yeniden diizenlenmesi i¢in 1962 yilinda VII. Milli Egitim Surasi toplandi. Milli
Egitim Bakan1 Mehmet Hilmi Incesu baskanliginda toplanan VII. Milli Egitim Surasi, ilk Ogretim kanunun
reforme ederek, liseler, 6gretmen okullar1 ve egitim enstitiilerinin yetki ve sorumluluklar1 yeniden belirledi.
Boylece yakin tarihteki milli egitim sistemini temelden etkileyecek dnemli kararlar alinarak hayata gecirildi.

Calismamizin amaci 1961 ile 1965 yillar1 arasinda Mustafa Ismet Inonii’niin basbakanliginda kurulan ii¢ koalisyon
hiikiimetinin programlarinda egitime yonelik politikalarini irdeleyerek, Mehmet Hilmi Incesulu, Sevket Rasit
Hatipoglu ve ibrahim Oktem’in Milli Egitim Bakanliklar1 déneminde milli egitim faaliyetlerini veriler esliginde
tahlil etmektir.

Anahtar Kelimeler: ilk Koalisyon Hiikiimetleri ve Egitim, Inonii Hiikiimetleri, 1961 Anayasasi ve egitim.

Mustafa Ismet Inonii Coalition Governments and Education Policy

(1961-1965)

ABSTRACT

The 1961 Constitution was approved by a plebiscite came into force. The Constitutional freedoms also had broad
political, social, cultural and economic. Article 21 of the Constitution was enacted education and training activities
to be conducted in accordance with contemporary principles. In this context, established under the leadership of
the Republican People's Party is the first party in the 1961 general elections, the first coalition government in the
history of Turkish democracy policy were built in accordance with the new constitution.
For this purpose VII in 1962 for the reorganization of the Turkish National Education National Education Council
it was collected. National Education Minister Mehmet Hilmi gathered in Incesu presidency. VII. National
Education Council, the Education Act has reformed first, high schools, teacher training colleges and institutes of
education was redefined responsibilities. So close to a fundamental effect on the national education system applied
at the time of taking important decisions.

The aim of our study was established in Mustafa Ismet Inonu's prime minister between 1965 and 1961 to examine
policies for the training programs of the three coalition government. Mehmet Hilmi incesulu, Sevket Rasit
Hatipoglu, Ibrahim Oktem Ministry of Education and educational activities during the period of national data are
accompanied to analyze.

Keywords: First Coalition Government and Education, inénii Government, The 1961 Constitution and education.
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OZET

Osmanli Devleti’nin niifusuyla ilgili arsiv kaynaklari, donemlere gore farklilik gdstermekte olup, klasik dénemle
ilgili olan niifus bilgileri tahrir defterlerinden ¢ikarilmaya ¢alisilirken, XIX. ve XX. yiizyillarda ise bu durum yerini
niifus sayimina ait defterlere birakmistir. Osmanli Devleti, arazi yazimi ile niifusun sayimi ve bunlarla ilgili
kayitlarin tutulmasma 6nem vermistir. Osmanli Devletinde modern manada ilk niifus sayimi 1831 yilinda
yapilmistir. Yapilan niifus sayiminin amaci ise ordunun askerlik potansiyelini ve alinabilecek vergi miktarini
belirlemektir. Ayn1 zamanda tarim toplum yapisinin hakim oldugu birgok devlet ve imparatorluklarda iilkenin
vergi niifusu potansiyelini tespit etmek amaciyla sayimlar yapilmistir. Calismamiza esas defter, Bagbakanlik
Osmanli Arsivinde kayitli olan, 1831 yilinda yazilan, Konya Eyaleti, Hamid Sancagi, Incir Kazas1 Miislim niifus
defteridir (Hicri 1246, NFS.d, 3237). Bu ¢alismada 1831 tarihli ilk niifus defterine gore, incir kazasinin Kestel,
Yiiregil, Kegili, Urkiitlii, Seydi, Dere, Koklan kdylerinde yasayan Miisliiman niifus tespit edilip, sosyo-ekonomik
boyutu ile degerlendirme yapilacaktir.

Anahtar Kelimeler: Incir, Demografi, Sosyo-ekonomi.
Demographic Structure of Incir Township Before The Tanzimat

ABSTRACT

Archival resources related to the population of the Ottoman State are different according to the periods and while
the population information related to the classical period is being tried to be extracted from the tahrir books, XIX.
and XX. in the centuries, this situation has left its place in the census books. The Ottoman Empire attaches great
importance to keeping records about land typing and population counts and related records. The first population
census in modern sense in the Ottoman State was made in 1831. The purpose of the population census is to
determine the military potential of the army and the amount of tax that can be taken. At the same time, in many
states and empires where the structure of the agrarian society is dominant, counts were made in order to determine
the tax population potential of the country. The main book of my work is the Konya province, Hamid Sanjak, incir
Township Muslim population book, written in 1831, registered in the Prime Ministry's Ottoman Archives (Hijri
1246, NFS.d, 3237). In this study, according to the first population book dated 1831, the Muslim population living
in Kestel, Yiiregil, Kegili, Urkiitlii, Seydi, Dere and Koklan villages of Incir township will be determined and
evaluated with socio-economic dimension.

Keywords: Incir, Demography, Socio-economy.
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Bas Etme Stratejilerinin Kadina Karsi1 Es Siddeti ve Depresyon Arasindaki
Iliskideki Diizenleyici Rolii (24)

Ecem ASIK

Ebru TANSEL CAKICI
Near East University, Psychology Department
ecemmasik@gmail.com

OZET

Calismanin esas amaci, bas etme stratejilerinin, kadina kars1 es/partner siddeti ve depresyon arasindaki iligkiye
moderator etkilerini aragtirmaktir. Bu sebeple c¢alismanin ana hipotezi soyledir: Problem odakli bas etme
stratejilerinin kullanimi, kadina kars1 es siddetinin depresyon iizerindeki etkilerini azaltirken, duygu odakli bag
etme stratejileri bu olumsuz etkileri arttiracaktir. Evrenini 18 yasindan biiyiik, en az 1 yildir evli olan ve arastirma
esnasinda evliligi devam eden Tiirkiye Cumhuriyeti vatandasi kadinlarin olusturdugu ¢alismanin 6rneklemi 430
kadindan olusmaktadir. Veri toplama asamasinda, katihmcilara Kadmna Yénelik Siddet Olgegi, Bas Etme
Stratejileri Envanteri ve Beck Depresyon Envanteri online anket sistemi kullanilarak uygulanmigtir. Calismanin
bulgulari, duygusal ve psikolojik siddetin kadinlar tarafindan en sik bildirilen siddet tiirii oldugunu géstermektedir.
Ayrica, depresyon ve tiim siddet tiirleri arasinda pozitif yonde bir iliski bulunmustur. Bunun yani sira, depresyon
ve duygusal odakli bas etme stratejileri arasinda pozitif yonde, problem odakli bas etme stratejileri arasinda ise
negatif yonde bir iliski saptanmustir. Problem odakli bas etme stratejilerinin, kadinlar tarafindan en sik kullanilan
bas etme stratejisi oldugu bildirilmistir. Ancak bas etme stratejilerinin, kadina kars1 es/partner siddeti ve depresyon
arasindaki iligki lizerinde anlamli bir diizenleyici rolii saptanmamistir. Aragtirmanin sonuglari, kadin hastalarda
depresyon lizerine ¢alisan terapistlerin, 6zellikle duygusal ve psikolojik siddeti depresyonun olas1 sebebi olarak
g6z oniinde bulundurmasini ve arastirmasini ve depresyonla etkili bir sekilde bas etmeleri igin problem odakl1 bas
etme stratejilerini gelistirmelerine yardimei olmasini 6nermektedir.

Anahtar Kelimeler: Es/partner siddeti, Bas etme stratejileri, Depresyon, Tiirk kadinlar

The Moderator Role of Coping Strategies on the Effects of Intimate Partner
Violence on Depression

ABSTRACT

The main goal of this study is investigating the moderator role of coping strategies on the effects of intimate partner
violence on depression. Therefore, it was hypothesized that problem-focused coping will reduce intimate partner
violence’s impact on depression, while emotion-focused coping will enhance the impact of intimate partner
violence on depression. The sample consists of 430 Turkish women who are older than 18 years old, married for
at least 1 year and stay in the relationship with their partners during the study. In order to obtain data, Violence
against Women Scale (VAWS), Ways of Coping Inventory (WCI) and Beck Depression Inventory (BDI) were
administered via an online survey. Findings of the study indicated that Emotional/Psychological Violence (EPV)
is the most frequently reported violence type among Turkish women. Depression was found to be positively
correlated with the all types of violence. Moreover, depression correlated with emotion-focused coping in a
positive direction, whereas a negative correlation was found between depression and problem-focused coping
strategies. Problem-focused coping was reported to be used most frequently among Turkish women. Current
findings did not show any significant moderator role of coping strategies on the effects of intimate partner violence
on depression. The results of this study suggested that therapists while working with women who have depression
should screen emotional/psychological intimate partner violence as a predictor and help them to develop problem-
focused coping strategies to deal with depression effectively.

Keywords: Intimate partner violence, Coping Strategies, Depression, Turkish women
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OZET

Giliniimiizde teknolojide yasanan hizli gelismeler ve artan rekabet ortaminin etkisi ile birlikte markalarin sayilart
artmaktadir. Bu durum beraberinde kurumlarin diger markalardan ayirt edilmek, farkindaliklarini arttirmak igin
kurumsal kimlige gereksinim duymaktadir. Kurumsal kimlik bir firmay1 ya da {irlinii kendini tanitma amaci
giitmektedir. Kurumsal Kimlik kurumun tiiketici karsisindaki tanitict yiiziidiir. Bu nedenle kurumsal kimligin
basaris: tiiketicide pozitif/negatif etki olusturmaktadir. Icinde bulunulan tiiketim toplumunun yarattig: rekabet
ortami karsisinda kurumun rakiplerinden siyrilmak, fark edilmek, taninmak ve tercih edilirligini stirekli hale
getirmek i¢in kurumlarm kurumsal kimlige ihtiyaci vardir. Kurumsal kimligi olusturan 6gelerden isim, Amblem
(logo), renk, tipografi, basili evraklar gibi unsurlar kullanilarak kurumsal kimlik tasariminin kurum i¢in dnemi
belirtilmistir.

Bu ¢alismada 6rnek olarak incelenen Pinterest firmasinin logo degisimi tasarim 6geleri baglaminda incelenmesi
amacglanmistir. Logoya yiiklenen amagclardan biri kurumun iiriin ve hizmet kalitesini desteklemektedir. Internetteki
diger web siteleri ile kiyaslandiginda sosyal medyada tiiketilen zaman hizla artis gdstermektedir. Bu baglamda
resim tabanli sosyal aglardan biri olan Pinterest 2017 yilinda %19 ile kullanicilar tarafindan en ¢ok tercih edilen
sosyal medya platformlarindan biri olmay1 bagsarmigtir. Bunun sonucunda Pinterest {iriin ve hizmet kalitesini
arttirmak adina kurumsal kimlik degisimine gitmek ihtiyaci hissetmistir. Bu degisimde beraberinde logonun daha
gOriiniir hale gelmesini saglamigtir. Kurumsal kimligin olusmasinda etkili bir logo tasariminin marka iizerindeki
rolii incelenerek dijital platformlardan ‘Pinterest’ in logo degisim siireci ele alinmistir.

Anahtar Kelimeler: Kurumsal Kimlik, Logo, Marka, Pinterest

Corporate Identity and The Change in Pinterest’s Logo

ABSTRACT

Nowadays, with the rapid improvement in technology and with the effect of increasing competition the number of
brands belonging to institutions is increasing. In this case,corporate identity is needed to be distinguished from
other brands and increase their awareness. Corporate identity is the introductory of a company or brand to the
consumer. The importance of designing a corporate identity for an institution is expressed with the use of elements
creating corporate identity such as name, logo, colour, typography, printed documents, etcand these elements, the
importance of corporate identity design has been emphasized for the institution. Due to the competition
environment created by the society within instutions need corporate . One of the logo's purposes is to support the
quality of products and services of the institution. Compared to other web sites on the Internet, the time consumed
in social media is increasing rapidly. In this context, pinterest which is one of the picture-based social networks it
is one of the most preferred social media platforms by users in 2017 with 19%. As a result of that Pinterest changed
its corporate identity to improve the quality of its products and services. It is affected to Pinterst’s logo has become
more visible. Designing an effective logo for the corporate identity the role of Pinterest on the brand has been
examined and the 'Pinterest' logo exchange process has been taken up from digital platforms.

Abstract: Corporate Identity, Logo, Brand, Pinterest
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Tiirkiye’de Seracilik Uriinleri Pazarlamasi ve Tiiketici Davramislarinin
Istatistiksel Analizi (26)
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OZET

Calismada yas meyve ve sebze iiretiminde son yillarda 6ne ¢ikan ortiialt1 ya da sera iirlinlerinin pazarlama sistemi
ve tiiketicilerin sera iiriinlerine yonelik gosterdikleri tutum ve davranislar ele alinmustir. Sera tiriinlerinin ekosistem
ve insan sagligi {izerinde yarattig1 olumsuzluklar kargisinda bu iirlinlere yonelik tiiketici tercih ve egilimleri merak
konusu olmustur. Bunun i¢inde tiiketici egilimlerini anket yontemi ile belirlemek ve istatistiksel analiz yontemleri
ile de net olarak ortaya koymak gerekir. Kolayda 6rnekleme yontemi ile Antalya sehir merkezinde 295 tiiketici
ile yiiz yiize anket yapilmistir. Analiz sonuglar deskriptif istatistiksel yontemleri ve logistik regresyon analizleri
ile ortaya konulmustur. Sera triinleri kullanim diizeyi regresyon modelinde bagimli degisken olurken agiklayici
bagimli degiskenler sosyo ekonomik faktorler ele alinmistir. Cok degiskenli binary logit regresyon modeli ile sera
iiriinlerine karsi tiiketici tutum ve egilimleri ortaya konulmustur. Elde edilen sonuglara gore tiiketicilerin sera
iiriinlerine kars1 satin alma davranislarinda tedbirli yaklasim ve talep isteksizligi goriilmiistiir. Diger yandan sera
iiriinlerinin ekonomiye yaptig1 katki da ortaya konulmustur. Tiirkiye, sahip oldugu iklim ve toprak ozellikleri
nedeniyle oldukga yiiksek diizeyde sera iiretim potansiyeline sahiptir. 2017 yili itibariyla Tiirkiye’de seralarda
yaklagik 8 milyon ton iiriin yetistirilmekte ve karsiliginda yaklasik 18 milyar liralik bitkisel tiretim geliri elde
edilmektedir. Tiirkiye’de seralarda iiretilen iiriinlerin biiyiik kismi i¢ piyasada tiiketilmekle ve yaklasik % 15’1 ise
ihra¢ edilmektedir. Tarim {riinlerin pazarlamasi {iriinden triine farkliliklar géstermekle beraber yas meyve ve
sebzede 6zellikle sera iiriinlerinde daha farklidir. Genel olarak Tiirkiye’de sera liriinleri pazarlamasinda kullanilan
dagitim kanallar su sekilde OZETlenebilir.

-Uretici — Tarim Kooperatifi — Perakendeci — Tiiketici

-Uretici — Toptanc1 — Komisyoncu — Perakendeci — Tiiketici

-Uretici — Komisyoncu — Toptanci — Perakendeci —Tiiketici

-Uretici — Toplayic1 — Komisyoncu (iiretim yerinde) — Toptanc1 — Komisyoncu (tiiketim yerinde)

— Perakendeci —Tiiketici.

Anahtar Kelimeler: Seracilik ekonomisi, Sera iriinleri pazarlama sistemi, Sera iriinleri tiiketici satin alma
davranislari.

Statistical Analysis of Consumer Behaviors and Marketing of Greenhouse
Products in Turkey

ABSTRACT

In this study, the marketing system and consumers’ behaviors of greenhouse products are discussed. In the face of
the negative effects of greenhouse products on the ecosystem and human health, consumer preferences and trends
towards these products have been the subject of concern. In this case, it is necessary to determine the consumer
trends with the survey method and to explain them clearly with statistical analysis methods. With easy sampling
method, 295 consumers were surveyed in Antalya city center. The results of the analysis were determined by the
statistical methods of descriptive and the logistic regression analysis. While greenhouse products usage level is
dependent variable in the regression model, explanatory dependent variables are discussed in terms of socio-
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economic factors. With the multi variable binary logit regression model, consumer attitudes and trends towards
greenhouse products were introduced. According to the results, prudent approach and demand reluctance were
observed in consumers ' purchasing behavior against greenhouse products.On the other hand, the contribution of
Serra products to the economy has been proved. Turkey has a very high greenhouse production potential due to
its climate and soil characteristics. As of 2017, approximately 6.6 million tons of products are grown in the
greenhouses in Turkey. as agricultural income, approximately 18 billion Lira of vegetable production revenue is
generated. Most of the products produced in greenhouses in Turkey are consumed in the domestic market, while

about 15% are exported. The marketing of sera products differs from product to product. this is even more
different in fruits and vegetables, especially in greenhouse products.. In general, distribution channels used in the
marketing of fruits and vegetables in Turkey can be summarized as follows.

-Manufacturer — Agricultural Cooperative — Retailer — Consumer

-Manufacturer — Wholesaler — Broker — Retailer — Consumer

- Manufacturer — Broker — Wholesaler — Retailer —Consumer

—Manufacturer — wholesaler — retailer (at the place of production) — wholesaler — retailer (at the place of
consumption) — retailer-consumer.

Keywords: Greenhouse Economics, Greenhouse products marketing system, Greenhouse products consumer’s
behavior.
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Organizasyonlarin Nesnelerin Internetine Calisanlarin1 Hazirlama
Stratejileri ve Planlanms Davrams Teorisi Modeli Acisindan Bir Inceleme 2
(27)

Dr. Selva STAUB

Bandirma Onyedi Eyliil University, sstaub@bandirma.edu.tr
OZET

Planlanmig Davranis Teorisi (PDT), insanlarin toplumsal davranislarinin belirli faktorlerin kontroli altinda olup
belirli sebeplerden kaynaklandigina ve planlanmis bir sekilde ortaya ¢iktigina dayanir. Bu teoriye gore tutum ve
davranis arasindaki iliskiyi anlamak i¢in bazi ara kosullar dikkate alinmalidir. Planlanmis davranis teorisine gore
ii¢ faktdr davranisi tetikler: kisisel tutum, 6znel norm ve algilanan davranis kontrolii. Bir davranig olumlu olarak
algilandig takdirde (kisisel tutum), o davranigin gergeklestirilme olasilig1 daha yiiksektir ve bireyin drnek aldigi
kisilerin, herhangi bir davraniga kars1 tutumu (6znel norm) olumlu ise bu tutum bireyi o davranisi gergeklestirmeye
ittigi gibi bireysel algilar kisinin davranis iizerinde kontrol sahibi oldugu (algilanan davranis kontrolii) yoniinde ise
bu durum davranisin gergeklestirilmesini daha fazla tesvik edecektir.Teknolojideki biiyiime ve genisleme, yagam
bi¢imini énemli 6l¢iide degistirdi. Gartner’in yaptig1 aragtirmaya gore 2020 yilinda yaklagik 26 milyar iiriiniin bir
sekilde internete baglamlacagi tahmin ediliyor! . Giiniimiiz organizasyonlari, operasyonlarini etkin bir sekilde
yonetmek i¢in giderek teknolojik hale gelmesiyle birlikte, ¢alisanlarini da yeniliklere alistirmaktan bagka garesi
kalmamigtir. Nesnelerin interneti (Internet of Things, kisaca IoT) olarak bilinen kavram fiziksel nesnelerin
birbirleriyle veya daha biiyiik sistemlerle baglantili oldugu iletisim ag1 olarak adlandirilmaktadir. Giiniimiizde,
cihazlar ve ev aletleri internet'e baglanilabilir ve akilli telefonlardan her zaman bilgi gonderebilir ve / veya alabilir
hale gelmistir. Bu hizli gelisim ve ilerleme ile yakin gelecekte sonsuza dek baglh bir diinyaya girmis bulunuyoruz.
Bununla birlikte, insanlarin hala zamanlarmin ¢ogunu ofiste c¢alisarak gegirdikleri bilinen bir gercektir ve bu
nedenle, Internetin Diinyasi'min (IoT) gelecekteki is ortammi nasil degistirecegini ve bunun nasil olacagmi
anlamanin zamani geldi de geciyor bile. Dolayisi ile Planli Davranis Modeli' ni kullanarak bu ¢aligmada; a)
orgiitlerin internetin giderek tiim operasyonlarin temelinde oldugu baglamina uyum stratejilerini incelemek; b) bu
gecisin etkili bir sekilde yapilmasimi isteyen Orgiitler icin gelecege yonelik bir yol haritasi sunmak,
amaclanmaktadir.

Anahtar kelimeler: Planlanmis Davranis Teorisi, Nesnelerin Interneti, insan, Teknoloji
Organizations’ Strategies to Prepare Their Human Resources to Internet of
Things Era: A Perspective From the Theory of Planned Behavior
ABSTRACT

The Planned Behavior Theory (PDT) is based on the notion that social behaviors are under the control of factors
originating from certain causes and occurring in a planned way. According to this theory, intermediate conditions
must be considered in order to understand the relation between attitude and behavior. The theory posits that three
factors trigger behavior: personal attitude, subjective norm, and perceived behavior control. Likewise, the theory
suggests that human behavior is guided by three separate beliefs: beliefs about the likely outcomes of the behavior
and the evaluations of these outcomes (behavioral beliefs), beliefs about the normative expectations of others and
motivation to comply with these expectations (normative beliefs), and beliefs about the presence of factors that
may facilitate or impede performance of the behavior and the perceived power of these factors (control beliefs).
The growth and expansion of technology has significantly changed the way of life. According to Gartnes research,
it is estimated that by 2020 some 26 billion products will be connected via the internet?. Today's organizations
have become increasingly technologically advanced in order to manage their operations effectively, and they have
no other choice but to ensure that their employees embrace these developments. The so-called Internet of Things

2 https://www.gartner.com/newsroom/id/2636073
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(10T) is the interconnection via the Internet of computing devices embedded in everyday objects, enabling them
to send and receive data. Today, devices and appliances can be connected to the internet and always able to quickly
and efficiently send and / or receive information. With this rapid development and progress, we have entered a
world that is inextricably bound. However, it is well known that people still spend most of their time working in
offices, and that is why it is time to understand how the Internet of Things (I0T) will change the future of the
business office environment. Therefore, utilizing the Planned Behavior Model, this study's aim is to a) examine
the strategies that organizations employ as they adapt to a context in which the internet is increasingly at the core
of all operations, while b) presenting a roadmap for the future for organizations seeking to effectively make this
transition.

Keywords: Planned Behavior Theory, Objects of the Internet, Human, Technology
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Res. Asst. Sitheyla ERIKLI
Gazi University
suheylaerikli@gazi.edu.tr

OZET

Bireyin isglicli piyasasina girdigi ve isgiicli piyasasina geri donmemek lizere ¢iktig1 donem arasinda gegen siire
calisma yasami olarak tanimlanabilir. Caligsma yasami kiiresellesme siireci ve bilgi toplumu ile bir doniistime
girmistir. Buna gore fordist iiretim bi¢imin yerini post fordist sistem almis, buna bagli olarak ¢alisanlar yalnizca
bir igverene bagli olarak ¢alisma yasamini tamamladig: standart istihdam iligkisinin yerini daha esnek ¢alisma
bi¢imleri almigtir. Bu doniisiimle birlikte i garantisi sunan igler azalirken bireyin kendisini gelistirmesi durumunda
istihdam garantisi igerisinde yer almasi miimkiin olmaktadir. Caligma yasamindaki bu degisim kariyer
planlamasina da yansimis farkl kariyer yaklasimlari ortaya ¢ikmistir. Bu degisimle birlikte kariyer planlamasinin
6znesi bireyin kendisidir. Bu durumda birey dogru kariyer planlamasi yapmasi halinde istihdam edilebilirligini
arttiracaktir. Bu ¢alismada kariyer alaninda yasanan degisim yaratan faktorlerin neler olduguna deginilecek ve
daha sonra kariyer planlama alanindaki yansimalari {izerinde durulacaktir.

Anahtar Kelimeler: Kiiresellesme, Bilgi Toplumu, Istihdam Edilebilirlik, Kariyer Yénetimi.

Change in Working Life’s Impact on Career Planning

ABSTRACT

Work life is descirabable by time between labor market entry and out. This time is tranforming due to globalisation
and information society. In the other words, manufactring type get changed from fordist to post-fordizm. So,
workers more flexible than standart employment relationship, which depends on full time and only employer. Also
one hand, job guarantee works decrase, if individual develops himself, employment guarantee is included. in
parallel with these developments occur different career approaches, In this study, firstly is focus career field
development’s reasons, afterwards this change’s is dwell on reflections career planning

Key Words: Globalisation, Information Society, Employability, Career Management
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OZET

Bu calismanin amaci; orgiitsel adalet ve orgiitsel 6zdeslesmenin ihbar davranigina olan etkisidir. Bu amag igin
orgiitsel adalet ve ihbar davramiginin boyutlar: ii¢ sekilde ele alinmustir. Orgiitsel adaletin boyutlari, dagitim,
etkilesim ve islem olacak sekilde iige ayrilir. Thbar davranismnin alt boyutlar ise i¢, dis ve hareketsizlik/sessizlik
olarak ii¢ boyutta incelenmistir. Bu ¢aligmanin verileri Mersin Serbest Bolgesi'nde tekstil sektoriine ait 278
calisana sahip bir isletmeden elde edilmistir. Elde edilen veriler, hazirlanan hipotezleri test edebilmek i¢in, Anova,
Korelasyon, Regresyon analizleri kullanilarak analiz edilmistir. Bu aragtirmanin sonucunda sunlara ulasilmistir:

1) Orgiitsel adalet orgiitsel 6zdeslesmeyi etkiler.
2) Orgiitsel 6zdeslesme ihbar davranisini etkiler.
3) Orgiitsel adalet ihbar davranisini etkilemez.

Anahtar Kelimeler: Orgiitsel adalet, Orgiitsel 6zdeslesme, Thbar (whistleblowing) Davranis

The Effects of Organizational Justice and Organizational Identification the

Whistleblowing: A Research On Mersin
ABSTRACT

The effect of organizational justice and organizational identification on whistleblowing is the purpose of this study.
For this purpose, the dimensions of organizational justice and reporting behavior were discussed in three ways.
Organizational justice is divided into three dimensions: distribution, interaction and transaction. The lower
dimensions of the whistleblowing are also taken into consideration in three dimensions, internal, external and
inactivity/silence. The data of this study were obtained from a company with 278 employees operating in the textile
sector in Mersin Free Zone. The data were analyzed using Anova, Correlation, Regression analysis to test the
prepared hypothesis. The results of the research are as follows:

1) Organizational justice affects organizational identification.
2) Organizational identification affects whistleblowing.
3) Organizational justice does not affect the whistleblowing.

Key Words: Organizational Justice, Organizational Identification, Whistleblowing

56



International EMI Entrepreneurship and Social Sciences Congress, 27-29 April 2018, Lefkosa

Ilce Belediye Calisanlarimin Orgiitsel Baghlik Diizeyleri: Aksaray ili Ornegi
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OZET

Her kurumda oldugu gibi belediyelerin de basarisinin artmasi icin calisanlarin orgiitlerine olan bagliliklar: {ist
diizeyde olmalidir. Bu durum siiphesiz ki c¢alisanlarin orgiite olan katkilarini artiracak etkenlerdendir. Bu
calismada, ¢alisanlarin kurumsal bagliliginin, orgiitlerin gelisimi ve amaglarina ulagmasi agisindan biiyiik 6nem
tasidig1 varsayimindan yola ¢ikilmis ve bu cergevede Aksaray iline bagli ilge belediye calisanlarina " Ug Boyutlu
Orgiitsel Baglilik Olgegi" uygulanarak, s6z konusu galisanlarin drgiitsel baglilik diizeyini lgmek amaglanmugtir.
Ik olarak Allen ve Meyer (1991) tarafindan gelistirilen bu dlgek ii¢ farkli boyutta, duygusal baglhlik, devam
baglilig1 ve normatif baglilik boyutlarinda ele alinarak 147 belediye ¢alisanina uygulanarak baglilik diizeyleri
incelenmistir. Sonuglar gostermistir ki, ¢aligmaya katilan personelin kurumlarina baglilik gosterdigi ve bu
bagliligin agirlikli olarak duygusal yonde oldugu sonucuna ulasilmistir.

Anahtar Kelimeler: Orgiitsel Baglilik,Devam Baghligi, Normatif Baglilik, Duygusal Baglilik, Belediye.
Organizational Loyalty Levels of District Municipal Employees: Aksaray
Sample

ABSTRACT

As in every corporation, loyalty of employees to their organization has to be at top level to increase the success of
the municipalities. No doubt, this situation is one of the factors that increases employee's contribution to the
organization. In this study, it was assumed that institutional commitment of the employees was of great importance
in terms of attaining the development and goals of organizations and in this framework, it was aimed to measure
the organizational commitment level of the employees by applying ‘A three Dimensional Organizational
Commitment Scale to the municipal employees of the province of Aksaray. This scale, which was first developed
by Allen and Meyer (1991), was applied to the 147 municipal employees to investigate their commitment levels
at three different dimensions which are emotional commitment, continuity commitment and normative
commitment. As a result of this study, it was concluded that the staff who participated in this study showed a
loyalty to their corporations and this loyalty was mainly towards an emotional view.

Keywords: Organizational Commitment, Continuity Commitment, Normative Commitment, Emotional
Commitment, Municipality
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Girisimcilik Tutkusunun Yenilik¢i Davranis ve Basarisizhk Korkusu
Uzerine Etkisi: Metanetin Aracilik Rolii (31)

Prof. Dr. Himmet KARADAL
Aksaray University, FEAS
hkaradal@gmail.com

Yasemin GULBAHAR
Aksaray University, SBE
yasemingulbahar@aksaray.edu.tr

OZET

Girisimcilik tutkusu girisimci ¢abalar1 agiklamada son yillarda itibar kazanan konulardan birisi olarak kargimiza
cikmaktadir. Tutku girisimciligin kalbi niteligi tasimaktadir. Ciinkii umut verici firsatlarin kesfedilmesi ve
kullanilmasi i¢in kritik dnem tasiyan yaraticiliga ve bilgiye ulasmada yeni yontemleri tanimaya tesvik edebilir.
Girigimcilik tutkusu, girisim her asamasi i¢in ¢ok 6nemli olmasina ragmen literatiirde bu konuya yeterince yer
verilmemistir. Ayrica girisimcilik tutkusunun dinamiklerinin incelenmesi ve yenilik¢i davraniglar ile basarisizlik
korkusu tizerindeki etkisi heniiz aciklanabilmis degildir. Diger bir ifade ile girisimcilik tutkusunun dogasini,
nedenlerini ve etkilerini anlamak i¢in yapilan ¢aligmalarin yeterli olmadigi anlasilmaktadir. Bu sebeple bu alanda
yapilacak ¢alismalar literatiire katki saglayacaktir. Bu ¢aligmanin temel amaci Girigimcilik tutkusunun basarisizlik
korkusu ve yenilik¢i davraniglar tizerindeki etkilerini ortaya koyarak bu iliskide metanetin aracilik roliinii
belirlemektir. Bu iliskiyi belirlemek tizere Kayseri 1. Organize Sanayi Bolgesinde faaliyet gosteren isletmelerden
veri edilmektedir. Burada yaklasik 70.000 kisi ¢alismaktadir. On arastirmamiz kapsaminda yaklasik 150 kisiden
veri toplanmaktadir. Elde edilen verilerin SPSS Programi ve SPSS Amos Programu ile Korelasyon ve Yapisal
Esitlik Modeli araciligi ile analizi yapilacaktir. Aragtirmada Cardon ve ark. (2013) tarafindan gelistirilen Girigimci
Tutkusu &lgegi, Duckworth ve Quinn tarafindan (2009) gelistirilen Kisa Metanet Olcegi (Grit-S), Scott ve Bruce
tarafindan (1994) gelistirilen Yenilik¢i Davranislar Olcegi ve Basarisizlik korkusu 6lgegi igin ise Conroy (2001)
tarafindan gelistirilen Performans Hatalar1 Degerlendirme Olgegi (PFAI) kullanilmaktadir.

Anahtar Kelimeler: Girisimcilik Tutkusu, Metanet Yenilik¢i Davraniglar, Basarisizlik Korkusu

ABSTRACT

The entrepreneur passion emerges as an expression of entrepreneurial endeavors that has gained reputation in
recent years. Passion is the heart of your entrepreneurship. Because it can encourage new ways of approaching
creativity and knowledge that are critical to the discovery and use of promising opportunities. Although
entrepreneurial passion is very important for every stage of the venture, this issue has not been adequately
addressed in the literature. Moreover, the dynamics of entrepreneurial passion and its effect on innovative
behaviors and fear of failure are not yet accountable. In other words, it is understood that studies conducted to
understand the nature, causes and effects of entrepreneur passion are not sufficient. For this reason, studies to be
done in this area will contribute to the literature. The main purpose of this study is to determine the madiating role
of grit on the relationship of the effects of entrepreneur passion on fear of failure and innovative behaviors. In
order to determine this relation, data are obtained from the organizations operating in Kayseri 1%t Organized
Industrial Zone. About 70,000 people work here. Data of approximately 150 people are collected within the scope
of our preliminary research. The obtained data will be analyzed by SPSS Program and SPSS Amos Program
through Correlation and Structural Equation Model. The scales used in this research are the Entrepreneur Passion
Scale developed by Cardon et al. (2013), Short Grit Scale (Grit-S) developed by Duckworth and Quinn (2009),
Innovative Behavior Scale developed by Scott and Bruce (1994) and Performance Failure Appraisal Inventory
(PFAI) developed by Conroy (2001) for fear of failure.

Keywords: Entrepreneur Passion, Grit, Innovative Behavior, Fear of Failure
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OZET

Bu aragtirmanin amaci, psikolojik sermayenin Kuzey Kibris otel sektdriinde go¢ alan calisanlarin yiiksek
performans sistemleri ve is doyumu diizeyleri lizerindeki etkilerini belirlemektir. G6¢gmen ve / veya yabanci isciler
baglaminda, bu calisma, yiiksek performansli ¢alisma sistemi ile psikolojik sermaye ve is tatmini arasindaki
baglantiy1 bulmaya galismaktadir. Aragtirma, 400 katilimeiy1 igeren Kuzey Kibrista faaliyet gosteren 15 oteldeki
goemen c¢aliganlardan elde edilen verileri igermektedir. Bu ¢aligmanin katilimcilari esas olarak Kuzey Kibris'taki
ii¢, dort ve bes yildizli otellerde calisanlardir. Arastirma; drnekleme metodu kullanilarak gergeklestirildi. Veri
analizi, SPSS ile yapildi ve tamimlayici analiz, faktdr analizi ve regresyon analizinin yani sira IBM statik
programinda Microsoft Excel yazilimi kullanildi. Calismanin sonuglari, psikolojik sermayenin Kuzey Kibris otel
sektoriinde gocmen calisanlarda yiliksek performansli ¢aligma sistemi ile is doyumu arasinda makul bir rol
oynadigimi gdsteriyor. Ayrica, arastirmacilarin neredeyse tamami, psikolojik sermaye faktorlerinin getirdigi esit
sartlar altinda ¢aligmak i¢in daha istekli olduklari icin, sonuglar psikolojik sermayenin olumlu etkisini vurguladi.
Bu calisma Kuzey Kibris konaklama ve turizm sektorlerinde, 3, 4 ve 5 yildizli otellerdeki gdgmen iscilerle
siirhdir. Bu ¢alisma, ilging ve orijinal oldugu i¢in akademik diinyada yeni bir donem gibi goriiniiyor ve ¢aligmanin
gelecekte yapilmasi planlanan ¢oklu ¢aligmalar i¢in yol gosterici olacagi umulmaktadir. Bu ¢alisma, psikolojik
sermayenin, yiiksek performansl is sistemi ve is doyumu iizerine dnemli etkileri lizerine yiiriitiilecek diger
caligmalar i¢in bir temel olusturmaktadir.

Anahtar Kelimeler: Yiiksek Performansl Is Sistemi, Psikolojik Sermaye, Is Tatmini, Go¢men Isciler, Kuzey
Kibris

The Impact of Psychological Capital on High Performance Work System
and Job Satisfaction on Migrant Employees In Northern Cyprus Hotel
Sector

ABSTRACT

The purpose of this research is to determine the impact of the psychological capital on high performance systems
and job satisfaction levels of workers migrating to the North Cyprus hotel sector. In the context of migrant and /
or foreign workers, this study seeks to find the relationship between a high-performance working system,
psychological capital and job satisfaction. The survey contains data from 400 migrant employees working at 15
hotels in North Cyprus. The research was conducted via sampling method. Data analysis was performed with
SPSS, and Microsoft Excel software was also used within the IBM static program along with descriptive analysis,
factor analysis and regression analysis. The results of the study show that the psychological capital plays a
reasonable role between the high performance working system and job satisfaction for migrant workers in the
North Cyprus hotel sector. In addition, almost all of the researchers stressed the positive effect of the psychological
capital because the employees are more willing to work under equal conditions brought by psychological capital
factors. This study is limited to immigrant workers in 3, 4 and 5 star hotels in the North Cyprus accommodation
and tourism sectors. This study provides a basis for other studies to be carried out on the psychological capital,
high performance business system and important effects on job satisfaction.

Keywords: High Performance Work System, Psychological Capital, Job Satisfaction, Migrant Workers, North
Cyprus
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OZET

Diinya da 232 milyon gé¢men bulunmakta ve kiiresel toplum tarafindan siirdiiriilmekte ve bunlarin yaklagsik
yarisint isgiler olusturmaktadir. Caligmanin temel amaci, Kuzey Kibris konaklama sektoriinde Tirk gdogmen
calisanlarin psikolojik sermayesi ve is doyumu diizeyleri izerindeki etik liderlik roliinii aragtirmaktir.Calisma, 200
katilimcidan olusan 10 otelden gelen verileri igeriyor, anketi yanitlayan kisiler, otellerde ¢alisan tiirk gdgmen
calisanlardir. Calismay etkili bir sekilde yiiriitmek ve giivenilir sonuglar elde etmek icin drnekleme yontemini
kullanilmistir. Arastirma modelinin ve hipotezlerin dogrulugunun test edilmesinde SPSS programin dan
yararlanilmis, tanimyalici, faktor ve korrelasyon analizleri yapilmistir. Analiz sonucunda, etik liderligin hem is
doyumu hem de psikolojik sermaye arasinda arabuluculuk rolii oynadigi sonucuna varilmistir. Otel ¢aliganlarimnin,
yoneticileri ne derece “etik™ algiladig1 pozitif etkileme giiciinii etkileyebilmektedir. Bu amacla, bu ¢alismada;
calisanlarin etik liderlik algisinin, psikolojik sermaye ile is doyumu arasindaki iliskideki diizenleyici etkisi
sorgulanmistir. Bu ¢alisma, daha dnce yapilmadigi i¢in akademik ¢evreye, 151k tutacagindan, yoneticilerin, tiirk
gbemen is¢ilerin psikolojik sermayenin ve ig doyumu lizerinde etik liderlik roliiniin etkilerinin isgiler iizerinde
etkisi iizerinde oldugu i¢in gelecekteki yapilmasi planan galigmalara temel olusturacaktir.

Anahtar Kelimeler: Etik liderlik, Psikolojik Sermaye, is Doyumu, Tiirk Gé¢men Isciler, Konaklama

The Impact of Ethical Leadership on Psychological Capital and Job
Satisfaction of Turkish Migrant Employees In North Cyprus

ABSTRACT

There are 232 million migrants/immigrant in the world that are being sustained by the global community, and
about half of them are workers. The main purpose of the study is to investigate the role of ethical leadership on the
psychological capital and job satisfaction levels of Turkish migrant workers in the North Cyprus hospitality sector.
The study includes data from 10 hotels consisting of 200 participants, and the respondents are Turkish migrant
employees working in the hotels. Sampling method has been used to carry out the work effectively and to obtain
reliable results. The validity of the research model and hypotheses was tested using SPSS program, descriptive,
factor and correlation analysis. The results of the analysis concluded that ethical leadership played a moderating
role between job satisfaction and psychological capital. Furthermore, it reveals the extent at which hotel staffs
perceive the hotel managers as “ethical” affects hotel employees’ positive impact. Based on this purpose, the
organizational impact of employees' ethical leadership perception, psychological capital and job satisfaction was
investigated in this study. As this study hasn’t been conducted before, this study will form the basis for future
studies influenced by the academic environment to be undertaken because this study is about the effects of the
ethical leadership role on the workers, the psychological capital of the Turkish migrant workers, and the job
satisfaction.

Keywords: Psychological Capital, Job Satisfaction, Ethical leadership, Turkish Migrant Workers, Hospitality
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OZET

Batili kaynaklardan yararlanan ilk tarihgimiz olan Pegevi Ibrahim Efendi’nin yazmis oldugu Tarih-i Pecevi,
Osmanli tarihinin en 6nemli ve giivenilir kaynaklarindan biridir. Yurt i¢cindeki ve yurt disindaki kiitiiphanelerde
eserin bircok yazma niishast mevcuttur ancak Kanuni Sultan Siileyman’in tahta ¢ikisindan IV.Murat zamani
ortalarina kadarki dénem ig¢in birinci dereceden 6nemli bir kaynak olan PeceviTarihi’nin miiellif ve miellif
niishadan kopya edildigi belirtilen niisha giinlimiize kadar ulagmamistir. Bugiin elde dolasan ve bir¢cok
kiitiphanede yer alan Pecevi Tarihi, 1640 tarihine kadar gelen niishalarindan birinden alinarak Maarif Nazir1
Kemal Efendi’nin zamaninda Matbaa-i Amire tarafindan Istanbul’da birinci cildi 1865°de (1281), ikinci cildi
1866°de (1288) olmak iizere iki cilt halinde basilmistir.

Bu bildiride Pegevi ibrahim Efendi’nin hayati ve tarihgiligi hakkinda genel bilgilere yer verildikten sonra 17.
yiizy1l Osmanl: tarihini ele alan bu 6nemli eserin yurt i¢i ve yurt disindaki yazma niishalar1 tanitilacaktir.
Tanitilacak yurt i¢indeki yazma niishalarbizzat incelenmis; ¢alismada yer alacak tavsif bu incelemeler neticesinde
yapilmistir. Yurt igindeki yazma niishalar konularina gore tasnif edilmistir. Yurtdisindaki yazma niishalar ise
kiitiphane kataloglarindaki bilgilere dayanilarak hazirlanmis; bulunduklar1 yerlere gore alfabetik olarak
stralanmustir.

Anahtar kelimeler: Tarih-i Pegevi, Osmanli tarihi, yazma niishalar

About History of Pecevi’s Manuscripts
ABSTRACT

Pecevi’s History, which is written by Pecevi Ibrahim Efendi, the first historian benefiting from western sources, is
one of the most important and reliable sources of Ottoman history. There are many manuscripts of the work in the
libraries both in Turkey and abroad however the copy, which is stated to be copied from the author’s copy of
Pecevi’s History, which was an important source for the period from the accession of Suleiman the Magnificent
until the mid-time of Murad IV, could not be reached. Pecevi’s History, which is now passing from hand to hand
and found in many libraries, was published in two volumes, first volume in 1865 (1281) and the second volume in
1866 (1288) in Istanbul by Matbaa-i Amire in the time of Ministry of Education Kemal Efendi by being taken
from one of the copies surviving until 1640.

In this declaration, following the provision of general information about the life and historian identity of Pecevi
Ibrahim Efendi, the manuscripts of this work, which discusses the 17th century Ottoman history, in Turkey and
abroad shall be introduced. The manuscripts in Turkey to be introduced were examined personally and the
description to be included in the study was made on the basis of these examinations. The manuscripts in Turkey
were classified according to their subjects. The manuscripts abroad were prepared on basis of information in the
library catalogues and were arranged in alphabetical order according to their location.

Key words: Pecevi’s History, Ottoman history, manuscripts
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OZET

Meslek kelimesi Arapga olup, “silk” kokiinden gelmektedir. Silk kelimesi, “sira, dizi, yol; meslek, tutulan yol”
anlamlarina gelmektedir. Insanlarin yaptig1 is, eylem ait oldugu toplumda sosyal statiisiinii belirler ve kisileri diger
insanlardan ayirir. Gegmiste oldugu gibi gliniimiizde de meslek, insanlarin temel ge¢im kaynagi olmasi nedeniyle
olduk¢a 6nemlidir.

Temettiiat defterleri, “niifus defterleri kadar onemli olmasalar da, icerigi itibariyle bu defterlerde ¢ok daha
ayrintil bilgiler ihtiva ettiklerinden dolayr miikemmel sonuglar ¢ikarabiliriz.” Defterlerden faydalanmak suretiyle
hane reislerinin verilerine dayanarak, bir kentin sosyal ve iktisadi hayatini ortaya koymak miimkiindiir.

Bu calisma, 1844-1845 yillarim1 kapsayan Corum temettiiat defterlerine dayanmaktadir. Defterde kayithi 42
mahallede yasayan 1998 vergi miikellefinin kayitlar incelenmistir. Incelenen defterde 93 farkli meslek tiirii tespit
edilmistir. Sehirde yasayan 1998 hane reisinin 1447’sinin belirli bir meslek sahibi oldugu belirlenmistir. 387 hane
reisi ise mefkiid (kayip), ¢olak, miisinn-i ihtiyar (yasli) gibi sifatlarla kaydedilmis ve kisinin herhangi bir meslek
sahibi olamamasinin nedeni belirtilmistir.

19. yiizyilin ortalarinda Anadolu’da yaklasik 10 bin niifusuyla orta biiyiikliikte bir kent olan Corum sehrinin,
Corum temettiiat defterlerinden yararlanmak suretiyle, kentin mesleki yapilanmasmi agiklamaya calisacagiz.
Boylelikle sehrin ekonomisinin neye dayandigi, insanlarin nasil gecindigi, en ¢ok hangi mesleklerin revagta
oldugu, mesleklerin gelir diizeyi ve eskiden olup giiniimiizde olmayan meslekleri tespit ederek sehrin sosyal
statlisiinii ortaya koymayr hedeflemekteyiz. Bunlarin yaninda bu aragtirma, Corum sehrinin kiiltiirel ve
sosyoekonomik durumunu yansitmasi agisindan oldukca 6nemlidir.

Anahtar Kelimeler: 19. Yiizyil,Corum, Temettiiat Defterleri, Meslek, Sehir, Osmanl.

An Investigation on Professional Occupation in Corum Sancaj Center:
According to the Temettiiat Registers 1844-1845

ABSTRACT

The profession is Arabic and comes from the root of "silk". Silk words, "sequence, sequence, path; occupation,
way of being held ". The work that people do is determine the social status of the society in which the action
belongs and distinguishes people from other people. Today, as in the past, profession is very important because
people are the main source of income

Although the Temetuat books are "as important as the population books, we can make excellent results because
they contain much more detailed information in their books." By using the notebooks it is possible to reveal the
social and economic life of a city based on the data of the household heads.

This study is based on the Corum Temetum books covering 1844-1845. The records of the 1998 taxpayers living
in 42 localities registered in the book have been examined. 93 different types of occupations were identified in the
book examined. It was determined that 1447 of the 1998 household heads living in the city had a certain profession.
387 households were recorded with adjectives such as illiteracy (loss), ¢olak, miisinn-i elder (elder), and the reason
why the person can not be a profession is mentioned.

We will try to explain the professional structure of the city by making use of the Corum capital city of Corum,
which is a medium-sized city with about 10,000 population in Anatolia in the middle of 19th century. In this way,
we aim to reveal the city's social status by determining what the city's economy is based on, how people get along,
what professions are most popular, the income levels of the professions, and the professions that were and are not
in the past. Besides these, this research is very important in terms of reflecting the cultural and socioeconomic
status of Corum city.

Keywords: 19th Century, Corum, Temetuat Register, Occupation, City, Ottoman.
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OZET

Kayirmacilik tiirlerinden biri olan nepotizm; ig goren ile drgiit arasinda karsilikli beklenti ve yilikiimliiliiklere dayali
olarak kurulan psikolojik sozlesmeyi etkilemektedir. Bu durum ise ¢esitli tutumsal ve davranigsal sonuglari
beraberinde getirmektedir. Is gérenin orgiitiine karsi gelistirdigi olumsuz tutumlar olarak ifade edilen 6rgiitsel
sinizm, nepotizm ve psikolojik sdzlesme ihlalinin doguracagi en 6nemli sonuglardandir. Bu ¢alismanin ana amact;
nepotizm ve psikolojik s6zlesme ihlalinin 6rgiitsel sinizme etkisinin olup olmadiginin belirlemek ve degiskenler
arasindaki iliskinin tespit edilmesidir. Bu ama¢ dogrultusunda Aksaray ilinde OSB’ de imalat sanayiinde faaliyet
gosteren li¢ farkli aile isletmesinin biinyesindeki 394 calisana anket uygulamasi yapilarak gerekli veriler
toplanmustir. Edinilen veriler, arastirmanin amaci dogrultusunda hazirlanan ana hipotezleri ve bu ana hipotezlere
bagl gelistirilen alt hipotezlerin test edebilmek amaciyla Anova, korelasyon ve regresyon analizi kullanilarak
degerlendirilmistir. Verilerin analizinde “SPSS 16.0 for Windows” istatistik programi kullanilmistir. Arastirma
sonucunda elde edilen bulgulara gore, psikolojik s6zlesme ihlalinin orgiitsel sinizmin “duyussal ve davranigsal”
boyutlarint anlamli ve pozitif yonde etkiledigi, nepotizmin “islem ve ise alma siirecinde kayirmacilik” boyutunun
ise, Orgiitsel sinizmin “biligsel, duyugsal ve davranigsal” boyutlarint anlamli ve pozitif yonde etkiledigi sonucuna
ulasilmigtir.

Anahtar Kelimeler: Nepotizm, Psikolojik Sézlesme Ihlali, Orgiitsel Sinizm.

The Impact of Nepotism and Psychological Contract Breach on
Organizational Cynicism: A Study in OlZ

ABSTRACT

Nepotism, one of the types of favoritism; it affects the psychological contract established based on mutual
expectations and obligations between the employer and the organization. This situation leads to various attitudinal
and behavioral consequences. Organizational cynicism, which is expressed as negative attitudes towards the
worker's organization, is one of the most important consequences of nepotism and psychological contract breach.
The main purpose of this study is; to determine whether the nepotism and breach of psychological contracts is the
organizational cynicism effect and to determine the relation between the variables. In line with this aim, 394
employees of the three different family businesses operating in the manufacturing industry in the O1Z in Aksaray
were surveyed and necessary data were collected. The data obtained were evaluated using Anova's correlation and
regression analysis to test the main hypotheses prepared for the purpose of the research and the sub-hypotheses
developed due to these main hypotheses. In the analysis of the data, "SPSS 16.0 for Windows" statistical program
was used. According to findings of the research, psychological contract breach has a positive effect on the
cognitive, emotional and behavioral dimensions of organizational cynicism, nepotism “process and recruitment
process favoritism" dimension, organizational cynicism has reached the conclusion that" cognitive, emotional and
behavioral "dimensions have a positive and positive effect.

Key Words: Nepotism, Psychological Contract Breach, Organizational Cynicism.

3Bu ¢alisma, Aksaray Universitesi Sosyal Bilimler Enstitiisii isletme Anabilim Dali Yénetim ve Organizasyon Programi kapsaminda hazirlanan
ve 29.06.2017 tarihinde savunulan “Nepotizm Ve Psikolojik Sézlesme ihlalinin Orgiitsel Sinizme Etkisi: Aksaray Osb’de Bir Uygulama” adl
ylkseklisans tezinden dretilmistir.
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OZET

1940’11 y1llardan Slene kadar olan siiregte resim iiretmeye ve sanat diinyasina katki koymaya devam eden Kibrisl
Tiirk ressam Ismet Vehit Giiney Kibris Tiirk resim sanatinin énemli isimlerinden biridir. Limasol’da dogan ressam
orduda gérev alir ve resim egitimi alir. Ibrahim Call1 ile tanisir, izlenimci sanat akimindan etkilenir. 1947°de kisisel
sergi agan ilk Kibrisli Tiirk ressam olarak yer alir tarih sayfalarinda. Sonraki zamanlarda resim ve sanat tarihi
Ogretmenligi de yapan ressamin eserleri pek cok karma ve kisisel sergide yer almistir. 1986’da KKTC Hiikiimeti
tarafindan Kiiltiir Sanat Hizmet 6diilii verilir. Tiim bu bilgiler 1s181inda Kibris i¢in daha bir¢ok katkisi olan, Kibris
Tiirk Resim sanatinda da yeri 6nemli olan ressamin hayati bu bildiride incelenecektir.

Anahtar Kelimeler: Kibris Tiirk Resim Sanati, Ismet Vehit Giiney, Resim.

The First Turkish Cypriot Painter ismet Vahit Giiney

ABSTRACT

Turkish Cypriot painter Ismet Vehit, one of the most important figures of the Turkish Cypriot painting art,
continues to produce paintings from the years 1940 to the end of his life and contribute to the art world. Born in
Limassol, the painter works in the army and studies painting. He meets ibrahim Calli and is influenced by the
impressionist art movement. The first Turkish Cypriot painter who opened a personal exhibition in 1947 is on the
history pages. Later on, the artist's works, which also taught painting and art history, took place in many mixed
and personal exhibitions. In 1986, Culture and Art Service Award was given by TRNC Government. The life of
the painter whose importance is also important in Turkish Cypriot Painting, which has many contributions to
Cyprus in the light of all this information, will be examined in this report.

Keywords: Turkish Cypriot Painting Art, Ismet Vehit Giiney, Painting.
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OZET

Enerji kullanimu, {ilke ekonomilerinin gelismislik diizeyini biiyiik 6l¢iide etkileyen en 6nemli faktorlerden biridir.
Glinlimiiz liretim yapist1 igerisinde dnemli bir yere sahip olan enerji, hem iiretim hem de sanayilesme i¢in dnemli
bir girdi olarak karsimiza ¢ikmaktadir. insan yasammin vazgecilmez bir pargasi olan enerji, toplumsal refahin
arttirtlmasinda ve gelismenin saglikli bir sekilde siirdiiriilmesinde 6nemli rol oynamaktadir. Enerji kaynaklarinin
etkin bir sekilde kullanilmasi, iilkelerin uygulayacagi enerji politikalari i¢in hayati onem arz etmektedir. Buradan
hareketle calismada temel enerji gostergeleri kullanilarak G20 ekonomik platformuna iiye iilkelerin TOPSIS
(Technique for Order Preference by Similarity to Ideal Solutions) yontemi ile analiz edilmesi amaglanmistir.
TOPSIS yontemi, pozitif ve negatif ideal ¢oziimler olusturarak; pozitif ideal ¢dziime gorece yakin (veya negatif
ideal ¢6ziime gorece uzak) olan birimden baslamak iizere alternatiflerin siralanmasi esasina dayanmaktadir.
Caligmada elektrik tiretimi ve tiiketimi, enerji kullanimu, ithal edilen enerji orani, alternatif ve niikleer enerji orani,
fosil yakit tiiketimi ve karbondioksit emisyonu gibi temel enerji degiskenleri kullanilmistir. Bu enerji degiskenleri
kullanilarak G20 iilkeleri TOPSIS yontemi ile analiz edilmistir. TOPSIS yontemi ile yapilan siralamaya gore enerji
bakimindan Amerika Birlesik Devletleri, Kanada ve Fransa’nin ilk siralarda yer aldigi; Arjantin, Japonya ve
Tiirkiye’nin de son siralarda yer aldig1 gézlenmistir.

Anahtar Kelimeler: Enerji Gostergeleri, G20 Ulkeleri, TOPSIS Yéntemi, Ekonomik Gelismislik.

Analysis of G20 Countries by TOPSIS Method in Terms of Energy Indicators
ABSTRACT

Energy use is one of the most important factors that greatly affect the level of development of the country's
economy. Energy, having an important place in today's production structure, emerges as an important input for
both production and industrialization. Energy, an indispensable part of human life, plays an important role in
increasing social welfare and in maintaining healthy development. Effective use of energy resources is vital
importance for energy policies that countries will implement. In this context it is aimed to analyze the member
countries of the G20 economic platform with TOPSIS (Technique for Order Preference by Ideal Solutions) method
by using the basic energy indicators. TOPSIS method, by constituting positive and negative ideal solutions positive
ideal solution is about to start from relatively near unit (or farther away from the ideal solution), be based on the
ordering of alternatives. In the study, basic energy variables such as electricity generation and consumption, energy
use, imported energy ratio, alternative and nuclear energy ratio, fossil fuel consumption and carbon dioxide
emissions were used. Using these energy variables, G20 countries were analyzed by the TOPSIS method.
According to the order made by TOPSIS method the United States, Canada and France take place near the top in
terms of energy; Argentina, Japan and Turkey have also observed that takes place at the end.

Keywords: Energy Indicators, G20 Countries, TOPSIS Method, Economic Development.
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OZET

11 Eyliil sonrasi adi diinya kamuoyunda sik sik giindeme gelen islamofobi, Miisliimanlara ve islam’a yonelik
korkuyu ifade eden bir kavramdir. Temelinde Miisliimanlara kars1 6nyargiy1 ve ayrimciligi barindiran islamofobi,
son yillarda Avrupa’da artan terdr eylemleri ve kitlesel goglerin de etkisiyle yiikselise gecmistir.

Etkisi iki diinya arasindaki diyalog kanallarinin tikanmasina kadar gidebilecek bu tehlikeli yiikselis, Miisliiman
toplumlarda da en ¢ok konusulan basliklardan biri olmustur. Avrupa’daki islamofobinin tirmanisi, %99’u
Miisliiman olan Tiirkiye’de son yillarda 6zellikle politik alanda sik sik giindeme gelmektedir. Bu ¢alisma, yiikselen
islamofobinin sorununa Tiirk siyasetinin yaklasimini, Tiirkiye’ nin en gii¢lii politik aktdrii Cumhurbaskani ve Ak
Parti Lideri Recep Tayyip Erdogan’in sdylemleri {izerinden ortaya koymay1 amaglamaktadir. Erdogan’in Anadolu
Ajansi’na yansityan konusmalart sdylem analizine tabi tutularak ele alimmistir. Bu galisma, yakin zamam
gostermesi agisindan 2017 nin son ii¢ ay1 olarak sinirlandirilmigtir.

Anahtar Kelimeler: islamofobi, Recep Tayyip Erdogan, Avrupa, Sdylem Analizi

Rising Islamophobia in Europe The View of Turkish Politics: An Analysis
on President Erdogan’ s Discourse

ABSTRACT

Islamophobia is a concept that expresses the fear towards Muslims and Islam, which comes after the world public
opinion on September 11th. Islamophobia, which is basically prejudiced and discriminated against Muslims, has
risen in recent years due to the increasing terrorist activities and mass migrations in Europe. This dangerous rise,
which could go as far as the obstruction of dialogue between the two worlds, was one of the most talked-about
topics in Muslim societies. In this study, the approach to the problem of rising Islamophobia in Turkish politics,
Turkey's most powerful political actors of the President and the AK Party leader Recep Tayyip Erdogan's rhetoric
aims to reveal out. Erdogan is discussed subjected to discourse analysis reflected speaking to Anadolu Agency.
This study is limited to the last three months of 2017 in terms of recent time.

Keywords:Islamophobia, Recep Tayyip Erdogan, Europe, Discourse Analysis
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OZET

Son yillarda yasanan gelismeler ile birlikte uluslararasi alanda tek etkin ve siiper gii¢ olarak goriilen Amerika
Birlesik Devletleri’nin giiciiniin giderek azaldig1 ve sistemde yeni aktorlerin, yiikselen giiglerin ortaya ¢iktigi
goriilmektedir. Yenidiinya diizeni bu kapsamda ¢ok kutuplu bir yapiya dogru bir gelisim gostermektedir. Yapilan
arastirmalar ve yasanan gelismeler sonucunda Cin, Rusya, Meksika ve Tiirkiye gibi gelismekte olan giiclerin
uluslararasi sistemde daha etkin bir hale geldiklerini ve yerlesik giiglere gore daha hizli bir biiyiime orani
yakaladiklar1 goriilmektedir. Bu iilkeler “yiikselen giigler” olarak tanimlanmakta ve giderek biiyliyen
ekonomileriyle dikkat cekmektedirler.

Uluslararas1 arenada bu yiikselen giicleri tanimlamak i¢in kullanilan kesin olarak belirlenmis kriterler olamamakla
birlikte genel kabul gormiis belli bash kriterler mevcuttur. Bu kriterleri; ekonomik biiyiiklilk, insani gelisim,
demokratik gelisim, teknolojik gelisme, niifus, askeri kapasite, uluslararasi orgiitlere katilim, yumusak gii¢ olarak
siralayabiliriz. Bu ¢aligmada Tiirkiye; ekonomik biiyiikliik, teknolojik gelisme ve insani gelisim basliklarinda
incelenerek ylikselen gii¢c baglaminda analiz edilmeye caligilmistir.

Tiirkiye’nin yiikselen giic olma 6zelliklerinin belli kriterler altinda incelendigi ¢alisma sonucunda, uluslararasi
alanda yiikselen bir gii¢ olarak yerini aldig1 fakat gelistirilmesi gereken bir gii¢ potansiyelinin de bulundugu
sonucuna varilmistir.

Anahtar Kelimeler: Yiikselen gii¢, Tiirkiye, Ekonomik biiyiime, insani Gelisim, Kalkinma

Evaluation of Turkey as a Rising Power In Terms Of Economic Growth,
Technological Development and Human Development

ABSTRACT

As a result of the developments in recent years, it has been observed that the United States of America, which has
been considered as the sole and efficient super power in international field, is decreasing slowly, and new actors
and new powers come to the forefront in the system. In this context, the new world order is evolving towards a
multi-polarized structure. It has been reported in previously conducted studies that the developing countries like
China, Russia, Mexico and Turkey has become more efficient in international system, and have shown a greater
growth rate when compared with the settled powers. These countries are called as “the rising powers”, and attract
attention with their ever-growing economies.

Although there are no certain criteria used to define these rising powers in international system, there are several
criteria that have been generally accepted in this field. It is possible to mention these criteria as economic size,
human development, democratic development, technological development, population, military capacity,
participation in international organizations, and soft powers. In the present study, Turkey has been examined in
terms of economic size, technological development and human development, and analyses have been made by
considering Turkey as a rising power.

As a result of the study, in which Turkey has been investigated as a rising power together with certain criteria, it
has been concluded that Turkey has her place in international system as a rising power; however, it has also been
concluded that the country has a power potential that has to be improved.

Keywords: Rising Power, Turkey, Economic Growth, Human Development, Development
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ABSTRACT

Today’s most important source for the organizational life is human. Due to its characteristics and attributes, human
is taken to the considerations as a whole. That’s why; we are examining their whole job and family life as a whole.
The perception of separating the business life and private life from each other, strongly accepted in the classical
management period, has lost its validity nowadays and they have been both evaluated together.Such an intense
inter-relationship between work and life brings to mind these questions "Is there a relationship between job
satisfaction and life satisfaction?" and "What are the effects of occupational stress on burnout, job satisfaction and
life satisfaction?"

Occupational stress is a psychological condition that results from work-related factors that divert individuals from
doing the normal functions and change their psychological and physical behaviour. It is a known fact that excessive
stress causes negative effects on the physiological, psychological and behavioural levels of the individuals and
ultimately causes burnout. Job satisfaction is the emotional reaction that an individual has against his work as a
result of comparison between the desired output and the present output. Life satisfaction qualifies individual
judgments that come out of his perception about subjective well-being and life quality on the basis of the events
in his life.

The concept of burnout, which effects an individual's business and life quality and many individual and
organizational outputs, stands for emotional exhaustion, depersonalization and a decrease in individual
achievement. From the psychological point of view, it is stated that if the individual has reached the stage of
burnout, it will be very difficult to find the sufficient energy to struggle with stress. In this case, individuals are
becoming increasingly vulnerable to illness and emotional trauma. Therefore, it is necessary to consider the work
stress sources as an important factor in order to obtain a healthy life and life satisfaction.

Studies reveal that occupational stress leads to various mental and physical disorders and burnout. However, some
other findings emphasize that occupational stress and burnout have negative effects on job and life satisfaction. In
addition, it has been stated in various findings that there is a significant and positive relationship between job
satisfaction and life satisfaction.

Itis inferred from the literature that keeping occupational stress at ideal levels plays significant role on decreasing
employee’s burnout and increasing job and life satisfaction. In this process, it is possible to state that the main
responsibilities of managers are to keep the organizational stress factors under control, prevent employees from
being adversely affected by stress, and provide the required support to overcome stress.

Keywords: Occupational Stress, Burnout, Job Satisfaction
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ABSTRACT

One of the first things needed to be realized in an organization is the unity of thoughts and activities between the
employees and the organization in order to achieve success. In the process of developing cooperation, it plays an
important role to settle an identification between organizational identity and the employees’ personal identity.
Making identification as an important part of the employees’ personality and making them proud when defining
themselves as a member of the organization have turned out to be a key role in achieving long-term aims. In this
context, an effective organizational identity, organizational trust and a high level of identification between
employees and the organization have become more important issue, especially for today's learning organizations.

Perceived organizational identity defines the beliefs of employees about their organization in the context of their
distinctive, unchanging and central qualities. Identification, as the degree of an employee’s integration with the
organization, reveals when he starts to define himself with the basic perceived characteristics of the organization.

Another factor effecting identification is organizational trust. Organizational trust expresses the employees’
perception when they believe that they are backed up in difficult situations by the group members and managers
and the organization. In this context, the concept of trust has been categorized into four sub-dimensions, trust in
leader, colleagues, groups, and organization.

This study aims to analyse whether the perception of organizational identity and organizational trust effect the
level of organizational identification. In addition, it is aimed to explore whether there are differences between
organizational identity, organizational trust and organizational identification levels and various demographic and
socio-economic characteristics of participants. The data were collected through a survey from 371 academic staff
working at a public university. Regression analyses demonstrate that organizational trust (§ = .519; p <.000) and
organizational identity perceptions (B = .496; p <.000) have increased the level of employee’s identification. In the
analysis of Kruskal-Wallis, it was determined that there is a difference in organizational identity perceptions within
the context of independent variable age and that there is a significant difference between organizational trust and
identification levels of the participants, considering their academic titles.

The results of the study support the view that organizational identity and organizational trust perceptions effect
employees' organizational identification levels. Therefore, the main task of managers is to establish common
thoughts, aims and collaboration between the organization and employees before they try to implement the new
management understanding and strategies in their organizations. In this context, managers have an important role
to build particularly a supportive organizational culture. In addition, the behaviours of the managers, exhibited in
intra-organizational activities, will provide an important input to their followers’ organizational identity as they
are role models for them.

Keywords:Perceived Organizational Identity, Trust, Organizational Identification
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ABSTRACT

Conceptions of planned change, called “theories of changing,” focus on how change can be implemented in
organizations. There are three major models on planned change: Lewin’s Change Model, the Action Research
Model, and the Positive Model. According to Lewin’s Change Model, one could increase the force pushing for
change or decrease the force maintaining the current state. Lewin viewed the change process as three steps: (1)
unfreezing, (2) moving, and (3) refreezing. The Action Research Model focuses on planned change as a cyclical
process in which initial research about the organization provides information to guide subsequent action. The
Positive Model focuses on what an organization is doing right. The models overlap in that their emphasis on action
to implement organizational change is preceded by a preliminary stage and followed by a closing stage. Therefore,
readiness is one of the most important factors involved in employees’ initial support for change initiatives.
Recently, the focus of most organizations is on the so-called Forth Industrial Revolution and its impact on
organizational change. In order to maintain a competitive advantage on development in this new era, firms are
adapting different market strategies. Thus, it becomes essential for companies to decide whether they will adapt a
Red or Blue Ocean Strategy. In the red oceans, industry boundaries are defined and accepted, and the competitive
rules of the game are known. Here companies try to outperform their rivals in order to grab a greater share of
existing demand. Blue oceans, in contrast, are defined by untapped market space, demand creation, and the
opportunity for highly profitable growth. In blue oceans, competition is irrelevant because the rules of the game
are waiting to be set. Now, the Fourth Industrial Revolution is opening many new opportunities to companies. The
question here is how these companies will prepare themselves. Techno-structural interventions are change
programs that focus on the technology and structure of organizations. Interventions aimed at structural design
include moving from more traditional ways of dividing the organization’s overall work, such as functional,
divisional, and matrix structures, to more integrative and flexible forms, such as process, customer-centric, and
network structures. Downsizing seeks to reduce costs and bureaucracy by decreasing the size of the organization.
At this stage it becomes important to have employee involvement. Employee involvement interventions in techno
structural change programs aim to move organization decision making downward to improve responsiveness and
performance and to increase member flexibility, commitment, and satisfaction. This study distinguishes between
Red or Blue Ocean firms by utilizing the Red or Blue Ocean scale used by Sinan Cengiz in his thesis, “Effects of
Modern Management Theories Six Sigma, Crisis, Blue Ocean and Chaos Theory on Business Performance, an
Empirical Study in Turkey.” The study also examines Readiness for Organizational Change by using the scale
developed by Daniel T. Holt and colleagues to measure the five most critical themes, which are:
1. Change self-efficacy is the extent to which one feels that he or she has the skills and is able to execute the
tasks and activities that are associated with the implementation of the prospective change.
2. Discrepancy refers to the extent to which one feels that there are legitimate reasons for the prospective
change.
3. Personal valence refers to the extent to which one feels that he or she will benefit from the implementation
of the prospective change.
4. Organizational valence refers to the extent to which one feels that the organization will benefit from the
implementation of the prospective change.
5. Senior leadership support refers to the extent to which one feels that the organization’s leadership and
management are committed to and support implementation of the prospective change.
The aim of this study is to measure readiness for organizational change for the Fourth Industrial Revolution and
analyze the best strategy development from a Red or Blue Ocean Strategy.

Keywords: Organization, Change, Readiness, Fourth Industrial Revolution, Red Ocean Theory, Blue Ocean
Theory
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OZET

Bir iilkenin yabanci iilkelerle yapmis oldugu ekonomik islemlerin sistematik bir sekilde kaydini gosteren 6demeler
bilangosunun iki temel hesap kalemi bulunmaktadir: Cari islemler hesab1 ve sermaye hesabi. Cari iglemler hesabi,
bir iilkenin dis alem ile gergeklestirdigi mal ve hizmet hareketlerini; dolayisiyla 6demeler bilangosunun doviz
kazandiran veya kaybettiren iglemlerini gosterir. Cari islemler hesabi agik verdiginde dis diinya ile yapilan ticari
islemlerde yurtdisindan kazanilan gelirden daha fazlasinin harcanmasi s6z konusudur. Dolayisiyla bu agik sermaye
hesabr ile kapanir. Baska bir deyisle cari agik ya disaridan borglanilarak ya da yurtici varliklarin satilmasi ile
kargilanir. Tiirkiye ekonomisinde istisnai donemler hari¢ cari islemler hesabinin agik verdigi goriilmektedir. Bu
ac1gin en 6nemli sebebi mal ihracat: ve mal ithalat1 arasindaki fark: ifade eden dis ticaret acigidir. Ozellikle 1980°1li
yillardan itibaren dis ticaret hacmi hizli bir sekilde artarken, ithalatin ihracattan daha hizli bir sekilde artmasi
sonucunda cari iglemler hesabindaki olumsuzluklar 6nemli boyutlara ulamistir. Tiirkiye ekonomisinin enerji ve ara
mallarinda ithalata bagimli olmasi dis ticaret agig1 sorununun kronik bir sorun haline gelmesine yol agmustir. Cari
islemler agiginin en dnemli nedeni, dis ticaret agig1 iken, bu a¢igin daha fazla biiylimesini engelleyen temel gelisme
hizmet ticaretinin fazla vermesidir. Tiirkiye’de hizla gelisen turizm sektorii, bu anlamda, kronik bir sorun haline
gelen cari islemler agiginin kii¢iilmesini saglayacak temel sektor olarak goriilmelidir. Bu ¢alismada, Tirkiye’de
cari islemler acig1r sorunu ve bu sorunun Onemi tartigildiktan sonra turizm gelirlerinin cari iglemler hesabi
tizerindeki etkisi incelenmektedir.

Anahtar Kelimeler: Turizm Gelirleri, Cari Islemler Dengesi, Odemeler Bilangosu.

Current Account Balance of Income Impact on Tourism in Turkey

ABSTRACT

The balance of payments accounts is a record of all international transactions that are undertaken between residents
of one country and residents of other countries during the year. It is composed of two main aspects: Current account
and capital account. The current account on the balance of payments measures the inflow and outflow of goods,
services, investment incomes and transfer payments. If a country has a deficit on the current account, it needs a
surplus on the capital account. In other words, the current account deficit is covered either by borrowing from the
outside or by selling domestic assets. Excluding exceptional period, Turkey has normally current account deficit
problem. The most important reason for this deficit is the difference between exports of goods and imports of
goods, representing the foreign trade deficit. Foreign trade volume has increased rapidly especially since the 1980s,
while imports have increased more rapidly than exports; resulting in the negative impacts on the current account
have reached important dimensions. Turkey's economy is particularly dependent on imports of energy and
intermediate goods. This situation has led to the problem of foreign trade deficit becoming a chronic problem.
While the most important reason for the current account deficit is the trade deficit, the basic development that
prevents further growth of this deficit is the currentaccount surplus. The rapidly developing tourism sector in
Turkey should be seen as the main sector that will reduce the current account deficit. In this study, firstly the
current account deficit problem and its importance for turkish economy are discussed. Secondly, the impact of the
tourism revenue on the current account deficit in Turkey is examined.

Keywords: Tourism Incomes, Current Account Balance, Balance of Payments.
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OZET

Fakirlik, ekonomik bir tanimlama olmanin &tesinde bireylerin ve toplumlarin yasama bigimlerini belirleyen, basa
cikmak icin yontemler gelistirdigi bir gercekliktir. Sanat eserlerinde hem bir yagama bi¢imi hem ekonomik kosul
baglaminda ele alinarak insani ve hallerini anlatan bir gerceklige ya da toplumsal elestiri yapmak i¢in temaya
doniisebilir.

Resim sanat1 fakirligi, merhamet gibi insani duygular1 a¢iga ¢ikaran yahut esitsizlik gibi toplumsal sorunlar1 isaret
eden bir tema olarak ele almistir. Cumhuriyet sonrasi Tiirk resminin 6nemli sanat¢ilarindan Nese Erdok da fakirlik
temasim sik¢a isleyen ressamlardandir. ‘Konfeksiyon Iscisi, Berber Ciragi, Plastik Cigek Saticisi, Cikletgi,
Saltanat, Agbi Gazete’ gibi resimlerinde fakir insanlar1 resmeder. Bu resimler kent yasaminin bir pargast olarak
gozler Oniine serilir. Kent yalnizca dogal goriiniimii, binalari ile degil farkli kimlik ve konumdaki insanlar1 ortak
bir zeminde birlestiren hareketli yapisiyla da var olur. Nese Erdok da bu farkli kimlige sahip ve katmanl bir sosyal
tabaka olusturan kent yasamindan insan manzaralarini, fakir insanlar1 resmederek goriiniir kilar. Boylece Nese
Erdok resmi, simif farkliligi, esitsizlik gibi temalara dogru ilerleyerek toplumsal elestiri yapma islevini {istlenir ki
bu islev sanatin muhalif ve elestirel bir tavirla var olusunun bir 6rnegini temsil eder.

Bu bildiride Nese Erdok’un resimlerinde fakirlik temasinin nasil ele alindig1 incelenecek ve bireysel/toplumsal bir
temanin resim sanatinin bir pargasina doniigme bi¢imi 6rneklendirilmis olacaktir.

Anahtar Kelimeler: Nese Erdok, Resim, Tiirk Sanati, Fakirlik.

Poverty Theme in The Paintings Of Nese Erdok

ABSTRACT

Poverty, beyond being an economic description, is a reality which determines the way of living of the individuals
and societies and for which they find dealing methods. In the works of art, it may be transformed into a reality,
which describes people and their situations, or into a theme to make social criticism by being considered in the
context of both a lifestyle and an economic condition.

Painting regards poverty as a theme revealing human emotions such as mercy or pointing to social problems such
as inequality. Nese Erdok, who is one of the most important artists of post-republic Turkish painting, is one of
those painters treating the theme of poverty frequently. She paints poor people in her paintings such as
"Konfeksiyon lIscisi, Berber Ciragi, Plastik Cicek Saticisi, Cikletci, Saltanat and Agbi Gazete". These paintings
are unfolded as a part of urban life. The city exists not only with its natural appearance and buildings but with its
mobile structure that connects people with different identities and positions on a common ground. Nese Erdok also
makes the human landscapes from urban life, which has such different identity and forms a layered social stratum,
visible by painting the poor people. Thus, the paintings of Nese Erdok undertakes the function of social criticism
by moving towards the themes such as the class differences and inequality and this function represents an example
for the existence of art with a dissenting and critical manner.

In this declaration, how the paintings of Nese Erdok treated the theme of poverty will be examined and the form
of transformation of an individual/social theme into a piece of painting shall be exemplified.

Keywords: Nese Erdok, Painting, Turkish art, Poverty.
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OZET

fletisim teknolojilerindeki gelisme sosyal medyay1 hayatimizin énemli bir parcasi haline getirmistir. Internet
tabanli uygulamalardan olusan sosyal medya kullanimi bir aliskanlik hanine gelmistir. Oyle ki iletisim biiyiik
cogunlukla sosyal medya lizerinden saglanmaktadir. Giiniimiiz i¢in sosyal medya iletisimin yeni ortami olarak
goriilmektedir. Iletisim, sadece insanin fiziksel varolusunun degil, ayn1 zamanda toplumsal varolusunun da zorunlu
kosuludur. Bu aragtirmanin amaci; sosyal medya kullaniminin iletisim becerileriyle iliskisini incelemektir.
Arastirmanin 6rneklemi, KKTC’deki 6zel bir iiniversiteye devam eden ogrencilerden olusmaktadir. Rastgele
ornekleme yontemiyle belirlenen %61,5 (n=253) erkek ve %38,5 (n=158) kadin olmak iizere toplam 411 {iniversite
Ogrencisi calismaya katilmistir. Arastirmada veri toplama araci olarak Jenkins-Guarnieri, Wright ve Johnson
(2012)tarafindan gelistirilmis Akin, Usta, Ugur, Baykut, Bilgin ve Ozbay (2014) tarafindan Tiirk¢eye adapte
edilmis Cronbach Alfa giivenilirlik katsayis1 .91 olarak hesaplanmis olan “Sosyal Medya Kullanma Olgegi”,
Ersanli ve Balci (1998) tarafindan gelistirilen Cronbach Alpha giivenilirlik katsayis1 0.74 olarak hesaplanmis olan
“letisim Becerileri Envanteri” kullanilmustir. Verilerin ¢dziimlenmesinde Sosyal Bilimler igin Istatistik
Programindan (SPSS) yararlanilmustir.

Bu baglamda bireylerin sosyal medya ile iletisim becerileri arasinda iligski oldugu sonucuna varilmigtir. Ayrica
sosyal medya kullaniminin bir bagimlilik riski olusturabilecek diizeyde oldugu bulunmustur. Varilan bu sonuglar
dogrultusunda “sosyal medya iletisimi” degil, pasifhale gelmis “sosyal iletisim” farkindaligi kapsaminda bir proje
gelistirilmesi ve liniversite dgrencilerinin bu konuda aktif rol almasi 6nerilir.

Anahtar Kelimeler: Sosyal Medya Kullanim, iletisim Becerileri, Kisilerarasi Iletisim.

The Relationship between Social Media Consumption and Communication
Skills among University Students

ABSTRACT

The development of communication technologies has made social media an important part of our life. The usage
of social media via internet based applications has become a habit. It is such that communication is mostly provided
with social media. At the present time social media is seen as the new place of communication. Communication is
not only the compulsory condition for physical existence, but also for social existence. The purpose of the research
is to analyze the relation of social media consumption with communication skills. Sample of research is composed
of students from a private university in the Republic of Northern Cyprus. Designated with random sampling,
61,5% (n=253) men and 38,6% (n=158) women, 411 university students were part of the research. As data
collection tool the “The Social Media Use Integration Scale *“ developed by Jenkins-Guarnieri, Wright and Johnson
(2012) and adapted to the Turkish language by Akin, Usta, Baykut, Bilgin and Ozbay (2014) is used which has
0.91 as Cronbach Alpha Reliability Coefficient. Also the “Communication Skills Inventory” developed by Ersanli
and Balc1 (1998) which has 0.74 91 as Cronbach Alpha Reliability Coefficient is used. For data analysis, Statistical
Package for the Social Sciences (SPSS) is used.

In this context it is concluded that there is a relation between social media and communication skills. Moreover, it
is found out that the social media consumption degree has an addiction risk. In direction of these results it is
recommended that a project not about “social media communication” but passive “social communication”
awareness can be developed and that students take an active role in it.

Keywords: Social Media Consumption, Communication Skills, Interpersonal Communication.
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Kibrish Tiirklerin Go¢menlere Bakisi (47)
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OZET

Bu c¢alisma Kibrishi Tiirklerin gégmen algisini; kendilerini Kibrisli, Kibrishi Tiirk olarak tanimlayan kisilerin,
goecmenlere iliskin goriiglerini tespit etmeye yoneliktir. Boyle bir arastirmanin ¢ok kiiltiirlii bir yap1 iginde birlikte
yasamaya yonelik ipuglarmi tagimasi umulur. Bu arastirmada oncelikle mevcut yaklasimi ortaya koymak
amaclanmis olup daha sonra yapilacak calismalara 1s1k tutmasi beklenmektedir. Kibrisl Tiirklerin gé¢menlere
genel yaklasimi sonraki ¢aligmalarda hangi hususlarin analiz edilmesi gerektigini de gdstermektedir. Yapilan saha
calismast ile Kibrish Tiirklerin Go¢menlere bakisi ile ilgili bilgi edinmek i¢in anket uygulanmistir. Saha ¢alismasi
920 kisilik bir 6rneklem ile Kibris genelinde gergeklestirilmistir. Kibrish Tiirklerin kendilerini “6zgiin” bir kimlik
olarak tanimlamasi ve gdo¢menlerle yasadiklari en énemli sorunun kiiltiirel farkliliklar olmasi gibi faktorler goz
Oniine alindiginda; “Kibrish Tiirk Kimligi”nin baskin bir kimlik olarak ele alinmas1 miimkiin géziikkmektedir.

Anahtar Kelimeler: Kibrisli, Kibrish Tiirk, Gogmen, Kibrish Tiirk Kimligi
Perspectives Of Turkish Cypriots Towards Immigrants

ABSTRACT

This study examines the immigrant perception of Turkish Cypriots; to identify the views of immigrants who define
themselves as Cypriot and Turkish Cypriot. It is hoped that such a research could lead to living together in a
multicultural structure. In this research, it is primarily aimed to present the current approach and it is expected to
shed light on the work to be done later. The general approach of Turkish Cypriots to immigrants also shows what
needs to be analyzed in subsequent studies. A survey was conducted within the scope of the fieldwork to obtain
information on the view of Turkish Cypriots towards immigrants. The fieldwork was conducted throughout Cyprus
with a sample of 920 people. Considering factors such as the fact that Turkish Cypriots define themselves as
"unique™ identity and cultural differences are the most important problem with immigrants; it is possible that
“Turkish Cypriot Identity” can be regarded as a dominant identity.

Keywords: Cypriot, Turkish Cypriot, Immigrant, Turkish Cypriot Identity
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OZET

Gilintimiiziin hizla gelisen dijital diinyasinda bilgiler 151k hiziyla yayilirken giiven ve etik konusunda da birgok
kaygiy1 beraberinde getirmektedir. Isgorenlerin ¢alistiklar: kuruma giiven duymasi ve liderlerinin etik davrandigini
diistinmesi igsgorenlerin ¢aligmaya tutkunlugunu etkilemektedir. Bu ¢alismanin amaci etik liderlik algisinin 6rgiitsel
giiven ve c¢alismaya tutkunluk arasindaki iligkideki araci roliiniin analiz edilmesidir. Aragtirmamizda, olasiliga
dayali olmayan ve herkesi drnege dahil edilebilme imkani1 sagladig igin ¢ok yaygin kullanilan kolayda 6rnekleme
yontemi tercih edilmistir. Kolayda 6rnekleme yontemiyle ¢evrimigi olarak ulasilan 306 beyaz yakali ¢alisan kisiye
uygulanan anket formlarinin tamami 6rnekleme dahil edilmistir. Aragtirmada veri toplama araci olarak dort
boliimden olusan anket formu kullanilmistir. Veri toplama aracinin ilk boliimiinde katilimcilarin cinsiyet, medeni
durum, ¢ocuk sayisi, yas, 0grenim diizeyi ve toplam caligma stiresi bilgilerinden olusan demografik bilgi formu
yer almaktadir. Anket formunun ikinci boliimiinde Omarov (2009) tarafindan gelistirilen ve Terekli (2010)
tarafindan Tiirk¢e’ye uyarlanan Orgiitsel Giiven Olgegi yer almaktadir. Anket formunun iigiincii boliimiinde De
Hoogh ve Den Hartog (2008) tarafindan gelistirilen ve Alkan (2015) tarafindan Tiirkge’ye uyarlanan Etik Liderlik
Olgegi yer almaktadir. Anket formunun dérdiincii béliimiinde Schaufeli ve ark. (2002) tarafindan gelistirilen ve
Turgut (2011) tarafindan Tiirkce’ye uyarlanan Calismaya Tutkunluk Olcegi yer almaktadir. Verilerin analizinde
SPSS 21.0 ve AMOS 22.0 programlari kullanilmigtir. Aragtirma sonucunda orgiitsel giivenin etik liderlik algisi
tizerinde pozitif yonlii ve anlaml etkisi oldugu ($=0,73; p<0,01), etik liderlik algisinin ¢aligmaya tutkunluk
tizerinde pozitif yonli ve anlamli etkisi oldugu (=0,45; p<0,01), 6rgiitsel giivenin ¢alismaya tutkunluk tizerinde
pozitif yonlii ve anlamli etkisi oldugu ($=0,48; p<0,01) ve orgiitsel giiven ile ¢alismaya tutkunluk arasindaki
iliskide etik liderlik algisinin aracilik etkisi oldugu bulgusuna ulagilmustir. Orgiitsel giivenin ¢aligmaya tutkunluk
iizerindeki (etik liderlik algist araciligiyla) dolayl etkisi 0,20 diizeyindedir ve istatistiksel olarak anlamli olan bu
etki (p<0,05) orgiitsel giiven ile calismaya tutkunluk arasindaki iliskide %7’lik degisime neden olmaktadir
(p>0,05).

Anahtar Kelimeler: Etik Liderlik Algisi, Orgiitsel Giiven, Caligmaya Tutkunluk.

The Role Of Ethical Leadership Perception In The Relationship Between
Organizational Trust and Work Engagement

ABSTRACT

In today's fast-paced digital world, information is spreading with light, and there are many worries about trust and
ethics. Trusting the organization and thinking that their leaders are behaving ethically effects the employees work
engagement. The purpose of this study is to analyze the role of the role of ethical leadership perception n the
relationship between organizational trust and work engagement. In our research, easy-to-use sampling method has
been preferred which is widely used as it is not based on likelihood and allows for inclusion in all cases. Sampling
is included in all of the survey forms that are applied to 306 white-collar workers who are easily accessed by
sampling online. A questionnaire consisting of four parts was used as data collection tool in the research. In the
first part of the data collection tool, participants' demographic information form consisting of gender, marital status,
number of children, age, education level and total study duration are included. The Organizational Trust Scale
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developed by Omarov (2009) and adapted to Turkish by Terekli (2010) is in the second part of the questionnaire.
The third part of the questionnaire contains the Ethical Leadership Scale developed by De Hoogh and Den Hartog
(2008) and adapted to Turkish by Alkan (2015). The fourth part of the questionnaire contains the Work
Engagement Scaledeveloped by Schaufeli et al. (2002) and adapted to Turkish by Turgut (2011). SPSS 21.0 and
AMOS 22.0 programs were used in the analysis of the data. As a result of the research, it was found that
organizational trust had a positive and significant effect on the ethical leadership perception (B = 0.73, p <0.01),
and that the ethical leadership perception was positively and significantly , 01) found that organizational trust was
positively and significantly influenced on work engagement (f = 0.48, p <0.01) and that organizational trust was
a mediating effect of ethical leadership perception between work engagement. The indirect effect of organizational
trust on commitment to work (through ethical leadership perception) is 0.20 and this statistically significant effect
(p <0,05) causes a 7% change in organizational trust and commitment to work (p> 0, 05).

Keywords: Ethical Leadership, Organizational Trust, Work Engagement.
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OZET

Insanoglu tiikketim eyleminin gergeklestigi her dénem ambalaj ve ambalajlama ile iliski iginde olmustur.
Giniimiizde ambalaj sadece tiiketime yoOnelik driinlerin  satigim1  arttiran, bunun sonucunda da
isletmelerin satiglarini yiikselten bir ara¢ olmanin disinda; geligmekte olan ekonomilerde, sinirli olan kaynaklarin
deger kaybina ugramadan tiiketicilere sunulmasini da saglayan bir arag islevini {istlenmektedir. Uretici firmalarin
bunu gbz oniine alarak, iiriiniin kalite standartlarindan baslayarak ambalaja, yani {irliniin vitrinine kadar aym
kaliteyi yansitmasi gereklidir. Bu makalenin amaci, tiiketicilerin satin alma karar siirecinde ambalajin yeri ve
Onemini bir alan aragtirmasi yardimiyla belirleyebilmektir. Arastirma dahilinde ambalajin tiiketici satin alma
karar1 {lizerine etkisini belirlemeye yonelik cesitli tiiketicilerden anket araciligi ile veriler toplanmugtir. Anket
calismasi Istanbul’da gesitli aligveris merkezleri ve marketlerde toplam 100 kisiye uygulanmustir. Elde ettigimiz
veriler, sosyal bilimlerde yaygin olarak kullanilan istatistik paket programindan (SPSS) yararlanilmigtir. Yapilan
analiz sonuglarina bagli olarak elde edilen bulgulara gore; tiiketicilerin 6zellikle sivi iiriinlerde sizinti
yapmayan ambalajlar istemekte oldugu, firmalarin konunun bu boyutuna 6nem vermeleri gerektigi, ambalajin tek
basina sadece bir reklam unsuru olmadigi, ayn1 zamanda dikkat cekici ozelligi olmasi sebebiyle ambalaj
renklerine 6nem verilmesi gerektigi, bununla beraber, ¢evreyi koruyan, geri doniistimlii ambalajlarin kullanimi
yoniinde hem iireticileri, hem de tiiketicilerin tegvik edilmesi gerektigi, ayrica ozellikle gida iiriinleri imal eden
veya satan firmalarin hitap ettigi pazarda tiiketicilerin bu konuda bilingli ve dikkatli olmasini saglamak i¢in panel,
egitici televizyon programlari vs. gibi programlar diizenlemesi gerektigi, nihayetinde satinalma kararinda
ambalajin etkisinin gézardi edilmemesi gerektigi gibi bulgular elde edilmistir.

Anahtar Kelimeler: Satin alma, Ambalaj, Satin alma Karar1.

The Importance of Packaging In The Process of Purchasing Decision

ABSTRACT

During every period when the action of consuming is realized, humanity has been in relation with package and
packaging. Today, packaging is not only the means for increasing the sales of consumer goods and thus increasing
the sales of enterprises; it also functions as the means for offering the resources which are limited in developing
economies to consumers without undergoing value loss. Taking this into account, manufacturers should reflect the
same quality standard both to the product and to its packaging which is the showcase of the product. The purpose
of this article is to define the place and importance of packaging in the process of decision-making for purchasing
by the consumers via a field research. Survey data were collected from various consumers in order to determine
the effect of packaging on consumer purchasing decision within the research. The questionnaire was applied to a
total of 100 people in various shopping malls and markets in Istanbul. The data we have gained have been obtained
from the statistical package program (SPSS) which is widely used in social sciences. According to the findings
obtained by the results of the analysis; consumers demand packagings that do not leak especially in liquid products,
companies should pay attention to this aspect of the subject, packaging is not only an advertising element alone,
but it is also a remarkable feature that its colors should be given importance, both the manufacturers and the
consumers should be encouraged to use recyclable packages that protect the environment, on the other hand, within
the markets which are addressed by manufacturers or vendors of food products, programs such as panels and
educational television programs should be organized to ensure that the consumers are conscious and careful in this
regard and that eventually the effect of packaging upon purchasing decision should not be ignored.

Key Words: Purchasing, Packaging, Purchasing Desicion.
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OZET
Ulkelerin refah1 ekonomi bir bilim olarak ortaya ¢iktigindan beri ekonomistlerin en temel ilgi alanlarindan biri
olmustur. insan yasami karmasiklastikca yasamin kalitesini belirleyen unsurlar da daha girift ve sayica ¢ok hale
gelmistir. Bu nedenle 6nceleri ekonomik refahi sadece kisi basina gelir gibi temel makroekonomik gdstergeler
lizerinden tanimlayan ve Olgen yaklasimlar dar ve s1g kalmaya baslamistir. Bu baglamda kalkinma, ekonomik
biiyiimeyi de kapsayan ve ancak onu agan, odagina insani almis yeni bir ¢alisma alan1 olarak degerlendirilmelidir.
Oznesi insan olan bu mefhumun irdelenmesinin yénteminin ekonometrik modellerden, toplum ve onu olusturan
0zerk ve 6znel bireylerin davranis ve iliskilerini agiklayan kurumsal mantiklarin yiriitiilmesine; verilerinin ise
ortalama gostergelerden daha kapsamli, agiklama giicii daha yiiksek ve insana dair daha nitelikli bilgi barindiran
verilere evrilmesi tartisilmasi gereken bir konu haline gelmistir. Bir toplumu kalkinmig kilan o toplumun sahip
oldugu toplam ekonomik biiyiikliikten 6te tek tek bireylerinin yasam standardi ve bu standard: belirleyen segenek
setlerinin nitelik ve niceliginin zenginligidir. Bu zenginligin boyutu konu konu incelendiginde kalkinmanin
bilesenleri agiklanmig olur. Bu baglamda iiretim ve teknoloji, isttihdam ve ¢evre gibi konular bir iilkenin refahiin
dlciitleri arasinda yer almaktadir. Ote taraftan toplumlarda bu bilesenleri miimkiin kilacak 6zgiirliik, bireyin dogaya
ve kendine hakimiyeti ve esitlik gibi kurumsal degerler ve mekanizmalarin incelenmesi ise yine kalkinmanin bagka
bir boyuttan bilesenlerinin irdelenmesi anlamina gelir. Bu ¢alisma ile kalkinmanin bu iki boyuttan bilesenleri ve
bu bilesenlerin birbiri ile iligskisi arastirilarak kalkinma i¢in modern ve evrensel bir tanim Onerilecek ve
kalkinmanin anlami bu bilesenler iizerinden tartisilacaktir. Bu sekilde klasik biiyiime modellerini asan, insan, onun
davranislar ve degerleri odakli bir kalkinma perspektifi gelistirilerek kalkinma seriivenine dair daha insani bir
patika tarif edilmeye calisilacaktir.
AnahtarKelimeler: Kalkinma, Kurumsal Tktisat

The Definition of Development and Its Components
ABSTRACT

Countries’ wellness has been one of the most basic point of interest for economists science the economy has been
emerged as a science. Science human beings’ life has become more complex the factors which determine the
quality of that life have increased in terms of number and also become more complicated. Therefore
macroeconomic parameters that define and measure economic wellness only via personal income have become
narrow and shallow. In that context economic development is to be approached as a field of study which contain
and exceed economic growth and take human being at the centre of its focus. The method of studying the concept
of development that located human being at its centre needs to evolve from econometric models into institutional
thinking process that expresses societies and its autonomous and subjective members’ behaviours and
relationships. Also the data for that concept need to evolve from average parameters into more comprehensive and
explanatory data that contain more qualified information about human being.What make a society developed is to
be the individual’s life standard one by one and to be the richness of quality and quantity of the choice set which
determine that life standard than its economic magnitude. When these richness’ dimensions studied topic by topic
then the component of development would be explained. In that context issues like production and technology,
employment and nature need to be among a countrie’s wellness criterion. On the other hand studying institutional
values and mechanisms that create these components like freedom, individuals domination on themselves and
nature and equality also implies studying development from another dimension.In this study a modern and
universal description of the concept of development will be suggested, development’s components and
components’ relationship between each other will be investigated and development’s meaning will be discussed
though these components. By this way a more humane path tried to be described about the development process
that exceeds classical growth models and located human, its behaviour and values its focus.

Keywords: Development, Institutional Economics
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Orgiitler sosyal, fiziksel, ruhsal yonden saglikli isgiiciine ihtiyag duymaktadir. Bu ¢alismada; isgdrenlerin
bedensel, ruhsal rahatsizliklar yagsamalarina ragmen; ¢esitli nedenlerle isyerlerinde bulunmalari olarak tanimlanan
presenteizm olgusu ile iggorenlerin kendileri veya Orgiitleriyle ilgili konularda diislincelerini paylasmamalari
anlamina gelen orgiitsel sessizlik kavrami, yonetim bilimi cergevesinde ele alinmistir. Bu arastirmanin amaci,
presenteizm ile ¢alisanlarin orgiitsel sessizlikleri arasindaki iliskiyi incelemektir. Tiirkiye baglaminda; presenteizm
ile orgiitsel sessizlik iliskisine yonelik pek fazla ¢aligmaya rastlanmamis olmasi aragtirmay1 6énemli kilmaktadir.
Nicel arastirma yontemi esas alinarak hazirlanan bir anketle Aksaray’da, perakendecilik sektoriinde faaliyet
gosteren isletmelerin {ist diizey 161 calisanindan kolayda 6rnekleme yontemiyle veri toplanmistir. Toplanan
veriler, faktor analizi, pearson korelasyon analizi ve tek yonlil varyans analizinden (ANOVA) yararlanilarak analiz
edilmistir. Arastirmada, presenteizm ile orgiitsel sessizlik arasinda pozitif yonlii zayif iligki bulunurken; orgiitsel
sessizligin kabullenici ve korunmaci sessizlik alt boyutlar1 arasinda anlamli bir iliski bulunamamustir. Presenteizm
ile korumaci sessizlik alt boyutu arasinda ise anlamli, pozitif yonlii diisiik bir iliski bulunmustur. Orgiitsel sessizlik
ile demografik ve isle ilgili kisisel Ozellikler arasinda sadece medeni durumla anlamli iliski bulunmustur.
Presenteizm ile demografik ve isle ilgili kisisel 6zellikler arasinda anlamli bir iligski bulunamamastir.

Anahtar Kelimeler: Presenteizm, Orgiitsel Sessizlik, Korumaci Sessizlik, Kabullenici Sessizlik, Korunmaci
Sessizlik.

The Research On The Relationship Between Presenteeism and

Organizational Silence

ABSTRACT

Organizations need a healthy workforce from the social, physical, and spiritual perspectives. In this study; despite
the fact that occupants live physically and mentally ill; the concept of organizational silence, which means that
presenters are defined as being present in their workplaces for various reasons and that they should not share their
thoughts about themselves or their organizations with the concept of organizational silence, have been discussed
within the framework of management science presenteism and the organizational silences of employees. The aim
of this study is to examine the relationship between the presenteeism and organizational silence. In the context of
Turkey; it is important to investigate that there are not many studies about presenteism and organizational silence.
A questionnaire based on the quantitative research method was used to collect data from the top 161 employees of
the retail sector in Aksaray with easy sampling method. The collected data were analyzed by using factor analysis,
pearson correlation analysis and one way variance analysis (ANOVA). In the study, there was a positive correlation
between presenteeism and organizational silence; there was no significant relationship between the accepting and
protective silent sub-dimensions of organizational silence. There was a meaningful, positively low relationship
between presenteeism and protective silence sub-dimension. There was a significant relationship between
organizational silence and demographic and work related personal characteristics only in marital status. There was
no significant relationship between presenteeism and demographic and work related personal characteristics.

Keywords: Presenteeism, Organizational Silence, Protective Silence, Acceptive Silence, Conservative Silence.

“Bu calisma, Aksaray Universitesi Sosyal Bilimler Enstitiisii isletme Anabilim Dali Yénetim ve Organizasyon Programi kapsaminda hazirlanan
ve 23.02.2015 tarihinde savunulan “Presenteizm ile Orgiitsel Sessizlik Arasindaki iliski Uzerine Bir Arastirma” adl yiikseklisans tezinden
Uretilmigtir.
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Kurum I¢i Hizmet Kalitesinin Psikolojik Giiclendirme ve is Tatmini
Uzerindeki Rolii (52)

Prof. Dr. Himmet KARADAL Aksaray Uni. FEAS., hkaradal@gmail.com
Inst. Ethem MERDAN Ahi Evran University, ethem.merdan@ahievran.edu.tr
Erol KOYUNCU Aksaray Ortakdy Belediyesi, komiserimé8@gmail.com
Ibrahim IRIS Aksaray Belediyesi, iiris@mynet.com

OZET

Kurumlar dis miisterilere oldugu gibi i¢ miisterilerine de (¢alisanlar) en iyi ve kaliteli hizmeti sunma ¢abasi
icerisindedirler. Bu durum personelin yetenek ve becerilerinin ortaya ¢ikmasina ve isinden memnun olmasina katki
saglamaktadir. Bu calismada amag, hizmet kalitesi ile personel gliglendirme ve is tatmini arasindaki iligkileri tespit
etmektir. Hizmet kalitesinin sadece kurum digia yonelik olmadigin1 vurgulamak, bunun psikolojik giliglendirme
ve is tatminini artirilmasi noktasinda 6nemini vurgulamak adina bu ¢aligma 6nem arzetmektedir. Calisma kapsami
ve sinirlari itibariyle; Aksaray Ortakoy Belediyesi ¢alisanlaridir. Veri toplamak amaciyla anket uygulanmis 118
kisiye ulagilmigtir. Toplanan veriler faktor analizi, t-testi, anova testi, korelasyon ve regresyon analizi ile
degerlendirilmistir. Calismanin sonucunda fiziksel 6zellik ile anlam; giiven ile anlam ve ig tatmini; giivenilirlikle
anlam; empati ile anlam, yetkinlik ve i tatmini arasinda pozitif yonlii anlaml iliskiler oldugu tespit edilmistir.
Ancak hizmet Kkalitesinin psikolojik gii¢lendirme ve is tatminini etkilemedigi goriilmiigtiir. Caligma kapsaminda
cinsiyete gore hizmet kalitesi, psikolojik giiclendirme ve is tatmininin farklilik gosterip gostermedigi incelenmis
ve farklilik tespit edilememistir. Ayrica egitim durumuna gore yine bu ii¢ degiskenin farklilik gdsterip
gostermedigi incelenmis ve egitim durumuna gore sadece psikolojik giiclendirmenin farklilik gosterdigi tespit
edilmistir. Elde edilen bulgular degerlendirip arastirmacilara ¢esitli 6nerilerde bulunulmustur.

Anahtar Kelimeler: Hizmet Kalitesi, Psikolojik Giiclendirme, Is Tatmini.

The Role of Institutional Service Quality on The Psychological
Empowerment And Job Satisfaction

ABSTRACT

Institutions make an effort to provide the best and high quality service to the internal customers as well as to the
external customers. This situation contributes to unearthing the talents and skills of the staff and being comfortable
with their job. The purpose of this study is to determine the relationship between service quality, staff
empowerment and job satisfaction. This study is important in order to emphasize that the quality of service is not
only related to the out of the institution, but also to emphasize the importance of it in increasing psychological
empowerment and job satisfaction.This study was carried out with Aksaray Ortakdy Municipality employees. In
order to collect data, the survey was applied to 118 people. The collected data were analyzed by factor analysis, t-
test, anova test, correlation and regression analysis. At the end of the study, it is determined that there is significant
relation positively between physical property and meaning; meaning, confidence and job satisfaction; meaning
and reliability; empathy and meaning, competence and job satisfaction. However, it was seen that quality of service
did not affect psychological empowerment and job satisfaction. Within the scope of the study, it was examined
whether the quality of service, psychological empowerment and job satisfaction differed by sex, and the difference
could not be determined. In addition, it was examined whether these three variables differed according to
educational status and it was determined that only psychological strengthening differed according to education
level. Various suggestions were made to the researchers by evaluating the findings.

Key Words: Service Quality, Psychological Empowerment, Job Satisfaction.
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Tiirkiye’de IKY Kitaplarimin icerik Analizi: 2015-2017 Yillar1 Arasi (53)

Prof. Dr. Himmet KARADAL
Aksaray University. FEAS, hkaradal@gmail.com

Inst. Ethem MERDAN
Ahi Evran University, ethem.merdan@ahievran.edu.tr

OZET

Insan Kaynaklar1 Yonetimi diger isletme fonksiyonlarini en ¢ok etkileyen ve her gecen giin yeni seyler gelistirerek
isletmelere katkilar saglayan bir fonksiyondur. Bu fonksiyona iligkin ¢caligmalar her gecen giin cogalmakta ve daha
da nitelikli hale gelmektedir; ancak bu caligmalar yeterli diizeyde degildir. Ozellikle bu konudaki yazil
calismalarin birbirinin benzeri nitelikte oldugu dikkat cekmektedir. Halbuki insan kaynaklar1 yonetimi ¢ok yonlii
bir birim olmakla birlikte, pek ¢ok boliimle de siirekli iliski i¢erisindedir.

Bu ¢aligmanin amaci, secilmis insan kaynaklar1 yonetimi ders kitaplarinin igerik bakimindan analiz edilmesidir.
Bu amagla veri toplamak i¢in Tiirkiye’de 2015-2017 yillart arasinda yaymlanmig olan insan kaynaklari yonetimi
kitaplar1 ele alinmigtir. Bu veriler nitel aragtirma yontemiyle analiz edilmigtir. Calismanin sonucunda insan
kaynaklar1 yonetimi kitaplarimin insan, kaynak ve yonetim kavramlar {izerine sekillendigi ve igerik bakimindan
siirekli birbirini tekrarlar nitelikte oldugu belirlenmistir. Bu calisma ile IKY kitabinda olmasi gerekenler
vurgulanmistir ve diger kitaplardan farkli olmasi gereken bdliimlerin neler oldugu sunulmustur.

Anahtar Sozciik: Yénetim, Insan Kaynaklar1 Yonetimi, Igerik Analizi.

Content Analysis Of HRM Books In Turkey: Between 2015-2017 Years

ABSTRACT

Human Resource Management is a function that affects the most other business functions and contributes to
businesses by developing new things day by day. Work on this function is increasing day by day and becoming
more qualified, but these studies are not sufficient. In particular, it is noteworthy that written work in this area is
similar. Human resource management is a multi-faceted unit, while it is in constant contact with many departments.

This study aims to analyze the content of textbooks of selected human resources management. Forthis purpose,
human resource management books published between the years of 2015-2017 in Turkey were discussed to collect
data. These data were analyzed by qualitative research method. As a result of the study, it was determined that the
human resources management books were shapedon the concepts of human, resource and management, and they
were constantly repeating in terms of the content. With this study, it was tried to emphasize the things that should
be in the IKY book, and what parts are different from these books were presented.

Key Words: Management, Human Resources Management, Content Analysis.
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Universite Ogrencilerinde Yeme Tutumu, Anksiyete, Viicut Algis1 ve Benlik
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fgcirhinlioglu@gmail.com

OZET

Kisilerde bilingsiz beslenme, dengesiz yemek yeme, yeme sirasinda dikkat dagilmasi, hizli yemek yeme gibi birgok
olumsuz yeme tutumu geligmistir. Bu arastirmanin amaci iiniversite 6grencilerinde yeme tutumu, anksiyete, viicut
algis1 ve benlik saygis1 diizeyleri arasindaki iliskiyi ortaya koymaktir. Ayrica belirlenen sosyodemografik
Ozelliklerin yeme tutumu, anksiyete, viicut algisi, benlik saygisi diizeyine ne derece etki edip etmedigini ortaya
¢ikarmak bir diger amagtir. Arastirmanin Orneklemini iniversitede egitim goéren 188 kisi olusturmaktadir.
Arastirmada Sosyodemografik Bilgi Formu, Yeme Tutumu Testi, Beck Anksiyete Envanteri, , Viicut Algis1 Olcegi
ve Rosenberg Benlik Saygis1 Olgegi uygulanmustir. Arastirmada nicel arastirma deseni olarak tarama ve iliski
modeli olusturmaktadir. Arastirma verilerinin SPSS 21.00 programi kullanilmistir. Katilimcilarin 6lgeklerden
aldiklar1 puanlar sonucuna gore verilerin normal dagilim normal dagilim gosterdigi tespit edilmis olup, istatistiksel
analizler de normal dagilima uygun testlerle yiiriitiilmiistiir. Olgeklerden alinan puanlar arasindaki korelasyon
degerlerinin hesaplanmasinda Pearson korelasyon analizi yiiriitiilmiistiir. Olgeklerden alinan puanlarin
karsilagtirilmasinda ise bagimsiz 6rneklem t testi kullanilmigtir. Aragtirma sonucuna gére yeme tutumu ortalamasi
arttikca beden algis1 ortalamasinin azaldig1, beden algi diizeyi arttik¢a, anksiyete diizeyinin azaldigi, benlik saygisi
diizeyi azaldik¢a, beden algis1 ortalamasinin azaldig1 goriilmektedir.

Anahtar Sozciikler: Yeme Tutumu, Anksiyete, Viicut Algisi, Benlik Saygisi.
Examination of Levels in Eating Attitude, Anxiety Body Perception and

Self Esteem among University Students

ABSTRACT

For different reasons negative eating habits have been developed unconscious eating , unbalanced like eating ,
focusing on other things during eating, eating fast.The aim of this research is to reveal the relation between the
levels of eating attitude, anxiety and subjective well-being among university students. Moreover another aim is
to reveal in which level determined sociodemographic features affect eating attitude, anxiety and subjective well-
being. The sample of the research is formed by 188 people who study at university. In this research, Socio-
Demographic Information Form, Eating Attitude Test, Beck Anxiety Inventory, Body Perception Scale, and
Rosenberg Self-Esteem Scale are applied. Descriptive method formed the model of the research SPSS 21.00
programme is used for research dates. According to the normality test results, the dates show normal dissolution,
and parametric test are applied. Morever, factor analysis is used for structures of scales. To reach the statistical
results of hypothesis, Pearson correlation analysis is used. Independent sample t-test was used for the comparison
of scores from the scales. According to the results of study ,the following discoveries were made : the bigger the
average of eating habit the smaller the average of body reception , the bigger the level of body reception the less
the level of anxiety, the bigger the number of owness level the less the average of body receipt.

Keywords: Eating Attitude, Anxiety, Body Perception, Self Esteem.
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OZET

Cagdas Tiirk ressamlarin vardigi nokta uzun bir seriivenin sonucudur. Yaklasik 600 y1l 6nce diinya sanatini kasip
kavuran ve hakimiyetini elinde bulunduran Dogu sanat1 yerini Avrupa’nin sosyolojik ve ekonomik igerikli, akilct
yoluyla ortaya cikarilan sanat anlayisin etkisine biraknugtir. Olusumunu Islamiyet’in etkisiyle de uzun siire
gelistiren Tiirk minyatiir sanati, yiizyillarca kullanilan resim teknikleri arasinda yer almis ve bilim, astroloji, tip
kitaplar1 gibi daha pek ¢ok konularin gorsellestirilerek aydinlanmasini saglamistir. Giiniimiiziin de gorsel agidan
belgesel niteligi tagiyan Tiirk minyatiir resim sanati, 19. yy. da Batili teknik ve diisiince anlayigin baskin etkisiyle
¢okiislinii tamamlamigtir. Bu donemlerde Avrupa’ya giden Tiirk ressamlar, orada edindikleri egitim ve deneyimle
Cagdas Tiirk Resim sanatinin olusumunu baglatmis ve bunun sonucu olarak batiya yonelik eserler ortaya
¢ikarmaya baglamislardir. 2000°1i yillarda birtakim 6ncii Tiirk sanatgilarinin Batili sanat anlayisin etkisinden
styrilip artik kendi kiiltiir ve sanat miraslarini inceleme, arastirma ve hatirlatma gereksinimi duyduklari dikkat
¢cekmeye baslamistir. Bu yenilik¢i tavir Tiirk Resim Sanatinin kendisiyle ylizleserek yeni bir anlayisin dogmasini
saglamig ve Batili etkide resim sanatini, kendi dogmalarini kullanarak yiizeye aktarmalarina sebep olmustur. Bu
calismada geleneksel Tiirk resim sanatinin modern sanat teknikleriyle nasil sentezlendikleri dncii sanatcilarin eser
ornekleriyle incelenmektedir. Orneklerden kisaca bahsetmek gerekirse giiniimiiz sanatgilarindan Erol Akyavas ve
Devrim Erbil, Matrak¢r Nasuh’un kent tasvirlerinden ve geometrik disiplininden yararlanmislardir. Abidin
Elderoglu geleneksel Tiirk sanati olan hiisnii-hat sanatindan, Nuri Abag ve Turgut Zaim Tiirk minyatiir tekniginden
etkilenmis ve bu etki altinda eserler iiretmistir. Ornek verilen sanatg1 ressamlar geleneksel ve eski Tiirk sanatini
batili teknik anlayistyla olusturarak Tiirk resmini yeni bir senteze ulastirmis bagka pek ¢ok sanat¢i ressamlardan
bazilaridir.

Anahtar Kelimeler: Cagdas, Geleneksel, Tiirk Sanati,
Traditional Breezes in Contemporary Turkish Painting Art

ABSTRACT

The point of contemporary Turkish painters is the result of a long adventure. The East art which held the
domination of the art worldwide and affected it a lot about 600 years ago got affected by the understanding of art
with the European sociological and economic content, and rational way. Revealed the formation for a long time
with the influence of Islam, Turkish miniature art was one of the painting techniques used for centuries and was
used in science, astrology, medicine books, and many more. In today's visual sense, Turkish miniature painting
art, carrying a documentary character, completed the collapse with the dominant influence of Western technique
and thought in 19th century. Turkish painters who went to Europe during these periods started to form the
contemporary Turkish painting with the education and experience that they had there. As a result, the works
directed to the west are revealed. In the 2000s, it drew attention that some leading Turkish artists started to leave
the effects of western art concept and needed to examine their own cultural and artistic heritage. This innovative
attitude results that Turkish Painting Art confronts itself and creates a new understanding and causes the Western
influenced art to transfer the art to the surface using its own births. In this study, how traditional Turkish painting
art is synthesized by modern art techniques in the work of leading artists was studied. If it is necessary to talk about
the examples in brief, from today's artists Erol Akyavas, Devrim Erbil, Matrak¢i Nasuh's city descriptions and
geometric discipline have been benefited from. Abidin Elderoglu got affected by traditional Turkish art, hiisnii-hat
art, Nuri Abag¢ and Turgut Zaim got influenced by Turkish miniature technique and produced works under this
influence. Exemplary artist painters are some of many other artists who have created a new synthesis of Turkish
painting by creating traditional and ancient Turkish art with western technical understanding.

Keywords: Contemporary, Traditional, Turkish Art,
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OZET

Menkul krymetlestirme kavrami, belirli bir alacak hakkini temsil eden varliklarin gelecekteki nakit akislarini
menkul kiymet haline doniistiirerek bugiine getirilmesidir. Bdylelikle sirket alacaklarini tahsil etme hususunda 6zel
amacl bir kurum tarafindan likidite yonetimini giivence altina almis olur. Bu arastirmada, bu temel fikir ele
alinarak; Tirkiye’de faaliyet gosteren gesitli kamu ve 6zel kuruluslarin bu sistemi uygulayabilmesi halinde
saglayabilecekleri nakit akimlarmin sirketlerin bilangolarindaki aktif biiyiikligiine ne derecede etki ettigi
incelenmektedir. Tiirkiye’de sadece Bankacilik sisteminin alacaklari agisindan incelenen ve mevzuati bu
dogrultuda diizenlenmis bu konunun, nakit akimlarina dayali bir finansman yontemi olarak, Tiirkiye’nin dnemli
biiyiik firmalarinda da uygulanabilirligi agisindan incelemesi yapilmaktadir.

Anahtar Kelimeler: Menkul Kiymetlestirme, Sirketler, Alacaklar

Alternative Funding Source Could be the Concept of
Securitization?Investigation on the Meaning Applicability to Companies in
Turkey

ABSTRACT

The concept of securitization, the future cash flows of the assets securities that represent the right to buy a specific
into brought today by converting. Thus, the company is collecting their receivables by a special purpose institution
with regard to liquidity management is to ensure. In this research, by taking this basic idea; various public and
private organizations operating in Turkey are examined to what extent it affects the assets on their balance sheets
and cash flows of the companies if they can provide to implement this system. Only the receivables of the banking
system in Turkey is examined in terms of the legislation, this topic edited accordingly, cash flows as a financing
method based on Turkey’s most important to examine in terms of applicability in the biggest companies.

Keywords: Securitization, Companies, Assets
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ABSTRACT

Whistleblowing behavior has been usually discussed in terms of ethic, management and legal aspects. However,
the behavior has not been adequately examined with theoretical views. In this context, the aim of the study is to
explain motivations of an employee with regard to exhibiting or not exhibiting the behavior by considering
whistleblowing behavior with different theories of communication, psychology and social psychology.In this
point, the concept of whistleblowing has been analyzed with different aspects according to Spiral of Silence
Theory, Cognitive Dissonance Theory, Planned Behavior Theory and Expectancy Theory.As a result, it is clear
that the using of mass communication technologies, employees’ attitudes and perceptions, expectations, level of
cognitive conflicts and social pressure factors affect the whistleblower. If whistleblower finds support on
mainstream media and social media and whistleblowing action does not conflict with his/her attitudes and
behaviors, the possibility of whistleblowing action can increase. At the same time, if he/she feels less social
pressure and gains much benefit after whistleblowing action, it also can increase the possibility of exhibiting the
behavior. Accordingly, it will be useful for institutions and leaders to know the motivations of whistleblowing
behavior in terms of managing it. In addition, managerial and further research implications are also provided.

Keywords: Whistleblowing,Spiral of silence theory, Cognitive dissonance theory, Planned behavior theory,
Expectancy theory.

Bilgi Ucurma (Whistleblowing) Davranisina Kuramsal Bir Bakis

OZET

Bilgi ugurma davranisi genellikle etik, yonetim ve hukuk boyutlari ile ele alinmigtir. Ancak bu davranig kuramsal
acidan ise yeterince ele alinmamigtir. Bu kapsamda yapilan aragtirmanin amaci, bilgi ugurma davranigini iletigim,
psikoloji ve sosyal psikoloji alanlarindan farkli kuramlarla ele alarak, calisanin bu davranisi sergileme veya
sergilememesindeki motivasyonunu agiklayabilmektir. Bu dogrultuda Suskunluk Sarmali Kurami, Bilissel
Catigma Kurami, Planli Davranis Kurami ve Beklenti Kuramina gore bilgi ugurma kavrami farkli boyutlart ile
incelenmigtir. Sonu¢ olarak, kitle iletisim teknolojilerinin kullaniminin, c¢alisanin tutum ve algilarmnin,
beklentilerinin, biligsel ¢atisma diizeyinin ve toplumsal baski unsurlarinin bilgi ugurma davranigini etkiledigi
belirlenmistir. Bilgi uguran ¢alisan, ana akim medyada veya sosyal medyada kendisine destek veren insanlari
bulursa ve bilgi uguranin eylemi tutum ve davranislari ile gatigsmazsa, bilgi ugurma davraniginin ger¢eklesme orant
da o kadar yiiksek olabilmektedir. Benzer sekilde ne kadar az sosyal baski1 hissederse ve eylemi gerceklestirdikten
sonra elde edilecek fayda ne kadar yiiksekse bilgi ugurma davranigimi gerceklestirme oranmi da o kadar yiiksek
olmaktadir. Bu nedenle, bilgi ugurmanin dogru sekilde yonetilmesi agisindan kurumlarin ve liderlerin bu
davranisin motivasyonlarini1 bilmelerinde fayda vardir. Ayni zamanda, arastirma sonuglart arastirmacilar ve
uygulayicilar agisindan tartigilmistir.

Anahtar Kelimeler: Bilgi u¢urma, Suskunluk sarmali kurami, Biligsel ¢atisma kurami, Planl davranig kuram,
Beklenti kuramiu.

* Bu ¢alisgma Bandirma Onyedi Eyliil University Bilimsel Arastirma Projeleri Koordinasyon Birimi tarafindan
desteklenmistir (This work was supported by Scientific Research Projects Coordination Unit of Bandirma Onyedi
Eyliil University).
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ABSTRACT

Parallel to information and communication technologies and the development of the Internet, social media has also
evolved. Social media especially has played an important role in transferring the differences in the c¢ to both
employees and the general public.For this reason, it is extremely important that companies attach importance to
diversity management in order to pull employees to the company, and employees also maintain this precaution.
The aim of this research is to determine which differences are important for a company that implements diversity
management on the social media. Using a purposive sampling method in the research, a company’s statements
about differences have been examined. As a result of the content analysis, it was determined that the company had
shares giving importance on religion, ethnicity, sexual orientation, disability, cultural and political differences. It
is believed to prevent discrimination when companies post diversity management practices on social media
accounts, which are high-impact, and on the companies’ website and they add to their employee manuals by writing
their measures. This study has also presented several recommendations for practitioners and researchers.

Keywords: Diversity management, Discrimination, Inequity, Social media, Case study.
Sosyal Medyada Farklihklarin Yonetimi: Tiirk Hava Yollar1 Ornegi

OZET

Bilgi ve iletisim teknolojileri ve internetin gelisimine paralel olarak, sosyal medya da evrim gecirmistir. Sosyal
medya oOzellikle isletme icerisindeki farkliliklarin gerek c¢alisanlara gerckse de genel kamuya aktarilmasinda
onemli bir rol iistlenmistir. Bu nedenle calisanlarin isletmeye g¢ekilmelerinde farkliliklarin yonetimine 6nem
vermeleri ve c¢alisanlar tarafindan da bu &nemin siirdiiriilmesi son derece dnemlidir. Bu kapsamda yapilan
arastirmanin amaci sosyal medyada farkliliklarin y&netimini uygulayan bir isletmenin hangi farkliliklara 6nem
verdiginin belirlenmesidir. Arastirmada amagli/yargisal Ornekleme yontemi kullanilarak, bir isletmenin
farkliliklarla ilgili agiklamalar1 incelenmistir. Igerik analizi sonucunda, isletmenin din, etnik kdken, cinsel tercih,
engellilik, kiiltiirel ve siyasi farkliliklara énem veren paylasimlarda bulundugu belirlenmistir. Isletmelerin
farkliliklarin yonetimi uygulamalarini etki giicii yiiksek olan sosyal medya hesaplarindan ve sirket internet
sitesinden paylagmalarinin ve bu konudaki 6nlemlerini yazili hale getirerek ¢alisan kilavuzlarina eklemelerinin
ayrimcilig1 engelleyebilecegi diisiiniilmektedir. Aragtirmada ayrica uygulayicilar ve arastirmacilar agisindan gesitli
Oneriler sunulmustur.

Anahtar Kelimeler: Farkliliklarin yonetimi, Ayrimeilik, Esitsizlik, Sosyal medya, Ornek olay.
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ABSTRACT

Non-governmental organizations (NGOs) engage in attracting public attention to deal with environmental
problems and to raise public awareness. With the development of new communication technologies, NGOs set the
agenda on not only printed and visual media, but also digital media. The aim of the research is to determine how
and why environmental organizations use their websites, social media platforms, and electronic bulletins. Using
total population sampling method, the digital media platforms of twelve national and two international
environmental NGOs in Turkey were analyzed with content analysis.As a result of the research, it has been
determined that non-governmental organizations actively use digital media to inform and mobilize public and to
get support and raise funds. Digital media is a fast, cheap, and interactive channel, so it is thought that it might be
beneficial to use for solving environmental issues, and creating social change. It is also presented some suggestions
for practitioners and researchers.

Keywords: Digital media, Non-governmental organization, NGO, Environment, Social media.

Cevreci Sivil Toplum Orgiitlerinin Dijital Medya Kullanimi1 Uzerine Bir
Arastirma

OZET

Sivil toplum orgiitleri ¢evre sorunlar ile miicadele etmek ve toplumsal farkindalik yaratmak i¢in kamuoyunun
dikkatini gekmeye ¢aligmaktadir. Bu dogrultuda, sivil toplum orgiitleri sadece yazili ve gorsel basinda degil, yeni
iletisim teknolojilerinin gelismesi ile beraber, dijital medyada da giindem olusturmaktadir. Bu kapsamda yapilan
aragtirmanin amaci, ¢evreci orgiitlerin web sitelerini, sosyal medya hesaplarini ve elektronik biiltenlerini nasil ve
hangi hedefler dogrultusunda kullandigini tespit etmektir. Tam sayim 6rnekleme metodu kullanilarak Tiirkiye’deki
on iki ulusal ve iki uluslararasi ¢evreci sivil toplum orgiitiiniin dijital medya platformlari igerik analizi ile
incelenmistir. Arastirma sonucunda, sivil toplum orgiitlerinin kamuyu bilgilendirmek, eyleme gegirmek, destek
toplamak ve fon yaratmak amaciyla dijital medyay1 aktif olarak kullandiklar tespit edilmistir. Kiiresel gevre
sorunlarinin ¢oziimiinde ve toplumsal degisimin yaratilmasinda hizli, ucuz ve etkilesimli bir kanal olan dijital
medyanin biitlin sivil toplum orgiitleri tarafindan kullanilmasinin faydali olacag: diisliniilmektedir. Arastirmada
ayrica uygulayicilar ve arastirmacilar agisindan ¢esitli 6neriler sunulmustur.

Anahtar Kelimeler: Dijital medya, Sivil toplum 6rgiitii, STK, Cevre, Sosyal medya.
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OZET

En giizel 6rnek Hz. Peygamber (s.a.v.) her tiirli konuda 6rnek oldugu gibi Kur’an’t okuma, anlama ve yasama
konusunda da bize drnektir. Mesajlar1 evrensel ve Arapca olarak tiim insanlia indirilen Kur’an’in tertil iizere
okunmasi kendisine emredilen Hz. Peygamber’in Kur’an’1 tecvidine riayet ederek, agir agir, diisiine diisiine, firsat
bulduk¢a gece ve giindiiz her giin ¢okca okudugu olurdu. Okurken medlere ve vakif yerlerine dikkat eder,
kelimeleri ve harfleri agik bir sekilde telaffuz ederdi. Okudugu ayetlerin agik ve anlasilir oldugu i¢in duyuldugu
gibi ezberlenmesi de miimkiindii. Kimi zaman okurken aglar, Allah’a (c.c.) kars1 sayg1 ve husi i¢inde kiraat eder
ve etmeyi Onerirdi. Kur’an’a istiaze ve besmele ile baglardi. Kur’an okumanin baslt basina bir ibadet oldugunu
zikreder, Kur’an’1 6grenmeyi ve 6gretmeyi/ogretilmesini de isterdi. Kendisine yoneltilen sorulara ayetlerle cevap
verirdi. Ashabin i¢inden Kur’an okuyanlari, hafiz olanlar1 ve giizel sesle Kur’an’1 icra edenleri dverdi. Hz.
Peygamber vahyin kiraatini baskasindan dinlemeyi de severdi. Ayrica en hayirli amelin az da olsa devamli olani
oldugunu belirterek Kur’an’in okunmasinda da devami tavsiye ederdi. Okunan ayetlerin korunmasi icin yazi
malzemelerinin kullanilmasini ister, yazi bilenlere vahiy katipligi gorevi verdigi goriiliirdii. Bunlarla birlikte
Kur’an’1n yazildig1 malzemelerin korunmasina titizlik gosterilmesini isterdi. Kur’an okurken tedebbiir ve tezekkiir
etmeyi de emrederdi. O, Kur’an’t murad-1 ilahi dogrultusunda anlar, izah ve tefsir ederdi. Hz. Peygamber’in
hayati Kur’anla i¢ i¢eydi. Inancini, diisiincesini, ahlakini, fiilini kisaca her seyini Kur’an belirliyordu. Iste
tebligimizde model insan olarak Hz. Peygamber’in Kur’an okumasinin ¢agimiz Miisliimanlarina 6rnekligi ele
alinacaktir. Yukarida deginilen hususlara ayr1 ayri yer verilecek ve Res@ilullah’in hayatindan ornekler ve
hadisleriyle izah edilecektir. Yeri geldik¢e de Kur’an’1 okuma, anlama ve yagama konusundaki eksiklerimize temas
edilecek ve oneriler sunulacaktir.

Anahtar Kelimeler: Hz. Peygamber, Kur’an, Kiraat/Okuyus, Cagimiz Miisliimanlari, Orneklik.

Exemplary of Readind of The Quran of The Prophet for Our Age Muslims

ABSTRACT

The best exemplary character The Prophet is an specimen to all kinds of subjects, as well as to read, understand
and live the Qur'an for us. The Qur’an would has been ordered to the prophet read it whose the message is universal
and has downloaded to humanity slowly, thinking, opportunity, day and night, every day, measured rhythmic
tones. While he was reading, he would pay attention to the madds/extends and foundation places, he would
pronounce the words and the letters clearly. It was possible to memorize the verses he read, because they were
clear and understandable. Sometimes he was reading readly and reciting and suggested to recite in respect of God
and in peace. He started to read the Quran Basmala/In the name of Allah, Most Gracious, Most Merciful and
istiaza/ | am protected from the fired and grounded evil. He said to reading the Quran is a worship separatly. He
also wanted to learn and teach /has been teached the Qur'an. He answered the questions directed to him with the
verses. Among the Ashabs (The prophet’s friends) , those who read or memorize and perform the Qur'an with a
beautiful voice, have been praised. The Prophet also loved to listen to the revelation whose the other recite. He
also recommended that read the Quran regularly by saying the most beneficial deed regularly if it at least. He
wanted to be used the writing materials to protection of the verses read and it was seen that he gave the duty of
revelation to the writers. In addition to these he wanted to be careful to protect the materials written the Qur'an on.
He also ordered that was contemplation and thinking in depth. He understood, explained and interpreted the Qur'an
in the direction of the God’s will. The life of the prophet was interpedded with the Qur'an. The Qur'an designated
his belief, thought, morality and deed shortly his everything. Here in our work, It will be told that be examplary of
the prophet read the Quran for our age muslims as he is model human. The above mentioned points will be given
separately and It will be explained by examples and hadiths from the life of the God’s messenger. when the
occasion arises, We we will touch on our imperfections about reading, understanding and living the Qur'an and
offer suggestions.

Key Words: Precious Prophet, Qur’an, Recitation/Reading, Our Age Muslims, Exemplary.
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ABSTRACT

Migration is a concept that is complex in terms of defining, measuring, explaining and analyzing. Migration can
be defined as that is persons or groups physically change their place permanently or for a certain period of time.
For reasons of migration; it can be grouped on two main causes, which are the reasons that the physical conditions
impose and the movements that the individual feels within himself.The conflict with the events that were later
referred to as the Arab Spring in 2011 caused irregular mass migrations to neighboring countries from Syria. Since
that date the number of forced migrant has steadily increased. Today, approximately 3,547 thousand Syrian
refugees in Turkey is trying to resume their lives.According to Provisional Protection Regulation; One of the
services to be provided to Syria is the labor market access service.One of the subjects of interest with the inclusion
of these groups is that the working life of Syrian migrants in Turkey to see how the young generation(Z
Generation). Z generation is considered to be born in 1992 and beyond. The reactions and attitudes given to the
events in our country vary according to the generations before each generation.

In this study, the point of view of the Z generation will be evaluated the entrance of the Syrian immigrants at the
labor market. Questions to be taken in working will be evaluated with a new scale and applied to 500 university
students. In the analysis of the obtained data, appropriate analyzes will be made with the findings obtained as a
result of the study.

Keyword: Migration, Migrants, Syrian Migrants, Z Generation, Labor Market.
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ABSTRACT

The paramount aim of this study is to propose and test a model including psychological distress as mediator of the
relationship between workplace bullying and emotional exhaustion through the frame of conservation of resource
(COR) theory. Research on workplace bullying exposure and the subsequent psychological and mental outcomes
is relatively scarce.

Using data collected from 252 full-time employees from 4 and 5 stars hotels in North Cyprus, a partial least square
structural equation modelling (PLS-SEM) analysis’ results were twofold. First, workplace bullying significantly
impact emotional exhaustion; second, psychological distress partially mediates the previous relationship. The
results have shown that victims of workplace bullying experience psychological distress, which in turn affects
them negatively and causes emotional exhaustion.

The results of the current research contribute to the extant body of knowledge in at least two ways. First, it advances
the COR theory and workplace stress literature by showing that targets of bullying at work are more likely to suffer
from distress which accounts for a significant effect in their mental and emotional integrity. Second, it addresses
human resources and team managers about the disastrous nature of workplace bullying on individuals, and the
subsequent mitigating role the consequences can have at the team and ultimately the corporate level in terms of
productivity, internal and external image and competitive advantage.

Keywords: Workplace bullying, Psychological distress, Emotional exhaustion, Hotel employees, COR theory,
Human resources management.
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Does Idiosyncratic Volatility Matter at the Global Level?
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ABSTRACT

We test the existence of a time-series relationship between aggregate idiosyncratic volatility and future market
return at the global level by introducing various global measures of aggregate idiosyncratic volatility. We offer
four definitions of aggregate global idiosyncratic volatility (GIVOL) based on factor models and two other
definitions, which are free from factor models. Regardless of whether we use model-dependent or independent
measures, we find no evidence of a significant relation between aggregate GIVOL and future return on the global
market. This result is valid for several sub-periods and subsamples and is robust to the inclusion of several control
variables.

Keywords: International Portfolio Management, International Investors, Global Idiosyncratic Risk
Kiiresel Diizeyde Dagitilabilir Risk Onemli midir?

OZET

Global seviyede cesitli dagitilabilir risk ol¢iitleri gelistirilerek, bu risk dl¢iitlerinin global portfoy getirisini tahmin
edip etmedigi incelenmektedir. Faktdr modellerine dayanan dort global dagitilabilir risk tanimi, ve ayrica
modelden bagimsiz iki ayr1 tanim Onerilmektedir. Modele bagimli veya modelden bagimsiz risk Olgiitlerin
kullanilmasina dayanmaksizin, global dagitilabilir risk ve beklenen global market getirisi arasinda anlamli bir
iligki i¢in kanit bulunamamigtir. Bu sonug ¢esitli alt donem ve alt 6rneklemler i¢inde gegerlidir ve gesitli kontrol
degiskenlerinin hesaba katilmasina kars da tutarlidir.

Anahtar Kelimeler: Uluslararas1 Portfoy Yonetimi, Uluslararasi, Global Dagitilabilir Risk
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OZET

Giliniimiizde isletmelerin de bireysel vatandaglar gibi toplumsal sorumluluklari oldugu goriisii yayginlik
kazanmustir. Kar amaci giitmeyen kurumlara destek olmanin yani sira etkinliklerine katilma, bagigta bulunma,
sponsor olma ve calisanlari ile goniillii katk1 saglama gibi isletme faaliyetleri dnemli hale gelmistir. Isletmenin
Kurumsal Vatandaglik (KV) konusunda aktif rol alip toplumsal gorevlerini yerine getirmesi boyutunda liderin
sergiledigi liderlik tarzi belirleyici rol oynamaktadir. Genel olarak literatiirde liderlik tarzlar1 otoriter, demokratik
ve serbestlik tanityan liderlik olarak ii¢ boyutta incelenmistir. Arastirmada, isletmelerin KV diizeyi ile
yoneticilerinin sergiledigi liderlik tarzi arasinda bir iliski olup olmadigy, iliski varsa yonii ve kuvvetinin ne oldugu
incelenmistir. Ayrica igletmenin KV diizeyi ile ilgili liderlik tarzi boyutlart arasinda bir farklilik olup olmadig,
isletmelerin KV diizeyi acisindan hangi liderlik tarzinin daha uygun oldugu arastirilmistir. Arastirma, Sivas ilinde
faaliyet gosteren igletmelerin yoneticilerine (110 kisi) uygulanmistir. Arastirmada veri toplama yontemi olarak
anket tekniginden yararlanilmigtir. Arastirmada kullanilan 6lgeklerin giivenilirlik (Alpha) degerleri, KV 6lgegi i¢in
0,92 ve liderlik tarzlart Slgegi icin 0,86 olarak hesaplanmistir. Korelasyon analizi sonucuna gore, KV ile
demokratik liderlik arasinda en yiiksek diizeyde iliski belirlenirken ikinci sirada otoriter liderlik gelmektedir.
Isletmenin KV diizeyi ile serbestlik tantyan liderlik tarz1 arasinda bir iliski bulunamanustir. Uygulanan regresyon
analizi sonuglarina gore, liderlik tarzi ile KV arasinda anlamli bir iliskiden (p=0,009<0,05) s6z etmek miimkiindiir.
KV diizeyinin en fazla demokratik liderlikten ikinci sirada ise otoriter liderlikten etkilendigi goriilmektedir.
Serbestlik tantyan liderlik tarzi ise KV’yi olumsuz yonde etkilemektedir.

Anahtar Kelimeler: Liderlik Tarzlari, Kurumsal Sosyal Sorumluluk, Kurumsal Vatandaslik.

Corporate Citizenship and Leadership Style Relationship: A Research

ABSTRACT

Nowadays, it is becoming widespread that businesses have social responsibilities like individual citizens. In
addition to supporting nonprofit organizations, business activities such as participating in activities, donating,
sponsoring and contributing voluntarily with employees have become important. The leadership style that the
leader exhibits plays a decisive role in the way that the business takes an active role in Corporate Citizenship (CC)
and fulfills its social duties. Generally, in the literature, leadership styles are examined in three dimensions as
authoritarian, democratic and laissez-fire leadership. In the research, it was examined whether there is a
relationship between the level of KV of the business and the leadership style exhibited by the managers, and the
direction and strength of the relationship. It was also investigated whether there is a difference between the level
of CC and leadership style dimensions, which leadership style is more appropriate in terms of CC level of business.
The research has been applied to managers (110 persons) who work Sivas province. Survey technique was used as
data collection method in the survey. The reliability (Alpha) values of the scales used in the study were calculated
as 0.92 for the CC scale and 0.86 for the leadership style scale. As a result of correlation analysis, the highest level
of relationship is found between CC and democratic leadership while the second is authoritarian leadership. There
was no relationship between the CC level of the business and the laissez-fire leadership style. According to the
results of the regression analysis applied, it is possible to make a meaningful relation (sig=0,009<0,05) between
leadership style and CC. It is seen that the democratic leadership is the most dominant style on CC level and the
second one is the authoritarian leadership. the laissez-fire leadership style affects the CC negatively.

Keywords: Leadership Styles, Corporate Social Responsibility, Corporate Citizenship.
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OZET

Uluslarin kalkinmasi ve gelismesindeki 6nemli faktorlerden biri de yatirimlarin {ilke geneline rasyonel dagilimidir.
Kamu ve 6zel kesim yatirimlarina yon verecek kararlarda bolgelerin potansiyel durumlart ve gelismislik diizeyi
etkili olacaktir. Geligsmisglik diizeyinin tanimlanmasi ve degerlendirilmesinde birden fazla boyut ve degisken yer
almaktadir. Cok degiskenli durumlarin analizinde gok kriterli karar verme (CKKYV) yontemleri etkin ¢dziimler
sunabilmektedir. Bu ¢alismada Tiirkiye Ekonomi Bakanlig1 tarafindan 2018 yilinda cazibe merkezleri programi
kapsamina alan 23 ilin sosyo-ekonomik gelismislik diizeylerinin karsilastirilmasi amaglanmaktadir. Yapilan
literatiir taramasi sonucu CKKYV tekniklerinin bu amagla kullanildig1 ¢alisma sayisinin oldukga az oldugu tespit
edilmistir. Bu nedenle illerin sosyo-ekonomik gelismislik performansimin 6l¢lilmesi amactyla Brauers ve
Zavadskas (2010) tarafindan gelistirilen bir CKKV yontemi olan Multimoora teknigi kullanilmistir. Degerlendirme
kriterleri olarak Kalkinma Bakanlig1 tarafindan yaymlanan Sosyo Ekonomik Gelismiglik (SEGE) siralamasindaki
demografik, istihdam, egitim, saglik, mali, erigilebilirlik, yasam kalite, rekabetc¢i ve yenilik¢i kapasite endeksleri
kullanilmistir. Sonug olarak, Multimoora ydnteminin performans 6l¢iimii yaninda diger CKKV problemlerinin
¢ozlimiinde de kullanilabilecek pratik bir yontem oldugu ortaya ¢ikmistir.

Anahtar Kelimeler: Sosyo Ekonomik Gelisme, Cok Kriterli Karar Verme, Multimoora Yéntemi, illerin
Siralamasi

Comparison of the Socio-Economic Development Levels of the Provinces
within the Scope of the Attraction Centers Program with Multimoora
Method

ABSTRACT

One of the important factors for the development and progress of the nations is the rational distribution of
investments around the country. Potential situations and development level of the regions will be effective in the
decisions that will guide the public and private sector investments. There are more than one dimensions and
variables in the definition and evaluation of the level of development.In the analysis of cases incorporating multi-
variables, multi-criteria decision making (MCDM) methods can provide robust solutions. In this study, it is aimed
to compare the socio-economic development levels of the 23 provinces included in the scope of the attraction
centers program by the Turkey Ministry of Economy in 2018. It was determined that the number of studies using
MCDM methods for this purpose is scarce.Therefore, Multimoora, a technique of MCDM developed by Brauers
and Zavadskas (2010) has been performed in order to measure the socio-economic development performance of
the provinces. As for the evaluation criteria, demographic, employment, education, health, financial, accessibility,
quality of life, competitive and innovative capacity indices of Socio-Economic Development (SEDE) ranking
published by the Ministry of Development were utilized.Consequently, Multimoora method has proved to be a
practical method that can be used to solve other MCDM problems besides performance measurement.

Keywords: Socio-Economic Development, Multi Criteria Decision Making, Multimoora Method, Ranking of
Provinces
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OZET

Bireysel olarak insanlarin deger Olciitleri incelenmeye alindiginda her bireyde farklilik gostermesiyle beraber
evrensel deger sistemleri oldugu sonucuna varilmistir. Degerlerin olusumunu bireyin yasadigi kesim ve
demografik 6zellikleriyle baglantili olup, bunlardan etkilenerek sekillendigi goriilmektedir.

Yapilan arastirmalar sonucunda tniversiteye baslayan 6grencilerin 6grenim, barinma ve bulunduklari ortama
aligma siirecinde yasadiklar1 bir takim sorunlarla karsilastiklar1 goriilmektedir. Bu sorunlarin temelinde aileden
uzaklasma, kimlik arayisi, farkli kiiltiirlerle birlikte yasama ve sorumluluklarin artmasi gibi genel konular ve
bunlarin getirdigi alt konular bulunmaktadir. Yasam doyumu o&grencilerin isteklerinin, beklentilerinin ve
amagclarinin ne dereceye ulastiginin veya ulasacagimin degerlendirilmesindeki en dnemli kavramlardan biridir.

Bu calismanin amac iiniversite 6grencilerin yasam degerleri, yasam doyumlari, hayata kars1 bakis acilarinin
degisip degismedigini, kendini gelistirmenin farkli boyutlarinin oldugunu anlamasina yardime1 olmak ve yagam
degerlerinin cinsiyet, yas farkliliklari, sinif diizeylerine gore degisip degismedigini belirlemektir. Caligmamizda
yasam doyum olgegi (YDO) kullanarak bireyin demografik ozelliklerine de bakip yasama olan tutumunun
degerlendirmesi yapilabilecektir. Calismamizdaki anket uygulamasi Selguk University Beysehir Ali Akkanat
Kampiisiinde bulanan 319 6grenciye uygulanarak frekans analizi, bagimsiz t-testi uygulamasi, giivenilirlik analizi
ve korelasyon analizi kullanilmistir. Giivenilirlik analizinin sonucu 0,790 (p<0,05) ¢ikip anketimizin giivenilir
oldugu istatistikler sonucunda elde edilmistir.

Anahtar Kelimeler: Universite dgrencileri, alisma siireci, yasam doyumlari, {iniversite hayati..

A Study On Life Values Of The Students: An Application Of Beysehir Ali
Akkanat Campus

ABSTRACT

When the value criteria of people were individually examined, it was concluded that although they differ in each
individuals, there were universal value systems. It is seen that the formation of alues is related to the sector, in
which the individual lives, and his/her demographic characteristics, and it is shaped, by being affected from these.
As a result of the study carried out, it is seen that beginning students face some problems in the process of
instruction, accommodation, and orientation to the environment they live in. What underlying these problems are
the general issues such as moving away the family, identity seek, living together with the different cultures,
and increase of responsibilities, and sub issues coming together with these. Life satisfaction is one of the most
important concepts in evaluating at what extent the students reach their desires, expectations, and aims.

The aim of this study is to help the university students understand whether or not their life values, life
satisfactions, and life views change and that there are different dimensions of self-development, and to identify
whether or not life values change according to the gender, age differences, and class levels. In our study,
utilizing Satisfaction with Life Scale (SLS) and also regarding to demographic characteristics of individual,
evaluation of the attitude toward life can be done. In the study, a survey was administered to 319 students in
Beysehir Ali Akkanat Campus, and frequency analysis, application of independent t-test, reliability analysis,
and correlation analyses were utilized. The result of reliability analysis turned out as 0.790 (p < 0.05) and it
was obtained the result that our study was reliable, based on statistical results.

Keywords: University students, orientation process, life values, university life..
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OZET

Sosyal sorumluluk kavrami kurum imaj1 agisindan son derece giincel ve 6nemli bir kavram, ayn1 zamanda 6rgiitler
ve miisteriler arasinda Experlik gerektiren dnemli bir iletisim aracidir. Kurumsal sosyal sorumluluk kavrami,
literatiire yeni girmis olmasina karsin konuya duyulan ilgi énemlidir. Bu ¢alisma; sosyal sorumluluk, yerel
yonetimler ve yerel yonetimlerde sosyal sorumluluk baglaminda sosyal belediyecilik kavramlari ele alinacaktir.
Calismada Denizli belediyesi hakkinda bilgi verilip, Denizli Belediyesi’nin 2016 ve 2017 yillar1 arasinda yiiriitiillen
ve tamamlanan projeleri ve faaliyetleri sosyal sorumluluk bakis agis1 altinda incelenecektir. Calisma sonucunda
elde edilecek bulgularin alandaki eksikligin giderilmesine katki saglayacagi, yazina ve pratik uygulamaya yonelik
yararli fikirler sunacagi diisiiniilmektedir.

Anahtar Kelimeler: Yerel Yonetimler, Sosyal Sorumluluk, Denizli Belediyesi

Impact Of Social Responsibility Projects On Society and Economy,
Sample Of Denizli Province

ABSTRACT

The concept social responsibility is an extremely current and important corporate image in terms of concept, but
also an important communications tool that requires expertise between organizations and customers. Although the
concept of corporate social responsibility has recently entered the literature, interest in the issue is important. In
this work, social responsibility, local governance and the concept of social responsibility at local government will
be addressed in the context of social municipality. Later, brief information about Denizli municipality will be given
and completed and ongoing projects years between 2016 and 2017 will be evaluated within the perspective of
social responsibility. It is considered that the findings to be obtained at the end of the study will make contribution
to eliminating the deficiency in the area and will present useful opinions toward the literature and application.

Key Words: Local Government, Social Responsibility, Ethical, Denizli Municipality
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OZET

Caligsanlarin motivasyonu yani onlart tatmin etmek kolay bir i degildir. Ciinkii giidiilenmeyi etkileyen bir¢ok
faktor vardir. Orgiitsel performans da motivasyonu etkileyen énemli faktdrlerdendir. Bu ¢alismanin amaci
Ogretmenlerin motivasyon diizeylerinin performanslari iizerine etkisini arastirmaktir. Bu ¢alismanin amaci
Ogretmenlerin motivasyon diizeylerinin performanslart iizerine etkisini arastirmaktir. Calisma ampirik bir
arastirma niteliginde olup, veri toplama araci olarak anket teknigi kullanilmaktadir. Arasgtirmanin 6rneklemini
Konya’nin Beysehir ilce Milli Egitim Miidiirliigiine bagl okullarin ilkokul, ortaokul ve lise 6gretmen, miidiir
yardimcist ve miidiirleri olusturmaktadir. Arastirma kapsaminda gegerli 395 anket analiz i¢in degerlendirmeye
alinmistir. Orneklemede %95 giiven diizeyi ve %35 giiven araligi hedeflenmistir. Bu galisma sonucunda elde
edilecek bulgularin alandaki eksikligin giderilmesine katki saglamasi, yazina ve pratik uygulamaya yonelik yararh
bilgiler sunmasi amaglanmaktadir.

Anahtar Kelimeler: Motivasyon, Performans, Ogretmenler

The Effect Of Teachers ' Motivation Levels On Their
Performance

ABSTRACT

It is not easy to get employees motivated and satisfy them. Because there are many factors that affect motivation.
However, motivation varies from person to person. Organizational performance is also an important factor
affecting motivation. The purpose of this study is to investigate the effect of motivation levels of teachers on their
performance. The research has the characteristics of an empirical study and questionnaire technique is used as data
collection tool. The sampling of the research is of primary, secondary and high school teachers, head masters and
deputy head masters in the schools that are affiliates of Beysehir District Directorate of National Education of
Konya Province. 395 valid questionnaires within the scope of the research are considered for analysis. 95%
confidence level and 5% confidence interval are aimed in sampling. It is aimed with the findings of this research
to be obtained at the end to make contribution to making up deficiency in the scope, present beneficial information
for literature and practical applications.

Key Words: Motivation, Performance, Teachers
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OZET

Bu ¢alismada BIST 30 Sanayi Endeksi’nde (XUSIN) faaliyet gosteren 9 firmanin 2012, 2013, 2014, 2015, 2016
yillarma ait bilancolar1 incelenmis ve oran analizi yontemi ile finansal performanslari él¢iilmiistiir. i1k olarak s6z
konusu sanayi sirketleri tespit edilmis ve bu sirketlerin gelir tablolar1 da temin edilerek ¢caligmaya baslanmstir.
Yapilan analizde; Likidite Oranlari, Finansal Yap1 Oranlari, Faaliyet Oranlar1 ve Karlilik Oranlar1 olmak iizere
toplam 4 orandan yararlanilmigtir. Elde edilen bulgular her yil icin ayri ayri incelenmis ve hem faaliyet
gosterdikleri 5 yillik siire¢ ile hem de diger s6z konusu sanayi sirketlerinin 5 yillik siiregteki performanslari ile
karsilastirilarak degerlendirilmistir.

Arastirma sonucunda bu isletmelerin likidite oranlarinin piyasa standardina goére ideal oranda oldugu tespit
edilmistir. 2012 yilinda varlik kaynak eslestirmesinin ideal oranin altina diismesine karsin sonraki yillarda artig
gostererek Tirkiye standartlarina uygun seviyeye geldigi saptanmistir. Bununla birlikte s6z konusu sirketlerin
ortalama tahsilat ve 6deme siirelerinin 60 giinii gegtigi ve bu durumun faaliyetlerin aktif kullanilmasini olumsuz
etkilemedigi goriilmistiir. Karlilik oranlarina gore ise kaynaklarin verimli yonetildigi ve bu isletmelerin finansal
performanslarinin oldukga basarili seviyelerde oldugu tespit edilmistir.

Anahtar Kelimeler: Finansal Performans, Oran Analizi, BIST 30, Sanayi Isletmeleri, Karlilik

Investigation of Financial Performance of Businesses Operating in BIST 30
Industry Index

ABSTRACT

In this study, the balanced sheets of the 9 companies in 2012, 2013, 2014, 2015, 2016 in BIST 30 Industry Index
(XUSIN) were examined and their financial performances were measured by the rate analysis method.First, the
industrial companies were determined and the income tables of these companies were provided and started to
work.In the analysis made; Liquidity ratios, financial structure ratios, activity ratios and profitability ratios.The
findings were examined separately for each year and evaluated both in terms of their 5-year process and in
comparison with the performances of other industrial companies in the 5-year period.

As a result of the research, it has been determined that the liquidity ratios of these companies are ideally
proportional to the market standard.In 2012, despite the presence of the mapping resources fall below the ideal
ratio increased in subsequent years, Turkey has been found that the appropriate level of the standard.However, it
was seen that the average collection and payment periods of the companies exceeded 60 days and this situation did
not negatively affect the active use of the activities.According to the profitability ratios, it is determined that the
resources are managed efficiently and the financial performances of these enterprises are very successful.

Keywords: Financial Performance, Ratio Analysis, BIST 30, Industry, Profitability
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ABSTRACT

The amalgamation of tourism and entrepreneurship contributes to the comprehension of how majority of tourists’
visitation intentions are explored among settings. This study therefore seeks to investigate the void that exists in
the literature of tourism and entrepreneurship that is involved with small and medium sized enterprises (SMESs). A
designed conceptual research model is therefore utilized to examine the relationships between tourism and
entrepreneurship (SMEs) through questionnaire and to highlight the contribution to the tourism relevant literature.
Data from entrepreneurship organizations and tourism firms were collected from employees that deals with visitors
in Ghana to analyze the results. The findings propose that the digital word of mouth plays important role in
destination market satisfaction, potential visitors’ intentions, attractions and the future direction of tourism and
entrepreneurship capabilities.

Keywords:Tourism, entrepreneurship, attractions, visitors, Ghana
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Temel Sanat Egitimi dersleri gorsel sanatlar egitimi verilen tiim okullarda temel bir derstir. Derste sanata iligkin
temel ilke ve kavram iizerinde durulmakla birlikte, 6grencilerin yaratici giicti, gozlem becerisi ve duygularini sanat
yoluyla ifade etme becerisi gelistirmeye calisilir. Ogrencinin yaratici giicii kazandirilirken tasarim siirecinde gorsel
diistinme ve gorsel anlatim agamalar1 {izerinde ¢aligmalar yapilir. Amaci belirlenmis bir problem siireci olarak
tasarim siireci, yapmak veya elde etmek istediklerimizi yapmadan 6nce sonugtan emin olabilmek i¢in birgok kez
iizerinde birikimler elde etme siirecidir. Verilmis ya da tanimlanmus bir problemi yaratici sekilde ¢6zme, problemin
0ziinii kavrama, problemin ve tasarlanmig ¢6ziimiin neden sonug iligkisini kavrama, var olan birikimlere ulagma
ve bu birikimler dogrultusunda yeni degerlere sigrama olarak da tasarim siirecini tanimlayabiliriz. Tasarim siireci
igerisinde tasarimci belirlenen ihtiyaci karsilamak igin her tiirlii veriyi sorgulayarak siirece dahil eder. Sorgulama
stirecinde zihninde gelisen islemler gorsel diisiince olarak tanimlarken bu islemlerin disar1 aktarilmasi da gorsel
anlatim olarak tanimlariz gorsel anlatim sirasinda sik sik geriye doniisler ve yeni veriler toplamalar olabilir.
Tasarim siirecinin son asamast ise karar vermedir. Bu calismada tasarim siirecinde gorsel diisiinme, gorsel anlatim
ve yaraticilik konularina deginilirken ayni zamanda temel sanat egitimi dersinde tasarim siirecinin asamalarinin
ogrenciler ile yapilan ¢alismalar 6rnek uygulamalar ve degerlendirilmesi {izerinde durulmustur.

Anahtar Kelimeler: Tasarim, Yaraticilik, Temel Sanat Egitimi

Imaginative Thinking In Desingning Process - Applications in The
ImaginativeExpression and Basic Art Education Lessons

ABSTRACT

Basic Art Education is a fundamental lesson in all shools studying imaginative arts. In this lesson, in addition to
artistic principles and concepts, the students are also trained from the respects of creative power, observation skills
and expression of emotion by means of art. While the students are encouraged on acquiring a creative power, they
also work on imaginative thinking and expression stages during the designing process. As a problematic process
of a specific objective, the designing process itself is period of many experiences of in order to be sure of the result
in making or claiming what we desire. The desinging process could also be defined as solving a given or identified
problem in a creative way, understanding the problem itself, understanding the cause and result relation of a
problem and the objected solution, and reaching to present expreiences as well as a splashing to new values in
connection with those expreriences.During the designing process the designer includes any kind of data into the
process in order to obtain the identified need. While the process developed in the mind of the designer during the
questioning period is defined as imaginative thinking; exportation of those operation is identified as imaginative
expression. During imaginative expression we often experience flashbacks and obtain new data. The last stage of
the designing process is to decide. In this study, while the subjects of imaginative thinking, imaginative expression
and creativity regarding the designing process are taken into consideration; the stages of designing process in the
basic art education, the practices and sample applications realized by the students as well as the evaluation of those
works are also included.

Keywords: Desingning, Creativity, Basic Art Education
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OZET

Ulkeler igin siirdiiriilebilir bir bilyiime ve saglam temellere dayal bir ekonomimin en énemli mihenk taglaridan
biri girigimcilerdir. Girisimciler gelismis ekonomilerde lokomotif 6zelligine sahiptir. Basarili bir girisimeilik
stirecinin altin anahtari, topluma hizmet etme temelinde ¢aligarak kazang saglamaktir. Bununla birlikte girigimciler
isletmenin siirekliligini saglayabilmek i¢in sosyal sorumluluk bilinci ve is ahlaki gercevesinde faaliyetlerini
stirdiirmelidirler. Bir girisimcinin uzun vadedeki en 6nemli amaci siireklilik kavramini dikkate alarak varligini
devam ettirmektir. Bu noktada girisimciler, ge¢mis finansal verilerin yardimiyla, gelecege yonelik stratejik
finansal tahminler yapmalidirlar. Bu tahminleri yapabilmek i¢in finansal planlamalara ihtiyag duyarlar. Bu
baglamda bu calismada finansal planlama kavrami agiklanarak 6nemi ve amaglari vurgulanmistir. Finansal
planlamanin éneminden hareketle girisimcilere dnerilerde bulunulmustur.

Anahtar Kelimeler: Girisim, Girisimci, Finansal Planlama.

A Theoretical Examination To Finance Planning For Entrepreneurs

ABSTRACT

One of the most important milestones of an economy based on sustainable growth and sound foundations for
countries is entrepreneurs. Entrepreneurs have a locomotive feature in developed economies. The golden key of a
successful entrepreneurship process is earning by working on the basis of serving the collective. In addition,
entrepreneurs must continue to operate in the sphere of social responsibility awareness and business ethics in order
to ensure the continuity of the business. The most important aim of an entrepreneur in the long term is to maintain
its existence by taking into consideration the concept of continuity. At this point, entrepreneurs should make
strategic financial forecasts for the future with the help of past financial data. They need financial planning to make
these predictions. In this context, the concept of financial planning has been explained and its importance and
objectives have been emphasized in this study. Based on the importance of financial planning, proposals were
made to entrepreneurs.

Keywords: Enterprise, Entrepreneur, Financial Planning.
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OZET

KOBI’ler kendisinden daha biiyiik isletmeler karsisinda uzun dénemde varliklarmi siirdiirebilmek i¢in miisteri
acisindan bir farklilik yaratma ihtiyact duymaktadir. Bu farkliligi yaratabilmek ve miisteriye katma deger
sunabilmenin bir yolu inovasyon stratejileri uygulamaktan ge¢gmektedir. Her yonetimsel faaliyette oldugu gibi
inovasyon stratejisinin de belirlenmesi ve etkin bir sekilde uygulanabilmesi noktasinda nasil bir liderlik tarzi
sergilendigi konusu 6n plana ¢ikmaktadir. Bu baglamda g¢alismanin amaci, yoneticilerin doniisiimcii liderlik
ozelliklerinin KOBI’lerde inovasyon stratejilerinin uygulanmasinda etkili olup olmadigim belirlemektir.Nicel
aragtirma yontemi esas alarak hazirlanan bir anketle Aksaray OSB’de faaliyet gosteren KOBI’lerdeki 149 iist
diizey yoneticilerden kolayda 6rnekleme yontemiyle veri toplanmistir. Toplanan veriler korelasyon, ANOVA,
regresyon analizine tabi tutulmustur. Elde edilen bulgulara gore, yoneticilerin doniisiimcii liderlik 6zelliklerinin
inovasyon stratejilerinin uygulanmasinda etkili oldugu sonucuna ulagilmistir. Ayrica, doniisimeii liderlik
6zelliginin inovasyon stratejilerinin alt boyutlar1 olan agresiflik ve risk alma boyutlari {izerinde etkisinin olmadig:
sonucuna ulasilmistir. Buna karsilik; analiz, savunmacilik, gelecek odaklilik ve proaktiflik alt boyutlari tizerinde
etkisi oldugu belirlenmistir.

Anahtar Kelimeler: inovasyon Stratejileri, Doniisiimcii (Transformasyonel) Liderlik, KOBI.

The Role Of The Transformational Leadership Feature Of Managers In
Innovation Strategies Applied In SMES

ABSTRACT

SMEs need to make a difference in terms of their customers in order to be able to sustain their assets in the long
run against bigger companies themselves.One way in which this difference can be created and the customer can
offer added value is through innovation strategies.Just as in every managerial activity, the issue of how a leadership
style is displayed at the point where the innovation strategy can be determined and implemented effectively.The
purpose of working in this context is to determine whether the managerial leadership qualities of the managers are
effective in the implementation of innovation strategies in SMEs. With a questionnaire based on the quantitative
research method, data were gathered by sampling method easily from 149 senior managers in SMEs operating in
Aksaray OIZ. The collected data were subjected to correlation, ANOVA, regression analysis. According to the
findings obtained, it is concluded that transformational leadership qualities are effective in the implementation of
innovation strategies. In addition, the transformational leadership feature has been achieved as a result of the lack
of impact on the aggressiveness and risk taking dimensions of innovation strategies. Whereas; effective on analysis,
defensive, future focus and proactivity sub-dimensions.

Keywords: Innovation Strategies, Transformational Leadership, SME.
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OZET

Gilinlimiiz insaninin bagbasa kaldig1 rekabetgi is ortami ve kapitalist yasam bigimi, onlarin ruhsal anlamda zarar
gormelerine neden olmaktadir. Bu durum insanlarin yagsamlarini1 anlamli kilmak adina ruhsalliga ve ruhsal liderlige
yonelmeleri sonucunu dogurmaktadir (Baykal,2018).Kisinin kendisini ve bagkalarmi igsel motive etmek igin
cagirma ve iyelik yoluyla manevi refah duygusuna sahip olabilmek icin gereken degerleri, tutumlari ve
davranislar iceren, onlarin yasamlarinda anlam ifade eden, fark yaratan ve anlagilma takdir edilme hissi uyandiran
(Fry ve Materly, 2006) olarak tanimlanan ruhsal liderlik giiniimiiziin 6nemi giderek artan konularindan biri
olmaktadir. Ruhsal liderlik, insanin yalniz fiziksel bir varlik olmadig1 gergeginden yola ¢ikilarak ortaya ¢cikmistir
(Ertiirk ve Dénmez, 2017). Is yeri ruhsalligi ve pozitif psikolojiden esinlenerek ortaya ¢ikan ruhsal liderlik
yaklagimlar1 insanlarda motivasyon diismesine, isteksizlige neden olan etkenleri ortadan kaldirmaya doéniik
calismalari ifade etmektedir (Baykal, 2018).

Bu ¢alismanin amaci ruhsal liderlik ile ilgili yurti¢i ve yurtdist ¢aligmalara iliskin alan yazin taramasi yapmaktir.
Dolayisiyla ¢aligmada ruhsal liderlik konusunda yapilmig olan arastirmalar incelenerek alan yazina katki
saglanmasi amaglanmaktadir. Bu dogrultuda ¢alismamizda ruhsal liderlik kavrami, 6nemi, boyutlari konularina
yer verilmistir.

Anahtar Sozciikler: Ruhsal, Liderlik, Ruhsal Liderlik

Importance of Individuals and Organizations of The Concept of Spiritual
Leadership

ABSTRACT

The competitive business environment and capitalist way of life of today's people cause them to suffer in spiritual
sense. This situation leads to spiritual and spiritual leadership in order to make people's lives meaningful
(Baykal,2018).0ne of the increasingly important aspects of our day is spiritual leadership, which is defined as a
sense of meaning in their lives, a sense of difference, and a sense of appreciation, which includes the values,
attitudes and behaviors necessary to invite the self and others to intrinsic motivation, and to have the spiritual
welfare sentiment through membership it is (Fry ve Materly, 2006). Spiritual leadership emerged from the fact that
man is not only a physical entity (Ertirk ve Dénmez, 2017). Spiritual leadership and spiritual leadership
approaches inspired by workplace psychology and positive psychology refer to efforts to reduce motivation in
humans and to remove factors that cause reluctance(Baykal,2018).

The purpose of this work is to search the literature on domestic and international work related to spiritual
leadership. Therefore, it is aimed to contribute to the field by examining there searches made about spiritual
leadership in the study. In this line of work wehave included the concept of spiritual leadership, its importance and
its dimensions.

Keywords: Spiritual, Leadership, Spiritual Leadership
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Gliniimiizde, ¢aliyma hayatinin getirdigi stresle beraber kisinin meslege karsi duyarsizlasmasiyla baglayan
titkenmiglik, bunun sonucu olarak meydana gelen isten ayrilma niyeti ¢agimizin en biiylikproblemlerinden biridir.
Tiikenmislik zor kosullar altinda ¢aligmanin getirdigi stresten dolay1 ortaya ¢ikan fiziksel ve duygusal yikim olarak
tanimlanmaktadir (Otay Demir, 2008: 30). Bu baglamda ¢alisanin fiziksel ve duygusal olarak doyuma ulasamadig1
noktada ise isten ayrilma niyeti ortaya ¢cikmaktadir. Calisanlarin tiikenmislik hissine kapilmasini saglayan ve bunun
sonucu olarak isten ayrilmaya iten bircok etken vardir. Bunlardan biri de nostalji duygusudur. Nostalji, gegmisten
glinlimiize gelen tecriibe, {irlin ve hizmet i¢in duyarl olmak ya da 6zlem igeren duygulardir (Otay Demir, 2008:
30). Nostaljinin isletme agisindan, galisanlarin deneyimlerden etkilenmesi ve bugiinkii {irlin/hizmet segimlerini
etkileyen kisisel duygu olarak tanimlanmaktadir (Hwang ve Hyun, 2013: 252).

Bu cgalisma, tiikenmislik ile isten ayrilma niyeti iligkisinde oOrgiitsel nostaljinin etkisini belirlemek amaciyla
tasarlanmigtir. Caligma Kahramanmaras ve Osmaniye illerindeki egitim kurumlarinda kolayda ornekleme
yontemiyle kisilere dogrudan ulagilarak yapilacak olan nicel bir aragtirmadir. Aragtirmamizda giivenilirlik,
regresyon ve korelasyon analizleri yapilacaktir.

Sonug olarak mesleki tikenmislik ve isten ayrilma niyetini orgiitsel nostaljinin etkileyecegi dngoriilmektedir. Bu
baglamda orgiitsel nostaljinin mesleki tiikenmislik ve isten ayrilma niyetine etkisinin tespit edilmesi dnem arz
etmektedir.

Anahtar Kelimeler: Mesleki tiikenmislik, Isten ayrilma niyeti, Orgiitsel nostalji.

The Effect Of Organizational Nostalgia On The Relationship Between
Turnover Intention And Occupational Burnout

ABSTRACT

Today, occupational burnout that started with the desensitization of person to the occupation together with the
stress of work life and turnover intention is one of the biggest problems of our age. Occupational burnout is defined
as the physical and emotional devastation because of stress caused by working under difficult conditions (Otay
Demir, 2008: 30). In this context, when an employee is not satisfied both physically and emotionally, turnover
intention is seen. There are a number of factors that cause employees to feel occupational burnout, and to leave
work. One of these is the nostalgia sentiment. Nostalgia is the feeling of being sensitive to or longing for
experience, product and service from the past (Otay Demir, 2008: 30). Nostalgia is defined as personal sentiment
that is influenced by employees' experiences and affects current product / service choices (Hwang ve Hyun, 2013:
252).

This study was designed to determine the effect of organizational nostalgia on the relationship between
occupational burnout and turnover intention. Convenient sampling method will be used in the study which is a
quantitative research to be done by contacting people directly in the educational institutions of the cities
Kahramanmarag and Osmaniye. Reliability, regression and correlation analysis will be done in the research.

As a result, it is predicted that occupational burnout and turnover intention will be affected by organizational
nostalgia. In this context, it is important to determine the effect of organizational nostalgia on the turnover intention
and occupational burnout.

Key words: Occupational burnout, Turnover intention, Organizational nostalgia.
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OZET

Icinde bulundugumuz ¢agda bircok alanda ilerlemenin yolu “nitelikli” olabilmekten gecmektedir. Burada
“nitelikli” olmakla ifade edilen sey sadece teknik anlamda bir isi en iyi sekilde yapabilme 6zelligi degil, kisiye
nitelik bakimindan stiinliik kazandiran etik degerleri de kapsamaktadir. Bu calismanin amaci, etik davranis
ilkelerinin ve etik sorunlarin, hizmet sunan kamu kurum ve kurulusu calisanlari ile hizmet alan kadin girisimciler
tarafindan nasil algilandigini saptamaktir. Bu dogrultuda arastirma, Mersin ilinde faaliyet gosteren kadin
girisimciler ile kadin girisimcilerin iligkili olduklart 11 kamu kurum ve kurulusu calisanlari iizerinde
yiiriitiilmiistlir. Arastirmada veri toplama yontemlerinden, anket yontemi kullanilmigtir. Anketler 200” i kadin
girisimci, 300” @ kurum ¢alisan1 olmak tizere 500 kisiye dagitilmis, dagitilan anketlerden tutarli cevaplara sahip
olan 400 anket degerlendirmeye almmustir. Arastirmada; Neumann ve Reichel (1979) tarafindan gelistirilen ‘Is
Etigine Ydnelik Tutumlar’ (ATBEQ) dlgeginden yararlanilmigtir. Kadin girisimciler ile kadin girisimcilerin iliskili
olduklar1 kamu kurum ve kuruluslarinda ¢aliganlarin etik davranig algi diizeyleri soru bazinda 6lgiilmiistiir.
Olgiimler sonucunda gruplar arasinda anlamli bir farkliligin olup olmadigini tespit etmek igin kurulan hipotezler,
Bagimsiz Orneklemler t-Test Analizi ile test edilmistir. Kadin girisimciler ile kamu kurum ve kurulusu
calisanlarinin etik davranig alg: diizeylerini belirleyen bulgular incelendiginde, kadin girisimcilerin etik davranis
alg1 diizeylerinin kamu kurum ve kurulusu ¢alisanlarina kiyasla daha yiiksek oldugu tespit edilmistir.

Anahtar Kelimeler: Kadin Girisimei, Etik, Yo6netsel Etik.

Women's Entrepreneurship In The Managerial Ethics: Applied Research in
Mersin Province

ABSTRACT

In the present age in many areas the way to progress depends on being “qualified”. What is expressed here as being
"qualified" is not only the ability to accomplish a job as good as possible in technical terms, but also it involves
the ethical values which makes an individual superior in terms of personal qualities. The purpose of this study is
to determine how ethical codes of conduct and ethical issues are perceived by women entrepreneurs who serve
with public service organizations and employers. In this direction, the research was carried out on 11 public
institutions and organizations employees related to female entrepreneurs and women entrepreneurs operating in
the province of Mersin. Survey method was used in the survey data collection methods. The questionnaires were
distributed to 500 people, 200 women entrepreneurs and 300 institution workers, and 400 questionnaires with
consistent answers from the distributed questionnaires were evaluated. In the study; (ATBEQ) scale developed by
Neumann and Reichel (1979). Ethical behavior perceptions of employees in public institutions and organizations
related to women entrepreneurs and women entrepreneurs were measured on a question-based basis. Hypotheses
established to determine whether there is a significant difference between the groups as a result of the
measurements were tested by the Independent Samples t-Test Analysis. When the findings that determine the
perception level of ethical behavior of female entrepreneurs and public institutions are examined, it is determined
that the perception level of ethical behavior of female entrepreneurs is higher than that of public sector and
organization employees.

Keywords: Women Entrepreneurs, Ethics, Managerial Ethics.
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OZET

Cagdas demokrasilerde adil ve esit kosullarda gergeklesen segimlerle ortaya ¢ikan siyasal iktidarin, muhalefete,
muhaliflerin fikirlerine ve farkli yaklagimlara ¢ogulculuk ve ¢ok renklilik baglaminda, tahammiil gostermesi
beklenmektedir. Tiirkiye’deki se¢im sistemi ve siyasal iktidar-muhalafet iligkilerine baktigimizda teorinin
islemedigini, siyasal iktidarin muhalefete kars1 tahammiilsiiz oldugunu gérmekteyiz. Bu tahammiilsiizliigiin somut
goriiniimii partizanhk ve siyasal fanatizm seklinde olmaktadir. I¢ siyasette boyutlanan partizanligin daha ok segim
sistemi tizerinden yiiriitildiigiinii, bir takim se¢im hilelerine bagvuruldugunu gérmekteyiz.

Secim kampanyasinda ya da secim Oncesinde yapilan bir takim hileler vardir ki bunlara secim patolojileri de
denmektedir. Se¢im bolgelerinin adil olmayan bigimde taksimi ve komsu se¢im ¢evrelerinin sinirlarinin kasti
olarak degistirilmesi gibi uygulamalar se¢im patolojileridir. Onceki segimlerde oy dagilimlar1 incelenerek birbirine
siir olan se¢im ¢evrelerinin sinirlart degistirilerek iktidar partisinin lehine yapilan diizenlemeyle avantajli bir
durum yaratilmistir. Buna siyaset literatiiriinde “Gerrymandering” denilmektedir. Tam da bu noktada literatiirde
bosluga sahip bir konu olan Gerrymandering’in incelenmesi ve Tiirkiye’deki uygulamalarini gbz Oniine alarak
literatiire katkida bulunmak ¢alismanin amact olarak ortaya ¢ikmaktadir. Bu sebeple genel olarak se¢im ve segim
sistemi kavramlari ele alinmig ve sonrasinda Tiirkiye’deki se¢im sistemleri drnekleri ile incelenmistir. Bir sonraki
asamada se¢im sisteminin iktidar lehine kullanilmasinin bir araci olan se¢im c¢evrelerinin iktidar lehine
degistirilmesi, yani Gerrymandering ve Gerrymanderingin Tiirkiye’deki uygulamalar1 istatiksel veriler 15181nda
ele alinmistir. Son olarak ise Tiirkiye’de Gerrymandering uygulamalarinin ortaya ¢ikardigi sonuglar baglaminda
siyasal iktidarin amacina ulasip ulasmadig1 degerlendirilmistir.

Anahtar Kelimeler: Siyasal Partizanlik, Siyasal Tahammiilstizlik, Se¢im Sistemi, Gerrymandering, Se¢im
Patalojileri.

Political partisanship as an Indicator of the selection Cheats and
Applications in Turkey

ABSTRACT

It is expected that political power emerged in fair and equal conditions in contemporary democracies with tolerance
in the context of pluralism and pluralism to the ideas of opposition and opposition and different approaches. That
the electoral system and political power-opposition within the working theory when we look at the relationships
in Turkey, we see that it is intolerant of opposition political power. The concrete aspect of this intolerance is in the
form of partisanship and political fanaticism. In domestic politics we see that the partisanity that is being built is
mostly conducted through the electoral system and that a number of electoral tricks have been applied.

There are a number of tricks that are made in the election campaign or before the election, which are also called
election pathologies. Applications such as deliberately changing the boundaries of neighboring electoral circles
and unfairly taxing electoral districts are electoral pathologies. By examining the distribution of votes in the
previous elections, the boundaries of the electoral circles that are bordered with each other were changed and an
advantageous situation was created by arranging for the ruling party. This is called "Gerrymandering" in the
political literature. Exactly at this point in the literature on the subject, taking into account the examination of the
applications in Turkey and Gerrymandering which is emerging as the purpose of the study contributes to the
literature have the space. Therefore, as a general election and the electoral system concepts discussed and examined
by example in the wake of the election system in Turkey. The next step in ruling in favor of changing the election
environment, which is a tool of the ruling in favor of the use of the electoral system, ie Gerrymandering
Gerrymandering and applications in Turkey were discussed in the light of statistical data. Finally, the results in
Turkey in the context of Gerrymandering revealed that the application is evaluated to reach its goal of political
power.

Key Words: Political Partisanism, Political Intolerance, Election System, Gerrymandering, Election Patalogies.
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OZET

Bugiinozellikle geligmis tilkelerin yasadig1 sasirtict meydan okumalar ve insanligin koklii doniisiimiinii kapsayacak
kadar genis devrimsel degisimler yasanmaktadir. Bunun sonucu olarak sosyal, ekonomik ve siyasal koklii
degisimin esiginde oldugumuz yadsinamayacak 6l¢iide ortadadir. Dordiincii sanayi devrimi olarak ifade edilen bu
koklii degisim siireci kapsami, karmagikligi ve gesitliligi bakimindan insanligin daha 6nce yasadigi devrimsel
donniigiimlerden ayrilmaktadir. Bu calisma, Tirkiye’nin Vizyon 2023 stratejisinin endiistri 4.0 gostergeleri
itibariyle karsilastirilmasini amaglamaktadir. Bu amagla Tiirkiye’nin 2023 vizyonu ile endiistri 4.0 gostergeleri
cergevesinde olusturulan 2025 hedefleri karsilagtirmali olarak belirlenmeye ¢alisilacaktir. Arastirmada Tiirkiye ‘nin
2023 stratejisi ile endiistri 4.0 ekonomilerinin 2025 vizyonu ne élgiide uyusmaktadir sorusu cevaplandirilmaya
calisilacaktir. Arastirma, ikincil veri kaynaklarina dayali gorgiil bir aragtirmadir. Arastirma konunun detayli analiz
edilebilmesi ve sorusunun cevaplandirilabilmesi i¢in Tiirkiye’nin 2023 vizyonu ile dérdiincii sanayi devrimini
yasayan ekonomilerin 2025 vizyonu karsilastirmali olarak ele alinacakti

Anahtar Kelimeler: Endiistri 4.0, Vizyon 2023, Yeni ileri Teknoloji Stratejisi, Sanayi Devrimi

Jel Kod: 014

Comparison Of ""Vision 2023"" And "*New High Technology™
Strategies By Industrial 4.0 Indicators

ABSTRACT

Today there is a revolutionary transformation that is so wide that it includes the transformation of mankind and
the astonishing challenges that especially developed countries have experienced. Today, we are on the verge of
social, economic and political fundamental change. This radical change, which is expressed as the fourth industrial
revolution, is separated from the revolution of humanity in terms of its scope, complexity and diversity. The main
objective of this study is comparison of Turkey's Vision 2023 strategy as industry indicators 4.0. For this purpose,
the industry 4.0 indicators has tried to determine the comparative in terms of Turkey's 2023 vision and target for
Germany 2025. In the study, Turkey's 2023 strategy has tried to determine whether consistent with the 2025 vision
of industry 4.0 economies. Research is an empirical research based on secondary data sources. It has been
constructed with an interpretive approach in order to analyze the research in detail and to be able to answer the
problems. With findings obtained from secondary data sources, Turkey's 2023 vision are discussed in comparison
with the 2025 vision of industry 4.0 economies.

Keywords: Industry 4.0, Vision 2023, New High-Tech Strategy, Industrial Revolution
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OZET

Bu aragtirmanin temel amaci, personel yonetiminden insan kaynaklar1 yonetimine, oradan stratejik insan kaynaklar
yonetimine ve son zamanlarda “yetenek yonetimi”ne evrilen “insan yonetimi” konusundaki retorik degisiminin
“emegin Orgiitsiizlestirilmesi” stratejisiyle iligkili olup olmadigini belirlemektir. Arastirmada s6z konusu retorik
degisimin neo liberal tezler dogrultusunda iiretildigi varsayimindan hareket edilmistir. “Insan y&netimi”
konusunun emek lehine yaniltict bir retorikle sunulmasina ragmen, otuz yillik tecriibe siirecin emek lehine bir
diizenlemeyi degil, aksine emegin Orgiitsiizlestirilmesi amacina hizmet ettigini gostermektedir. Emegin bir
“maliyet 6gesi” olarak goriilmeye devam ettigi varsayimindan hareket eden bu kuramsal aragtirmada, personel
yonetiminden yetenek yonetimine yasanan retorik degisimi emegin orgiitsiizlestirilmesi stratejisi ile iligkili olabilir
mi sorusu cevaplandirilmaya caligilacaktir. Arastirma ikincil veri kaynaklarina dayali gorgiil bir aragtirmadir.
Ikincil kaynaklardan elde edilecek veriler ile konunun detayli olarak analiz edilecek ve arastirma sorusunun
cevaplandirilmaya calisilacaktir.

Anahtar Kelimeler: Personel Y&netimi, insan Kaynaklar1 Yonetimi, Emegin Orgiitsiizlestirilmesi
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Transition From Personnel Management to Human Resource
Management Is an Epistemoplojik Necessityor Is It the Strategy of
Disorganizing Labor?

ABSTRACT

The main purpose of this study is to determine whether the rhetorical change on "human management” evolving
from personnel management to human resource management, strategic human resource management and "talent
management" is related to the strategy of "disorganizing labor". In the research, it was assumed that rhetorical
change was produced in the direction of neoliberal theses. Though "human management” is presented as a
misleading rhetorical in favor of labor, thirty years of experience shows that it serves not to organize favorable
labor, but rather for the purpose of disorganize labor. Based on the assumption that labor continues to be seen as a
"cost element”, this theoretical research will try to answer the question whether the change in rhetoric of talent
management from personnel management can be related to the strategy of disorganizing the labor. Research is an
empirical research based on secondary data sources. The data obtained from the secondary sources will be analyzed
in detail and the research question will be tried to be answered.

Keywords: Personnel Management, Human Resource Management, Disorganizing Labor
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OZET

Iskoliklik nevrotik bir hastalik olmanin yam sira insan yasam kalitesini olumsuz seviyelere ceken bir davranis
seklidir. Her ne kadar tiim isletmeler i¢in iskolik bir ¢alisan tercih sebebi olsa da uzun vadede bir bu davranig kalib1
bireyde saglik sorunlari beraber olmak {izere bir¢ok sorunlara yol agma riskini tasimaktadir. Bu nedenle
iskolikligin yonetilmesi ve kontrol altina alinmasi gerektigi diisiiniilmektedir. Yazimda iskoliklik ile ilgili bazi
ikilemler oldugu goriilmektedir. Bazi aragtirmacilar iskolikligin igini sevme ile iligkilendirirken, Oates (1986) gibi
baz1 arastirmacilar ise iskolikligin alkol bagimlilig1 kadar zararli obsesif bir davranis oldugunu savunmaktadir. Bu
paradoksun tam olarak bir netlik kazandigim sdylemeyiz. Iskolik gergekten kendini ve isini seven kisilerin
olusturdugu bir davranis sekli midir? Yoksa alkol bagimliligina benzetilecek kadar bireye zarar veren bir
bagimlilik midir? Ayrica iskoliklikle ilgili diger bir tartisma konusu iskolikligin normal ¢alisma saatlerinden fazla
calisma olarak tanimlanabilir mi? yoksa iskolikligin aslinda bir davranis sekli mi? Oldugu ile ilgilidir. Bu sorularin
cevabini bulmak icin ¢ok farkli degiskenlerle iskoliklik kavrami incelenmekte ve bu calismalar devam
etmektedir.Calisanlarda igkoliklikle benlik saygisi iliskisinde algilanan orgiitsel destegin aracilik roliinii tespit
etmek amactyla yapilan bu ¢alisma; Corum ilindeki T.C. Saglik Bakanlig1 Hitit University Erol Olgok Egitim ve
Arastirma Hastanesi’nde 1-15 Nisan 2017 tarihleri arasinda gorev yapan 200 personel ile gerceklestirilmistir.
Calismada demografik sorular dahil olmak tizere toplamda 54 soru ve 3 dlgek kullanilmigtir. Calisma soncunda:
orgiitsel destegin isten zevk alma (iskoliklik alt boyutu) ile kendini sevme (benlik saygisi alt boyutu) arasindaki
iligkide, isten zevk alma (igskoliklik alt boyutu) ile 6z-yeterlilik (benlik saygisi alt boyutu) arasindaki iliskide ve ise
giidiilenme hissi (iskoliklik alt boyutu) ile kendini sevme (benlik saygisi alt boyutu) arasindaki iliskide kismi
aracilik rolii oldugu, ise giidiilenme hissi (iskoliklik alt boyutu) ile oz-yeterlilik (benlik saygisi alt boyutu)
arasindaki iligkide aracilik roliiniin olmadigi tespit edilmistir.

Anahtar Kelimeler: iskoliklik, Benlik Saygisi, Orgiitsel Destek, Aracilik Rolii, Hastane

The Role of Mediation Support in The Relationship Between Workholism
and Self Respect

ABSTRACT

Workaholism is known as one of the neuraotic illness as well as a behavior that affects the quality of life. Although
workaholics might be the preference of businesses, this behavior in the long run has the potential to cause many
problems, including health problems in the individual. For this reason, it has been suggested that the workaholics
should be managed and controlled.In the literature, it seems that there are some dilemmas related to labor. Some
researchers associate the work of workaholic with passion and extreme love, while others, such as Oates (1986),
argue that workaholism is as harmful and obsessive as alcoholism. We do not say here that this paradox is exactly
clear.1s the workaholism really a behavior that can be defined as limitless love of work? Or is it an addiction that
harms the individual as much as alcohol addiction? Also, can one define it as over-work than the normal working
hours? or is one’s workaholism actually a behavioral form? In order to find out the answers to these questions, the
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concept of workaholism has been examined with different variables and the research of workaholism is still under
study.The purpose of our study is to determine the role of mediation support in the relationship between
workholism and self respect. The study was held between April 1-15, 2017 with 200 staff done at T.C. Ministry
of Health Hitit University Erol OlCok Egitim ve Arastirmalar1 Hastanesi. A total of 54 questions and 3 scales
including demographic questions were used in the study. As a result, we found a relationship between
organizational support and enjoyment (work-life sub-dimension) and self-liking (self-esteem sub-dimension), a
relationship between work enjoyment (work-life sub-dimension) and self-efficacy (self-esteem sub-dimension) the
subcontracting dimension) and self-liking (self-esteem subscale). Secondly, no mediating role between feelings of
motivation (subconscious of work) and self-efficacy (self-esteem subscale) has been found.

Anahtar Kelimeler: Workaholism, self respect, organizational support, mediation role, hospital
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OZET

Bireylerin dogru bir kariyer se¢imi yapabilmeleri igin, istekleri ile bu istekleri karsilamak adina neye
gereksinimleri oldugunu kiyaslayarak en iyisine ulagmasi gerekmektedir. Bireylerin yeteneklerinin, degerlerinin,
ilgi alanlarinin, bireysel 6zelliklerinin ve giidiilerinin farkinda olmalari, bu farkindaliklarinin netlesmesi ile kariyer
capalar algilart meydana gelmekte ve bu algilari karar kriterleri haline gelmekte, kariyerlerini segerken de bir
tercihte bulunmaktadirlar. Kisacasi, kariyer ¢apasi bireylerin kariyer tutumlarini yonlendirebilmekte ve kariyer
tercihlerinin 6nemli bir belirleyicisi olabilmektedir. Bu arastirmanin amaci, Hitit Universitesi Sungurlu Meslek
yiiksekokulunda okuyan &grencilerin kariyer ¢capalarini belirlemek ve 6zellikle hangi kariyer ¢apasinda daha fazla
yogunlastiklarini tespit etmektir. Ayrica bu aragtirma ile 6grencilerin kariyer ¢apalarinin bazi sosyo-demografik
degiskenlerle olan durumunu da incelemek amaglanmaktadir. Bu kapsamda veri toplama yontemi olarak Hitit
Universitesi Sungurlu Meslek yiiksekokulunda okuyan 230 dgrenciye anket uygulanmustir. Ankette dgrencilerin
kariyer ¢apalarinin belirlenmesinde, Edgar H. Schein (1990)’1n 8 alt boyuttan (teknik/fonksiyonel yetkinlik, genel
yonetim yetkinligi, 6zerklik/bagimsizlik, giivenlik/istikrar, girisimci yaraticilik, hizmete adanma, saf meydan
okuma ve hayat tarzi) ve her bir alt boyutta 5’er ifade olmak lizere toplam 40 ifadeden olusan Kariyer Capalari
Envanterinden ve baz1 demografik 6zelliklere iliskin sorulardan yararlamlmistir. Olgekteki ifadelerin her biri 5' li
Likert olarak hazirlanmigtir. Elde edilen verilerin analizleri ig¢in SPSS programi kullanilmistir. Arastirma
sonucunda, dgrencilerin kariyer ¢apasinin alt boyutlarinda yer alan ifadeleri biiyiik 6l¢lide dogru bulduklari, en
cok saf meydan okuma ve hayat tarzina iliskin ifadeleri dogru bulduklar tespit edilmistir. Ayrica d6grencilerin
kariyer capasinin bazi alt boyutlarina iliskin goriislerinin bazi sosyo-demografik 6zelliklerine gore anlamli bir
farklilik gosterdigi tespit edilmistir.

Anahtar Kelimeler: Kariyer Capalar1, Sosyo-Demografik Faktérler, Meslek Yiiksekokulu Ogrencileri.

An Examination of Career Anchors of Vocational High School Students in
Terms of Demographic Factors

ABSTRACT

In order for individuals to make the right career choice, it is necessary to reach the best by comparing their needs
with what they need in order to meet these needs with their willingness. As individuals become aware of their
talents, their values, their interests, their individual characteristics, their motives and their awareness becomes
clear, perceptions of career anchors exist and these perceptions become decision criteria, they have a preference
when choosing their careers. In short, career anchor can be an important marker for defining careers and for career
preferences. The aim of this research is to determine the career anchors of students studying at the Hitit University
Sungurlu Vocational High School and to determine which career orientation they are more intensely focused on.
In addition, this study aims to analyze their career anchors in the context of some socio-demographic
characteristics. In this scope, a questionnaire was applied to the 230 students who were studying at Hitit University
Sungurlu Vocational High School. In the questionnaire, in determining the career anchors of the students, Career
Anchors Inventory was used, developed by Edgar H. Schein (1990), having 8 sub-dimensions (technical/functional
competence, general management competence, autonomy/independence, security/stability, entrepreneurial
creativity, service and dedication to a cause, pure challenge and life style), comprising of total of 40 expressions
including 5 expressions in each sub-dimension and it was placed some socio-demographic questions in the
questionnaire. Each of expression was prepared on five-point Likert scale. The SPSS program was used to analyze
the data obtained. As a result of the research, it was determined that the students thought expressions in the sub-
dimensions of the career anchors are largely correct and most of them thought pure challenge and lifestyle
expressions are correct. In addition, it was found that the opinions of students about some sub-dimensions of career
anchors differ significantly from some socio-demographic characteristics.

Keywords: Career Anchors, Socio-Demographic Factors, Vocational High School Students.
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OZET

Cin’in Sahra-alti Afrika’da yiriittigii dis politikanin ekonomik boyutu Afrika’nin Cin tarafindan “yeni
somiirgecilik” faaliyetlerine maruz birakildig1 yoniinde yorumlar yapilmasina yol agmaktadir. Cin dis politikasinin
Afrika agiliminin temelini olusturan ve “somiirgecilik” sdylemlerinin yayginlagsmasini saglayan temel sebep Cin’in
bolge iilkeleri ile kurdugu enerji iligkileridir. Sahra-alt1 Afrika iilkelerinin enerji sektorlerine Cin tarafindan yapilan
dev yatirimlarin bdlge iilkelerinin ekonomik ve siyasal yonden Cin’e bagimliliklarini arttirmasi, Cin’in Afrika’da
alternatif gii¢ iliskileri kurmaya c¢alistig1 yoniinde bir tehdit algisinin olusmasina da zemin hazirlamaktadir. Bu
asamada tarihinde ilk kez Afrika’daki kriz bolgelerinde BM Baris Koruma Birlikleri’ne askeri personel ile katki
saglamasi, Cin’in mevcut kiiresel sistemin kurumlarina uyum saglayabilecegini gostermesi acisindan istisnai bir
durum olusturmaktadir. Bu ¢aligmada Cin’in Sahra-alti Afrika’da siirdiirdiigi dis politikasi enerji iliskileri
baglaminda ele alinmistir. Ozellikle Sudan ile Giiney Sudan arasindaki ¢atismalarda petrol kaynaklarmin yogun
oldugu Giiney Sudan hiikiimetine verilen destek Afrika kriz bélgelerinde Cin hiikiimetini yonlendiren temel ilkenin
“enerji arz giivenliginin saglanmasi1” oldugunu gostermektedir.

Anahtar Kelimeler: Cin, Afrika, Enerji, Kriz Bélgeleri, Insani Miidahale.

China’s Energy Policies and Impact on Crisis Areas in Africa

ABSTRACT

The economic dimension of China's foreign policy in Sub-Saharan Africa has led to comments that Africa has
been subjected to "new colonialism" activities by China. The main reason for the expansion of the "colonialism™
narratives is the energy relations which forms the basis of the African initiative of Chinese foreign policy, China
has established with the countries of the region. The enormous investments made by China in the energy sectors
of sub-Saharan African countries to increase their dependence on China from the economic and political point of
view also paves the way for a “perception of threat” that China is trying to establish alternative power relations in
Africa. For the first time in its history, contributing to the UN Peacekeeping Unions with military personnel in the
crisis regions of Africa is an exceptional situation, demonstrating that China can adapt to the institutions of the
current global system. In this work, China's foreign policy in sub-Saharan Africa was discussed in the context of
energy relations. In particular, support for the southern Sudanese government, where oil resources are concentrated
in conflicts between Sudan and the South Sudan, suggests that the basic principle that guided the Chinese
government in the African crisis regions is "to ensure energy supply security".

Keywords: China, Africa, Energy, Crisis Regions, Humanitarian Intervention.
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OZET

Diinya’da ve iilkemizde turizm faaliyetleri giderek yon degistirmektedir. Glinlimiizde insanlar artik tatil amaclh
geziler yapmak yerine, saglik hizmetlerinden faydalanmak amaciyla da ¢ikacaklar1 seyahatleri planlamaktadir.
Tiirkiye bu noktada sifali sulara sahip bir¢ok ile ev sahipligi yapmaktadir. Yalova’da bu illerden biridir. Yalova,
ulagim agisindan Bursa, Istanbul, Kocaeli gibi birgok biiyiiksehire yakindir ve bu biiyiiksehirlere yakin olmasi yerli
ve yabanci turistlerin giiniibirlik ve konaklamali yapacaklar1 gezilerinde bdlgeye ulasimi ve erisimi
kolaylastirmaktadir. Nitekim bu durum, Yalova’nin Marmara Bolgesi’nin stratejik bir noktasinda yer aldigim
gostermektedir. Yalova’nin Tirkiye’de birincil olarak 6nemli ve o6ncelikli kaplicalara (Termal ve Armutlu
kaplicalar1) sahip olmasi, kolay ulasilabilir bir noktada yer almasi saglik turizmine verilen 6nemi arttirmasi
gerekliligini ortaya ¢ikarmaktadir. Calismanin amaci, segilen bolgenin termal kaynaklarinin tanitiminin yapilmasi,
saglik turizmi faaliyetlerinin incelenmesi ve bu alandaki son durumunun analiz edilerek oneriler gelistirilmesidir.
Yalova’daki termal saglik turizminin bilinirliginin ve ¢ekiciliginin arttirilmasinin ayni zamanda bdlge ekonomisine
ve kalkinmasina da katk: saglayacagi diistintilmektedir.

Anahtar Kelimeler: Saglik Turizmi, Termal Turizm, Saglik Yénetimi, Turizm Isletmeciligi
Thermal Health Tourism in Turkey: The Case of Yalova

ABSTRACT

Tourism activities in the world and our country are gradually changing direction. Today, people are planning trips
to take advantage of health services instead of making holiday trips. Turkey is home to many with the healing
waters at this point. It is one of these cities in Yalova. Yalova is close to many big cities such as Bursa, Istanbul
and Kocaeli in terms of transportation and facilitates access and access to the region in the sightseeing that domestic
and foreign tourists will be doing day trip and accommodation. As a matter of fact, this situation shows that Yalova
is at a strategic point of the Marmara Region. Yalova in Turkey to the primary as important and priority spa
(Terrmal and Armutlu thermal springs) has, to increase the emphasis on health tourism to take place in an easily
accessible point reveals the necessity. The aim of the study is to promote the thermal resources of the selected
region, to examine the health tourism activities and to develop the suggestions by analyzing the latest situation in
this area. It is thought that increasing the awareness and attractiveness of thermal health tourism in Yalova will
contribute to the regional economy and development at the same time.

Keywords: Health Tourism, Thermal Tourism, Health Management, Tourism Management
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Devrinin Karar Zamani: Ardilin Egitim Ekseninden Bir Analiz (84)
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OZET

Aile sirketlerinde devamlilik ve siirdiiriilebilirlik, pek ¢ok faktore baghdir.. Aile sirketleri yazininda, dnciil, ardil,
ailesel faktorler, is ve ¢evre ortami ve yonetim devir siireci planlari basariy: etkileyen baslica faktorler olarak
goriilmektedir. Bu ¢alismanin temel amaci, aile sirketlerinde, Handler (1990) tarafindan modellenen dort agsamali
yonetim devir siirecinde, 6nciilden ardila gergeklesen yetki devrinin karar asamalarini, ardilin egitimi ekseninden
analiz etmektir. Ayrica, yetki devrinin karar agamalarini etkileyen faktorlerin ve ardilin yonetim devir siirecinde
aldig1 egitimin tiirlerinin ve yogunlarinin belirlenmesi de aragtirmanin amaglarindandir. Yapilan bu ¢alismada,
nitel arastirma yontemlerinden, yar1 yapilandirilmis derinlemesine goriisme yontemi kullanmilmistir. Bu amagla,
Ankara OSTIM bolgesinde faaliyet gosteren, 5 aile sirketinin, dnciillerinden ve ardillarindan veriler, yiizyiize
gorisme yontemi ile toplanmistir. Elde edilen bulgulara gore, ardilin, yonetim devir siirecinin dort agamasinda
aldig1 egitimin tiirleri ve yogunluluklar1 farklilagmakta ve ardilin egitim siireci, onciiliin yetki devri karar
asamalarini etkilemektedir. Calismada, 6nciil tarafindan ardila yapilan yetki devrinin gergeklesmesi ardilin egitimi
cercevesinde modellenmektedir.

Anahtar Kelimeler: Aile Sirketleri, Yonetim Devir Siireci, Yetki Devri, Yeni Kusak, Ardil Egitimi

Decision Time of Authority Transfer Between Generations in the Process of
Transferring the Management of Family Businesses: An Analysis From the
Educational Axis of Successor

ABSTRACT

Continuity and sustainability in family businesses depend on many factors. The predecessor, the successor, familial
factors, business environment and the succession process plans are considered as the main factors affecting
continuity in the family business’ literature. The main purpose of this study is to analyze the decision stages of the
transfer of authority in the four-phases succession process modeled by Handler (1990), through the training of the
successor. The factors affecting the decision stages of the transfer of authority and the types and intensities of the
successor’s training takes during the succession process are also aims of the study. The preferred method of study
is the semi-structured interview method, which is one of the qualitative research methods. The data from
predecessors and successors of five family businesses operating in OSTIM region of Ankara were collected by
way of face to face interview. According to the findings, the type and intensity of successor’s training is
differentiated in four-phases succession process and it affects the decision stages of the transfer of authority. In
this study, the decision stages of the transfer of authority modeled on the successor’s training.

Keywords: Family Businesses, Succession Process, Authority Transfer, New Generation, Successor Education
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OZET
Bu caligmada Psikolojik siddet (mobbing) ve orgiitsel sessizlik arasindaki iligki arastirilmigtir. Psikolojik siddet
orgiit icinde gerilime yol acan ve bu baglamda is doyumunu olumsuz etkileyen bir siiregtir. Bu
baglamdacaliganlarin is ortamlarinda yasadiklart sikintilarin nedenleri belirlenmeye c¢aligilmigtir. Caliganlarin
igyerlerinde yasadiklart olumsuz davranislar karsisinda nasil tepki verdikleri ve ne sekilde sorunlarla
karsilastiklarin1 anlamaya ve ayrica is yerlerinde yasanan sikintilarin 6niine gegilmesini hedefleyen uygulamalarin
gelismesine katki saglamak amaglanmistir.Genglik Hizmetleri ve Spor Il Miidiirliigii’'nde 22 katilimciya yapilan
bu caligma da psikolojik siddet ve drgiitsel sessizlik kavramlarinin nedenleri ve alinmasi gereken 6nlemlerle ilgili
olarak katilimcilarin algilarimi, fikirlerini ve deneyimlerini belirlemek amaciyla nitel aragtirmalarda kullanilan
amacli orneklem yontemlerinden en yaygmn olan kartopu ornekleme teknigi kullanilmistir. Olgu bilim ile
desenlenmis olup, yapilan goriismeler betimsel analiz yapilarak degerlendirilmistir. Yar1 yapilandirilmig goriigme
formunda yer alan 15 sorunun 5 tanesi demografik bilgilerle, 10 tanesi de psikolojik siddet ve 6rgiitsel sessizlik ile
ilgilidir. Arastirma deseninde sorular kolay, net ve yonlendirilemeyecek sekilde agik uglu sorular olarak ifade
edilmistir.
Arastirma sonucu gostermektedir ki bireyler ¢alistiklart kurumda psikolojik siddete maruz kalmaktadirlar. Gelecek
kaygilarindan dolay1 isten atilma korkusu ve gegim sikintis1 yasayacaklarini diisiinmeleri nedeniyle kendilerine ve
is arkadaglarina yapilan bu siddete karsi sessiz kalmaktadirlar. Bu durumdakien 6nemli yonetsel faktor olarak
yoneticilerden gelebilecek olumsuz geri bildirimlerin olmasi, en 6nemli orgiitsel faktorler olarak da adaletsizlik ve
gruplasmalarin olacagimin diisiiniilmesidir. Issiz kalma olgusunun var olmasi ise bireysel faktdrlerden en
onemlisidir.
Anahtar Kelimeler: Psikolojik siddet, rgiitsel sessizlik, is doyumu.

The Relationship Between Psychological Violence (Mobbing) And
Organizational Silence: A Qualitative Study

ABSTRACT

In this study, the relationship between psychological violence (mobbing) and organizational silence was
investigated. Psychological violence has been identified as a process that causes tension within the organization
and negatively affects job satisfaction. In this context, it is aimed to define the reasons for employees' difficulties
in the workplace. It is aimed to understand how workers react to negative behaviors they encounter in their
workplace and what kind of problems they encounter and also contribute to the development of applications aimed
at preventing the troubles in the workplace. In this study consisting of 22 participants in the Youth Services and
Sport Provincial Directorate snowball sampling technique, the most common purposeful sampling method used in
qualitative research, was used to identify participants' perceptions, ideas and experiences regarding the causes of
psychological violence and organizational silence and the precautions to be taken. It is designed with
phenomenology and interviews were evaluated by descriptive analysis. 5 questions out of 15 questions in the semi-
structured interview form are related to demographic information and 10 questions are related to psychological
violence and organizational silence. In the research design, questions are expressed as open-ended questions that
are easy, clear and can not be guided.

The research shows that individuals are silent about this violence towards themselves and their colleagues because
they are afraid of being dismissed because of future worries and they think they will have financial problems. The
most important managerial factor in this situation is that they may have negative feedback from the managers and
the most important organizational factors are thought to be injustice and grouping. The idea of being unemployed
is the most important individual factor.

Key words: Psychological violence, organizational silence, job satisfaction.
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OZET

Son bir ka¢ yilda arastirmaya baslanan boreout sendromu kavrami, ilk olarak 2007 yilinda Rothlin ve Werder
tarafindan “Boreout! Overcoming workplace Demotivation” kitabi ile ortaya atilmigtir. Bore out sendromu ¢aligan
bireylerin, is yerlerinde fazla is ylikiimliiliigii olmamasindan kaynakli i yerlerinde yasamis olduklari sendromdur.
Bu kavram(Burn Out Sendrom) tiikenmiglik sendromunun tam zit karsiti ile karsimiza ¢ikmaktadir. Duygusal
tilkkenmede bireyler, fazla is yiikiiniin olmas1 ve kendilerin bu yiik karsisinda strese girip basa ¢ikamama sonucu
ortaya ¢ikmaktadir.Bore Out sendrom da kisilerin yeteneklerini tatmin etmemesi veya yetersiz kalmasi sonucu
yasanmaktadir. Bu kavramu orgiitler igerisinde incelendiginde ise baglilik konusunda, bireyleri etkilemektedir. Ise
baglilik ise calisan bireylerin orgiit igerisinde kalmak icin hissettigi pozitif diisiince olarak tanimlanmistir. Bu
calismanin amaci, kamu kurumlarinda boreout ise baglilik iizerinde etkisi ve cinsiyet diizenleyici roliinii
aragtirmaya yoneliktir. Calismada ilk olarak boreout sendromu kavrami ve ise baglilik kavramlari hakkinda
literatiir taramasi yapilarak, caligma ile ilgili hipotezler gelistirilmistir . S6z konusu ¢alismaya Aksaray, Konya ve
Ankara illerinde bazi ilgelerde kamu ¢aligsanlarina bir bir anket dagitilarak toplanmistir. Aragtirmaya toplamda
286 kamu personeli katilmistir. Toplanan anket verileri kapsaminda veriler SPSS ve AMOS analiz programinda,
frekans, giiveninirlik, korelasyon, regrasyon gibi analizler uygulanmigtir. Bu ¢aligma ile is ortaminda bireylerin
boreout sendromu yasama diizeyleri, ise bagliliklar1 ve bu durumun cinsiyet {izerindeki diizenleyici rolii
incenlenip, literatiire ve orgiitlere katki saglamak, ¢esitli goriis ve Onerilere yer vermeyi amaglamaktadir.

Anahtar Kelime: Boreout Sendromu, Ise Baglilik, Cinsiyet Anadolu

The Moderating Role of Gender on the Relationship Between Boreout and
Work Engagement

ABSTRACT

The term boreout was coined by Rothlin and Werder (2008) in their work labeled ‘Boreout! Overcoming workplace
Demotivation’. Boreout entails the absence of meaningful tasks and lesser workload rather than the presence of
stress. This concept is the opposite off burnout, as burnout is characterized by heavy workload and work stress.
The conception here is that, a demotivated employee is not lazy rather an individual who has lost interest in his/her
work, in other words, employees perceive their work as insignificant and of little importance. Thus, the concept
“Boreout” seems to be a determinant for work engagement. Work engagement denotes a positive, fulfilling, work-
related state of mind that is characterized by vigor, dedication, and absorption. This study investigates the impact
of Boreout on work engagement, and the moderating role of gender on the relationship on employees working in
public offices in Aksaray, Konya and Ankara. A total number of 286 employees participated in the study, the data
was analyzed with IBM SPSS AMOS program. We diagnose how Boreout affects the level of employee work
engagement, and how this effect varies among male and female workers. In doing so, we offer several managerial
and theoretical implications

Keywords : Boreout, Work Engagement, Gender, Central Anatolia

115



International EMI Entrepreneurship and Social Sciences Congress, 27-29 April 2018, Lefkosa

Universite Ogrencilerinin Atatiirk ilke Ve Inkilap Tarihi Derslerine
Yénelik Tutumlarinin Bazi Demografik Degiskenler A¢isindan Incelenmesi
(87)

Hiilya UFUK
Lefke Avrupa University, Department of Educational Administration and Supervision
hufuk@eul.edu.tr

OZET

Tarih kavrami bireyler iizerinde ulusal kimligin sekillenmesinde, vatan ve millet sevgisinin olusturulmasinda ¢ok
o6nemli bir yer tutmaktadir. Bireylere geg¢misleri, gegmiste yasanilan savaslar ve kahramanliklar 6gretilerek
nereden geldiklerini bilen bilingli nesil olusturulmaya ¢alisildig1 icin okullarda okutulan Atatiirk ilke ve Inkilap
tarihi dersleri de ¢cok 6nemli bir iglev gormektedir. Bu ders ile 6grenciler bilingli hale getirilerek, kendileri i¢in
daha giizel ve refah icerisinde yasanilas1 bir gelecek insa etmeleri amaglanmaktadir. Atatiirk ilke ve Inkilap tarihi
dersinin genel amagclar1 arasinda Tiirkiye Cumhuriyeti’nin siyasi, sosyal, kiiltiirel ve ekonomik gelismesindeki
yerini kavratarak 6grencilerin laik, demokratik, ulusal ve ¢agdas degerleri yasatmaya istekli olmasini saglamak,
geemis, bugiin ve gelecek arasinda kdprii olusturmak, Tiirk tarihini ve Tiirk kiiltiiriinii olusturan temel 6gelerin
gelistirilmesi ve korunmasinda sorumluluk almalarmi saglamak, milli kimligin korunmasimi saglamak, Tiirk
milletinin diinyadaki yerini ve insanliga olan hizmetlerini kavratmak, baris, hosgorii, karsilikli anlayis ve
demokrasi kavramlarimin 6nemini kavratmak ve Tiirk dilini dogru kullanma becerisini olugturmak bulunmaktadir
(MEB, 2007). Ancak son yillarda iiniversitelerde okutulan Atatiirk Tlke ve Inkilap tarihi derslerinin uzaktan egitim
olmasi ile birlikte 6grencilerde derse karsi ilgisizlik ve isteksizlik olustugu gozlemlenmektedir. Bu ilgisizlik ve
isteksizligin var olup olmadigin1 ortaya koymak amaci ile iiniversite dgrencilerine Atatiirk ilke ve Inkilap Tarihi
dersi tutum dl¢egi uygulanmustir. Olgek sonucunda elde edilen veriler analiz asamasindadar.

Anahtar Kelimeler: Atatiirk ilke ve inkilap Tarihi Egitimi, Uzaktan Egitim, Ogrenci Tutumlari

An Investigation Of University Students Attitudes With Some Demographic
Variants To Ataturk's Principles And Revolutionary History Courses

ABSTRACT

The concept of history takes a very important place in the formation of national identity and national and ethnic
love. Atatiirk's Principles and Revolution History lessons, which are taught in schools, have a very important
function as they are trying to create a conscious generation that knows the past, past wars and heroisms and where
they come from. With the help of this lesson, students are aimed to make a lively future with more beautiful and
prosperous for themselves. Within the general aims of Atatiirk's Principles and History lessons can be summarised
as follows: Teach the political, social, cultural and economic development of Turkish Republic and Turkey;
comprehend students, secular, democratic ensure that willing to live in national and contemporary values, past,
present and to create a bridge between the future and the history of Turks and Turkey; to understand the importance
of the concepts of peace, tolerance, mutual understanding and democracy and to make use of the Turkish language
correctly; to provide the protection of the national identity; to make the Turkish people understand their place in
the world and its services to humanity, to make them take responsibility in the development and protection of the
basic elements constituting the culture (MEB, 2007). However, in recent years, Atatiirk's Principles and Revolution
History courses taught at universities have been distant education, and students are observed to be irresponsible
and reluctant towards the class. In order to determine whether there is indifference and reluctance to Atatiirk's
Principle and Revolution History lessens the Atatiirk's Principles and Revolution History Attitude Scale scale was
applied to university students. The data obtained at the end of the scale is in the analysis phase.

Keywords: Atatiirk's Principles and Revolution History, distant education, student, attitude
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OZET

Tiirk Medeni Kanununa gore; baba kelimesinin biyolojik olarak tagidigi anlam,bir erkegin bir kadina sperm vererek
bir cocugun diinyaya gelmesinde rol almasidir. Babalik rolii bebegin dogumuyla birlikte aktif olarak baslar. Her
iki cinsiyete sahip olan bebekte de, yasaminin daha ilk yillarindan itibaren anne-babalarindan cinsiyetine uygun
tutum, ilgi ve davranislar1 5grenmeye baslarlar. Ilk etapta cinsiyetine uyumlu oyuncak ve kiyafetlerle baslayan bu
maraton daha sonra ayni cinsiyetteki ebeveynin model olarak benimsenmesiyle devam etmektedir. Etraftakilerin
yonlendirmesine belirli bir zaman sonra karsilik vermeye baglayan bebek, hem cins modellerini taklit etmeye,
cinsiyetine uygun aktiviteleri benimsemeye baglar.Bu siire¢ basladiginda bebegin varolusundan getirdigi genetik
farkliliklarin {izerine sosyallesme asamasinin farklar1 da eklenerek kadin ve erkek cinsiyet rolleri belirginlesmeye
baglar. Bu dénemde bebegin rol alabilecegi bir babanin var olmasi bebegin gelisim siirecinin saglikli ve hizli
ilerleyisine olumlu katkilarda bulunmaktadir (Kuzucu,2011). Yann Queffelec’in “’Barbar Diigiinler’” romaninda
sevdigi adam tarafindan tecaviiz ugrayan Nicole ve tecaviiz sonucunda diinyaya gdzliniin agti§1 andan itibaren
anne nefretiyle karsilasan Ludovic adinda bir erkek cocugun hikayesine deginilmektedir. Cok korktugu annesinden
bir an olsun vazgegmeyip annesine kavusabilmek icin her yolu deneyen erkek cocugun hayati eserde
yansitilmaktadir. Tecaviiz,toplumda sik goriilmekle birlikte kadinin erkek tarafindan cinsel ve fiziksel siddete
maruz birakilmasiyla agiklanmaktadir. Istenmeyen bir bebek olarak diinyaya gelen Ludovic’in hi¢ varolmayan
baba ile 6zdeslesme cabasi psikanalitik olarak degerlendirilecektir.

Anahtar Kelimeler: Kayip baba ,babasizlik, tecaviiz, babanin yok olmasi, babasiz dogum

ABSTRACT

According to the Turkish Civil Code; the biological meaning of the father's word is that a man takes a child's role
in the world by giving sperm to a woman. The role of fatherhood starts actively with the birth of the baby.
Beginning from the first years of life, both babies with both sexes start to learn attitudes, interests and behaviors
that are appropriate for their parents. This marathon, which started with toys and clothes compatible with the sex
in the first place, continues with the adoption of the same sex parent as a model. The baby, beginning to respond
after a certain period of time, begins to imitate both gender models and embraces gender-appropriate activities. At
the beginning of the process, the gender roles of women and men begin to become evident by adding to the
differences in socialization over the genetic differences brought about by the baby's existence. The existence of a
father in which the baby can take part in this period has positive contributions to the healthy progress of the baby's
growth process (Kuzucu, 2011). The story of Yann Queffelec's Nicole, who was raped by the man she loves in the
novel "Barbarian Weddings", and the story of a boy named Ludovic, who has been faced with mother hatred from
the moment he opened his eyes to the world as a result of rape. It is reflected in the life of a male child who has
tried everything in order to get back to his mother without giving up for a moment. Rape is common in the society
and is explained by the sexual and physical abuse of women by men. The struggle to identify Ludovic with the
father who has never existed as an unwanted baby will be considered psychoanalytic.

Keywords: Lost father, fatherlessness, rape, the destruction of father, fatherless exsistance
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ABSTRACT

This study addresses the issue of the competition between the United States and Russia in the Middle East. It
begins with a conceptual and theoretical framework that clarifies the meaning of competition in international
relations and provides the most important theories and approaches that explain this phenomenon. The study then
examines the most important aspects which the two powers are competing for in the Middle East. These aspects
include: geopolitical field, energy field and arms race. To better understand the US-Russia competition in the
Middle East, the current Syrian crisis is taken as a case study. The investigation shows that the attitudes of the
United States and Russia have been contradictory and disagreeable in Syria. The strategic interests and objectives
that one party seeks to achieve are contrary to the interests and objectives of the competing party. As a final result,
the study proved that what is happening in Syria represents the sharp competition between the United States and
Russia which can be considered as an extension of their broader competition in the Middle East region. Also, since
Syria holds a significant position in the region in strategic, economic, and energy terms, the possibility of reaching
a complete solution depends on the compatibility of visions and attitudes between the two major powers and this
is unexpected to be accomplished in the near future.

Key Words: Midle East, Competition, Syria, US, Russia
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OZET

Okumak, tilavet etmek, telaffuz etmek gibi sozliik anlamlar1 olan kiraat, Kur’an kelimelerin yapilarinda ve eda
keyfiyetlerinde meydana gelen farkliliklardir. Bu farkliliklari ravilerine nispet ederek bildiren ilme de kiraat ilmi
denilmektedir. Kiraat ilmi konu olarak, Kur’an kelimelerinin okunus ve eda edilis bi¢imini, ittifak ve ihtilaf
yonleriyle rivayet edilen her vechi nakledenin kendisine dayandirarak incelemektedir. Ana temasi bu olmakla
birlikte, kiraatin ¢esitleri, kiraat ilminin tarihi ve ekolleri de bu ilmin konusu igine girmektedir. Kiraat ilmi kiraat
imamlar tarafindan okunan ve Hz. Peygamber’e kadar ulasan sahih kiraatlari, zayif ve mevz( olanlarindan
ayirarak 6gretmeyi hedeflemektedir. Islami ilimler icerisinde ortaya ¢ikisi ve dnemi bakimindan 6ncelige sahip
olan kiraat ilminin Kur’an’in niizGluyla birlikte basladigimi séylemek miimkiindiir. Tebligimizde belirtilen
hususlarla birlikte kiraat ilminin ortaya ¢ikis nedenleri vahyin inisi, yedi harf ruhsati, Hz. Osman’in (r.a.)
Mushaflari istinsahi gergevesinde ele alinacaktir. Ayrica kiraatlerin tedvini, kisimlari, kiraat imamlari, belli bash
kiraat eserleri, kiraat uygulamalarinda takip edilen tarikler ve mesleklerden de bahsedilecektir. Bir ayet iizerinde
kiraat farkliliklart uygulamali olarak gosterilecektir.

Anahtar Kelimeler: Kiraat [Imi,Kiraat Tarihi, Tedvin, Tarik, Yedi Harf.
The Science of Recitation and The History of It

ABSTRACT

The recitation which is the dictionary meanings such as reading, thinking reading, pronouncing are the differences
that occur in the constructions of the Qur’anic words and in the readings of the Qur’an. It is said that the science
that tells these differences in proportion to their narrative is recitation also. The science of recitation investigates
the reading of the Qur’an and every readings narrated in alliance and disagreement as a subject by basing
themselves on the transmission. With this being the main theme, the types of qiraah, the history of science of qiraah
and the schools of it are included in this issue of province. The Science of recitation aims to teach authentic readings
which are read by the scholars of recitation and reach to Prophet by separating from weak and canard readings. It
is possible to say that The science of recitation which has the priority in terms of emergence and importance in
Islamic scholarship begins with the Qur’an’s stroke. In our comminique, With the matters stated the reason of
origin of recitation, the stroke of relevation, ahrufus saba and Osman’s Moshafs will be handled within the
framework of them. It will also talk about the codification of the recitaion and the chapters of it, the qiraah imams,
the mayor works of the recitation, the methods followed in the practice recitation and the profession of it. The
differents of recitation will be show on a verse practical.

Key Words: The Science of Recitation, The History of Recitation, Codification, Tariq, Al-Ahrufu’s-Sab’a (Seven
Letters).
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OZET

Moda iiriinlerinin uygun fiyat ve diisiik kalitede tiiketiciye sunulmasi tiiketicinin hizli moda iiriinlerine yonelik
tutumunda etkisi olmaktadir. Tutumlar ise satin alma niyetini yonlendirmektedir. Bu ¢alismada tutumu yonlendiren
moda giyim ilgilenimi, diisiikk fiyat algisi, algilanan kalite, moda yasam tarzi, egsiz olma istegi ve sosyal risk
faktorleri temel alinarak, hizli moda {irlinlerine yonelik tutumun satin alma niyeti iizerinde etkisini agiklamak
amaglanmigtir. Caligmanin uygulamasi, Mersin University’nde gorev yapmakta olan akademik ve idari personele
uygulanan 420 anket sonucunda elde edilen verilerle gergeklestirilmistir. Anket yoluyla elde edilen verilere
tanimlayicr istatistiksel analizler, T-Testi, ANOVA, basit dogrusal ve ¢oklu regresyon analizleri kullanilmstir.
Arastirmanin analizleri sonucunda, algilanan kalite, diisiik fiyat algisi, moda giyim ilgilenimi, essiz olma istegi ve
sosyal riskin hizli moda iirtinlerine yonelik tutum iizerinde anlamli bir etkiye sahip oldugu ortaya ¢cikmistir. Moda
yasam tarzinin ise hizlt moda tiriinlerine yonelik tutuma anlamli bir etkisi olmadig1 sonucuna ulagilmistir. Hizli
moda iiriinlerine yonelik tutumlarin da satin alma niyeti tizerinde anlamli bir etkiye sahip oldugu belirlenmistir.

Anahtar Kelimeler: Hizli Moda Kavrami, Hizli Moda Uriinlerine Yénelik Tutum, Satin Alma Niyeti, Moda
Yasam Tarzi, Moda Giyim Ilgilenimi, Sosyal Risk, Essiz Olma Istegi, Diisiik Fiyat Algis1.

The Investigation of The Effect of The Attitudes Towards Fast Fashion
Products on Purchasing Intent

ABSTRACT

Offering fashion products at affordable prices and at low quality is effective in the consumer's attitude towards fast
fashion products. Attitudes directs the intention of buying. The aim of the study is to explain the effect of attitude
towards fast fashion products on the intention to purchase, based on fashion clothing involvement, percevied low
price, perceived quality, fashion lifestyle and social risk factors directing attitude. A survey was conducted on 420
academic and administrative staff at Mersin University.Descriptive analysis, T-test, ANOVA, simple regression
and multiple regression analysis were used on the data obtained through surveys. As a result of the analysis of the
research, it was revealed that the perceived quality, percevied low price, the fashion clothing involvement, need
for uniqueness and the social risk have a significant effect on the attitude toward the fashion products. Whereas
the fact that fashion lifestyle factor is not effective in the attitude towards fast fashion products has been reached.
Attitudes towards products in the fast fashion also have a significant effect on the intention to purchase.

Keywords: Fast Fashion Concept, Attitude Toward Fast Fashion Products, Purchase Intention, Fashion Life Style,
Fashion Clothing Involvement, Social Risk, Need For Uniqueness, Perceived Low Price.
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ABSTRACT

Nowadays, companies want to get involved in markets they entered, local firms are forced to compete with stronger
international companies and face the threat of being forced out of the market. At this point, the impact of product
innovation on brand perception is at the point of changing consumers' habits. The effects can also be seen in the
staff of the company implementing the innovation. In this study, it is aimed to examine the opinions of the staff of
the companies applying successful product innovation about the company and the brand perception of the
company. In line with this main objective, the focus group discussion was held with the staff of a company that
implemented Product Innovation in Istanbul province and data were collected. The research was conducted as an
exploratory research. As a result of the study, product innovation was found to be positively reflected in company
employees who successfully implemented innovation. In addition, this positive effect is reflected in the positive
sense of the employees' brand perception, and it is reflected not only in this but also in the positive motivation of
the employees.

Keywords: Product Innovation, Brand, Brand Perception, Employee Motivation
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OZET

Toplumsal duyarliligin artmasiyla birlikte son yillarda engelli bireylerle ilgili farkli disiplinlerde yapilan
caligmalara siklikla rastlamaktayiz. Engelli bireylerin topluma kazandirilip istihdam edilmesine yonelik farkli
projeler ve calistaylar giin gegtikce artmaktadir. Tiim bu projelerin ortak noktasi da engelli bireylerin
iyilestirilmesinde sanat terapisinin kullanildig1 gercegidir. Engelli ve yasl bireylerin psikolojik olarak tedavisinde
sanat terapisinin Onemi azimsanmayacak kadar ¢oktur. Engelli bireylerin topluma kazandirilmasi ve uyumu
stirecinde devlet ve 6zel kurumlarin yaninda Avrupa Birliginin destekleriyle 6nemli projeler hayata gegirilmistir.
Bu projelerden biri de Antalya’da “Goniilden Agan Cigekler” engelli dgrenci seramik calistayidir. Kepez
Kaymakamlig1 ve Kepez Belediyesi ilge Milli Egitim Miidiirliigii tarafindan Kepez Isitme Engelliler ilk Ogretim
Okulunda, Avrupa Birliginin destegiyle bolgedeki 480 engelli 6grencinin i¢ine alindigi bu seramik ¢alistayi, belirli
bir konu kapsaminda yapilmistir. Sanat terapisinin, engelli bireyler {izerindeki hem psikolojik hem de fiziksel
iyilestiriciligi bu seramik calistay1 ile uygulamali olarak goriilmistiir. Bu bildiride kullanilan veriler, 480
Ogrencinin seramik c¢aligtay1r sirasinda gosterdigi olumlu sonuglar ile birlikte, sézel ve gorsel verilere
dayanmaktadir. Ayrica bu proje sonucunda Ogrencilerin yaptigi seramiklerden olusan bir pano uygulamasi
yapilmistir.

Anahtar Kelimeler: Seramik Calistay1, sanat terapisi, engelli 6grenciler

The Importance Of The Art Therapy For “Disabled Indivuduals'
Psychology and “The Disabled Students' Ceramic Workshop” Example

ABSTRACT

Due to the increase of the communal sensitivity we often come across with the workings in different disciplines
relating to the disabled individuals.Day by day different projects and workshops are increasing in the way of
bringing the disabled individuals in society via employment. The common point of all these projects is the fact that
the art therapy is used to remedy the disabled individuals.The importance of the art therapy shouldn't be
undervalued in the psychological treatment of the disabled and the elderly individuals.During the processes of
bringing the disabled people in and their adoptation to the society, the important projects are put into practice with
the support of the goverment and private institutions as well as the European Union.One of the projects is "The
flowers blossemed from the soul"(Goniilden Agan Cigekler") which is disabled student ceramic workshop in
Antalya.This ceramic workshop which contains 480 disabled students in the region in one particular content with
the cooperation of Kepez District Administrative Office and the National Education Directorate Of Kepez
Municipality as well as the European Community has been made in Kepez Hearing Impaired Primary School.Both
the psychological and the physical remedies of the art therapy have been observed practically on disabled
indivuduals with this ceramic Workshop.The datas used in this article are based on oral and visual datas as well as
on the positive results 480 students showed during their ceramic workshop.Also at the end of this project a wall
panel practice has been made which is based on the ceramics the students made. The ceramic came out is a tree
made of flowers which is designed on a place and can be seen by people.

Key Words: Ceramic workshop, art therapy, disabled students.
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OZET

Lojistik, kiiresellesmenin etkisi, gelisen teknoloji ve artan niifusa paralel olarak 6nemi artan bir kavramdir. Lojistik
hakkinda yeterli bilgi sahibi olunmamasindan dolay1 yalnizca tagimacilik faaliyeti olarak bilinmektedir. Ancak
lojistik yonetimi {iriiniin yalnizca tasinmasi degil, iiriiniin {iretiminden baglayarak, {irliniin tiiketiciye hatasiz bir
sekilde ulastirilmasini saglayan tiim faaliyetleri kapsamaktadir. {1k calisma 6rnekleri askeri alanda yapilmis olsa
da lojistik hayatimizin her alaninda etkilidir. Stratejik Lojistik Y dnetim ise ihtiya¢ duyulan {iriinii istedigimiz anda,
yerde ve kosulda, en hizli ve en ucuz sekilde temin edilmesini saglayan bir siiregtir. Miisteri memnuniyetini
arttirmasinin yaninda, igletmelere dnemli bir rekabet avantaji da saglayarak, isletme verimliligini ve karliligin
olumlu etkilemektedir. Ayrica kaynak israfinin 6niine gecerek, kaynaklarin siirdiirebilirligini saglamayi da
amaclamaktadir. Tirkiye’nin bulundugu jeopolitik ve cografi yapisi ile yapilan iigiincii hava liman1 ve koprii,
gelistirilen hizli tren projeleri sayesinde Tiirkiye lojistik iis olma yolunda ilerlemektedir. Bu ¢alismada amac,
Stratejik Lojistik Yonetimi ile ilgili literatiir arastirilmasi yapilarak, gelisimi hakkinda teorik bir ¢ergeve cizerek,
Tiirkiye’deki lojistik yonetiminde gelismelerin neler olduguna dikkat ¢ekerek stratejik dnemini vurgulamaktir.

Anahtar Kelimeler: Lojistik, Strateji, Tiirkiye’de Lojistik Yonetimi

Developments In Logistic Management In Turkey: A Strategic Point Of
View

ABSTRACT

Logistics is a term gaining more importance paralel to the effect of globalization, developing technology and
increasing population. Due to the lack of information on logistics it is only known as a material transportation
operation. However, logistics covers not only the transportation of the product but any type of operation from the
production of the product to its delivery to the consumer. Although first concieved in the military, logistics is
effective in all areas of our life. Strategic Logistics Management is an operation that enables the product needed
to be supplied whenever, wherever and in all conditionsin the fast estand cheapest way. In addition to increasing
customer satisfaction logistics also provides an important competitive advantage to companiesand positively
affects operational efficiency and profitability. Furthermore, by preventinga waste of resources, logistics also aims
to provide sustainability of resources. Due to the geopolitical and geographic structure of Turkey, thanks to third
airport, bridge and fast train projects. Turkey is on its way to becoming a logistical hub. The purpose of this study
is to search the literature about strategic logistics management and draw a theoretical framework around the
definition, importance, development and current place of logistics, and attract attention to what and the logistical
developments in Turkey and emphasize their strategic importance.

Keywords: Logistic, Strategic, Logistics Management in Turkey
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OZET

Giliniimiizde dinsel, kiiltiirel, etnik, sosyal, estetik bir simge olarak kullanilan taki, ¢esitli degisikliklere ugrasa da
tarihin her doneminde insanin yasaminda bir yer alarak Onemini silirdiirmiistiir. Yerlesik hayata gecildigi
donemlerde, dogaiistii giiclerden korunma icgiidiisii ile bolluk, bereket, saglik, sifa, korunma gibi ihtiyaclarin
kavramlarin ortaya ¢ikmasiyla birer ugur objesi, tilsim, muska olarak ¢ikan ilk takilar; tarih igerisinde evirilerek,
giiniimiize kadar varliklarini siirdiiriip, kiiltlirlerarasi iletisimde etkili rol oynamislardir.

“Fatma’nin Eli”, Miisliimanlar tarafindan nazara veya kétiiliiklere karsi bir koruyuculuguna inanilan bir nazarliktir.
“Fatma” ismi, Hz. Muhammed’in kiz1 Fatma’y1 simgelemekte olup, el motifi ise sadakati ve bereketi sembolize
etmektedir. Giinlimiizde ¢ok cesitli kullanim alanlarinda yer alan bu motif, taki sanatinda da g¢ok sik
kullanilmaktadir.

Bu ¢alismada gegmisten glinlimiize Miisliiman ugur objesi olarak simgelesen “Fatma’nin Eli” nin giiniimiiz taki
sanatina yansimalari, ge¢cmisteki bigimsel ve sembolik o6zelliklerinin korunup endiistriyellesmis bir nesneye
doniigsme siireci irdelenmisgtir

Anahtar Kelimeler: Taki, Motif, Ugur, Fatma’nin Eli, Din
Luck Charm for Muslims: “Hand of Fatima” and Effect of Jewelry

ABSTRACT

In today's world jewelry used as a symbol of religious, cultural, ethnic, social and aesthetics even though it has
passed through various changes it still continues its importance by taking a place in the life of mankind and every
period of history. In the era of settled life with the emergence of concepts such as the instinct of protection from
supernatural powers, abundance, fertility, health, and remedy those times jewelry seen as amulets, talismans, and
luck charms now evolved in history and continued to play their active role in intercultural communication.

The Hand of Fatima’’ for Muslims believed to be a protection against evil and “’Nazar’’(evil eye). ’Fatima’’ the
name comes from The Prophet Muhammad's daughter and is symbolizing Fatima and hand motif is symbolizing
loyalty and fertility. Today, this motif which has various usage areas and also used frequently jewelry art.

In this study, from past to present *The Hand of Fatima ** which is symbolized as a luck charm for Muslims we
can see its reflections on the art of today's jewelry with preservation of the formal and symbolic characteristics

Keywords: Jewellery, Motif, Charm, Hand of Fatima, Religion
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OZET

Bu c¢alismanin amaci duygusal zekanin orgiitsel sosyallesme {izerindeki etkilerini belirlemektir. Bu dogrultuda
duygusal zeka icin Wong ve Law (2002)’un ve drgiitsel sosyallesme i¢in Haueter ve arkadaslari (2003)’nin gelistirmis
oldugu olcekler kullanilmigstir. Arastirmanin 6rneklemi Tiirkiye’nin ii¢ farkli sehrindeki kamu ve &zel sektor
calisanlarindan olusmaktadir. Kolayda ornekleme yontemi ve anket teknigi aracilifiyla 123 ¢alisandan veri
toplanmustir. Duygusal zeka ve orgiitsel sosyallesmenin birlikte degisme yonlerini ve siddetlerini belirlemek iizere
yapilan Pearson Korelasyon Analizine gore; duygusal zekanin tiim boyutlar ile orgiitsel sosyallesmenin biitlinii ve
tiim boyutlar1 arasinda anlamli, pozitif yonlii ve genel itibariyle orta diizeyli (0.3<r<0.7) iligkiler tespit edilmistir. Buna
gore Orgiitteki isgorenlerin duygusal zeka diizeyi artarsa Orgiitsel sosyallesme diizeyleri de artis gosterecektir.
Aragtirmanin bagimsiz degiskeni olan duygusal zeka boyutlarinin (kendi duygularin1 degerlendirme, bagkalarinin
duygularin1 degerlendirme, duygularin kullanilmasi, duygularin diizenlenmesi) bagimli degisken olan oOrgiitsel
sosyallesme ve boyutlar1 (6rgiit sosyallesmesi, grup sosyallesmesi, gorev sosyallesmesi) tizerindeki agiklayicilik
durumunu belirlemek tizere Coklu Regresyon Analizi yapilmistir. Buna gore; duygularin kullanilmasi orgiitsel
sosyallesmenin biitliniinii agiklamada anlamli katki yapmaktadir. Kendi duygularini degerlendirme ve duygularin
kullamilmasi,orgiit ~ sosyallesmesini  agiklamada anlamli  katki  yapmaktadir.  Baskalarimin  duygularini
degerlendirme,grup sosyallesmesini agiklamada anlamli katki yapmaktadir. Diger yandan gorev sosyallesmesi
boyutunu agiklamada duygusal zeka boyutlarinin anlamli bir katki yapmadiklar tespit edilmistir.

Anahtar Kelimeler: Orgiitsel Sosyallesme, Duygusal Zeka, Sosyallesme, Zeka
Role of Emotional Intelligence in the Process of Organizational Socialization
ABSTRACT

The aim of this study is to explore the effects of emotional intelligence on organizational socialization. The measures
were used developed by Wong and Law (2002) for emotional intelligence and Haueter et al. (2003) for organizational
socialization. The sample of research is consist of public and private sector employees in three different cities of
Turkey. Data were collected from 123 employees through convenience sampling method and survey technique. The
obtained data were analyzed via statistical package programs. Pearson Correlation Analysis was performed to
determine the direction and intensities of emotional intelligence and organizational socialization together. The
relationship between dimensions of emotional intelligence and organizational socialization and its dimensions is
significant, positive and medium level (0.3<r<0.7) in general. According to this, organizational socialization will also
increase if the level of emotional intelligence of workers increases. Dimensions of emotional intelligence (self emotion
appraisal, others’ emotion appraisal, use of emotion, regulation of emotion) which are independent variables of the
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model and organizational socialization and its dimensions (organization socialization, group socialization, task
socialization) which are dependent variables of the model were taken into the Multiple Linear Regression Analysis.
According to this, use of emotion makes a significant contribution to the whole of organizational socialization. Self
emotion appraisal and use of emotion makes a significant contribution to the organization socialization. Others’
emotion appraisal makes a significant contribution to the group socialization. On the other hand, it was determined
that the emotional intelligence dimensions didn’t make a significant contribution to explaining the task socialization.

Key Words: Organizational Socialization, Emotional Intelligence, EQ, Socialization, Intelligence
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OZET

Is hayatinin giindeminden hi¢ diismeyecek olan kiiresellesme olgusu, orgiitleri dogrudan etkilemesi sebebiyle
stirekli gozlenmesi gereken bir dis faktor niteligi tasimaktadir. Kiiresellesme, rekabet ortamimi dinamik hale
getirmekte ve bu da o6rgiitleri Ustiinliik kazanabilmeleri igin siirekli olarak giincel teknoloji ve modern materyalleri
edinmek zorunda birakmaktadir. Ancak tiim bu unsurlarin isgérenler araciligryla hayata gecirildigi dikkate
alindiginda emek piyasasina bakisin yeniden ele alinmasmin zorunlu oldugu goériilmektedir. Ozellikle de 2009
yilinda yasanan kiiresel kriz sonrasi bu zorunluluk daha ¢ok fark edilmis, orgiitleri gii¢lii kilan ve ayakta tutan
seyin fiziki degil insana yonelik degerler oldugu anlasilmistir. Bu anlamda, yakin zamanda is hayatinin etkinligine
yaptig1 olumlu katkilarla giindeme gelen psikolojik sermaye konusu insana yonelik degerleri gii¢lendiren;
isgorenlerin ozyeterlilik, iyimserlik, umut ve dayaniklilik diizeylerini arttiran bir kavram olarak ortaya
¢tkmaktadir. Bu degerlendirmelerden hareketle, bu ¢alismanin amaci, Kaynak Bagimliligi Teorisi’ni temel alarak
psikolojik sermayenin emek piyasasi iizerindeki etkilerini belirlemektir. Arastirmada alanyazin taramasi
kullanilmustir. Kaynak Bagimliligi Teorisi’ne gore, orgiitiin dig ¢evresi orgiitiin ihtiyag duydugu kaynaklari elinde
tutmakta ve Orgiit bu kaynaklara ulastigi 6lgiide basarili sayilmaktadir. S6z konusu kaynaklara ulagsmada ise emek
piyasasit dnemli rol oynamaktadir. Calismanin sonucuna gore, psikolojik sermaye, emek piyasasinin niteliksel
kismina olumlu anlamda katki saglayacaktir. Bagka bir ifadeyle, psikolojik sermaye, emek piyasasinin insana dair
yoniinii daha iyi calisir hale getirecektir.

Anahtar Kelimeler: Kiiresellesme, Emek Piyasasi, Psikolojik Sermaye, Kaynak Bagimlilig1 Teorisi

Labor Market and Psychological Capital in the Process of Globalization

ABSTRACT

The phenomenon of globalization, which will never fall from the agenda of business life, is an external factor
which must be observed continuously because of its direct effect on organizations. Globalisation makes the
competitive environment dynamic, which constantly requires organizations to acquire up-to-date technology and
modern materials to gain supremacy. However, considering that all these elements are implemented through
workers, it is seen that it is necessary to reconsider the view to the labor market. In particular, after the global crisis
in 2009, this necessity became more apparent, and it was understood that what made organizations stronger and
kept them alive was not physical but human values. In this sense, psychological capital, which has recently been
raised by positive contributions to the effectiveness of business life, is emerging as a concept that strengthens the
values of people and increases the levels of self-efficacy, optimism, hope and resilience of employees. In this
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respect, grounded in Resource Dependence Theory, the aim of this study is to determine the impact of
psychological capital on the labor market. The literature review was used in the study. The Resource Dependence
Theory suggested that, the external environment of the organization holds the resources needed by the organization
so the organization is considered to be successful as far as it reaches these resources. The labor market plays an
important role in reaching these resources.According to the results of the study, psychological capital will
contribute positively to the qualitative aspect of the labour market. In other words, psychological capital will make
the direction of the labor market towards the human being work better.

Key Words: Globalization, Labor Market, Psychological Capital, Resource Dependence Theory, PsyCap
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OZET

Bu tez galismasinin temel amaci, kamu kurumlarindaki ¢aligan ve yoneticilerin psikolojik s6zlesme algilari ile
orgiitsel 6zdeslesme diizeyleri arasindaki iliskiyi incelemektir. Bu nedenle Ankara ilinde faaliyet gosteren bir kamu
kurumundan veriler toplanarak gergeklestirilmistir. Veriler, Ankara’daki PTT Genel Miidiirliigii biinyesinde gorev
alan Miidiir, Amir, Sef, Memur, Dagitici unvanlariyla ¢alisanlardan saglanmistir. Verilerin toplanmasinda yiiz
yiize anket teknigi kullanilmigtir. Arastirmanin evreni Ankara ili PTT Ankara Bag Miidiirligii ¢alisanlaridir. Bu
kapsamda 203 kisiye anket uygulanmistir. Arastirmada ileri siiriilen hipotezleri test etmek amaciyla elde edilen
verilere, arastirmanin amag¢ ve kapsami dogrultusunda korelasyon analizi, faktdr analizi ve varyans analizleri
uygulanmistir. Arastirma sonucunda elde edilen bulgulara gore, psikolojik sozlesme ve orgiitsel 6zdeslesme
degiskenleri arasinda olumlu bir iligki oldugu sonucuna ulasilmstir.

Anahtar Kelimeler: Psikolojik Sozlesme, Psikolojik Sozlesme Ihlali, Orgiitsel Ozdeslesme, Ozdeslesme

The Relationship Between Psychological Contract And Organizational
Identification: The Case Of Ankara PTT Administration

ABSTRACT

The purpose of this dissertation is to investigate the relationship between the pyschological contract perceptions
and organizational identification of staff and managers in public offices. This has been facilated through data
gathering from the managers, chiefs, staff, deliverymen working at General Directorate of Post, Telegraph and
Telephone in Ankara (PTT). Face-to-face surveying technique has been used to the data. The research population
consists of the staff working at Ankara PTT Main Directorate. As part of this, 203 staff members were surveyed.
In order to analyse the hypothesis set as part of the research purpose and scope, correlation analysis, factor analysis,
t test and variance analysis have been applied to the gathered data.

According to the research findings, there is a positive relationsip between the variances of psychological contract
and organizational identification.

Key Words: Psychological Contract, Violation of Psychological Contract, Organizational Identification,
Identification
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OZET

Orgiitler ve isgdren verimliligi ile ilgili yapilan gesitli arastirmalar, érgiitlerin yagamlarina devam edebilmelerinin
ve biiyiliyebilmelerinin, iggorenlerinin ise olan baghiligmin ve sadakatinin orgiitiin yagam siirecinde biiyiik rolii
oldugunu gostermektedir. Bunu elde etmek i¢in ise; isgdrenin motivasyonunun ve orgiitsel vatandaslik diizeyinin
arttirilmasi biiyiik énem tasimaktadir. Ozellikle sivil toplum kuruluslarinda ¢alisanlarin genellikle yardima muhtag
kisiler i¢in ve afet, savas, terdr gibi olumsuz kosullarin hakim oldugu alanlarda hizmet verdigi géz oniinde
bulunduruldugunda, STK ¢alisanlarinin motivasyonlarinin ve orgtiisel vatandaglik diizeylerinin yiiksek olmasi
yardim ve desteklerin ulastirildigi kitle agisindan ve orgiitiin genel basarisi agisindan biiyiikk dnem tagimaktadir.
Bu ¢alismanin amaci sivil toplum kurulusu ¢alisanlarinin motivasyonu ve orgiitsel vatandaslik diizeyleri arasindaki
iligki ile bu iligkide giiniimiiz is yasaminda birlikte calisan X ve Y kusagi isgorenlerin kusak ozelliklerinin
farklilastiric1 etkisi olup olmadiginin tespit edilmesidir. Bu nedenle, ulusal ve uluslararasi diizeyde faaliyet
gosteren, Tiirkiye’ nin dncii bir sivil toplum kurulugunun ¢alisanlarindan anket yontemiyle veriler toplanmistir. Bu
verilere SPSS (Statistical Package for Social Sciences) for Windows 22.0 programi kullanilarak, t-testi, ANOVA
testi ve sonrasindaki farkliliklari belirlemek iizere tamamlayici post-hoc analizi olarak Scheffe testi uygulanmustir.

Isgorenlerin kusak farkliliklarina gére motive eden unsurlar1 belirlemek ve drgiitsel vatandashk diizeylerini lgmek
icin Tan Shen Kian, Wan Fauziah Wan Yusoff ve Sivan Rajah’in Malezya’da yaptiklar1 “Relationship between
Motivations and Citizenship Performance among Generation X and Generation Y isimli ¢alismada kullandiklari
Motivasyon ve Orgiitsel Vatandaslik 6lcegi kullanilmistir. Calisma sonucunda elde edilen bulgulara gore;
motivasyon ve Orgiitsel vatandaslik davranigi arasinda pozitif yonde anlamli bir iligki bulunmustur. Veriler
katilimcilarin demografik ozelliklerine gore ve X-Y kusagi igsgdrenler agisindan da ayrica irdelenmis olup;
motivasyon diizeyi ile Orgtiisel vatandaslik diizeyi arasindaki iliski tespit edilmistir. Kusak farkliliklarinin
motivasyon ve Orgiitsel vatandaslik faktorlerinden bazilarini etkiledigi, bazilarini ise etkilemedigi sonucuna
ulasilmigtir.

Anahtar Kelimeler: Motivasyon, Orgiitsel Vatandaslik, X Kusag1, Y Kusagi

Factors Motivating X and Y Generations and Their Comparison In Terms
of Corporate Citizenship Behavior

ABSTRACT

Various studies on corporates and employee productibility show that the loyalty and connection of employees with
their work have a large impact on sustainability and expandability of organizations, as well as their continuity.
Higher motivation and increased level of corporate citizenship are of significant importance to acquire such values.
Considering that especially the civil society organization employees mainly serve for people in need under adverse
circumstances such as disasters, wars and terrorism, CSO employees’ higher level of motivation and level of
corporate citizenship have a greater impact on the target audience they support and assist and also on general
success of the organization. Subject of this study is to determine the relationship between motivation and level of
corporate citizenship of civil society organization employees and to determine whether the generation
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characteristics of X and Y generation employees working together in today’s work environment have an impact
on this relationship. For this purpose, data has been collected from employees of one of Turkey’s leading civil
society organizations serving on a national and international level via a questionnaire. Such data has been exposed
to t-test, ANOVA test, and a Scheffe test as complementary post-hoc analysis to determine the differences using
SPSS (Statistical Package for Social Sciences) for Windows 22.0.To determine the factors motivating the
employees based on generation differences and to measure their level of corporate citizenship, the Motivation and
Corporate Citizenship scale used by Tan Shen Kian, Wan Fauziah Wan Yusoff and Sivan Rajah in their study
“Relationship between Motivations and Citizenship Performance among Generation X and Generation Y”
executed in Malaysia has been adopted. Based on the facts and findings derived from the study, a positively
correlated relationship has been determined between motivation and corporate citizenship behavior. The data has
been evaluated also on the basis of participant demography and for X and Y generation employees and the
relationship between motivation and corporation citizenship has been repeatedly determined. It has been concluded
that generation differences impact some of the motivation and corporate citizenship factors, while they do not
impact some other factors.

Keywords: Motivation, Corporate Citizenship, X Generation, Y Generation
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OZET

Duygusal zeka, insan zekasini anlamaya ve agiklamaya yonelik yeni agilimlar getirmektedir. “Neden bazi
insanlarin okulda, akademik ortamda basarisiz olmalarina ragmen gergek hayatta oldukga basarili olmalari, bilim
adamlarin1 basar1 konusunu yeniden gozden gecirmeye ve basartyr olusturan farkli niteliklerin daha fazla
arastiritlmasina yoneltmistir. Bu ¢aligmalar bir¢ok arastirmaciy1 duygulari anlama, onlar1 ¢dziimleme yoluna itmis
bu ¢aligmalarin sonucu duygusal zeka kavrami giindeme gelmistir. Ilk olarak Salovey ve Mayer (1990) tarafindan
aciklanan duygusal zeka, bireyin kendinin ve bagkalarinin duygularint degerlendirmesi ve kendi yasaminda
basarisini saglayan ¢ok sayidaki yeteneklerin bir biitiinii olarak tanimlamislardir. Son yillarda spor konusunda da
duygusal zeka ve basari arasindaki iliskiyi ortaya koymaya yonelik aragtirmalar olduk¢a yogun sekilde
arastirilmaya baglanmigtir. Bu aragtirmanin amaci, Duygusal zeka ve spor arasindaki iliskiye 151k tutmak, tist diizey
milli sporcularin duygusal zekd yoniinden spor bransina ve bazi degiskenlere gore bir farkliliga sahip olup,
olmadiklarini belirlemektir. Bu arastirmada duygusal zeka 6l¢eginin bes alt boyuttan ve toplam 33 sorudan olusan
Likert tipi kisa anket formu kullanilmistir. Arastirma grubu alt1 spor brangindaki 172 milli sporcudan olusmaktadir.

Arastirma sonucunda duygusal zekanin tiim alt boyutlarinda ve ODZP ortalamasi agisindan kiz sporculari X

=3,71+ 73 ) erkek sporculara ( X =3,63+ 67) gore daha yiiksek bir ortalamaya sahip olmasina ragmen duygusal
zeka puanlar1 ve ODZP puanlarinin cinsiyet, milli olma sayis1 ve antrenman yas1 degiskenine gore gruplar arasinda
istatistiksel olarak anlamli bir fark olmadig1 sonucuna elde edilmistir. Ortalama Duygusal Zeka Puani agisindan
takim ve bireysel milli sporcularin spor branslarina bagli olarak duygusal zeka alt boyutlar incelendiginde ise, 6z
biling (F=0,054, P<0.05), duygulart yonetme (F=0,45, P<0.05), duygular: giidiileme (F=1,92, P<0.05) ve ortalama
duygusal zeka puanlar1 agisindan (F=3,10, P<0.05) gruplar arasinda bir fark yoktur. Ancak empati (F=7,17,
P>0.05) ve sosyal beceriler (F=4,64, P>0.05) alt boyutlar1 agisindan takim ve bireysel milli sporcular arasinda
istatistiksel olarak anlamli bir farkin oldugu goriilmektedir. Bu arastirma da takim sporlariyla ilgilenen sporcularin
empati kurma ve sosyal beceriler konusunda bireysel milli sporculardan daha yiiksek bir ortalamaya sahip olduklari
bulunmustur. Takim sporlariyla ilgilenmekte olan milli sporcularin bu 6zelliklerinin ¢ok daha fazla gelismis
olmasmin sebepleri arasinda takim sporlarmin kendine has yapist ve takim igerisindeki sosyal yapisindan
kaynaklanmakta oldugundan soz edilebilir.

Anahtar Kelimeler: Duygusal zeka, milli sporcu, takim ve ferdi spor brangi

Comparison of the Team and Individual Sports Athletes’ in terms of
Emotional Intelligence

ABSTRACT

Emotional intelligence requires new evolutions for understanding and explaining the human genius. The question

“why some people are more successful in the real life than they were at school or in an academic environment?”

have canalized the scientists to review the subject success again and further research into the different
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qualifications composing the success. These studies have canalized many researchers towards the perception of
the emotions and their resolutions. The emotional intelligence which was initially introduced by Salovey and
Mayer in 1990 is defined as the evaluation of the individual’s and others’ emotions and the unitary of many
qualifications that leads someone to a success in his own life. In the recent years the researches towards exposing
the correlations between the emotional intelligence and the success in the field of sports is started to be analysed
intensively. The purpose of this research is to set light to the correlation between the emotional intelligence and
the sports, to designate if the top level national athletes are differentiated according to the type of sports and some
variables in terms of the emotional intelligence. In this research, the Likert type short questionnaire form composed
of five sub-dimensions of the emotional intelligence has been used through a total of 33 questions. The research

group is composed of 172 national athletes from six different sports branches. Although the female athletes ( X

=3,71+ 73 ) have a higher average in comparison to the males ( X =3,63+ 67) as the result of the research in all
sub dimensions of the emotional intelligence and in terms of the ODZP average, it has been understood that the
emotional intelligence and the ODZP scores statistically do not have any significant difference on the gender, total
number as national player and the variable of the training age. From the point of the Average Emotional
Intelligence and when the subdimesions of the emotional intelligence of national team players of team sports and
individual sports based on their branches are studied, there are no differences between the groups in terms of the
self-consciousness (F=0,054, P<0.05), managing the emotions (F=0,45, P<0.05), motivating the emotions (F=1,92,
P<0.05) and the average emotional intelligence scores (F=3,10, P<0.05). However, empathy (F=7,17, P>0.05) and
social abilities (F=4,64, P>0.05) prove that there are statistically significant differences in between the national
players of team and individual sports with regard to their sub dimensions. Through this research it has been
understood that the players interested in team sports have a higher average than the players of individual sports in
relation to developing empathy and social abilities. The idiosyncrasy of team sports and its structure is one of the
reasons why such particularities of the national players dealing with team sports is relatively developed.

Key Words: Emotional Intelligence, national player, team and individual sports branch
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OZET

Dordiincii sanayi devrimiyle genis tabanli inovasyon hizli ve genis 6l¢ekte tiim yonetim siireglerinde etkisini
gostermektedir. Bu siirecte sanal ve fiziksel sistemler entegreolarak kullanilarak iiriin veya hizmetin tasarimindan,
pazarlama ve iletimine kadar biitlin asamalarinda karsilasilacak olan problemlere kars1 hizli ¢oziimler iiretebilecek
¢oziim odakli, akilli ve yaratici orgiitlere ihtiya¢ duyulmaktadir. Endiistri 4.0 vizyonunu benimseyen isletmeler
tiim yoOnetim siirecleri i¢cin otomasyon teknolojileri, iletisim ve kablosuz bilgi entegrasyonu ile biitiinlestirilmis bir
stire¢ sunma ¢alismalarini yiiritmektedirler. Endiistri 4.0 ¢agina en hizli ayak uyduran igletmeler, orgiit yaraticilig
yiiksek bir ritme ve uyumlanma becerisine sahiptirler. Dijital giiciin destekledigi inovasyonlar, yonetimdeki mega
trendleri belirlemekte ve dordiincli sanayi devriminin teknolojik itici kuvvetinin genis yelpazedeki etkisini
yansitmaktadir. Ozellikle belirsizlik kosullarinda karar alma ve yeni fikirler gelistirmede sosyal ve yaratict
becerilere sahip olanlar, otomasyon ag¢isindan 6ngoriilebilir gelecekte diisiik risk tasiyan isler planlayacaklardir.
Dordiincii sanayi devrimine temel olusturan inovasyonel bakis agisi isletmelerin yonetim, orgiitlenme, kaynak
bulma ve siirdiiriilebilirlik tarzlar1 tizerinde biiyiik etki yaratmaktadir. Endiistri 4.0 dijital donisiim
dinamiklerinden hareketle akilli 6rgiitleri de beraberinde getirmektedir. Bu ¢alismada, gelecegini bulusculuk,
aragtirma, teknoloji, inovasyon alanlarindaki bagariya entegre eden ve akilli Ar-Ge ilkelerine uyma zorunlulugunu
kavramig olan akilli 6rgiitlerin yapilari kavramsal ¢ergevede incelenecektir.

Anahtar Kelimeler: Akilli Orgiit, Endiistri 4.0, Dérdiincii Sanayi Devrimi, Ar-Ge, Orgiitsel Zeka.
Organizations of Fourth Industrial Revolution: Smart Organizations

ABSTRACT

The broad-based innovation through the fourth industrial revolution is effective in all management processes on a
rapid and broad scale. In this process, there is a need for solution-oriented, smart and creative organizations that
can produce quick solutions to the problems that will be encountered at all stages from designing, marketing and
transmission of the product or service using the integrated virtual and physical systems. Businesses embracing the
industry 4.0 vision are conducting automation technologies for all management processes, delivering a process
integrated with communication and wireless information integration. Industry The fastest-paced enterprises in the
age of 4.0, the organization has a high level of creativity and rhythm and adaptability. Innovations supported by
digital power determine the mega trends in management and reflect the wide range of effects of the technological
driving force of the fourth industrial revolution. Especially those who have social and creative skills in decision
making under uncertainty conditions and developing new ideas will plan low risk jobs in the foreseeable future in
terms of automation. Innovative perspectives, which form the basis of the fourth industrial revolution, have had a
major impact on the management, organization, resource and sustainability modes. Industry 4.0 brings together
smart organizations from the digital transformation dynamics. In this work, the ideas of smart organizations that
integrate the future into the achievements of invention, research, technology, innovation, and the need to comply
with smart R & D principles will be examined in a conceptual framework.

Keywords: Smart Organization, Industry 4.0, Fourth Industrial Revolution, R & D, Organizational Intelligence.
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OZET

Pazarlamanin gelisim siirecleri incelendiginde iiretim anlayig1 donemi, satig anlayisi donemi ve ardindan modern
pazarlama donemi karsimiza ¢ikmaktadir. Modern pazarlama, “miisteri velinimetimizdir” s6ziinii temel alarak
ortaya ¢ikmis bir pazarlama yaklasimi modelidir ve temel amaci mevcut miisteriyi korumak, yeni misteriler
bulmak ve kaybedilen miisterileri yeniden kazanmaktir. Miisteriyi bu denli odak noktasina koyan bir anlayista,
hitap edilen kitlenin kim oldugunu ve nasil bir yagam standardina sahip oldugunu tespit etmek biiyiik dnem
tagimaktadir.Cin Halk Cumhuriyeti’nde yurtdisi turizmi biiyiik bir hizla biiytimektedir. Artan gelir diizeyi, iyilesen
yasam standartlar1, degerlenen para birimi, turizm sektoriine devlet tarafindan yapilan tegvikler ve saglanan vize
kolayliklar1 sayesinde Cinliler, yurtdisina siklikla seyahat etmeye baglamislardir. 1,4 milyar niifusu ile diinyanin en
kalabalik iilkesi olan Cin Halk Cumhuriyeti, mevcut durumunda diinya niifusunun %18,5’ini olusturmaktadir.
Ingiliz Financial Times’n arastirma boliimii China Confidential’in agiklamasma gore Cinli turistlerin 2017°de
yurtdiginda yaptig1 harcamalarin biyiikligii 498 milyar dolar olarak tespit edilmis; bu rakamin Norveg¢’in gayrisafi
yurti¢i hasilasina (500 milyar dolar) denk geldigi belirlenmistir. Diinya turizm harcamalarinin beste birini
gerceklestirerek en iist sirada yer alan yaklasik 180 milyon Cinli turist, turizmden gelir elde etmeyi bekleyen tim
iilkeler i¢in fazlasiyla 6nem teskil etmektedir. Turizm sektorii icin boylesine vazgecilemeyecek bir yere sahip olan
ve turizme katilan vatandaslarinin sayisinin daha da artacagi ongoriilen Cin’i ve Cin piyasasini iyi tanimak,
kiiltiiriinii 6grenmek onlart tilkeye turist olarak ¢ekebilmek i¢in en dnemli faktordiir demek yanlis olmayacaktir.
Bu ¢alismanin amaci; 2018 yilim “Tiirkiye Turizm Yili” olarak secen ve Tiirkiye turizmi i¢in olduk¢a dnemli bir
yere sahip olan Cinli turistlerin kiiltiirlerini, gelenek ve goreneklerini, dini ritiiellerini aragtirarak, daha ¢ok hangi
turizm tiiriinii tercih edebileceklerini belirlemektir. Nitel arastirma yontemlerinin kullanildigi bu arastirmada;
kigisel arastirmalarin yam sira dogru bilgiyi elde edebilmek adina Istanbul Cin Kiiltiir Dernegi aracihifi ile
Istanbul’da ikamet eden Cin vatandaslari ile goriismeler yapilmstir. Elde edilen bulgular 1s1ginda, Cinli turistlerin
turistik tirtin olarak deniz-kum-giines iiclemesinden ziyade daha ¢ok destinasyondaki yasam bigimi, yemek kiiltiiri,
orf ve adet gibi demografik ve sosyo-kiiltiirel degerleri merak ettigi ve bu sebeple Tiirkiye’nin giiney sahillerindeki
turizm iiriinlerinden ziyade Istanbul, Kapadokya, Karadeniz bolgesi ve Canakkale gibi tarihi, cografi ve folklorik
cesitlemelerin zengin oldugu ve iklimsel olarak ¢ok giines almayan destinasyonlart tercih ettikleri sdylenebilir.

Anahtar Kelimeler: Cin Halk Cumhuriyeti, Hedef Pazar, Kiiltiir, Ritiiel, Turizm.

A Review of Expectations in Chinese Tourism Market Within The Scope Of
Cultural Activities and Rituals

ABSTRACT

When the development process of marketing is examined, we see three periods; the period of production concept,
the period of sales concept, and then the modern marketing period. Modern marketing is a model of a marketing
approach based on the idea "The customer is the king™ and the main goal is to find new customers while keeping
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existing customers and regaining the lost ones. In a perspective heavily focusing on the customer, it is very
important to identify who the target market cosists of and what kind of living standards they have. In the People's
Republic of China, there is a sharp increase in foreign tourism. Thanks to the increased income levels, improved
living standards, the strength of currency, government incentives for the tourism industry and easier visa
procedures, the Chinese have started to travel abroad more often. The People's Republic of China, the world's most
populous country with a population of 1.4 billion, makes up 18.5% of the world population in its current state.
According to China Confidential, the British Financial Times’ research department, the amount of Chinese tourists'
overseas spendings in 2017 was $ 498 billion, a figure equivalent to Norway's gross domestic product ($ 500
billion). Approximately 180 million Chinese tourists, whose spendings constitute one-fifth of the all expenditures
for tourism in the world, are extremely important for all the countries seeking income from tourism. China is a
country of critical importace in the tourism industry and it is anticipated that the number of Chinese tourists will
gradually increase. It will be sound to state that the best way to attract Chise tourists would be to get to know
China, Chinese market and Chinese culture. The purpose of this study is to determine the preference of Chinese
travellers, who designated 2018 as “Tourism Year for Turkey” and who are very important for the Turkish tourism
industry, by thoroughly studying the Chinese culture, traditions and religious rituals. Qualitative analysis methods
were used in this study. In order to get more accurate information, interwievs were held with the Chinese people
living in Turkey via Chinese Cultural Association in Istanbul. The findings show that Chinese tourists would rather
pursue socio-cultural and demographical issues such as the life style of the people, local food and traditions in the
destinations they travel to the sea-sand-sun compaosition. Thus, instead of tourism attractions in the coastal areas
in southern Turkey, they prefer to travel to destinations such as Istanbul, Cappadocia, Black Sea region and
Canakkale, where they can appreciate various historical, geographical and folkloreic elements and be less exposed
to the sun.

Keywords: People's Republic of China, Target Market, Culture, Ritual, Tourism.
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ABSTRACT

This research is aimed at addressing the competitive strategies that organizations within tourism industry can
implement in order to cope with environmental uncertainties. This research is conceptual in nature and could get
a good understanding of different kinds of corresponding strategies within tourism sector. Suggested by scholars,
the success of any organization not only depends on its internal forces but also external factors such as economic,
technological, sociocultural, political and the global factors. Failing to adapt to altering environment is one of the
main errors that can be attributed to strategic managers. Tourism industry by nature is vulnerable to the
environmental uncertainties; therefore the performance of the business units by itself cannot provide the promising
travel experience unless the strategies to combat the environmental uncertainties have been predicted. The current
research assist tourism strategic managers by offering a holistic view of strategies that can be employed. Drawing
on a number of established bodies of previous research and recent trends as well as resource dependence theory,
13 categories of strategies namely as Merge and Acquisition/Joint Venture, Political Alliance, Board of Directors,
Environmental Scanning, Strategic Planning, Use of Internal Resources, Quality Practice, Benchmarking,
Innovation, IT strategy, Use of Social Media, Big Data and Practice of Environmental Sustainability were
identified and discussed.

Keywords: competitive strategy, tourism strategy, environmental uncertainty.
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Halka Acik Futbol Kuliiplerinde Finansal Performansin Topsis Yontemi ile
Analizi: Ingiltere Uygulamasi (104)
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OZET

Futbol endiistrisinin yarattig1 ekonomik katma deger nedeniyle yiiksek biitcelere sahip futbol kuliiplerinin finansal
analizi 6n plana ¢ikmaktadir. Bu calismanin amaci futbol endiistrisinde Ingiltere’nin énde gelen halka acik futbol
kuliiplerinin geleneksel finansal performans olgiitlerine gore analiz edilmesidir. Bu ¢alismada 4 Ingiliz Futbol
Kuliibiiniin(Arsenal, Everton, Manchester United, Tottenham Hotspur) 2012-2016 donemine ait mali tablolari
kullanilarak finansal performanslart TOPSIS yontemi ile analiz edilmistir. TOPSIS yo6ntemi, 1981 yilinda Yoon
ve Hwang tarafindan gelistirilmistir ve bu yontemin en dnemli 6zelliklerinden biri, karar vericinin daha objektif
bir degerlendirme yapabilmesi igin degerlendirmede birgok kriterin yer almasidir.Caligsmada ilk olarak sirketlerin
karlilik ve finansal yap1 oranlar1 hesaplanmis ve daha sonra hesaplanan bu oranlar TOPSIS yontemi kullanilarak
sirket finansal performansini gosteren tek bir puana g¢evrilmistir.Calismanin sonucunda analiz edilen futbol
kuliiplerinin yillar itibariyle basar1 siralamalari belirlenerek yorumlanmustir..Elde edilen sonuglar incelendiginde
Futbol kuliiplerinin finansal performans siralamalarinin yillar itibariyle degiskenlik gosterdigi goriilmektedir.
Bunun yan1 sira, diigiik mali rantabilite (6zsermaye karliligi)oranlari futbol kuliiplerinin temel ve ortak sorunu
olarak goriilmektedir.

Anahtar Kelimeler: Avrupa Futbol Kuliipleri, Performans Analizi, Karlihk Ol¢iimii, Oran Analizi, Topsis

Yontemi.

Analysis of Financial Performance in Public Soccer Clubs by Topsis
Method: UK Practice

ABSTRACT

Due to the economic added value created by the football industry, the financial analysis of football clubs having
great amount of budget took center stage.The target of this study is to analyze of publicly listed football clubs
which are prominent in the football sector in England has been done according to the traditional performance
criterialn this study, financial performances of 4 football clubs (Arsenal, Everton, Manchester United, Tottenham
Hotspur) are analyzed with TOPSIS method by using financial statements for the period 2012-2016 Firstly,
profitability ratios and financial structure ratios of these companies are computed. After that, by using TOPSIS
(Technique for Order Preference by Similarity to Ideal Solution Methods ), computed ratios are converted to a
single point which shows financial performance of the company. The result of the study, success rating by years
of the companies was explicated When results are examined ,indicate that financial performance scores of the
football clubs show variability by years. Besides it is determined that lower ROE(return on equity) is the main
and common problem of the football clubs

Key words: European Foothall Clubs, Performance Analysis, Financial Profitability Measurement, Ratio
Analysis, Topsis Method.
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Risk Yonetiminde Tiirev Piyasalar ve Uriinler (105)
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OZET

Doviz kurlarinda yasanan yiikselis ve diisiisler 6zellikle bankalar olmak iizere tiim finans sektoriini, reel sektorii,
bireysel ve kurumsal yatirimeilar kur riski ile karsi karsiya birakmaktadir. Doviz pozisyonunun biiyiikligii ve
yapisina gore degisik etkiler gosteren kur riskinin olugmasi ve piyasalari etkilemesi ¢ok kisa siireglerde ger¢eklesen
bir durumdur. Yapilan analizler ve ekonomik gelismelerin izlenmelerinin sonucunda kur hareketleri yaklasik
olarak tahmin edilebildiginden dolay1 6ncelikli olarak tiirev piyasalarda islem goren tiirev araglar yardimi ile kur
riskinden kaynaklanan zararlarin minimize edilmesine ¢alisilmast miimkiin olmaktadir. Tiirev piyasalarda islem
goren tiirev araglar 6ncelikli olarak kur riskine karsi korunma saglama amaci ile gelistirilmis ve uygulamada farkli
tiirler olarak karsimiza ¢ikan araglardir. Bu kapsamda Vadeli Islem ve Opsiyon Piyasasi ve bu piyasa biinyesinde
islem goren tiirev araglar yani vadeli islem sdzlesmeleri biiyiik 6nem tagimaktadir.Bu araglarin en dnemlileri ise
forward s6zlesmeler, swap islemleri, futures ve opsiyon sdzlesmeleri olmaktadir.Doviz kurlarinda yasanan fiyat
hareketlerinin yarattig1 risklerden ayni zamanda gelir elde edilmesini saglamak kapsaminda gelisen diger bir
piyasa da Forex Piyasa ad1 altinda gelismistir. Forex piyasa ise ¢esitli iilkelerin paralarinin birbiri ile degistirildigi
bir doviz piyasasidir.Forex piyasasini diger piyasalardan ayiran en temel ozelligi kaldirag sistemidir. Aract
kurumun sagladigi likidite imkanlarindan faydalanarak var olan teminatin resmi otorite tarafindan belirlenen belli
bir katina kadar islem biiytikleri kullanilabilir. Bu ¢caligmada kur riski kapsaminda tiirev piyasalar ve tlirev araclar
ele alinmaktadir.Calismadaki amag¢ piyasanin gelismesi ve yatirimcilarin gelir etmelerinin saglanabilmesi igin
gereken dogru, etkili bilgi transferinin gergeklestirilmesini saglamaktadir.Caligmada ayn1 zamanda piyasalardaki
yapilar ve gelismeler de istatistiki veriler kapsaminda degerlendirilerek tiirev araglart kullanmanin finans
piyasalaria olan karlilik ve gelir etkileri de incelenecektir.

Anahtar sozciikler: Genel Ekonomi, Uluslararast Finans Pazarlari, Yabanci Para, Finansal Pazarlar Ve
Makroekonomi,Risk Yonetimi

Derivative Markets and Products In Risk Management
ABSTRACT

The ups and downs in the foreign exchange rates face the risk that the whole financial sector, especially the banks,
the real sector, individual and institutional investors, exchange rate. It is a very short period of time for the exchange
rate risk, which has different effects depending on the size and structure of foreign exchange position, Since
exchange movements can be estimated approximately as a result of the analyzes made and economic
developments, it is possible to try to minimize the losses arising from exchange rate risk with the aid of derivative
instruments traded in derivative markets.Derivative instruments traded on derivative markets are primarily
developed with the aim of protecting against exchange rate risk and are instruments that differentiate in practice
as different types. Within this context, the Futures and Options Market and the derivative instruments traded in
this market, namely futures contracts, are of great importance. The most important of these tools are forward
contracts, swap transactions, futures and option contracts. Another market developed under the scope of providing
the income at the same time as the risks created by the price movements in foreign exchange rates also developed
under the name of Forex Market. The Forex market is a foreign exchange market where the prices of various
countries are exchanged. The most fundamental feature that distinguishes Forex from other markets is the leverage
system. By taking advantage of the liquidity facilities provided by the intermediary institution, the transaction
amounts can be used up to a certain level determined by the official authority. In this study, derivative market and
derivative instruments are covered in the context of exchange rate risk. The aim of the study is to provide accurate
and effective transfer of information necessary for the development of the market and for the income of the
investors to be provided. At the same time, the studies and developments in the markets will be evaluated within
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the scope of the statistical data and the profitability of financial markets and income effects of using derivative
instruments will also be examined.

Key Words: General Economy, International Finance Markets, Foreign Currency, Financial Markets And
Macroeconomics Risk Management
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Tiirkiye Ve Kuzey Kibris Tiirk Cumhuriyetinde Sosyal Giivenlik Sistemi
Ve Emeklilik (106)
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OZET

Niifusun yaslanmasinin ve ¢alisma giicliniin azalmasinin dogal bir sonucu olarak emeklilik siireci ortaya
cikmaktadir. Demografik yapilar farkli olsa bile iilkelerin tamaminda emeklilik sistemleri gecerli olmaktadir.
Ulkeler arasindaki en belirgin farkliliklar emeklilik sistemleri, kosullar1, emeklilik yaslar1 ve emeklilikte saglanan
haklar olarak belirlenmektedir. Sosyal giivenlik sistemlerinin kaynaklarinin yetersiz olmasi ve emeklilik halinde
saglanan haklarin gesitliligi iilkelerde ister istemez sosyal giivenlik sistemlerinde finansal agiklara ve biiyiik
sorunlara neden olmaktadir. Sosyal giivenlik sistemlerindeki eksiklikler ise Bireysel Emeklilik Sisteminin ortaya
¢ikarak gelismesine neden olmustur.

Bu ¢alismada Tiirkiye’deki sosyal giivenlik sisteminin yapisi incelenerek siire¢ icerisindeki gelismeler ve Bireysel
Emeklilik Sisteminin ortaya ¢ikisi ile etkileri incelenmektedir. Ayni zamanda Kuzey Kibris Tiirk Cumhuriyeti’nin
sosyal giivenlik sistemi de kapsamli bir sekilde incelenecektir. iki iilke arasindaki sosyal giivenlik sistemleri
arasindaki karsilagtirmalar kapsaminda ise eksikler ve yapilmasi gerekenler ele alinacaktir.

Tiim caligma kapsaminda istatistiki veriler incelenerek Oniimiizdeki siire¢ ile ilgili beklentiler ve yapilmasi
gerekenler ile ilgili olarak da yorumlar ele alinacaktir.

Anahtar sozciikler: Tiiketim, Tasarruflar,Uretim,istihdam-Ucretler-Tazminatlar ve Iscilik Maliyetleri, Istihdam,
Issizlik- Sigorta

Turkey and the Turkish Republic of Northern Cyprus Social Security
System And Retirement

ABSTRACT

The retirement process emerges as a natural consequence of the aging of the population and the decrease in the
working power. Even if the demographic structures are different, pension systems are still valid throughout the
countries. The most significant differences between countries are defined as retirement systems, conditions,
retirement ages and the rights provided in retirement. The inadequacy of social security systems resources and the
diversity of the rights provided in pensions cause financial deficits and big problems in unwanted social security
systems in countries. The shortcomings in social security systems have led to the development of the Individual
Pension System.

In this study, the social security system in the building process of examining the impact of developments and the
emergence of private pension system in Turkey is examined. At the same time, the social security system of the
Turkish Republic of Northern Cyprus will be thoroughly examined. In the comparison between the social security
systems of the two countries, the shortcomings and the necessary things to be done will be discussed.

Within the scope of the whole study, the statistical data will be examined and the comments about the future
process and the necessary things to be done will be discussed.

Key Words: Consumption, Savings, Production, Employment-Fees-Compensation and Labor Costs-Employment,
Unemployment-Insurance
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OZET

Internet ve e-ticaretin gelismesi ile birlikte ortaya ¢ikan kripto para birimleri, merkezi bir otoriteye baglh
olmaksizin , kriptografik sistemler yardimi ile giivenligi saglanan para birimleridir.Bitcoin basta olmak iizere cok
cesitli kriptografik para birimi bulunmaktadir. Sanal para anlayisi ile olusturulan kripto paralarin harcama sistemini
kontrol etmek amacli olarak merkezi bir sistem kapsaminda kriptoloji teknolojisi gelistirilmistir. Hesaptan hesaba
aktarimu sifreler araciligi ile gergeklesen ve merkez bankalari tarafindan kontrol edilmeyen kripto paralar 6zellikle
son yillarda giindemde biiyilk bir yer tutmaktadirKripto para iretimi igin biiyilk ¢apli yatirimlar
yapilmaktadir.Devletler de , kripto para yapisin1 diizenlemek, yasal dnlemler almak konularinda caligmalara
baslamaktadir.Baz: iilkelerde kripto paralar taninarak ilgili yasal diizenlemelerin yaplmalari 6n plana ¢ikarken bazi
iilkelerde ise kripto paralar tamamu ile rededilmekte ve yasaklanmaktadir.Kripto para birimleri sanal para, kripto
grafik para, elektronik para , digital para , e-para olarak kullanilmaktadir.Var olan tiim 6deme araglarindan daha
hizli olmalari, merkez bankasi, devlet yada banka tarafindan ydnetilmeyisi nedeni ile kiymetli madenlere
benzetilmektedirler. {lk olarak  Sataski Nakamota tarafindan 1 milyon adet olarak kazmarak olusturulam kripto
paralar arasinda en fazla bilineni ve islem yapilani olan Bitcoini olusturan sifrenin kombinasyon ve
permiitasyonlar1 toplami 21 milyon adet ve iiretim yani mining ile bu saytya ulasilacaktir.31-Aralik2017 tarihi
itibari ile kripto paralarin toplam piyasa degeri 596,5 milyar USD, Bitcoin piyasa toplam piyasa degeri 236,4 mlyar
USD olarak belirlenmistir. Ayni tarihte bitcoin/USD ise 14.092 olarak gergeklesti. Bu ¢aligmada kripto paralarin
ekonomik etkileri, bitcoin-kripto paralara olan talebin degerlendirilmesi, eksikliklerin ortaya ¢ikartilarak ¢6ziim
oOnerilerinin gelistirilmesi ve kripto paralarin makro ekonomik degerlendirme kapsaminda geleceginin belirlenmesi
yapilarak ongoriilerde bulunulacaktir.

Anahtar sozciikler: Kripto Para, Bitcoin, Madencilik, Makro Ekonomi

Crypto Securities and Macroeconomic Evaluation

ABSTRACT

Cryptographic currencies emerging along with the development of the Internet and e-commerce are currencies that
are secured by the help of cryptographic systems, regardless of the central authority .. There are a wide variety of
cryptographic currencies, especially bitcoins. Cryptography technology has been developed as a central system to
control the spending system of crypto money created with virtual money understanding.Crypto money, which is
realized through the transfer of the accounts of the accountant and not controlled by the central banks, has a great
place in the agenda especially in recent year.Large investments are being made in crypto money production. The
state is also beginning to work on regulating the crypto money structure and taking legal precautions.. In some
countries, crypto money is recognized and related legislative arrangements are in the foreground, while in some
countries crypto money is rejected and forbidden altogether. Crypto currencies are used as virtual money,
cryptographic money, electronic money, digital money, emoney. They must be faster than all existing payment
instruments, they are likened to precious metals with the reason that they are not governed by the central bank, the
state or the bank. The total number of combinatorial permutations combined with Bitkini, which is the most known
and processed among the crypto currencies created by Sataski Nakamota as 1 million pieces by Sataski Nakamota,
will reach to 21 million units with production or mining. As of December 31, 2017, the total market value of crypto
money was USD 596.5 billion, while the total market value of Bitcoin market was USD 236.4 billion. On the same
date, bitcoin / USD was 14,092. In this study, the economic effects of crypto-money, the evaluation of the claim
that is bitcoin-crypto paralara, the development of solution proposals by revealing the deficiencies and the
determination of the future of macroeconomic evaluation of crypto-currencies will be foreseen.

Key Words: Crypto money ,Bitcoin,, Mining, Macroeconomics
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OZET

Giliniimiiz diinyas1 medya ve medya mesajlar1 ile donatilmistir. Toplumsal hayattaki her tiirlii enformasyonun her
yastan izleyiciye erismesi engellenemez olmustur. Sunulan igerikler ¢ocuklar ve yetiskinleri kendine ¢cekmekte,
maruz kalinan enformasyon bombardimani altinda etkilesime en agik, en hassas grubu olusturan ¢ocuklar basta
olmak iizere, kendilerine sunulan malzemeyi siizmeden, oldugu gibi almaktadirlar. Medyanin bu etkilerini kontrol
altina alabilmek, insanlar ve 6zellikle ¢ocuklar iizerindeki olumsuz etkisini azaltabilmek, bireylerin kendilerine
ulasan bilgi karsisinda basit bir tiiketici olmaktan 6te daha aktif ve sorgulayict bir konuma yerlesmesi, kendilerine
sunulan metni/mesaj1 elestirel okumasi/okuyabilmesi, maruz kalinan mesajlar karsisinda elestirel bir bakis agisi
edinmesi ve bu noktada medyanin kendine 6zgii diliyle olusturulan medya metinlerinin/mesajlarinin sorgulanmasi
davranislarini kazandirma olarak OZETlenebilecek medya okuryazarligi egitimi ile miimkiin gériilmektedir.
Cesitli formlardaki mesajlara ulagsma, bu mesajlar1 ¢oziimleme, degerlendirme; yine medya araciligryla mesaj
yaratma ve iletme siireci olarak tanimlanmakta olan medya okuryazarliginin bu gergevede medya mesajlariin
dogru algilanmas1 temeline oturan; diinyada ve bir ¢ok iilkede yayginlasan ve okullarin egitim programlarina dahil
edilen medya okuryazarlig1 dersi, medyay: dogru takip eden, yasadigi ¢cevreye duyarl, iilkesinin sorunlarini bilen,
medya mesajlarin1 akil siizgecinden gecirebilen bilingli bir kitle olusturabilmek amaciyla miifredatlara dahil
edilmistir. Bu dogrultuda yapilan calisma ile, medya okuryazarlig1 ya da medya okuryazarlig1 dersi hakkinda Girne
Amerikan University 6grencilerinin bilgi ve algilarinin ortaya ¢ikarilmasi ve farkindalik yaratmak amaglanmuistir.
Arastirmada alan aragtirmasi yontemi uygulanmuis, verilerin elde edilmesinde anket teknigi kullanilmistir. Elde
edilen veriler IBM SPSS 24.0 programi kullanilarak frekans ve yiizde analizleri yapilarak yorumlanmustir.

Anahtar Kelimeler:Medya Okuryazarligi, Medya Okuryazarligi Dersi, Medya, Universite, Egitim
Research on Media Literacy and A Study at Girne American University
ABSTRACT

Media and media messages surround today’s world. The access of audience from all ages to all kinds of information
in the social life is unpreventable. Under the information bombardment, the content attracts children and adults,
while they, particularly children as the most open and sensitive group towards interaction, absorb the material
presented to them without any filter. Controlling such influences of media, minimising negative impact on people
but particularly children, making individuals active and questioning rather than being a basic consumer, critical
reading/ensuring critical reading among individuals towards the text/message provided to them, bearing critical
perspective towards exposed messages and at this point, questioning the unique media texts/messages would only
be possible through media literacy education. Media literacy, which is defined as reaching to messages in various
forms, analysing and evaluating such messages, creating and communicating messages through media, has become
popular in many countries as well as around the world and included under the curricula of schools with the aim of
raising a conscious mass, who accurately monitor media, is sensitive to surrounding environment, is aware of
country’s problems and mentally filter the media messages. Within this perspective, this study aims to identify the
knowledge and perception of students at Girne American University about the media literacy or media literacy
course, and to raise awareness. Field research method was utilised for this research and the data were generated
through questionnaire technique. The study data were interpreted through their frequency and percentage analysis
on IBM SPSS 24.0.

Key Words:Media Literacy, Media Literacy Course, Media, University, Education
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Yiikselen Ekonomilerde Girisimcilik Ve Kurumsal Cevre iliskisi Uzerine
Karsilastirmalh Bir Analiz (109)
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OZET

Kurumsal ¢evre, iilkelerin yenilik¢i ekonomiler diizeyine ¢ikmak igin yoneldikleri girisimcilik faaliyetlerini
dogrudan etkileyen girisimcilik ekosisteminin geligimi {izerinde 6nemli rol oynamaktadir. Konu ¢aligma, se¢ilmis
yiikselen ekonomilerin kurumsal g¢evre faktorlerinin, son yillarda tilke bazindaki girisimcilik sistemlerinin
degerlendirilmesi amaciyla siklikla kullanilmaya baslanan Kiiresel Girisimcilik ve Kalkinma Endeksi verileri
kullanilarak degerlendirilmesini amaglamaktadir. Caligmanin sonuglari, siirdiiriilebilir bitylime ve toplumsal refah
artig1 igin stratejik girisimcilik hedefleri belirlemis olan Tiirkiye’nin girisimcilik ekosistemi baglantili kurumsal
cevre degiskenlerinden personel kalitesinde diger yiikselen ekonomilerin gerisinde kaldigini, girisim sermayesi, is
stratejisi ve teknoloji transferinde ise nispeten diigiik skorlara sahip oldugunu gostermektedir. Arastirma ve
gelistirme faaliyetlerinin GSMH i¢indeki payinda Giliney Kore disindaki tiim yiikselen ekonomilerin Kiiresel
Girigimcilik ve Kalkinma Endeksi skorlarinin diisiikk olmasi ¢alismanin dikkat ¢ekici bulgulart arasindadir.
Arastirmanin yiikselen ekonomilerde kurumsal ¢evre ve girisimcilik iligkisini bu yontem ile incelemeyi amaglayan
ilk ¢alismalardan biri olmasi nedeniyle, yiikselen ekonomilerde girisimcilik literatiiriine 6nemli katkilar yapmasi
beklenmektedir. Calisma sonuglarmin girisimcilik ve yenilikgilik ile biiylimeyi hedefleyen iilkeler agisindan
onceliklendirilmesi gereken kurumsal gevre faktorlerinin saptanmasi agisinda politika yapicilart ig¢in de dnem
tagidig1 distiniilmektedir.

Anahtar Kelimeler: Kurumsal Teori, Girisimcilik, Yiikselen Ekonomiler, Kiiresel Girisimcilik Ve Kalkinma
Endeksi

A Comparative Analysis on The Relationship Between Institutional
Environment And Entrepreneurship In Emerging Economies

ABSTRACT

Institutional environment plays an important role on the quality and nature of entrepreneurial activities and the
development of entrepreneurship ecosystem. The aim of this research is to evaluate institutional factors of selected
emerging markets with Global Entrepreneurship and Development Index data. Findings of the study indicate that
Turkey has one of the lowest scores among other emerging markets for the institutional variable of staff training
and also has comparably low scores in venture capital, business strategy and technology transfer. Results of the
study show that except South Korea, all the selected economies have scored low on the institutional variable of
gross domestic expenditure on research and development as a percentage of gross domestic product. The study is
expected to make valuable contributions to the literature with its novel approach of using comparative Global
Entrepreneurship and Development Index scores for analyzing institutional environment and entrepreneurship
relationship in emerging economies.

Keywords: Institutional Theory, Entrepreneurship, Emerging Economies, Global Entrepreneurship and
Development Index
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OZET

Internet reklamcilig1 alaninda kullanilan en giincel reklam yontemlerinden biri, dogal reklamdir. Dogal reklam, bir
markanin igerik pazarlamasini desteklemek iizere hazirlanmis video, metin ya da igerigin deme karsiliginda dijital
ortamlara yerlestirilmesi olarak tamimlanabilir. Ik olarak 2013 yilinda uygulanmaya baslayan dogal reklam,
ozellikle televizyon, internet ve diger mecra reklamlarina kars: tiiketicilerin ilgisizligi nedeniyle kullanilmaya
baslamistir. Giinlimiizde mobil telefonlarda gazete uygulamalarin yer almasi bu reklamlarin internet gazetelerinde
yayginlagsma sebep olmustur. Yapilan arastirmalar, kullanicilarin icerigin ilgi ¢ekici olmasi halinde reklam olup
olmadigiyla ilgilenmediklerini ortaya ¢ikarmistir. Peki dogal reklamlar, halihazirda Tiirkce internet gazetelerinde
kullanilmakta midir? Eger kullanilmakta ise reklamlarin igerigi nelerden olusmaktadir? Bu ¢alismada bu iki soruya
icerik analizi vasitasiyla cevap aranacaktir. Boylece internet gazeteciligi alaninda kullanilan dogal reklamlarin
ozellikleri ortaya konulmaya caligilacaktir. Arastirmada kullanilan 6rneklem, Tiirkiye’de en ¢ok ziyaret edilen
internet gazetelerinden ilk altist olarak belirlenmistir. Arastirma, S6zcii, Sabah, Hiirriyet, Milliyet, Habertiirk,
Vatan gazetelerinde 1 Mart ila 31 Mart arasinda yer alan dogal reklamlarla sinirlandirilmistir. Aragtirma sonucunda
belli zaman araligindaki internet gazetelerinde yer alan dogal reklamlarin profili (dogal reklamlarin tiirii, mesaji,
gazetedeki yeri, reklamin igerigi, climle yapisi, goriintiisii, miizik, ¢oklu gorselligi, sponsorlugun belirtilmesi)
ortaya ¢ikartilacaktir. Nitel bir arastirma olmasi nedeniyle sonuglarin genellestirilmesi yapmak yanlis olur ancak
bu calisma sonuglarinin dogal reklamlarin igerikleri ile ilgili yol gosterici olacagt umulmaktadir.

Anahtar Kelimeler: Dogal Reklam, Internet Reklamlari, Internet Gazeteciligi, Igerik Analizi, Reklam.

Investigation of Natural Advertisements with Content Analysis in Internet
Journal

ABSTRACT

One of the most up-to-date advertising methods used in the field of Internet advertising is native advertisements.
The native advertisement can be defined as the placement in digital media for payment of video, text, or content
designed to support content marketing a brand. This advertisement, which first started to be implemented in 2013,
has been begun to be used because of the indifference of consumers to television, internet and other media
advertisements. Today, the use of newspaper applications on mobile phones has caused these ads to spread in
internet newspapers. Research has shown that users are not interested in whether or not the ad is interesting if the
content is interesting. Are native advertisements in Turkish internet newspapers? If the answer is yes, what are the
content of these advertisement? In this study, these two questions will be answered through content analysis. Thus,
the characteristics of native advertisements used in the field of internet journalism will be tried to be revealed. The
sample used in this study is defined as the first six of the most visited Internet newspaper in Turkey. The research
is limited to native advertisements located between 1 March and 31 March in Sézcii, Sabah, Hiirriyet, Milliyet,
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Habertiirk, Vatan. As a result, the profile of the native advertisements (type of native advertisements, message,
place of newspaper, content of advertisement, sentence structure, image, music, multiple visuality, specification
of sponsorship) in the Internet newspapers will be being revealed. Due to the fact that it is a qualitative research,

it is wrong to generalize the results, but it is hoped that the results of these studies will guide the contents of native
advertisements.

Keywords: Natural Advertisement, Internet Advertisements, Internet Journalism, Content Analysis,
Advertisement.
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OZET

Son yillarda 6nemi giderek artan sosyal girisimcilik, sosyal bir gérevi yerine getirmek i¢in girisimci davraniglarin
ifadesini igeren ¢ok boyutlu bir yapidir. Bu yapida énemli bir rol iistlenen sosyal girisimei ise, topluma katki
saglamak amaciyla girisimcilik faaliyetlerinde bulunan ve bu yolda gordiigii bir sosyal sorunu yenilik¢i ¢éziim
yontemleriyle, siirdiiriilebilir sekilde ¢dzmeye ¢alisan, toplumsal duyarlilik ve sorumluluk anlayisina sahip
girisimcileri ifade eder. Sosyal girisimcilik, sosyal alanda etki saglamay1 hedefler, ancak ekonomik refah yaratmay1
dislamaz. Bu nedenle, kar amaci glitmeyen kuruluslarla sinirli kalmayip, kamu ve 6zel sektordeki farkli paydaslarin
¢ikarlarini birlikte ele alir. Boylelikle, toplumda olumlu degisimlere yol agarak siirdiiriilebilir gelisme igin kaynak
olusturur.

Stirdiiriilebilir gelisme, kaynaklar1 kullanirken hem g¢evrenin korundugu hem de insan ihtiyaglarinin
kargilanmasinin amaglandigi ve bu ihtiyaglarin sadece su anda degil, gelecek nesiller i¢in de karsilandigi bir
ekonomik kalkinma modelidir. Siirdiiriilebilir geligmenin temel mantigi, toplum igin iyi olan seyin siirdiiriilebilir
kalkinma i¢in de iyi oldugudur. Siirdiiriilebilir gelisme, sosyal ve ¢evresel hedefleri, ekonomik hedeflerle esit bir
zemin lizerine yerlestirmeyi amaglamaktadir. Bu ¢caligmayla sosyal girisimciligin stirdiiriilebilir gelisme tizerindeki
etkisi ¢ok boyutlu bir sekilde ele alinarak incelenmistir.

Anahtar Kelimeler: Sosyal Girisimcilik, Stirdiiriilebilir Gelisme, Kurumsal Sosyal Sorumluluk.
The Impact of Social Entrepreneurship on Sustainable Development

ABSTRACT

Social entrepreneurship, which has become increasingly important in recent years, is a multi-dimensional structure
that includes the expression of entrepreneurial behavior to fulfill a social task. Social entrepreneurs, who play an
important role in this structure, express entrepreneurs who have a sense of social sensitivity and responsibility that
try to solve sustainable social problems in entrepreneurial activities in order to contribute to collective society and
by means of innovative solutions.Social entrepreneurship aims to make a social impact, but it does not exclude
creating economic prosperity. For this reason, it is not limited to non-profit organizations, but gathers the interests
of different stakeholders in the public and private sectors. Thus, it leads to positive changes in the society and
provides a source for sustainable development.

Sustainable development is an economic development model in which when resources are used both the
environment is protected and human needs are addressed and these needs are met not only now but also for future
generations. The basic manner of sustainable development is that what is good for society even is good for
sustainable development. Sustainable development aims to replace social and environmental targets on nearby
context with economic targets. This study aims to examine the impact of social entrepreneurship on sustainable
development with a multidimensional perspective.

Keywords: Social Entrepreneurship, Sustainable Development, Corporate Social Responsibility.
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ABSTRACT

In recent years, global competitive and structural changes have changed TRNC national policies to increase the
number of educational tourists and to diversify tourism activities into what is known as educational tourism (Edu-
tourism). Educational tourists’ movement and globalization has led universities around the world to compete for
educational tourists and promote their universities in various ways. Of particular importance to this work is the
implementation of policies and online marketing strategies to attract educational tourists from all over the world
to TRNC. Potential educational tourists’ search, select and make decisions for enrolment into universitieS via
various sources of information (i.e., social media). Prior the advents of social media, traditional source of
information (i.e., university websites, media, and educational fairs) have been dominant. Facebook offers an
alternative source of information acquisition that requires individuals to engage, collaborate and participate in
information sharing and retrieving among previous, present and potential educational tourists as well as their
family members. The purpose of this study is to explore how Facebook e-Referral influences institutional brand
trust and enrolment decisions and how institutional brand trust influences enrolment decisions.The research
hypotheses are tested empirically. The empirical outcome suggest that: (1) Facebook e-Referral influences
institutional brand trust and enrolment decisions; (2) Institutional brand trust influences enrolment decisions; and
(3) Institutional brand trust mediates the relationship between Facebook e-Referral and enrolment decisions among
educational tourists.

Keywords: educational tourism, e-WOM, Facebook educational usage, e-Referral, institutional brand trust,
educational tourist, social media
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OZET

Yogun rekabet ortami inovatif olmayan isletmelerin siirdiiriilebilir rekabet avantaji yaratmasina izin
vermemektedir. Isletmeler ayakta kalmak i¢in hem rakipleri tarafindan taklit edilemeyen, bilgiye dayal varliklara
sahip olmali hem de bunlari giiniin degisen kosullarina uygun bi¢cimde yeniden yapilandirmalidirlar. Bu ¢alismada
isletmelerin siirekli olarak ¢evrelerindeki diger isletmeler, kurumlar ve kisiler ile iletisim durumunda olup bilgi
paylasmasi; agdaki tiim unsurlarin koordineli olarak ortak ama¢ dogrultusunda pazarlanabilir 6zgiin ya da 6nemli
olglide gelistirilmis iiriin ve siiregler ortaya koymast; rakiplerine oranla en yiiksek degeri yaratmalar1 boylece
stirdiiriilebilir rekabet {istiinliigii elde etmelerinin kodlari irdelenmektedir. Giiniimiizde ¢evresel kosullarin
degiskenliginin, belirsizliginin ve ar- ge maliyetlerinin giderek artis gostermesi, inovasyon cabalarinin igletme
i¢inde sinirli kalmamasini gerektirmektedir. Bu durum; inovasyon ¢abalarinin, diger isletmeler ve kisilerle iletisim
ve bilgi paylasiminin gerceklestirilmesi ile siirdiiriilen acik inovasyon kavramina tasginmasi sonucunu dogurmustur.
Diger yandan bu kosullar isletmeleri birbirleriyle isbirligi yapmaya; deger aglari olusturmaya da zorlamistir.
Cagdas yonetim yaklagimlarindan sebeke organizasyonlar, sanal organizasyonlar, dis kaynak kullanimi bu
isbirliklerine &rnek verilebilir. Ozellikle iiriin inovasyonunun kaynaklarindan birisi tasarimdir. Tasarim, dnemli bir
inovasyon araci olarak pazarda 6zgiin iiriinler yaratabilme potansiyeline sahiptir. Tasarim ve yonetim kavramlarini
bir potada birlestirip isletmenin hedeflerine ulagmasinda katkida bulunmak {izere tasarim kaynaklarinin etkili ve
verimli bigimde kullanilma ihtiyaci tasarim yonetimi kavramini ortaya ¢ikarmistir. Bildirinin sonug¢ boliimiinde
rekabet avantaji olusturmak iizere tasarim yonetimi, agik inovasyon ve deger aglarmin isletmelerde daha etkin
kullanim1 ve gelistirilmesi ile ilgili olarak gelecege yonelik yeni bakis agilar1 yansitilmaya ve degerlendirmeler
yapilmaya c¢alisilacaktir.

Anahtar Kelimeler: Agik Inovasyon, Deger Aglari, Rekabet Ustiinliigii, Tasarima Dayali inovasyon, Tasarim
Yonetimi.

Open Innovation and Value Network in Design Management

ABSTRACT

The intense competitive environment does not allow non-innovative businesses to create sustainable competitive
advantage. To survive, businesses must possess information-based assets that can not be imitated by their
competitors, and they must restructure them to suit changing conditions of the day. In this study, businesses
constantly communicate with other businesses, organizations and people in their environment and share
information; all elements of the network co-ordinated to produce unique or significantly improved products and
processes that can be marketed in a common objective; They create the highest value compared to their competitors
so they are scrutinizing the codes of achieving sustainable competitive advantage. The increasing variability,
uncertainty, and increasing cost of environmental conditions today require that innovation efforts not be limited
within the enterprise. This situation; innovation efforts have led to the concept of open innovation, which is
continued through the realization of communication and information sharing with other businesses and individuals.
On the other hand, these conditions are for businesses to cooperate with each other; it also forces them to create
value networks. Network organizations, virtual organizations, outsourcing from contemporary management
approaches are examples of these collaborations. Especially one of the sources of product innovation is the design.
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Design has the potential to create unique products on the market as an important means of innovation. The need
for effective and efficient use of design resources to unite the concepts of design and management in one pot and
to contribute to the achievement of the enterprise's goals has led to the concept of design management. In the
conclusion of the report, new perspectives for the future will be reflected and assessed in relation to more effective

use and development of design management, open innovation and value networks in enterprises to create a
competitive advantage.

Key words: Open Innovation, Value Networks, Competitive Advantage, Design Based Innovation, Design
Management.
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ABSTRACT

Politics is the activity they are doing to create, maintain and change the general rules in which people live as a
subject. In this respect, mainly politics is a social activity that is linked in a complex way to the existence of
difference and conflict, on the one hand, and on cooperation and collective action on the other. In order to
understand politics in the most correct way, it is necessary not to see it as an action that solves or solves all conflicts,
but as an effort to resolve conflicts beyond achieving it.

In Libya, the dynamics of religion, tribalism, oil and ideology have always been dominant. Libya is trying to
establish a new order in the political arena in which Gaddaffi term ends and NATO intervention is in all areas.
This process, which has been going on with painful and various serious difficulties, is already carried out with a
certain system. The aim of this study is to examine the current political practices of Libya and the state
administration process and to examine the past and present administrative processes of the management processes
that have been found in the social and cultural structure of the Libyan society and make proposals for the future
application of the ideal political system.

Key Words :Arab Spring, Democracy, Political System, Tribe, Civil Society.

Libya Politik Sisteminin Ge¢misi, Bugiinii Ve Gelecegi Uzerine Bir Analiz
OZET

Siyaset, insanlarin ona tabi olarak yasadiklari genel kurallari olusturmak, korumak ve degistirmek amaciyla
yaptiklart faaliyettir. Bu yoniiyle, esas olarak siyaset, bir yandan farklilik ve ¢atigmanin varligiyla karmasik bir
bi¢cimde baglantili, diger yandan isbirligi ve kolektif eylemle iliskili olan bir sosyal faaliyettir. Siyaseti en dogru
bi¢cimde anlamak i¢in, onu tiim gatigmalar1 ¢6zen veya ¢ozebilen bir faaliyet olarak degil, bunu bagarmaktan 6te
bir catigma ¢dzme ¢abasi olarak gérmek gerekir.

Libya tarihinde din, kabilecilik, petrol ve ideoloji dinamikleri siirekli hakim durumda olmuglardir. Libya, Kaddafi
doneminin bitisi ve NATO miidahelesi sonrasinda tiim alanlarda oldugu siyaset alaninda da yeni bir diizen kurmaya
calismaktadir. Sancili ve cesitli ciddi zorluklarla gegmekte olan bu siireg, halihazira belli bir sistemle
yiiriitilmektedir. Bu calismani amaci, Libya’nin mevcut siyasi uygulamalar1 ve devlet yonetim siirecini
inceleyerek, Libya toplumunun sosyal ve kiiltiirel yapisinda can bulan yonetim siireglerinin gegmis ve simdiki
yonetim siireclerini inceleyerek, gelecekteki ideal siyasal sistem uygulamasina yonelik 6nerilerde bulunmaktir.

Anahtar Kelimeler: Arap Bahari, Demokrasi, Politik Sistem, Kabile, Sivil Toplum.
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OZET

Orgiitlerde sabotaj davramslari calisanlarin drgiitlerin amaglarina ulasmasina engel olan olumsuz davramslardir.
Bu davramig orgiitiin {iyelerine ve maddi kaynaklarina zarar vermeyi amaglamaktadir. Orgiitsel adalet ise
calisanlarin orgiitiin uygulamalarina iliskin adalet algilamalarini ifade etmektedir. Bu ¢aligmanin amaci, algilanan
orgiitsel adaletin orgiitsel sabotaj davranigi iizerinde etkisi olup olmadigini tespit etmektir. Bu amagtan hareketle
Niehoff ve Moorman (1993) tarafindan gelistirilmis olan “Algilanan Orgiitsel Adalet Olgegi” ve “Altintas (2009)
tarafindan gelistirilmis olan “Algilanan Orgiitsel Sabotaj Olgegi” kullamlarak anket formu olusturulmustur.
Hazirlanan form ile Nigde’de istihdam edilmis 432 mavi yakali ¢aligandan veri toplanmustir. Toplanan veriler
frekans, giivenilirlik, korelasyon ve regresyon analizine tabi tutulmustur. Yapilan regresyon analizi sonucunda
algilanan Orgiitsel adaletin Grgiitsel sabotaj lizerinde etkisi (R2=,402) oldugu tespit edilmistir.

Anahtar Kelimeler: Adalet, AlgilananOrgiitsel Adalet, Sabotaj, Orgiitsel Sabotaj,

A Research on the Determining Effects of Perceived Organizational Justice
to Organizational Sabotage

ABSTRACT

Sabotage behaviors in organizations are negative behaviors of employees who prevent from achieving
organization's goals. This behavior aims to harm the members and material resources of organization.
Organizational justice explains to perceptions of employees about practices of organization. The aim of this study
is to determine whether the perceived organizational justice has effect on organizational sabotage behavior. For
this purpose, questionnaire was formed using ‘Perceived Organizational Justice Scale’ developed by Nichoff and
Moorman (1993) and the ‘Perceived Organizational Sabotage Scale’ developed by Altintag (2009). With the
prepared form, data were collected from 432 blue-collar employees working in Nigde. The collected data were
subjected to frequency, reliability, correlation and regression analysis. As a result of regression analysis performed,
it was determined that the effect of perceived organizational justice on organizational sabotage (R2=,402)

Keywords: Justice, Perceived Organizational Justice,Sabotage, Organizational Sabotage
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OZET

Is yerindeki yalmzlik, is yerindeki kisiler arasindaki kotii iliskilerden ve sikinti yaratan bir durumdan
kaynaklanmaktadir (Wright vd., 2006: 60). Isyerindeki yalnizlik, ¢aligma ortaminda ¢alisanlar arasinda kalitenin
kisiler aras1 iletisimden yoksun olmasindan kaynaklanan iiziintii olarak ortaya ¢ikmaktadir (Wright, 2005). isten
ayrilma niyeti ¢alisanin bilingli ve planli bir sekilde yakin gelecekte orgiitten ayrilma arzusunu tanimlamaktadir
(Mobley ve digerleri, 1978: 409). Simon ve arkadaglar1 (2009), igyerinde sosyal ¢evre faktorlerinin (iist diizey
yonetimle c¢atigmalar, meslektaslari ile kotii iligkiler vb.) ¢alisanin ayrilma niyetini etkileyen faktorler arasinda
oldugunu belirtmiglerdir. Bu ¢ergevede bu ¢alismanin amaci igyeri yalnizhiginin isten ayrilma niyetine etkisini
tespit etmektir. Dogan, Cetin ve Sungur (2009) tarafindan gelistirilen isyerinde yalnizlik 6lgegi ve Cammann,
Fichman, Jenkins ve Klesh (1983) tarafindan gelistirilen isten ayrilma niyeti 6l¢egi kullanilarak hazirlanan anket
formu araciligiyla Kayseri’de faaliyet gostermekte olan 6zel hastanelerde istihdam edilmis olan 249 kisiden veri
elde edilmistir. Toplanan veriler frekans, giivenilirlik, korelasyon ve regresyon analizine tabi tutulmustur. Yapilan
regresyon analizi sonucunda igyerinde yalnizlifin igten ayrilma niyeti tizerinde etkisi (R2=,218) oldugu tespit
edilmigtir.

Anahtar Kelimeler: Is Yerinde Yalmzlik, Isten Ayrilma Niyeti

A Research on the Determining Effects of Loneliness at Work to Intention
to Leave

ABSTRACT

Loneliness at Work arises from bad relationship between people at work and a distressing situation (Wright et al.,
2006: 60). Loneliness in the workplace manifests itself as sorrow resulting from the lack of interpersonal
communication of quality among the employees in the working environment (Wright, 2005). The intention to leave
describes the desire of the employee to quit the organization in the near future in a conscious and planned manner
(Mobley et al., 1978: 409). Simon and colleagues (2009) point out that social environment factors at work (conflicts
with senior management, bad relationships with colleagues, etc.) are among the factors affecting employee's
intention to leave.In this framework, the purpose of this study is to determine the effect of loneliness at work on
the intention to leave.Data were collected from 249 individuals who are employed in private hospitals operating
in Kayseri through the questionnaire prepared using the scale of loneliness at work developed by Dogan, Cetin and
Sungur (2009) and the intention to leave scale developed by Cammann, Fichman, Jenkins and Klesh (1983). The
collected data were subjected to frequency, reliability, correlation and regression analysis. As a result of the
regression analysis performed, it was determined that the effect of loneliness at work on the intention to leave (R2
=, 218).

Keywords: Loneliness at Work, Intention to Leave
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OZET

Bu ¢aligmanin amaci a) duygusal emek stratejilerinden derinlemesine eylem ve yiizeysel eylemin ig tatminine olan
etkisini ve b) derinlemesine eylem ve yiizeysel eylemin is tatminine etkisinde algilanan orgiitsel destegin
diizenleyici roliinii incelemektir. Aragtirmanin verileri Ankara’da c¢alisan toplam 112 hemsireden elde edilmistir.
Arastirmada Diefendorff (2005)’un yedi maddeden olusan yiizeysel eylem ve dort maddeden olusan derinlemesine
eylem olcegi, Brayfield ve Rothe (1951)’nin bes maddeden olusan is tatmini 6l¢egi ve Eisenberger vd. (1986)’nin
sekiz maddeden olusan algilanan 6rgiitsel destek 6lgeginin kisa versiyonu kullanilmigtir. Bu 6lgeklerin gegerlilik
ve giivenilirlik analizleri yapilmistir. Korelasyon ve hiyerarsik regresyon analizleriyle degiskenler arasindaki
iligkiler incelenmistir. Elde edilen sonuglara gore derinlemesine eylem is tatminini anlamli ve pozitif; yiizeysel
eylem ise is tatminini anlamli ve negatif olarak etkiledigi bulunmustur. Bununla birlikte, algilanan orgiitsel
destegin hem derinlemesine eylem ve is tatmini iligskisinde hem de ylizeysel eylem ve is tatmini iligkisinde,
diizenleyici etkisi tespit edilmistir. Aragtirmada kullanilan degigkenler i¢in nedensel ¢ikarimlar yapilabilmesi igin
boylamsal ¢aligmalarin yapilmasina ihtiyag¢ vardir.

Anahtar Kelimeler: Duygusal Emek, s tatmini, Algilanan Orgiitsel Destek, Diizenleyici Etki

Emotional Labor and Job Satisfaction: The Moderation Role of Perceived
Organizational Support

ABSTRACT

The purpose of this study is to examine a) the effect of deep acting and surface acting, which are the strategies of
emotional labor, on job satisfaction and b) the moderation role of perceived organizational support in the effect of
deep acting and surface acting on job satisfaction. Data were obtained from 112 nurses working in Ankara. Surface
acting and deep acting were measured developed by Diefendorff (2005); job satisfaction was measured using the
five-item scale developed by Brayfield ve Rothe (1951); and perceived organizational support was measured using
the eight-item short version scale developed by Eisenberger et al. (1986). Validity and reliability analyzes of these
scales were conducted. The relations between the variables are examined by correlation and hierarchical regression
analysis. The results showed that deep acting affects job satisfaction significantly and pozitively; whereas surface
acting affects job satisfaction significantly and negatively. Moreover, it was indicated that the moderation role of
perceived organizational support both deep acting and job satisfaction and surface acting and job satisfaction.
Longitudinal studies are needed to make causal inferences for the variables used in the research.

Keywords: Emotional Labor, Job Satisfaction, Perceived Organizational Support, Moderation Effect
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OZET

16.04.2017 tarihinde yapilan halk oylamasi ile Anayasadaki bazi hiikiimler degistirilerek yiiriitme organi yeniden
diizenlenmis bir anlamda “Cumhurbaskanligi Sistemine “gegilmesi kabul edilmistir. Sistem, secimler 6ne
almmadig1 takdirde “birlikte yapilan Tiirkiye Biiyiik Millet Meclisi ve Cumhurbaskanligr segimleri sonucunda
Cumhurbaskanimin géreve basladigi tarih” olan 03.11.2019°da yiirlirliige girecektir. Vergi Hukuku, temel
vergilendirme ilkeleri ve birgok kaynaginin Anayasa’da diizenlenmesi nedeni ile Cumhurbagkanlig1 Sisteminden
en fazla etkilenen hukuk dallarindan biri olacaktir.

Bu caligmanin temel amaci, Cumhurbaskanligi sistemiyle yiiriirliige girecek Anayasal degisikliklerin vergi
hukukunun kaynaklar1 iizerindeki etkilerini incelemek, bu etkileri vergilendirme ilkeleri baglaminda
degerlendirerek vergi hukuku agisindan bazi dnerilere dikkat ¢ekmektir.

Caligma sonucunda, Cumhurbagkanlig1 sisteminin, vergi hukukunun kaynaklarindan “Bakanlar Kurulu karari”,
“Tiiziik” ve “Kanun Hiikmiinde Kararname” gibi normlar1 kaldirdig1, olaganiistii hallerde ¢ikarilabilecek kanun
hikkmiindeki “Cumhurbaskanligi Kararnamelerinin” denetimi konusunda Anayasal bir diizenlemenin de
bulunmadig: tespitlerine yer verilmistir.Yeni sistemde ortaya c¢ikan buna benzer bosluklarin sistem yiiriirliige
girmeden uyum yasalar ile giderilmesi geregine isaret edilmistir.

Anahtar Kelimeler: Cumhurbagkanligi Sistemi, Cumhurbagkanligi Kararnamesi, Vergi Hukuku, Vergileme
Tlkeleri.

The Presidential System in the Context of Impact on Tax Law

ABSTRACT

With the public vote held on 16.04.2017, some provisions of the Constitution were amended and it was accepted
that the executive organ had been reorganized and the "Presidential System™ was passed. The system, if the election
date is not changed, "together made the Grand National Assembly of Turkey and presidential elections on the date
of the President's inauguration”, which will come into force on 11.03.2019. The Tax Law will be one of the
branches of law most affected by the Presidential System because of the basic taxation principles and many sources
of tax law are regulated in the Constitution

The main purpose of this study is to examine the effects of the Constitutional amendments on the resources of the
tax law, which will go into effect with the presidential system, to draw attention to some proposals in terms of tax
law by evaluating these effects in the context of taxation principles.

As a result of the study, it was determined that the Presidential system abolished the norms such as "Decree of the
Council of Ministers", "Regulation" and "Decree of the Law" from the sources of the tax law and there is no
regulation on the supervision of the "Presidential Decrees” in the Constitution, which can be enacted in
extraordinary circumstances. It has been pointed out that similar gaps that arise in the new system should be
eliminated by the harmonization laws before starting the system.

Keywords: The Presidential System, Presidential Decree, Tax Law, Principles of Taxation.
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OZET

Kanunlarin bir sistem dahilinde boliimlendirilmesi kanun yapim tekniginin énemli bir parcasidir. Kanun metinleri
kural olarak sirasiyla madde, fikra, bent, alt bent, ciimle ve ibarelerden olusur. Madde, yazili hukuk kurallari i¢in
o6nemli bir boliimlendirme araci olarak kabul edilir. Madde konusunda 6nemli hususlardan biri maddelerin
isimlendirilmesi yani “madde tiirleridir”. Mevzuatta agirlikli olarak kullanilmakta olan madde tiirleri; “cerceve

madde”, “ek madde”, “miikerrer madde”, “ge¢ici madde”, “yiiriirlik maddesi” ve “yiiriitme maddesi” seklinde
siralanabilir.

Calismanmin amaci, temel vergi kanunlarini kanun yazim sistematigi agisindan madde tiirleri itibariyle analiz
etmektir. Bu amagla ¢alismada Vergi Usul Kanunu (VUK), Gelir Vergisi Kanunu (GVK) ve Kurumlar Vergisi
Kanunu (KVK) incelenmistir. Oncelikle ilgili kanunlar kodlanarak elde edilen veriler, istatistik programi
yardimryla “madde tiirleri” ve “maddelerdeki degisiklikler” agisindan, tablo ve grafiklerle analize tabi tutulmustur.

LRI LEINT3

Calisma sonucunda, “Madde”, “gecici madde”, “miikerrer madde”, “ek madde” ve “ek gecici madde” isimleriyle
madde tiirleri bulunan VUK da, toplam maddelerin %59,2’sinin tarihsel siiregte degisiklige ugradig gosterilmistir.
GVK’nda “gegici madde”, “miikerrer madde” ve “ek madde”lerin orani toplam maddelerin %50’sinden fazladir.
GVK maddelerin % 91,5’1 yani neredeyse tamami degistirilmistir. 2006 yilinda yiiriirliige giren ve toplam 52
maddeden ibaret olan KVK’da, 2007 yil1 hari¢ her yil degisiklik yapilmistir. Heniiz yeni sayilan bu kanunun 23
maddesi yani yiizde 44,2’si 10 yilda degisiklige ugramustir.

Anahtar Kelimeler: Kanun Sistematigi, Vergi Kanunlari, Madde Tiirleri.

Article Types in Law Writing System: An Analysis on Tax Laws

ABSTRACT

Partitioning of laws within a system is an important part of the law making technique. As a rule, the texts of law
consist of articles, clauses, sub-clauses, sentences and phrases respectively. Article is considered as an important
partitioning tool for written law rules. One of the important things about articles is the naming of the articles ie
"articles types". The types of articles which are mainly used in the legislation can be listed as "frame article",

"supplementary article ", "repeated article ", "provisional article ", " article of effect” and "item of execution".

The aim of the study is to analyze the basic tax laws in terms of article types in terms of the law writing system.
For this purpose, Tax Procedure Law, Income Tax Law and Institutional Tax Law have been examined in this
study. First of all, the mentioned laws are coded, and then the obtained data were analyzed with tables and graphs
in terms of "article types" and “changes in articles" with the help of statistical program.

In the results of study, in the Tax Procedure Law, besides the articles, there are types of articles called as "temporary
article", "repetitive article”, "additional article” and "additional temporary article” and 59.2% of the total items
have been shown to have changed in the historical process. In the Income Tax Law, the ratio of "temporary article",
"double article" and "additional article" is more than 50% of the total articles. 91.5% of the items of the Income
Tax Law are almost completely different. Almost every year except for 2007, amendments were made in the
Corporate Income Tax, which was enacted in 2006 and consists of a total of 52 articles. The 23 articles of this law,

44.2%, which is still new, have been amended in the last 10 years.

Keywords: Nomology, Tax Acts, Types of Law Acrticles.
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OZET

Insan toplumsal yasamin bir pargas1 olarak sosyal yasanini sekillendirmede pek ¢ok iliskinin iiyesi durumundadir.
Aile, arkadaglik, komsuluk, is yasami, kamusal yapimnin olugsmasi gibi olgular hep bireyin kendi basina ¢6zmekte
zorlanacag1 birtakim sorunlar iizerine odaklanmaktadir. insanoglunun toplumsal yasamimin mimarisinde énemli
bir yer tutan vakiflar da bireyin yardimina kosan ve dayanismay1 amag edinen orgiitsel yapilardir. Hayatin birgok
alanina hizmet gotiiren ve refah saglamay1 amag edinen vakiflar bugiin “insan odakli olun, insant merkeze alin”
diyen birgok diisiincenin ve yaklagimin temelindeki bakig agisin1 aslinda ylizyillar oOncesinde 0Oziinde
barindirmaktadir. Giiniimiiz katilim bankalarinin ¢aligma kurallari, 2006 yilinda Nobel Baris Odiiliine layik
goriilen bankact Muhammed Yunus’un mikro kredi sistemi ve devlet tesvikleri gibi 6érnekler para vakiflarinin
geemis donemlerde yaptigi temel faaliyetlerden ilham almaktadir. Kamunun diizenleyici otoritesi, piyasa aktorleri
ve toplumsal talebi yaratanlarin sosyal refahin sunumunda i¢ i¢ce oldugu goriilmektedir. Bu baglamda, ¢alismada
Osmanli Devleti’nde para vakiflarinin refahi artirici roliiniin agiklanmasi amaglanmaktadir.

Anahtar Kelimeler: Osmanli Devleti, Para Vakiflari, Refah

A Corporate Structure that Enhances Welfare in the State of Ottoman: The
Money Foundations

ABSTRACT

Human is a member of so many relationships in shaping own social life through a part of a societal life. Family,
friendship, neighbourhood, work life, consisting of public structure as all these facts focus when there is something
difficult to solve solely about some problems. Foundations that take place an important role in the framework of
societal life of humanity are also organizational structures that help individual and adopt solidarity. Foundations
that serve in so many fields of life and aim providing welfare in which include the fundamental perspective in their
core what some thought and approach say today “be human oriented, be human centric” from so centuries earlier.
Examples like participation banks’ operating norms, the system of micro credits by a banker, Muhammed Yunus
that honoured with Nobel Peace Prize in 2006, and governmental grants all take inspiration from money
foundations’ basic businesses in past. It is seen that the regulating authority of public, the actors of market and
creators of societal demand all behave in same direction through enhancing social welfare. In this context, the
enhancing role of money foundations is purposed to explain in the State of Ottoman in this study.

Keywords: The State of Ottoman, Money Foundations, Welfare
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Girigimei ve yonetici kadinlar agisindan kariyer tatmininin turizm isletmelerinde sosyal tembellik egilimini
azaltabilecegi ve boylece kadin girisimci ve yoneticilerin daha fazla katma deger yaratabilecegi diistiniilmektedir.
Bununla birlikte iki degisken arasindaki iligskide psikolojik sermayenin aracilik ettigine dair dnceki ¢alismalarin
sayisi da sinirlidir. Bu nedenle ¢aligma amaci, kariyer tatmininin sosyal tembellik iizerindeki etkisini incelemek
ve bu iki degisken arasindaki iliskide psikolojik sermayenin araci rolii oynayip oynamadigini incelemektir. Bu
arastirmanin 6rneklemini Nevsehir ilinde turizm igletmelerinde faaliyet gosteren kadin girisimciler ve yoneticiler
olusturmaktadir (N=120). George (1992) tarafindan gelistirilen sosyal tembellik 6l¢egi, Luthans ve arkadaslar
tarafindan tasarlanan psikolojik sermaye 6l¢egi (2007) ve Greenhaus, Parasuraman & Wormly (1990) tarafindan
gelistirilen kariyer tatmini 6lgegi ifadelerini kapsayan soru formu yardimiyla s6z konusu 6rneklemden elde edilen
veriler arac1 degiskenli regresyon analizi kullanilarak analiz edilmistir. Aragtirma bulgularina gore, kariyer tatmini
ile sosyal tembellik arasinda negatif yonlii bir iliski oldugu saptanmistir. Ayrica ¢alismada psikolojik sermayenin
kariyer tatmini ile sosyal tembellik arasindaki iliskide araci rolii oynadigi saptanmustir. Son olarak arastirmanin
kisitlari, girisimei ve yonetici kadinlara arastirma bulgulari ile iligkili olarak dnerilerde bulunulmus ve gelecekte
benzer konularda yapilacak arastirmalara yonelik bazi 6neriler sunulmustur.

Anahtar Kelimeler: Kariyer Tatmini, Sosyal Tembellik, Psikolojik Sermaye, Girisimci Kadinlar

The Mediating Role of Psychological Capital In The Relationship Between
Career Satisfaction And Social Loafing For Women Entrepreneurs And
Managers In Tourism Industry

ABSTRACT

For women entrepreneurs and managers, it is thought that career satisfaction can reduce the tendency of social
loafing in tourism businesses and thus they can create more added value as a consequence of the approach. The
previous studies that investigate the mediating role of psychological capital in the relationship between career
satisfaction and social loafing is also limited. Therefore, the purpose of this study is to investigate the mediating
role of psychological capital in the relationship between career satisfaction and social loafing in tourism industry.
The sampling consists of women entrepreneurs and managers (N=120) in tourism industry in the Nevsehir
Province, Turkey. Data acquired from mentioned research sampling by the help of a questionnaire including “social
loafing scale” (George, 2005), psychological capital scale” (Luthans et al 2007) and “career satisfaction scale”
(Greenhaus, Parasuraman & Wormly, 1990) and has been analyzed by using Mediated Regression Analysis.
According to the results of the research, it stated that career satisfaction had a negative effect on social loafing.
Moreover, psychological capital mediated the relationship between career satisfaction and social loafing. Finally,
it was emphasized that the study has some limitations, together with some implementation-oriented suggestions of
social loafing for women entrepreneurs and managers in tourism industry and suggestions about the research to be
done in similar topics in the future were presented.

Keywords: Career Satisfaction, Social Loafing, Psychological Capital, and Tourism Industry.
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OZET

Basaril1 vergi reformlar; siiphesiz giiniin sosyoekonomik kosullarina, hukuk devleti ve vergileme ilkelerine uyan
kanuni diizenlemelerle yapilabilir. Reform niteligindeki kanuni diizenlemelerin hukuki niteligi ve vergileme
ilkelerine uyumu yaninda, bu stireci baslatacak giiclii ve uzun 6miirlii bir siyasi iktidarin varligi, yasama siirecinin
zamanlamast ve uygulayici biirokratlarin niteligi reformun basarisint 6nemli 6lciide etkileyebilmektedir. Bu
calismanin temel amaci, vergi reform calismalarinin basarisini biiyliik olclide etkileyen reform siirecinin
yonetilmesine dikkat ¢ekmek ve Tiirkiye’deki vergi reformu c¢aligmalarinin zamanlamasini stratejik agidan
degerlendirmektir. Tiirkiye’de siyasi iktidarin hazirliklarini tamamlayip kanun tasarisi haline getirdigi Gelir
Vergisi Kanunu ve Vergi Usul Kanunu reform ¢alismalarinin yasama siirecinin yeni ve gii¢lii bir hiikiimet
tarafindan baglatilmasi ve yiriitiilmesi, reformlarin basarisini olumlu etkileyecektir. Bu bakimdan ¢alismada;
kamuoyu ile paylasilan kanun tasarilarinin ilk segimlere kadar tartisilmasi, reform g¢alismalarinin yasama siirecinin
gii¢lii ve uzun soluklu bir hitkiimet kurulmasi halinde tamamlanmasi 6nerilmektedir.

Anahtar Kelimeler: Vergi Reformu, Reformlarin Basarisi, Yasama Hazirliklari, Zamanlama.
Assessment of the Success of Tax Reforms in Terms of Timing

ABSTRACT

Successful tax reforms can, of course, be made in accordance with the socio-economic conditions of the day, the
legal state and the legal regulations that conform to the principles of taxation. In addition to the legal nature of the
reform measures and compliance with taxation principles, the existence of a strong and long-lasting political power
to launch this process, the timing of the legislative process and the nature of implementing bureaucrats can
significantly affect the success of reform. The main purpose of this study is to draw attention to the management
of the reform process, which has had a major impact on the success of tax reforms and to evaluate the timing of
the tax reform work in Turkey from a strategic perspective. The Turkish government has drafted the Revenue Tax
Law and the Tax Procedure Law. The initiation and execution of the legislative process of the draft laws by a new
and powerful government will positively affect the success of the reforms.In this regard, it is proposed that the
drafts of the law shared with the public be debated until the first elections and the legislative process of the reform
studies should be completed when a strong and long-term government is established.

Keywords: Tax Reform, the Success of Reforms, Legislative Preparations, Timing.
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OZET

Vergi miikellefi sayisinin arttirtlmasi ekonomi politikalar1 bakimindan olduk¢a dnemlidir. Kamu gelirleri ile vergi
miikellefi sayilar1 arasinda da 6nemli bir iligki bulunmaktadir. Kamusal finansman ihtiyacinin vergileme ilkelerine
uygun olacak sekilde karsilanabilmesi vergi miikellefi sayilarmin arttirilmasina baglidir. Bir¢ok etkene baglh
olmakla birlikte, faal gelir ve kurumlar vergisi miikellefi sayisini etkileyen 6nemli degiskenlerden biri de ekonomik
biiyimedir.

Bu caligmanin amaci; Tiirkiye’deki faal vergi miikellefi sayilarinin yillar itibariyle sayisal gelisiminin incelenmesi
ve faal vergi miikellefi sayis1 ile Gayrisafi Yurtici Hasilamin (GSYIH) arasinda bir iliski olup olmadiginin
arastirilmasidir. Bu dogrultuda ¢alismada iilkemizde faaliyet gelirleri lizerinden vergilendirilen miikelleflerin
2001-2017 dénemindeki sayisal gelisimi incelenmistir. ilgili donemde GSYIH ile faal vergi miikellefi sayilari
arasindaki iliski ¢eyrek donemler itibariyle analiz edilmistir.

Caligma sonucunda, ilgili dsSnemde GSYIH ile faal vergi miikellefi sayilari arasinda; 2001-2007 déneminde negatif
yonlii bir iligkinin, 2012-2017 déneminde pozitif yonlii anlamli giiglii bir iliskinin oldugu tespit edilmistir. 2008-
2011 doneminde ise anlamli bir iliski olmadig1 gézlenmistir. Analiz doneminde genel olarak 2012 yilina kadar,
faal vergi miikellefi sayilarinin GSYIH’nin artis trendine uymadig1 goriilmiistiir.

Anahtar Kelimeler: Faal Vergi Miikellefi, Miikellef Say1s1, Gayrisafi Yurti¢i Hasilanin (GSYTH).

Development of the Number of Active Taxpayers in Turkey: 2001-2017
Period

ABSTRACT

Increasing the number of taxpayers is very important in terms of economic policies. There is also a significant
relationship between public revenues and the number of taxpayers. The ability to meet the public financing needs,
adhering to basic taxation principles, depends on the increase of taxpayers' numbers. Along with many influences,
one of the important variables affecting the number of active income and corporate taxpayers is economic growth.

The purpose of this study is to examine the development of the number of active taxpayers in Turkey over the
years and to investigate whether there is a relationship between the number of active taxpayers and the Gross
Domestic Product (GDP). In this context, the quantitative development of the taxpayers which taxed on their
operating income in the period of 2001-2017 has been examined. The relationship between the GDP and the
number of active taxpayers in the relevant period has been analyzed quarterly.

As a result of the study, between the GDP and the number of active taxpayers in the related period; It was
determined that there was a negative relationship in the 2001-2007 period and a positive meaningful strong
relationship in the 2012-2017 period. During the analysis period, until 2012, the number of active taxpayers did
not meet the trend of increase in GDP.

Keywords: Active Taxpayer, Number of Taxpayers, Gross Domestic Product (GDP).
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Glinlimiizde medya organlar1 bir yandan etik kodlar dogrultusunda hareket etmek bir yandan da her isletmenin
birincil amaci olan kar elde edebilmek arasinda sikigip kalmiglardir. Denetleme ve kontrol mekanizmasinin
olmadig1 durumlarda etik kodlardan uzaklasma bu ikilemde sik karsilagilan bir durumdur. Hele ki toplumda infial
yaratan sugla ilgili haberlerde boyle durumlarla daha ¢ok karsilagilmaktadir. Bu ¢alismada medyada yer alan
haberlerin mesleki etik kodlara ne 6lgiide uydugu ortaya koyulmaya calisilmis, bu baglamda KKTC medyasinin
etigi sorgulanmistir. Arastirmada 6ncelikle KKTC medyasina yonelik etik uygulamalar irdelenmistir. Daha sonra
ilke genelinde biiyiik yanki uyandiran “kiirtaj davasi” haberleri bu uygulamalarla iliskilendirilerek analiz
edilmistir. Calismanin orneklemi 26 Subat- 1 Mart 2016 tarihinde internette yayinlanan e-gazetelerde ¢ikan
konuyla ilgili haberlerdir. Analiz sonuglarina gore ilgili haberler verilirken meslek etigi gozardi edilmistir.
KKTC’de medya etigini saglamaya yonelik olusturulan Medya Etik Kurulunun yaymladig: “Gazetecilik Meslek
Ilkeleri’nin aksine bir tutum izlendigi, haber ve yorumun birbirine karistig1 sonucuna ulasilmistir.

Anahtar kelimeler: KKTC, Medya, Etik, Su¢ Haberleri

Ethics Issue In The Turkish Republic Of Northern Cyprus Media: A
Sample Analysis Of ‘The Abortion Case’ News Items

ABSTRACT

Today, the media organs are torn between implementing codes of ethics and being able to make profit, which is
the primary goal of every enterprise. Deviation from ethical codes when there is no supervision mechanism in
place is highly common in this dilemma. Such cases are all the more prominent in the news items prepared on
crimes that cause public indignance. In identifying the extent to which news items with press coverage comply
with code of professional conduct, the study challenges TRNC media’s overall ethics. The study firstly examines
practices of ethics adopted by the TRNC media. It then offers an analysis of “the abortion lawsuit”, which has had
nation-wise repercussions, in association with these practices. The study sample is composed of related news items
published in various web-based e-newspaper issues released from February 26 to March 1, 2016. The analysis
revealed that code of professional conduct has been disregarded in the reporting of the said news. Contrary to the
"Principles of Professional Journalism™ published by the Media Ethics Committee for the purpose of establishing
ethics in the TRNC media, it was concluded that the news reports examined indicated elements of subjective
interpretation.

Keywords: TRNC, Media, Ethic, Crime News
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OZET

Kiiltiir, hayati algilama bigimi veya bir toplumu digerlerinden farkli kilan degerler biitiiniiniidiir diyebiliriz. Kiiltiir,
yiizyillardan beri siiregelmis birikimlerdir. Gegmisteki kiiltiirlerine giivenerek toplumda siirekli olarak basarisizlik
yasanmasi beraberinde kiiltiirel yozlasmay: getirir. Tiim toplum bireylerinde oldugu gibi kiiltiirel yozlagma kimi
“sanat¢i”lart da teslim almistir. Her ne kadar diizene ayak uydurmadiklarini iddia etseler de, birbirlerini tekrar
ettiklerine sahit olmaktayiz. Etik degerlerin tartisildigi glinlimiizde piyasanin dayatti§i “normal”’lestirmeyi
benimsemek zorunda kalmaktalar. Kitle iletisim araglarinin halk iizerindeki etkisi elbette ki yanlis kullanimlara
yol agmaktadir. Giinlimiiz medyasinda; iin, san, sohret ugruna rol yapan herkese sanat¢i denmektedir. Sahne
1siklarinin arkasinda kalan gercek sanatcilar taninmamaktadir. Insanlarin, giiniimiiz diinyasinda kitle iletisim
araglarinin bu denli etkili olmasindan dolayi sanat¢1 kavram karmasast yaganmaktadir. Bu bildiride “Peki sanatg1
kimdir?” sorusuna cevap aranacaktir. Sanat¢i kavrami, gliniimiiz kiiltiirel yozlasma baglaminda incelenecektir.

Anahtar Kelimeler: Kiiltiir, Kiiltiirel Yozlasma, Sanatgci.
Cultural Degeneration and Artist Consept

ABSTRACT

We can say that culture, the way of perception of life, or a society is the whole of values that differ from the others.
Culture has been a constant accumulation since centuries. The constant failure of society by relying on past cultures
brings with it cultural degeneration. Cultural corruption, like all the people in society, has received some "artists".
Although they claim that they do not keep up with the gang, we are witnessing that they repeat each other. Today,
when ethical values are discussed, it is imperative to adopt the "normal” imposition imposed by the market. The
influence of the mass media on the public, of course, leads to misuse. In today's media; Everybody who plays a
role for fame, glory, fame is called artist. The real artists behind the stage lights are not recognized. There is a
confusion in the concept of artists due to the fact that people have such effective mass media in today's world. In
this declaration the answer will be searched for "Who is the artist?" The concept of the artist will be examined in
the context of contemporary cultural corruption.

Keywords: Culture, Cultural Degeneration, Artist.
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Yonelik Analiz (126)
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OZET

Gayrimenkul sektorii; konut, ticari miilk (ofis, AVM, perakende), lojistik, otel, gayrimenkul yatirim ortakliklar1
gibi ana basliklar halinde ve bunlara bagli olarak arsa, alt yap1, yap1 malzemesi, is giicli gibi alt basliklar halinde
bir biitiin olarak degerlendirilebilir (Tanrivermis, 2017:317). Tiirkiye nin gayrimenkul sektoriine yonelik 2017 yilt
verileri incelendiginde, sektdriin tiim ana ve alt bagliklarinda artis gozlenmektedir. Sektordeki bu artiglar géz
ontinde bulunduruldugunda gayrimenkul sektort, tilkenin ekonomik a¢idan siiriikleyici giicii olarak ele alinabilir.
Gayrimenkullerin alinmasi, satilmasi, kiraya verilmesi islerinde kisiler arasinda ki aracilik gayrimenkul satis
ofisleri tarafindan yapilmaktadir. Bu ¢alismada, Ankara ili Cayyolu semtine bagli Alacaatli ve Yasamkentte
faaliyet gosteren gayrimenkul satig ofisi olan girisimeilerin, gayrimenkul sektoriinde girisimei olmaya karar verme
nedenlerinin belirlenmesi amag¢lanmistir. Ankara Ticaret Odasi’na kayitli Alacaatli’da ve Yasamkent 48 tane
gayrimenkul satis ofisi bulunmaktadir. Bu ofisler i¢inden sadece gayrimenkul alim satimi ile ugrasanlarin sayist
20 tane olup anket yapmay1 kabul eden 17 tane ofis ile ¢alisma yapilmistir. Calismada, nicel degerlendirme
yapilarak SPSS 15.0 paket programu ile degerlendirme yapilmistir. Arastirma bulgular1 analiz edildiginde;
girisimcilerin sektorii ekonominin lokomotifi olarak algilamalar1 ve gelecek vaat eden bir sektor olarak gérmeleri,
gayrimenkul talebinin arzin istiinde oldugunu ve sektérde manevi kazancin diisilk ama ekonomik kazancin kisa
zamanda yiiksek olacagini diigiinmeleri, gayrimenkuliin yatirim yapacaklarin aklina gelen ilk yatirim araci olarak
goriilmesi, gayrimenkul satis ofislerinin minimum yatirim maliyeti ile agilabilir olmasindan dolay: bu alana
yoneldikleri bulgular arasinda elde edilmistir.

Anahtar Kelimeler: Girisimcilik, Gayrimenkul Sektorii, Gayrimenkul Satis Ofisi, Nicel Arastirma

Analysis Towards Determining the Reasons of Enterprises That Own Real
Estate Sales Offices in Deciding to Be Entrepreneurs in The Real Estate
Sector

ABSTRACT

The real estate sector may be discussed as a whole under main categories such as residences, commercial property
(offices, malls, retail), logistics, hotels and real estate investment partnerships, as well as relevant sub-categories
such as land, infrastructure, construction materials and labor. When the 2017 data on Turkey’s real estate sector
are examined, an increase is seen in all main categories and sub-categories of the sector. Considering such
increases, the real estate sector may be talked about as the economic driving force of the country. The mediation
between persons in purchasing, selling and renting real estate is taken on by real estate offices. This study aimed
to determine the reasons of entreprencurs operating in the Alacaatli and Yasamkent neighborhoods of the district
of Cayyolu in Ankara, Turkey in deciding to be entrepreneurs in the real estate sector. There are 48 real estate sales
offices that are registered with the Ankara Chamber of Commerce located in Alacaath and Yasamkent. Among
these, the number of those that are involved only in purchasing and selling real estate was 20, and the study was
conducted with 17 offices that agreed to participate in a survey. The study employed a quantitative approach and
the data were analyzed using the SPSS 15.0 package software. The findings of the study showed that the
entrepreneurs chose this sector because the perceived the sector as the driving force of the economy and a
promising sector, the demand for real estate is higher than the supply, they thought that the intangible benefits in
the sector are limited but the economic gain would be high in the short run, real estate is seen as the first option
for those who want to invest, and real estate sales offices can be opened with minimal investment costs.

Keywords: Entrepreneurship, Real Estate Sector, Real Estate Office, Quantitative Approach

163



International EMI Entrepreneurship and Social Sciences Congress, 27-29 April 2018, Lefkosa
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OZET

Calisanlarin hizmet gosterimleri sirasinda, misteriler ile iletisim halindeyken, belirli kurallar ¢ergcevesinde
harcamis olduklari gaba olarak bilinen duygusal emek, miisteriler veya hizmet alan kisiler ile ylizyiize veya
sozlii iletisim gerektiren islerde sergilenmektedir. Orgiitsel giiven ise orgiitte adaletin saglanarak, yonetim
kademesinin ¢aliganlara destek vermesi, ¢alisanlarin isteklerinin ve beklentilerinin temin edilmesi, orgiit
icindeki iliskilerin beklenen diizeyde gergeklesmesi ve isbirliginin saglanmas: ile olusmaktadir. Universite
biinyesinde bulunan akademisyenler gelecegin onemli bireylerini yetistirmekte ve diger yandan da
gorevlerinin gerektirdigi sekilde birgok idari gorevde rol almaktadirlar. Bu biiylik sorumlulugun altinda
sergiledikleri duygusal emek kendileri, 6grencileri ve kurumlari agisindan 6nem arzetmektedir. Bu
calismanin amaci olusturulan Orgiitsel glivenin duygusal emege etkilerini ortaya cikarmak, orgiitsel
giivenin artirilmasinin dnemini vurgulamaktir. Arastirmanin drnegini Istanbul’daki vakif iiniversitelerinde
gorev yapan akademisyenler olusturmaktadir. Arastirmada elde edilen veriler, SPSS (Statistical Package
for Social Sciences) Windows 22.0 programi kullanilarak analiz edilmis ve t testi, tek yonlii anova testi
post-hoc analizi olarak scheffe testine tabi tutulmustur. Degiskenler arasinda pearson korelasyon ve
regresyon analizi, ayrica hiyerarsik regresyon analizi ve sobel testi uygulanmistir. Yapilan ¢alismanin
analizine gore yoneticiye, orgiite ve ¢calisma arkadaslarina giivenin duygusal emek iizerinde etkisi oldugu
sonucuna varilmistir.

Anahtar Kelimeler: Orgiitsel Giiven, Duygusal Emek, Akademisyenler, Universite

The Effects of Organizational Trust on Emotional Labor: A Research on
Academicians

ABSTRACT

Emotional labor the process of which the employees are expected to perform while providing their services
and interacting with customers in accordance with the organizationally pre-defined rules, known as
emotional labor, is carried out when the task necessitates face-to-face or verbal communications.
Emotional labor is also used in education. The academicians who are in the university are training
important individuals in the future and on the other hand they are involved in many administrative tasks
as required by their duties. The emotional labor they are exposed to under this great responsibility is
important for themselves, their students and their institutions. The purpose of this study is to reveal the
effects of organizational trust on emotional labor.For this purpose literature reviews were made, hypothesis
were produced and tested. The sample of the research is the academicians who work at foundation
universities in Istanbul. The data gathered with the survey were analyzed by using the SPSS (Statistical
Package for Social Sciences) Windows 22. 0 and scheffe test applied for t test, one-way anova test as post-
hoc data. Pearson correlation and regression analysis between variables and also hierarchical regression
analysis and Sobel test were applied. According to the analysis, trust in manager and colleagues,
organizational trust have an impact on emotional labor.

Keywords: Organizational Trust, Emotional Labor, Academicians, University
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Kamu Sektoriinde Kriz Yonetimi: Kastamonu Ili Kamu Kurumlarindan
Bir Calisma (128)
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OZET

Globallesen diinya da kriz ve kriz yonetimi 6nemli bir olgu haline gelmistir. Diinyada oldugu gibi kriz yonetimi
Tiirkiye’de de 6nem arz etmektedir. Ozellikle son yillarda degisen ve gelisen diinyadaki yogun iliskiler, devlet ve
kamu yonetiminin siirekli degisen anlamlari ve yonetim siireglerinin etkin ve verimli islemeyisi krizi beraberinde
getirmektedir. Dolayistyla kamu yonetimindeki kriz aslinda kamu ve kamu kuruluslarindaki kriz ile es anlami
tagimaktadir.

Kamu y6netiminde kriz, tiim kamu ve kuruluslarin ilgilendiren bir konudur. Bu baglamda krizlerden 6nce en ideal
planlamanin yapilip, zamaninda etkin ve hizli karar almay1 ve kriz aninda uygulamasi gerekir. Boylece krizlerin
Onlenmesi saglanir, dnlenemiyorsa bile hasarin en aza indirgenmesi gerekir. Aksi takdirde, kriz yonetilemediginde
kamu ydnetimi basarisiz sayilacaktir.

Calisma kapsaminda Tiirk kamu yonetiminde kriz olgu incelenmis ve gerekli literatiir gozden gecirilmis olup,
kamu yonetiminde kriz yonetiminin sorun yonetimi, itibar yonetimi gibi yonetim yaklagimlar1 gercevesinde
aksayan yonleri incelenmistir. Calismaya yardimci olmasi bakimindan Kastamonu ’daki kamu kurum ve
kuruluslarin yoneticileri ile yiiz yiize goriisme gerceklestirilmistir. Veri toplama araci olarak anket formu
kullanilmistir. Veriler arastirmanin amaci dogrultusunda tamamlayici istatistikler, faktor analizi, giivenilirlik
analizi, T-testi ve tek yonlii varyans (ANOVA) gibi istatiksel testler kullanarak degerlendirilmistir.

Anahtar kelimeler : Kriz, Kriz Y6netimi, Kamu Kurumlari

Crisis Management in the Public Sector: A Study from Kastamonu
Provincial Public Institutions

ABSTRACT

Crisis and crisis management have become an important phenomenon in the globalizing world. as well as the
importance of crisis management in Turkey in recent years and the changing intensive relationships in the
developing world, constantly changing meanings of the state and public administration, and the process of
management processes effectively and efficiently brings with it the crisis. the crisis in public administration is
actually synonymous with the crisis in public and public institutions.

The crisis in public administration is a matter of concern to all the public and institutions. crime preparation is an
important step to be successful in crisis management. In this context, the ideal planning before the crises, effective
and fast decision in time and to be implemented in the event of a crisis. Thus, the prevention of crises is provided,
even if it can not be prevented, the damage must be minimized. In the worst case, if the crisis can not be managed
public administration failed sayilacaktir.b the Constitution of Turkey and therefore the issue the relevant provisions
of the crisis in the context of the public interest of the managers and the continuity of the public service the politics
of success in the period, the crisis coordinated in the name of and consciously managed, the damage must be
minimized. Within the scope of the study, crisis phenomenon in Turkish public administration was examined and
necessary literature and in crisis management in the public administration, problem management, reputation
management such as the management approaches are examined in the framework of the hurdle. face to face with
the executives of public institutions and institutions in Kastamonu interview was conducted. Questionnaire form
was used as a means of collecting data. complementary statistics in the direction of the research, factor analysis,
reliability analysis, T-test and one-way variance (ANOVA).

Key words: Crisis, Crisis Management, Public Institutions.
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OZET

Sanat eserini meydana getiren boliimler arasinda uygunlugun ve biitiinliigiin olmasi estetik algi ve deneyimin
temelini olusturur. Oznenin giizel olarak kabul ettigi sanat yapitlarinda igsel ve derin bir alginin oldugunu kabul
etmek gerekir. Giizellik algis1 biitiinliige ve uyuma dair sezginin zihnin ve alginin igerikleri baglaminda ortaya
cikar. 1k ¢aglardan giiniimiize gelinceye kadar birgok felsefeci ve estetik¢i giizelin ne oldugu iizerinde durmus
arastirma yapmistir. Giizeli dogru, iyi ve yararli degerleriyle iliskilendirerek aciklamaya ve anlatmaya ¢alismustir.
Bu noktada giizelin ne oldugu problemi ortaya ¢ikmaktadir. Estetik deger, giizel nedir? Insana hoslanma ve ruhsal
diyebilecegimiz bir estetik haz saglayabiliyor. Giizel amaca uygun ya da amacin yerini tutan, sevilen seydir.
(Sokrat) Giizel hakikatin pariltisidir. (Platon) Giizel amacinda bir maksat bulunmayan ve amag¢ yalniz kendi
yetkinliginden ibaret olan tiimel bir prensiptir. (Kant) Giizel fikrin duyulur bir surette belirmesidir. (Hegel) Giizel
dogru yararli ve iyi degerleriyle ilgili olmakla beraber temelde onlardan ayr1 basli basina bir degerdir. Estetige ait
giizel degerini digerlerden ayiran en énemli fark bedensel bir ¢ikara degil ruhsal diyebilecegimiz estetik hazza
dayanmasidir. Bir eserin giizel olarak belirlenebilmesi igin bazi nitelikleri biinyesinde tasimasi gerekir. Estetik
begeninin kaynag1 sanat yapitindaki bigimin kavranmasiyla ortaya ¢ikar. insanm yasaminda aldig1 hazlarin icinde
yer alan estetik begeni, estetik yasami da zorunlu kilar. Bu yasantiya yol agan biitiin yapitlarin estetik degerini ve
sanatin tanimlayici 6zelligi olan ortak bir nitelige sahip olduklart ileri siiriiliir. Bu 6zellik anlaml1 bi¢im ve sanat
icin hem gerekli hem de yeterlidir. Bir nesnenin sanat yapitt olabilmesi i¢in anlamli ve estetik bir bigime sahip
olmasi gerekir. Anlamli bigim estetik yasantry1 uyandiran seydir. Dahasi estetik yasanti anlamli bigimin bulundugu
yerde hissettiklerimizdir.

Anahtar Kelimeler: Giizel, Eser, Nitelik, Giizel Sanatlar

Quality in Fine Art Works

ABSTRACT

The appropriateness and completeness of the sections that bring the work of art to the fountain form the basis of
aesthetic perception and experience. It is necessary to accept that there is an inner and profound displeasure in the
works of art that the essence accepts as beautiful. Beauty perception arises in the context of the intrinsic content
of mind and harmony about completeness and harmony. Many philosopher and aestheticist have done research on
what beauty is, from the early ages to the day when they arrive. He tried to clarify and describe it by associating it
with good, good and useful values. At this point, the problem of what beauty is. Aesthetic value, what is beautiful?
Human beings can provide an aesthetic pleasure that we can call pleasure and spirituality. Good reason is the
favored thing, which is convenient or holds its purpose. (Socrates) It is a beautiful truth. (Plato) It is a universal
principle that has no purpose in its good purpose but consists of its own merits only. (Kant) A good idea is in a
certain way. (Hegel) Good right is essentially a separate value in themselves, with regard to useful and good values.
The most important difference that separates the beauty value of esthetics from others is the esthetic haze we can
call spiritual rather than bodily. In order for a work to be determined as beautiful, it must carry some qualities in
its own right. The source of the aesthetic likeness arises from the grasp of the form of artwork. Aesthetic
appreciation, which takes place in the pleasures that people have in their lives, also obliges aesthetic life. It is
argued that all the works leading to this life have a common quality, which is the aesthetic value and the defining
characteristic of art. This feature is both necessary and sufficient for meaningful form and art. In order for an object
to be a work of art, it must have a meaningful and aesthetic style. The meaningful form is something that arouses
the aesthetic experience. What is more, aesthetic experience is where we feel in a meaningful way

Keywords: Fine, Artwork, Quality, Fine Arts
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OZET

Kisilik, insanin dogustan gelen belirli 6zellikleri ile sosyal etkilesimleri sayesinde gelisen tutarli ve belirgin
davranissal 6zelliklerinin biitiiniidiir. Tiketiciler i¢in de algilama, ikna ve karar verme asamasinda belirleyici
6zellige sahiptir. Glinlimiizde sayilamayacak kadar ¢ok marka ve {irliniin yer aldig1 pazar ortaminda tiiketicilerin
marka baglilig1 zayif olabilmekte, stk sik marka degistirme davranisi gosterebilmektedirler. Bu arastirmada,
tiiketicilerin sergiledikleri kisilik &zellikleri ile marka degistirme davraniglart arasindaki iligki incelenmistir.
Cumbhuriyet Universitesi dgrencilerine uygulanan arastirmada anket teknigi ile veri toplanmistir. Arastirma
Olceklerinin giivenilirlik (alpha) degerleri, kisilik 6lgegi i¢in 0.876 ve marka degistirme davranisi dlgegi igin
0.814tiir. Kisilik dlgegine uygulanan faktor analizine gore, bes faktor altinda toplanan 44 madde, toplam varyansin
%74’tnii agiklamaktadir. Kisilik boyutlart ile marka degistirme davranist arasindaki iligkiyi incelemek {izere
yapilan korelasyon analizi sonucuna gore marka degistirme davranisi ile en yiiksek korelasyona sahip kisilik
ozelligi, gelisime (deneyime) aciklik olarak belirlenmistir. Buna karsilik 6zdenetim ile marka degistirme davranisi
arasinda bir iliski tespit edilememistir. Uygulanan regresyon analizine gore (p=0.000<0.05), marka degistirme
davranig1 tizerinde en fazla etkili olan kisilik alt boyutu gelisime agiklik iken 6zdenetimin bir etkisi olmadigi
goriilmektedir. Gelisime agik olan kisilerin siirekli yeni seyler deneme meraki, marka tercihinde de kendini
gostermektedir. Bununla birlikte 6zdenetim sahibi kigilerin 6zgiivenli ve azimli olmalari, marka degistirme
konusunda daha az esnek davranmalarini saglamaktadir.

Anahtar Kelimeler: Tiiketici Davranisi, Marka Y6netimi, Bes Faktor Kisilik Ozellikleri.
Effects of Personality Types on Brand Change Behavior: A Research

ABSTRACT

Personality is the whole of the coherent and distinctive behavioral traits developed by certain innate characteristics
of people and their social interactions. For consumers, it also has a decisive feature in perception, persuasion and
decision making. Nowodays market environment where there are more brands and products than can be counted,
consumers' brand loyalty can be weak and they can show brand changing behavior frequently. In the study, it was
examined that the relationship between personality traits and brand changing behaviors exhibited by consumers.
Data were gathered by survey technique applied to the students of Cumhuriyet University. Reliability (alpha)
values of the research scales were 0.876 for the personality scale and 0.814 for the brand change behavior scale.
According to the factor analysis applied to the personality scale, 44 items collected under five factors explain 74%
of the total variance. The personality trait with the highest correlation with the brand change behavior was defined
as development (experiential) openness according to the result of the correlation analysis conducted to examine
the relationship between personality dimensions and brand change behavior. On the other hand, there is no
relationship between concientioesness and brand change behaviors. According to the regression analysis applied
(sig=0.000<0.05), the personality subdimension which is most effective on the brand change behavior is openness
while there is no effect of concientioesness. The curiosity of constantly testing new things also manifests itself in
the brand choice. Nevertheless being confident and determined helps them to be less flexible about changing
brands.

Keywords: Consumer Behavior, Brand Management, Five Factor Personality Types.
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OZET

Endiistri ¢agindan bilgi ¢agina gecis ile birlikte gelisen internet teknolojisi, firmalar dijital ortamda bulunmaya
zorlamigtir. Web siteleri, diinyaya agilmak ve siirdiirebilir bir rekabet avantaji elde etmek i¢in kullanilan en yaygin
uygulamalardan biridir. Miisteri beklentilerindeki degisimler ve web site kullanicilarinin artmasiyla birlikte,
bankalar sanal ortamda da olumlu bir imaj olusturmak ve bu imaj1 korumak igin ¢alismalar yapmaktadir. Toplam
kaliteyi artirmak ve miisteri tatmini saglamak igin, bankalarin web sitelerinin basarisint dlgmesi ve eksik kalan
noktalarda iyilestirme yapmasi gerekmektedir. Bu baglamda, bankalarin web sitelerinin 6zelliklerinin belirlenmesi
ve degerlenmesinde ¢ok kriterli karar verme (CKKYV) yontemleri bir secenek olarak karsimiza ¢ikmaktadir.
Literatiirde CKKV yontemleri kullanarak yapilmis bazi web site degerlendirmeleri mevcuttur. Banka web
sitelerinin degerlendirilmesiyle ilgili miisteri ve EXper bakis acistyla olusturulan kriterlerin azlig1 ¢alismanin ¢ikis
noktasidir. Bu ¢aligmanin temel amaci, bankalarin miisterilerine sunduklar1 web sitelerinin performanslarini
artirabilmeleri igin, degerlendirme kriterlerini ve bir modeli ortaya koymaktir. Tiirkiye Bankalar Birligi’nin
siralamasindaki ilk 10 kamu ve 6zel banka, arastirma kapsamina alinmistir. Bu bankalarin web siteleriyle ilgili
olarak, 5 farkli web site teshis araci iizerinden sayfa yiikleme siiresi, sayfa hizi, baglanti hatasi, goriintiilenme ve
ziyaretgi sayist kriterleri kullanilarak iki ay boyunca veriler elde edilmistir. Ardindan, CKKV yoéntemlerinden
VIKOR (Vise Kriterijumska Optimizacija I Kompromisno Resenje) ve TOPSIS (Technique for Order Preference
by Similarity to Ideal Solution) kullanilarak alternatifler degerlendirilmistir. Calisma sonuglarinin; literatiire yeni
bir yontem katkisi saglamasi, ileride yapilacak akademik ve sektorel caligmalara fikir vermesi ve banka
yoneticilerine oneriler saglamas: beklenmektedir.

Anahtar Kelimeler: Banka Web Site Performansi, Cok Kriterli Karar Verme (CKKV), TOPSIS, VIKOR.

Evaluation of the Performances of Turkish Banks’ Websites by Using
Multiple-Criteria Decision-Making (MCDM) Methods

ABSTRACT

Progress in Internet technology with the transition from industry age to information age has forced companies to
show presence in digital environment. Websites are one of the most common applications in order to open up to
the world and gain sustainable competitive advantage. Along with the changes in the expectations of the customers
and rising number of Internet users, banks try to establish and maintain a positive online image. In order to increase
total quality and create customer satisfaction, banks must evaluate their websites’ success and fix the missing
points. In this context, multiple-criteria decision-making (MCDM) method is an option for the determination and
evaluation of websites’ characteristics. There are some researches about the evaluation of websites by using
MCDM. Starting point of this study is the fewness of the criteria about the customer and expert point of view on
websites’ evaluation. Main purpose of this study is to evaluate the criteria and produce a model in order to improve
the performances of websites of the banks. The first 10 public and private banks in the Banks Association of Turkey
rank were included in the study. Data was gathered for two months including the criteria over 5 different website
diagnostic tool —page loading time, page speed, connection error, display and visitor count— about these banks’
websites. After that, VIKOR (Vise Kriterijumska Optimizacija | Kompromisno Resenje) and TOPSIS (Technique
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for Order Preference by Similarity to Ideal Solution) which are some of the MCDM methods, were used to evaluate
the alternatives. Expected results of this study are to make a contribution to the related literature, give an idea for
future academic and sectoral studies and make suggestions for bank managers.

Keywords: Performances of Banks’ Websites, Multiple-Criteria Decision-Making (MCDM), TOPSIS, VIKOR.
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OZET

Ulkemizde KOBI’lerin %95 i aile sirketlerinden olusmaktadir. Ancak bu sirketlerin ¢ok biiyiik bir kismi 1-5
arasinda is¢i ¢alistirmaktadir. Durum boyle olunca kurulu olan isin karlilik ve kazang getirme durumu, mevcut
sermaye olanaklar1 gibi bir¢ok unsur, genglerin aile isletmelerinde veya kendi isini kurup ¢aligmamasinda etkili
olabilmektedir. Aile igletmesi; ailenin gegimini saglamak ve/veya mirasin dagilmasini 6nlemek amaciyla kurulan,
ailenin gec¢imini saglayan kisi tarafindan yonetilen, yonetim kademelerinin énemli bir boliimii aile iiyelerince
doldurulan, kararlarin alinmasinda biiyiik 6l¢iide aile iiyelerinin etkili oldugu ve aileden en az iki kusagin kurumda
istihdam edildigi sirket olarak tanimlanabilir ( Pekisiroglu, 2014:2) Aile sirketinin devamliliginda ¢ocuklarinin
istihdam1 ve is yonetiminin devri son derece dnemlidir. Ancak son yillarda aile sirketlerinde ki 2. veya 3. Kusagin
girisimci olmak, isletmede i¢ girisimciligi gergeklestirmek yerine farkli kariyer secimlerini yaptig1 goriilmektedir.
Bu calismanin amaci Aile sirketleri sahibinin ve 2. veya 3. Kusak ¢ocuklarinin girisimcilik ve kariyer egilimlerini
6lgmektir. Bu amacla Ardahan ve Sivas Ticaret ve Sanayi Odasina kayith isletmelerle yapilandirilmis miilakat
calismasi gergeklestirilmistir. Aile igletmesi olan ve 1 ve 2 neslin birlikte ¢alistig1 odalar tarafindan teyit edilen 39
isletmenin 55 miras¢ist goriigsmeye katilmistir. Veriler SPSS analiz programinda analize tabi tutulmustur. Analiz
sonuglarina gore Varislerin %56,1°1 kariyer planlar1 oldugunu,%>52 si kariyer planlarii kendilerinin yaptigini ve
%56,3’1 aile isletmeleri olmasaydi kendilerine ait ig kurmak istediklerini belirtmiglerdir. Katilimct varislere aile
isletmesinde ¢aligmalarina neden olan unsurlar sorulmustur. Gelen yanitlar sdyledir. %27,3'0 aile emegine saygi
duyduklarmi ve ailelerine destek olmay istedigini, %12,7'si ailelerinin istegi nedeniyle ve %9,1'1 uygun is
bulamadiklar1 igin ¢aligtiklarini belirtmiglerdir.

Anahtar Kelimeler: Girisimcilik, Kariyer, Ailelsletmesi,

To Be An Entrepreneur Or Not To Be: The Dilemma Of The 2nd and
3rd Generation In Family Business

ABSTRACT

95% of the SMEs in our country are made up of family companies. However, most of these companies employ
between 1 and 5 workers. In that case, some factors such as the profit and income aspects and current resources
causes the young generation to refrain from their family business or setting up their own business. A family
business can be defined as an establishment founded to support the living of the family and/or to prevent family
inheritance from splitting; it is mostly managed by the individual facilitating the life support of the family and
management levels are mostly occupied by family members. Decisions are generally taken by the family members
as well and at least two generations are employed from the family (Pekisiroglu, 2014:2). In the continuity of the
family business, it is critical to employ the young generation and reassignment of the jobs. However, in recent
years it has been seen that the second or third generations prefer to have a different career path instead of being an
entrepreneur in their family companies. The purpose of this study is to measure the entrepreneurship and career
tendencies of family business owners and 2nd or 3rd generations. For this purpose, a structured interview study
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was carried out with companies in Ardahan and Sivas Chamber of Commerce and Industry 55 heir of the 39
enterprises that were family-owned and confirmed by the chambers where 1 and 2 generations worked together is
participated in the interview. The data was analyzed in the SPSS analysis program. According to the results of the
descriptive analysis, 56.1 % of the successor stated that they had career plans, 52% said that they did their career
plans and 56.3% wanted to establish their own business if they were not family businesses. Participant heirs were
asked about the factors that caused them to work in family business. Incoming responses are as follows. 27.3%
said they respect family labor and that they want to support their families, 12.7% said their families are working
because of their desire and 9.1% are not finding suitable jobs.

Key words: Entrepreneurship, Career, Family Business
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ABSTRACT

The paper investigates the determinants of dropouts from the voluntary second pillar defined contribution pension
scheme in Turkey after the introduction of automatic enrollment policy that became effective in 2017. The use of
automatic enrollment aims to increase the participation in the supplementary private pension pillar and has been
becoming gradually effective during the period 2017-2019. Based on answers of public and private sector workers
with secondary and tertiary education levels, a logistic regression model is used to highlight the variables
associated with the dropout decision. Consideration of these explanatory factors by the policy makers will be useful
to introduce and implement additional incentives to extend coverage.

Key words: Dropout, VoluntaryPension Scheme, Automatic Enrollment
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OZET

Anadolu topraklarinda degisim ger¢eginin ifade ettigi olgu, ivmesini biiyiik oranda yasamsal sistemlerin hizindan
almustir, almaktadir. Bu hizin en fazla hissedildigi 1950’lerden sonra i¢gine girdigi siire¢ Tiirkiye’ nin toplumsal,
sanatsal, kiiltiirel, ekonomik ve siyasal bakimdan yiizlerce yilda olusan, geleneksel tarim toplumundan, modern
topluma dogru bir degisime evrilmekte oldugunu gostermektedir. Degisimin belli agamalarinda sorunlar yagsanmis
olsa da, Tiirkiye’nin toplumsal yapisinda yeni bir olusum séz konusudur. Toplumdan ayr diisiiniilemeyen sanatci
da degisime kosut, i¢inde bulundugu grubun kimligini, yasama tarzini1 ve davranis kodlarini belli oranda edinmis,
kiiltiirel degisimin pargaciklarindan biri olmus, yapitlarini cagin gereklerine gore yorumlamistir.

Tirk sanatinin 1980’lere gelis siirecindeki asamalar ne kadar 6nemli ise bu tarihten sonra olusan yeni egilimler de
Tiirkiye’deki sanati anlamak adina o kadar onemli ve degerli oldugu belirtilmeden ge¢ilmemelidir. Sanatin
1950’lerden baslayarak gecirdigi degisim, sinirlart asan bir sentezin sonucu gelisse de kendi degerlerini temsil
ederek yolunu bulmaya calismustir. Ozellikle 1980°1i yillarda yasanan siyasi hareketliligin toplumsal etkileri
gozlenirken, sanatsal yaratilarda da farkli bir olusumu tetiklemis oldugu gergegiyle ylizlesilmektedir. Bireysellige
dontisle iliskilendirilebilen ancak bir yaniyla topluluk baglaminda degerlendirilen birliktelikler, Tiirk sanatinda
kavramsal agilimlart temsil etmesi bakimindan ileri bir agamanin alternatif bulgularidir. Calismada, s6z konusu
donemlerde belirginlesen sanat hareketlerinin, diinyanin dolayisiyla Tiirkiye’nin sosyolojik meselelerini yorumsal
bir dil ile sanata nasil bagladiklar1 iizerine bir degerlendirme yapilacaktir. Bulgular g¢ergevesinde saptanan
yaratilarin sanat-metin sinirlarinda dolagan kavramsal sdylemler ile olan pratiklerine odaklanilarak, nihai erege
ulasilacaktir.

Anahtar Kelimeler: Kiiltiirel Degisim, 1980’lerin Yeni Egilimleri, Tiirkiye’de Kavramsal Sanat

Thoughts On The Turkish Art Scene In The 80’s And The Change Process

ABSTRACT

The phenomenon implied by the reality of change in Anatolia has mostly been and is being accelerated by the high
speed of vital systems. The period which Turkey stepped into after 1950’s, which was the decade when this speed
was felt the most intensely, indicates a shift from a traditional agricultural society to a modern society, which
formed in hundreds of years socially, artistically, culturally, economically, and politically. Although it experienced
problems in certain stages of the change, there was a new formation in the social structure of Turkey. Artists, who
cannot be considered separate from the society, adopted the identity, the lifestyle, and the behavior codes of the
group of which they were a part, became one of the components of the cultural change, and interpreted their
creations according to necessities of the era.

It must be mentioned that, to understand the Turkish art, new tendencies which emerged after 1980’s are just as
important and valuable as stages witnessed by the Turkish art until 1980’s. Although the process of change
experienced by the Turkish art beginning from 1950’s is the result of a synthesis that exceeds boundaries, the
Turkish art tried to find its own path by representing its own values. While it is possible to observe social impacts
of the political mobility experienced in 1980’s in particular, this political mobility triggered a different formation
in artistic creations as well. Associations which may be attributed to a return to individualism, yet assessed within
a context of community as well, are alternative findings of an advanced stage in that they represent conceptual
initiatives in the Turkish art. This study performs an assessment regarding how art movements which emerged in
the mentioned periods associated sociological matters of the world, and sociological matters of Turkey by
extension, with art using an interpretive discourse. The study aims to reach its final goal by focusing on practices
of creations with conceptual discourses, which wander around at the margins of art-text.

Keywords: Cultural Change, New Tendencies of 1980°s, Conceptual Art in Turkey
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OZET

Glintimiizde mobil teknolojilerin gelismesiyle birlikte gerek kisiler, kisisel iglemlerini gerekse isletmeler, cesitli
faaliyetlerini mobil araglarla gergeklestirmeye baslamislardir. Mobil cihazlarda konum bilgilerini belirleyerek yer
tespiti saglayan konum tabanli uygulamalarin kullanimimin artmasiyla beraber, bu tiir uygulamalar kullanici
tepkileri agisindan 6nemli bir konu olmaya baslamistir. Caligmanin amact, kullanicilarin akilli telefonlarda konum
tabanlt servisleri kullanim niyetini ve ger¢eklesen davranigini Birlestirilmis Teknoloji Kabul ve Kullanim Modeli
kullanilarak tahmin etmeye g¢aligsmaktir. Calisma kapsaminda 280 {iniversite d6grencisinin katilimiyla bir anket
calismasi gerceklestirilmistir. Yapilan anket ¢alismasi Janssen’in (2009) kullandigi soru setinden faydalanilmustir.
Elde edilen verilerin analizi sonucunda Birlestirilmis Teknoloji Kabul ve Kullanim Modeli ’nin “Performans
Beklentisi”, ”Caba Beklentisi”, “Sosyal Etki” ve “Kolaylastirict Sartlar” olmak {izere 4 boyutu ayri ayri ele alinarak
konum tabanli servisleri kullanim niyeti ve gerceklesen davranis iizerinde etkili oldugu gozlemlenmektedir.

Anahtar Kelimeler: Konum Tabanli Servisler, Mobil uygulamalar, Birlestirilmis Teknoloji Kabul ve Kullanim
Modeli

A Research for University Students' Use of Location Based Services on
Mobile Devices: SDU Kiligarslan Campus Example

ABSTRACT

Today, with the development of mobile technologies, people have started to carry out their personal transactions
with mobile devices. With the increasing use of location-based applications that determine location information
on mobile devices, such applications have become an important topic in terms of user responsiveness. The purpose
of the work is to try to predict where the use of base services of users' smartphones is in the Unified Technology
Acceptance and Usage Model. A survey was conducted with the participation of 280 university students. The
questionnaire survey was made using Janssen's (2009) questionnaire. It is observed that the Unified Technology

Acceptance and Use Model has four dimensions, "Performance Expectation”, "Effort Expectation”, "Social
Impact" and "Facilitating Conditions".

Keywords: Location Based Services, Mobile Applications, Unified Theory Of Acceptance And Use Of
Technology.
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ABSTRACT

In the field of historic buildings conservation, a variety of knowledge in responsible organisations is important.
External knowledge sources cover the shortage of internal ones. This paper aims to investigate the current situation
of dealing with external local and international knowledge in the Management of Historical Cities Bureau (MHCB)
in Tripoli, Libya. The field research was done in Tripoli 2010. The methods of information collection are reviewing
organisational documents and interviews with ten interviewees (employees and others) their work relevant to
historic buildings conservation. The main problems as discussed in this research are regarding local experts, old
craftsmen, local organisations and, foreign and international organisations. Local experts including previous senior
employees who have knowledge regarding architectural conservation are scattered and there is not enough
information about them is available. Current dealings with those experts in the MHCB depended on the ad-hoc
method which does not insure the response of experts on time. Also, the expert craftsmen who worked with
traditional methods and materials became very rare because of the age factor. Moreover, there are not exchanging
knowledge with local organisations particularly: the archaeology department and universities. Furthermore, the
problem that faced the MHCBas a government organisation when dealing with foreign organisations is prohibition
of direct contact because of political reasons. It has to deal with ministry of foreign affairs as a mediator. This
obstructed the process of acquiring knowledge from such organisations. However, for managing external
knowledge, a data base for local and international experts should be provided in the MHCB that include enough
information about their contact details. Also, define what experts and documents should be provided and what
knowledge they should be carried. Furthermore, the local experts should be invited to present their knowledge as
lectures or storey telling and the knowledge of expert craftsmen should be explained scientifically. Moreover,
criteria for hiring experts should be applied. Regarding benefitting from international architectural conservation
organisations, the current governmental rules should permit the direct contact of local organisation with
international ones. Finally, this research provides guide lines to HBs organisations for acquiring external
knowledge that contribute with conserving HBs and improve their performance.

Key words: External Knowledge, Management, Historic Buildings, Conservation, Organisations, Libya
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OZET

Tutku son zamanlarda artan sayida arastirmacinin ilgisini cekmeye baslamustir. Ozellikle yonetim ve girisimcilik
alaninda tutkunun merkezi bir 6zellik olarak 6ne siiriilmiis olmasi, gerek bireysel davranig ve performans gerekse
de isletme performansini etkilemesi yoniinden kuramsal bir yap: kazanmistir. Yine de konu ile ilgili ¢ok az
sistematik calisma mevcuttur. Ozellikle de liderlik alaninda, liderlerin duygusal yoniiniin aciklayan tutku
konusunda biiyiik bir bosluk bulunmaktadir. Liderlerin gercekten yiiksek bir performans seviyesine ulagmasi ve
izleyicilerinin ihtiyaclarini karsilayabilmesi ancak tutkuyla gerceklesebilir. Tutkulu lider ayrica tutkusunu ve
vizyonunu paylasarak izleyicilerine ilham kaynagi olabilir. Tutku bir liderin etkinliginin ve basarisinin temel bir
bilesenidir. Bu calismanin amaci, tutkulu liderlik konusunu teorik agidan inceleyerek bu konudaki giincel
tartigmalara 11k tutmaktir.

Anahtar Kelimeler: Liderlik, Tutku, Tutkulu Liderlik
Passionate Leadership
ABSTRACT

Passion has recently begun to attract the attention of an increasing number of researchers. Particularly in the area
of management and entrepreneurship, the fact that the passion has been put forward as a central feature has gained
a theoretical structure in terms of affecting individual behavior and performance as well as organizational
performance. However, there is little systematic work on the subject. Especially in the field of leadership, there is
a big gap in passion that explains the emotional direction of leaders. It is only passion that the leaders can benefit
to reach a really high level of performance and meet the needs of the followers. The passionate leader can also be
a source of inspiration for followersby sharing its passion and vision. Passion is an essential component of a leader's
effectiveness and success. The aim of this study is to shed light on the current debate on this subject by examining
the subject of passionate leadership from a theoretical point of view.

Keywords: Leadership, Passion, Passionate Leadership
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OZET

Sefaat, sozliikte aracilik etmek anlamima gelmektedir. Terim olarak Allah’mn izin verdigi kimselerin aracilik
yapmalar1 demektir. Allah, Miisliiman kardesleri hakkinda dua eden veya Miisliiman kardesinden bir zarar1
defeden veya hatalarin1 bagislayan kimsenin duasini kabul eder. Bu ister diinya hayatinda yasayanin yasayana veya
yasayanin 0lii kardesine dua etmesi seklinde olsun, ister ahiret hayatinda hakkini Miisliiman kardesine helal etme
seklinde olsun fark etmez. Miisliimanin Miisliiman kardesi i¢in dua etmesi, dua edilen hakkinda Allah katinda bir
nevi sefaattir. Allah’in bdyle bir ihsanini kulu i¢in kullanmasina herhangi bir engel yoktur. Sefaati inkéar eden veya
kabul ettigi halde olacakti, olmayacakti gibi tereddiit ve siiphe icerisinde olan tipler toplumda eksik degildir. Bu
tipler Kur’an’11yi tetkik ve tahlil etseler, sefaatin diinyada kiigiik ¢apli 6rneklerinin yani sira, ahirette de genis caph
tahakkuk edecegini goriir ve anlarlardi. Kur’an’a baktigimiz zaman miispet sefaat i¢in bazi sartlar ileri siirdiiglini
goriiyoruz. Bu sartlar var olan sefaatin kesinligini, siiphe gétiirmezligini ifade etmektedir. Miispet sefaat icin sefaat
edene izin verilmesi gerekmektedir. Kur’an’da s6yle ifade edilmektedir: “izni olmadan O’nun katinda kim sefaat
edebilir?” Olumsuz inkari bir soru ciimlesidir, ancak olumlu, olumsuz, olumsuz soru ya da olumlu soru halindeki
ciimleler istisna edat1 “illa” ile ortadan kalktig1, miispet ciimleye doniistiigii ve her seyden once ciimle sefaat
kelimesini tasidigt icin, sefaatin varligint ve sefaat yapilmasina izin verildigini ispat eder. Sefaat yoksa veya
uygulanmayacaksa, Kur’an’da bulunmasi abesiyettendir, Allah bundan miinezzehtir. Allah’in sefaat edenden razi
olmas1 gerekmektedir. Kur’an’da, “Goklerde nice melek var ki onlarin sefaatleri, diledigi ve hosnut oldugu kimse
icin Allah’in izin vermesi diginda, bir ige yaramaz.” buyrulmaktadir. Diger bir sart da Allah’in sefaat edilenden
razi olmasidir. Kur’an’da soyle ifade edilmistir: “Allah rizasina ulasmis olanlardan bagkasina sefaat etmezler.”
“Rahman nezdinde sdz ve izin alandan baskalarinin sefaat etmeye giicleri yetmeyecektir.” Tebligimizde Islam’da
sefaatin ne oldugu anlatilacak ve varlig1 delillendirilecektir.

Anahtar Kelimeler: Islam, Sefaat, Dua, Riza, Ahiret.

The Intercession In The Islam

ABSTRACT

The Intercession means mediation in dictionary. The term is meant to mediate those whom The Got permits. He
accepts the prayer of anyone who prays about his Muslim brothers or forgiveness of his Muslim brother or forgives
his mistakes. Whether it is living in the life of the world or praying to the dead brother of the living, whether it is
in the form of halal to the Muslim brother in the life of the hereafter. The Muslim's praying for his Muslim brother
is a kind of intercession on Allah's side about the prayer. There is no obstacle for Allah to use such a gift for the
sake. It will be in denial or acceptance of intercession, there are no doubts and doubtful types in society. These
types have seen and understood that the Qur'an is well examined and analyzed, and that in addition to his small
examples in the world of sephardia, he will accrue extensively in the Hereafter. When we look at the Qur'an, we
see some conditions for positive intercession. These conditions refer to the certainty of the present interrogation,
the indisputability. It must be allowed to intercede for positive intercession. The Qur'an says: “Who is thee can
intercede in His presence except as He permitteth? An unfavorable question is a denial, but it proves that the clause
in the case of positive, negative, negative or positive question is permissible for intercession and intercession due
to the fact that the exception has been left behind by "l1l1a", transformed into an affirmative sentence and above all
sentence of clause intercession. If there is no intercession or if not intercede, Allah is free from this. God must be
willing to intercede. The Qur’an says: “How many-so-ever be the angels in the heavens, their intercession will
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avail nothing except after Allah has given leave for whom He pleases and that he is acceptable to Him”. Another
condition is that The God is willing to intercede. The Qur'an says: “..they offer no intercession except for those
with whom He is well pleased..” and None shall have the power of intercession, but such a one as has received
permission (or promise) from (Allah) Most Gracious. Our communiqué will explain what is happening in Islam
and its existence will be proved.

Key Words: Islam, Intercession, Pray, Consent, Hereafter.
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Faydaci Tiiketimden Hedonik Tiiketime: Toplumsal Moda Algisi (139)
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OZET

Giiglii toplumsal dinamiklerden birisi olan modanin tarihi incelendiginde; insanlarin giyim kusam unsurlarina
yiikledigi anlamin siklikla degistigi gozlenmektedir. Ik caglardan beri bedenlerini koruma diirtiisii ile értiinme
geregi duyan insanlar igin giyinmek, diger tiim canlilardan farkli olarak, temel bir ihtiyag niteligindendir. Uzun
yillar boyunca, ihtiyaclarin karsilanmasi anlaminda faydaci bir yaklasimla tiiketilen giyim unsurlari, toplumlarin
degisen kiiltiirel ve sosyal yapilart icerisinde farkli beklentilere cevap veren nesnelere doniismiistiir. Toplumsal
moda algisinin bu tarihsel siirecte evrimlesmesi neticesinde moda miisterilerinin tiiketim davraniglart da
degismistir. Moda miisterileri i¢in tiiketim, satin alinan bir {iriiniin somut ve fiziksel ihtiyaglari tatmin etmesinden
daha farkli bir boyutu ifade etmektedir. Bu anlamda, tarihin ilk ¢aglarindan itibaren insanligm “ben kimin”
sorusuna cevap arayan filozoflarindan Aristippos (M.O. 435-355)'un “insanin yasam amac1 haz almaktir” dgretisini
ifade eden Hedonizm (hazcilik) felsefisinin tiiketim davranislar1 {izerindeki etkisinin incelenmesi bu ¢alismanin
amacini olusturmaktadir. Insanlarin davramislariin temelinde mutlu olma ve haz alma beklentisinin varligin
savunan bu 6greti, giinlimiiz moda miisterilerinin tiikketim davranislarini agiklamakta kullanilmaktadir. Bu bakis
acistyla giiniimiiz moda miisterilerinin, faydaci yaklagimdan daha ¢ok hedonik bir yaklasimla satin aldiklari
iirtinlerden duygusal ve psikolojik tatmin bekledikleri sdylenmektedir. Moda endiistrisinde tasarim, iretim, sunus,
pazarlama, vb. eylemlerin tiimii bu talebe cevap verebilmek amaciyla kurgulanmaktadir. Ortaya ¢ikan bu durum
toplumlarin modaya bakis agisin1 degistirmis, beraberinde olumlu ve olumsuz farkli bir¢ok alginin dogmasina
neden olmustur. Literatiir taramas1 yontemi ile hazirlanan bu ¢aligmada, tarihsel siirecte toplumlarin modaya ve
giyim kusam unsurlarina yiikledikleri anlamin degisimi incelenecektir. Faydaci tiiketimden, hedonik tiiketime
varan bu siirecte giiniimiiz moda miisterilerinin degigen satin alma giidiileri ele alinarak toplumsal moda algisinin
diinden bugiine geldigi durum tartigilacaktir.

Anahtar Kelimeler: Toplumsal Moda Algisi, Faydaci Tiiketim, Hedonik Tiiketim, Hedonizm

From Utilitarian Consumption To Hedonic Consumption:

Social Fashion Perception
ABSTRACT

Considering the history of fashion which is one of the powerful social dynamics, it could be observed that the
meaning of fashion and clothing for people, is often changed. Unlike all other living things, dressing up has been
one of the basic necessities for the human beings who were in need to protect their bodies since the early ages.
However, after the years, the clothing elements which were consumed with a utilitarian approach, became the
object that responds to different expectations in the changing social structure of society. Fashion customers
consumption behavior has changed as a result of the evolution process of social fashion sense. In this sense, the
purpose of this study is an examination of the effect of the philosophy of Hedonism (hedonism) which expresses
the teachings of Aristippos (435-355 BC) from "philosophers™ who are searching for answers to the question "who
am 1" from the first ages of history. This approach, which advocates the existence of happiness and pleasure on the
basis of people's behavior, is used to explain consumption behaviors of today's fashion consumers. Today's fashion
consumers buy products with an hedonic approach rather than utilitarian and expect emotional and psychological
satisfaction from that products as well. All functions like design, production, presentation, marketing, etc. in
fashion industry, are organised to respond this demand. This resulting situation has produced, positive and
negative, many different perceptions, and changed the society’s view of fashion. In this study which is prepared
by literature review method; the changes in the way that societies have loaded on fashion and clothing in the
historical process will be examined. In this context, from hedonic consumption to hedonic consumption, the
changing purchasing motivations of today's fashion customers will be handeled and the social fashion perception
will be discussed as well.

Keywords: Social Fashion Perception, UtilitarianConsumption, Hedonic Consumption,Hedonism.
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Vakif tiniversitelerinde boliim agiliglar1 6nemli bir konu olup, karar verme siirecinde kesin olmayan ve belirsiz
verilerin kullanilmasini gerektirir. Yapilan ¢aligmalarda karar verme siirecinde kesin olmayan, belirsiz veriler ve
cok kriterli karar vermeyi gerektiren bulanik yapiya sahip problemlerin ¢dziimiinde bulanik analitik hiyerarsik
proses metodu kullanilmasinin daha uygun oldugu gériilmiistiir. Bu ¢alismada, bulanik analitik hiyerarsik proses
kullanilarak bir vakif Universityndeki boliim agilisinda uygulamasi yapilacaktir. Calismanin amaci bulanik analitik
hiyerarsik proses metodunun iiniversitelerde agilacak yeni boliimlere yapilacak yatirim 6ncesi karar vermede nasil
kullanilacaginin belirlenmesidir. Bulanik analitik hiyerarsik proses metodu kullanilarak bir vakif tiniversitedeki
boliim agilislarinda uygulama yapilmasi planlanmaktadir. Caligmada bulanik analitik hiyerarsik proses yontemiyle
boliim/program agilis kriterlerine, yapilacak miilakat, goriisme ve belge taramastyla agirliklarin yiiklenecegi bir
algoritma Onerilecektir. Bu algoritmanin programlanmast MATLAB (MATrix LABoratory) programindan
yararlanilarak hazirlanacaktir. Ulkemizde hizla agilan vakif iiniversitelerinin boliim/programlarinin verimlilikleri
tartisilmaktadir. Bu nedenle vakif iiniversitelerine agilacak yeni boliimlere bulanik analitik hiyerarsik proses
yontemi karar verme siirecinde uygulandiginda agilmaya karar verilen boliimlerin verimliliginin artacagi
maliyetlerin ise diisecegi diistiniilmektedir.

Anahtar Kelimeler: Bulanik Mantik, AHP, Bulanik AHP, Vakif Universiteleri, Bolim Agilislart

Deciding on the Departments That Are Going to be Opened in Private
Universities With Fuzzy Analytic Hierarchy Process; Case of Private
University

ABSTRACT

Being an important matter for private universities, opening of new departments requires the use of uncertain and
ambiguous data durinf decision making process. It is seen in the studies that it is more convenient to use the fuzzy
analytic hierarchic process while solving fuzzy problems that necessitates the use of uncertain and ambiguous data
and multi-criteria decision making. In this study, fuzzy analytic hierarchic process will be applied to opening of a
new department in a private university. The aim of this study is to specify how to use fuzzy analytic hierarchic
process before investing in a new department. It is planned to use fuzzy analytic hierarchic process and put it into
practice during the opening process of new departments in a private university. An algorithm, to which all the
weights of interviews, meetings and document reviews as well as the criterias of opening a new
department/programme are going to be uploaded using fuzzy analytic hierarchic process, is going to be suggested.
This algorithm is going to be programmed with the help of MATLAB (MATrix LABoratory) Programme. The
efficiency of the departments/programmes offered at rapidly increasing private universities is debated. Therefore,
it is thought that using of fuzzy analytic hierarchic process during decision making will increase the efficiency of
the departments, while the cost decreases.

Keywords: Fuzzy Logic, AHP, Fuzzy AHP, Private University, Opening of Departments
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18. Yiizyilda Osmanh Millet Sistemi ve Ortodoks Rum Milleti Liderleri
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OZET

Osmanli, biinyesinde birgok kiiltiirii barindiran bir toplumsal yapiya sahipti. Bu durum imparatorluklarin genel
karakteristik ozelliklerindendir. Fakat Osmanli’y1 digerlerinden ayiran 6zellik bu ¢ok kiiltiirlii yapiy: yiizyillarca
bir arada ve toplumsal baris i¢inde yasatabilmis olmasidir. Bunu basarabilmesinin en 6nemli nedenlerinden biri de
toplumsal yap1 i¢inde uygulamis oldugu “Millet sistemi”dir. Millet sistemi, birbirinden farkli toplumsal unsurlarin
bir arada ve bir diizen iginde yasatilmasi amaciyla yapilan hukuki, idari, toplumsal ve ekonomik diizenlemelerden
olusan bir sistemdi. Osmanli, topraklarinda yasayan birbirinden farkli gruplari 4 biiyiik kategoride siniflandirmisti.
Bunlar hiyerarsik olarak; Miisliiman milleti, Ortodoks Rum milleti, Ermeni milleti, Yahudi milletiydi. Bu
smiflandirma dinsel, mezhepsel veya etnik yapilara gore degil toplumsal farkliliklara gore olusturulmustu.
Bunlardan Miisliiman milleti egemen sinifi olusturuyordu. Zaten devlet sistemi Islam devleti niteliklerini
tagidigindan bu smifa dair hukuki, idari, ekonomik ve toplumsal diizenlemeler devletin genel yapis1 i¢inde yer
almaktaydi ve ayrica bir diizenlemeye ihtiya¢ duyulmamaktaydi. Bu nedenle pratikte millet sistemine dair
diizenlemeler gayrimiislim milletleri kapsamaktaydi. Osmanli, her millete bir milletbas1 atamak suretiyle bu
gruplar iizerindeki denetimi ve kontrolii sagliyordu. Milletbasi, en tepede Ortodoks Rumlar igin Fener Patrigi,
Ermeniler i¢cin Ermeni Patrigi ve Yahudiler icin Hahambas1 idi ve bunlar Istanbul merkezde bulunurdu. Fakat
bunlar da kendi biinyelerinde en kiigiik yerlesim biriminden en biiyiige hiyerarsik olarak milletbasilarini
barindirirdi. Ortodoks Rum milleti iginde en yaygin yer alan milletbasilari kocabasilardi. Bunlar kdy ve
mabhallelerden baslamak {izere tiim toplumsal yapida orgiitlenmisti. Bu tebligde, Osmanli millet sistemi iginde
kocabasilar degerlendirilmistir. Bu ¢galismanin temel problematigi, Kocabasilarin millet sistemi i¢inde nasil bir yer
edindigidir. Bunun i¢in Bagbakanlik Osmanli arsivlerinin cesitli tasniflerindeki belgeler incelenmistir. Belgeler,
bu teblig kapsaminda 18. Yiizyil ile sirh tutulmustur. Bu calisma, TUBITAK’m post doktora arastirma
destegiyle Amerika’da Berkeley University’nde yapilan aragtirmanin sonuglarimi igermektedir. Caligmada, arsiv
belgeleri 1s18inda neden-sonug iligskisine dayali olarak tarihsel yontem kullanilmistir. Arsiv belgelerinden elde
edilen veriler analiz edilerek degerlendirilmis ardindan bu bilgiler mevcut literatiir ile harmanlanarak sentezlenmis
ve bu sentez kurguya doniistiiriilerek yaziya dokiilmiistiir. Calismanin amaci, millet sisteminin cemaat
liderlerinden olan Kocabasilardan hareketle Osmanli Millet sistemini ve bu sistemin i¢ isleyisini analiz etmektir.
Bu amagla kocabasilar 6l¢eginde degerlendirmeler ve analizler yapilmak suretiyle millet sisteminin yapisina ve ig
isleyisine dair degerlendirmeler yapilmistir.

Anahtar Kelime: Osmanli, Millet sistemi, Ortodoks Rum cemaati, Kocabasi, cemaat liderleri

The Ottoman Millet System And The Kocabasis As The Greek Orthodox
Leaders In 18" Century

ABSTRACT

The Ottoman Empire had a social structure that contained many cultures. This is the general characteristic of
empires. The distinguishing feature of the Ottoman Empire was that it had been able to continue this social structure
for centuries in social peace. One of the most important reasons for achieving this was the "millet system™ which
was implemented within the social structure. The millet system included legal, administrative, social and economic
arrangements aimed at keeping each different social community together and in order. The Ottomans classified
different social groups in 4 major categories. These in hierarchical order were Muslim millet, Greek Orthodox
millet, Armenian millet and Jewish millet. This classification was based on social differences, not on religious,
sectarian or ethnic structure. The Muslim millet was the ruling class. The legal, administrative, economic and social
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regulations for this class were already implemented in the general. Therefore there was no need for further
regulation as the state system was an Islamic state. For this reason, the regulations on the millet system included
only non-Muslim millets in practice. The Ottomans had supervision and control over these groups, through the
community leaders assigned to each millet named milletbasi. Milletbasis were at the top in hieracrchy, the Phanar
Patriarch for the Greek Orthodox, the Armenian Patriarch for the Armenians and the Chief Rabbi for the Jews, all
located in the Istanbul. These leaders also had a hierarchical structure under them from the smallest settlement to
the largest in their own communities. The most widespread of the Greek Orthodox millet was the Kocabasi. They
were organized in the entire community  beginning with the villages and neighborhoods. In this paper, the
Kocabasis of the Ottoman millet system were evaluated. The basic problem of this study is how the Kocabasis
took a part in the Greek Orthodox Millet. For this, various documents obtained from the Prime Ministry Ottoman
archives were examined. Documents were limited to the 18th century within the scope of this study. This study
examines the results of the research conducted at Berkeley University in the USA with TUBITAK's postdoctoral
research support. Historical method was used in the study based on the cause-effect relation. The data obtained
from archival documents were analyzed, then these analyzes were evaluated and synthesized with the existing
literature. This synthesis was edited and outputted to the text. The aim of the study is to evaluate the Ottoman
Millet system and its inner affairs by analyzing Kocabasis’ role in the Greek Orthodox Community. For this
purpose, evaluations and analyzes were carried out on the scale of the Kocabasis as a community leader.

Key words: Ottoman, Millet system, the Greek Orthodox, Kocabasi, Community leaders
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Orgiitsel adalet, ¢alisanlarin ¢aligma ortami ve ydneticileri ile ilgili adalet algilarin ifade eden genel bir kavramdir.
Is tatmini, genel olarak calisanin isinden duydugu memnuniyeti ifade etmektedir. Psikolojik y1ldirma davranislari
is ortamindaki c¢alisanlara iistleri, astlar1 veya esit konumda bulunan g¢alisanlar tarafindan sistematik bigimde
uygulanan her tiirlii kotii muamele, siddet, hor gérme, tehdit gibi davranislar olarak tanimlanmaktadir. Liyakat, bir
kimsenin, kendisine i verilmesine uygunluk, yaragirlik durumunu ifade etmektedir. Stres ise bireylerin esenligi ve
huzuru i¢in tehlike isareti, bir uyar1 olarak algilanan ve dolayisiyla yetersiz bir sekilde ele alinan olaylara
gosterilen, belirgin olmayan fizyolojik ve psikolojik bir etki veya insanlarin asirt baskiya karsi gosterdikleri bir
tepki seklinde ifade edilebilmektedir. Bu ¢alisma ile Giresun ilinde Milli Egitim Miidiirliigii’ne bagh gorev yapan
rastgele sec¢ilen 300 6gretmenin, orgiitsel adaletin 6gretmenlerin is tatmini tizerindeki etkisinde, psikolojik yildirma
(mobbing), liyakat ve is stresinin aracilik etkisi arastirilmistir. Elde edilen veriler SmartPLS paket programi
yardimryla KEKK (Kismi En Kiiciik Kareler) Yontemi kullanilarak yapisal esitlik modeline gore analiz edilmistir.

Anahtar Kelimeler: Orgiitsel Adalet, Is Tatmini, Psikolojik Y1ldirma, Liyakat, Is Stresi

The Mediation Effect Of Psychological Intimidation, Merit And Work
Stress On The Effect Of Organizational Justice On Employee Job
Satisfaction

ABSTRACT

Organizational justice, is a general notion of the employees’ perception of work place and their managers’ justice.
Job satisfaction, in general, states the employees pleasure from work. Psychological intimidation behaviour is
defined as; all the systematic bad treatment, violence, despising and threat applied to employees by the superiors,
subordinates or equals. Merit is the state of appropriateness and suitableness of the work given to a person. Stress
is perceived as a sign of threat to an individual’s health and peace, consequently insufficiently dealt with events
and unclear physiological an psychological effect or peoples’ reaction to excessive pressure. In this study, 300
teachers working for the national education directorate in the city of Giresun were randomly selected to be
researched on the mediation effect of psychological intimidation (mobbing), merit and work stress on the effect of
organizational justice on job satisfaction .The data was analyzed by using Smart Pls. Package programme PLS
(Partial Least Squares) with structural equality model method.

Keywords: Organizational Justice, Job Satisfaction, Psychological Intimidation, Merit, Work Stress
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OZET

Giiniimiizde tiiketicilerin cevresel duyarliliklari her gecen giin daha fazla artmaktadir. Ozellikle egitim
seviyesindeki artis tiiketicilerin yesil {irlin (¢evre dostu iriin) satinalma bilinglerinin de artmasina neden
olmaktadir. Isletmeler de gelismeler dogrultusunda pazarlama faaliyetlerinde tiiketici tatminini artirmak igin yesil
pazarlama odakli ¢abalarini artirmaktadir. Bu ¢alismanin amacr tiiketicilerin yesil iiriin satin almaya yonelik
tutumlarinin demografik 6zellikler (cinsiyet, medeni durum, egitim seviyesi ve meslek grubu) itibariyle farklilagip
farklilasmadiginin belirlenmesidir. Aragtirmanin amact dogrultusunda Ankara ve Aksaray’da toplam 288 tiiketici
iizerinde yiiz yiize anket uygulanmistir. Ankette demografik 6zelliklere ek olarak Mostafa (2009)’dan uyarlanan
yesil iiriin satin almaya yonelik tutumu belirlemeye yonelik 6l¢ek yer almaktadir. Tutum 6lgegindeki sorular
cevaplayicilara 5°li Likert ile yonlendirilmistir. Elde edilen veriler t-testi, varyans analizi (ANOVA) gibi baz1
istatistiksel testlerle analiz edilmistir. Arastirma kapsaminda elde edilen veriler analiz edildiginde; tiiketicilerin
cinsiyet degiskenine gore yesil iiriin satin almaya yonelik tutumlarinin farklilagsmadig1 belirlenmistir. Tiiketicilerin
yesil iiriin satin almaya yonelik tutumunun egitim seviyesi itibariyle farklilastig1 ortaya koyulmustur. Egitim
seviyesi yliksek tiiketicilerin tutumlarinin daha olumlu oldugu goriilmiistiir. Bununla birlikte medeni duruma gore
tiiketicilerin yesil tirlin satin almaya yo6nelik tutumlarinin farklilastigi tespit edilmistir. Bu kapsamda evli tiiketiciler
yesil {irlin satin almaya yo6nelik daha pozitif bir tutum sergilemektedir. Tiiketicilerin yesil iiriin satin almaya yonelik
tutumlarimin meslek gruplari arasinda anlamli bir farklilik gosterdigi de bulgulanmistir.

Anahtar Kelimeler: Yesil Pazarlama, Tutum, Demografik Ozellikler

Consumer Attitudes towards Green Purchase Behavior: An Investigation
on Demographics

ABSTRACT

In today's world, consumers' environmental sensitivities are increasing day by day. In particular, the increase in
education level has led consumers to increase their awareness of purchasing green products (eco-friendly products).
Businesses are also increasing their green marketing focused efforts to improve consumer satisfaction in marketing
activities in the direction of developments. The aim of this study is to determine whether consumers' attitudes
towards green product purchasing differ according to demographic characteristics (gender, marital status,
education level and occupational group). A face-to-face survey was conducted on a total of 288 consumers in
Ankara and Aksaray in line with the purpose of the survey. In addition to the demographic characteristics of the
survey, a scale to determine the attitude towards buying green products adapted from Mostafa (2009) is used.
Attitude scale questions were directed with five-point Likert scale. Data gathered through surveys were analyzed
with some statistical tests such as t-test, ANOVA. When the data obtained within the scope of the research are
analyzed; it has been determined that consumers' attitudes towards purchasing green products do not differ
according to the gender variable. Consumers' attitude towards purchasing green products differed according to
education level. It has been seen that attitudes of high-educated consumers are more favorable. However, according
to the marital status, consumers' attitudes towards purchasing green products differed. In this context, married
consumers have a more positive attitude towards purchasing green products. It has also been found that the attitudes
of consumers to purchasing green products show a significant difference between the occupational groups.

Keywords: Green marketing, Attitude, Demographics
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OZET

Bu ¢alismanin amaci mobbing (psikolojik taciz) davraniglarinin kamu sektoriinde istihdam edilen is gérenlerin
titkenmiglik diizeylerini incelemek ayrica mobbing ve tiikenmislik degiskenlerinin alt boyutlari ile birlikte bazi
demografik 6zelliklere gore farklilik gosterip gostermedigini belirlemek amaciyla yapilmistir. Yapilan arastirmada
degiskenler arasindaki baglantilar1 tanimlamak i¢in Leymann’in (1996) gelistirmis oldugu 24 sorudan olusan
mobbing 0Olg¢egi ile Maslach-Jackson (1981) ikilisinin gelistirdigi 22 sorudan olusan tiikenmislik Ol¢egi
kullanilmustir. Arastirmacilar psikolojik tacizi 5 boyutta, tiikenmigligi ise 3 boyutta ele almistir. Arastirmada veri
toplama araci olarak anket kullanilmustir. 302 katilimcinin katkilarryla toplanan veriler SPSS 24 programi
yardimryla analiz edilerek veriler frekans, faktor, korelasyon analiz yontemiyle ¢oziimlenmistir. Yapilan ¢alisma
Tekirdag ilinde bir kamu kurumunda caligan miidiir, sef, memur ve dis kaynak olarak (taseron statiisiinde)
calisanlardan olusmaktadir. Calismanin sonucunda elde edilen verilerden yararlanilarak katilimcilarin mobbing ve
tilkenmiglik diizeyleri demografik bilgilerle karsilastirilarak, ortaya ¢ikan iliski 6l¢iilmeye ¢aligilmistir. Analiz
sonuglarina gore, cinsiyet, medeni durum, egitim durumu, mesleki gérev, ¢alisma yili, calisma sekli, kadro durumu
ile hem psikolojik taciz hem de tiikkenmiglik alt boyutlar1 arasinda anlamli iligkiler ortaya ¢ikmistir.

Anahtar Kelimeler: Psikolojik Taciz, Tiikenmislik, Kamu Kurumu

Psychological Harassment and Comparison of Burnout Levels in Terms of

Employee Demographic Characteristics: An Example of a Public Institution
ABSTRACT

This study’s aim is to examine the effects of mobbing behaviors on the employment of worker employed in the
public sector, the levels of burnout and also to determine the levels of burnout and to determine whether the team
has differentiated demographic characteristics. In the research conducted, a burnout scale consisting of 24
questions developed by Leymann (1996) and a 22-question burnout scale developed by Maslach-Jackson (1981)
were used to define the connections between variables. The researchers examined psychological harassment in 5
dimensions and burnout in 3 dimensions. Questionnaire method was used in the research; the data collected by the
contributions of 302 participants were analysed with the help of SPSS 24 program and data were analysed by
frequency, factor, correlation analysis method. The study includes randomly selected managers, team leaders, civil
servants and subcontractors, who work in a public institution in the province of Tekirdag. By using the data
obtained as a result of the work, the participants' mobbing and burnout levels were compared with the demographic
information and the relationship was tried to be measured. According to the results of analysis, significant
relationships were found between gender, marital status, educational status, occupational duty, working year,
working style, staff employment status and psychological abuse and burnout subscales.

Keywords: Psychological Harassment, Burnout, Public Institution.
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OZET

Tiirkiye Cumhuriyeti bulundugu istikrarsiz cografyadan kaynaklanan siirekli bir giivenlik endisesi tasimaktadir.
Calismanin amaci, Soguk Savas sonrasinda Ortadogu ve Dogu Akdeniz igin farkli platformlarda yapilan yeni tehdit
ve risk degerlendirmelerini bir biitiinliik icerisinde ele almak, Tiirkiye’nin giivenligine yonelik etkilerini ortaya
koymaktir. Konunun 6nemi, Tiirkiye Cumhuriyetinin bekasinin ve bolgesel aktor olabilmesinin yolunun Ortadogu
ve Dogu Akdeniz’deki gelismeleri iyi degerlendirmekten gectigi diigiincesinden kaynaklanmaktadir. Bu
calismanin teorik ¢ergevesini; diinya haritasinin fiziksel, siyasal, kiiltiirel ve etnik olarak degistirilme siirecini
baslatan neo-liberal kuramin “Genisletilmis Ortadogu ve Kuzey Afrika Projesi” ile diinyanin sosyal olarak insa
edildigi argiimanina dayanan ve 2001 sonrasinda etkisini artiran konstriiktivizm (sosyal insacilik) kurami
olusturmaktadir. Calismada mevcut kaynak ve yorumlar 1518inda; kavramsal, kuramsal ve tarihsel bir ¢erceve
olusturmak maksadiyla nitel aragtirma yontemlerinden igerik ve sdylem analizi kullanilmistir. Bolgedeki etnik ve
dini esaslara dayali terdrizmin varligini siirdiirmesi, antidemokratik yonetim sekilleri, bilyiik glilerin enerji kaynak
ve koridorlarmi kontrol etme miicadelesi, Filistin devleti 6zelinde Arap-Israil anlasmazliginin siirmesi nedeniyle;
Orta Dogu'dan kaynaklanan risk ve tehditlerin basta Tiirkiye olmak {izere, bolge giivenligini etkilemeye devam
edecegi kiymetlendirilmektedir. Mevcut sartlar altinda {ilkenin beka ve giivenligini saglamak i¢in milli giivenlik
ve dis politikaya uygun olarak uluslararasi kuruluslara ve ittifaklara tiye olunmasi, milli gii¢ unsurlar1 topyekin
gelistirmek biiyiik 6nem tagimaktadir.

Anahtar Kelimeler: Ortadogu, Dogu Akdeniz, Giivenlik, Konstriiktivizm, Genisletilmis Ortadogu ve Kuzey
Afrika Projesi.

After the Cold War, the Middle East and Turkey's Security Impact of
Developments in the East Mediterranean

ABSTRACT

It is a constant security concern arising from the unstable geography where the Republic of Turkey is located.The
aim of the study is to address the new threat and risk assessments made on different platforms for the Middle East
and eastern Mediterranean after the Cold war, and to reveal its implications for Turkey's security. The importance
of the issue stems from the idea that the Turkish Republic's bachelor and regional actor could be a good judge of
developments in the Middle East and eastern Mediterranean. The theoretical framework of this study;
constructivism theory based on the argument that the world was socially constructed with the "Expanded Middle
East and North Africa Project” of the neo-liberal theory that initiated the process of physical, political, cultural and
ethnic change of the world map and increased its influence after 2001. In the light of available resources and
interpretations in the study; content and discourse analysis were used in qualitative research methods in order to
create a conceptual, theoretical and historical framework. The findings of the research are as follows. Due to the
continuation of terrorism based on ethnic and religious principles in the region, the forms of anti-democratic
governance, the struggle to control the energy resources and corridors of the major powers, and the Arab-Israeli
conflict in the Palestinian state; risks arising mainly from the Middle East and the threat of Turkey, will continue
to affect the security of the region being digitized. Under current circumstances, in order to ensure the survival and
security of the country, membership of international organizations and alliances in accordance with national
security and foreign policy, development of national power elements is of great importance.

Keywords: Middle East, Eastern Mediterranean, Security, Constructivism, Extended Middle East and North
Africa Project.
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OZET

Sanayi donemine hakim olan klasik ekonomi, isletmeleri fiziksel sermaye yapilari iizerine yogunlagmaktaydi.
Kiiresellesme ve teknolojinin gelismesi ile artik isletmeler, fiziksel varliklarindan ziyade elle tutulup, gozle
gorinmeyen varliklarin isletme sermaye yapilarii etkilediklerini gérmiis, giliniimiiz ekonomi yapisi olan bilgi
ekonomisi yani yeni ekonomiye yonelmelerini saglamistir. Bu agidan bilgi ekonomisi endiistri ekonomisinin
biitiiniiyle yapisin1 degistirmekte ve 21.yiizyilin ekonomik sistemi haline gelmektedir. Isletmeler artik varlik olarak
fiziksel sermayeyi degil, bunun disindaki insan sermayesi (liderlik, vizyon, motivasyon), sosyal sermaye, kurumsal
sermaye, entelektiiel sermaye (yapisal, insan, miisteri sermayesi) gibi gdriinmeyen ve elde tutulamayan sermaye
tirlerini biriktirmektedir. Bu agidan entelektiiel sermaye genel olarak, bir sirketin defter degeri ile bu degere
6denmeye hazir olunan deger arasindaki fark olarak tanimlanmaktadir. Kurumsal itibar ise, isletmenin elle
tutulamayan degerlerini kapsayan ve toplum tarafindan “begenilen, takdir edilen isletme” karsiligina gelmektedir.
Bu karsiligin bedeli, herhangi bir para ya da somut bir degerle hesaplanamamakta ve 6nemi ancak yitiriliginde
anlasilan ancak telafisi olmayan bir deger olarak ifade edilmektedir. Iste nu noktada bilangoda gériilmeyen
varliklar1 kapsayan bu olgular, igletmelerin paydaslari tarafindan algilandiklari itibarlari ile gerceklesmektedir.
Literatiirde, itibar kavramindan 6nce entellektiiel sermaye kavrami yerlesmis olup bu ¢aligmada entelektiiel
sermaye bilesenlerinin, kurumsal itibar bilesenleri arasindaki gelisme siirecini ve iliskisini ortaya koymaktadir.

Anahtar Kelimeler: Entelektiiel Sermaye, Kurumsal itibar
Intellectual Capital and Corporate Reputation Relation

ABSTRACT

The classical economy dominated the industrial era, and the businesses concentrated on physical capital structures.
With the advent of globalization and technology, businesses have now seen that their invisible assets are largely
tangible and their invisible assets affect their working capital structures, and they provide the information economy,
which is today's economic structure, that is, the new economy. From this point of view, the information economy
is changing the whole structure of the industrial economy and becoming the economic system of the 21st century.
Businesses no longer accumulate invisible and retentive capital types such as human capital (leadership, vision,
motivation), social capital, corporate capital, intellectual capital (structural, human, customer capital) In this
respect, intellectual capital is generally defined as the difference between the book value of an entity and the value
that is set to be paid for this value. Corporate reputation comes at the expense of the enterprise's tangible assets
and is "appreciated, appreciated” by society. This price can not be calculated with a price, any money or a concrete
value, and the value is expressed as a value that is understood only when lost, but not compensated. These
phenomena, which encompass assets that are not seen in the net, are realized by the reputation of the stakeholders
of the businesses. In the literature, the concept of intellectual capital has been established before the concept of
reputation and this study reveals the development process and relation between intellectual capital components
and corporate reputation components.

Keywords: Intellectual Capital , Corporate Reputation
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OZET

Turizm, sosyal ve ekonomik kosullarin etkisiyle gelisirken serbest piyasa kosullarindaki rekabet turizm
isletmelerinin siirekli iiriin ve hizmetlerini yenilemelerini, miisteri degeri olusturmalarini ve hizmet kalitesini
korumalarimi gerektirmektedir. Otel isletmelerinin faaliyetlerindeki miisteri odaklilik ve basari i¢in nitelikli insan
kaynagma duyulan ihtiyag, otelleri iggdren temin ve istthdamia yonelik siiregleri yonetmeye, gelistirmeye ve
isgdren istihdamini dogru politikalarla dikkate almaya yoneltmektedir. Bu ¢alisma isgéren gereksinimleri ile
marka degeri ve genel hizmet degeri algisi arasindaki iligkinin incelenmesi amaciyla gergeklestirilmistir. Aragtirma
Bolu ilinde faaliyet gosteren otel isletmelerinin yoneticilerinden anket yontemi kullanilarak elde edilen veriler
araciligiyla gergeklestirilmistir. Veriler istatistiki analiz yontemleriyle incelenerek elde edilen bulgular ortaya
konulmustur. Aragtirma sonucunda otel isletmelerinin isgéren gereksinimlerinin marka degeri ve genel hizmet
degeri algisini olumlu yonde ve anlamli diizeyde etkiledigi gézlenmistir.

Anahtar Kelimeler: isgéren gereksinimleri, marka degeri, genel hizmet degeri.

Relationship Between Occupational Requirements, Brand Value and
General Service Value Perception: A Research In Hotels

ABSTRACT

While tourism is developing in consequence of the influence of social and economic conditions, tourism enterprises
need to constantly renew their products and services, to create customer value and to maintain the quality of service
because of competition in free market conditions. The customer centricity and the need for qualified human
resources for success in the operations of hotel enterprises necessitate managing and developing processes for
recruitment and to consider occupational recruitment with the right policies. This study was conducted to examine
the relationship between occupational requirements and brand value and general service value perception. The
research was carried out through the data obtained using survey method from the managers of hotel companies
operating in Bolu. The data were analyzed by statistical analysis methods and the obtained findings were presented.
It was observed that the occupational requirements of the hotel enterprises affected positively and significantly the
perception of brand value and general service value in consequence of the research.

Key Words: Occupational requirements, brand value, general service value.

5> Bu calisma Abant izzet Baysal Universitesi, B.A.P. Koordinasyon birimi tarafindan desteklenen
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OZET

Otel isletmeleri seyahat eden insanlarin barinma ihtiyacin1 karsilamakta, bunun yaninda yeme-i¢cme, dinlenme,
eglenme, sosyal etkinliklere katilma gibi ¢esitli taleplere yonelik hizmetler vermektedir. Emek yogun niteligiyle
turizm sektoriinde faaliyetleri siirdiiren oteller kurulug amaglarini gergeklestirmek igin farkli mesleki bilgi, kisisel
ozellik ve yeteneklere sahip insanlari istihdam etmektedir. Otel isletmelerinin isgdren bulma ve se¢me siiregleri
otellerin amaglarinda, kaynak kullanmimlarinda, hedeflerinde, rekabet yeteneklerinde ve faaliyetleri neticesinde elde
ettikleri kazanimlarda etkili olabilmektedir. Bu calisma Otel Isletmelerinde Personel Segme Kriterleri Olgegi’nin
gelistirilerek, gecerlilik ve giivenilirliginin incelenmesi amactyla gergeklestirilmistir. Arastirma kapsaminda Bolu
ilinde faaliyet gosteren 5 ve 4 yildizli otellerin yoneticilerine uygulanan anketlerden elde edilen veriler
kullanilmstir. Aragtirma sonucunda 6lgegin personel segme kriterlerini incelemekte kullanilabilir nitelikte oldugu,
6lcek kullanilarak elde edilen verilerin 6 farkli alt boyut olusturdugu belirlenmistir. Alt boyutlar1 tanimlanarak
gecerlilik ve gilivenilirligi incelenen 6lgegin otel isletmelerinde personel segme kriterlerinin incelenmesi igin
basarili sekilde kullanilabilecegi gézlenmistir.

Anahtar Kelimeler: Personel se¢me, oteller, 6lgek, gegerlilik, giivenilirlik.

The Scale Of Personel Selection Criteria In Hotels: Validity and Reliability
Study In a Sample From Bolu

ABSTRACT

The hotel enterprises supply the demands such as eating, drinking, relaxing activities, entertainment, participating
in social events besides providing the need of accommaodation for people who travel. The hotels that continue their
activities in the tourism sector which has labor-intensive qualities employ personnel who have personal qualities,
skills professional knowledge from the different profession for accomplishing organization aims. The recruitment
and selection processes of hotel enterprises can be influential in the achievements of hotels for their purposes,
using resource, goals, competitive abilities and for their achievements which they obtain as a result of their
operations. This study was conducted to improve the scale of staff selection criteria and to examine the validity
and reliability of it in hotel enterprises. Within the scope of the research, the data obtained from the questionnaires
applied to the managers of 5 and 4-star hotels operating in Bolu province were used. As a result of the research, it
was determined that the scale can be used for examining the criteria for selecting staff and the data obtained by
using the scale constituted 6 different sub-dimensions. It was observed that the scale with defined sub-dimensions
by the way of analyzing validity and reliability could be used successfully for examining the personnel selection
criteria in hotel enterprises.

Key Words: Personnel selection, hotels, scale, validity, reliability.
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OZET

Kurumsallagma, isletmenin gevresel degisime duyarliligi sonucunda gelisen ve bu degisime uyma cabalariyla
olusan dinamik bir siirectir. Kurumsallagsma, isletmenin kisilere bagli olmadan varligini devam ettirmesini
amaglarken, rakiplerine kars1 {istlinliik saglamalari agisindan olduk¢a 6nemlidir. Kiiresellesen diinyada igletmelerin
strdiirtilebilir rekabet avantaji saglayabilmesi ve yasayabilir hale gelmesi eldeki kaynaklar1 daha etkili, etkin ve
verimli kullanmasina baglidir. Bu ¢aligmanin amaci kurumsallagma algisinin {iretim karsiti davraniglara etkisinin
elde edilen veriler araciligiyla analiz edilmesidir. Bu nedenle, Elazig Organize Sanayi Bolgesi’nde faaliyet
gostermekte olan isletmelerde ¢alisanlardan anket yontemi ile veri toplanmistir. Arastirmada isletmelerin
kurumsallagsma diizeylerini degerlendirmeleri icin Apaydin’in (2008), Sanal’in (2011) ve Tavsanci’ nin (2009)
calismalarindan yararlanilarak olusturulan “kurumsallik diizeyi belirleme 6lgegi” ve Spector vd. tarafindan 2006
yilinda 33 madde olarak gelistirilen ve sonrasinda 2010 yilinda 10 ifadeli kisa formu olusturulan “iiretkenlik karsit1
davranislar 6lgegi” kullanilmustir. Elde edilen veriler istatistiki analize tabi tutulacaktir. Istatistiki analizler IBM
SPSS Statistics 17.0 programu ile yapilacaktir. Arastirma bulgulari analiz edilerek; kurumsallagsma algisinin tiretim
karsit1 davraniglari etkileme diizeyleri belirlenecektir.

Anahtar Kelimeler: Kurumsallasma, Uretim Karsit1 Davranislar, Organize Sanayi Bolgesi

The Impact of Perception of Institutionalization on Counterproductive
Behaviors: A Case Study of Elazig Organized Industrial Zone

ABSTRACT

Institutionalization is a dynamic process that develops as a result of the enterprise's environmental change
sensitivity and is a result of this change-fitting effortinstitutionalization is crucial in terms of ensuring the
superiority of the competition to its competitors, while aiming to maintain its presence without depending on the
individual. The ability to provide sustainable competitive advantage and become viable in the globalized world
depends on the efficient, effective and fertile use of resources available.The target of this study is to analyze levels
of the impact of institutionalization perception on counterproductive behaviors variables.Therefore, data were
collected from the employees working in Elazig Organized Industrial Zone by using survey method. In order to
evaluate the level of institutionalization of enterprises in the research, the "level of institutionalism determination
scale" which is formed by using the works of Apaydin (2008), Sanal (2011) and Rabbitan (2009) and Spector et
al. the "counterproductive behavior scale" which was developed by 33 items in 2006 and then created a 10-word
short form in 2010 was used.Statistical methods will applied to the data collected.Statistical analysis has been
made using IBM SPSS Statics 17.0 program.By analyzing the research findings, the levels of institutionalization
perceptions affecting counterproductive behaviors will be determined.

Keywords: Institutionalization, Counterproductive Behaviors, Organized Industrial Zone
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OZET

Glinlimiiz is yasaminda hedeflerle yonetim kavrami igletmelerde ¢esitli kurumsal kararlarin alinabilmesi igin
yogun olarak kullanilan bir degerlendirme siirecidir. Bu g¢aligmaya konu olan hedeflerle yonetim sistemi
Tiirkiye’de faaliyet gosteren 6zel sektdr isletmelerinde yaygin olarak kullanilmaktadir. Caligma yasamindaki
basari, isletmelerin yonetim kademesinin yonetim becerisine ve ¢alisanlarin iirettikleri ig veya hizmetin kalitesine
dogrudan baglidir. Is yasamindaki basariy1 yakalayabilmek icin isletmeler performansi ve verimliligi artirabilmek
adina ¢ok farkli uygulamalar yapmaktadirlar. Calisanlarin performansini 6lgmek ise bu uygulamalarda dnemli bir
yer tutar. Gliniimiiz piyasa sartlarinin yogun oldugu rekabet ortaminda bulunan isletmeler, performans
degerlendirme sistemini sadece bir 6l¢iim olarak degil, isletmenin stratejik hedeflerine hizmet eden 6nemli bir arag
olarak gormektedirler. Bir isletmeyi ulagmak istedigi, hedefledigi noktaya tasiyacak olan en 6nemli unsurlar
stiphesizdir ki o isletmede ¢alisan personeldir. Bu sebeple ¢alisanlarin performanslarinin dl¢tilmesi kritik bir 5Gneme
sahiptir.

Bu ¢aligmada performans degerlendirme sistemi hakkinda genel bir bilgilendirme ve hedeflerle yonetim sisteminin
genel bir teorik tanitimi yapilarak hedeflerle yonetim sisteminin ¢aliganlarin performans gelisimi lizerindeki
etkileri iizerinde durulmaktadir. Daha 6nce yapilmig olan anket ¢alismasi sonuglari yorumlanarak 6zel sektorde
hedeflerle yonetim sisteminin ¢alisanlarin davranislar1 ve performanslar tizerindeki avantajlari ve dezavantajlarini
ortaya konulmustur. Sonug olarak, 6zel sektérde hedeflerle yonetim sisteminin amaci disinda uygulandigi igin
calisanlarin davraniglarinda farkliliklar olustugu ve performanslarinin olumsuz yonde etkiledigi savunulmaktadir.

Anahtar Kelimeler: Ozel Sektér, Hedeflerle Yonetim, Avantajlar, Dezavantajlar

Advantages and Disadvantages on Employee Behavior and Performance of
Management by Objectives 1n the Private Sector in Turkey

ABSTRACT

In today's business life, the concept of management with goals is an evaluation process that is used extensively in
order to make various corporate decisions in enterprises. management system with the goal of the present study
are widely used in the private sector firms operating in Turkey. Success in the working life depends directly on the
management of the management of the business and on the quality of the work or service that employees produce.
In order to capture the success in business life, they are making very different applications in order to improve the
performance and efficiency of the enterprises. Measuring the performance of employees is an important part of
these applications. Businesses in a competitive environment, where today's market conditions are intense, see the
performance evaluation system as not only a measure but an important tool serving the business's strategic goals.
Of course, the most important elements that will bring an operation to the point it wants to reach are the people
working in that operation. For this reason, measuring the performance of employees has a critical prescription.

In this study, a general information about the performance evaluation system and a general theoretical presentation
of the management system with the targets are given and the effects of the objectives and the management system
on the performance improvement of the employees are emphasized. By interpreting the results of the previous
survey, the goals of the private sector management system are presented with the advantages and disadvantages of
employees' behavior and performance. As a result, it is argued that there are differences in the behaviors of the
employees and that their performances affect the performance negatively because the management system with
targets in the private sector is applied outside the aim.

Keywords: Private Sector, Management by Objectives, Advantages, Disadvantages.

191


mailto:noasikoglu@gmail.com

International EMI Entrepreneurship and Social Sciences Congress, 27-29 April 2018, Lefkosa
Model Bir Insan HZ. David Ornekligi (151)

Asst. Prof. Dr. Mustafa KARABACAK

Selguk University Faculty of Islamic Sciences
mustafa.karabacak@selcuk.edu.tr, karabacakm67 @hotmail.com

OZET

Insanoglu, edindigi tecriibeleri sonra gelen nesle aktaran bir varliktir. Diger bir tabirle sonra gelen nesil dncekilerin
tecriibelerinden istifade eder ve onlarin diistiigii hataya diismemeye ¢alisir. Bu anlamda sonra gelen nesil dnceki
neslin olumlu yanlarini rnek almalidir.

Bu durum insanlarda oldugu gibi peygamberlerde de bdyledir. Allah Tedld Kitab’inda gegmis peygamber ve
kavimlerden bahsederek ayni hataya Hz. Peygamber’in ve Miisliimanlarin diismemesini istemektedir. Bu anlamda
Hz. Peygamber “Balik sahibi (Yunus) gibi olma” (Kalem, 68/48) denilerek uyarilmis ve sikintilar kargisinda
David (Sad, 38/17) ve azim sahibi peygamberleri (Ahkaf, 46/35) drnek almasi tavsiye edilmistir. Hz. Peygamber
bu cagriya uyarak kendisine ganimet taksimi hususunda adalet gOZETmedigini sdyleyen sahabiye “Allah,
Musa'va rahmet eylesin. O, bundan daha ¢ok eziyet gordii de sabretti” (Buhari, Humus, 19) buyurarak onceki
peygamberleri 6rnek aldigini belirtmis olmaktadir.

Miisliimanlar da “Ey iman edenler! Siz de Musa'ya eziyet edenler gibi olmayin...” (Ahzéb, 33/69); “Yoksa siz
de (ey Miislimanlar), daha o6nce Musa'ya soruldugu gibi peygamberinize sorular sormak m
istiyorsunuz?..” (Bakara, 2/108) denilerek 6nceki kavimlerin peygamberlerine kars1 yaptigi hatalar1 yapmamalari
konusunda uyarilmislar ve olumsuzluklari 6rnek almamalart gerektigi vurgulanmustir.

Hz. Peygamber de karsilagilan durumlar karsisinda bazi peygamberleri drnek aldigi veya limmetine tavsiye ettigi
durumlar olmustur. Bunlardan birisi de Hz. David’dur. Ciinkii Hz. David kendisine bir¢ok iistiinliikk verilmis
(Sebe, 34/10) bir peygamberdir. Bu iistiinliik de peygamberlik (En’am, 6/84), kitap (Nisa, 4/163), saltanat (Bakara,
2/251) ve giizel sestir (Sad, 38/18-20). Verilen bu hasletlerin yaninda hadislerde en fazla referans verilen
peygamber Hz. David’dur. Hadislerde O’na giizel konusma ve giizel bir ses verildigi ve Rabbini bol zikrettigi, el
emegi ile gecindigi, nafile ibadetler konusunda orta yolu tutarak gecelerini degerlendirdigi ve giindiizleri orug
tuttugu, etkili duada bulundugu bildirilmistir.

Bu ¢alismada hadislerde gegen Hz. Daviid’un bu 6zellikleri ayr1 ayr1 bagliklar halinde incelenecek ve “O’nun niye
en fazla model olarak sunulan peygamber?” oldugu sorusuna da cevap bulunmaya calisilacaktir.

Anahtar Kelimeler: Hadis, Hz. Davad, 6rnek/model, peygamber.

Prophet David As A Model Of Sample Person

ABSTRACT
Mankind is an entity that accumulates experiences and carries them to the next generations. In other words, the
next generations will benefit from the experiences of the former and try not to fall into the mistake they fall into.
In this sense, the next generation should take the positive side of the previous generation as an example.
This is the case in the prophets, as it is in mankind. In the Book Q’ran, Allah mentions about past prophets and
their tribes, Allah wants the Prophets and the Muslims not to fall into the same mistakes. In this sense Prophet
Mohammad has been warned by saying "Being like a fish owner (Yunus)" (Pen, 68/48) and take the example of
David (Sad, 38/17) and the Almighty prophets (Ahkaf, 46/35) in the face of troubles. The Prophet said to his
followers who told him that he did not observe justice in his favor of the booty suit. "Allah had mercy on Moses.
He was more persecuted than this, and showed patientce "(Bukhari, Humus, 19), which was a unique example of
the previous prophets.
Muslims said, "O you who believe! Do not be like those who persecute Moses ... "(Ahzab, 33/69); "You (Muslims)
have been warned not to make mistakes made against the prophets of the previous tribes by saying," Do you want
to ask the prophet what questions you asked Moses before? ... "(Bakara, 2/108) and emphasized that they should
not be taken as examples.
Prophet Mohammad took the examples of the previous prophets and recommeded them to his Ummah in the
situations he encountered. One of them prophet took example was Prophet David. Prophet David is a prophet who
has been given many advantages over him (Sebe, 34/10). This superiority was also the prophethood (En‘am, 6/84),
the book (Nisa, 4/163), the reign (Bakara, 2/251) and the beautiful quote (Sad, 38 / 18-20).
In addition to these given priveleges, Prophet David was the prophet who was more referred in his Hadiths. The
hadiths reported that he had a good speech and a good voice, and he spoke with Allah, handed over his hand,
assessed his nights in the midst of widespread worship, and fasted during the day.
In this study, these characteristics of Prophet David will be examined in separate titles and will be tried to find an
answer to the question, "Why is he the most prophet presented as a model?"
Key Words: Hadith,Prophet David, example / model, prophet.
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ABSTRACT

Discussing the behaviours in the base of ethics extends back a long time. Even listening to religions it seems that
the first event of the human —the prohibited fruit issue of Adam and Eve- points to unethical approach to a
behaviour. It shows the importance of the ethics for human. Nevertheless, the ethical studies are shown as the less
studied fields of the science branches. Hunt and Vitell’s study (1986) pointed about just a hundred studies on
marketing ethics. However, Hunt and Vitell’s study (A General Theory of Marketing Ethics) categorize the ethics
approaches rather than the reason of rare studies.

The research problem of this study was to understand the preconditions of studying the marketing ethics. First, the
definitions and limitations of morality and ethics were made in the base of philosophy. It was understood from the
literature view that if the ethics is not studied in philosophy of science, the moral behaviours will be close in on
the ethics. It means unsystematically growth of moral behaviours will develop an unsystematical ethics. Therefore,
the preconditions of the studying marketing ethics were pointed to hinder it and these are as is follows:

e The first precondition of the studies on marketing ethics is that the scientist have to go beyond the existing
dominant economic system.

e The second precondition is to model a study by having regard to limitations of the human thinking. It
revealed a model that includes comparing the different economic systems and the negation concept.

e At last, the science branch should be made a subject against to the main economic ideology during the
study. In other words, the worldview of the scientist or philosopher should be the studying science.

These arguments were discussed in the base of the idea that there will not be moral discussions when there is not
options (Billington, 1993: 23) and embodied through marketing the derivative financial instruments of the
Neoliberal approach, as well.

Keywords: Marketing ethics, Derivative financial instruments, Preconditions of ethical studies, Neoliberalism,
Ethics
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ABSTRACT

The empowerment of employees has generally been a major tactic for motivation within organizations. This
enables and improves organizational performance by leading to flexibility for both individual and organizational
performance. Organizations today are mainly focusing on their employees to ensure that they are committed to
their jobs which is also found to be a consequence of sense of reponsibility. Current study aimed at examining the
influence of empowerment on organizational commitment and performance, with special interest on two five star
hotels operating in Nicosia, TRNC. In order to collect data, a five point likert scale questionnaire was constructed
with the help of existing literature and administered randomly to the staff members from these two five star hotels
in Nicosia. Total population size of two hotels was found to be 258 and sample size was calculated as 155 with
5% margin of error and 95% confidence level. Out of 155 questionnaires distributed, 147 questionnaires were
returned which stands for a 95% response rate. The research hypotheses were tested using several statistical tests
including the Reliability Test to indicate the Cronbach’s Alpha so as to check if the questions were reliable,
Correlation Analysis and Regression Analysis consecutively. The main findings suggested a strong positive
relationship between empowerment and organizational commitment. It also portrayed a positive relationship
between empowerment and performance. The results also depicted no statistical significant difference on the level
of empowerment when it comes to gender, age, marital status, monthly salary and tenure, whereas, it showed a
statistical significant difference on the level of empowerment when it comes to position.

Keywords: Empowerment, Organizational Commitment, Organizational Performance, Hotels , Employees.
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Bat1 Tasvirinde Dogulu Hahlar (154)
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OZET

Dogu ve Bati ilisgkileri, iletisimleri ve catigmalari siirecinde sadece sanatsal ve kiiltiirel baglamda degil, siyasal,
bilimsel, ticari etkilesimler siiregelmistir. Arastirmalar gostermektedir ki kiiltiirel etkilesim tek boyutlu olarak
yasanmamis, karsilikli bir kiiltiir aligverisine doniismiistiir. Anadolu kaynakli Tiirk halilar1 kendine 6zgii bir
dokumacilik tiirii olmasi donemin tinlii sanat¢ilarinin resimlerinde, tablolarinda, altar resimlerinde dekoratif bir
eleman olarak degerli bir simge ve statii belirteci olarak kullanilmistir. Osmanli imparatorlugu’nun diinya ipek
ticaretini elinde bulundurdugu XVI. yiizyillda dokunmaya baslayan Saray halilari, ipek ticaretini Iran’in eline
geemesine kadar bir yiizy1l kadar devam etmistir. 16. yilizyilda ipek yolu ve gogler sayesinde tiim diinyaya yayilan
Tiirk halilar1 Cin, Hindistan ve Avrupa’ya kadar gitmis ve iinlii ressamlara da ilham kaynag olmustur. Unlii
ressamlarin tablolarindaki kullanim sayesinde halilarin donemin popiiler bir nesnesi haline gelmesi 18. yiizyila
kadar siirmiistiir. Halilarin soylulugun ve zenginligin bir gostergesi haline gelmesi de daha ¢ekici bir hale getirmis
ve masalarin iizerinde kullanimlarinin olmasi da bu halilara verilen degerin bir gostergesi oldugunu
pekistirmektedir. Sanatcilarin ve elgilerin ziyaretleri, Osmanli imparatorlugu ve Venedik arasinda karsilikl1 olarak
siiregelen iliskileri, kiiltiirel etkilesime yol agmistir. Ozellikle 16. yiizy1l giiglii diplomatik ve ekonomik iliskilerin
bir sonucu olarak Anadolu halilarinin kullanim1 Venedik soylular1 tarafindan bir gii¢ nesnesi haline gelmistir. Bu
calismada Anadolu halilariin kullanimi 16. yiizyil ¢ercevesinde ele alinacak ve incelenecektir.

Anahtar kelimeler: Anadolu halilari, Bat1 tasvirleri, Holbein halisi, Kiiltiirel etkilesim, Venedik Osmanl
iligkileri.

Oriental Carpets In Western Descriptions

ABSTRACT

In the process of East and West relations, communications and conflicts, not only artistic and cultural contexts, but
political, scientific and commercial interactions persisted. Research shows that cultural interaction has not been
experienced in one dimension, but has become a mutual cultural exchange. Since the Anatolian origin Turkish
carpets are a unique weaving type, they are used as a valuable symbol and status signator in the paintings of famous
artists, paintings, altar paintings as a decorative element. The Ottoman Empire holds the world silk trade XVI. The
palace dwellings, which began to touch in the 20th century, continued for about a century until the silk trade passed
into the hands of Iran. Through the silk roads and migrations in the 16th century, Turkish carpets spread all over
the world to China, India and Europe, and inspired famous painters. It was until the 18th century that the use of
paintings of famous painters became a popular object of the period. The fact that the carols become a mark of
nobility and wealth has also made it more attractive and the fact that their use on the tables is a sign of the value
given to this carpet. The visits of artists and ambassadors led to a mutual ongoing relationship, cultural interaction
between the Ottoman Empire and Venice. Especially the use of Anatolian people as a result of 16th century strong
diplomatic and economic relations became a power object by the Venetian nobility. In this study the use of
Anatolian carpets will be examined and investigate during the 16th century.

Keywords: Anatolian carpets, Western paintings, Holbein carpets, Cultural interaction, Venetian Ottoman
relations.
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OZET

Meslekler; toplumda insanlarin ihtiyaglart agisindan gerekli hizmetleri sunarken, meslek sahibi bireylerin de
iiretken olduklar1 6l¢iide kendilerini degerli ve dnemli hissetmelerini saglarlar (Yesilyaprak,2011). Basarili bir
kariyer, toplumda o meslege duyulan ihtiyaglar kadar bireyin &zellikleriyle de baglantilidir. Bu galismada
iniversite 6grencilerinin, kariyerleriyle ilgili beklentileri ile empati yetenekleri arasindaki iligki incelenmistir. Bu
amagla KKTC’deki bir Vakif Universityne yeni kayit yaptiran 205 6grenciye kisisel bilgi formu, mesleki sonug
beklentisi (Is1k,2010) ve empati egilimleri 6l¢egi (Ekinci ve Aybek, 2010) uygulanmistir. SPSS-23 bilgisayar
programi ile analizlerin yapildig1 ¢aligmada, normal dagilim gosteren ¢alisma grubunda istatistiksel olarak p<.05
diizeyinde boliim, bursluluk durumu, anne ve babanin islerine goére farkliliklar bulunamamis aksine, cinsiyete,
ikamet edilen yere ve sahip olunan kardes sayisina gore anlamli farkliliklar bulunmustur. Ogrencilerin mesleki
sonug beklentileri ile empati egilimleri arasinda olumlu korelasyonun (p=.000) olmasi, iiniversiteye yeni baslayan
ogrencilerin kariyerlerinde olumlu gelismeler bekledikleri seklinde yordanabilir.

Anahtar Sozciikler: Universite Ogrencileri, Kariyer Beklentisi, Empati Egilimi.

A Study on the Relationship Between Career Expectancies & Empathy
Tendencies of University Students: An Example of Northern Cyprus

ABSTRACT

Vocations, while providing the necessary services in terms of the needs of individuals in the society, enable
professionals to feel valued and important themselves to the extent they are productive (Yesilyaprak. 2011). A
successful career is related to the characteristics of the individual as much as the needs for that profession in
society. In this study, the relationship between the career expectations of university students and their empathy
skills was examined. For this purpose, a personal information form, a vocational outcome expectation scale (Isik,
2010) and an empathy tendency scale (Ekinci and Aybek, 2010) were applied to 205 students who newly registered
to a foundation university in the North Cyprus. Data analyzed with SPSS-23 computer program. In the study group
with normal distribution, statistically significant differences on the basis of gender, residence place and number of
siblings whereas no significant differences on the basis of department, scholarship status, jobs of mother and father
on the groups were found in the p<.05 level. A positive correlation between the vocational outcome expectations
of students and their empathy tendencies (p = .000) can be predicted by the fact that new students at university
are expecting positive developments in their careers.

Key Words: University Students, Career Expectancy, Empathy Tendency.
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OZET

Sosyal kaygi, topluluk 6niinde konusma, yemek yeme gibi eylemlerden kaginma seklinde ortaya ¢ikar. Sosyal
kaygisi olan ¢ocuk ve ergenler; sinifta bagkalarinin 6niinde konusma, tahtaya yazi yazma, baskalariyla konusma,
okul tuvaletini kullanma, toplu halde yemek yeme konularinda sikintilar yasarlar (Stein ve Stein, 2008). Bu
calismada Istanbul ili Avrupa bolgesindeki bir devlet ilkokulunun 4. sifinda okuyan 40 kiz ve 40 erkek 6grenciye
hem sosyal kaygi 6l¢egi hem de ¢ocuk kaygi ve depresyon dlgegi uygulanmistir. Caligma grubundaki kiz ve erkek
Ogrencilerin sosyal kaygi diizeyleri esit bulunurken ortalama puanlari da testin giivenirligi arastirmasindaki
ortalama puanlarla benzerlik gostermektedir. Kaygi ve depresyon 6l¢egi sonuglarina gore ise 8 6grencide yiiksek
diizeyde, 10 6grencide ise smirda kaygi ve depresyon goriilmiistiir. Sonug olarak ¢ocuk, aile, okul arasindaki
etkilesim ve iletisimin normal siirlar i¢inde oldugu 6ngoriilebilir

Anahtar Soézciikler: ilkokul Ogrencisi, Sosyal Kaygi, Kaygi ve Depresyon.

A Study of Social Anxiety Levels of Primary School Students

ABTRACT

Social anxiety emerges as avoiding actions such as speaking in front of others and having a meal. Children and
adolescents with social anxiety have troubles speaking in front of the class, writing on the blackboard, talking to
others, using the school toilet, eating in public (Stein & Stein, 2008). In this study, both social anxiety scale and
child anxiety and depression scale were applied. To 40 female and 40 male students in the 4th grade of a state
primary school in European region of Istanbul province, The mean scores of the female and male students in the
study group were found to be equal to each other and also similar to the sample group mean score of the research
in which reliability and validity studies were done. According to the results of anxiety and depression scale, 8
students had high level of anxiety and 10 students had anxiety and depression at the border level. As a result, it
can be predicted that the interrelation and communication among child, family and school are within normal limits.

Key Words: Primary School Student, Social Anxiety, Anxiety & Depression.

197


mailto:kemal.gudek@istanbul.edu.tr
mailto:azizzorlu@hotmail.com

International EMI Entrepreneurship and Social Sciences Congress, 27-29 April 2018, Lefkosa

Turizm Uriinlerinin Secilmesi ile lgili Karar Verme Siirecinde Sanal
Gercekligi Kullanmanin Belirleyicileri ve Sonugclari (157)

Prof. Dr. Hiiseyin ARASLI
Eastern Mediterranean University, Faculty of Tourism, huseyin.arasli@emu.edu.tr

Ali YUCE
Eastern Mediterranean University, Faculty of Tourism, aliyuc@gmail.com

OZET

Geride biraktigimiz on yillik dénemler, birgok farkli agidan, benzeri goriilmemis bir dijital doniisiime tanik oldu.
Bireylerin zihniyetleri, yagam bigimleri, ihtiyaglari, beklentileri ve becerileri, dijital ¢ag toplumunun dinamiklerine
paralel olarak degismeye basladi. Bilgi ve iletisim teknolojilerinin (BIiT) siirekli gelisimi, isletmelerin yonetim
seklini de degistirdi. BIT'in turizm sektdriine uyarlanmasi ve bundan etkilenmesi 6zellikle sektériin meydana
gelmesini saglayan diger elementler ile i¢ ige gegmis olmasindan dolay1 kaginilmaz ve ihmal edilmeyecek derecede
onemli bir olgu olarak karsimiza ¢ikmaktadir. Mevcut ve gelisen teknolojileri isletmelerinin ayrilmaz bir pargasi
haline getiren turizm kuruluslari, siirekli rekabet halinde gegen turizm piyasasinda, rakiplerinden daha fazla avantaj
elde etmeyi hedeflemektedir. Teknolojik yenilik, sadece kurumlarin performansini iyilestirmelerine izin vermekle
kalmryor, ayn1 zamanda daha fazla miisteriye daha kisa siirede ve daha az maliyetle ulagsmalarini amagliyor. Diger
yandan, gelisen teknolojiler, miisterinin tercihlerini, ilgi alanlarini, ihtiyaglarini ve hedeflerini Yapay Zeka (YZ),
Sanal Gergeklik (SG) ve Biiyiitiilmiis Gergeklik (BG) gibi yeni dijital araglari kullanarak belirlemekte 6énemli bir
rol oynamaktadir. Miisteri odakli bir ara¢ olarak Sanal Gergeklik, potansiyel ziyaretgilerin, ziyarette bulunmay1
diisiindiikleri mekanlar ger¢ek anlamda ve fiziksel olarak bulunmadan 6nce, turizm lokasyonlarini gergekmis gibi
hissetmelerini saglar. Bu ve S'in diger birgok islevi, hem miisteriler hem de kuruluslar {izerinde biiyiik etkiye
sahiptir. Bununla birlikte, mevcut literatiir, VR olgusunun, bu karar alma surecindeki etkenlerin ve sonuglarin neler
oldugunu degerlendirebilme de heniiz yeterli veriye sahip degildir. Bu nedenle, bu makale bireylerin sanal bir
diinyada olduklar sirada, hangi faktorlerin nihai kararlarinda etkili oldugunu ve bunun gergek diinya ortaminin
sonuglariyla nasil baglantili oldugunu kesfetmeyi amaglamaktadir. Aragtirmact, yart yapilandirilmis goriismelerle
nitel yontemini ve farkli teorileri bir araya getirerek literatiire katkida bulunmay1 amaglamaktadir.

Anahtar Kelime: Sanal Gergeklik, Bilgi Iletisim Teknolojileri, Gelisen Teknolojiler, Yenilik

Determinants and Consequences of Using Virtual Reality in Tourism

Product Decision Making Process

ABSTRACT

The last couple of decades have witnessed an unprecedented period of digital transformation in myriad of ways.
Individuals’ mindsets, life styles, needs, expectations and skills have been changed accordingly with the dynamics
of the digital-age society. This constant evolution of information and communication technologies (ICT) has also
changed the way businesses are being operated. The adaptation of ICT into the tourism sector was inevitable and
nonignorable fact due to its nature of interconnectivity with many segments of the sector. Tourism organizations
which engaged and embraced with current and emerging technologies aim to gain more advantages than their rivals
in the highly competitive marketplace. Technological innovation do not only allow them improve the
organizations’ performance, but allow them to reach more customers in a shorter period of time with less cost.
Emerging technologies also have played another important role to determine customers’ preferences, interests,
needs, and goals by using these new digital instruments such as Artificial Intelligence (Al), Virtual Reality (VR)
and Augmentation Reality (AR). Virtual Reality as a customer oriented tool enables potential visitors to feel
virtually what they may experience within the selection of the tourism products before actually and physically
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present in that real place. This and many other functionalities of VR have great impact on both customers and
organizations. However, current literature does not have sufficient data to assess what are the major determinants
and consequences of using this new VR phenomenon in tourism product decision making process. Therefore, this
paper aims to discover what factors trigger individuals’ final decisions while they are on an imaginary world, and
how it is related with the consequences of real world environment. The researcher plans to implement variation of
theories using the qualitative method with semi-structured interviews.

Keywords: Virtual Reality, Information Communication Technologies, Emerging Technologies, Innovation
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OZET

Ozellikle kiiresellesmeyle birlikte yerellesme akimi da hiz kazanmustir. Bu siirecte politikalar merkezden yerele
seklinde degil yerelden merkeze dogru yapilmaya baslanmis ve yerellesme giderek 6nem kazanmustir. Bu sebeple
literatiirde de bu alanda sikga galismalar yapilmig, konunun tartigilarak genis kitlelere taginmasi saglanmustir.
Giiniimiizde kalkinma kavramu da ulusal anlamdan yerel anlama dogru kaymaya baslamustir. Oziinde karmasik
yapilar i¢eren kalkinma terimi yerel i¢in kullanildiginda en basit anlamiyla yereldeki aktorlerin birbirleriyle
koordinasyon igerisinde olmasi ve mevcut kaynaklarin en etkin sekilde kullanilarak daha fazla katma deger
yaratilmasi anlamina gelmektedir.

Yerel kalkinmada yerel aktorlerden birisi de Sanayi ve Ticaret Odalari ile Ticaret Borsalar’dir. Bu kapsamda
Canakkale ilinde faaliyet gosteren Sanayi ve Ticaret Odalar1 ile Ticaret Borsalari arastirmanin kisitini
olusturmaktadir. Aragtirmanin amaci, Canakkale ilinde faaliyet gosteren Sanayi ve Ticaret Odalar1 ile Ticaret
Borsalar1 meclis iiyelerinin Canakkale ilinin yerel kalkinmiglig1 hakkindaki diisiincelerinin saptanabilmesidir. Bu
sebeple arastirmada veri toplama yontemi olarak anket teknigi uygulanmistir. Elde edilen veriler SPSS programi
yardimryla yorumlanmis, Canakkale’nin yerel kalkinmasini hizlandirabilmesi adina bazi oOnerilerde
bulunulmustur. Bu ¢alisma, 1446 proje numarasi ile Canakkale Onsekiz Mart University BAP Koordinasyon
Birimi tarafindan desteklendigi i¢in tesekkiir ederiz.

Anahtar Kelimeler: Yerel Kalkinma, Yerel Ticaret Aktorleri, Canakkale’nin Yerel Kalkinmasi.

Measuring Local Trade Actors’ View of Local Development: A Case Study
of Canakkale Province

ABSTRACT

Especially with the globalization, the decentralization movement has also accelerated. In this process, politics
started to be done from local to central instead of from central to local, and decentralization became increasingly
important. For this reason, a lot of research has been done in the literature in this field and the topic has been
provided to reach to large masses by discussing. Nowadays, the concept of development has begun to shift from
national meaning to local understanding. The development term which is essentially complex structures means the
local actors are coordinated with each other and creating more added value using the resources available most
efficiently in the simplest sense when it is used for the local.

One of the local actors in local development is the Chamber of Commerce and Industry and the Commaodities
Exchange. Within this scope, the Chambers of Commerce and Industry and the Commodities Exchange in the
province of Canakkale is the limit of the research. The aim of the research is to be able to determine the opinions
of Council members of Industry and Commerce Chambers and Commaodities Exchanges in the province of
Canakkale about the local development of Canakkale. For this reason, survey technique was applied as data
collection method in the research. The obtained data were interpreted with the help of SPSS program and some
suggestions were made in order to speed up the local development of Canakkale. We would like to thank to
Canakkale Onsekiz Mart University BAP Coordination Unit for the support of this research with the 1446 project
number.

Keywords: Local Development, Local Trade Actors, Canakkale's Local Development.
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Diinya’y1 2001 oncesine gore daha ¢ok mesgul eden bir konu haline gelen terérizm, bugiin yalniz bir {ilkenin
siirlari igerisinde kalarak o iilkede yasayan insanlari etkilememekte, ulusal ve uluslararasi etkisi yan1 sira kiiresel
etkisi artmaktadir. Bu ¢aligmanin amaci 11 Eyliil 2001 saldirilarinin sonrasinda terdrizm ile miicadele kullanilan
Onleyici ve asimetrik stratejilerin; liberal gelenek, insan haklari ve insan yagamina saygi gibi daha genel etiklerin
temel ilkeleriyle de c¢akistyor olmasi sorunu karsisinda bir kamu diplomasisi araci olarak kullanilan medyanin
etkisini ortaya koymaktir. Calismada ter6rizmi yaratan sebepler ve miicadele stratejileri, diinyanin sosyal olarak
insa edildigi argiimanina dayanan konstriiktivizm (sosyal insacilik) kuramu ile agiklanmistir. Kopenhag Okulunun
giivenliklestirme yaklasimi; medyanin terdrizm ile miicadelede etkin bir kamu diplomasisi araci olarak
kullanilmasin1 saglamistir. Calismada sirasiyla, terdrizmi yaratan sebepleri, miicadele stratejileri ve medyanin
roliinii ortaya koymak ve gelecege yonelik 6ngdriide bulunabilmek amaciyla literatiir ve medya incelenmistir.
Kavramsal, kuramsal ve tarihsel bir ¢ergeve olusturmak maksadiyla nitel arastirma yontemlerinden igerik ve
sOylem analizi kullanilmigtir. Arastirma sonucunda ulasilan bulgular ise sunlardir. Terérle miicadelenin sadece
silahla yapilamayacag1 dikkate alinarak, terdriin kaynagini ortadan kaldirmak maksadiyla sosyal, kiiltiirel ve
ekonomik tedbirlerin alinmasi igin diizenlemeler yapilmalidir. Terdrizmin ge¢misten giiniimiize kurbani degil
izleyici kitlesini hedef almasi nedeniyle, medyanin segtigi iletim kavramlar1 terérizmin amacina ulasip
ulagsmamasinda 6nemli rol oynamakta, bir eylemin toplum tarafindan nasil algilanacagi medya calisanlarinca
belirlenmektedir.

Anahtar Kelimeler: Terérizm, Medya, Konstriiktivizm, Strateji, Kamu Diplomasisi.

Strategies to Combat the Growing Terrorism Threat and the Role of the
Media

ABSTRACT

Terrorism, which has become a subject that occupies the world more than before 2001, today remains within the
borders of a single country and does not affect the people living in that country, and its global influence as well as
its national and international influence is increasing. The aim of this study was to combat terrorism after the attacks
of September 11, 2001, using preventive and asymmetric strategies; liberal tradition, human rights and respect for
human life as well as the basic principles of more general ethics, such as respect for human life. The causes and
struggle strategies that create terrorism in work are explained by the theory of constructivism (social
constructivism) based on the argument that the world is socially constructed. Copenhagen School security
approach; the media have been used as an effective means of public diplomacy in combating terrorism. In the
study, literature and media were examined in order to reveal the causes of terrorism, struggle strategies and the
role of the media and foresee the future.Content and discourse analysis is used in qualitative research methods in
order to create a conceptual, theoretical and historical framework. The findings of the research are as follows.
Regulations should be made to take social, cultural and economic precautions in order to remove the source of
terror from the source, taking into consideration that terrorism can not be done only with arms. Because terrorism
targets the viewer mass rather than the day-to-day victims, the media's selection of transmission concepts
determines how an action will be perceived by the media when it plays an important role in reaching the goal of
terrorism.

Keywords: Terrorism, Media, Constructivism, Strategy, Public Diplomacy.
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OZET

Diinyada sifreleme ve ag bilisimindeki hizli ilerlemeler yeni iriinlerin olusturulmasini saglamistir. Bu {iriinler
arasindaki en yenilik¢i dijital para birimi olan Bitcoin, diinyada tiim kesimlerin dikkatini ¢ekmeye devam
etmektedir. Bitcoin, 2008 yilinin Kasim ayinda Satoshi Nakamoto tarafindan yaratilan ilk merkezi olmayan esler
arasi dijital bir para birimidir. Bitcoin finansal piyasalardaki geleneksel para birimlerine potansiyel bir alternatif
olarak ortaya ¢ikmistir. Bitcoin'in geleneksel para birimlerine kiyasla ana avantajlar diisiik iglem {icretleri ve
kullanim anonimligine sahip olmasidir. Bitcoin’in benzersiz 6zelliklerinden biri de, tiim verilerin blok zinciri
olarak adlandirilan giivenlik ve dogrulama aginda depolanmasidir. Fakat Bitcoin, 6zellikle yiiksek fiyat volatilitesi
nedeniyle risklere de sahiptir. Bitcoin’in volatilitesinin anlagilmasi iilkeler, yatirimcilar ve diizenleyiciler igin
onemli bir konudur. Bu calismanin amaci, son birkac yilda hizli bir sekilde biiyiiyen ve oldukca degisken fiyata
sahip olan Bitcoin ile segilen bazi doviz kurlar1 arasindaki volatilite etkilesimini analiz etmektir. Bu amagla ¢alisma
kapsaminda Bitcoin - BTC ve Amerikan Dolar1 - USD, Euro - EUR, Japon Yeni - JPY, Cin Yuani1 - CNY do6viz
kurlarina ait getiri serileri kullanilmaktadir. Volatilite etkilesiminin arastirilmasi asamasinda ise Dinamik
Korelasyonlu Cok Degiskenli GARCH (DCC-GARCH) modeli ile Bitcoin’in her bir déviz kuru arasindaki
volatilite etkilesimi ayr1 ayr1 modellenmektedir.

Anahtar Kelimeler: Bitcoin, Doviz Kurlari, Volatilite Etkilesimi, DCC-GARCH Modeli.

Analysis of Volatility Spillovers Between the Bitcoin and Selected Exchange
Rates

ABSTRACT

The rapid advancement in cryptography and networking in the world has enabled the creation of new products.
Bitcoin which is the most innovative digital currency among these products, continues to attract the attention of
all segments of the world. Bitcoin which is the first peer-to-peer digital currency, was created by Satoshi Nakamoto
in November 2008. Bitcoin has emerged as a potential alternative to traditional currencies on financial markets.
The main advantages of Bitcoin has low transaction fees and anonymity of use in comparison to traditional
currencies. One of the unique features of Bitcoin is that all data is stored in a security and authentication network
as called block-chain. However, Bitcoin also has risks because of its high price volatility. Understanding Bitcoin's
volatility is an important issue for countries, investors and regulators. The aim of this study is to analyze the
volatility spillovers between selected exchange rates and Bitcoin which has grown rapidly in the last few years and
has a highly variable price. For this purpose, return series of Bitcoin and US Dollar - USD, Euro - EUR, Japanese
Yen - JPY, Chinese Yuan — CNY of exchange rates are used. Dynamic Conditional Correlation GARCH (DCC-
GARCH) model is used in the investigation of volatility spillovers. The volatility spillovers between each exchange
rate of Bitcoin is modeled separately by this model.

Keywords: Bitcoin, Exchange Rate, Volatility Spillovers, DCC-GARCH Model.
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OZET

Is saglhig1 ve giivenligi olgusunun giin gegtikge Snemi artmakta ve bu olgu tiim galisma ortamlari igin bir gereklilik
halini almaktadir. Teknolojik gelismelere ve yasal diizenlemelere karsin is kazalari ve meslek hastaliklar
sayisindaki artis ciddi 6l¢iide diisiindiiriictidiir. Tiirkiye’deki is kazalarinin %98’inin ¢alisanlara bagl faktérlerden
kaynaklandig1 yapilan arastirmalarla sabittir. Sosyal Giivenlik Kurumunun istatistiki verilerine gére Tiirkiye’de
2016 yilinda toplam 286.068 is kazasi gergeklesmis ve 1970 calisan hayatini kaybetmistir. Rakamlar
degerlendirildiginde, is kazalari ve meslek hastaliklarinin azaltilmasi konusunda sadece proaktif tedbirlerin
alimmas1 yeterli olmamakta, bununla birlikte egitsel faaliyetlerden de yararlanilmasi gerekmektedir. Bu
degerlendirmelerden hareketle, bu c¢aligmanin amaci, davranig degistirme odakli i sagligi ve giivenligi
egitimlerinin boylamsal diizeydeki etkilerini incelemektir. Caligmanin evreni, Amasya ilindeki 6zel bir metal
sanayi fabrikasinda ¢aligan is¢ilerden olugsmaktadir. Boylamsal arastirma yontemiyle drneklemeye alinan 50 adet
is¢iye cinsiyet gruplar1 géz oniine alinarak egitim verilmistir. Verilen egitimin sonunda risk analizi uygulanmustir.
Bu uygulamada; fiziksel riskler, kimyasal riskler, biyolojik riskler ve ¢alisanin yaptig1 isten kaynaklanan riskler
detayl1 olarak incelenmistir. Bu risk analizi faktorleri dikkate alinarak egitim dncesi ve sonrasi elde edilen veriler
gozlenmistir. Calismanin sonucuna gore; isletme igerisinde verilen is saglig1 ve giivenligi egitimlerinin basartya
ulasip ulasmadigi c¢alisanlarin biligsel, duyusal ve 0Ozellikle davranigsal ve devinimsel olarak arzulanan
degisiklikleri sergilemeleri ile anlagilacaktir. Is saghigi ve giivenligi faaliyetleri sadece nicelik olarak
iyilestirilmemeli, ayn1 zamanda dogrudan isgorenlerin davranis degisimlerini odak alacak sekilde yiirtitiilmelidir.

Anahtar Kelimeler: is Sagilig1 ve Giivenligi, Davranis Degistirme, Egitim, Davranis, Boylamsal Arastirma

Behavior Change-Focused Occupational Health And Safety Education:
Longitudinal Research

ABSTRACT

Occupational health and safety are increasing day by day and this phenomenon becomes a necessity for all working
environments. Despite technological improvements and legal regulations, the increase in the number of
occupational accidents and occupational diseases is seriously thought provoking. Work-related accidents in Turkey
are fixed by studies to be caused by factors related to employees of 98%. According to statistical data of the Social
Security Institution in Turkey in 2016, a total of 286 068 work accidents occurred in 1970 and lost its working life.
When the figures are evaluated, it is not enough to take only proactive measures to reduce occupational accidents
and occupational diseases, but also educational activities should be utilized. Moving on from these evaluations,
the aim of this study is to examine the longitudinal effects of behavior modification focused occupational health
and safety trainings. The universe of the work consists of workers working in a private metal industry factory in
Amasya. Training was given to 50 labor gender groups sampled by longitudinal research method. At the end of
the training given, risk analysis was applied. In this application; physical risks, chemical risks, biological risks,
and work-related risks. Considering these risk analysis factors, data obtained before and after training were
observed.According to the results of the study; will be understood by the cognitive, sensory, and in particular
behavioral and kinematical changes exhibited by the employees whose occupational health and safety training
delivered within the organization has been successful. Occupational health and safety activities should not only be
improved in quantity but should also be carried out directly to focus on behavioral changes of occupants.

Key Words:Occupational Health and Safety, Behavioral Change, Education, Behavior, Longitudinal Research
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OZET

Hizmet sektoriinde, tiiketicilere kendilerini dogru ifade edemeyen ve istenilen hizmeti saglayamayan firmalar
yarista geriye diismekte ve sektdrden ¢ikmak zorunda kalmaktadirlar. Ozellikle liderlik acisindan kurumlarimn
dogru bir anlayisla yonetilmesi, hizmet sektoriinde; insanlarin istek ve ihtiyaglarina cevap verme zorunlulugu
bulunan firmalar icin énem arz etmektedir. Bu ¢aligmanin amaci Lider Etkililigi, Ogrenme Odakhlik, Etkili
[letisim, Takim Yaraticihgi ve Hizmet Yeniligi degiskenleri arasindaki iliskilerin analiz edilmesidir. SPSS 23.00
Istatistik Paket Programi kullanilarak elde edilen 323 anket degerlendirilmis; Likert &lgeginin kullanildig
sorularda faktor analizi ve giivenirlilik analizi yapilmistir. Degiskenler arasindaki iligkilerin incelenmesinde
korelasyon analizi; hipotezlerin test edilmesinde regresyon analizi yapilmistir. Arastirmada, Yefei Yang, Peter Lee
ve Cheng. (2016) tarafindan gelistirilen “lider etkililigi 6lgegi”, Saarce Elsye Hatane (2015) tarafindan gelistirilen
“dgrenme odaklilik 6lgegi”, Sharma ve Patterson (1999) tarafindan gelistirilen “etkili iletisim 6l¢egi”, Tierney ve
Farmer (2002) tarafindan gelistirilen “takim yaraticilig1 dlgegi” ve Swink (2003) tarafindan gelistirilen “hizmet
yeniligi 6lgegi” kullanilmistir. Caligmanin sonucunda elde edilen veriler analiz edildiginde; Lider etkililigi ve
6grenme odakliligin; etkili iletisim, takim yaraticilig1 ve hizmet yeniligi degiskenlerine olumlu yonde etkisi oldugu
tespit edilmistir. Bu durum Etkili lider ve 6grenme odakli olunmasinin, hizmet sektoriindeki firmalarda etkili
iletisimin saglanmasinda, takim yaraticiiinda ve hizmet yeniliginde olumlu yonde katkilarinin oldugunu
gostermektedir.

Anahtar Kelimeler: Lider Etkililigi, Ogrenme Odaklilig1, Etkili iletisim, Takim Yaraticilig1, Hizmet Yeniligi.

Impact of Leader Effectiveness and Learning Focus, Effective
Communication, Team Creativity and Service Newness in Service Sector

ABSTRACT

In the service sector, companies that can not express themselves correctly and can not provide the desired service,
fall back on the race and have to leave the sector. Especially in terms of leadership, institutions are managed with
the right understanding; It is important for companies that have the obligation to respond to the needs and desires
of people. The purpose of this study is to analyze the relationships between the Leader Effectiveness, Learning
Orientatiton, Effective Communication, Team Creativity and Service Newness variables. 323 questionnaires
obtained using SPSS 23.00 Statistical Package Program were evaluated; Factor analysis and reliability analysis
were conducted when the Likert scale was used. Analysis of correlation between variables; Regression analysis
was performed when hypotheses were tested. In the study, (Leader Effectiveness Scale) developed by Yefei Yang,
Peter, Lee and Cheng (2016), The "learning orientation scale" developed by Saarce Elsye Hatane (2015), "Effective
communication scale" developed by Sharma and Patterson (1999), Tierney and Farmer (2002) developed the "team
creativity scale" and "Service newness scale" developed by Swink (2003) has been used. When the data obtained
at the end of the study are analyzed; Leadership effectiveness and learning orientation; effective communication,
team creativity and service innovation. This indicates that effective leadership and learning orientation have
contributed positively to team building and service innovation in providing effective communication to firms in
the service sector.

Keywords: Leadership Effectiveness, Learning Orientation, Effective Communication, Team Creativity, Service
Newness.
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OZET

Uretim sektériinde bulunan firmalarin yogun rekabet ortaminda, siirekli kendilerini yenilemeleri ve gelistirmeleri
gerektigi kagmilmaz bir gergektir. Bu ¢alismanin amaci iiretim sektdriinde; otantik liderlik, duygusal zeka, orgiitsel
kimlik, amag¢ odakli performans ve duygusal baglilik degiskenlerinin aralarindaki iligkilerin analiz edilmesidir.
SPSS 23.00 istatistik Paket Programi kullanilarak elde edilen 298 anket degerlendirilmis; Likert dlgeginin
kullanildig1 sorularda faktor analizi ve gilivenirlilik analizi yapilmistir. Degiskenler arasindaki iliskilerin
incelenmesinde korelasyon analizi; hipotezlerin test edilmesinde regresyon analizi yapilmigtir. Arastirmada,
Neider ve Schriesheim (2011) tarafindan gelistirilen “otantik liderlik 6l¢egi”, Bar-On, R. (2001) tarafindan
gelistirilen “duygusal zeka dlgegi”, Mael ve Ashforth (1992) tarafindan gelistirilen “orgiitsel kimlik dlgegi”,

=9

Taegoo Terry Kim ve Gyehee Lee (2013) tarafindan gelistirilen “amac¢ odakli performans 6l¢egi” ve Veysel Agca
ve Hayrettin Ertan (2008) tarafindan gelistirilen “duygusal baglilik 6l¢egi” kullanilmigtir. Calismanin sonucunda
elde edilen veriler analiz edildiginde; Otantik liderlik ve duygusal zekanin; orgiitsel kimlik, ama¢ odakl
performans ve duygusal baglilik degiskenlerine olumlu yonde etkisi oldugu tespit edilmistir. Ancak otantik liderlik
ve duygusal baglilik arasindaki duygusal zeka’nin ara degisken roliiniin etkisinin olmadig1 ve olumlu yondeki
etkiyi bozdugu tespit edilmistir. Gelecek ¢aligmalara 6neri bakimindan, duygusal zeka’nin farkli sektérlerde, farkl

liderlik rolleri ile yapilacak ¢aligsmalara da katkisi olacagi vurgulanmaktadir.

Anahtar Kelimeler: Otantik Liderlik, Duygusal Zeka, Orgiitsel Kimlik, Ama¢ Odakl1 Performans, Duygusal
Baglilik.

Examining the Effects of Authentic Leadership and Emotional Intelligence
on Organizational Identity, Goal-Orientation Performance and Emotional
Commitment

ABSTRACT

It is an inevitable fact that the companies that are in the production sector need to constantly innovate and develop
themselves in an intense competition environment. The aim of this study is in production sector; authentic
leadership, emotional intelligence, organizational identity, goal-oriented performance, and emotional commitment.
298 questionnaires obtained using SPSS 23.00 Statistical Package Program were evaluated; Factor analysis and
reliability analysis were conducted when the Likert scale was used. Analysis of correlation between variables;
Regression analysis was performed when hypotheses were tested. In the research, "authentic leadership scale"
developed by Neider and Schriesheim (2011), "emotional intelligence scale” developed by Bar-On, R. (2001),
"organizational identity scale™ developed by Mael and Ashforth (1992), Taegoo Terry Kim and "goal-orientation
performance scale™ developed by Gyehee Lee (2013) and "Emotional commitment scale” developed by Veysel
Agca and Hayrettin Ertan (2008). When the data obtained at the end of the study are analyzed; Authentic leadership
and emotional intelligence; organizational identity, goal-oriented performance and emotional commitment.
However, emaotional intelligence between authentic leadership and emotional commitment has been found to have
no effect of intermediate variable role and to detract from the positive effect. In terms of future work suggestions,
it is emphasized that emotional intelligence will contribute to work in different sectors with different leadership
roles.

Keywords: Authentic Leadership, Emotional Intelligence, Organizational Identity, Goal Orientation Performance,
Emotional Commitment.
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OZET

Akilli glig, sert ve yumusak gii¢ kaynaklarini etkili stratejilerle birlestirebilme yetenegi olarak tanimlanmaktadir.
Tirkiye'nin essiz cografi konumu, kiiltiirel ve tarihi mirasi géz oniine alindiginda, hem sert hem de yumusak
gliclinii en {ist diizeye ¢ikarmak i¢in 6nemli bir potansiyele sahiptir. Somali, yirmi yildir siirekli i¢ savag, terorizm
ve insani felaketlerle ugrasmak zorunda kalmustir. Tiirkiye ise 2011'den bu yana Somali'deki en 6nemli bagisci
iilkelerden biri haline gelmistir. Somali, hem hiikiimet hem de sivil toplum orgiitleri tarafindan Tiirkiye'nin
kalkinma yardimi ve bagis ¢alismalarinin hedefi haline gelmistir. Bu baglamda, Mogadisu'daki Tiirk askeri egitim
kampi, Tiirkiye'nin akilli gii¢ kapasitesini gelistirmeyi amaglayan Ankara'nin Afrika stratejisinin temel bir parcasi
m1 sorusu ortaya ¢ikmaktadir. Bu calisma, Somali'deki Tiirk Silahli Kuvvetleri'ne 6zel bir vurgu yaparak,
Tiirkiye'nin akilh gii¢ kapasitesini aragtirmistir. Bu yazinin temel amaci, Tiirkiye'nin Somali Politikasinin degisen
yapisint yumusak giicten akilli giice karst kargiya getiren temel yonleri ve zorluklari anlamak ve incelemektir.
Arastirma nitel yaklasimi kullanmig ve arastirma siirecinin betimsel ve agiklayici unsurlarini kapsamayi
amaclamistir. Calismanin ilk kismi, Tiirkiye'nin Somali'de insani miidahalesi icin bir arka plan sunuyor. Ikinci
kisim, sert ve yumusak giicii birlestiren akill giiciin teorik bakis acisinin detaylarim1 sunmaktadir. Ugiincii béliimde
Somali giivenlik ¢ergevesi, teror orgiitleri ve tiglincii parti aktorlerin rolii tartisildi. Makalenin son boliimii, Tiirk
Silahli Kuvvetleri'nin Somali Ulusal Ordusuna destek stratejilerini, zorluklar1 ve firsatlar1 elestirel bir analiz
sunuyor.

Anahtar Kelimeler: Akilli gii¢, yamusak gii¢, Turkiye, Somali, Tiirk Silahli Kuvvetleri.
Rising Smart Power Capacity of Turkey: An Example of the

Reconstruction of Somali National Army

ABSTRACT

Smart power is defined as the ability to combine hard and soft power resources into effective strategies. Given
Turkey's unique geographical location, cultural and historical heritage, it has significant potential to maximize its
both hard and soft power. For two decades, Somalia has been troubled with continuous civil war, terrorism, and
humanitarian disasters. Turkey has become one of the most prominent donor states in Somalia since 2011. Somalia
has become the target for Turkey’s development aid and charity work by both government and non-governmental
organizations. In this context, the question then arises, “is Turkish military training camp in Mogadishu a primary
part of Ankara’s Africa strategy that is aimed to improve Turkey’s smart power capacity?” This study explored
the Turkey’s smart power capacity with a special emphasis to Turkish Armed Forces in Somalia. The main
objective of this paper was to understand and examine the main aspects and challenges facing Turkey’s Somalia
Policy changing structure from soft power to smart power. The study employed qualitative approach and sought
to cover the descriptive and explanatory elements of the research process. The first part of the study gives a
background of Turkey’s humanitarian intervention in Somalia. The second part provides details of the theoretical
overview of smart power which combines hard and soft power. In the third part, Somalia security framework,
terrorist organizations and the role of third party actors are discussed. Last part of the paper presents a critical
analysis of Turkish Armed Forces support strategies to Somalia National Army, challenges and opportunities.

Keywords: Smart power, soft power, Turkey, Somalia, Turkish Armed Forces..
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OZET

Son yillarda siirdiiriilebilirlik ve isletmelerin giivenilirligi konularmin 6nem kazanmasi ile birlikte
kurumsallasmanin ve kurumsal yonetim uygulamalarinin da onemine dikkat c¢ekilmistir. Kurumsallagsma ve
kurumsal yonetim uygulamalarinin, isletmelerin rekabet giiciinii ve siirdiiriilebilirlik performanslarini
arttirabilecegi siklikla vurgulanmaktadir. Bununla birlikte, yonetici diizeyinde calisanlarin kurumsallasmaya
yonelik bakis agilarimin, isletmelerin kurumsallagsmaya yonelik cabalarinda etkili oldugu sdylenebilir. Bu
calismada, Giineydogu Anadolu Bdlgesi’'nde faaliyet gosteren ulusal ve uluslararasi zincir otel isletmelerinde
gorev yapan yoneticilerin kurumsallasmaya yonelik bakis agilarinin ortaya konulmasi amaglanmistir. Zincir otel
isletmelerinin daha profesyonel ¢alistiklart ve kurumsallagma diizeylerinin de daha yiiksek oldugu varsayilmistir.
Caligmada nitel arastirma yontemlerinden goriisme teknigi ile elde edilmis olan veriler betimsel analizle
yorumlanmustir. Literatiir arastirmasi sonucunda yoneticilerin kurumsallagmaya yonelik bakis acilarini belirlemek
iizere 6 tema (formallesme, profesyonellesme, kiiltiirel giic, saydamlik, tutarlilik, sosyal sorumluluk)
belirlenmistir. Veriler, 24 otel yoneticisi ile gorisiilerek elde edilmistir. Arastirma sonucunda, katilimcilarin
kurumsallasma unsurlarmin timinin biiylik 6lgiide yerine getirildigini ifade ettigi goriilmiistiir. Yalnizca,
saydamlik unsurunda yonetim kurulunun yapisi ve raporlama sisteminin yapilis bi¢imi bakimindan zincir otel
isletmelerinin franchise ve yonetim sézlesmeli olma durumuna gore farklilagtigi gériilmistiir. Katilimcilarin gogu,
kurumsallagsmay1 daha ¢ok profesyonellik olarak gérmektedir ve kurumsallasmanin isletmelere daha ¢ok itibar ve
giiven saglayacagina inanilmaktadir. Kurumsallagsmay1 zorlagtiran en temel etken ise, akrabalik baglaridir.

Anahtar Kelimeler: Kurumsallagsma, Kurumsal Yonetim, Zincir Oteller, Yoneticiler, Nitel Arastirma.

The Perspectives of Chain Hotel Managers on Institutionalization: A
Quialitative Research in Southeastern Anatolia Region

ABSTRACT

In recent years, the importance of sustainability and reliability of businesses has been emphasized, as well as
institutionalization and corporate governance practices. It is frequently emphasized that institutionalization and
corporate  governance practices can increase businesses' competitive power and sustainability
performance.Nevertheless, it can be said that the perspectives of managers oninstitutionalization are influential in
the institutionalization efforts of organizations.This study aims to determine the institutionalization perspectives
of local and foreign chain hotel managers working in Southeastern Anatolia Region.It is assumed that the chain
hotels have a higher level of professionalism and higher levels of institutionalization.In the study, the data which
is gained through interview tecnique of qualitative research methods are interpreted via descriptive analysis. To
determine of manager’s perspectives on institutionalization, six main themes were identified, namely
formalization, professionalism, cultural strength, transparency, consistency and social responsibility as a result of
the literature search. Data were obtained by interviewing 24 hotel managers.As a result of the research, it was seen
that the participants expressed that all of the elements of institutionalization were fulfilled to a great extent.Only
in terms of transparency, the structure of the management board and the manner in which the reporting system is
constructed differ according to the franchise and management contractual status of the chain hotel enterprises.Most
of the participants think of institutionalization as more professionalism and it is believed that institutionalization
will provide more credibility and reputation to organizations.The most important factor that makes
institutionalization difficult is the kinship bonds.

Keywords: Institutionalization, Corporate Governance, Chain Hotels, Managers, Qualitative Research
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The Dynamic of Iran’s Foreign Policy (166)
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ABSTRACT

Being one of the most prominent actors of the Middle East region, Iran’s foreign relations comes under scrutiny.
This study seeks the internal and external dynamics of Iran’s foreign policy. By adopting a historical account this
work suggests a framework to study Iran’s foreign policy. The framework is contextually built with a multi-level
approach to specify the independent and intervening variables of Iran’s foreign policy through the light of
neoclassical realist theory developed by Gideon Rose. In this context, it is argued that the independent variables
of Iran’s foreign policy are geopolitics, threat perceptions and balance of power politics. These systemic variables
are filtered through nationalism, theological and revolutionary ideology and the policy making mechanisms.

Keywords: Middle East, Foreign Policy, Nationalism
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ABSTRACT

In this research, it has been aimed to examine whether there is a seasonal long-term relationship and to estimate
seasonal error correction model (SECM) which is the second step for cointegration analysis in the case of the
presence of such a long-run relationship for quarterly Gross Domestic Product (GDP), Gross Fixed Capital
Formation (INV), Imports of Goods and Services (IMP), Final Consumption Expenditure of Resident Households
(CONS) and Government Final Consumption Expenditure (GOV) variables covering 1998Q1-2017Q3 period for
Turkish Economy. Seasonal error correction mechanisms have been estimated based on the seasonal cointegration
study of Engle, Granger, Hylleberg, Lee (EGHL) (1993). Since series have to be integrated at the same degree for
the same frequencies in order to be able to carry out the seasonal cointegration analysis, it has been aimed to detect
at which frequencies series include seasonal unit roots by using Hylleberg, Engle, Granger, Yoo (HEGY)(1990)
approach. According to the findings, it has been concluded that all variables include unit roots at zero frequency
and all variables except CONS also have unit roots at semi-annual % frequency. Seasonal unit roots at quarterly %
(and %4) frequencies have been observed in IMP, GOV and CONS variables for “Constant +Seasonal Dummies”
and “Constant + Trend + Seasonal Dummies” models. According to the results of seasonal cointegration
interpreted at 5% significance level; while there has been found a cointegrating relationship between GDP & INV,
GDP & IMP and GDP & GOV for all models considered, the cointegrating relationship between GDP & CONS
has been detected for “Constant + Trend” and “Constant + Trend + Seasonal Dummies” models. Another seasonal
cointegrating relationship has been determined for GDP & IMP and GDP & GOV variables at both % and 4 (and
%) frequencies. While a seasonal cointegrating relationship between GDP & INV has been detected for Y2
frequency, such a relationship between GDP & CONS has been found at % (and %) frequencies. Subsequent to
determining long-term relationships, SECMs have been estimated in order to investigate short-term relationships
and the appropriate lag lengths have been identified depending on the Schwarz Information Criterion. At 1/2
frequency and in the case in which dependent variable is INV, SECM(3) model has been estimated and depending
on negative and significant value of adjustment coefficient, it has been confirmed that error correction mechanism
(ECM) has worked. According to this result, approximately 38.9% of deviations from long-run equilibrium in INV
variable will be corrected at one period of time. Based on the result of SECM(2) estimation at % frequency,
approximately 30.9% of deviations from IMP will disappear at one period under 10% significance level. SECM(1)
models have been estimated in cases in which dependent variables are GOV and CONS at % (and %) frequencies
and it has been detected that ECM has worked for both models at % frequency. Also, approximately 55% of
deviations from long-run equilibrium in GOV and CONS variables will disappear at one period. At % frequency,
ECM for GOV has not worked depending upon the positive value of error correction term. On the other hand,
SECM(2) has been estimated in the case of dependent variable “IMP” and ECM has been working with an
adjustment coefficient of © - 0.545785" at ¥4 frequency.

Keywords: EGHL, Gross Domestic Product, HEGY,Seasonal Cointegration,Seasonal Error Correction Model.
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ABSTRACT

Inclusive Growth is a multidimensional long-term strategy of economic growth which is of crucial importance for
many economies by trying to provide new opportunities for whole segments of society and taking both income-
related and also non-income dimensions that are important for well-being of society into account and thus does
not content with not only traditional economic output measure. In 2017 Inclusive Growth and Development Report
which has been published by World Economic Forum, Inclusive Growth and Development Key Performance
Indicators have been based upon three dimensions as “Growth and Development”, “Inclusion” and
“Intergenerational Equity and Sustainability”. In this study, interrelations between “Growth and Development”
(G&D) and “Inclusion” (INC) dimensions have been tried to be put forward and compared for totally 91 countries
that take place in 2017 Inclusive Growth and Development Report and do not have any missing data by applying
Canonical Correlation Analysis (CCA) that aims to measure the association between composites of two
multivariate sets of variables in a way that will maximize the correlation between given sets of variables. In G&D
dimension, ‘GDP per Capita’, ‘Labor Productivity’, ‘Healthy Life Expectancy’ and ‘Employment’ variables have
been covered while INC dimension contains four main variables of social inclusion as ‘Net Income Gini’, ‘Poverty
Rate’, ‘Wealth Gini” and ‘Median Household Income’. According to the evidence, the first (0.9702) and second
(0.8527) canonical correlation coefficients have revealed a high relationship between G&D and INC variable sets
and when significance tests are examined, these canonical correlations have been found to be significant at 5%
significance level. Standardized canonical coefficients have shown that ‘GDP per Capita’ variable has provided
the largest contribution to G&D dimension and ‘Median Household Income’ variable has created the largest effect
on INC set when the first (and the highest) canonical correlation is taken into consideration. Based on the
communality coefficients, it can be said that ‘Employment’ variable may not represent a strong relationship with
INC set. In addition, ‘Net Income Gini’ and ‘Wealth Gini’ variables have been detected not to be associated with
G&D set. On the other hand, according to the results of Canonical Redundancy Analysis, the proportion of the
total variation in G&D set explained by all of the opposite canonical variables has been computed as 72.1% while
the proportion of total variation in INC set explained by all canonical variables in G&D set has been found as
55.7%.

Keywords: Canonical Correlation Analysis, Canonical Redundancy Analysis, Communality Coefficient,
Inclusive Growth, Social Inclusion.
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OZET

Bu calismanin amaci, 6grencilerin kariyer tercihlerini belirlemede etkili olan kariyer degerleri {izerinde kisilik
Ozelliklerinin etkisini incelemektir. Bu amagla {iniversite 6grencilerinin kariyer degerlerini belirlemek, bazi
demografik o6zellikler agisindan farkliliklarim1 ortaya ¢ikarmak ve s6z konusu olan bu degerlerin kisilik
ozellikleriyle iliskisini tespit etmek amaciyla Aksaray University’nin iktisadi ve Idari Bilimler Fakiiltesi’nde
Ogrenim goren 802 dgrencisi lizerinde bir arastirma yapilmistir. Caligmada Schein (1996) tarafindan gelistirilen ve
Aktas (2004) tarafindan Tiirkce’ ye uyarlanan Kariyer Degerleri Olgegi kullamlmistir. Olgek,
“Bagimsizlik/Otonomi”, “Giivenlik/istikrar”, Teknik/Fonksiyonel Yetkinlik”, “Genel Yonetimsel Yetkinlik”,
“Girisimcilik/Yaraticihk”, “Hayat Tarzi/Ozel Yasam”, “Meydan Okuma/Rekabetcilik” ve “Kendini
Adama/Sayginlik” olmak iizere 8 boyuttan olusmaktadir. 16 maddeden olusan 5°1i Likert tipi 6l¢ek; (1) kesinlikle
katilmryorum, (5) tamamen katilryorum seklinde puanlanmistir. Giivenilirlik analizi yapilan Kariyer Degeri dl¢cme
aracina iliskin Cronbach Alfa (o) degeri 0,87 olarak belirlenmistir. Universite 6grencilerinin kisilik dzelliklerini
belirlemek i¢in ise Goldberg (1992) tarafindan gelistirilen ve International Personality Item Pool WEB sayfasinda
tiim arastirmacilarin serbest kullanimina sunulan Bes Faktor Kisilik Olgegi kullanilmistir. Olgek, “Disadoniikliik”,
“Uyumluluk”, “Sorumluluk”, “Duygusal Denge” ve “Gelisime Agiklik” olmak iizere 5 boyuttan olusmaktadir. 50
maddeden olusan 5°li Likert tipi Olgek; (1) kesinlikle katilmiyorum, (5) tamamen katiliyorum seklinde
puanlanmugtir. Giivenilirlik analizi yapilan Bes Faktor kisilik Olgegi’ne iliskin Cronbach Alfa (o) degeri 0,74
olarak belirlenmistir. Arastirmadan elde edilen veriler; ortalama ve standart sapma gibi tanimlayici istatistikler
ayrica bagimsiz orneklem t testi, korelasyon, ANOVA ve regresyon analizleri gibi istatistiksel tekniklerle
incelenmistir. Analiz sonucunda 6grencilerin kariyer degerlerinin baz1 demografik degiskenler agisindan istatistiki
acidan anlamli farklilik gosterdikleri belirlenmistir. Arastirmada bes faktor kisilik boyutlar ile kariyer degerleri
boyutlar1 arasinda istatistiksel agidan pozitif yonlii anlamli iligkiler bulunmustur. Arastirma bulgularina gore
kisiligin; sorumluluk, duygusal denge ve gelisime agiklik boyutlarinin, kariyer degeri olan otonomi {izerinde,
disadoniiklik, duygusal denge ve uyumluluk boyutlarinin giivenlik boyutu iizerinde, gelisime agiklik ve uyumluluk
boyutlarinin teknik yetkinlik tizerinde, sorumluluk ve gelisime agiklik boyutlarinin yonetimsel yetkinlik tizerinde,
gelisime aciklik ve sorumluluk boyutlarinin girisimeilik boyutu iizerinde, sorumluluk, disadoniikliik ve geligime
aciklik boyutlarmin amaca kendini adama boyutu {izerinde, gelisime agiklik ve sorumluluk boyutlarinin meydan
okuma boyutu lizerinde, uyumluluk, duygusal denge ve sorumluluk boyutlarmin hayat tarzi boyutu tizerinde
anlamli etkilerinin oldugu tespit edilmistir.

Anahtar Kelimeler: Kariyer, Kariyer Degeri, Bes Faktor Kisilik Ozelligi

Effects Of Five Factor Personalities on Career Values: A Research on
University Students

ABSTRACT

The purpose of this study is to examine the influence of personality traits on career values that are effective in
determining students' career preferences. A study was conducted on 802 students studying at the Faculty of
Economics and Administrative Sciences of Aksaray University in order to determine the career values of university
students, to reveal their differences in terms of some demographic characteristics and to determine the relationship
between these values and personality traits. The Career Values Scale developed by Schein (1996) and adapted to
Turkish by Aktas (2004) was used in the study. The scale consists of 8 dimensions: "Independence / Autonomy",
"Security / Stability”, "Technical / Functional Competence”, "General Administrative Competence",
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"Entrepreneurship / Creativity", "Life Style / Special Life", "Challenge / Competitiveness". A 5-point Likert-type
scale consisting of 16 items; (1) strongly disagree, (5) fully agree. The Cronbach Alpha (o) value for the Career
Value instrument, which was used for reliability analysis, was determined as 0.87. Five Factor Personality Scale
developed by Goldberg (1992) and presented for free use by all researchers on the International Personality Item
Pool WEB was used to determine the personality characteristics of university students. The scale consists of 5
dimensions: "Outwardness", "Compatibility”, "Responsibility”, "Emotional Balance" and "Clarity". A 5-point
Likert-type scale consisting of 50 items; (1) strongly disagree, (5) fully agree. The Cronbach's alpha (o) value for
the Five-Factor Personality Scale for reliability analysis was 0.74. The data obtained from the study were examined
with descriptive statistics such as mean and standard deviation and also statistical techniques such as independent
sample t-test, correlation, ANOVA and regression analysis. As a result of the analysis, it was determined that the
career values of the students showed statistically significant differences in terms of some demographic variables.
There were statistically significant positive correlations between the five factor personality dimensions and the
career values dimensions in the research. According to research findings, it was determined that personality has
significant effects on responsibility, emotional balance and dimensions of openness to development, autonomy as
a career value; and extroversion, emotional balance and compliance dimensions have on security dimension; and
developmental openness and compliance dimensions have on technical competence; and dimensions of
responsibility and openness to development have on administrative competence; and openness to development and
responsibility dimensions have on the dimension of entrepreneurship; responsibility, extroversion and openness to
development have on the motto of self-devotion; openness to development and responsibility dimensions have on
the challenge dimension, compatibility, emotional balance and dimensions of responsibility have on the dimension
of life style.

Keywords: Career, Career Value, Five Factor Personality Features
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OZET

Calismanin amact, igyerindeki nezaketsiz davraniglarin tiikenmislik tizerindeki etkisini tespit etmektir. Literatiirde
tilkenmiglik ile ilgili aragtirmalar yapilmis olmasina ragmen, bu kavramin igyeri nezaketsizligi ile iliskisi
konusunda ¢ok fazla caligmaya rastlanilmamistir. Dolayisiyla isyeri nezaketsizligi ve tiikenmisligi birlikte
inceleyen bir ¢aligmaya rastlanilamamasi bu arastirmay1 yapmaya dnayak olmusgtur. Bu amagla otel ¢alisanlarinin
titkenmiglik diizeyleri ve igyeri nezaketsizligi davraniglarinin, baz1 demografik 6zellikler agisindan farkliliklarini
ortaya c¢ikarmak ve sdz konusu olan bu olgularin birbirleri ile iliskisini tespit etmek amaciyla Diyarbakir ilinde
faaliyetlerine devam eden 10 tane 4 yildizli otelin 6 tanesinde gesitli pozisyonlarinda ¢alisan 145 katilimcr izerinde
bir aragtirma yapilmistir. Calismada Cortina (2001) tarafindan gelistirilen Isyeri Nezaketsizligi o6lcegi
kullanilmistir. Tek boyut ve 7 maddeden olusan 5°1i Likert tipi Olcek; (1) asla, (5) cogu zaman seklinde
puanlanmistir. Caligmada kullanilan bir diger 6lcek de Maslach ve Jackson (1981) tarafindan gelistirilen Maslach
Tiikenmislik Olgegidir. Duygusal Tiikenme, Duyarsizlasma ve Kisisel Basar1 olmak iizere 3 alt boyut ve 22
maddeden olusan 5'li Likert tipi 06lgek; (1) kesinlikle katilmiyorum, (5) kesinlikle katiliyorum seklinde
puanlanmustir. Giivenilirlik analizi yapilan Isyeri Nezaketsizligi 6l¢gme aracina iliskin Cronbach Alfa (o) degeri
0,83, Tiikenmislik 6lgme aracina iligkin Cronbach Alfa (o) degeri ise 0,76 olarak belirlenmistir. Arastirmadan elde
edilen veriler; ortalama ve standart sapma gibi tanimlayic istatistiklere ek olarak bagimsiz 6rneklem t testi,
ANOVA ve regresyon analizleri gibi istatistiksel tekniklerle incelenmistir. Analiz sonucunda otel ¢alisanlarinin
isyeri nezaketsizligi ve tikenmislik diizeyleri baz1 demografik degiskenler agisindan istatistiki agidan anlamli
farkliliklar gostermistir. Aragtirmada tiikkenmisligin alt boyutlarindan bazilarin igyeri nezaketsizligi iizerinde
istatistiksel agidan anlamli ve pozitif yonlii etkileri oldugu saptanmistir. Aragtirma bulgularina gore tiikkenmislik
alt boyutlarindan "duygusal titkenme" ve "duyarsizlasma" igyeri nezaketsizligini pozitif yonde etkilerken, "Kisisel
Basar1" igyeri nezaketsizligini herhangi bir sekilde etkilememektedir. Ayrica diisiik, orta ve yiiksek tiikenmislik
diizeyine sahip calisanlarin igyeri nezaketsizligi ortalamalari birbirinden farklilik gostermektedir. Tiikkenmislik
diizeyi diisiik olan ¢alisanlarin isyeri nezaketsizligi davranislarini daha az sergiledigi, yiiksek tiitkenmislik diizeyine
sahip ¢alisanlarin ise daha fazla isyeri nezaketsizligi davranisi sergiledigi sonuglarina ulasilmigtir.

Anahtar Kelimeler: Isyeri Nezaketsizligi, Tiikenmislik, Otel

Impact Of Workplace Incivility On Burnout: A Research On Hotel
Employees

ABSTRACT

The aim of the study is to determine the effect of the disrespectful behavior of the workplace on the burnout.
Although research on burnout has been conducted in the literature, there has been no study of this concept in
relation to workplace incivility. Hence, the inability to find a work that did not work together with incivility and
burnout has led to this research. A survey was conducted on 145 participants working in various positions in 6 of
10 4-star hotels in Diyarbakir to reveal differences in the burnout levels of hotel employees and in some
demographic characteristics of workplace incivility behaviors and to determine the association of these phenomena
with each other. Workplace incivility scale developed by Cortina (2001) was used in the study. The 5-point Likert-
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type scale consisting of one dimension and 7 items is as follows: (1) never, (5) mostly. Another scale used in the
study was the Maslach Burnout Scale developed by Maslach and Jackson (1981). Emotional Exhaustion,
Depersonalization, and Personal Accomplishment and the 5-point Likert-type scale consisting of 22 items are as
follows: (1) strongly disagree, (5) strongly agree. The Cronbach Alpha value for the workplace incivility
instrument with reliability analysis is 0.83 and The Cronbach Alpha value for the burnout instrument is 0.76. Data
obtained from the study were analyzed with statistical techniques such as independent sample t test, ANOVA and
regression analysis, in addition to descriptive statistics such as mean and standard deviation. As a result of the
analysis, hotel employees' incivility and burnout levels showed statistically significant differences in terms of some
demographic variables. It has been determined that some of the sub-dimensions of the analysis have statistically
significant and positive effects on the workplace incivility. According to the research findings, "Emotional
Exhaustion” and "Depersonalization” from the burnout subscales affect the workplace incivility positively, while
"Personal Accomplishment” does not affect the workplace incivility in any way. In addition, the average workplace
incivility for employees with low, medium and high burnout levels differ from each other. It has been found that
employees with low burnout levels show less workplace incivility behaviors, and those with a high burnout level
show more workplace incivility behaviors.

Keywords: Workplace Incivility, Burnout, Hotel
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OZET

Rekabetin yogunlagtigi giinlimiiz isletmelerinde miisteriler her siirecin odaginda yer almaktadir. Miisteri
memnuniyeti, karliligin artmasi, miisterinin elde tutulmasi ve isletmenin marka degeri i¢in hayati bir dnemdedir.
Bu noktada miisteri sikayetlerinin degerlendirilmesi de olduk¢a dnemlidir. Miisteri ile yiiz yiize iletisimin yogun
oldugu sektorlerde, diger sektorlere nazaran miisteri gikayetlerini yonetmek de daha zordur. Bu zorluk dikkate
almarak dizayn edilen bu ¢alismanin amact; isletmeyi sikdyet eden miisterilerin igletme tarafindan sikayetlerine
verilen tepkiye yonelik tiiketici algisini, sikayete bakis agisint ve sikdyetleri nasil degerlendirdigini ortaya
¢ikarmaktir. Konya ili, Selguklu ilgesi’nde bir banka subesine iletilen miisteri sikdyetlerine verilen tepkiye yonelik
tiikketicide bankaya kars1 olusan algiy1 6lgmek amaciyla yapilan bu ¢aligmada, orneklem yontemi olarak tesadiift
ornekleme yontemlerinden basit tesadiifi 6rnekleme yontemi kullamilmustir. Miisterilere uygulanan ankette, 103
katilimcinin demografik 6zelliklerini belirlemek ve bankayla olan iletisim ile sikayet durumunu 6lgmek amaciyla
14 ¢oktan se¢cmeli soru ile miisterilerin sikayet sonrasi bankaya karsi olusan algilarini 6l¢gmeye yonelik 15'de likert
tipi 6l¢ekli soru sorulmugtur. Bankaya gelen miisterilerin demografik yapilari, bankayla olan iligkileri ve sikayet
durumlart frekans analizi ile incelenmigtir. Likert tipi Ol¢cege uygulanan faktdr analizi sonucunda banka
miisterilerinin sikayet sonrasi algilarini ortaya koyan en onemli faktorler 6ziir ve ikna, hizlilik, kolaylik ve
dikkatlilik- ilgi olarak bulunmustur. Daha sonra bu alg1 faktorlerinin cinsiyet, yas, medeni durum ve egitim
durumuna gore farklilik gosterip gdstermedigini test etmek igin t testleri uygulanmistir. Son olarak ise algi
faktorlerinin sikayet sonrast katilimcilarin bankayla olan iletisimlerinde (sikayet sonrasi bankayla calismaya
devam etme durumu ve sikayet sonrasi bankayi bir bagkasina tavsiye etme durumu) farklilik yaratip
yaratmayacagini test etmek icin t testi uygulanmistir. Miisteri sikayetlerinin fazla olmasi isletme i¢in negatif bir
durum degil aksine igletmelerin kendini gelistirmeleri i¢in bir firsattir. S6z konusu sikayetler dikkate alinarak
tedbirler alinmali ve zarara ugramamak i¢in misteri tatmini arttirilmalidir.

Anahtar Kelimeler: Bankacilik, Misteri Sikayetleri, Tiiketici Algist

Investigation of The Perception Of The Consumer Towards The Reaction
Given to Customer Complaints

ABSTRACT

In today's business where competition is intensified, customers are at the focus of every process. Customer
satisfaction, increasing profitability, customer retention and the brand value of the business bears a fundamental
importance. At this point, it is also very important to evaluate customer complaints. It is more difficult to manage
customer complaints in sectors where face-to-face communication with customers is intense than in other sectors.
Considering this challenge; the aim of this work is to reveal the perception of the customer about the response by
the business to the complaints, how they view complaints, and how they evaluate complaints. A simple random
sampling method was used as the sampling method in this study which was conducted in order to measure the
perception of the consumer towards the bank against the customer who responded to the customer complaints
submitted to a bank branch situated in the province of Konya,at the districts of Selguklu. In the questionnaire
applied to customers, 14 multiple-choice questions were asked in order to determine the demographics of 103
participants and 15 Likert type scale questions were asked to measure the complaints and communication with the
bank and to measure the perceptions of the customers against the bank after complaints. The demographic
structures of the customers who came to the bank, their relationship with the bank and the complaint cases were
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analyzed via frequency analysis. As a result of the factor analysis applied to the Likert type scale, the most
important factors that affected the post-complaint perceptions of the bank customers were found to be apology and
persuasion, speed, convenience and cautiousness, and showing interest. Afterwards, t tests were applied to test
whether the perception factors differed according to gender, age, marital status and educational status. Finally, a t-
test was conducted to test whether the perception factors would make a difference in participants’ communication
with the bank after the complaint (state of continuing to work with the bank after the complaint and recommending
the bank to someone else after the complaint). The fact that customer complaints are excessive is not a negative
situation for the business, but an opportunity for businesses to improve themselves. In order not to suffer any
damage measures should be taken by addressing the aforementioned complaints, and customer satisfaction should
be increased.

Keywords: Banking, Customer Complaints, Consumer Perception
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ABSTRACT

The developments on neuroimaging methods in last decades have made possible to understand consumption and
purchase behaviours in the neurology basis. In this context, it is seen that there is two options for neuro-marketing
researchers: focusing on the neuron basis or neurobiochemicals basis. Neuronal-based studies are generally
modelled as theoretical studies; in spite of that neurobiochemically modelled studies have practical perspective.

This study was modelled in the perspective of neurobiochemicals and the serotonin was chosen to research. The
reason for this is the serotonin’s changeable characteristics. Serotonin levels can change relevant to weather
changes and it also can be changed by external interventions such as SSRIs or 5HT capsules. These factors are
important advantages for this study. In this research, a consumption desire scale was developed by considering the
serotonin level expressions in psychiatry literature and consumer behaviours. The correlation of consumption
desire and serotonin levels that change seasonally were analysed. The data obtained from the scale were interpreted
by the serotonin levels relevant to seasons data by Parschak-Rieders study (2008) and these data were interpreted
to Turkey’s season conditions.

The findings show that there is a positive correlation between serotonin levels and consumption desire. The relation
between consumption desire and actual purchase was also analysed in this research and higher rise in consumption
desire, based on serotonin levels, was determined. Approximately, at the rate of 10% inhibition was found.
Consequently, these findings were discussed as the reptilian brain, which is the ultimate decision maker in
purchasing and consumption decision and behaviour, is inhibited by frontal lobe at this rate. The discussions were
made in the perspective of neuroeconomics.

Keywords: Neuroeconomics, Neuromarketing, Serotonin, Consumption desire, Frontal Lobe, Reptilian brain
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OZET

Vergilemenin acik ve gizli olmak {izere iki tiirlii maliyeti vardir. A¢ik maliyet, devletin vergi toplamak i¢in yaptigi
harcamalari ifade eder. Vergilemenin gizli (zimni) maliyeti ise miikelleflerin 6dedikleri vergiler disinda katlanmak
zorunda kaldiklar1 maliyetlerdir. Ag¢ik maliyetler, vergilerin toplumun hissedebilecegi kamu harcamalarina
doniisiim miktarint azaltir. Gizli maliyetler ise miikelleflere ekstra yiikler getirir. Her iki maliyetin de artmasi
toplumun vergileri algilama bigimi iizerinde olumsuz baskilar olusturur.

Bu aragtirma, Tiirkiye’de vergilemenin agik ve gizli maliyetleri konusunda toplumsal algiy1 tespit etmek amaciyla
ylriitiilmiistiir. Arastirma, aktif vergi miikellefleri ve vergi dairesi ¢aliganlari ile gerceklestirilmistir. Arastirma
sonuglarina gore Tiirkiye’de vergilemenin a¢ik maliyetleri normal diizeyde kabul edilmektedir. Vergilemenin gizli
maliyetleri ise vergi dairesi ¢alisanlarina gore normal, ancak miikelleflere gore yliksek bulunmaktadir. Arastirma
kapsaminda ayrica, bu algiya etki eden temel faktorler Ordered Probit regresyon analizi ile tespit edilmistir.
Regresyon sonuglarina gore vergi maliyetleri konusundaki algi bakimindan yas gruplari, cinsiyet ve meslek
bakimindan anlamli farkliliklar tespit edilmistir.

Anahtar Kelimeler: Vergi, Vergilemenin agik maliyeti, Vergilemenin gizli maliyeti

Tax Costs in Turkey From The Perspective Of Taxpayers: An Empirical
Study

ABSTRACT

There are two kinds of taxation cost: explicit (open) and covert (hidden). The explicit cost refers to the expenditures
the state has made to collect taxes. The covert cost of taxation is the costs that taxpayers have to bear apart from
the taxes they pay. Open costs reduce the amount of taxes' turnover into public spending that society can feel.
Covert costs bring extra burdens to the taxpayer. The increase in both costs creates negative pressures on the way
the society perceives taxes.

This research is conducted in order to identify the social perceptions about taxation open and covert costs in
Turkey. The survey is conducted with active taxpayers and tax office employees. According to the survey open
taxation costs in Turkey are considered at normal levels. Covert costs of taxation are normal for tax office
employees, but high for taxpayers. The main factors affecting this perception are determined by Ordered Probit
regression analysis. According to the results of the regression, there were significant differences in terms of age,
gender and occupation with respect to the perception of tax costs.

Keywords: Tax, Explicit (open) cost of taxation, Covert (hidden) cost of taxation.
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OZET

Isyerinde kusak degisimi, is diinyasinin yiiz yiize geldigi en 6nemli konulardan biridir. Bebek Patlamas1 kusag:
emekli olmakta ve Y kusagi isgiiciine girmektedir. Bu degisiklik, sirketleri yeni iliskiler kurarak, liderlik, kurum
kdiltiiri vb. tanimlar1 yapmaya ve cazibe, ise alum, egitim ve is yerinde tutma stratejilerini gdzden gecirerek yeni
jenerasyonun talep ve beklentilerine uygun olarak incelemeye zorlamaktadir. Diger bir¢ok faktdriin yani sira
ozellikle teknolojideki ilerlemeler, artan aile destegi ve egitim seviyesinin artmasiyla birlikte, Y Kusagi'nin is
hayatindaki talep ve beklentileri, diger kusaklarda yer alan kisilere kiyasla is degismistir. Bu farkliliklari
cevaplayabilen sirketler, Y Kusagi'ni ¢ekmek ve ige almak i¢in diger sirketlerden daha basarilidir. Bu ¢alismada
oncelikle, diger jenerasyonlarin 6zellikleri hakkinda bilgi verilmis, daha sonra Y Kusagi 6zellikleri detayli bir
sekilde irdelenerek, ¢ekim ve tutma stratejileri incelenerek literatiir taramasi yapilmistir. Bu ¢alismanin amaci, Y
kusaginin iggiiciine girmesiyle teorik olarak agiklanmis olan Y Kusagi'nin ige alim ve iste tutma uygulamalarinin
neler oldugunu ortaya koymaktir.

Anahtar Kelimeler:Jenerasyonlar, Y Jenerasyonu, Ise Alim, Iste Tutma, Strateji

Recruitment and Retention Strategies Of Y Generation

ABSTRACT

Generation change in the workplace is one of the most important issues that business world facing. The baby boom
generation is retiring and the Y-generation is entering the workforce. This change will force companies to identify
leadership, corporate culture with establishing new relationships and to do things and to examine them in
accordance with the demands and expectations of the new generation, keeping in mind the strategies of attraction,
recruitment, training and retention. Along with many other factors, especially with advances in technology,
increased family support and increasing in educational levels, the demands and expectations of Y Generation have
changed in business life compared to those in other generations. Companies that are able to respond to these
differences are more successful than others to attract and recruit the Y Generation. In this study, firstly, the
characteristics of the other generations were given, then the Y generation features were examined in detail and the
recruiting and retention strategies were examined and the literature survey was conducted. The purpose of this
study is to show what are the recruitment and retention strategies that theoretically explained, with entrance of Y
generation to workforce.

Keywords: Generation, Generation Y, Recruitment, Job Retention, Strategy
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OZET

Ulkelerin gelismesinde sanayinin biiyiik bir rolii olup ge¢misten giiniimiize kadar sanayi faaliyetleri hiz kesmeden
ilerlemistir. Bu gelisime ayak uyduran iilkeler ucuz hammaddeleri isleyip yliksek {icretlere satarak hazinelerini
genisletmiglerdir. Endiistri 4.0 devriminin safaginda Tiirkiye olarak bu gelisimden geri kalmamak i¢in gerek
sanayiyi gerekse teknolojiyi birlikte gelistirmemiz gerekmektedir. Sanayilesmede ise en biiyiik ihtiyaglardan biri
elektrik enerjisi olup tilkemizde elektrik enerjisi tiiketiminin sanayi i¢in oranlar1 yillara gére %40 ile %60 arasinda
degismektedir. Bu oranlar disiiniildiigiinde elektrik tiiketiminin biiyiik bir pay1 sanayiye ait olup ileriye yonelik
planlamalarin yapilmasina kesinlikle ihtiyag duyulmaktadir. Tiirkiye’nin Endistri 4.0 ile birlikte gelecek
planlarinda elektrik enerjisi sikintisina diismemesi i¢in ileriye yonelik tahminleme ve buna uygun yeni tesislerin
kurulumlarinin planlanmasi gerekmektedir. Bu ¢alismada, Tiirkiye’de 1970-2016 yillarina ait sanayi i¢in elektrik
tilketimleri yapay sinir aglar1 ile modellenmis olup elde edilen basarili model daha sonra 2017-2023 yillarindaki
tiiketimi tahmin etmek i¢in kullanilmistir. Yapay sinir ag1 birisi-disarida ¢apraz dogrulama yontemi ile test edilmis
olup elde edilen basarili sonuglar modelin iyi kuruldugunu ortaya koymaktadir. Ayrica 2023 yilina kadar olan
tahmin degerleri de Tiirkiye Elektrik Iletim A.S. Genel Miidiirliigii’niin kendi tahminleri ile paralellik
gostermektedir.

Anahtar Kelimeler: Elektrik Tiiketimi, Yapay Sinir Aglari, Tahminleme.

Estimation of Turkey Industrial Electricity Consumption up to 2023 with
Artificial Neural Networks

ABSTRACT

In the development of the countries, the industry played a big role and the industrial activities from the past to the
present day progressed without slowing down. These developments have expanded their treasury by selling cheap
raw materials to high wages after they have grown up. At the dawn of the revolution of Industrial 4.0, Turkey as
an industry need to keep up with this growth, we need to develop both technologies together. For industrialization,
one of the biggest needs is electricity energy and the ratio of consumption of electricity energy in our country
varies between 40% and 60% according to years. When these ratios are considered, a large share of electricity
consumption belongs to the industrial sector and it is absolutely necessary to make forward-looking plans. Turkey's
Industry 4.0 with future plans, forecasting electricity for onward fall into distress, and it is necessary to install the
proper planning of new facilities. In this study, the electricity consumption of the 1970-2016 years for the industry
in Turkey are modeled with artificial neural network, then obtained successful model is used to estimate
consumption in the years 2017-2023. The artificial neural network has been tested by leave-one-out cross
validation and the successful results show that the model is well established.In addition, forecast values up to 2023
are in line with General Directorate of Tiirkiye Elektrik iletim A.S.'s own estimates.

Keywords: Electricity Consumption, Artificial Neural Networks, Estimation.
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OZET

Istihdam edilen kisilerin, performans 6lgiilendirme sistemlerinden duymus olduklari memnuniyetin degisik
durumdaki is ¢iktilarina neden oldugunun ¢ok yogun bi¢imde tartigilmasi yapilmakta olup, ¢ikan sonuclarin en
onemlisi olarak goriilen durum da hi¢ kuskusuz ki calisanlarin orgiitsel baglilik durumlaridir. Bu ¢alisma,
degerlendirme sistemlerinden memnuniyet olgusunun personellerin iki farkli odaga; Orgiite ve yoneticiye
bagliligini ne sekilde etkilemis olduguna ve bu iligkilerde algilanan sosyal destek mekanizmalarinin araci roliiniin
iizerinde durulacaktir. Bu arastirmay: yaparken de, orgiit iginde yer alan ydneticilerin 6rgiitle 6zdeslesme saglama
seviyesinin orgiitsel bagliligi anlamlandirmadaki diizenleyici etkisi de daha 6nce bu konuda yapilan ¢aligmalarla
aciklanmistir.  Bu ¢alisma kapsaminda, alan yazin taramasi yapilarak personellerin performanslarinin
degerlendirildigi durum ile orgiite olan baglilik arasinda iligkilerde algilanan sosyal destek mekanizmasinin rolii
iizerine odaklanilmistir. Algilanan sosyal destekle beraber, personellerin kendilerini ¢ok daha iyi sekilde
aktardiklar1 gercegini de ortaya ¢ikartmis oldugu bilinmektedir. Bu ¢alisma kapsaminda algilanan sosyal destegin
gelistirilmesinin asil hedefi, kisinin sosyal destek sistemi ile islevselligi ikilemindeki iligskiye dikkat ¢ekmek ve
calisanin sosyal destek sistemi igerisindeki problemleriyle bas edebilmesine eger miimkiinse de sosyal destek
sistemi igerisindeki olumsuz dgeleri degistirmesine ve sisteminin gelismesine yardim etmektir.

Anahtar Kelimeler: Orgiitsel Baglilik, Performans Degerlendirme Sisteminden Memnuniyet, Yoneticiye
Baglilik, Calisanin Sosyal Destek Algisi

The Role of Percevied Social Support In Relation Between Performance
Evaluation Satisfaction and Employee Commitment

ABSTRACT

Itis very intensely debated that the people who are employed cause a variety of job outcomes that they are pleased
with the performance measurement systems and it is undoubtedly the most important situation that results from
the employees' organizational commitment. This study take into consideration how the case of evaluation system
satisfaction effect personnel addiction to two different focuses; organization and manager and the role of perceived
social support mechanisms in these relations. The regulatory effect of the level of identification of the managers
within the organization with the organizational identity in terms of organizational commitment has also been
explained in earlier studies while doing this research. With this study, by doing a field search, the role of perceived
social support mechanism in between the situation that personnel performance evaluated and organizational
commitment. Along with the perceived social support, it is known that the fact that the staffs are transferring
themselves much better is also known. The main objective of the development of perceived social support in this
study is to draw attention to the relationship between the social support system and functionality of the person
dilemma and to help the client to cope with the problems in the social support system and to change the negative
things in the social support system and develop the system if possible.

Keywords: Organizational Commitment, Performance Evaluation Satisfaction, Managerial Commitment,
Employee Social Support Perception
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OZET

Bu ¢aligma, elit diizeyde farkli atletizm branslarinda lisansli ve halen aktif olarak milli takimlarda gérev alan 176
atletizm sporcusu (99 erkek ve 77 kadin) {izerinde yapilmistir. Arastirmanin amaci olarak, farkli branglarda elit
diizeyde olan milli atletizm sporcularin cinsiyet, yas, uluslararas1 derece olup/olmama, spora baslama yasi, ilk
resmi miisabakaya katilma yas1 ve atletizm brans1 gibi degiskenlere gore duygusal zeka diizeylerinin incelenmesi
amaclanmistir.

Arastirma yontemi olarak, Schutte ve ark. (1998) yilinda gelistirilmis olan Duygusal Zeka 6l¢egini, Lane ve ark.
(2009) yilinda 19 madde ve 5 alt boyut olarak sporcular i¢in uyarlanmig olan Tiirk¢e uyarlamasi ise, Adilogullari
ve Gorgiilii (2015) tarafindan gergeklestirilen 18 soru ve 5 alt boyuttan olusan Sporda Duygusal Zeka Envanteri
kullanilmustir. Adilogullar1 ve Gorgiilii (2015) tarafindan kullanilan bu 6lgegin Cronbach Alpha degeri tiim 6l¢ek
icin .92 olarak saptanmistir. Bu calismada ise, dlcegin Cronbach Alpha degeri tiim olg¢ek igin .85 olarak
saptanmigtir. SPSS 21 istatistik programi kullanilmustir.

Arastirmada, 176 atletizm sporcusunun aktif olarak milli takimlarda goérev aldigi belirlenmistir. Arastirma
sonucunda, cinsiyet ve yas degiskenlerine bagli olarak atletizm sporcularinin duygusal zeka diizeyleri arasinda
istatistiksel olarak herhangi bir fark goriilmemistir (p>0.05). Atletizm sporcularinin, uluslararasi derecesi
olup/olmama degiskenine gore duygulart diizenleme alt boyutunda, spora baslama yast degiskenine gore
bagkalarinin duygularint degerlendirme, duygular diizenleme, sosyal beceriler, duygularin kullanimi ve genel
ortalamada, ilk resmi miisabakaya katilma yasi degiskenine goére baskalarmin duygularini degerlendirme ve
atletizm brans1 durumuna gore ise tiim alt boyutlarda ve genel ortalamada duygusal zeka diizeyleri arasinda
istatistiksel olarak anlamli bir fark oldugu sonucuna ulasilmistir (p<<0.05).

Anahtar Kelimeler: Duygusal Zeka, Spor, Atletizm

Investigation of Emotional Intelligence Levels Of Elite Athletic Athletes
ABSTRACT

This study was conducted on 176 athletic athletes (99 men and 77 women) licensed and currently actively involved
in national teams in different athletic branches at the elite level. The aim of the study was to examine the levels of
emotional intelligence according to variables such as gender, age, international degree, age at start of spore, age at
first official competition, and athletics branch of elite national athletic athletes in different branches.

As a research method, Schutte et al. Emotional Intelligence scale developed in 1998. Lane et al. (2009), Sporda
Emotional Intelligence Inventory, which is composed of 18 questions and 5 sub-dimensions, was adapted for
athletes as 19 items and 5 sub-dimensions and Turkish adaptation was performed by Adilogullar1 and Gorgiilii
(2015). The Cronbach Alpha value of this scale used by Adilogullar1 and Gorgiilii (2015) was found to be .92 for
the whole scale. In this study, the Cronbach Alpha value of the scale was .85 for the whole scale. SPSS 21 statistical
program was used.

In the survey, 176 athletic athletes were actively involved in national teams. As a result of the study, no statistically
significant difference was found between the athletic athletes emotional intelligence levels according to gender
and age variables (p> 0.05). The athletic athletes evaluate the emotions of others according to the age of
participation in the first official competition in terms of emotion regulation, social skills, use of emotions and
overall average, according to the variable of emotion according to the international degree, (p <0.05). There was a
statistically significant difference between the levels of emotional intelligence in all sub-dimensions and general
average.

Key Words: emotional intelligence, sport, athletics
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Bu arastirmanin amaci Balanced Scorecard (Dengeli 6lgii karti) boyutlarina etki eden faktorlerin belirlenmesi ve
isletme performansina etkisinin degerlendirilmesidir. Bu arastirma i¢in Bursa ilinde faaliyet gosteren 97 lojistik
firmas ile anket yontemi uygulanarak 2017 yili Mayis-Haziran aylarini kapsayan dénemde kolayda rneklem
yontemi ile bazi veriler toplanmustir. Toplanan verilere giivenilirlik analizi, faktor analizi, korelasyon ve regresyon,
analizleri yapilmistir. Dengeli Olgii Kart: firmanin performansini; finansal boyut, miisteri boyutu, icsel siirecler
boyutu ve 6grenme-gelisme boyutu olarak incelenmektedir. Bu ¢alismada 6rgiit kiiltiirii, inovasyon,muhasebe bilgi
sistemi ve i¢ girisimciligin Dengeli Olgii Kartina pozitif etkileri oldugu belirlenmistir. Dengeli 6lgii karti,
performans degerlendirmede finansal ve finansal olmayan o6lgiitlerin bir denge icerisinde kullanilmasini 6neren
yaklasimdir. Geleneksel performans degerleme sistemleri yerine BSC (Dengeli 6l¢ii kartr) kullanimi isletmelere
daha dogru bir degerleme imkan1 vermektedir.

Anahtar Kelimeler:Lojistik, Balanced Scorecard, Isletme Performansi
To Explain Effect Organizational Culture about Balanced Scorecard: A

Research In Logistic Industry

ABSTRACT

The aim of this research is to determine factors which influence to Balanced Scorecard extents and to evaluate
Balanced Scorecard for business performance. For this study, some data has been obtained in way of convenience
sampling method between the dates of May and June 2017 with applying the survey on 97 logistics firms which
carry on business in Bursa province. The reliability analysis, factor analysis, correlation analysis and regression
analysis have been applied to the data obtained.Balanced Scorecard examines performance of the firm as financial
perspective, customer perspective, internal processes perspective and learning-growth perspective. In this study,
it was determined that organizational culture, innovation, accounting information system and internal
entrepreneurship have positive effects on Balanced Scorecard. Balanced Scorecard is an approach that advise using
the financial and non-financial criterions in balance. Balanced Scorecard enables more accurate evaluation than
traditional performance evaluation system.

Keywords: Logistic,Balanced Scorecard, Business Performance
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Girisimcilik kavrami son yillarda gerek akademik yasamda ve gerekse is hayatinda ¢ok 6nemli bir konu haline
gelmistir.Bu ¢alismada, Faculty of Tourism 6grencileriningirisimcilik egilimlerini ve bu egilimleri etkileyen
faktorleri belirlemek, Ogrencilerin demografik o&zellikleri ile girisimcilik egilimleri iligkisini arastirmak
amaglanmaktadir. Bu ¢alismada Canakkale Onsekiz Mart Universitynde 416 Faculty of Tourism 6grencisinden
2017 yili Mart-Nisan aylarim1 kapsayan donemde kolayda orneklem yontemi ile anket uygulanarak veri
toplanmistir.  Toplanan verilere giivenilirlik analizi, faktdr analizi, T testi ve Anova analizleri yapilmustir.
Arastirmada kullanilan 6lgegin faktorleri yenilikgilik, yeni is kurma zorlugu, kontrol odakliligi, is kurma sanst,
riskten sakinma, ailenin destegi, rekabetcilik, hiimanizm ve basari ihtiyaci olarak tespit edilmistir. Calismada elde
edilen bulgulara gore Faculty of Tourism 6grencilerinin girisimeilik egilimleri demografik 6zelliklerine gore
farklilasmaktadir. Faculty of Tourism 6grencilerinin girisimcilik egilimleri ile demografik 6zellikleri arasindaki
giiclii bir iliski oldugu tespit edilmistir. Demografik 6zelliklerden cinsiyet, ailenin egitim seviyesi ve aile gelirinin
girisimcilik egiliminde 6nemli belirleyicilerden oldugu tespit edilmistir. Bu arastirmada girisimcilik egilimi igin,
girisimcilik egitiminin ¢ok 6nemli oldugu ortaya konulmustur. Bu nedenle {iilkedeki girisimci sayisinin
artirilmasina olumlu katki saglayabilmek amaciyla girisimcilik egitimi yayginlastirtlmalidir.

Anahtar Kelimeler:Girisimcilik,Girisimcilik egilimi, Turizm

To Determine Entrepreneurship Tendency Of Tourism Faculty Students: A
Research

ABSTRACT

Entrepreneurship concept has been very important case for academic world or business life in the last years. The
research aims to define the entrepreneurship tendency, to define factors which effects this tendency and to research
relationship between entrepreneurship tendency and demographic feature of students. For this study, data has been
obtained in way of convenience sampling method between the dates of March and April 2017 with applying the
survey on 416 Tourism Faculty students in Canakkale Onsekiz Mart University The reliability analysis, factor
analysis, T test and Anova analysis have been applied to the data obtained. The factors of scale used in this research
find out innovation, obstacle of set up a new job, control focus, avoiding risk, family support, competition,
humanism and need of success. According to finding obtained from this research. entrepreneurship tendency of
tourism faculty students differentiates as to demographic feature. It was determined that entrepreneurship tendency
of tourism faculty students and demographic feature have strong relationship. It was determined that demographic
characteristics which include Gender, family education level and income of family are important identifiers. It was
revealed in this research that education of entrepreneurship was very important for entrepreneurship tendency. For
this reason, entrepreneurship education must be popularised on the purpose of contribution to increase the
entrepreneurship population.

Key words: Entrepreneurship, Entrepreneurship tendency, Tourism
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OZET

Orgiit icindeki girisimcilik olarak tamimlanan i¢ girisimcilik ve adaletli ya da adil olma durumunu olarak
tanimlanan Orgiitsel adalet yonetim alaninda ilgi goren ve giderek yayginlasan dinamik bir arastirma alanidir.
Girigimcilik kavrami mevcut isletme disindaki girisimcilik ¢abalarini ifade ederken, mevcut isletme i¢indeki
girisim gabalarini ifade etmede genellikle i¢ girisimcilik kavrami kullanilmaktadir. Orgiitsel adalet kavramu ise,
calisanlara orgiit icinde ne kadar adil davramldigi konusunu agiklamada kullanilmaktadir. Orgiitsel adalet algilart
bireylerin orgiit icinde farkli davranislari tizerinde etkili olmaktadir. Bu baglamda i¢ girisimcilik davranisi da adalet
algisindan etkilenebilen bir orgiit i¢ci davranistir. Bu calismada, akademisyenlerin orgiitsel adalet algilarinin i¢
girisimcilik davraniglar ile iliskisi ve i¢ girisimciligi etkileme durumlart aragtirtlmistir. Bu dogrultuda Giresun
University Akademisyenlerine orgiitsel adalet ve i¢ girisimcilik ile ilgili sorulardan olusan anket uygulanmustir.
Elde edilen verilerin giivenirlikleri test edilmis, akademisyenlerin Orgiitsel adalet algilar1 ve i¢ girisimcilik
davranisinda farklilik olup olmadigini incelemek igin T testi ve Tek Yonlii ANOVA analizleri yapilmistir.
Arastirma sonucunda akademisyenlerin orgiitsel adalet algisi ve boyutlarinin i¢ girigimcilik davranigini agiklama
oranlar1 ayrica anlaml bir iliski ve etkiye sahip olma durumlar1 Pearson Korelasyon ve Regresyon analiz ile
belirlenmistir.

Anahtar Kelimeler: Orgiitsel Adalet, I¢ Girisimcilik, Akademisyenler

The Effect of Employees’ Perceptions of Organizational Justice on
Intrapreneurship Behaviors: A Research on Academicians

ABSTRACT

Intrapreneurship is defined as entrepreneurship within the organization, and it is a dynamic research area that is
becoming increasingly popular in the field of organizational justice management, which is defined as being just or
fair. While the concept of entrepreneurship refers to entrepreneurial efforts outside the existing enterprise, the
concept of intrapreneurship is generally used in expressing the efforts within the enterprise. The concept of
organizational justice is used to explain how fairly employees are treated within the organization. Perceptions of
organizational justice are influential on different behaviors of individuals in the organization. In this context,
intrapreneurship behavior also is also an intra-organizational behavior that can be influenced by the perception of
justice. In this study, the relationship between academicians' perceptions of organizational justice and
intrapreneurship behavior and how they affect the intrapreneurship was investigated. Therefore, a questionnaire
consisting of questions about organizational justice and intrapreneurship was implemented to Giresun University
academicians. The reliability of the obtained data was tested. T-test and one-way ANOVA analyzes were
conducted to examine whether academicians differed in organizational justice perceptions and intrapreneurship
behaviors. As a result of the research, the fact that the perceptions and dimensions of organizational justice of
academicians have a significant relationship and influence with intrapreneurship behavior was determined using
Pearson Correlation and Regression analysis.

Keywords: Organizational Justice, Intrapreneurship, Academicians
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OZET

Bu caligmada elektrik-elektronik sektdriinde faaliyet gdsteren isletmelerin verimliliklerinde meydana gelen
degisim ve degisimin kaynaklart ¢iktt odakli CCR modeli temelli Malmquist-TFV endeksi yontemi araciligiyla
analiz edilmistir. Bu dogrultuda goreceli olarak isletmelerin etkin olarak yonetilip yonetilmedigi ve yillar bazindaki
degisimini ortaya koymak amaciyla iki adet girdi bileseni (toplam aktifler, 6z sermaye) ve iki adet ¢ikt1 bileseni
(net satiglar, net kar) kullanilmistir. Calismada isletmelerin 2014-2016 donemi Toplam Faktor Verimliligi (TFV)
ayr1 ayr1 degerlendirilmis ve donemler bazinda degisimin kaynaklari tespit edilmeye ¢alisilmistir. Analize iligkin
hesaplamalar DEAP 2.1 yazilimu ile gergeklestirilmistir. Yapilan Malmquist-TFV analizi sonucunda isletmelerin
2014-2015 doéneminin TFV’sinin 2015-2016 dénemine gore daha yiiksek olmadig1 sonucuna ulagilmistir.

Anahtar Kelimeler: Verimlilik, Malmquist-TFV Endeksi, Elektrik-Elektronik Sanayi.

Productivity Analysis Of Businesses By Means Of Malmqust-Tfp Index:
Example Of Electric-Electronic Industry

ABSTRACT

In this study, the variation occurring in the productivities of the businesses being active in electric-electronic
industry and resources of the variation were analyzed by means of the output —oriented and CCR based
Malmquist-TFVIndex. In this direction, in order to relatively reveal whether or not businesses are effectively
managed and variation in respect of year, two input components (total assets and equity) and two output
components (net sales and net profit) are used. In the study, total factor productivity (TFP) of the businesses was
separately assessed for the period of 2014-2016, and the resources of variation were attempted to be identified.
Calculations regarding analysis were made by means of DEAP 2.1 software. As a result of Malmquist-TFP
analysis, it was concluded that TFPs of businesses belonging to the period of 2014-2015 were not higher compared
to the period of 2015-2016.

Keywords: Productivity, Malmquist-TFPIndex, Electric-Electronic Industry.
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Kadinlarin ¢alisma hayatindaki yerleri biitiin diinyada her zaman alt seviyelerde kalmistir. Giiniimiizde, erkeklerin
egemenliginde olan calisma hayatina kadinlarin da girmesinin gerektigi diislincesi yayginlasmistir. Diinyada
ozellikle 1970 yillarindan itibaren kadin calisan ve girisimciler iizerine ¢aligmalar yapilmistir. Ayni zamanda
kadmlarm is hayatinda olmalari i¢in gerekli adimlar atilmaya baslatilmistir. Girisimcilige destekler Tiirkiye’de
ozellikle 1980’lerden itibaren serbest piyasa ekonomisine gegilmesiyle birlikte artmistir. Bu yillarda kadinlar, ¢ok
fazla girisimcilik konusunda ekonomik piyasalarda goziikmemislerdir. Kadin girisimcilere verilen en biiyiik
destekler 200011 yillardan itibaren ortaya ¢ikmigtir. Kadinlarin is hayatinda ve istihdam da kullanilmayan bir
potansiyel olmaktan ¢ikarilmasi gerekliligine kanaatine varilmistir. Ulkemizde ise 6zellikle son 15 yildir kadin
girisimcilere yonelik ¢ok ¢esitli ve ciddi oranda destekler verilmektedir. Bu baglamda bu ¢aligmada kadin
girisimcilere saglanan destekler detayli bir sekilde ele almarak incelenmistir.

Anahtar Kelimeler: Kadin, Kadin Girisimciler, Girisimci Destekleri.

A Theoretical Review Of The Support Applied To Women Entrepreneurs
In Turkey

ABSTRACT

Women’s working place in the world has always remained sub-levels all over the world. Nowadays, the idea that
women must enter the working life, which is dominated by men, has become widespread. Especially in the world
since 1970, studies have been carried out on women workers and entrepreneurs. At the same time, steps have been
taken to ensure that women are in business. Support for entrepreneurship has increased in Turkey, especially since
the 1980s with the introduction of the free market economy. In these years, women have not been seen in the
economic arena on too much entrepreneurship. The greatest support given to female entrepreneurs has been evident
since 2000’s. It has been concluded that it is necessary for women to be excluded from the unused potential in
business and in employment. Especially in the last 15 years, a wide variety of support has been given to female
entrepreneurs in our country. In this context, the support provided to women entrepreneurs has been examined in
detail.

Keywords: Women, Women Entrepreneurs, Entrepreneur Supports.
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OZET

Yoksul, belirli bir gelir seviyesinin altinda kalanlar i¢in kullanilan bir kavramdir. Giinlimiiz sosyal devletlerinin
onemli hedeflerinden birisi de gelir dagilimima miidahale ederek yoksul sayisini azaltmaktir. Yoksullugu azaltmak,
diger bir ifade ile gelir dagilimini yeniden diizenlemek i¢in devletin elinde bulunan en 6nemli araglar vergiler ve
kamu harcamalaridir.

Bu arastirma, Tiirkiye’de vergilerin yoksullugu azaltmak icin kullanimi konusunda toplumsal algty1 tespit etmek

amaciyla ylritiilmiistiir. Aragtirma, 6l¢egi tarafimdan hazirlanan bir anket seklinde Tiirkiye geneli i¢in yapilmustir.
Arastirmaya katilanlara gore yoksullugu azaltmak devletin en temel gorevlerindendir. Yoksullugu azaltmak i¢in
vergi muafiyet veya istisnalarinin kullanimi 6nemli bir ¢ogunluk tarafindan desteklenmektedir. Yoksullugun
azaltilmasi i¢in devletin artan oranli vergilemeye agirlik vermesi gerektigi, arastirmadan ¢ikan bir diger sonugtur.

Anahtar Kelimeler: Yoksulluk, Vergi politikalari, Vergi muafiyet ve istisnalari
The Relationship Between Poverty and Taxation: An Empirical Study

ABSTRACT

Poor is a concept used for those who are below a certain level of income.One of the important goals of today's
social states is to reduce the number of the poor by intervening in income distribution. The most important tools
available to the state to reduce poverty, or in other words to regulate income distribution, are taxes and public
expenditures.

This research is conducted in order to identify the social perceptions about the use of taxes to reduce poverty in
Turkey. The research is conducted in the form of a questionnaire prepared by me for the whole of Turkey.
According to the survey participants, reducing poverty is one of the main tasks of the state. The use of tax
exemptions to reduce poverty is supported by a significant majority. Another consequence of the research is that
the government should give increasing proportional taxation to reduce poverty.

Keywords: Poverty, Tax policies, Tax exemptions.
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OZET

Insan kaynaklar1 yonetimi, bir orgiitiin en degerli kaynag: olan insanim etkin bir sekilde kullanilabilmesi igin
gelistirilen stratejik tutarli ve biitiinciil bir yaklagimdir. Gerek kamu kurumlar1 gerek de 6zel isletmeler agisindan
degerlendirildiginde, orgiitler sahip oldugu insan kaynagi rakipleri karsisinda iistiinliik saglayacak stratejik bir
deger olarak goérmiis ve bu dogrultuda orgiit planlamasi ve politikalarina yon vermeye baslamiglardir. Bu
baglamda, IK islevlerinden olan insan kaynagimi bulma, se¢me, egitim ve gelistirme orgiitii basarrya tastyan ¢ok
kritik roller oynamaktadirlar. Bahsi gecen IK islevlerinin (bulma, segme, egitim ve gelistirme), bundan yillar 6nce
Osmanli Devleti’nde Enderun Mektebi ile etkin bir sekilde uygulandigint gérebilmekteyiz. Osmanli Devleti’nin
genis topraklarda hakimiyetini siirdiirebilmesinde 6nemli bir rol {istlenen Enderun Mektebi diinyanin ilk kamu
yonetimi okulu olarak nitelendirilmektedir. Enderun Mektebi Devletin ihtiyact dogrultusunda yetistirilecek
adaylarm; belirlenmesi, segilmesi, egitilmesi, gelistirilmesi ve stratejik makamlarda gorevlendirilmesi gibi
uygulamalar1 bundan yillar 6nce etkin bir sekilde yerine getirmistir. Bu ¢aligmanin amaci; donemi itibariyle essiz
bir yapiya sahip olan Enderun Mektebi uygulamalarmin, ¢agdas Insan Kaynaklar1 Yénetimi uygulamalari ile olan
benzerliklerini ortaya koymaktir. Bu ama¢ dogrultusunda; Enderun Mektebi hakkinda yazilmis olan literatiir
taranmis, amag ve énemi iizerinde durulmus, ortaya koyduklari politika ve yontemler bahsedilerek, ¢agdas insan
Kaynaklar1 Yonetimi ile sahip olduklar1 benzerlikler tespit edilmeye calisilmistir.

Anahtar Kelimeler: Bulma, Egitim ve Gelistirme, Enderun Mektebi, Insan Kaynaklar1 Yénetimi (IKY), Segme

An Aspect through Human Resources Management From the Past:
The Sights of Human Resources in Enderun School

ABSTRACT

Human Resources Management is a strategic, consistent and holistic approach which is the most valuable resource
for utilizing the person effectively for an organization. In this context the functions of Human Resources as
recruitment and selection, training and development play so much critical roles in achieving something. It may be
seen aforementioned all functions were practised effectively by Enderun School previously in Osmanli. Enderun
School, which played an important role in maintaining the dominance of the Ottoman over large territories, is
described as the world's first school of public administration. Enderun School has effectively implemented many
years ago applications such as the appointment, selection, training, development and appointment of the candidates
to be trained in the direction of the state needs. The main purpose of this study, reveal the similarities between
Enderun School practices and Human Resources Practices. In accordance with this purpose; literature written about
Enderun School was searched, aim and importance were emphasized and the policies and methods that put forth
were mentioned and tried to find similarities with contemporary HRM.

Key Words: Enderun School, Human Resources Management (HRM), recruitment, selection, training and
development

229



International EMI Entrepreneurship and Social Sciences Congress, 27-29 April 2018, Lefkosa

Osmanh Tarihi Kaynaklarinda Berath Kadinlar: Basbakanhk Osmanh
Arsiv Belgeleri Uzerine Bir Arastirma (185)

Prof. Dr. Enver AYDOGAN
Gazi University, FEAS
aydogan@gazi.edu.tr

Burc¢ak YAKIN
Gazi University, SBE
burcakyakin@gmail.com
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Bu caligsmanin amaci, Osmanli Devleti’nde kadinin ekonomik hayata katkisini berat ad1 verilen belgelerle ortaya
koymaktir. Bu baglamda berat sahibi olan kadinlarin incelenmesi ¢alismanin temel konusunu olusturmaktadir.
Beratlar, devletin en yiiksek makami olan vezirlikten, kiiciik bir makam olan kapicilik gorevine, devlete ait bir
isletmeden kiigilik bir toprak pargasinin tasarrufuna kadar her konuda tevcih olunan ve Osmanli sultanlarinca tek
tarafli olarak bahgedilen vesikalardir. Arastirmanin yontemi olarak Basbakanlik Osmanli arsiv belgelerinde basit
tarama yontemi ile ‘berat’, ‘kadin’, ‘hatun’ ve ‘hanim’ anahtar kelimeleri kullanilarak tiim fonlarda tarama
yapilmugtir. Tarama sonuglarina gore kadinlarin feraset, tevliyet, muafiyet, iltizam, timar, duagiiliik, tevcih ve tayin
beratt sahibi olduklari tespit edilmistir. Elde edilen veriler 1s1ginda Osmanli’da kadinlarin ekonomik hayata
katkisinin yadsinamayacak bir diizeyde oldugu tespit edilmistir.

Anahtar kelimeler: Berat, beratli kadinlar, kadin, Osmanli’da kadin

Women With Charter In Historical Sources Of The Ottoman Empire:
Research On Ottoman Archieves Of The Prime Ministry

ABSTRACT

The purpose of this study is to examine the contribution of women to the economic in the Ottoman State. In this
context, the investigation of the women who are the owner of berat constitutes the fundamental issue of the study.
Beratlar are the authorization certificates which are uniquely granted by the Ottoman Sultans. As a method of
research, the Prime Ministry Ottoman archive documents were examined in all the funds by using the simple
searching method, 'berat’, 'women', 'hatun' and 'hanim' keywords. According to the results of the survey, it has been
determined that charter of feraget, entailed estate, pirivilige, farming contracts, timar, duagiilik, confer and
appoinment that women have. In the light of the established data, it has been established that the contribution of
women in the economic cannot be neglected.

Keywords: Charter, women with charter, woman, woman in Ottoman
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OZET

Bugiiniin biiyiik isletme sahipleri diiniin girisimcileriydi. Her girisimcinin hikayesi birbirinden ¢ok farkli olsa da,
tiim girigimciler biiyiime yolunda benzer giicliiklerle karsilagmaktadir. Bu giicliiklerden bir tanesi de fikri miilkiyet
haklariin korunmasidir. Giinliimiiz diinyasinda fikri miilkiyet korumali inovasyon, kurumsal degerin ve ulusal
ekonomik biiylimenin temel itici giiclidiir. Bu nedenle de fikri miilkiyet haklarinin korunmasi girisimcilik
yolculugunun en 6nemli unsurlarindan bir tanesidir. Esasen fikri miilkiyet haklarinin korumasi fikri miilkiyetin
tiiriine gore degigsmektedir. Eger fikrinizin 6zgiin bir yazilim programina ihtiyaci var ise bu durumda fikriniz 5846
sayili Fikir ve Sanat Eserleri Kanunu hiikiimlerine gore korunur. Bu halde fikriniz eser niteligi kazandig1 andan
itibaren herhangi bir kuruma tescil edilmeden koruma saglanir. Eger fikriniz patent, faydali model, endiistriyel
tasarim vb. yenilik 6zellikleri tasiyorsa bu durumda Tiirk Patent ve Marka Kurumu'na tescil etmelisiniz. Sinai
miilkiyet haklar1 dedigimiz bu haklarda koruma tescil ile saglanir. Girisimcinin her fikri, anilan fikri miilkiyet
haklarindan birinin 6zelliklerini tagimayabilir ancak ticari hayatta sirdir ve bu sir yiiksek ekonomik deger igerebilir.
Iste girisimcinin basarisinin anahtart ticari sirlarinda olabilir. Ticari sir olarak ifade edilen bu bilgilerin korunmasi
gerekliligi, ticaretin ilk giinlerinden itibaren iizerinde durulan bir konu olmustur. Kanun koyucular ticari sirdaki
bilginin degerini esas alarak gizli bilgiyi koruma altina almiglardir. Bu korumanin hukuki gerekgeleri noktasinda
tarihsel siire¢ i¢inde farkli goriigler ve uygulamalar ortaya ¢ikmistir. Bazi hukuk sistemleri ticari sirlari, telif hakki,
marka, patent gibi 6zel hukuki diizenlemeler ile koruma yoluna gitmistir. Tiirk Hukukunda ticari sirlart 6zel olarak
koruyan genel hiikiimlerden bagimsiz bir diizenleme bulunmamaktadir. Bu ¢alismada Tiirk Hukukunda, ticari sir
kavrami ele alinarak bu kavrami koruyan Tiirk Ticaret Kanunu'ndaki haksiz rekabet hiikiimleri ele alinacaktir.

Anahtar Kelimeler: Girisimci, Ticari Sir, Tiirk Ticaret Kanunu Haks1z Rekabet Hiikiimleri.
The Concept of Trade Secret and Its Protection For Entrepreneurs

ABSTRACT

Big enterprises of today were yesterday’s entrepreneurs. Even if every entrepreneur has a different story, the
challenges that they face are similar. One of the challenge among others is the protection of intellectual property
rights. Innovation protected by intellectual property is the driving force of national economic development and
corporation values in today’s world. Therefore, protection of intellectual property rights becomes significant
element of entrepreneurship. In fact, the protection of intellectual property rights changes based on the type of
intellectual property. If your idea requires a unique software program, your idea will be under the protection of the
provisions of the Intellectual and Artistic Works Act No. 5846. In this case, protection is ensured as soon as your
idea has gained the status of intellectual or artistic work stipulated under the Act No. 5846 without being
registered to/by an institution. If your idea carries features of patent, utility model, industrial design and etc., then
you have to register with the Turkish Patent and Trademark Office. Regarding these rights that are referred as
Industrial property rights, protection is provided upon registration. Not an every piece idea of the entrepreneur may
bear the characteristics of one of the above-mentioned features of intellectual property rights, but it is still a
business-secret in commercial life and this secret may contain a high economic value. The key to the success for
the entrepreneur may lie in the trade secrets. The necessity of protecting these information defined as trade secrets,
has been an issue since the first days of trade. Lawmakers have taken the secret information under protection due
to the value of the knowledge. Different opinions and practices have emerged in the historical process regarding
justification of this protection. Some legal systems protect trade secrets through special legal acts like copyright,
trademark and patent. In Turkish Law, there is no special regulation other than general provisions that particularly
protect trade secrets. In this study, taking into consideration the concept of trade secret in Turkish Law, the unfair
competition provisions of the Turkish Commercial Code will be discussed.

Keywords: Entrepreneur, Trade Secret, The Unfair Competiton Provisions of Turkish Commercial Code.
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ABSTRACT

Today use of e-commerce is growing in all industries. Healthcare has one of the most complex ecosystems. The
efficient use of e-commerce in healthcare is expected to improve the outcomes positively for all related
stakeholders regarding patients and healthcare providers in healthcare. This unique field study evaluates the
approach of users to e-commerce in healthcare in four emerging countries; Turkey, Kingdom of Saudi Arabia,
United Arab Emirates, and Egypt. This research is also reflecting the expectations and views of users for the future
use of e-commerce in healthcare in those selected markets. Results indicate that e-commerce will grow in emerging
markets as long as these practices are strictly regulated and the existing challenges of trust, data privacy, ICT
infrastructure, financing, and supply chain management is improved.

Keywords: Healthcare E-commerce, Emerging Markets, Customer Insights, Regulations
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Tarihsel siire¢ boyunca toplumsal cinsiyetle ilgili denge hep kadmin aleyhinde gerg¢eklesmistir. Bununla beraber
kadmin kamusal alana ve emek piyasasina katilimi i¢in miicadelesi de artarak onem kazanmus belli basl
kazanimlar elde edilmistir. Gelismis iilkelerde kadinin isgiiciine katilim orani gelismekte olan iilkelere kiyasla
oldukga yiiksektir. Gelismekte olan iilkelerde ise kadina yonelik ekonomik siddet halen ¢dziimlenememis bir sorun
olarak durmaktadir. Bu ¢alismada amaglanan Tiirkiye ve Kuzey Kibris’ta kadinin ekonomideki yerini gesitli veriler
ve analizler esliginde ortaya koyup sorunun g¢éziimlenmesi igin gerekli ipuglarini toparlamaktir. Calisma ii¢
kistmdan olusmaktadir. Birinci kisimda ekonomik siddet konusu ele alinmaktadr. Tkinci kisimda kadimin Tiirkiye
Ekonomisi’ndeki yerini etraflica analiz edebilmek icin 20 makaleden olusan bir literatiir taramasi
gerceklestirilmektedir. Ugiincii ve son kisimda ise hedeflenen, Kuzey Kibris Ekonomisi’nde kadimin yerini Devlet
Planlama Orgiitii'nden derlenen verilerle analiz edip, diger ada devletleri (Giiney Kibris, Hong Kong, Singapur,
Malta) karsilagtirmaktir. Caligma bulgulart hem Tiirkiye hem de Kuzey Kibris’ta emek piyasasinda kadmin
hakkinin hala teslim edilmedigini ortaya koymaktadir. Elde edilen bulgular 1518inda, her daim ucuz isgiicii olarak
goriilen kadinin diisiik licret, sosyal giivenlikten yoksun olma, diisiik egitim, toplumsal cinsiyet anlayis1 ve ataerkil
zihniyet gibi ekonomik ve sosyal sorunlarla karsi karsiya oldugunu ortaya koymaktadir. Toplumsal cinsiyet
esitligini merkeze alan devlet politikalar1 uygulanmadik¢a bu konuda ¢6ziim olasilig1 da giderek azalmaktadir.

Anahtar Kelimeler: Toplumsal cinsiyet; emek; kadin; isgiicii; ekonomi
The Economic Visibility of Women in Turkey and Northern Cyprus

ABSTRACT

During the long history of humankind, the gender balance has been against to women. However, the struggle of
women for participating to the public space and labor market has become increasingly important and some valueble
gains towards gender equality has been achieved. In developed nations, the labor force participation rate of women
is quite higher than the developing nations if one compares. In developing nations, however the economic violence
against women is still an ongoing problem. In this study, our aim to analyze the situation of women in economies
of Turkey and Northern Cyprus. After the analysis, the purpose of study is to derive some hints for solution of the
inequality problem. Our study comprises three parts. In the first part, the economic violence has been discussed.
Secondly, a literature survey (including 20 published papers) has been conducted to analyze the situation of women
in Turkey’s economy. Lastly, in the third part, the data which is collected from state planning organization in North
Cyprus has been used to discuss the position of women in this small economy. Furthermore, the North Cyprus
findings has been compared with other small island economies such as South Cyprus, Hong Kong, Singapore, and
Malta. Our findings revealed that the gender inequality in labor force, is still an ongoing issue in both Turkey and
North Cyprus. The major economic and social problems in both nations (where women faces) could be listed as
low wage rate, lack of social security benefits, low education level, perceptions towards gender inequality, and
male dominated system. Since the government policies centering on gender equality are not implemented the
likelihood of a solution to this issue is gradually decreasing.

Key Words: Gender; labor; women; labor force; economics
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Bolgesel Kalkinma Kapsaminda Tunceli Ilinin Termal Turizmi
Potansiyelinin Degerlendirilmesi (189)
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OZET

Sanayilesme ve kentlesme sonucunda olusan ¢evre sorunlari, hava kirliligi, stres, mevsim degisiklikleri ve diinyada
yasanan ekonomik krizlerin yarattigi olumsuz sonuglar insan sagligimi da olumsuz yonde etkilemektedir. Bu
sebeple tedavi amagl seyahatler gegen siirede artarak nem kazanmustir. Diinya Saglik Orgiitii’niin “2000 Yilina
Kadar Herkes I¢in Saglik” ilkesini gelistirmeye caligmasi da saglik turizminin yayginlasmasima etken olan bir
unsurdur. Tirkiye’ de “Saglik Bakanhigiin 2013-2017 Stratejik Eylem Plani, 2010-2014 Stratejik Eylem Plani,
2023 Saglik Vizyonu ve 2023 Turizm Stratejisi ile Tiirkiye saglik turizmi doniigiim projeleri gercevesinde bu
pazarda cazibe merkezi olmay1 hedeflemektedir. Bu dogrultuda saglik turizminde son yillarda hizli bir yiikselis
goriilmektedir. Saglik turizmi, kisaca tedavi ve tatil amaci ile yapilan seyahatleri kapsamaktadir. Saglik turizminin
ana unsuru termal ve medikal merkezler olup; temel nedeni sagligi koruma ve iyilestirmedir. Saglik turizmi
potansiyeline sahip olan i{ilkeler ve bolgeler ise saglik turizmi sayesinde dnemli miktarda gelir elde etmektedir.
Bolgede yasayanlarin refahlarmin artmasi ise iilkenin ekonomik kalkinmasi ile dogrudan iligkilidir. Ancak her
bolge ekonomik kalkinmasini gergeklestirebilecek zengin {iretim faktorlerine sahip degildir. Bu konudaki
potansiyel dogrultusunda saglik turizmi, bolgesel kalkinmanin saglanmasinda ve bolgesel kaynaklarin etkin ve
verimli kullanmimi konusunda biiyiik bir dneme sahiptir. Ozellikle yeterli sermaye birikimine sahip olmayan
bdlgelerde mevcut kaynaklarm etkin bir sekilde degerlendirilmesi bolgesel kalkinmanin saglanmasi bakimindan
son derece 6nemlidir. Bu kapsamda saglik turizm potansiyelinin yeterli oranda kullanilamadig1 Tunceli ilini ele
alan bir ¢aligma ile saglik turizminin bolgenin kalkinmasimin saglanmasindaki énemi tizerinde durulacaktir.
Tunceli ilinde merkez ilge, Mazgirt, Nazimiye ve Piiliimiir ilgelerinde bilinen 4 kaplica ve igme kaynaklari
mevcuttur ancak konaklama, yeme-igme vb. hizmetlerin yetersizligi bolgenin saglik turizmi agisindan gelisimini
olumsuz etkilemektedir. Tunceli’de saglik turizminin gelisimi, bolgesel kalkinma agisindan da 6nemli bir firsattir.
Bu ¢aligmada saglik turizmi kapsaminda Tunceli’de bulunan kaplicalar ve igmeler incelenmis, bolgenin saglik
turizmi potansiyeli ortaya ¢ikarilarak bolgenin giiglii ve zayif yonleri, firsat ve tehditleri SWOT yontemi ile analiz
edilmistir. Analizler sonucunda &neriler sunularak bdlgenin saglik turizmi agisindan gelisimine katki saglanmasi
hedeflenmistir.

Anahtar kelimeler:Bolgesel Kalkinma, Saglik turizmi; Tunceli, SWOT Analizi

Evaluation Of Thermal Tourism Potential Of The Tuncel1 Area In The
Scope Of Regional Development

ABSTRACT

The environmental problems that arise as a result of industrialization and urbanization, air pollution, stress,
seasonal changes and the negative consequences caused by economic crises in the world are also affecting human
health in a negative way. For this reason, treatment travels have become increasingly important over time. The
World Health Organization's "Health for All Year 2000" development policy is also a factor that motivates the
expansion of health tourism. In the 2013-2017 Strategic Plan of the Ministry of Health, "the development of health
tourism" has been identified as a strategic objective.With strategic action plan for 2010-2014, 2023 and 2023
Reconstruction projects in health tourism, Turkey. In this direction, a rapid increase is seen in health tourism in
recent years. Health tourism, includes treatment and holiday travel. The main element of health tourism is thermal
and medical centers; Basic cause is protection and improvement of health. The countries and regions that have the
potential of health tourism have a significant amount of income thanks to the health tourism. The prosperity of the
people living in the region is directly related to the economic development of the country. However, each region
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does not have a rich production factor that can realize its economic development. In this potential direction, health
tourism has a great importance in ensuring regional development and efficient and efficient use of regional
resources. Especially in regions that do not have sufficient capital accumulation, effective resource allocation is
crucial in ensuring regional development. In this context, a study on the province of Tunceli where the health
tourism potential can not be used adequately will focus on the importance of the development of health tourism in
the region. Tunceli is 4 hot springs and drinking sources known in the districts of central, Mazgirt, Nazimiye and
Pulid districts. However, accommodation, eating and drinking, etc. The inadequacy of services negatively Affects
the development of the region in terms of health tourism. The development of health tourism in Tunceli importante
is also an opportunity in terms of regional development. In this study, the health tourism in Tunceli was examined
and the region's health tourism potential was revealed and the strengths and weaknesses, opportunities and threats
of the region were analyzed by SWOT method. As a result of the analyzes, it is aimed to contribute to the
development of health tourism in the Tunceli.

Keywords: Regional Development, Health tourism, Tunceli, SWOT
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Dijital Tarihin Tasarim Alanindaki Yeri ve Tiirkiye Ozelinde Tasarim
Tarihine Katkis1 (190)
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OZET

1994'te Mosaic Netscape ve Netscape Navigator gibi tarayicilarin gelistirilmesinden sonra, web biiyiik bir hizla
kiiresel bir bilgi agima doniigmiistiir. Doniisiime paralel olarak, arastirma kiitliphanelerinin, ¢evrimigi erisim i¢in
kataloglarii ve koleksiyonlarini gelistirmesi ve tiimiinii kullanima agmasiyla tarih kavrami da yavas yavas bir
degisim evresine girmeye baslamistir. Bu noktada yeni bir ¢aligma alaninin ortaya ¢iktig1 goriilmektedir. Dijital
tarih, bilgisayar, internet ag1 ve yazilim sistemlerinin yeni iletisim teknolojileri ile bir arada ¢aligmasi olarak ifade
edilmektedir. En genel anlamda, verinin toplandiktan sonra dijital bir platforma yazilim aracilifiyla aktarilip
gorsellestirilmesi olarak ifade de edilebilir. Kisacasi, bu alan, insanlarin ge¢miste tuttugu kayitlar1 teknoloji ile
iligkilendiren, tanimlayan, sorgulayan ve aciklama yapmak i¢in bu teknolojileri web veya mobil yazilim giiciinii
kullanarak ¢er¢eveleyen metodolojik bir yaklasimdir. Tasarim alant1 igin yeni olan bu konu, ilerleyen siiregte, cokca
ilgi gorecek gibi goziikkmektedir ¢linkii mimarlik ve tasarim tarihinin birgok dokunulmamis alanina hizmet
edebilecek niteliktedir. Dijital tarihin, merak edilen tarihi konularda, derinlemesine yapilan bir aragtirmayi saklayip
gorsellestirmeye de imkan tanimasi, Ozellikle Tiirkiye’de tasarim tarihinin eksiklerini doldurabilme ihtimali
acisindan biiyiik 6nem tagimaktadir.Bu ¢alisma, dijital tarihin tasarim alanindaki tiriinlerini ve Tirkiye 6zelindeki
tasarim tarihi ¢aligmalarmin bu alanda ortaya koyabilecegi arastirmalara zemin hazirlamayi amaglar. Ayni
zamanda calisma, Tirkiye’de tasarimin hangi alanindan destek alinarak dijital tarih ¢aligmalar1 yapilabilecegini,
hangi alandaki tasarimcilarin 6ne ¢ikabilecegini ve dijital tarih projelerine destek olacak dijitallestirme
calismalarinin ne zaman bagladigini da cevaplamakta ve kapsamaktadir.

Anahtar Kelimeler: Dijital Tarih, Tasarim Tarihi, Yeni Yaklasim, Teknoloji, Iletisim

Role and Contribution of Digital History to the History of Design Area

in Turkey
ABSTRACT

In 1994, after the development of browsers such as Mosaic Netscape and Netscape Navigator, the web has quickly
become a global information network. In parallel with the transformation, research libraries have begun to develop
into catalogs and collections for online access, and the concept of history has gradually begun to evolve into a
transformational environment. At this point, a new field of study appears to have emerged. Digital history is
expressed as a combination of computer, internet network and software systems with new communication
technologies. In the most general sense, it can be expressed as a visualization of the data after it has been collected
and transferred via a digital platform software. In short, it is a methodological approach that frames people's past
records using technology, web, or mobile software to correlate, identify, interrogate and comment on technology.
This topic, which is new to the field of design, appears to be of much interest in the future, because it can serve
many untouched areas of architecture and design history. Digital history carries great importance for its possibility
of filling in the gaps of design history in Turkey as it allows the preservation and visualization of a deep research
on issues which are left to wonder. This study, aims to provide a basis to the products of digital history in the area
of design and the research which emerge from the works in history of design in Turkey. At the same time this
study also answers and includes when the works of digitalization to support the digital history projects started,
which designers in which areas could come forward and which areas could be used as a basis to do digital history
research.

Key words: Digital History, Design History, New Approach, Technology, Communication
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Ahi Ve Mevlevi Birlikteligine Bir Ornek: Eregli (Konya) Seyh Sehabeddin
Siihreverdi (Seyh Bedrettin) Tiirbesi (191)
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OZET

Selcuklu déneminde kurulan Konya Eregli ilgesinde bulunan Siihreverdi (Seyh Bedrettin) tiirbesinden yola
cikilarak yapilan aragtirmalarda tlirbenin yanindaki zaviyenin ¢ok ilging 6zellikleri oldugu saptanmistir. Prof. Dr.
Beyhan Karamagarali, yaptig1 kazilar neticesinde Sithreverdi’ nin makami olmadigini, tiirbenin, Ahi teskilatinin
kurucularindan Seyh Sehabeddin ve kardesi Seyh Bedrettin’e ait olabilecegini belirtmistir. Bu baglamda; Seyh
Sehabeddin ve Bedrettin’in soyundan gelenler ile goriistiigiimiizde ellerinde bulunan toplam 20 adet fermandan
bahsetmislerdir. Bunlarin 18 adeti, ibrahim Hakki Konyali tarafindan alinms ve okunmustur. Geriye kalan
fermanlar ise hélen ailede olup zaviye yonetimi ve mal varliklariyla ilgilidir. Bu zaviyeyi digerlerinden ayiran en
biiytik 6zellik, Ahi teskilati mensuplar1 ile Mevlevi dergdhina mensup kisilerin bir arada yasamas: ve Tiirk
topraklari {izerindeki bilinen tek yer olmasidir. Aile mensuplarindan alinan bilgilere gore; Bektasilerin de bu
dergéhta yer aldig diistiniilmektedir. Mogollarin Ahi tegkilatina yaptigi zuliimlerden sonra Kirmani’nin kizi Fatma
Bact’nin esir diismesiyle Mogollar tarafindan Fatma Baci’ya nereye gitmek istedigi sorulmugtur. Fatma Baci ise
Eregli’de bulunan baba dostlar1 Sehabeddin ve Bedrettin’in yanina gitmek istedigini sdylemistir. Daha sonra
Eregli’ye gelen Fatma Baci burada Idris isimli biriyle evlendirilmistir. Bir bagka rivayete gore arastirmact - tarihgi
Hilmi Erel’den alinan bilgilere gore; Eflaki Dede, Mevlana’nin, Eregli’deki dostlarina gittigini sdyler.
Mevlana’nin o dénemde ugrayabilecegi tek yer, bahsi gegen zaviyedir. Bu dostlugun neticesinde Ahi ve
Mevlevilerin bir arada yasamis olabilecegi diisiintilmiistiir.

Anahtar Kelimeler: Ahi, Mevlevi, Seyh Sehabeddin, Konya Eregli, Zaviye.
An Example of Ahi and Mevlei Union: Eregli (Konya) Seyh

Sehabeddin Siihreverdi (Seyh Bedrettin) Tomb

ABSTRACT

It has been determining that the Zawiya which was located next to the Sithreverdi (Seyh Bedrettin) tomb, built in
the time of Selguklu in Konya Eregli, has many interesting characteristics. Professor Dr. Beyhan Karamagali
stated that the tomb is not actually the office of Suhreverdi; instead, it could belong to the founders of the Ahi
organization, Sheikh Sehabeddin and his brother Sheikh Bedrettin. In this purpose, as we had interviewed with the
descendants of Seyh Sehabeddin and Bedrettin, they have told us that they are holding twenty edicts. Eighteen of
them has been taking and read by Ibrahim Hakki Konyali. And the rest of edicts are still keeping by the family as
they are about the administration of Zawiya and property. The most characteristic future that separates this Zawiya
then others are the living of the Ahi members and Mevlevi dargah members together and is known as the only
place on the Turkish territory. According to information acquired from family members; the Bektasis were in this
dargah as well. After persecution those Mongolians conducted to Ahis, a question has been directed to sister
Fatma, daughter of Kirmani, that where she wanted to go. She has responded to this question as she wishes to go
friends of her father; Sahabettin and Bedrettin those living in Eregli. After she arrived at Eregli, she got married to
a man named Idris. According to another rumor and the information received from historian Hilmi Erel, the
grandfather Eflaki said that Mevlana visited his friends in Eregli, and only possible place that Mevlana could visit
in that time was the Zawiya which has been mentioned above. As the result of this friendship, it might be possible
that Ahis and Mevlevis lived together.

Key words: Ahi, Mevlevi, Sheikh Sehabeddin, Konya Eregli, Zawiya.
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How Crude Oil Prices Affect Diesel Prices In United States: An Empirical
Analysis Using Ardl Approach (192)
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ABSTRACT

In this research, an in-depth analysis was conducted on log-linear model in order to examine the relationship
between the crude oil and diesel prices. Generally, similar behavior may be observed between these variables. For
this purpose, unit root analysis was conducted on time series data of log-linear model to examine if the series are
stationary or non-stationary. The series also were analyzed using Engle-Granger Cointegration test to observe if
they were co-integrated, and share the common stochastic trend. Moreover, ARDL (Autoregressive distributed
lag) analysis was also conducted to examine the long-run relationship in this study. Monthly time series data
between April 1994 and October 2017 of US crude oil and diesel prices have been used in this analysis. Empirical
results clearly show that, the diesel and crude oil prices have the same trend and move in a similar way in time and
there is an evidence that long-run relationship also exist.

Keywords: crude oil, diesel, log-linear model, unit root, co-integration, ARDL
OZET

Bu aragtirmada, ham petrol ve dizel fiyatlar1 arasindaki iligkiyi incelemek icin log-dogrusal model iizerinde
derinlemesine bir analiz yapilmistir. Genel olarak, bu degiskenler arasinda benzer davramig gozlenebilir. Bu
amagcla, serilerin sabit veya duragan olup olmadigini incelemek icin log-dogrusal modelin zaman serisi verileri
iizerinde birim kdk analizi yapilmistir. Serilerin ayrica, birlikte entegre olup olmadiklarint gézlemlemek ve ortak
stokastik egilimi paylasip paylasmadiklarini anlamak i¢in Engle-Granger Esbiitiinlesme testi kullanilarak analiz
edilmiglerdir. Ayrica, bu g¢alismada uzun donemli iliskiyi incelemek igin ARDL (Dagitilmig gecikme ve
otoregresiv) analizi de yapilmistir. Bu analizde Nisan 1994 ve Ekim 2017 arasinda ABD ham petrol ve dizel
fiyatlar arasindaki aylik zaman serisi verileri kullanilmigtir. Ampirik sonuglar, dizel ve ham petrol fiyatlarinin
ayni egilime sahip oldugunu ve zaman iginde benzer sekilde hareket ettigini ve uzun vadeli iligkinin de var
olduguna dair bir kanit oldugunu agikga gostermektedir.

Anahtar Kelimeler: ham petrol, dizel, log-dogrusal model, birim kdk, es biitiinlesme, ARDL
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OZET

Adalet ve giiven, insanlik tarihi kadar eski dayanan kavramlardir. Bu kavramlarin orgiitler iizerinde etkilerinin
arastirllmasi ise yakin tarihlere dayanmaktadir. Orgiitsel adalet, drgiit yonetiminin karar ve uygulamalarinin
calisanlar tarafindan nasil algilandig: ile ilgili bir kavramdir. Orgiitlerde yiiriitiilen tiim faaliyetlerde (ise alim,
licretlendirme, performans degerleme, terfi etme, kariyer gelistirme, 6diillendirme, isten ¢ikarma gibi) hak edilen
veya hak edildigi diisiiniilen kazanimlarin adil bir sekilde dagitilmasi yani adaletin saglanmasi, zorlu ve karmasik
bir siirectir. Orgiitsel giiven ise drgiitte var olan kurallar, degerler, inanglar, algilar, duygular ve davranislardan
etkilenen ve orgiit ici iletisimin temellerini olusturan bir kavramdir. Isyerinde etkinligin saglanmasi igin yiiksek
giiven ortaminda ¢alismaya ihtiya¢ vardir. Adalet ve giiven kavramlari, orgiitlerde saglikli ¢alisma iligkilerinin
kurulabilmesinde ve orgiitsel hedeflere ulasabilmesinde 6nemli faktorler arasinda yer almaktadirlar. Bu ¢calismanin
amact, orgiitlerde calisanlarin adalet algilarinin drgiitsel gliven tizerindeki etkisini ortaya koymaktir. Arastirmanin
sahadan veri toplama asamasinda “Orgiitsel Adalet Olgegi” ve “Orgiitsel Giiven Olgegi” kullanilmistir. Bu
kapsamda Istanbul Avrupa yakasinda faaliyet gosteren dzel ve kamu banka ve hastane calisanlari arastirma
kapsamina alinmistir. Arastirmaya 199’u banka calisani, 201 hastane calisani olmak iizere toplam 400 kisi
katilmistir. Aragtirma sonuglarina gore, ¢alisanlarin adalet algilari ile 6rgiitsel giiven diizeyleri arasinda ayn1 yonlii
giiclii bir iligskinin oldugu saptanmistir (p<0,01). Arastirmaya katilan banka ve hastane ¢aliganlar: arasinda 6rgiitsel
adalet algilar1 ve orgiitsel giiven diizeyleri arasinda sektorel bir anlamli bir farklilik bulunamamistir (p>0,05). Diger
taraftan 6zel sektor ¢aliganlarmin kamu sektorii ¢aliganlarina gore, orgiitsel adalet diizeyleri arasinda istatistiksel
olarak anlamli bir farklilik bulunamamisken; toplam orgiitsel giiven diizeyinde (is arkadaslarina giiven harig),
isyeri ve yoOneticiye giiven alt boyutlarinda daha az giiven duyduklar1 saptanmistir (p<0,01). Ayrica, bayan
katilimeilarin, erkek katilimeilara gore toplam giiven diizeyinde ve i arkadaslarma giiven diizeyinde daha az
giivene sahip olduklart saptanmustir.

Anahtar Kelimeler: Orgiit, adalet, giiven, banka, hastane

An Analysis of the Effects of Organizational Justice Perceptions of
Employee on Organizational Confidence

ABSTRACT

Justice and trust are concepts that are as old as human history. The investigation of the effects of these concepts
on organizations is based on recent history. Organizational justice is a concept of how employees' decisions are
perceived by employees. It is a challenging and complex process to ensure fair distribution of justifiable or
justifiable gains in all activities carried out in organizations (such as recruitment, rewarding, performance appraisal,
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promotion, career development, rewarding, recruitment). Organizational trust is a concept influenced by the rules,
values, beliefs, perceptions, emotions and behaviors that exist in the organization and forms the basis of intra-
organizational communication. There is a need to work in a high confidence environment to ensure effectiveness
in the workplace. Justice and trust concepts are important factors in establishing healthy working relationships and
reaching organizational goals in organizations. The purpose of this study is to demonstrate the impact of the
perceptions of employees in organizations on organizational trust. "Organizational Justice Scale" and
"Organizational Trust Scale" were used in the data collection phase of the research. Within this scope, private and
public bank and hospital employees working in the vicinity of Istanbul Europe were included in the research. A
total of 400 people participated in the survey, including 199 bank employees and 201 hospital employees.
According to the results of the research, it was found that there is a strong correlation between employees' justice
perceptions and organizational trust levels (p <0,01). No significant difference was found between organizational
justice perceptions and organizational trust levels between bank and hospital employees participating in the
research (p> 0,05). On the other hand, there was no statistically significant difference in organizational justice
levels among public sector employees of the private sector; it was found that they had less confidence in the total
organizational trust level (except trust to business colleagues), workplace and manager trust dimensions (p <0,01).
It was also found that female participants had less confidence in total confidence levels than male participants and
confidence in colleagues.

Keywords: Organization, justice, trust, bank, hospital
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OZET

Son yillarda 6zel ve kamu sektorii ile paydas olarak {igilincii sektor ismiyle anilan sivil toplum kuruluslar1 (STK),
kiiresel yoksullukla miicadeleden arabuluculuga, perde arkasi diplomasiye; yeni kiiresel degerlerin
yayginlastirilmasindan, demokrasi ve insan haklari savunuculuguna; etkisi azalan ‘sosyal devlet’ anlayisinin
bosluklarin1 doldurmaktan kriz yonetimine kadar bircok farkli alanda faaliyetler yliriitmekte ve sorumluluklar
iistlenmektedirler. Diger yandan giiniimiiz STK’larin sayisal olarak artmasi, etki alanlarinin genislemesi ve
hiikmettikleri sermayelerde yasanan artig gibi nedenler, onlarin daha etkin yonetilmeleri gerekli olan 6rgiitler
konumuna getirmistir. Bu nedenle, STK’larin ¢esitli kisitlar1 ve diger orgiitlerden farkliliklar1 da dikkate alinarak
isletme veya kamu orgiitlerinde uygulanmis ve iyi sonuglar vermis olan yonetim felsefe ve uygulamalarina dahil
edilmesi ve adaptasyonu gerekmektedir. Bu agidan STK’larin yonetimi ve onlarda uygulanabilecek liderlik
modelleri arastirilmast gereken 6nemli bir konulardir. Buna karsin, “ortam ne olursa olsun, bazi liderlik tarzlar
daima etkilidir” goriisii dogru olmamakla birlikte; gerek kamu ve gerekse 6zel organizasyonlar i¢in iyi bir liderligin
gerekli oldugu, genel kabul gérmiis bir yaklagimdir. Klasik liderlik yaklasimlarin énemli bir kismi, 6zellikle
astlarin yalnizca liderin davranigina gére amaglar1 gerceklestirdikleri diisiincesinden dolayi giiniimiizde elestirilere
maruz kalmaktadirlar. Cilinkii hem lider hem de takipgilerin nitelikleri, olanaklar1 ve gevreleri artik degismistir. Bu
nedenle, bir liderin basar1 sanst, liderlik ilkelerinin tamamini uygulamasindan ziyade degisen kosullara dengeli bir
sekilde uyabilmesi ile miimkiin goriinmektedir. Kamu yonetiminin ve hizmetinin verimli ve etkili olabilmesi i¢in
insan odakli yaklasimin ciddi bir sekilde ele alinmasi ve degerlendirilmesi gerekmektedir. Ciinkii kamu
orgiitlerinde yasanan pek ¢ok sorunun temelinde bu érgiitlerin iyi yonetilmemesi yatmaktadir. Iyi yonetim ise iyi
bir liderle miimkiindiir. Degisimin hizli bir sekilde yasandig1 ve toplumun bilinglendigi giiniimiizde, kamuya baglh
kuruluslarin modern ydnetim anlayisini ortaya koyabilmeleri, insan odakli, etkilesimei ve yenilik¢i bir liderlik
anlayisini sahip olmalari ile miimkiindiir. Bu ¢aligmada yirmibirinci yilizyilda STK’larda meydana gelen degisme
ve gelismeler ile bunlarin yansimalari 6zetlenmis, STK larin etkili yonetebilmesi i¢in gereken liderlik alanlari ve
ozellikleri vurgulanmaya caligilmustir.

Anahtar Kelimeler: Sivil toplum kuruluglari, liderlik.

Leadership in Civil Society Organizations

ABSTRACT

In recent years, civil society organizations (CSO), which are known as private sector and public sector and third
sector as stakeholders, have been actively involved in the fight against global poverty, diplomacy behind the
scenes; the spreading of new global values, the advocacy of democracy and human rights; from fulfilling the gaps
of the 'welfare state' concept of declining influence to crisis management. On the other hand, today, the reasons
such as the increase of the number of CSO, the expansion of the influence areas of their and the increase in the
capital of their, have led them to must become manage more effective organizations. For this reason, it needs to be
incorporated and adapted to management philosophy and practices that have been implemented in the business or
public organizations and have given good results, taking into account the various constraints of CSO and their
differences from other organizations. In this respect, the management of CSO and the leadership models that can
be implemented there are important issues to be investigated. On the other hand, with the view that "no matter
what the condition, some leadership styles are always influential” is not correct; it is a generally accepted approach
that you need good leadership for both public and private organizations. A great deal of classical leadership
approaches are being criticized today, especially because they think that subordinates only fulfill their goals
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according to the behavior of the leader. Because the qualities, possibilities and circles of both the leader and the
followers have changed. For this reason, it seems possible that a leader's chances of success can be balanced against
the changing conditions rather than the full implementation of leadership principles. In order for public
administration and its services to be efficient and effective, a human-focused approach needs to be seriously
addressed and evaluated. Because, on the basis of many problems in public organizations, these organizations
aren’t well managed. Good management is possible with a good leader. Today, when the change is experienced
rapidly and the society becomes conscious, it is possible that the public associations can demonstrate the modern
management understanding by having a human-focused, interactive and innovative leadership understanding. This
study summarizes the changes and developments that took place in the twenty-first century and their reflections,
and emphasized the leadership areas and features necessary for effective management of CSO.

Keywords: Civil society organizations, leadership.
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OZET

Iyi, dogru ile kotii, yanhs gibi kavramlar1 inceleyen, degerler ve standartlar sistemi olarak tarif edilen etigin
pazarlama agisindan giderek daha fazla 6nem kazandigmi sOylenebilir. Tiiketici haklarmin ve tiiketici
memnuniyetinin énem kazandig: giinlimiiz diinyasinda igletmelerin pazarlama faaliyetlerinde etik ilkeleri rehber
edinmeleri, firmalarin uzun vadede kazanglar saglayacagi agiktir. Diger taraftan kiiresellesme ve rekabetin artmasi
ile kendi ¢ikarlarini 6ne ¢ikaran liretici ve pazarlamacilara karsilik tiiketicilerin de kendi ¢ikarlarint ve haklarini
korumasi da etik kavramiin 6nemini arttirmistir. Etik kavrami pazarlamanin birgok konusu ile birlikte,
isletmelerin tutundurma karmasi ¢ergevesinde yaptiklari reklamlarin kapsami ile de yakindan iligkilidir. Ciinkii
aldatic ve etik ilkelere uygun olmayan bir reklam, tiiketicilerin yanlig karar vermelerine neden olabilmektedir.
Bunun sonucunda memnuniyetsizlikler s6z konusu olabilmektedir. Giiniimiizde reklamlarin ulastigi biyiik
boyutlar da diisiiniiliirse, reklamlarin hazirlanmasinda etik ilkelere uyulmasi biiyiikk 6nem arz etmektedir. Bu
calismanin amaci; reklamlarin miisteriler tarafindan pazarlama etigi agisindan nasil degerlendirildiginin
saptanmasidir. Bu kapsamda Konya ili Beysehir ilcesinde yasayan memur, isci, esnaf ve dgrenciler arastirma
kapsamina alimmistir. Saha arastirmast kapsaminda tiiketicilere reklamlarin pazarlama etigi agisindan
degerlendirmelerine dair 18 maddeden olusan anket sorulart uygulanmustir. Arastirma sonuglarina gore,
katilimeilar reklamlara giivenmeye dayali yargilara daha ¢ok katildiklari; devaminda ise reklamlarin iiriinii ger¢ek
yiizliniin maniiple ettigi, aldatma amagh olduguna iliskin yargilara sahip olduklar1 saptanmistir. Evli katilimeilarin
ve memurlarin, sirasiyla bekar katilimcilara ve 6grencilere gore reklamlarda daha az etik davranildigina iliskin
yargilara sahip olduklari saptanmistir (p<0,01).

Anahtar Kelimeler: Reklam, pazarlama etigi, miisteri.

Analysis of Advertisements in terms of Marketing Ethics

ABSTRACT
It can be said that the ethnicity described as a system of values and standards, increasingly more important in terms
of marketing, examines concepts such as good, right, bad, and wrong. It is clear that in today's world, where
consumer rights and consumer satisfaction are important, firms should be guided by ethical principles in their
marketing activities, which will provide long-term gains for firms. On the other hand, the increase in globalization
and competition has increased the importance of ethics in protecting consumers' interests and rights against
producers and marketers who emphasize their own interests. The concept of ethics is closely related to the extent
to which advertisements are carried out within the context of entrepreneurship, along with many aspects of
marketing. Because an ad that is not in accordance with deceptive and ethical principles can cause consumers to
make wrong decisions. As a result, dissatisfaction can be a problem. If today's big dimensions of advertising are
considered, it is very important that ethical principles are adhered to in the preparation of advertisements. The
purpose of this study is to determine how the advertisements are evaluated in terms of the marketing ethics by the
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customers. In this context, civil servants, workers, artisans and students living in the Beysehir district of Konya
city were taken into the scope of the research. Within the scope of the field survey, a questionnaire consisting of
18 items was applied to evaluate the marketing ethics of advertisements to consumers. A total of 300 people
participated in the survey, 100 of them were civil servants working in public and private sectors, 99 were tradesmen
and 101 were students. According to the results of the research, participants were more likely to participate in
judgments based on trust in advertisements; it has been determined that the advertisements have the judgments
that the actual face of the product is manipulated and that it is intended to be deceived. It was found that married
participants and civil servants had judgments about the less ethical behavior of advertisements in relation to single
participants and students, respectively (p <0.01).

Keywords: Advertising, marketing ethics, customer.
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Inandiricilik &zelligi 6n planda tutulan, kisa ve nesir seklindeki halk anlatmalar1 olarak tamimlanan efsane
metinlerinde, insanoglunun yasamina ve duygularina dair izler bulmak miimkiindiir. Cesitli duygular1 igcinde
barindiran insanoglunun bu duygularindan bir tanesi korkudur. Korku, insanoglunun hem kagtig1 hem de iistiine
gitmeyi arzuladigr ikili bir duygu durumudur. Korku duygusunun insan iizerindeki tezahiirleri gesitlilik arz
etmektedir. Bu durumlarin igerisinde yer alan ve insanoglunun ruh diinyasinda etkili olan bir korku ¢esidi ise tigler,
iyi saatte olsunlar, disarserli vb. gibi ¢esitli adlarla anilan olaganiistii varliklara karsi duyulan korku hélleridir.

Islamiyet’ten 6nceki Tiirklerde samanlar araciligiyla kotii ruhlara karsi verilen miicadele, Islamiyet’le birlikte
cinciler, iifiiriikciiler araciliftyla atesten yaratildigina inanilan cinlerle miicadeleye déniismiistiir. Insanlar, cinlerin
de kendileriyle birlikte yasadigina, her an yanlarinda olabileceklerine inanirlar. Ayni zamanda cinlerin ailesi
olduguna, canlarinin yanabilecegine ve hatta kin giidebileceklerine inanildigindan cinlere zarar vermekten
kagmilmistir. Insanin bir cine gesitli sekillerde zarar verdiginde o cinin insana musallat olabilecegine, hastalik,
sakatlik vb. sikintilar getirebilecegine inamlmustir. Iste bu inanglar dogrultusunda da cin ¢arpmas: ad1 verilen
durumlar karsimiza ¢ikmustir. insanoglunun kendisi gibi gordiigii cinlere karsi1 yaptigi herhangi bir saygisizlikta
ceza olarak carpilabilecegi inancimi yansitan bu durumlarla efsane metinlerinde sik sik karsilagilmaktadir. Bu
durum da bizlere efsanelerin, insanoglunun cesitli yonlerini aktaran metinler oldugunu bir kez daha
gostermektedir.

Anahtar Kelimeler: Efsane, cinler, cin ¢garpmast.

Reflections of the Narratives Regarding Possession in the Anatolian
Legends

ABSTRACT

Itis possible to find traces of the life and feelings of human beings in legendary texts, which are described as short
and prose folk narratives held on the forerunner. One of these feelings of human beings who have various feelings
is fear. Fear is a dual emotion that human beings both crave and desire to go on. The manifestations of fear emanate
on the human variety. If there is a kind of fear that is in these situations and that is effective in the spirit world of
the human being, there are Three, In Good Time, disarserli etc. are the fear of the extraordinary beings that are
known by various names.

In the Turks before Islam, the struggle against evil spirits through shamans has become a struggle with the jinn
who are believed that they were created from fire in Islam via spiritualist, exorcist. People believe that demons can
be with them whenever they live with them. At the same time, it was avoided to harm the gins as it was believed
that they were family members of the genie, that their lives would burn, and that even kinship would be possible.
When a human being if it damage a jinn variety of forms, that person can be infested, illness, disability, etc. it was
believed that it could bring trouble.Here, in the direction of these beliefs, the situations that are called possession
came out. It is frequently encountered in legend texts that these beliefs reflect the belief that human beings can be
multiplied as punishment for any disrespectful act against jinn they see as themselves.

This once again shows us that the legends are texts that convey various aspects of humanity.

Key words: Legend, elves, possession.
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OZET

Bu caligmanin amaci iilkelere gore degisik hukuksal yapiya sahip Ticaret ve Sanayi Odasi personelinin
Tiirkiye’deki hukuksal yapisinin incelenerek, tabi olduklari hukuksal yapilarin derleme yontemi ile tespit
edilmesidir. Yapilan arastirma sonucunda Tiirkiye’de Ticaret ve Sanayi Odalarmin ii¢ tip hukuksal yapida personel
istihdam ettigi, oOrgiitsel yapist iginde Ozerk yapida ticaret sicili miidiirliikklerinin bulundugu, 6zliikk hakki
baglaminda odalarin istihdam ettigi personel arasindaki bu farkli hukuksal yapinin 6rgiitsel davranis agisindan
birgok farkliliklara neden olabilecegi tespit edilmistir. Aragtirmanin nicel ve nitel arastirma yontemlerinin ortaya
koyabilecegi somut sonuglar1 icermiyor olmasi, oneri ve tespitler agisindan énemli sinirlamalar getirmektedir. Bu
aragtirmanin, literatiirde ticaret ve sanayi odalarinin aragtirma konusu yapilmasindaki eksikligi ortaya koymasi,
orgiitsel davramis alaninda yapilacak c¢aligmalarin oda personelinin  hukuksal yapisinin gozetilerek
gerceklestirilmesinin onerilmesi agisindan literatiire katk: saglayacagi diisiiniilmektedir.

Anahtar Kelimeler:Ticaret Odasi, Sanayi Odasi, Hukuksal Yap1

Legal Structure of Chamber of Commerce and Industry Employees in
Turkey

ABSTRACT

The purpose of this study is to determine and research the legal structure of the Chambers of Commerce and
Industry employee which differ by countries in Turkey, those subject of governing law by the review method. As
a result of research carried out three types of legal structure of personnel employed by Chambers of Commerce
and Industry in Turkey, the commercial registry offices are located in the autonomous structure within the
organizational structure, that this different legal structure among the personnel employed by the rooms in the
context of the right of employee may cause many differences in terms of organizational behavior. The fact that the
research does not include the concrete results that quantitative and qualitative research methods can reveal has
important limitations in terms of suggestions and determinations. It is believed that this research will contribute to
the lack of research on chambers of commerce and industry in the literature, suggesting that researches to be carried
out in the field of organizational behavior by taking into account the legal structure of the chamber personnel.

Key Words:Chamber of Commerce, Chamber of Industry, Legal Structure
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OZET

Giiniimiizde toplumsal cinsiyet rollerindeki farkliliklar ve yansimalar1 pek ¢ok alanda oldugu gibi, girisimcilik
alaninda da yogun olarak yasanmaktadir. Toplum kadma ve erkege farkli o6zellikler, roller, sorumluluklar
yiiklemektedir. Bu farkliliklar ise kadin ve erkek davranislarini degistirmektedir. Dolayisiyla “cinsiyet” ve
“toplumsal cinsiyet” kavramlari {izerine yapilan arastirmalar da giin gectikce artmaktadir. Kadin ve erkegin
biyolojik ozellikleri bakimindan farkliliklari cinsiyet olarak adlandirilirken bununla birlikte kadin ve erkege
biyolojik anlaminin disinda sosyo-kiiltiirel bir anlam da yiiklenmektedir. Toplumsal cinsiyet kadin ve erkegin
toplumsal rol ve sorumluluklarina vurgu yaparak, toplumun bizi nasil algiladigi, nasil davranmamizi istedigi ve
bizden neler bekledigine iliskin ipuclart barindiran bir kavram olarak karsimiza c¢ikmaktadir (Zeybekoglu,
2012:123-124). Girisimcinin pek ¢ok tanimi bulunmaktadir. Certo ve digerlerine gére (1990: 10) girisimci, kendi
isletmesini kurma riskini iistlenen kisidir. Tarih boyunca “risk” girisimcilikle 6zdeslesen bir kavram olmustur.
Risk algilama ise yasamda karsilasilabilecek tehlike olasiliklart ve bu olasiliklarin sonuglarina karsi nasil bir yol
izlenmesi gerektiginin subjektif olarak degerlendirilmesidir (Yildirim, 2007: 13). Bu nedenlerle arastirmanin
amaci, girisimcilerin toplumsal cinsiyet rolleri ve risk algilar1 arasindaki iliskinin demografik degiskenlere gore
analiz edilmesidir.

Anahtar Kelimeler: Cinsiyet, Toplumsal Cinsiyet, Girigsimci, Risk, Risk algisi

Tendency to Take Risks in Entrepreneurship in The Context Of Gender
Roles

ABSTRACT

Differences in gender roles and their reflections are experienced to a high degree in the field of entrepreneurship
as in many other fields nowadays. Society places men and women different characteristics, roles and
responsibilities. These differences change the behavior of men and women. Thus, studies which are being made
on the concepts of "gender" and "social gender"” are increasing day by day. While biological differences of men
and women are called as gender, on the other hand a socio-cultural meaning except for biological meaning

is being placed on men and women too. Social gender emphasizes social role and responsibilities of men and
women and it appears as a concept which contain some cues regarding the following: how does society perceive
us and how does society want us to act and what does society expect from us (Zeybekoglu, 2012:123-124).
Entrepreneur has many definitions. According to Certo and others (1990:10), entrepreneur is the person who
undertakes the risk of establishing his own business. The concept of "risk" has been identified with
entrepreneurship throughout history. Risk perception is a subjective evaluation of possibilities of danger in life and
which way one should follow against the results of these possibilities (Yildirim, 2007:13). Due to these reasons
the aim of this study is to analyze the connection between social gender roles and risk perceptions of entrepreneurs
according to demographic factors.

Key Words: Gender, Social Gender, Entrepreneur, Risk, Risk Perception
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Stratejik Iletisim ve Milli Giivenlik Sinemas1 (199)
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OZET

Gilinlimiiz post modern enformasyon ¢aginda uluslararas: iligkiler alanindaki gelismeler ve diinyadaki ekonomik
ve politik iligkiler i¢inde giderek birbirine daha da bagimli hale gelmekte, gii¢ler dengesi askeri ve ekonomik
faktorlerle iligkiler ¢ok karmagik bir noktaya tasinmaktadir. Bunun sonucunda ise devletlerin dig politika
basliklarindan biri olarak uluslararast kamuoyu icinde diger iilkelerin vatandaslarini da hedefleyecek iletisim
stratejileri olusturmak ¢ok 6zel bir yer tutmaktadir.

Bu stratejiler icinde sinemanin kiiresel iktidar i¢in kullanilis bigimi 6zel bir 6nem tasir. Bir dizi yonetmenin
merkezde oldugu Hollywood Politik Sinemasinda, ABD’nin donemsel siyasi tavriyla es zamanli ilerleyen bir
program ¢ergevesinde, bu politikalar1 destekleyen ve besleyen sinemasal iiriinler siklikla karsimiza ¢ikmaktadir.

Stratejik iletisim agisindan bakinca ABD Pentagon ile Hollywood iliskisi devlet stratejisinin getirdigi politik ve
askeri hamlelerin gelisigiizel desteklenmesinden ¢ok daha fazlasini igerir. Bunun sonucunda ise Milli Giivenlik
Sinemas1 devletlerin dis politika basliklarindan biri olarak uluslararasi kamuoyu iginde diger {ilkelerin
vatandaslarini da hedefleyecek iletisim stratejileri olusturmak ¢ok 6zel bir yer tutmaktadir.

Anahtar Sozciikler: Stratejik Iletisim, kamu Diplomasisi, Enformatik Aglar, Milli Giivenlik Sinemasi

Strategic Communication and National Securtiy Cinema

ABSTRACT

In today’s post modern information age, developments in international relations and economic and political
relations in the world are becoming increasingly dependet on each other and the balance of power is moving to a
very complex point in relation to military and economic factors.

As aresult, 1t’s very special to create communication strategies that will also target the citizens of other countries
in the international public opinion as one of the foreign policy headings of the states.

Within these strategies, the way cinema is use for global power is of special importance. in Hollywood Political
Cinema where a number of directors are at the center, cinematic products that support and nurture these politics
are often confronted in a program thar comncides with the US’s periodic political attitude.

From the strategic communication point of wiew the US includes much more than the random support of political
and military moves brought by the Hollywood related state strategy with the Pentagon.

As a result national security film has a very special place in creating communication strategies that will also target
the citiziens of other countries within the international public opinion as one of the foreign policy headings of the
states.

Key Words: Strategic Communication. Public Diplomacy, Informatic Netwoworks, National Security Cinema
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OZET

Bu arastirma, Kuzey Kibris Tiirk Cumbhuriyeti (KKTC) Bankacilik Sektdriinde iist diizey yoneticilerin banka
calisanlarina yonelik olarak uyguladiklart mobbing davraniglarinin ise ve meslege yabancilagsma iizerine etkisinin
algilanmasi i¢in hazirlanmistir. Arastimada elde edilen veriler banka ¢aliganlarinin maruz kaldigi mobbing
davranislarinin mesleklerine kars1 yabancilagsmalar ile iligkilendirilmistir. Geligen ve globallesen diinyada, her
kiiltiirde ve sektdrde dnlemler alinmaya g¢alisilan “‘is yerinde psikolojik yildirma’’ bilinen adi ile ‘‘mobbing’’, her
alanda goriilebilmektedir. Calismada veri toplama aracit olarak miilakat teknigi kullanilmistir. Miilakatlar
esnasinda KKTC’de bulunan 21 bankanin 18’inden rastgele secilmis 40 calisan secilmistir. Caligma toplam 5
boliimden olusmus olup, arastirmanin birinci boliimiinde giris ve ¢aligmanin amaci yer almaktadir. Ikinci boliimde
konu ile ilgili detayli literatiir taramas1 bulunmaktadir. Ugiincii béliimde, arastimanin ydntemi, ¢alisma grubu ve
smirliliklar bélimii yer almaktadir. Dordiincii boliim arastirmanin bulgular i¢in ayrilmis olup, besinci boliimde
sonuglar yer almaktadir.

Anahtar Kelimeler: Mobbing, Catisma, Bankacilik Sektorii, Ise Yabancilasma, KKTC

A Study to Investigate Mobbing in TRNC Banking Sector and The Impact
of Alienation To Work

ABSTRACT

This research is prepared for perceiving the effect of mobbing behaviors applied by senior managers in banking
sector of the Turkish Republic of Northern Cyprus (TRNC) for bank employees on work and alienation of the
profession.The research data is related to the alienation of the mobbing behaviors that the bank employees are
exposed to. In our developing and globalizing world, every field can be seen as a “psychological intimidation at
work”, in another term, known as “mobbing” which is trying to take precautions in every culture and sector. The
interview technique was used as data collection tool in the study. During the interviews, 40 employees were
selected randomly from 18 banks in the TRNC. The study consists 5 chapters in total, the first part of the research
includes; introduction and the purpose of the study. In the second part, there is a literature review about the subject.
In the third part, the method of the research, the research group and the limitation parts are included. The fourth
part includes the findings and the fifth part contains the results of the research.

Keywords: Mobbing, Conflict, Banking Sector, Alienation to Work, TRNC
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Egitim ve Gelistirme Faaliyetlerinin Kisi-Cevre Uyumu ile Isten Ayrilma
Niyetine Etkileri: Bir Kamu Kurumunda Arastirma (201)
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Giimiighane University, FEAS
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Dr. Cihat ERBIL
Gazi University, FEAS
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OZET

Bu ¢aligmanin amac1 egitim ve gelistirme faaliyetlerinin kisi-¢cevre uyumu baglaminda kisi-6rgiit uyumuna, kisi-
is uyumuna ve isten ayrilma niyetine olan etkilerini ortaya koymaktir. Arastirmanin verileri Ankara’da faaliyet
gosteren bir kamu kurumunda ¢alisan toplam 123 kisiden elde edilmistir. Arastirmada Lee ve Bruvold (2003)’un
yedi maddelik egitim ve gelistirme 6l¢egi, Netemeyer vd.(1997) nin dort maddelik kisi-6rgiit uyumu 6lcegi, Brkich
vd.(2002)’nin dokuz maddelik kisi-is uyumu dl¢egi ve Kerry vd.(1999)’nin {i¢ maddelik isten ayrilma niyeti 6lcegi
kullanilmustir. Bu 6l¢eklerin gegerlilik ve giivenilirlik analizleri yapilmistir. Korelasyon ve hiyerarsik regresyon
analizleriyle degiskenler arasindaki iligkiler incelenmistir. Elde edilen sonuglara gore egitim ve gelistirme
faaliyetlerinin kisi-orgiit ve kisi-is uyumlarini anlamli ve pozitif, egitim ve gelistirme faaliyetlerinin isten ayrilma
niyetini anlamli ve negatif olarak etkiledigi bulunmustur.

Anahtar Kelimeler: Egitim ve Gelistirme Faaliyetleri, Kisi-Cevre Uyumu, Kisi-Orgiit Uyumu, Kisi-Is Uyumu,
Isten Ayrilma Niyeti

The Effects of Training and Development Actions on Person-Environment
Fit and Intention To Leave: A Study in a Public Organization

ABSTRACT

The purpose of this study is to examine the effects of training and development actions in the context of person-
environment fit on person-organization fit, person-job fit and intention to leave. Data were obtained from 123
employees working in a public organization in Ankara. Training and development is measured by Lee and Bruvold
(2003)’s seven item scale, person-organization fit is measured by Netemeyer et.al.(1997)’s four item scale, person-
job fit is measured by Brkich et.al.(2002)’s nine item scale and intention to leave is measured by Kerry
et.al.(1999)’s three item scale. Validity and reliability analyzes of these scales were conducted. The relations
between the variables are examined by correlation and hierarchical regression analysis. The results showed that
training and development actions affect person-organization and person-job fit both significantly and positively
and training and development actions affect intention to leave significantly and negatively.

Keywords: Training and Development, Person-Environment Fit, Person-Organization Fit, Person-Job Fit,
Intention to Leave
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Ulkemizde 1980 Yili Sonrasi Donemde Kit Gorev Zararlarimin Etkilerinin
Analizi (202)

Asst. Prof. Dr. Serdar SAHIN
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OZET

Gorev zarar1 kavrami, kamu sektorii tarafindan, kamu iktisadi tesebbiisleri yoluyla iiretilen mal ve hizmetlerin
fiyatlarina siyasi otorite tarafindan miidahale edilmesi ve/veya bu kuruluslara 6zel gorevler verilmesi sonucu
ortaya ¢ikan finansman agig1 ile s6z konusu a¢igin finansmani igin katlanilan maliyetleri ifade etmektedir.
Tiirkiye’de gorev zararina neden olan uygulamalar; tarimsal destekleme politikalarindan dogan gorev zararlari,
kamu bankalarinin faaliyetlerinden dogan gorev zararlari, alacaklardaki gecikmelerden dogan gorev zararlar
olarak tasnif edilebilecektir. Bu denli genis faaliyetleri ilgilendiren bir konu olan gorev zarar1 kavraminin sosyal
ve ekonomik sonuglari tizerinde titizlikle durulmasi gereken 6nemli bir konudur.

Caligmada, s6z konusu faktorler dogrultusunda ozellikle sosyal devlet anlayiginin benimsendigi ve bu yonde
sekillenen kamu kesimi faaliyetleri sonucu ortaya ¢ikan bir olgu olan goérev zararlari nedenleri ile birlikte
incelenmis olup, devlet tarafindan kamu hizmeti tiretmek ve ayn1 zamanda sosyal, kiiltiirel ve ekonomik gelismeyi
saglamak amaciyla kurulan KiT’lere yonelik bir politika aract olan gérev zararlarmin olusmasma neden
olanfaktorler ayrintilariyla degerlendirilmistir.

Sonug olarak, kamu kesimini gelecege yonelik bir yilikiimliliik altina sokan gorev zararlarinin azaltilmasi,
Tiirkiye’de biitge agiginin kapanmasi agisindan 6nemli bir etken olarak goriilmiistiir.

Anahtar Kelimeler: Kamusal Faaliyet, Kamu Iktisadi Tesebbiisii, Gérev Zarar

Analysis of Effects Of Pee Duty Losses After 1980 Period In Turkey

ABSTRACT

The concept of duty loss refers to the costs incurred by the public sector for the financing and the financing of such
open financing, which is the result of intervention by the political authority and / or the assignment of special duties
to the prices of goods and services produced through state economic enterprises.

Practices that cause duty losses in Turkey; duty losses arising from agricultural support policies, duty losses arising
from the activities of public banks, duty losses arising from delays in the debts. The social and economic
consequences of the concept of duty loss, which is a subject that is concerned with such a wide range of activities,
is an important issue that needs to be carefully considered.

In the study, in the direction of the mentioned factors, duty losses, which is a phenomenon arising due to the
activities of the public sector, which the social state concept is adopted and shaped in this direction, are examined
together with the reasons. Factors that lead to the creation of duty losses, a policy instrument for the KITs
established to produce public services by the state and to provide social, cultural and economic development at the
same time, have been evaluated in detail.

As a result, the reduction of duty losses, which is a debt to the future for the public sector, Seen as an important
factor in terms of closing the budget deficit in Turkey.

Keywords: Public activity, Public economic enterprise, Duty loss
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Kamu Biitce Acigimin Onlenmesine Yonelik Bir Uygulama Onerisi:
Topluluk Sigortasi (203)
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OZET

Istege bagl sigorta tiirii olarak adlandirilabilecek bir uygulama olan “Topluluk Sigortas1” gegmiste iilkemizde bir
stire uygulanmig ve daha sonra diizenlemeye son verilmistir. Topluluk sigortasinda, diger istege bagl sigorta
tirtinden farkli olarak sigortali ig kazalartyla meslek hastaliklari, hastalik, analik, malulliik yaslilik ve 6liim sigorta
kollarindan birine, birkagina veya hepsine tabi tutulabilmekteydi. Ancak, 01.10.2008 tarihinde yiiriirliige giren
5510 sayili Kanunla 506 sayili Kanun ile topluluk sigortasi uygulamasina son verilmistir.

Sosyal parafiskallerin ortaya ¢ikardig1 mali yiik igverenleri kayit dis1 is¢i caligtirmaya yonlendirebilmektedir ki bu
durumda kamu gelirleri gerek sosyal parafiskaller ve gerekse vergi gelirleri bakimindan zarara ugramaktadir. Bu
durum ortaya g¢ikardigi tiim sosyal, siyasi ve ekonomik olumsuzluklarin yani sira bir diger agidan da vergi
incelemelerinde karine olarak kullanilabilecek ¢alisan sayisinin belirlenmesin zorlastirmaktadir.

Calismada en azindan belirlenen bazi is kollarina yonelik olarak diizenlenecek bir topluluk sigortasi uygulamasi
kayit dis1 istihdamin 6niine gegilmesinde olumlu etkiler olusturmakla birlikte bir iiretim faktorii olarak vergi
incelemelerinde karine teskil edeceginden 6tiirii vergi kayip ve kagaginin 6nlenmesinde olumlu etkide bulunacagi
sonucuna ulasilmistir.

AnahtarKelimeler: Biitce A¢ig1, Parafiskal Gelirler, Topluluk Sigortasi

An Application For Prevention Of Public Budget Deficit: Community Insurance

ABSTRACT

The "Community Insurance", an application that can be called as an optional insurance type, has been implemented
in our country for some time in the past, and then the arrangement was terminated. In the case of the Community
insurance, unlike other types of insurance, the insured could be subject to one, several or all of the following types
of occupational accidents, occupational diseases, sickness, maternity, invalidity, old age and death insurance.
However, with the Law No. 5510, which came into effect on 01.10.2008, the application of the community
insurance was terminated.

The financial burden that social parafiscality emerge can lead employers to employ unregistered workers, in which
case public revenues are inevitably disrupted in terms of social parafiscalty and tax revenues. This situation can be
used as a presumption in tax examinations as well as all the social, political and economic problems that it reveals.
Because it makes it difficult to determine the number of employees.

The implementation of a collective insurance scheme to be arranged for at least some designated business lines in
the study will have positive effects in preventing unregistered employment. As a production factor, has been
reached as a result of which it will positively affect the prevention of tax losses and fugitives, since it will constitute
a presumption in tax examinations.

Keywords: Budget Deficit, Social Parafiscality, Community Insurance
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OZET

Mustafa Kemal pasa Birinci Diinya Savasi’nin son giinlerinde Istanbul siyasetiyle aktif bir sekilde ilgilenmeye
baslamustir. Ittihat ve Terakki Partisi iktidardan ayrilmasi iizerine gorevde bulundugu Suriye’den Sultan
Vahdettin’e arz edilmek iizere sifreli bir telgraf ¢ekmis ve yeni bir kabine kurmasini, kendisini de Harbiye
Nazirligina getirmesini dnermistir.

Mustafa Kemal Pasa Istanbul’a geldiginde kendisini politik miicadelenin icinde bulmustur. “Minber” gazetesini
bir propaganda vasitasi olarak kullanmustir. Yabanci gazeteci ve ltilaf Devletleri temsilcileriyle goriismeler de
bulunmugtur. Fakat O, miitareke déneminde Istanbul’da kaldig1 siirede istedigi politik mevkie ve politik
tesebbiisleriyle arzu ettigi Harbiye Nazirlig1 makamina higbir zaman gelememistir.

O dénemde ingilizlerin, Karadeniz ile ilgili hiikiimete vermis olduklar1 kesin uyar1 iizerine kurulan, 1X. Ordu
Miifettisligine genis yetkilerle Mustafa Kemal Pasa atanmistir. O’nun atanmasinda gerek kendi arkadaslar1 ve
gerekse donemin mevcut hiitkiimet mensuplarinin ciddi katkilari olmustur.

Caligmada, Mustafa Kemal Pasa’nin Istanbul’da kaldig1 alt1 aylik siire igerisinde Ahmet izzet Pasa ve ekibiyle
iktidara gelebilmek i¢in yaptig1 siyasi miicadele, arkadaslartyla yaptiklar kulisler, iktidar iiyeleriyle miinasebetleri,
yerli ve yabanci basinla iligkileri, Anadolu’ya gegme karari ve gorevlendirilmesi, Padigah ile goriismeleri ve
Samsun’a yola ¢ikisi incelenmeye ¢aligiimigtir.

AnahtarKelimeler: Istanbul, Samsun, Mustafa Kemal Pasa
The Way From Istanbul To Samsun With Mustafa Kemal Pasha
ABSTRACT

Mustafa Kemal Pasha began to have an interest in Istanbul politics in the last days of the First World War. “The
Party of Union and Progress” sent a coded telegram to Sultan Vahdettin from Syria, where he was on leave from
power, and suggested that he should establish a new cabinet and bring him to the Ministry of War.

When Mustafa Kemal Pasha arrived in Istanbul, he found himself in political struggle. He used "Minbar" as a
means of propaganda. He had also met with foreign journalists and representatives of the Entente States. On the
other hand, he wasn’t able to come to the position of the Minister of War, which he desired by his political positions
and political undertakings while he was staying in Istanbul during the truce period.

At that time, Mustafa Kemal Pasha was assigned to the 1X. Army Inspectorate which the British were settled on
the precise warnings they had given to the Black Sea, with wide authority. His friends and current government
members seriously contributed to his designation.

In this study, Mustafa Kemal Pasha's political struggle with Ahmet lzzet Pasha and his team to gain power,
friendship with his friends, relations with the ruling members, relations with the domestic and foreign press,
decision to move to Anatolia, negotiations with Samsun and the way out to Samsun within the six months of
Mustafa Kemal Pasha's stay in Istanbul were investigated.

Keywords: Istanbul, Samsun. Mustafa Kemal Pasha
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Mustafa Kemal Pasa’nin siyasetle aktif bir sekilde ugrasmaya baglamasi; Kurmay sinifina segilerek Harp
Akademisine girmesiyle baslar. Arkadaslar1 O’nun, okuldaki grubun lideri oldugunu sdylemektedir.

Bu dénem Osmanli Devleti’nde Mesruti idareye, her meseleyi ¢dzecek sihirli bir gii¢ ve sistem olarak bakiltyordu.
Kanun-1 Esasi’nin yeniden yiiriirliige konmas1 gen¢ Tiirk hareketlerinin ortak istekleriydi. Mustafa Kemal Pasa,
Harp Okulundan mezun olunca, goérev yaptig1 Sam’da “Vatan” isimli bir cemiyete katilmistir Ancak calismalari
istenilen diizeye ulagmayinca, Selanik’e kacak olarak giderek, Cemiyetin Selanik subesini kurmustur. Dolayisiyla
Mustafa Kemal, Selanik’te gizli teskilat kuran ilk kisi olmustur. Bu cemiyet daha sonra dagilmis, yerine Osmanli
Hiirriyet Cemiyeti kurulmus ve onun da ittihat ve terakki Cemiyeti ile birlesmesi iizerine Mustafa Kemal Pasa da
Selanik’e geldikten sonra ittihat ve Terakki Cemiyeti’ne girmistir.

Calismada; Mustafa Kemal Pasa’nin okul doneminden baslayarak ¢ikardiklari el yazmasi gazete, Suriye’de
yiiriittiigii gizli cemiyet calismalari, Selanik’te cemiyet subesi kurmasi, ittihat Terakki Cemiyeti'ne girmesi,
cemiyet icinde fikirlerin 6zgiirce sdylemesi, bu yiizden cemiyet yonetimi ile anlagsamamasi faaliyetlerine
bakilmigtr.

Sonug olarak; Mustafa Kemal Pasa’nin Anadolu’ya gegise kadarki siirede yaptig1 cemiyetgilik, edindigi tecriibe,
kurdugu dostluklar, Milli Miicadele’nin lideri olarak ¢aligmalarinda 6énemli katkilar saglamistir.

AnahtarKelimeler: Istanbul, Samsun, Mustafa Kemal Pasa

Mustafa Kemal Pasha and Sociologism
ABSTRACT

The beginning process when Mustafa Kemal Pasha actively involved in politics starts with his selection to Army
class and entering to the War Academy. His friends say that he is the leader of the school group. In this period, the
Ottoman Empire was viewed as a magical power and system to solve all matters. The re-enactment of Kanun-i
Esasi was a common request of young Turkish movements. When Mustafa Kemal Pasha graduated from the
Military Academy, he joined a cemetery named "Vatan" in Damascus where he served. However, when his work
did not reach the desired level, he went to Salonika as a fugitive and established the Thessaloniki branch of the
cemetery. Thus, Mustafa Kemal became the first person to establish a secret organization in Thessaloniki. This
society was later dispersed, instead of it the Ottoman Freedom Society was established, and when Mustafa Kemal
Pasha arrived in Thessaloniki on the merger with the Committee of Union and Progress, he entered the Committee
of Union and Progress.

In this research, Mustafa Kemal Pasha’s looking at the manuscript newspaper, the secret society which he carried
out in Syria, the establishment of a social branch in Thessaloniki, the entry of the Committee of Union and Progress,
the free speech of ideas within the society, and therefore the disagreement with community management were
investigated.

As a result; Mustafa Kemal Pasha's contributions to the Anatolian period, as a member of the society, the
experience he has gained, the friendships he has established, and the leadership of the National Struggle have made
significant contributions to the studies.

Keywords: Mustafa Kemal Pasha, manuscript newspaperSociologism
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OZET

Sosyal baskinlik insanlarin grup temelli sosyal hiyerarsi ve avantajli gruplarin dezavantajli gruplar tizerindeki
basatligini desteklemesi olarak tanimlanabilir. Toplum igerisinde, ataerkil toplum anlayis: tarafindan, toplumsal
cinsiyet roller acisindan kadinlar daha dezavantajli grup olarak konumlandiriimaktadir. Bu ¢alisma Sosyal
baskinlik yonelimi ile algilanan toplumsal cinsiyet rolleri arasindaki iliskiyi incelemeyi amaglamistir. Bu amag
dogrultusunda KKTC’de bulunan 6zel iiniversitede Psychology Departmentnde dgrenim goren, goniillii olarak
arastirmaya katilan 120 (63 kadin %75,6; 57 erkek %68,4) 6grenciye Toplumsal Cinsiyet Tutum 6lgegi, Toplumsal
Baskinlik Yonelimi Olgegi uygulanmustir. Arastirma verileri t-test ve ANOVA istatistiksel yontemleri ile analiz
edilmistir. Bu analiler sonucunda elde edilen bulgular erkeklerin Sosyal Baskinlik yonelimi kadinlara gére daha
yiiksek; kadin ve erkek iiniversite 6grencilerinin toplumsal cinsiyet rollerine yonelik farkli tutumlara sahip
olduklari; kadinlar daha esitlik¢i tutumlara sahipken, erkeklerin daha geleneksel tutumlara sahip oluklari
bulunmustur. Yasanilan yere gore toplumsal cinsiyet tutumlari farklilik gostermistir: sehirde yasayanlarin, kdyde
yasayanlara gore daha esitlik¢i toplumsal cinsiyet tutumlarina sahip oldugu bulunmustur. Esitlik¢i cinsiyet rolil
puanlart ve sosyal baskinlik puanlari arasinda negatif bir iligki bulunmustur. Egitim siiresi ve sosyal baskinlik
yonelimi karsilagtirilmasinda egitim siiresi arttikga, sosyal baskilik yonelimi azalmistir. Bu bulgular 15181nda
sosyal baskinlik arttik¢a, geleneksel toplumsal cinsiyet tutumlari da artmaktadir. Toplumsal cinsiyet rollerine
yonelik tutumlarin egitim ile degisebilecegini ve kadina yonelik toplumsal ataerkil baskilarin azaltilabilecegini bu
calisma ortaya koymaktadir.

Anahtar Kelimeler: Toplumsal Cinsiyet, Sosyal Baskinlik, Kadinin Konumu, Universite Ogrencileri, KKTC.

Woman’s Position According to Social Dominance Orientation and Gender
Perception of University Students

ABSTRACT

Social dominance can be defined as the promotion of people’s group-based social hierarchy and the dominance of
advantageous groups over disadvantaged groups. Within the society, women are positioned as more disadvantaged
groups in terms of gender roles by patriarchal society. This study aimed to investigate the relationship between the
social dominant orientation and perceived gender roles. For this purpose, 120 (63 female %75,6, 57 male %68,4)
students who participated in the research voluntarily participated in the psychology department of the private
university in TRNC and applied the Student Gender Attitude Scale and the Social Confidence Orientation Scale.
Research data were analyzed by t-test and ANOVA statistical methods. Findings obtained as a result of these
analyses show that the social dominance orientation of men is higher than that of women; female and male
university students have different attitudes towards gender roles; women have more egalitarian attitudes and men
have more traditional attitudes. Gender attitudes differed according to the experience: city dwellers were found to
have more egalitarian gender attitudes than village dwellers. A negative relationship was found between the scores
of the equal sex role and the social dominance scores. As the duration of training increased compared to the
duration of training and social dominance orientation, the direction of social dominance decreased. As social
dominance increases in these findings, traditional gender attitudes are also increasing. This study demonstrates
that attitudes towards gender roles can change with education and that social patriarchal pressures towards women
can be reduced.

Keywords: Gender, Social Dominance, Woman’s Position, University Students, TRNC.
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OZET

Giliniimiizde isletmeler mevcut bir rekabet ortaminda varliklarini devam ettirebilmek ve hatta daha ileriye
gidebilmek i¢in tstiinliik elde edebilme ¢abasi igerisindedirler. Bu sebeple son zamanlarda kalifiye elemanlara
olan ihtiyag giinden giine artmaktadir. Bu da meslek yiiksekokullarina olan ihtiyaci ve ilgiyi arttirmaktadir. Yapilan
aragtirmalar, mevcut is diinyasinda calisanlarin dortte {igiiniin 6n lisans diizeyinde egitimle yetistirilmesi
gerektigini ortaya koymaktadir. Bu kapsamda meslek yiiksekokullarinin amaci gerekli bilgi ve beceriye sahip,
endiistri, sanayi ve hizmet sektorlerinin rekabet giiclinii arttiracak ara kademe insan giiciinii yetistirmektir. Fakat
sadece mesleki yeterlilik bu durumu karsilamamakta ayn1 zamanda is sagligi ve is giivenligi acisindan da
ogrencilerin gerekli donanimlara sahip olmasi gerekmektedir. Meslek yiiksekokullari, sadece mesleki anlamda
Ogrenci yetistirmenin yansira bu 6grencileri is hayatina hazirlama noktasinda gerekli caligmalar1 da yapmalidir.
Bu olgudan hareketle 6rnek segilen Amasya Universityne bagli meslek yiiksekokullarinda 6grencilere anket
diizenlenmis ve bu anket sonuglart degerlendirilmistir. Meslek yiiksekokulu dgrencilerinin is saglig1 ve giivenligi
hakkindaki bilgileri incelenerek bu 6grencilerin yiiksekokul egitimleri boyunca is sagligt ve giivenligi ile ilgili
bilgilere ulasma diizeyleri arastirilmustir. Is sagligi ve giivenligi acisindan mesleki motivasyonu ile ilgili sonuglara
ulagilarak 6grencinin egitim aldig1 alanda is hayatina bakis acis1 is saghgi ve giivenligi penceresinden ankette
irdelenmistir. Yapilan bu ¢aligma meslek yiiksekokulu teknik programlar grencilerine uygulanmistir. Caligmada
uygulanan anket 20 sorudan olusmaktadir. Bu anket is saghigi ve giivenligi konusunda Meslek Yiiksekokulu
ogrencilerinin konuya yaklasimi {izerinedir. Anket 400 6grenci lizerinde yapilmistir. Bu ¢alisma sadece Amasya
Universityne bagli meslek yiiksekokullarinda yapilmis olup; tilkedeki biitiin meslek yiiksekokulu 6grencilerinin is
saglig1 ve giivenligi konusunda yeterli olabilme durumlarini gdsteren veriler icermektedir. Anket sonucunda
ogrenciler is saglig1 ve giivenligi dersinin gerekliligi hakkinda olumlu gézlemlerde bulunmuslardir. Ayn1 zamanda
igverenin ig saglig1 ve giivenligine 6nem vermesi, ig verimliligini ve kalitesini artiracag1 neredeyse biitiin 6grenciler
tarafindan kabul edilmektedir. Bu beklentiler dogrultusunda yapilacak ¢aligmalar iilke genelinde kalifiye eleman
yetistirme agisindan énemlidir.

Anahtar Kelimeler: is Sagilig1 ve Giivenligi, Egitim, Meslek Yiiksekokulu, Is Hayat1, Motivasyon

The Effectiveness Of Business Health And Safety Education In The
Vocational Schools And Effects On Business Life

ABSTRACT
Nowadays, enterprises are in an effort to be able to maintain their assets in an existing competitive environment

and to gain superiority to go even further. For this reason, the need for qualified personnel in recent times is
increasing day by day. This increases the need and interest of vocational colleges. Research shows that four
quarters of the employees in the current business world must be trained through associate degree education. In this
context, the aim of vocational colleges is to train intermediate level human power, which will increase the
competitive power of industry, industry and service sectors with necessary knowledge and skills. However, not
only can vocational qualification meet this situation, but also students need to have necessary equipment in terms
of occupational health and safety. VVocational colleges should do the necessary work at the point of preparing these
students for their business life, not only in terms of professional education but also in terms of professional
education. A survey was conducted at the vocational schools affiliated to Amasya University and the results of
these surveys were evaluated. VVocational school students' information about occupational health and safety was
investigated and their level of access to occupational health and safety information through college education was
investigated. The outcome of occupational motivation in terms of occupational health and safety was examined
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and the point of view of the student in the field of business education was examined in the questionnaire of
occupational health and safety window. This study has been applied to students of vocational technical schools.
The questionnaire used in the study consists of 20 questions. This questionnaire is about the subject approach of
Vocational School students on occupational health and safety. The survey was conducted on 400 students. This
study was carried out only at vocational schools belonging to Amasya University. all professions in the country
have data showing that high school students can be competent in occupational health and safety. As a result of the
survey, the students made positive observations about the necessity of the job health and safety course. At the same
time, employer's importance to occupational health and safety is recognized by almost all students who will
improve their work efficiency and quality. The work to be done in line with these expectations is important in
terms of raising qualified personnel throughout the country.

Key Words: Occupational Health and Safety, Vocational School, Business Life, Motivation
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OZET

Bu calisma Kuzey Kibris Tiirk Cumhuriyeti’ndeki bes ana belediye lizerinde etkinlik ve verimlilik analizlerini
Veri Zarflama ve Malmquist Toplam Faktor metotlar1 kullanarak 2004 — 2015 yillar1 arasinda inceler. Gelir ve
gider verilerine gore olusturulan c¢iktilara ve girdilere yonelik modellerin analizi sonucunda 6nemli bulgulara
ulagilmigtir. Aragtirma sonucunda elde edilen sonuglar 1s181nda, hizmet verdigi cografi alan niifus bakimindan
kiigiik 61¢cekte hizmet veren kirsal belediyelerin devletten yeterli kaynak alamadigi ve kendi biinyelerinde de yeterli
kaynak iiretemedigi goriilmektedir. Belediyelerin biiyiik bir ¢cogunlugunun kazandiklari etkinligi uzun siire
muhafaza edemedigi goriilmiistiir. Bu durum da belediyelerin etkinlik analizi yapmamalar1 nedeniyle ellerindeki
kaynaklarin tam olarak nereye dagilim gdsterdigini bilmemelerinden kaynaklandigi belirlenmistir. Ayrica,
belediyelerin tiimii veri zarflama analizine gore, Lefkosa ve Girne belediyeleri, “Malmquist Toplam Faktor
Verimliligi” yontemine gore Magusa ve Iskele Belediyeleri etkin ve verimli kaynak kullaniminin daha iyi bir
sekilde goreceli olarak gerceklestigi sonucuna ulagilmistir.

Anahtar Kelimeler: KKTC Yerel Yonetimler, Verimlilik, Etkinlik, Veri Zarflama Analizi, Malmquist Metodu

The Efficiency of The 5 Biggest Municipalities in TRNC: Evidence From a
Data Envelopment Analysis

ABSTRACT

This study empirically investigates efficiency and productivity of five main municipalities in the Turkish Republic
of Northern Cyprus by conducting Data Envelopment Analysis and Malmquist Total Factor methods between the
years 2004 and 2015.Significant findings were obtained by using output and input figures, which were constructed
according to income and expenditure data.Empirical results show that the municipalities do not have long term
sustainability in terms of performs and productivity. This situation may prove that municipalities do not effectively
use their own physical resources and human capital. The DEA results also confirm that Girne and Lefkosa are the
ones most effectively utilize their own resources whereas Malmquist analysis estimates show that Magusa and
Iskele municipalities are the most productive ones.

Keywords: TRNC Local Governments, Efficiency, productivity, Data Envelopment Analysis, Malmquist Method
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OZET

Kuzey Kibris Tiirk Cumhuriyeti (KKTC) iiniversitelerinde son yillarda hizli artig gosteren tiniversitelerin agilmasi
konusunda bilimsel bir galisma olmamasi nedeniyle, iilkenin demografik yapisinim *‘Orgiitsel Ekolojik Kurami’’na
uygunlugu artik tartigma konusu olmustur. Bu husus hem akademisyenlerin, hem de yasayan niifusun belirgin bir
bicimde dikkatini ¢ekmektedir. Bu alanda yazilmis fazla bir makale olmamasindan dolay1 Kuzey Kibris’ta artan
iiniversite sayisinin artig hiz1 bilimsel bir sekilde incelenememistir. Bu calisma igerisinde Kuzey Kibris yol agi,
Kuzey Kibris’da islenen suglar, toplam arag sayisi ve iilke niifusu incelenmistir. Elde edilen veriler 1s18inda Kuzey
Kibris’ta hizla agilan {iniversiteler iilke tasima kapasitesini asmaktadir. Bunun yaninda akademisyenlerle yapilan
roportajlarda bircok ¢6ziim Onerilerine ulagilmistir. Tiim bu bilgilere bu makale igerisinde ulasilabilmektedir.
Yontem olarak bu ¢aligma, tarihsel analiz, ikincil kaynak ve roportajlarla desteklenerek nitel bir ¢alisma seklinde
yapilmigtir.

Sonug olarak bu galisma, Kuzey Kibris’taki iiniversitelerin populasyon artigmin “‘Orgiitsel Ekolojik Kurami’’na
gore incelenmesini ve bu ¢alismanin akademik ve yonetsel sonuglarini sunmayt amaglamistir.

Anahtar Kelimeler: Kuzey Kibris, Universiteler, yol agi, Devlet Planlama Teskilati, Trafik Carpismalari,
YODAK, KKTC Egitim Bakanhig1, TC Elgiligi

Examination of The Effect of Universities in North Cyprus on Population
Carrying Capacity: Ecological Theory

ABSTRACT

Due to the lack of a scientific study about the rapid increase of universities in Norhern Cyprus in the recent years,
the conformity of the demographic structure of the country to the " Organizational Ecological Theory " has become
a subject of discussion. This aspect has attracted considerable attention to both the academicians and the living
population. Due to the lack of articles written on this subject, the rate of increase in the number of universities in
North Cyprus has not been studied scientifically. In this study,

Northern Cyprus road network, crimes committed in Northern Cyprus, total number of vehicles and country
population were examined. In the light of the obtained data, the universities that opened rapidly in Northern Cyprus
exceed the carrying capacity of the country. Besides, many solutions have been reached during the interviews with
the academicians. All this information can be found in this article. As a method, this study was conducted as a
qualitative study supported by historical analysis, secondary sources and interviews.

In conclusion, this study aimed to examine the increase of the universities in Northern Cyprus according to the
"Organizational Ecological Theory" and to present the academic and administrative results of this study.

Keywords: Northern Cyprus, Universities, Road Network, State Planning Organization, Traffic Accidents,
YODAK, TRNC Ministry of Education, Embassy of the Republic of Turkey
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OZET

Isletmelerin performansini etkileyen ¢ok sayida faktdriin oldugu yapilan arastirmalarm  bulgularinda
goriilmektedir. Bunlardan biri de isletmelerin insan kaynaklar1 uygulamalaridir. Arastirmalarda insan kaynaklari
uygulamalari ile performans arasinda iligki bulunmustur. Bu iligki insan kaynaklart uygulamalariin isletme
performansi iizerindeki etkisinin degerlendirilmesini 6nemli kilmaktadir. Bu g¢alismada isletme performansi
acisindan 6nemli olan insan kaynaklari uygulamalart onceliklendirilmeye caligilmistir. Calismada isletme
performansi inovasyon, finansal ve pazar pay1 agisindan arastirma konusu yapilmigtir. Caligmanin ilk agamasinda
isletmenin performansi agisindan inovasyon, finansal ve pazar pay1 boyutlarinin 6nemi ve agirliklar belirlenmistir.
Ikinci asamada ise arastirmanm yapildig1 isletme agisindan insan kaynaklari uygulamalari belirlenmistir.
Belirlenen insan kaynaklar1 uygulamalart ilgili literatiir baglaminda tasnif edilmistir. Caligmanin ii¢iincii
asamasinda insan kaynaklar1 uygulamalar1 igletme performansi boyutlarina goére degerlendirilmistir. Caligmada
Analitik Hiyerarsi Prosesi (Analytic Hierarchy Process) ve TOPSIS (Technique for Order Performance by
Similarity to Ideal Solution) teknigi kullanilmistir. Analitik Hiyerarsi Prosesi (AHP) isletme performansi
boyutlarinin ikili karsilastirmasti, agirliklarinin belirlenmesi ve tutarsizlik oraninin hesaplanmasinda kullanilmistir.
Calismada boyutlarmn ikili karsilagtirmasinda AHP ¢alismalarinda kullanilan 1-9 6lgegi kullanilmistir. TOPSIS
teknigi ile insan kaynaklar1 uygulamalarinin igletme performansi boyutlarina gore 6nceliklendirilmesi yapilmustir.
Insan kaynaklari uygulamalarinin performans boyutlarina gore degerlendirilmesinde Likert tipi besli dereceli dlgek
ile yapilmistir. Caligma hizmet sektoriinde faaliyet gosteren bir igletmede yapilmistir. Caligmanin verileri
arastirmada kullanilan AHP ve TOPSIS varsayimlarina uygun olarak gelistirilen formlar ile saglanmigtir.
Calismanin sonucunda igletme performans boyutlarinin agirliklar1 belirlenmistir. Bununla birlikte arastirmanin
yapildig1 isletmenin performans boyutlar1 agisindan Onemini belirleyen insan kaynaklari uygulamalarinin
siralamasida yapilmustir.

Anahtar Kelimeler: insan Kaynaklar1 Uygulamalari, Isletme Performansi, TOPSIS, AHP

Prioritizing Practices of Human Resources Management In Terms of
Company Performance

ABSTRACT

Due to research findings, there are many factors which affect companies' performance. One of them is human
resources practices of the companies. A connection between human resources practices and performance has been
found in the researches. This connection makes evaluation of human resources practices' effect on company
performance important. In this study human resources practices are tried to be prioritized. Company performance
has been made a resource subject in terms of innovation, economical aspect and market share in the study. In the
first stage of the study, importance and significance of innovation, economical aspect and market share aspect have
been determined in terms of company performance. In the second stage human resources practices have been
determined in terms of the company which the study is being made for. The determined human resources practices
have been classified in the context of related literature. In the third stage of the study, human resources practices
have been evaluated according to the aspects of company performance. Analytic Hierarchy Process and TOPSIS
(Technique for Order Performance by Similarity to Ideal Solution) techniques have been used in the study. Analytic
Hierarchy Process (AHP) has been used for paired comparison of aspects of company performance, determination
of significances and calculation of incoherence rate. 1-9 scale which is being used in AHP studies has been used
in the study for paired comparison of aspects. Prioritizing human resources practices according to company
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performance has been performed by TOPSIS technique. Evaluation of human resources practices according to
performance has been performed by using five point Likert scale. The study has been made at a company which
operates in service sector. Study data has been provided by forms which were developed in accordance with AHP
and TOPSIS assumptions that have been used in the study. Significances of aspects of company performance have
been determined at the end of the study. Besides serializing of human resources practices which determine the
significance of studied company in terms of performance aspects have been performed.

Key Words: Human Resources Practices, Company Performance, TOPSIS, AHP

261



International EMI Entrepreneurship and Social Sciences Congress, 27-29 April 2018, Lefkosa

Bazi Demografik Ozelliklerin Oz Bakim Giicii Uzerine Etkisi: Saghk
Yonetimi Ogrencileri Uzerine Bir Arastirma (211)

Prof. Dr. Abdullah SOYSAL

Kahramanmaras Siitgii Imam University, FEAS
asoysall@ksu.edu.tr

Ali GODE

Kahramanmaras Siitcii Imam University, FEAS
alig.sy31@gmail.com

OZET

Bu ¢alismanin amaci saglik yonetimi boliimiinde lisans egitimini siirdiirmekte olan dgrencilerin 6z bakim giicii
diizeylerini belirlemek ve bu diizeylerin bazi demografik verilere gore farklilik gdsterip gdstermedigini
incelemektir. Arastirma Kahramanmaras Siit¢ii Imam University Saglik Yénetimi Boliimii'nde lisans egitimini
stirdiirmekte olan 6grencilere uygulanmistir. Arastirmada 6rneklem sec¢imi yoluna gidilmemis biitiin 6grencilere
ulasilmak hedeflenmistir. 317 6grenci anketleri tam olarak yanitlamigtir. Arastirmada kullanilan 6z bakim giicii
6lcegi, Kaerney ve Fleischer tarafindan 1979 yilinda gelistirilmis ve 1993 yilinda Nahcivan tarafindan Tiirkce *ye
uyarlanmis olup 35 madden olugsmaktadir. Arastirmada elde edilen veriler SPSS 21.00 programi kullanilarak
degerlendirilmistir.Arastirma sonucunda O&grencilerin 6z bakim giicli puan ortalamasinin yiiksek oldugu
belirlenmistir. Arastirmada 6grencilerin babalarinin meslek durumu ile 6z bakim giicii arasinda istatistiksel olarak
anlamli bir fark oldugu gézlemlenmistir.

Anahtar kelimeler: Oz-bakim, Oz-bakim Giicii, Saglik Y&netimi Ogrencileri

Effects On Some Demographic Features On Occupational Power: A
Research On Health Management Students

ABSTRACT

The aim of this study is to determine the self-care power levels of undergraduate students in the health management
department and to examine whether these levels differ according to some demographic data. The research was
carried out in Kahramanmaras Siit¢ii Iimam University Health Management Department. It was aimed to reach all
the students who did not go through sample selection in the research. 317 student surveys responded fully. The
self-care measure used in the research was developed by Kaerney and Fleischer in 1979 and was adapted by
Turkish scientist Nahcivan in 1993 to 35 items. The data obtained in the study were evaluated using the SPSS
21.00 program. As a result of the research, it was determined that the average self-care power score average of the
students was high. It was observed that there was a statistically significant difference between the occupational
status of the fathers of the students and self-care power in the study.

Key words: Self-care, Self-care Power, Health management students
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OZET

Geleneksel maliyet yontemleri, rekabetin yogun olarak yasandigi giinlimiiz diinyasinda isletmelerin ihtiyaglarini
tam olarak karsilayamamaktadir. Bu durumun temel sebebi satis fiyatinin piyasa tarafindan belirlenmesi ve
isletmelerin etki edememesi olarak goriilmiistiir. Dolayisiyla isletmeler piyasada rekabet edebilmek i¢in maliyet
sistemlerini degistirmek ve stratejik bir maliyet yonetimi kullanmak zorunda kalmislardir. Hedef maliyet,
isletmenin amacladig1 kara ulasabilmek i¢in miisteri ihtiyaclarini karsilayan mamul veya hizmetin iiretiminde
ortaya cikacak en yiiksek maliyet olarak tanimlanmistir. Hedef maliyetleme, iiretimin tasarim asamasinda
baglamaktadir ve sistematik olarak iirliniin tamamlanmasia kadar gegen siirecte maliyetlerinin diisiiriilmesi
iizerine olusturulmus bir maliyet yonetim sistemidir.

Bu ¢alisgmada 1999- 2017 yillar1 arasinda hedef maliyetleme ile ilgili Tiirkiye’de yayinlanmis lisansiistii tezler
icerik analizi yontemi kullanilarak incelenmis ve donemler itibariyle bilim insanlarinin konuya olan egilimleri
tespit edilmeye ¢alisilmistir. Elde edilen bulgular 1sinda konu ile ilgili farkli sektérlerden birgok isletme tizerinde
arastirma gerceklestirilmis ve yontemin uygulanabilirligi test edilmistir.

Anahtar Kelimeler: Modern Maliyet Teknikleri, Hedef Maliyetleme, igerik Analizi.

A Content Analysis of Graduate Theses Published Between 1999 — 2017 in
Turkey About Target Costing

ABSTRACT

Traditional cost methods do not fully meet the needs of enterprises in today's world where competition is intense.
The main reason for this situation is the determination of the selling price by the market and the failure of the
enterprises to effect. Therefore, enterprises have had to change their cost systems and use a strategic cost
management to compete in the market. The target cost is defined as the highest cost that will be incurred in the
production of the product or service that meets the customer's needs in order to reach the profit aimed by the
enterprises. Target costing starts at the design phase of production and is a cost management system built on
systematically reducing costs over the course of product completion.

In this study, between 1999 and 2017 graduate thesis published in Turkey related to target costing were examined
using content analysis method and period trends in the subject, as scientists have tried to determine. In the course
of the findings, researches were conducted on several businesses from different sectors and the feasibility of the
method was tested.

Keywords: Modern Cost Techniques, Target Costing, Content Analysis
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OZET

Bagimsiz denetime tabi olup mali tablolarin1 Tiirkiye Finansal Raporlama Standartlarina (TFRS) gore
hazirlamayan sirketlerin 2018 yili itibariyle uygulayacaklar finansal raporlama ¢ergevesi belirlenmis ve Biiyiik ve
Orta Boy Isletmeler icin Finansal Raporlama Standardi (BOBI FRS) adiyla yaymlanmistir. Kavramsal cerceve
agisindan incelendiginde TFRS ve BOBI FRS’de biiyiik farkhiliklar bulunmamaktadir. Ancak ilgili bolimler
incelendiginde standartlar arasinda degiskenlik gosteren durumlar goriilmektedir. Bu degisikliklerden biri de
satiglarin maliyetleri hesaplanirken kullanilacak maliyet yontemlerinin farklilik géstermesidir. Tiirkiye Muhasebe
Standardi 2 — Stoklar standardinda doniistiirme maliyetleri hesaplanirken normal maliyet yonteminin kullanilmasi
onerilmektedir. Ancak déniistiirme maliyetlerinin agiklandigi BOBI FRS 6. Boliimde tam maliyet veya normal
maliyet yontemlerinden herhangi birinin kullanilabilir oldugu belirtilmistir.

Calismada Ornek gelir tablosu {izerinden gergeklestirilen satislarin maliyeti hesaplamalarinda 6ncelikle tam
maliyet yontemi kullanilarak sabit ve degisken genel iiretim giderlerinin tamami doniistiirme maliyetine dahil
edilmis, daha sonra normal maliyet yontemi kullanilarak sabit genel tiretim giderlerinin normal iiretim kapasitesi
esas alinarak doniistiirme maliyeti hesaplanmis ve satiglarin maliyeti tablosu ve gelir tablosu iizerindeki etkileri
tespit edilmistir.

Anahtar Kelimeler: BOBI FRS, Tam Maliyet Yéntemi, Normal Maliyet Yontemi, Déniistiirme Maliyeti

A Case Study on Evaluating the Cost of Sales in Terms of BOBI FRS
ABSTRACT

The financial reporting framework to be applied by 2018 is determined for companies that are independent auditors
and do not prepare their financial statements in accordance with International Financial Reporting Standards
(IFRS) and published in the name of Financial Reporting Standard for Large and Medium-sized Enterprises (FRS
for LMEs). When examined in terms of the conceptual framework, there are no significant differences in TFRS
and BOBI FRS. However, when the relevant sections are examined, there are some situations that vary between
the standards. One of these amendments is that the cost method to be used differs when calculating the costs of
sales. Turkey Accounting Standard 2 - Inventories When calculating the costs of conversion in the normal use of
the standard cost method is recommended. However, in the BOBI FRS Section 6 where the conversion costs are
explained, it is stated that either full cost or normal cost methods can be used.

In this study, all of the fixed and variable overhead costs are included in the conversion cost using the full cost
method in the cost calculations of sales carried out through the sample income table, then the conversion cost is
calculated based on the normal production capacity of the fixed overhead costs using the normal cost method and
then the cost of sales table and the effects on the income table have been determined.

Keywords: BOBI FRS, Full Cost Method, Normal Cost Method, Conversion Cost
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ABSTRACT

Foreign Language Examination is taken by candidates who aim to be accepted to graduade and PhD programs and
taken by general practitioners who try to have positions in government or private institutions.

The purpose of this study is to investigate the candidate academicians’ attitudes towards Foreign Language
Examination. Forty-two candidates participated in this study and the data were gathered through two open ended
questionnaires and analyzed by means of content analysis technique. The first questionnaire was designed to find
out the candidates’ general impressions about Foreign Language Exam and the second one was designed to learn
the factors affecting the candidates’ attitudes towards Foreign Language Examination.

Results of the study showed that candidate academicians have negative attitudes towards Foreign Language
Examination. Besides, the findings of the study revealed that some improvements related to content, style and
reliability and validty of the exam need to be done so as to make the exam more positive and practical for the
candidates.

Key words: Foreign Language Examination, attitude, candidate academician, content and style, realiability and

validty.
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OZET

Biitiin enstriiman egitimlerinde oldugu gibi ud egitiminde de teknik ¢ok Onemlidir. Bu arastirmanin amaci,
arastirmaci tarafindan gelistirilen Mizrap Hazirlamali Sag El Calim Teknigi’ nin ud egitiminde etkisinin olup
olmadigini incelemektir. Aragtirmaci bu pilot ¢aligmayla UD egitiminde icray1 kolaylagtirabilecek bir teknik
gelistirmeyi hedeflemistir. Bu amag¢ dogrultusunda bu pilot calisma gergeklestirilmistir. Arastirmada nitel
arastirma modeli olan eylem arastirma deseni kullanilmistir. Arastirmanin ¢alisma grubunu lisans diizeyinde ti¢ ud
Ogrencisi olusturmaktadir. Pilot ¢alisma sonrasinda Mizrap Hazirlamali Sag El Calim Teknigi’ nin ud icrasinda
calim kolayligi, yeterli ses elde etme ve ritmik tutarlilik yonlerinden Ogrencilere 6nemli katkist oldugu
gozlemlenmistir. Ayrica 6grencilerle yapilan gorlisme sonrasinda 6grenciler MHSECT’ nin kendilerine olumlu
yonde etki ettigine yonelik goriis bildirmislerdir. Konu ile ilgili yapilacak ilerideki ¢aligmalarda daha fazla kisi
sayisi ile planlanmig ¢aligmalara ihtiyag¢ oldugu diistiniilmektedir.

Anahtar Kelimeler: Ud, Ud egitimi, Ud Calim Teknigi, Mizrap Teknigi

A Pilot Study On the Effect of Right Hand Playing Tecnique with Plectrum

Preparation at Oud Education

ABSTRACT

Tecnique is very important at oud education like other instruments. The purpose of this study was to investigate
the effect of right hand playing tecnique with plectrum preparation at oud education. Researcher aimed to develop
a technique that can ease playing oud with this study. This study was carried out in the direction of this aim. Action
research that is a design of qualitative research method was used. Study sample was constituted with three
undergraduate students. It was observed after pilot study that “right hand playing tecnique with plectrum
preparation” contributed to students from the standpoint of “playing easily”, “enough voice volume” and “rhythmic
consistency”. Also students state positive expressions about MHSECT after this study. It’s believed to need more

studies which will be planned with more samples.

Keywords: Oud, Oud Education, Oud Playing Tecnique, Plectrum Tecnique
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OZET

Tiirkgeye “Koruma Sorumlulugu” olarak ¢evrilen R2P, 2005 yilindaki BM Diinya Zirvesi kararlarindan biri olan
“Responsibility to Protect” sartinin kisa adidir. R2P, ¢ercevesi BM bildirgesine gore 3 temasi1 bulunmaktadir:

1- Devletin birinci sorumlulugu vatandaslarini etnik temizlik, savas suglari, soykirim ve insanliga karst suglardan
korumaktir.

2- Koruma sorumlulugunu yerine getirmekte basarisiz olan devletlere karsi koruma sorumlulugu bulunmaktadir.
3- Halkin1 bu dort sugtan biri ya da bir kagina karsi koruyamayan ya da korumayan devletlerde yasanan krize BM
Sarti’nin ¢izdigi siirlar icinde uluslararasi toplum aninda ve etkili miidahalede bulunabilir. Soykirim ve kitlesel
kiyim durumunun siirekli hale gelmesi durumunda etkin miidahale yapilabilir.

2011 yilinda Suriye lideri Bessar Esad karsit1 gosterilerle baglayan i¢ savas ortamindan rejim ve muhaliflerin sert
catigmast 2014 yilinda etkinliklerine baslayan Irak Sam Islam Devleti (DAESH-ISID-ISIL) terdr drgiitiiniin iki
iilke topraklarinda hakimiyetini artirdiktan sonra ¢ok tarafli bir kaosa doniistii. ISID 6rgiitiiniin sadece Irak ve
Suriye’de degil diger Ortadogu iilkeleri ve batida da eylemler yapmasi ile ABD onciiliigiindeki Birlesik Ortak
Gorev Giicii (Koalisyon Kuvvetleri)-Dogal Kararlihk Harekat: baslamis ve ISID 2017 yilinda hakim oldugu
topraklarin neredeyse tamamini kaybederek i¢ savag ortami disina siiriiklenmistir. Suriye’de rejimin kaybettigi
giicii dengeleyecek bir muhalefet olugsmamasi ve Koalisyon’un ISID karsiti yerel odak olarak PYD/YPG &rgiitiinii
desteklemesi ile Suriye’nin kuzey bolgesinde PYD/YPG hakimiyeti olusmustur. Tiirkiye ve bolge iilkeleri, olusan
bu otonom yonetimin bolgede istikrarsizlifa neden olmasi, Tiirkiye nin simirinda giivenliksizlik olusturmasi ve
bolge halklarinin baskilanmasi nedeniyle orgiite kars inisiyatif olusturma egilimine girmistir. Tiirkiye’den destek
sekillerinin belirlenmesi ile PYD/YPG’nin PKK ile organik bir bagi oldugu da bu siirecte anlagilmistir. NATO ve
AB basta olmak iizere etkili birgok iilke ve kurulusta terér orgiitii olarak nitelenen PKK’nin de siiregte varligi
kanitlandiktan sonra Tiirkiye kendi topraklar ve vatandaslari ile bolgede teror faaliyetlerinden etkilenen insanlari
korumak tizere Suriye topraklarina iki harekat diizenlemistir. Bu harekatlarin uluslararas1 hukuk gergevesinde ve
bdlge topraklart ile insanlarinin huzuru i¢in yapildigi sdylemi bu ¢aligmada resmi sdylem, hukuki altyapi, harekat
plani, uluslararas: yaklasim gibi yonleri ile R2P’ye uygunlugu tartisilacak ve harekatin sonuglar1 bu gercevede
degerlendirilecektir.

Anahtar Kelimeler: Suriye, Tiirkiye, ISID, YPG/PYD/PKK, Miidahaleler

Turkey’s 2017-2017 Syrian Interventions in the Framework of R2p

ABSTRACT

Translated into Turkish as "Conservation Responsibility"”, R2P is the short name of the "Responsibility to Protect"
one of the UN World Summit resolutions in 2005. R2P has 3 contacts according to its framework UN declaration:
1. The state's primary responsibility is to protect its citizens from ethnic cleansing, war crimes, genocide and crimes
against humanity.

2. There is a responsibility to protect against the failing states to fulfill their conservation responsibilities.

3. Within the boundaries drawn by the UN Charter, which lives in states that can not protect or don’t protect their
people against one or more of these four crimes, the international community may be able to intervene promptly
and effectively. Effective intervention can be done if the genocide and massacre situation become permanent.

In 2011, The Civil war which started demonstrations against Syrian leader Bashar al-Assad turned into a
multilateral chaos after the terrorist organization of the Islamic State of Iraq and Levant (DAESH-ISID-ISIL),
which started its activities in 2014, had increased its dominance over the territories of the two countries (Iraq and
Syria). Within the DAESH’s terrorist attacks carried out not only Syria and Iraq but also other Middle-East
countries, The US-led Combined Joint Task Force-Operation Inherent Resolve (abb. CJTF-OIR) launched and the
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DAESH was exterminated in the civil war environment by losing almost all territory dominated in 2017. Because
there is no opposition to the regime's loss of power in Syria, and the Coalition's support for the PYD / YPG group
which link with PKK called a terrorist organization by NATO, EU and many other countries as a local focus
against DAESH, PYD / YPG dominated Syria's northern region. Turkey and countries of region tented to create
an initiative against this autonomous administrative due to resulting instability, occurring insecurity in Turkey’s
border and oppression of the people of the region. After proving presence of PKK in the region, Turkey performed
two military operation to Syrian northern region to protect the own country and region’s people that is affected
this terrorist organization’s actions. The rationale for these actions in the context of international law and the fact
that the territory of the region and its people are made for peace will be discussed in this study with respect to its
rhetoric, legal infrastructure, operational plan, international approach, and the results of the operation will be
evaluated in this framework.

Key Words: Syria, Turkey, DAESH, PYD / YPG/ PKK, Interventions
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OZET

Bu c¢alismada Basel Komitesi’nin Arap Ulkeleri ve diger yabanc iilke kararlar1 ve tecriibeleri dogrultusunda
hazirlanan banka yo6netim standartlarinin teorik cercevesi ortaya konulmaya c¢alisilmaktadir. Libya’daki ticari
bankalarda uygulanan esaslarinin belirlenmesi, zayif yonler, uygulanan politikalar ve programlar aciklanmaya
calisilmustir.

Calismada sayisal analitik metodu kullamlmustir. Ikincil kaynak olarak konuyla ortiisen Kitaplar, bilimsel
dergilerde yayinlanmis makaleler ve diger bilimsel kaynaklardan yararlanilmigtir. Libya bankalarinda yonetim
ilkelerinin nasil uygulandigi, standartlar ve ¢aligmada yer alan hipotezlerin dl¢limii i¢in konu ile ilgili anket
uygulanmigtir.

Anahtar Kelimeler: BankaY 6netim ilkeleri, ticari banka, muhasebe metodlari, Libya, Basel

The Application Of The Governance Principles In The Commercial Banks:
Case Of Libya

ABSTRACT

This study seeks to review the theoretical framework of governance and the standards of bank governance in
accordance with the Basel Committee's decisions and the experiences of some Arab and foreign countries in the
field of governance implementation, also measuring the compliance of Libyan commercial banks in applying the
governance standards, identifying weaknesses and proposing policies and programs that enhance governance
standards in the Libyan banking sector.

To achieve the objectives of the study the Quantitative analytical method is used, where data was collected from
secondary sources which include books, scientific references, the research published in scientific journals which
dealt with the subject of the study, as well as a questionnaire has been designed to achieve the goal of the study
which includes several axis related to the governance standards and guidelines in order to measure the extent to
which the Libyan commercial banks apply these standards, to be emptied and analyzed and to use the appropriate
statistical tests to verify the validity of the hypotheses of the study.

Keywords: Bank governance, commercial bank, accounting methods, Libya, Basel
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OZET

Glinliimiiz ¢alisma hayatinin 6zellikleri kadinlarin ¢aligma hayatina daha fazla katilmalarini olanakli kilmustir.
Kadinlarin ¢aligma hayati icerisinde yer almasi ekonomide kaynak kullanim oraninin artmasi ve dolayisiyla da
ekonomik biiyiimenin gergeklesmesi agisindan oldukc¢a Onemlidir. Ancak calisma hayati igerisinde kadin
istihdaminin hizla artmasi, kadinlarin kariyer gelisim hizi ile dogru orantili olmamistir. Kadinlarin kariyer
stireclerinin erkeklere gore ¢ok fazla gelisim gosterememesinin ¢ok ¢esitli nedenleri bulunmaktadir. Bu nedenler
arasinda iist diizey yoneticilerin, kadinlarin basta ailevi sorumluluklar olmak tizere baska sorumluluklarinin
oldugunu diisiinmelerinden de kaynaklanabilmektedir. Tiim bu nedenler Cam Tavan adi verilen bir yaklagimla
aciklanmaktadir. Gliniimiizde basta iilkemiz olmak iizere bir ¢ok iilkede de kadin istihdaminin saglandigi 6nemli
sektorlerden biri de bankacilik sektoriidiir. Bu ¢alisma da bankacilik sektoriinde istihdam eden kadinlarin Cam
Tavan sendromu analiz edilmistir. Analiz de Ordu bolgesinde galisan kadin bankacilarin Cam Tavan Sendromunun
incelenmistir.

Anahtar kelimeler: Kadm istihdam, Calisma Hayat1, Cam Tavan, Bankacilik.

Glass Ceiling Syndrome In Women Working At The Banking Industry:
The Example Of Ordu Province

ABSTRACT

The characteristics of today's working life have made it possible for women to participate more in the business
life. Participation of women in business life is of utmost importance in terms of increased use of resources in the
economy and economic growth. However, the rapid increase in female employment in the business life has not
been directly proportional to the rate of career development of women. There are a number of reasons why women's
career processes do not display much improvement when compared to men. Among these, there is the possibility
that senior executives may think that women have other responsibilities, especially family responsibilities. All
these reasons are explained with an approach called Glass Ceiling. Today, one of the important sectors which
provides employment of women in many countries, mainly in our country, is the banking sector. In this study, the
Glass Ceiling syndrome of women employed in the banking sector has been analyzed. In the analysis, the Glass
Ceiling Syndrome in the women working in the banking sector in Ordu region has been examined.

Keywords: Women's Employment, Business Life, Glass Ceiling, Banking.

270


mailto:denizyildiz@odu.edu.tr
mailto:atakanbuyukbostanci@odu.edu.tr

International EMI Entrepreneurship and Social Sciences Congress, 27-29 April 2018, Lefkosa

KKTC Bankacilik Sektoriinde Mobbing Ve Ise Yabancilasma Uzerine
Etkisi (219)

Olgun TOPALCIK
Lefke Avrupa University
olgun.topalcik@gmail.com

Assoc. Prof. Dr. Veclal GUNDUZ
Akdeniz Karpaz University, SBE
veclal.gulay@akun.edu.tr

OZET

Bu arastirma, Kuzey Kibris Tiirk Cumbhuriyeti (KKTC) Bankacilik Sektoriinde iist diizey yoneticilerin banka
calisanlarina yonelik olarak uyguladiklart mobbing davranislarinin ige ve meslege yabancilagma iizerine etkisinin
algilanmasi i¢in hazirlanmistir. Arastimada elde edilen veriler banka ¢alisanlarinin maruz kaldi§i mobbing
davranislarinin mesleklerine karsi yabancilagmalari ile iligkilendirilmistir. Gelisen ve globallesen diinyada, her
kiiltiirde ve sektdrde dnlemler alinmaya galisilan “‘is yerinde psikolojik yildirma’’ bilinen ad1 ile ‘“‘mobbing’’, her
alanda goriilebilmektedir. Calismada veri toplama aract olarak miilakat teknigi kullanilmustir. Miilakatlar
esnasinda KKTC’de bulunan 21 bankanin 18’inden rastgele segilmis 40 ¢alisan segilmistir. Calisma toplam 5
boliimden olusmus olup, arastirmanin birinci boliimiinde giris ve ¢alismanin amaci yer almaktadir. Tkinci boliimde
konu ile ilgili detayli literatiir taramas1 bulunmaktadir. Ugiincii bliimde, arastimanin yéntemi, ¢alisma grubu ve
siirliliklar bolimii yer almaktadir. Dordiincii boliim aragtirmanin bulgulari i¢in ayrilmig olup, besinci boliimde
sonuglar yer almaktadir.

Anahtar Kelimeler: Mobbing, Catisma, Bankacilik Sektorii, Ise Yabancilasma, KKTC

A Study to Investigate Mobbing in TRNC Banking Sector and The Impact of Alienation
To Work

ABSTRACT

This research is prepared for perceiving the effect of mobbing behaviors applied by senior managers in banking
sector of the Turkish Republic of Northern Cyprus (TRNC) for bank employees on work and alienation of the
profession.The research data is related to the alienation of the mobbing behaviors that the bank employees are
exposed to. In our developing and globalizing world, every field can be seen as a “psychological intimidation at
work”, in another term, known as “mobbing” which is trying to take precautions in every culture and sector. The
interview technique was used as data collection tool in the study. During the interviews, 40 employees were
selected randomly from 18 banks in the TRNC. The study consists 5 chapters in total, the first part of the research
includes; introduction and the purpose of the study. In the second part, there is a literature review about the subject.
In the third part, the method of the research, the research group and the limitation parts are included. The fourth
part includes the findings and the fifth part contains the results of the research.

Keywords: Mobbing, Conflict, Banking Sector, Alienation to Work, TRNC
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OZET

Gecmisten giiniimiize insanin gelisiminde egitim yapilarinin biiyiik 6nemi bulunmaktadir. Egitim yapilarinin,
cevresel faktorlerin, egitim ortamiin ¢ocugun yasami boyunca onu dogrudan veya dolayli olarak etkiledigi
bilinmektedir. Giiniimiizde halen bir¢ok ilk 6gretim okulunda, klasik dersliklerde ve ¢ocuklara uygun olmayan
mekanlarda egitim verilmeye devam etmektedir. Bu durum egitimcilerin egitme ve 6grencilerin ise egitilme,
o0grenme kapasitelerini etkilemektedir. Buna bagl olarakta ¢ocuklarin egitim hayatlarina basladiklar ilkdgretim
kurumlarindaki mekanlarin, mekanlarda kullanilan elemanlarin ergonomik kriterlere, antropometrik verilere
uygun olarak tasarlanmasi bir gerekliliktir. Bu noktadan hariketle, bu ¢alismada ilkégretim okullarinda yer alan
donanimlarin ve sinif boyutlarinin ¢ocuklara ait antropometrik verilere uygun olarak, yapilip, yapilmadigini ortaya
¢ikarmak ve bu tir diizenlemelerin, g¢ocuklarin ruhsal, fiziksel gelisimindeki ©onemine dikkat ¢ekmek
amaglanmaktadir. Arastirma kapsamina, Kuzey Kibris Tiirk Cumhuriyetinin, batisinda yeni ilge olmus olan ve
hizl1 bir sekilde gelismekte olan Lefke ilgesinde konumlanan alt1 ilkokul alinmistir. Cocuklarin yas gruplarina bagl
olarak, antropometrik 6l¢iilere uygunluguna gore mekanlarin degerlendirilmesi yapilmistir. Sonug olarak ise,
tasarim asamasinda, ilkdgretim yapilarmin kullanicilarimi diistinerek tasarlanmasinin bir gereklilik oldugu, bu
birimlerin doniistiirilmiis mekanlardan olusturulmamasi, yas gruplarmna, fiziksel, antropometrik verilere gore
diizenlenmesi gerektigi ortaya ¢ikmustir.

Anahtar Kelimeler: Ergonomi, {Ikdgretim Okullar1, Antropometri, Lefke
Ergonomic Evaluation of Primary School Buildings; Primary School Buildings of Lefke

ABSTRACT

Educational buildings has played an important role in human development from past to present. It is known that
educational buildings and environmental factors directly or indirectly influence children’s lives. Today, in many
primary schools, children receive education in classic classes and spaces that are unsuitable for them. This situation
not only affects the educating capacity of the teachers but also the learning capacity of students. In this respect, the
spaces in primary schools, which the children start their education, and the elements used in spaces should be
designed in compliance with ergonomic criteria and anthropometric data. From this point forth, the aim of this
study is to reveal whether the equipments in primary schools and class sizes are constructed in compliance with
child-oriented anthropometric data and, to draw attention on importance of such arrangements on children’s mental
and physical development. The scope of the research includes six primary schools located in Lefke, which is a new
district in the West of Turkish Republic of Northern Cyprus and developing very rapidly. The evaluation of the
spaces is made based on the compliance between the ages of children and anthropometric measurements. The
results have shown that in the design process, it is necessary to construct primary school buildings by taking the
users into consideration and that these units should not be created from converted spaces and should be designed
based on age groups, and physical and anthropometric data.

Keywords: Ergonomics, Primary Schools, Anthropometry, Lefke
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OZET

Kibris Adasi lizerindeki tek devletin parcalari olarak yagamakta olan Tiirk ve Rum toplumlari, Akdeniz’deki gii¢lii
bir etkinlik miicadelesi ¢ergevesinde karsi karsiya gelmis ve yasanan sert ¢atigma ortami garantor devletlerden biri
olan Tiirkiye’nin askeri miidahalesi ile sonuglanmistir. Uzun siire¢li ve hedefleri daginik olan diizensiz harbin
bitmesi Tiirk Silahli Kuvvetlerinin diizenli harp unsurunu devreye sokmasi ile miimkiin olabilmistir. Bu
miidahalenin ardindan yasanan siyasi siireler "uluslararasi iliskilerde reel politika, hukuka aykirilik, hakkaniyete
aykirilik ve ¢ifte standart" gibi terimlerle nitelendirilebilecek bir diizlemde gitmistir.

Bir¢ok yerde yasanan ¢atigmalarin diinya baris1 ve giivenligi i¢in tehdit olarak degerlendirilmis ve “insani felaket”
olarak nitelendirilmigtir. Bu goriisler bircok akademisyen ve siyasetgide s6z konusu gatisma ortamlarinin
uluslararasi hukuk g¢er¢evesinde tartisilmasinin bir anlami kalmadigi fikrini olusturmustur. Mesru kabul edilen
nedenlerle, i¢ ya da uluslararasi hukuku ihmal, hatta gerekirse ihlal edilebilir géren bu anlayisin neticesinde
gergeklesen miidahalelerle ¢atigmalarin bir kismi son bulmus bir kismi ise diisiik yogunluga gegmistir.

Tiim bunlara kargin Tiirkiye'nin Kibris Barig Harekati ve Kuzey Kibris Tiirk Cumhuriyeti'nin bagimsizlik ilani
uluslararasi camiada ciddi tartigmalara neden olmustur. Hem Barig Harekati hem de bagimsizlik ilani, hukuki,
ahlaki ve siyasi birgok hakli gerekceye sahip olmasina ragmen uluslararasi toplum tarafindan kabul gormemistir.
Bu calismada amag, Kibris meselesini, hukuk ve hakkaniyet yoniinden mukayese etmektir. ilk asamada
Tiirkiye nin Kibris miidahalesi 6ncesinde adadaki ¢atisma ortaminin “baris1 koruma prensibi” ile tartigilabilecek
bir stirece ne kadar izin verdigi ve “adil bar1g” ortami i¢in giindeme getirilen yol haritalar1 incelenecektir. Ardindan
ozellikle 11 Eyliil saldirilarinin ardindan uluslararasi iliskiler disiplininde ¢okga incelenir hale gelen "Hakl1 Savag"
(Just War Theory) teorisi ¢ergevesinde tartisilacak ve bu prensiplere uygun olup olmadigi degerlendirilecektir.
Anahtar Kelimeler: Savas, Kibris Barig Harekati, Kuzey Kibris Tiirk Cumhuriyeti

The War to End A War: Cyprus Peace Operation

ABSTRACT

The Turkish and Greek communities who live as part of a single state on the island of Cyprus, have came face to
face in the framework of a strong hegemony struggle in the Mediterranean and this environment of harsh conflict
has resulted by military intervention of Turkey as a guarantor states. Finalizing of the irregular war, with long
process and disorganized targets, has been possible with the implementation of the regular war element of the
Turkish Armed Forces. The political processes that followed this intervention went on a line that could be described
as “real politics in international relations, contravention of law, equality of right and double standard”.

The conflicts that have taken place in many places have been considered as a threat to world peace and security
and also as "human catastrophe". These opinions constituted the idea that there is no point in discussing the conflict
situations in international law within the academicians and politicians. The actual interventions as a consequence
of the understanding within internal or international law negligence, or even violation if it is necessary, for
legitimate reasons, finalize some of the conflicts and transform some of them to low intensity.

Despite all this, Turkey's Cyprus Peace Operation and the declaration of independence of Turkish Republic of
Northern Cyprus has caused serious debate in the international community. Both the Peace Operation and the
declaration of independence have not been accepted by the international community, although they have many
legal, moral and political justifications.
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The aim in this study is to compare the Cyprus issue in terms of law and equity. In the first phase of the study, it
will be examined how the conflict environment before the intervention, in the island allows for a process that can
be discussed with the principle of “peacekeeping” and the roadmap for the "just peace" environment. Later on, it
will be discussed in the context of the “Just War Theory”, which has been examined extensively in the discipline
of international relations, especially after the attacks of September 11, and it will be evaluated whether these
principles are appropriate.

Key Words: War, Cyprus Peace Operation, Turkish Republic of Northern Cyprus
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OZET

Postmodern toplum olarak adlandiralan glinliimiiz caginda beden s6zciigii asil gonderenini yitirmistir. Artik “beden
kavrami1” hem bir mit’e hem de siirekli denetlenen ve doniistiiriilen bir olguya isaret ederek, gostergeler ve
gosterenler spekiilasyonu siirecine girmistir. Beden, kapitalist ekonominin tek amact olan para kazanmanin bir
araci olarak medya tarafindan yeniden iiretilerek var olus baglamindan kopartilmis; ekonomi politik bir anlam
kazandirilmistir. Beden artik birincil gosterilenini degil, siirekli yeniden iiretilen bagka bir baglamda ortaya ¢gikan
anlamin gostereni olmustur. Her seyi metalastiran postmodern kapitalizm, o6zellikle kadimn bedenini de
metalagtirmig, igini bosaltmis ve gostergeler pazarinda (kitle iletisim ortaminda) dalgalanmaya birakmustir.
Ekonomi politik zihniyet kadin bedeni algisini yeniden {ireterek fetis ¢agrisim yapan bir anlama biirlindliirmiistiir.

Bu ¢alisma, Ferdinand Saussure, Charles Pierce, Roland Barthes ve Jean Baudrillard’in yapisalci, gostergebilim
ve simiilasyon yaklagimlar1 temelinde, post kapitalist toplumda, 6zellikle kadin bedenin medyada ekonomi politik
kullanimin1 ve gegirmis oldugu evrimi ele almaktadir. Calismada giincel toplumsal pratiklerden rastgele alinan
orneklemler tiimden gelim ve nitel bir yontemle yorumlanacaktir.

Anahtar kelimeler:Kadin bedeni, bedenin metalastirilmasi, beden fetisizmi, beden ekonomi politigi.

Political Economy and Fetishism of Women's Body Presented in the Media

ABSTRACT

In today's age, which is called postmodern society, the body word has lost its original sender. Now the "body
concept" has entered into the process of speculation and demonstrators speculation, pointing to both a myth and a
constantly controlled and transformed phenomenon. The body was reproduced by the media as a means of
monetizing the sole aim of the capitalist economy, being cut off from the context of existence; the economy has
gained a political meaning. The body is no longer the primary manifestation, but a manifestation of the meaning
that emerges in another context that is constantly reproduced. Postmodern capitalism, which commodifies
everything, has commodified the female body in particular, emptied the interior and left it floating in the market
of signs (mass media). The political political mentality of economics makes a fetish-associating meaning by
reproducing the female body perception.

This paper examines the political political use and evolution of post-capitalist society, especially the female body,
on the basis of structuralist, semiotics and simulation approaches of Ferdinand Saussure, Charles Pierce, Roland
Barthes and Jean Baudrillard. The samples taken randomly from current social practices in the study will be
interpreted in a totally guided and qualitative way.

Key words: Female body, commaodification of body, body fetishism, bodily economy politics.
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Medyanin Giizellik insasindaki islevi (223)

Assoc. Prof. Dr. Ali CAN
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OZET

Giizellik” konusu tarihin her doneminde oldugu gibi tam da giintimiizde tekrardan ¢ok biiyiik bir dneme sahip
olmustur.“Gtizellik, sadece bir zevk meselesi anlaminda her bireyin farkli cevaplandirdig1 sekliyle goreceli
degildir. Giizellik giiclii bir sekilde belirleyici giiclin toplumsal etkilerinin somut insasina maruz kalmistir. Dis
goriiniis, giyim, viicut bakimi, makyaj, karizma, etkili olma- giizellik. insanlar giiniimiizde bat1 kiiltiirii
cergevesinde bakimli ve giizel olmak ve bedenleri iginde mutlu ve 6zgiiveni yiiksek hissetmek istemektedirler. Bu
baglamda medya igerikleriyle ve yayn politikalariyla birey ve toplum un giinliik pratiklerinde insan
aligkanliklarimin doniistiiriilmesinde 6nemli bir rol oynamaktadir. Birey ve toplum yasam bigimini belirlemekte,
algilarin1 yonlendirmektedir. Giizellik kavraminin i¢ini medya doldurmakta ve bunu bireylere asilamaktadir. Bu
konuda izleyicilere adeta pasif bir rol vermektedir. Giizellik siirekli yeniden iiretilmekte ve buna baglh olarak
ozellikle kadinlar1 harekete gecirmektedir. Bu ¢aligma medyanin ideal giizellik insasindaki roliinii literatiir
taramast1 yapilarak ortaya koymay1 amaglamaktadir.

Anahtar kelimeler: Giizellik insasi, medyanin giizeli, giizellik kiiltiiri, moda, yasam bigimi.

The Beauty-Based Function of the Media

ABSTRACT

Beauty "has a very big appeal right now, just as it is in every period of history." Beauty is not relative to each
individual's answer in the sense of merely a matter of taste. Beauty is strongly exposed to the concrete construction
of social influences of decisive power. Appearance, clothing, body-care, make-up, charisma, ineffectiveness.
Today, people want to be well-groomed and beautiful in the context of western culture and feel happy and confident
in their bodies. In this context, media content and publishing policies play an important role in the transformation
of human habits in the everyday practice of individuals and society. The individual and society determine the way
of life and direct their perceptions. The concept of beauty is filling the media and overcoming it to individuals. It
gives the audience a passive role in this regard. Beauty is constantly being reproduced and, depending on it,
especially activates women. This study aims to reveal the role of the media in constructing the ideal beauty by
making a literature search.

Key words: Beauty construction, the media is beautiful, beauty culture, fashion, lifestyle.
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Bireysel Emeklilik Sistemine Katihm Kararim Etkileyen Faktorler:
Zonguldak Ornegi (224)

Inst. Nihan CABA
Biilent Ecevit University, DHS.
nihanch@gmail.com

OZET

Bireysel Emeklilik Sistemi (BES); bireylerin emeklilik igin diizenli olarak tasarruf etmelerini saglayan gelecege
odakli bir yatirim sistemidir. Son yillarda oldukga ilgi ¢eken bu sistem, uzun vadeli olmasi yoniiyle siklikla
tartigilan bir yatirim tiiriidiir. Bu sistem ile kisilere emeklilik sonrasinda da bireysel emeklilik maagi 6denmektedir.
Ulkemizde de oldukga yaygin bir hizmet agina sahip olan sistem, devlet emekliligine bir alternatif olarak gelisimini
stirdiirmektedir. Bu gelisim dikkate alindiginda, bireylerin sisteme katilmalarini saglayan etkenler arastirilmasi
gereken konular arasindadir. Bu ¢aligmanin amaci, bireysel emeklilik sistemine katilim kararini etkileyen faktorleri
arastirmaktir. Bu amagla Zonguldak ili ve ilgelerinde bireysel emeklilik sistemine dahil olan 324 kisiye anket
uygulanmistir. Yapilan anketin ardindan ¢alismanin desteklenmesi amaciyla 12 kisiyle yiiz yiize goriismeler
gerceklestirilmis ve kisilerin Sosyal Giivenlik Sistemi ve Bireysel Emeklilik Sistemi ile ilgili egilimleri
Ol¢iilmiistiir. Gergeklesen analizler araciligiyla sisteme dahil olan kisilerin tercihlerinde devlet katkisi, diizenli
tasarruf, emeklilikte ikinci gelir ve gliven faktorlerinin etkili oldugu tespit edilmistir.

Anahtar Kelimeler: Bireysel Emeklilik Sistemi (BES), Tasarruf, Sosyal Giivenlik Sistemi, Zonguldak.

Factors Affecting the Decision to Participate in the Individual Pension
System: The Case of Zonguldak

ABSTRACT

Individual Pension System (PPS); focused investment system that enables individuals to save on a regular basis
for retirement. This system, which has attracted considerable attention in recent years, is a type of investment that
is often discussed to be long-term. With this system, individuals are paid an individual pension benefit after
retirement. The system, which has a very widespread service network in our country, continues to develop as an
alternative to state retirement. Taking this development into consideration, the factors that enable individuals to
participate in the system are among the issues that need to be investigated. The purpose of this study is to
investigate the factors that influence the decision to participate in the individual pension system.For this purpose,
a questionnaire was applied to 324 individuals included in the individual pension system in Zonguldak province
and districts. After the survey, face-to-face interviews with 12 people were conducted to support the study and the
tendencies of the people regarding the Social Security System and the Individual Pension System have been
measured. It has been found through the analyses that state contributions, regular savings, second income in
pension and trust factors are influential in the preferences of the people included in the system.

Keywords: Individual Pension System (IPS), Saving, Social Security System, Zonguldak.
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Olan Faktorler Uzerine Bir Arastirma (225)
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OZET

Ulkemizde faaliyet gosteren birgok banka mevcuttur ve bankacilik sektorii de artan rekabet ortaminda farkli {iriin
ve hizmetlerle miisteriye ulagmay1 hedeflemektedir. Bankacilik islemlerinin gelisimi ve sunulan hizmetlerdeki
cesitlilik bireysel bankacilik miisterilerinin de tercihlerinde belirleyici rol oynamaktadir. Giinlimiizde internetin
kullanimi, mobil bankacilik uygulamalart ve subesiz bankacilik hizmetlerinin yayginlasmasi ile bu faktorlerin
kisilerin tercihlerinde ne tiir bir etkiye sahip oldugu bankacilik sektorii agisindan da arastirilmas: gereken dnemli
konulardan biridir. Bu ¢alismanin amaci, bireysel bankacilik miisterilerinin banka tercihlerinde etkili olan
faktorleri aragtirmaktir. Bu amaci gerceklestirmek igin, bankanin fiziki yapisi, sunulan hizmetler, bankanin
giivenligi ve teknoloji kullaniminin etkisini 6l¢mek lizere anket sorulart hazirlanmis ve 374 kisiye anket
uygulanmistir. Gergeklestirilen faktér analizleri sonucunda; bankanin sundugu hizmetler, teknolojik {irlin
kullanimi ve finansal performans agisindan basarili olmasinin kigilerin tercihlerinde etkili oldugu sonucuna
ulastlmigtir.

Anahtar Kelimeler: Bankacilik, Bireysel Bankacilik, Miisteri, Tercih, Faktor Analizi.

A Research on the Factors Affecting Bank Preferences of Retail Banking
Customers

ABSTRACT

There are many banks operating in our country and the banking sector aims to reach the customers with different
products and services in an increasing competitive environment. The development of banking operations and the
diversity of services offered play a decisive role in the preferences of retail banking customers. At the present day
with spread of the use of the internet, mobile banking applications and banking services without bank, what kind
of influence these factors have on the preferences of the people is one of the important issues to be investigated in
terms of the banking sector. The purpose of this study is to investigate the factors that influence retail banking
customers’ bank preferences. In order to achieve this aim, survey questions were prepared to measure the the
physical structure of the bank, services provided, bank security and the use of technology, and a questionnaire was
applied to 374 people. As a result of the performed factor analyzes; services provided by the bank, using of
technological product and being successful in terms of financial performance are effective in the preferences of
the people.

Keywords: Banking, Retail Banking, Customer, Preference, Factor Analysis.
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Hitit Krallar1 Ve Aile delerinin Hastaliklarinin Yonetime Yansimalari
Uzerine Bir Inceleme (226)
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OZET

Kral, kralige, prens, siradan insan ya da koéle... Toplumsal statiisii ne olursa olsun hastalik veya 6liim kargisinda
tiim insanlarin hissettigi duygular ortaktir. Hastalik derin iizlintii verir, 6liimle karsilaginca insan caresizdir.
Beklenmedik hastalik ve oliimiin etkisi sarsicidir. Yine de hastaligin 6liime kiyasla teselli edici bir yonii
bulunmaktadir. lyilesme ihtimali bile hastaya ve cevresindekilere umut verir. Diger insanlar gibi krallar da
hastalanir, iyilesir ya da hastalanir, 6liir. Bu ¢er¢cevede soz konusu g¢alisma ile birlikte Hitit krallar1 ve aile
iiyelerinin yakalandiklar1 hastaliklar ve bu hastaliklara karsi verdikleri miicadelelerin incelenmesi
hedeflenmistir. Yazili kaynaklara yansiyan “kisitl veriler” araciligtyla krallarin ve yakin ¢evresinin bu siiregte
hissettikleri duygular da ¢calismayaaktarilmistir.

Hitit toplumunun bu 6nemli insanlarinin yakalandiklar fiziksel, zihinsel rahatsizliklar ve salgin hastaliklar
hakkindaki bilgilere ¢ok farkli kaynaklar araciligiyla ulasilmistir. Bu baglamda kendilerinin giiniimiize
biraktiklar1 vasiyetnameler, otobiyografiler, dua-adak metinleri ve mektuplar ¢alismanin temel kaynaklarini
olusturmustur.

“T1p” kelimesini karsilayabilecek Hititge bir kelimeye rastlanilmamasina ragmen, hastalik ve saglikla ilgili pek
¢ok terime yazil kaynaklarda yer verilmistir.

Halkini adil bir sekilde yoneterek iilkedeki siyasi, sosyal ve ekonomik istikrarin devamliligini saglamakla
yiikiimlii olan kralin sagligi ve sagliginin devamliligi da biiyiik 6nem arz etmektedir. Bu sebeple yonetilen
halkin da en biiyiik temennisi kralin sihhatli bir sekilde iilkeyi yonetmesidir. Kral saglikli ve giiglii oldugu siirece
iilkesi de dyle olacaktir. Hastalik ya da 6liim gibi olumsuzluklar ise halkin saskinligina ve panik yasamasina
sebep olacagi i¢in iilkede kaos ortaminin dogmasina neden olacaktir.

Anahtar Kelimeler: Hititler, Kral, Kralige, Hastalik, Saglik, Y6netim.

An Analysis on The Management Reflections of Hittite Kings’ and Family

Members' Diseases
ABSTRACT

King, queen, prince, ordinary man or slave ... Whatever the social status, the emotions that all people when
faced with disease or death are common.

The disease is deeply sad, human being is helpless when faced with death. The effect of unexpected illness and
death is shaky. Nevertheless, there is a consoling aspect of the disease compared to the death. Even the prospect
of healing gives hope to the patient and the environment. Like other people, kings also get sick, heal or get sick
and then die. In this framework, we aim to study the diseases of the Hittite kings and their family members and
the challenges they face against these diseases. Through the "limited expressions” reflected in the written
sources, the feelings of the kings and their immediate surroundings were conveyed to the work.

The information about the physical, mental disturbances and epidemics of these important people of Hittite
society has been reached through very different sources. In this context, they created the basic sources of studying
the wills, autobiographies, prayer-vowel texts and letters they left our era today. Although there is no Hittite word
that could meet the "medical”, many terms related to illness and health are detected in written sources.

The health and well-being of the king, who is obliged to ensure the continuity of political, social and economic
stability in the country by managing his people fairly, is also of great importance. For this reason, the greatest
wish of the ruled people is that the king governs the country in a healthy way. So long as the king is healthy and
strong, so will the country. Diseases or deaths will lead to a chaos environment in the country because it will
cause people to be confused and panic.

Key words: Hittites, King, Queen, Disease, Health, and Management.
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OZET

Marka, {iiretici ve tiikketici arasindaki iliskilerin diizenlenmesinde temel bir ara¢ Ozelligindedir. Giiniimiizde
kentlerin rekabet¢i giiclerini olusturma ve/veya artirmalari agisindan marka degerleri 6n plana ¢ikmaktadir. Marka
degeri olusturma konusunda yapilan calismalar da kente katki sunmaktadir. Mersin {li Erdemli ilcesinin
markalagsma siirecinde tarihi, turistik, dogal, ekonomik degerleri ile siirecin temel dinamiginin ne olmasi
gerektiginin 6n plana cikarilmast gerektiginin tespiti bu arastirmanin amacini olusturmaktadir. Bu amag
dogrultusunda, marka degerinin ilge kalkinmasindaki yeri ve 6nemine dair Erdemli ilgesinin yerel yonetimleri,
sivil toplum kuruluslari, kamu kurumlari ile ekonomik paydaslarina agik uglu sorular sorulmus ve elde edilen
cevaplar icerik analizine tabi tutulmus ve sonuglar tartisilmistir.

Anahtar Kelimeler: Kent markalagsmasi, dig paydas
Stakeholder Opinions in Brand City Formation: The Case of Erdemli

ABSTRACT

The brand is a fundamental tool in the arrangement of relations between producer and market. Brand values are at
the forefront in terms of creating and / or increasing competitive power of cities today. The studies on creating
brand value also provide contribution to the city. The purpose of this study is to determine the historical, touristic,
natural, economic values of Erdemli Town of Mersin Province in the process of branding and to determine what
the basic dynamics of the process should be in the foreground. In accordance with this purpose, open-ended
questions were asked to local governments, non-governmental organizations, public institutions and economic
stakeholders of Erdemli town regarding the place and importance of brand value in district development, and the
answers were subjected to content analysis and the results were discussed.

Keywords: City branding, External Stakeholder
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OZET

Osmanli Devleti’nin i¢inde bulundugu sosyal, siyasal ve ekonomik ¢okiisii durdurabilmek i¢in tek care tekrar
Mesrutiyet olarak gdriilmiistii. Mesrutiyeti ilan ettirebilmek icin Ittihat ve Terakki Cemiyeti Cemiyeti ad1 altinda
orgiitlenen Ittihatc1 kadrolarin faaliyetleri sonucu Mesrutiyet tekrar ilan edilmis ve Kanuni Esasi yeniden yiiriirliige
koyulmustu. Ik zamanlar, tecriibesizlikten dolay1 siyasal iktidar1 disaridan kontrol eden ittihat ve Terakki
Cemiyeti, Meclisin agilisindan sonra siyasal partiye doniistii ve diktatdryal egilimler gostermeye basladi. Siyasal
iktidarda tutunabilmek i¢in fedai yapilanmasi ya da komitaci kadrolar araciligiyla yasal yollardan susturamadigi
muhalefeti komitac1 yontemlerle susturmayi denedi. Komitaci eylemler arasinda en etkin yontem de siyasal
suikastlerdi. 1908 yilindan itibaren muhalif ya da muhalif olmasi muhtemel her tiirlii eylem ve unsur boylece
bertaraf edildi. 1908 yilinda Ismail Mahir Pasa cinayetiyle baslayan siyasal suikastler zinciri 1913 yilinda Babiali
Baskini ile sona ermistir. Bu siire¢ i¢inde yapilan siyasal suikastlere karsi muhalefet de bos durmamis “Ahrar
Firkas1” ve “Halaskar Zabitdn Grubu” adi altinda orgiitlenmis ve siyasal suikastlerin intikamin1 da bir siyasal
suikastle almiglardir. Hareket Ordusu ile siyasal yildiz1 parlayan ve Osmanli Devletinin son yillarinda énemli
otoritelerden biri olan Sadrazam Mahmud Sevket Pasa, sadaretinin altinc1 ayindamuhaliflerin  birlikte
gergeklestirdigi bir siyasal bir suikastle hayatin1 kaybetmistir. Boylece siyasal suikastler Mesrutiyet yillarinin bir
gelenegi haline gelmistir.

Bugiine kadar bu suikastle ilgili ¢ok az ¢alisma yapilmistir. Yapilan ¢aligsmalar arsiv belgeleri ve cinayetin Osmanlt
basininda yansitilis tarzi iizerinedir. Yurt dis1 basini iizerinden zellikle de Ingiliz basin1 ve kamuoyunun bu cinayet
hakkindaki kanaatini géz 6niinde bulunduran ¢aligmalar yapilmamustir. Arsiv belgeleri, Osmanli basim ve Ingiliz
basini iizerinden yiiriitiilen bu ¢aligmanin amaci Mahmut Sevket Pasa suikastnin analizini yapmak ve Ingiliz
basininin olaya yaklagimini ele almak ve bunun iizerinden bir kanaate varmaktir. Bir siyasal tarih analizi olan bu
calismada Mahmut Sevket Pasa’nin biyografisi, suikast, suikastin Osmanli basininda yer aligt ve son olarak da
Ingiliz basminin bakis acisi ele ve cinayetin Ingiliz-Osmanl iliskilerine etkileri ele alinacaktir.

Anahtar Kelimeler: Mahmut Sevket Pasa, Babaiali Baskini, Siyasal Suikast, Mesrutiyet, Ittihat ve Terakki

The Repercussions Of The Assasination Of Mahmut Sevket Pasha in The
British Press, And its Affects Towards Ottoman-British Relations

ABSTRACT

In order to prevent social, political, and economic collapse of the Ottoman State, Constitutionalism was seen as
the sole solution. By the activities of the Unionist cadres, who were mobilized as Union and Progress Community
aimed to achieve Constitutional Monarchy, Constitutional Monarchy was declared and Constitution came into
affect. Because of their inexperiance in the initial period, they preferred to control the political power outside.
After the opening of the Assembly, they turned into political party and started to show dictatorial tendencies. To
remain in power, they tried to supress political opposition by Fedai and secret society organizations. Among the
secret society activities, the most affective one was political assasination. After 1908, all kinds of opposition or
potantial opposition were eliminated. The chain of political assasinations, which was started by the assasination of
Ismail Mahir Pasha in 1908, ended in 1913 by the Raid of the Porte. During this period, the opposition organized
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as Ahrar (Free) Party, and Halaskar Zabitan Group, and took revenge of these political assasinations by a political
assasination. Mahmud Sevket Pasha who became famous by the Movement Army, and who became one of the
most important authotorities of the Ottoman State in recent years, died by the political assasination of the
opposition in the sixth mounth of his office as Prime Minister. Consequently, political assasinations became a
practice of Constitutional years.

Up until now, very few study had been done about this assasination. These studies are based on archieve
documents, and the reflections of the assasination in the Ottoman press. Foreign, and especially British Press, and
the public opinion about this assasination have not examined. The aim of this study, which examines archieve
documents, Ottoman and British press, is to analyse the assasination of Mahmud Sevket Pasha, and the perspective
of the British Press towards the event. This study, which is an analysis of political history, covers the biography of
Mahmud Sevket Pasha, his assasination, the reflections of the assasination in the Ottoman Press, the point of view
of the British Press, and the affects of the assasination towards British-Ottoman relations.

Key Words: Mahmut Sevket Pasha, Raid of the Porte, Political Assasinations, Constitutionalism, Committee of
Union and Progress.
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OZET

Kaptanin gorevlerinin belirlendigi bircok uluslararasi hukuk diizenlemesi oldugu gibi, iilkeler de bu
diizenlemelerle uyumlu olarak i¢ hukuk sistemlerinde kaptanin goérevlerini belirlemislerdir. Deniz Ticareti
Hukukunun 6nemli bir siijesi olan kaptan geminin sefere hazir bir sekilde yola ¢ikmasi, yolda iken denizin olagan
tehlikelerine karsi giivenli bir sekilde ilerlemesi ve varma limanina sag salim varmasi noktasinda 6nemli gérevlere
sahiptir. Kaptanin yolculuk baslamadan 6nce, yolculuk sirasinda, yolculuk bittikten sonraki gorevlerini Tik
Ticaret Kanunu gemi kaptanlarinin gorevleri olarak yedi madde baslig: altinda siralamustir.

Anahtar Kelimeler: Kaptan, Gemi, Gorev, Tirk Ticaret Kanunu,
According To Turkish Commercial Code Duties Of The Shipmaster

ABSTRACT

Just as there are many international legal regulations in which shipmaster's duties are specified, the countries have
set the shipmaster's duties in domestic law systems in accordance with these regulations. As an important subject
of the Maritime Law, the shipmaster has crucial duties in the way that the ship is ready to make a sail, ready to
proceed safely against the usual dangers of the sea , and to reach the port of arrival. The Turkish Commercial
Code has listed these duties of the shipmaster that is about before starting journey, during the journey, after the
end of journey as seven articles under the title of duties of shipmaster.

Keywords: Shipmaster, Ship, Duty, Turkish Commercial Code
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ABSTRACT

Air Traffic Controller is one of the world's most risky job. Air traffic controllers working in the TRNC attends the
course with a period 1 year or more in DHMI, Turkey depending on the number of controllers.

This article describes the tasks that relate to Ercan Air Traffic Control Unit controllers.

The success rate of controllers who had attended the DHMI course in the past have been compared mutually in
this article

Again, this article interviews with the participants as the methodology, SWOT Analysis and the factors that affect
the article as a result of the failure in DHMI course is determined and a solution at the end of the article, has been
revealed.

Keywords: Air Traffic Management, Ercan Air Traffic Control, Conflicts of Ercan Candidates, Ercan Airport,
Swot Analysis.
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ABSTRACT

Young Turks, who shaped economic programs with the aim of liberating the state departing from a political
activism, believed that a Muslim entrepreneur class should be formed in order to establish a national state. The
"national economy / national bourgeois™ policy shaped by this belief in the last period of the Union and Progress
was continued in the first period of the Republic and the dissatisfaction towards the non-Muslim elements during
the dissolution of the Empire was further reinforced upon its betrayal and carried to the Republic. Economic
policies aiming at creating an economic order that operates under the sovereignty of the Muslim-Turkish element
in the long run are also part of the experience of nationalization and serve for the homogenization of the population.
In fact, in the process of nationalization of the economy and the creation of a national entrepreneurial class, a
mechanism of inclusion and exclusion is introduced and it is decided that the who will stay inside and outside of
the "nation". The Kemalist ruling elitists’ nationalism has a contradictory religious emphasis, and while a non-
Muslim population is excluded, a new entrepreneur class will be created from within Muslim-Turkish elements.
In this framework, will be argued in this study that religion was a decisive criterion, focusing on a period extending
from the late Ottoman Empire to the early Republican period, in which the efforts of creating national entrepreneurs
coincide with the thinking of the national state, and in this process was not carried out with secular nationalism.

Keywords: Union and Progress, National Economy, National Bourgeois, Secular Nationalism.

Ge¢ Osmanli’dan Erken Cumhuriyete Tiirkiye’de Miitesebbis Sinifin
Olusumu

OZET

Devleti kurtarmay1 amaglayan bir siyasi eylemcilikten hareketle iktisadi programlarint sekillendiren Jon Tiirkler,
milli devletin kurulabilmesi i¢in iktisadi alanda bir Miisliman miitesebbis sinifin olusmasi gerektigine
inaniyorlard1. ittihat ve Terakki’nin son doneminde bu inangla sekillenen “milli iktisat/milli burjuva” politikasi,
Cumbhuriyet’in ilk doneminde de siirdiiriilmiis, Imparatorlugun ¢6ziiliis déSneminde gayrimiislim unsurlara kars1
duyulan hosnutsuzluk, ihanetleri iizerine daha da pekiserek Cumhuriyete taginmistir. Uzun vadede esas olarak
Miisliman-Tiirk unsurun egemenligi altinda isleyen bir ekonomik diizen yaratmayi hedefleyen ekonomik
politikalar ayn1 zamanda uluslagma deneyiminin bir parcasi olup, niifusun homojenlestirilmesi amacina da hizmet
etmektedir. Aslinda ekonominin millilestirilmesi ve milli bir girigimci sinifin yaratilmasi siirecinde bir igerme-
dislama mekanizmasi devreye sokulmakta ve neticede kimlerin igeride, kimlerinse “ulus”un disinda kalacagina
karar verilmektedir. Kemalist yonetici elitin milliyetciligi celiskili bir bigimde dinsel bir vurguya sahiptir ve
gayrimiislim niifus disarida birakilirken Miisliiman-Tiirk unsurlarin iginden yeni bir miitesebbis sinif yaratilacaktir.
Bu ger¢evede calismada ge¢ Osmanlidan erken Cumhuriyete uzanan bir zaman dilimine odaklanilarak, bu
donemde milli girisimei yaratma cabalarinin milli devlet diislincesine denk diistiigii ve bu siirecte sekiiler bir
milliyetgilikle hareket edilmedigi bilakis dinin belirleyici bir kriter oldugu ileri siiriilecektir.

Anahtar Kelimeler: ittihat ve Terakki, Milli Iktisat, Milli Burjuvazi, Sekiiler Milliyetgilik.
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OZET

Bilgi caginda gergeklesen tiim teknolojik gelismelerin yaninda insanin sosyal kimlik algis1 da ¢agimiza uygun
olarak yeniden sekillenmistir. Ancak tiim yeni etkenlere ragmen insan, temel ihtiyaclarindan olan aidiyet
ihtiyacindan hi¢bir zaman vazge¢gmemistir. Bilginin degerinin en {iist seviyelerde oldugu giiniimiizde, bilgiyi
isleyen isgiler olan dgretmenlerin motivasyonunu ve basarisini artiran unsurlardan birisi de ¢alisma ortaminin
sosyal anlamda da uygun olmasidir. Bu agidan 6gretmenlerin i¢cinde bulunduklari ¢aligma 6rgiitiinii benimsemeleri,
buna yonelik sosyal tanimlamalar yaparak bir orgiitsel kimlik algis1 olusturmalar veya orgiite ait bir kimlik
benimsememis olmalarmin 6gretmenlerin mesleki motivasyonunu ve basari diizeyini etkileyecegi diisiiniilebilir.
Ogretmenlerin orgiitsel kimlik algilarinin diizeyinin arastirildigi bu galisma ile hem 6gretmenlerin bu yondeki
algilar1 yansitilmig, hem de kurumsal anlamda 6gretmenlere bakis acis1 ortaya koyulmus olacaktir. Caligma iilke
capinda 1739 kisi lizerinde e-posta, sosyal medya araglari, telefonla goriisme, yiiz yiize goriisiilen kisilerin yapilan
ankete doniisleriyle yapilmis, 6gretmenlerin ¢alistiklar: 6rgiite yonelik kimlik algilar1 6rneklem boyutuyla ortaya
koyulmustur.

Anahtar Kelimeler: Orgiitsel Kimlik, Ogretmen, Sosyal Kimlik, Aidiyet, Kimlik Algisi
Organizational Identification Perceptions of Teachers

ABSTRACT

With all that technological development occurred in information age, social identification perception of human
beings shaped again in accordance with our age. Despite all new factors, human being has never given up its
belongingness need which is a basic necessity for it. Now that the value of information is at the highest level, one
of the factors which enhances achievement and motivation of teachers, who are knowledge processing employee,
is socially suitable work environment. From this aspect, it can be thought that building an organizational
identification perception with making social definitions and adoption of teachers to their work organization where
teachers are in or not to accept any identification for an organization can influence achievement and motivation
level of teachers. It will have been revealed that both will give perception of teachers about organizational
identification and an institutive perspective about teachers with this study which investigate about organizational
identification perception level of teachers. The study was investigated at country-wide, by 1739 participant who
participated via e-mail, social media, phone conversation, face to face meeting and presented identification
perception of teachers about their working organization with sample size.

Key Words: Organizational Identification, Teacher, Social Identification, Belongingness, Identification
Perception
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OZET

Endiistri 4.0 olarak adlandirilan 4.Sanayi Devrimi, siber-fiziksel sistemlere dayali iiretimin baslangicidir. Endiistri
4.0, yeni teknolojiler, inovasyon ve insanlarin kesisimindeki akilli sanayi ve {iretim hedeflerini gergeklestirmek
igin ileri otomasyon, biiylik miktarlarda veri aligverisi ve analizleri, robotlar, siber-fiziksel sistemler, nesnelerin
interneti ve 6zerk endiistriyel sistemler ile yeni bir sanayi devrimidir. Bu yeni sanayi devrimi ile ortaya ¢ikan bir
konu ise is giiciine duyulacak ihtiyacin azalacagi endisesidir. Ozellikle is giicii maliyeti diisiik olan ekonomilerde
endiistri 4.0 devriminin neden olacag issizlik endisesi giiniimiizde 6nemli bir sorun haline gelmektedir. Yiiksek
vasifli ig giicii ihtiyaci endiistri 4.0 devriminin getirecegi sonuglardan bir tanesidir. Bu nedenle 4. Sanayi devrimine
gecis yapmaya baglayan iilkelerin mevcut is giiclinde 6nemli doniisiimler yagsanmaya baslayacaktir. Tiirkiye de, 4.
Sanayi devrimini tamamlamay1 hedefleyen iilkeler arasindadir. Bu baglamda, Endiistri 4.0 devrimi ile ortaya ¢gikan
Lojistik 4.0 uygulamalar1 faaliyete ge¢mektedir. Bu konunun secilmesindeki amag, Tiirk lojistik sektorii
calisanlarinin Endiistri 4.0 devriminden nasil etkilenecegini tespit etmektir. Calismanin amaci, Tiirk lojistik
sektorii hedef almarak, lojistik sektoriinde yasanacak is giicii gereksinimindeki doéniisiimleri incelemektir.
Caligmada, birincil ve ikincil kaynak veriler kullanilmigtir. Birincil kaynak veriler, Lojistik 4.0 uygulamalaria
gecis yapan firmalar ve alaninda lider lojistik sivil toplum kuruluslari ile derinlemesine miilakat yontemiyle
toplanmustir. Nitel aragtirma yontemlerinden betimsel analiz yontemiyle sonuglar ortaya konmustur. Caligma, Tiirk
lojistik sektoriiniin Endiistri 4.0 devrimi kapsaminda gereksinimim duyacagi is giicli profilinin 6ngériimlemesini
hedeflemektedir. Elde edilen bulgular, ihtiyag duyulan bu is giicli profilinin niteliksiz ya da yar nitelikli is giicii
yerine yiiksek nitelikli, bilisim teknolojileri alaninda Experlagmis ig giicii olacagi yoniindedir. Cikan sonuglar
kapsaminda sektordeki firmalara 6nerilerde bulunulmustur.

Anahtar Kelimeler: Endiistri 4.0, Lojistik 4.0, Is Giicii.

ABSTRACT

The 4th Industrial Revolution, called Industry 4.0, is the beginning of production based on cyber-physical systems.
Industry 4.0 is a new industrial revolution with new technologies, innovation and advanced automation to realize
intelligent industry and production targets at the intersection of people, data exchange and analysis in large
quantities, robots, cyber-physical systems, internet of objects and autonomous industrial systems. An issue that
emerges with this new industrial revolution is the concern that the need for work force will be reduced. The
unemployment concern that the 4th industrial revolution will cause, especially in economies where labor cost is
low, is an important problem in the recent days. Therefore, countries that have started to move to the 4th industrial
revolution will begin to experience significant transformations in their current work force. Turkey is among the
countries aiming to complete the 4th industrial revolution. In this context, the Logistics 4.0 applications that
emerged with the 4th industrial revolution are active. Purpose of choosing this topic is to determine how the
Turkish logistics sector employees will affected by the 4th industrial revolution. The aim of the study is to examine
the transformations in the work force requirements of Turkish logistics sector. The datas of this study were
consisted of primary and secondary sources. Primary source data were gathered through in-depht interviews with
companies that have just started to use to Logistics 4.0 applications and leading logistics non governmental
organizations. The results of qualitative research methods are explained by descriptive analysis method. The goals
of this study to estimation the work force profile will need within the context of the 4th industrial revolution. The
findings show that the required work force profile will be highly specialized and specialized in the field of
information technology instead of the unqualified or semi-qualified work force. Within the scope of the results,
suggest a proposals to companies in the sector.

Key Words: Industry 4.0, Logistics 4.0, Work force
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ABSTRACT

According to Prince Sabahattin, who links the backwardness of the Ottoman Empire to the formation of a civil
servant society, individuals in this society structure are looking for the source of success in protectionism. In his
work titled “How Can Turkey be Recovered (Tirkiye Nasil Kurtarilabilir)”, Sabahattin criticizes this officer
mentality on the grounds that it destroys entrepreneurship and freedom and emancipation finds itself in the
transition to the type of entrepreneurial society by moving away from the type of officialism society. According to
his system of thought, rather than relying on individuals such as family, relatives, and government, they should
seek their success in their own initiative. Without individuals with an independent and entrepreneurial flair, neither
progress nor escaping from oppression seems possible. This relationship, which Prince Sabahattin considered to
exist between liberalism, progress and liberty, constitutes one of the main debates in political philosophy. This
study aims to analyze the promised relationship between the entrepreneurial individual and progression and
democracy, based largely on the views of Prince Sabahattin.

Keywords: Prince Sabahattin, Individual Entrepreneurship, Officialism Society, Liberty, Progress.

Prens Sabahattin’in Fikriyatinda Bireysel Girisim, Terakki ve Hiirriyet

OZET

Osmanlinin geri kalmigligint memurin bir toplum olugsuna baglayan Prens Sabahattin’e gore bu toplum yapisi
icinde bireyler basarinin kaynagini himayecilikte aramaktadirlar. Tiirkiye Nasil Kurtulur isimli ¢alismasinda
girisimciligi ve ozgiirliigl yok ettigi gerekcesiyle bu memur zihniyetini elestiren Sabahattin kurtulusu memurin
bir toplum tipinden uzaklasarak girisimci toplum tipine gegiste bulur. Onun diisiince sistematigine gore fertler,
aile, akraba, hiikiimet gibi tesekkiillere giivenmek yerine, muvaffakiyetlerini kendi tesebbiislerinde aramalidirlar.
Bagimsiz ve miitesebbis bir ruha sahip fertlere sahip olmadan ne ilerlemek ne de istibdattan kurtulmak miimkiin
goriinmemektedir. Prens Sabahattin’in liberalizm, ilerleme ve demokrasi arasinda varsaydigi bu iligkisellik siyaset
felsefesinin de temel tartisma konularindan birisini olusturmaktadir. Bu ¢aligma biiyiik 6lgiide Prens Sabahattin’in
gorislerinden hareketle girisimei birey ile ilerleme ve demokrasi arasindaki sozii edilen iliskiyi analiz etmeyi
amaclamaktadir.

Anahtar Kelimeler: Prens Sabahattin, Tesebbiis-i Sahsi, Memurin Toplum, Hiirriyet, Ilerleme.
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OZET

Kurumsal sosyal sorumluluk faaliyetleri paydaslarin isletmelere karsi tutum ve davraniglarmi 6nemli 6lgiide
etkileyebilmektedir. Bu paydaslar kapsaminda miisteriler, ¢alisanlar aragtirmalara sik¢a konu olmustur. Ancak,
turistik tirliniin 6nemli bir pargas1 olan yerel halkin algilamalarina yeterince yer verilmemistir. Oysaki isletmelerin
ylirlitecegi sosyal girisimler yerel halkin turizme tutumlarini olumlu sekilde yonlendirebilir. Bu baglamda mevcut
arastirmada otel isletmelerinin uygulamis oldugu kurumsal sosyal sorumluluk faaliyetlerine iligkin yerel halkin
algilamalarinin temel demografik degiskenlerden cinsiyet ve yas durumlarma gore farklilasip farklilagsmadigi
incelenmistir. Veriler Alanya bolgesinde yasayan 304 denekten elde edilmistir. Arastirmada yerel halkin otel
isletmelerinin kurumsal sosyal sorumluluk uygulamalarina iligkin algilamalari ekonomik, sosyal ve gevresel
boyutlarda ele alinmistir. Arastirmada kullanilan dlgegin gegerlik ve giivenirlikleri dogrulayici faktor analizi ile
smanmustir. Elde edilen veriler t-testi, varyans (ANOVA) analizi ve uygun ¢oklu kargilagtirma test yontemleriyle
istatistiki analize tabi tutulmustur. Elde edilen bulgulara gore erkek katilimcilarin ekonomik boyuta iligkin
algilamalart kadin katilimcilara gére daha anlamli derecede daha yiiksek iken, sosyal ve ¢evresel boyutlara iligkin
algilamalarda cinsiyetin farklilastiric bir etkisi tespit edilememistir. Buna ilaveten yerel halkin yaslarina gore ti¢
kurumsal sosyal sorumluluk boyutunu da farkli algiladigi bulunmustur.

Anahtar Kelimeler: Kurumsal Sosyal Sorumluluk, Otel Isletmesi, Yerel Halk.

The Role of Gender and Age in Corporate Social Responsibility
Perceptions: A Case Study on Hotel Businesses

ABSTRACT

Corporate social responsibility practices have significant impact on stakeholders’ attitudes and behaviours to
businesses. Within the context of these stakeholders, customers and employees were frequently involved in
research. However, the perception of the local people who are an important part of the tourist product, has not been
adequately addressed. Corporate social initiatives have yet potential to enhance residents’ positive reactions. In
this context, we examined whether residents’ perceptions of hotels social responsibility differ to their gender and
age characteristics. The data were collected from 304 individuals living in Alanya region. Residents’ perceptions
of hotels social responsibility examined within economic, social and environmental dimensions. Reliability and
validity of scale was tested through confirmatory factor analysis. The data were subjected to statistical analysis
using t-test, variance (ANOVA) analysis and appropriate multiple comparison test methods.According to the
findings, male participants' perceptions of the economic dimension were higher than female participants, whereas
residents’ social and environmental perceptions did not differ according to their gender. In addition, some different
perceptions were found depending on participants’ age levels.

Keywords: Corporate social responsibility, hotels, local people.
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OZET

Turizm sektori, tiiketiciyle yiiz ylize iletisimin oldugu, emek-yogun, hizmetin {iretildigi anda tiiketildigi, kendine
has ozellikleri barindiran bir hizmet sektoriidiir. Konaklama igletmelerinde isletme yonetimi, ¢esitli motivasyon
araglar1 ve etkileme taktikleri kullanarak isgdrenlerden en iist diizeyde performans elde etmeyi hedeflemektedir.
Konaklama igletmelerinin amaglarina ulagsmasi ve yonetimsel bagarimin altinda baskalarini etkileme yetenegi
yatmaktadir. Etkileme taktikleri de yoneticilerin ¢alisanlart bir is i¢in yonlendirirken hangi sekilde
etkilemeleri gerektigini gostermektedir. Bu ¢alismanin amaci Amerika’da bulunan bes yildizli konaklama
isletmeleri yoneticilerinin etkileme taktikleri kullanimlarinin demografik (cinsiyet, yas, egitim durumu, ¢aligma
stiresi gibi) degiskenler bakimidan farklilik gosterip gdstermedigini ortaya koymaktir. Veriler Amerika’da
bulunan 4 ve 5 yildizli otel isletmelerinde galisan 242 yoneticiden elde edilmistir. Arastirmada kullanilan 6lgegin
gegerlik ve giivenirlikleri dogrulayici faktor analizi ile sinanmustir. Elde edilen veriler t-testi, varyans (ANOVA)
analizi ve uygun coklu karsilagtirma test yontemleriyle istatistiki analize tabi tutulmustur. Elde edilen bulgulara
gore yoneticilerin etkileme taktikleri kullanimlarinin cinsiyet, yas ve egitim durumlarina gore farklilik gosterdigi
tespit edilmistir.

Anahtar Kelimeler: Etkileme taktikleri, demografik degiskenler, otel yoneticileri.

The Role of Demographic Factors in the use of Influence Tactics: A Case
Study on Hotel Businesses

ABSTRACT

The tourism sector, which is the face to face communication with consumers, labor-intensive, time is consumed in
the production of services, unique features hosting is a service industry. Accommodations businesses reach their
goals and the ability to influence others under administrative success. Accommaodations business management in
the company aims to achieve the highest level of performance than those using a variety of employee motivation
tools and influence tactics. Accommodation achieves the objectives of the company and under the managerial
success is the ability to influence others. Influence tactics also show how managers need to influence employees
when they direct employees to a job. The purpose of this study is to reveal whether the four and five-star
accommodation operations in America differ regarding managers' use of influence tactics regarding demographics
(sex, age, educational status, working time, etc.) variables. The data were collected from 242 hotel managers
working in 4 and 5-stars hotel in the United States The data were subjected to statistical analysis using t-test,
variance (ANOVA) analysis, and appropriate multiple comparison test methods. According to the findings, it was
determined that the administrators' use tactics differ according to gender, age, and educational status.

Keywords: Influence tactics, demographic factors, hotel managers.
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OZET

On altiner yiizyilin ikinci yarisindan (1570) itibaren Tiirk hakimiyeti altina giren Kibris adasi, Osmanli Devleti’nin
duraklama ve ¢okils donemlerinde cesitli badireler atlatmis, Tiirkiye Cumbhuriyeti’nin kurulmasindan sonra da
karigik sitireclerden gecmeye devam etmistir. Uzun siiren calkantilarin ardindan 1974 Kibris Barig Harekat: ile
adada yasayan Tiirklerin can giivenligi saglanmis, 1983 yilinda adanin kuzeyinde Kuzey Kibris Tiirk Cumhuriyeti
kurulmustur.

Kibris’in 20. yiizyildaki seriiveni, yagadigi donem icerisinde Rauf Denktas’in da seriiveni olmus, Kibris ve Denktas
adeta ortak bir kader yasamuistir. Kuzey Kibris Tiirk Cumhuriyetinin kurucu cumhurbaskani olarak uzun yillar
gorev yapan Denktas’in uluslararasi siyasetteki basarili miicadelesi Tiirkiye Cumhuriyetinde de merak ve ilgi ile
izlenmis ve ¢ogu kesimden takdir gérmistiir.

Denktas’in 2012 yilindaki vefati Tiirkiye Cumhuriyeti vatandaslarinca derin tiziintii ile karsilanmis, pek ¢ok amator
ve profesyonel sair, onun Olimii lizerine siirler kaleme almislardir. Bu siirlerin muhtevast Denktas’in
miicadelesinin kisilerce nasil algilandigin1 da gosterir mahiyettedir. Bu galismada Denktag’in 6liimiinden sonra
Tiirkiye’de yazilan siirlerin muhtevasi iizerinde durulacak ve siirlerin muhtevasindan hareketle Denktag’in hangi
ozelliklerinin 6n plana ¢ikarildig1 incelenecektir.

Anahtar Kelimeler: KKTC, Rauf Denktas, Toros, siir.

Rauf Denktas In The Poems Written After His Death
ABSTRACT

The island of Cyprus, which has been under Turkish domination since the second half of the 15th century (1570),
endured difficult situations in the periods of stagnation and collapse of the Ottoman Empire, and has also continued
to incur complicated processes after the establishment of the Republic of Turkey. After the long lasting disorders,
life safety of the Turks living in the island was established through Cyprus Peace Operation in 1974, and the
Turkish Republic of Northern Cyprus was established in the north of the island in 1983.

The adventure of Cyprus in the 20th century was also the adventure of Rauf Denktas during his lifetime, and
Cyprus and Denktash had almost a common fate. Denktas’s successful struggle in international politics, who served
as the founding president of Turkish Republic of Northern Cyprus for many years, was also followed by curiosity
and interest in the Republic of Turkey, and was appreciated by many sections.

Denktas's death in 2012 was accepted with deep sorrow by Turkish citizens, and, many amateur and professional
poets have written poetry on his death. The contents of these poems are also indicative of how Denktash's struggle
is perceived by people. In the present study, the content of the poems written after Denktas’s death in Turkey will
be laid emphasis on, and which characteristics of Denktag have been brough into the forefront will be examined,
based on the contents of poems.

Keywords: TRNC, Rauf Denktas, Toros, poem
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OZET

Kiiresellesen diinya da ekonomik, teknolojik, toplumsal kiiltiirel, yapilarda meydana gelen hizli ve siirekli gelisme
ve degismeler, Estetik Tip Sektoriinde de hizmet veren merkezlerin yapilarinda 6nemli degisimlerin yaganmasina
neden olmus ve her gegen giin yeni uygulamalarlari hayata gegirerek kisilerin mutluluguna hizmet eden ve aranilan
bir sektor haline gelmisdir.Yapilan bu ¢alismada;Oncelikli olarak,estetik tip merkezlerine hizmet almaya gelen
bireylerin kritik bilgileri belirlenmistir. Daha sonra bu veriler dogrultusunda, estetik tip merkezlerin rakiplerini ve
hedeflerini belirli kriterler ile belirleyecek bir anket formu hazirlanmistir. Anketin giivenilirlik testleri yapilarak,
degisik miisteri profili olan farkli lokasyonlarda bulunan merkezlere hizmet almaya gelen 600 kisiye uygulandi.
Anketin farkli yas, egitim, gelir guruplarina uygulamast i¢in ¢ok titizlik gdsterildi. Elde edilen sayisal veriler SPSS
paket programiyla analiz edildi. Estetik Tip Merkezlerinden hizmet alan miisteri profilinin incelenmesi ve analiz
edildigi bu ¢alisma da; analiz sonuglar1 degerlendirildiginde Estetik Tip Merkezilerinde verilen tiim hizmetler
icinde cinsiyet yas ve medeni durumdan etkilenen hizmetler kirigiklik, cilt problemleri, anti aging, estetik
operasyonlardir. S6z konusu hizmetler 6zellikle kadinlar tarafindan ¢ok daha fazla tercih edilmektedir. Yasa gore
yapilan karsilagtirmada hizmet alanlarin biyiikk kismu 40-60 yas arasinda biiyiik oranda bekar miisterilerden
olusmaktadir.Ayrica gelir arttikga hizmet talebinde de biiyiik artis oldugu gézlemlenmistir.

Anahtar Kelimeler: Saglik, Estetik, Tip Merkezleri, Miisteri Profili,Demografik 6zellikler,

Demographic Characteristics Affecting Service Demand in Private Health
Institutions; Aesthetic Medical Centers Example

ABSTRACT

In the globalizing world, rapid and continuous developments and changes that have taken place in economic,
technological, social, cultural, and structural stages have caused significant changes in the structures of the centers
serving in the Aesthetic Medicine Sector and every day they have become a sought after sector It has become In
this study, priority is given to the critical information of the individuals who have come to serve aesthetic medical
centers. Then, in the direction of this data, a questionnaire form was prepared which will determine the
competitions and goals of aesthetic medical centers with specific criteria. The questionnaire was subjected to
reliability tests and applied to 600 people who came to different centers with different customer profiles. The
survey was meticulously shown to be applied to different age, education and income groups. The numerical values
obtained were analyzed by SPSS packet program. This study, in which the client profile of aesthetic medical
centers is examined and analyzed, When the results of the analysis are evaluated, services that are affected by sex,
age and marital status among all the services provided in Aesthetic Medicine Centers are wrinkles, skin problems,
anti aging, aesthetic operations. These services are especially preferred by women. Most of the service areas
compared with the age are composed of single customers in the age range of 40-60 years. It has been observed that
as the income increases, there is a big increase in the demand for services

.Keywords: Health, Aesthetics, Medical Centers, Customer Profile, Demographic Characteristics,
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Bagimsiz Denetimde Simirh Olumlu Goriis: BIST-30 Analizi (239)

Prof. Dr. Seckin GONEN
Dokuz Eylul University, FEAS
seckin.gonen@deu.edu.tr

OZET

Bagimsiz denetim, yeterli ve uygun denetim kanitlarinin toplanmasi sonucunda ilgili finansal tablolarin tiim 6nemli
yonleriyle gegerli finansal raporlama g¢ercevesine olan uygunluguna iliskin bir gorisiin bilgi kullanicilarina
aktarilmasidir. S6z konusu goriis, elde edilen denetim kanitlar1 dogrultusunda finansal tablolarin igerisinde finansal
bilgi kullanicisinin ekonomik kararlarini etkileyecek onemli bir yanlisligin varligi hakkinda makul giivence
saglamaktadir. Bagimsiz Denetim Standartlar1 dogrultusunda hazirlanan denetim raporunda olumlu goriis ve
olumlu goriis diginda goriis tiirleri bulunmaktadir. Sinirli olumlu goriis, olumsuz goriis ve goriis bildirmekten
kacinma; olumsuz goriis disindaki goriisleri olusturmaktadir. Standartlarda sinir olumlu goriis; denetginin yeterli
ve uygun denetim kanit1 elde ettigini ve bu kanitlar dogrultusunda var olan 6nemli yanlisliklarin finansal tablo
geneline yayillmadiginin veya tespit edilememis yanlisliklarin finansal tablo iizerinde onemli etkilerinin
olabileceginin ancak yaygin olmayacaginin tespit edilmesi seklinde agiklanmustir.

Caligmada BIST — 30 (XU030) Endeksinde bulunan sirketlerin bagimsiz denetim raporlari incelenmis ve dort
sirketin bagimsiz denetim raporlarinda sinirli olumlu goriis tespit edilmistir. Elde edilen bulgular sonucunda,
ayrilan karsiliklarin ilgili standartlara uyum saglamamasi siirlt olumlu goriisiin temel dayanagini olusturdugu
belirlenmistir.

Anahtar Kelimeler: Denetim Raporu, Denet¢i Goriisii, Sinirli Olumlu Goriis

Qualified Opinion in Independent Audit: BIST-30 Analysis

ABSTRACT

An audit involves transfer of an opinion about the adequacy of the consolidated financial statements, in all material
aspects, to the applicable financial reporting framework at the conclusion of the audit. This opinion provides
reasonable assurance about the existence of an important mistake in the financial statements that will affect the
financial decisions of the financial information user in the light of the audit evidence obtained. In the audit report
prepared in line with the Independent Auditing Standards, there are types of opinions other than unmodified
opinion. These are three types of modified opinions, namely, a qualified opinion, an adverse opinion, and a
disclaimer of opinion. Qualified opinion in standards; that the auditor obtained sufficient and appropriate audit
evidence and that the material misstatements that existed in the light of these evidences did not spread throughout
the financial statements or that there could be significant effects on the financial statements of the unrecognized
mistakes.

In the study, independent audit reports of BIST - 30 (XU030) indexed companies were reviewed and qualified
opinions were determined in the independent audit reports of the four companies. As a result of the findings
obtained, it has been determined that the qualified opinions provide the basic basis for the compromised provisions
to comply with the relevant standards.

Keywords: Auditor’s Report, Auditor’s Opinion, Qualified Opinion

293


mailto:ahmeterdem@selcuk.edu.tr

International EMI Entrepreneurship and Social Sciences Congress, 27-29 April 2018, Lefkosa

Garip ile Senem’in Uygur Varyanti1 Uzerine Bir inceleme (240)
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Asst. Prof. Dr.Mustafa YENIASIR
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OZET

Tiirk milleti tarih boyunca toplumsal yapiya bagl olarak kiiltiirel manada bir¢ok degisim yasamistir. Gdgebe bir
hayat tarzindan yerlesik bir hayat tarzina gegis yapan Tiirkler, buna paralel olarak savas¢i ve aktif yasam
ozelliklerini de zaman igerisinde kaybetmeye baslamis ve destan devrinden hikaye devrine dogru bir gecis
yasamustir. Tiirk kiiltiiriinde halk hikayeleri, bu kiiltiirel ve edebi degismeleri de i¢inde barindiran, Dede Korkut
Hikayeleri ile baslamaktadir. Bu eserde hem eski Tiirk yasamindan hem de Islami ve yerlesik kiiltiirden izler
bulunmaktadir. Anlatilan hikayelerin her biri kendi basina bagimsiz bir hikaye niteligindedir. Ancak konu ve genel
yap1 bakimindan bir biitiin teskil etmektedirler. Biitiin hikayeler Oguz beylerinin yasadig1 olaylar etrafinda tesekkiil
etmistir.

Tiirk kiiltiiriiniin 5nemli bir pargas1 olan Uygur Tiirkleri de bugiin Dogu Tiirkistan Ozerk Cumhuriyeti topraklari
icerisinde yasamakta ve yiizyillardan beri siiriip gelen kokli kiiltiirlerini devam ettirmektedirler. Bu kiiltiiriin en
6nemli parcalarindan biri de yazili ve sozlii edebiyattir.

Uygur Tirk sahasinda da anlatilan halk hikayeleri Anadolu sahasi ile benzer 6zellikler gostermektedir. Bu
hikayeler arasinda Garip ile Senem, Uygur Tiirk sahasinda da yerini almis ve sozlii kaynaklardan derlenerek yaziya
geeirilmigtir. Hikdyede Garip ile Senem’in agki anlatilmakta ve eser bu iki sevgilinin aski {izerine
kurgulanmaktadir.

Maklede, Garip ile Senem Hikayesinin epizot yapisi incelenmeye ve yer yer bu epizotlara baglh olarak gelisen
motiflere deginilmeye ¢alisilacaktir. Arastirmada veriler, nitel arastirma yontemiyle toplanarak, dokiiman analizi
yapilacaktir.

Anahtar Sozciikler: Uygur, Motif, Epizot, Garip ile Senem, Halk Hikayesi.

An Examination on The Uighur Version of Garip and Senem
ABSTRACT

Turkish nation has undergone several changes throughout history depending on social structure in terms of culture.
Turks converted to permanent settlements from a nomadic lifestyle as a result of which they began to lose their
warrior and active lives in time and shifted from saga period to story period. Folk stories in Turkish culture begin
with DedeKorkut stories which reflect this cultural and literary change. These pieces consist of traces from both
former Turkish life and Islamic and settled culture. Each of the stories can serve as independent stories. However,
they constitute a whole in terms of theme and general structure. All stories are about events which occurred around
Oguz begs.

Uighurs, who are essential elements of Turkish culture, are living in Eastern Turkistan Autonomous Republic
today and maintain their deep-rooted culture for centuries. One of the most important elements of this culture is
written and oral literature.

Folk stories told in Uyghur Turkish lands show similarities to those told in Anatolian lands. Among these stories,
Garip and Senem took its place in Uyghur Turkish lands and was put into writing after being compiled from verbal
sources. The story is about the love between Garip and Senem and the work is designed on the love of these two
lovers.

In this article an effort is paid to examine the episode structure of Garip and Senem story and motives developed
depending on these episodes are addressed. The data will be collected through qualitative research method in the
study and document analysis will be performed.

Keywords: Uighur, Motive, Episode, GaripandSenem, Folk Story.
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Egitim Diizeyine Gore Medya Kullaniminda Televizyon Ve Gazete

Etkisinin Degerlendirilmesi (241)

Asst. Prof. Dr. Serdal ISIKTAS

Cyprus University of Health and Social Sciences, Faculty of Social and Human Sciences,
serdal.isiktas@kstu.edu.tr

OZET

Bilgi temelli diinyada; ekonomi, devlet yonetimi, kamu hizmetleri ve giinliik hayattaki bir¢ok is ve islem, kitle
iletisim araclar1 ile yiirtitiillmekte ve etkilesim gerceklestirilmektedir. Bu etkiletisim egitim diizeyine yon veren
kitle iletisim araglariyla belirgin bir yapiy1 olusturur. Egitim diizeyi medya kullanim siirecinde bireye degisim ve
gelisim 6zelligi kazandiran 6nemli bir aragtir. Bu araclardan en dnemlisi televizyon ve gazete iletisim araglaridir.
Kitle iletisim araglarindan televizyon ve gazete araglarinin kullanim etkisi egitim {izerinde verimliligi ve
stiriikleyici aktif becerisi belirleyici bir yapist vardir. Gazete, televizyon kadar genis bir kurgusal biitiinlemeyle
ileti gonderemez ve yaziya mahkiimdur. Televizyon ise sahip oldugu gorsellik avantajini kullanarak ¢ok fazla
cabay1 gerekli kilmadan toplumun tiim kesimlerine hitap edebilir. Bu da egitim diizeyi anlaminda gazete ve
televizyon kullanimini farklilastirmaktadir. Dolayistyla ¢alismada bireylerin egitim diizeyine etken eden medya
kullanim araglarindan televizyon ve gazetenin karsilastirilmasi yapilarak hangi etkilerin 6n plana ¢iktigi tespit
edilmesine imkan saglamasi bakimindan arastirmanin 6nemini ortaya koymustur. Bu ¢aligsma evreni KKTC ulusal
televizyon ve gazetelerinin karsilastirilmast nitel aragtirma yontemi ile yapilan goriisme teknigi
gergeklestirilmigtir. Calismada egitim diizeyi medya kullaniminda 6nemli bir etkendir. Caligmada ele alinan
televizyon ve gazete etkisi icin bolge kurum ve kuruluslarin belirli rastgele ornekleme yontemi ile goriigme
yapilmustir. Yapilan goriismeler belirli kategoride belirli Experlar tarafindan gortisler alinarak gergeklestirilmistir.

Anahtar Kelime: Televizyon, Gazete, Egitim

ABSTRACT

In the knowledge-based world; economy, government administration, public services, and many daily jobs and
transactions, mass media, and interaction are realized. This influence is evident by the mass media that guide the
level of education. The level of education is an important tool that gives individual change and development
characteristics in media usage process. The most important of these tools is television and newspaper
communication tools. The use of television and newspaper tools from mass media has a decisive effect on
educational efficiency and enthusiastic active skills. The newspaper can not send messages to a fictional whole as
wide as the television, and is sentenced to writing. Television can appeal to all segments of the society without the
need for too much effort by using the visual advantage it has. This differentiates the use of newspapers and
television in terms of education level. Therefore, it has been emphasized that it is important to investigate in terms
of the possibility of determining the effects of the media usage tools, which affect the educational level of the
individuals, by comparing the television and the newspaper. In this study, the interview technique was conducted
with the qualitative research method comparing the national TV and newspapers of TRNC. The level of education
at work is an important influence on media use. For the effect of television and newspaper discussed in the study,
interviews were conducted with certain random sampling methods of the regional institutions and organizations.
The negotiations were carried out in specific categories, with specific expert opinions.

Keyword: Television, Newspaper, Education
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Bir Sozliik Mukaddimesinin Dilbilimsel Degerlendirilmesi:

Kamiis-1 Tiirki (Semsettin Sami’nin) (242)

Prof. Dr. Esra KARABACAK
Near East University, Faculty of Science and Literature, Turkish Language and Literature

OZET

Kelimeler her dilde kendine 6zgii birtakim kurallarla baglanarak bir konusma ve yazma zinciri meydana getirirler.
Dili dogru bir sekilde konusup yazmak i¢in iki ¢alismaya ihtiyag vardir. Gramer ve sozliik. Semsettin Sami, s6zlitk
kavramini degisik bir agidan ele almis, sdzliik dil baglantisininin 6nemi lizerinde durmustur. Sozliikler hemen her
calismamizda hatta gilinliik hayatimizda ihtiya¢ duydugumuz temel kaynaklardir. Sézliik, bir dildeki kelimelerin
tiimiinii veya bir kismini genellikle alfabe sirasina gore ayni dil veya baska bir dil araciligiyla tanimlayan eserdir.
Ona gore sozliik bir dilin hazinesidir. Bu hazine kelimelerden meydana gelir. Diinyada hi¢ kimse dilinin biitiin
kelimelerini bilemez veya tiim kurallar1 ile konusamaz. Kapsamli bir s6zliige sahip olmayan bir dil, edebi diller
arasinda yerini alamaz. Bin seneden beri edebi ve yazim diline sahip oldugumuz halde ne miikemmel bir sézlikk
ne de giizel bir dilbilgisi kitabi hazirlamigiz. Bu nedenledir ki Tiirk¢emiz pek ¢ok kelimesini yitirmis, Arapca ve
Farsca basta olmak iizere yabanci1 dillerden siirekli kelime alir duruma diigsmiistiir. Semsettin Sami'ye gére kamus,
lugat kitab1 bir dilin biitiin kelimelerini agiklama ve yorumlamalarini igine alan kitap, sozliik bir dilin biitiin veya
belli bir devirde kullanilan kelimelerini alfabe sirasina gore i¢inde bulundurup manalarini agiklayan veya bagka
dillerdeki karsiliklarini gosteren kitap, lugat. olarak tanimlanmistir. Bu ¢alismada Semsettin Sami’nin sozliik
kavramini1 donemine gore farkli bir bigimde ve kaynak olacak nitelikte ele alisi lizerinde durulmustur.

Anahtar Kelimeler: Semsettin Sami, Kamus-1 Tiirki, sozliik, dilbilgisi, Osmanh Tiirkgesi

Lingustic Evaluation of a Lexicon Preface: Kamis-i Tiirki (Semsettin Sami)

ABSTRACT

In each language, words create a speaking and writing chain by binding each other with specific rules. Two studies
are needed so as to speak and write a language accurately: grammar and lexicon. Semsettin Sami approached the
concept of lexicon from a different perspective and emphasised the importance of the connection between language
and lexicon. Lexicons are fundamental sources that we need in almost every study and even in our daily lives. A
lexicon is a book which defines all or part of the words in a language usually in alphabetical order using the same
or a different language. He thinks that a lexicon is the treasure of a language consisting of words. No one in the
world can know all words in his/her language or speak with all the rules of that language. A language which lacks
a comprehensive lexicon cannot take its place among the literary languages. Despite having a literary and writing
langu8age for a thousand years, we have not prepared a prefect lexicon or grammar book yet. For this reason
Turkish has lost many words and became a net importer of words from foreign languages, especially Arabic and
Persian. According to Semsettin Sami, lexicon, thesaurus is explained as a book which contains all explanations
and interpretations of the words of a language, whereas dictionary is defined as a book or lexicon which includes
all words used in a language in all or some periods in alphabetical order and explains their meanings or shows their
equivalents in other languages. This study focuses on the approach of Semsettin Sami towards the concept of
lexicon in a different manner according to his period which could provide a source.

Keywords: Semsettin Sami, Kamus-1Tiirki, lexicon, language, Ottoman Turkish
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Saglik Hizmetlerinde I¢sel Pazarlama Uygulamalarinin Orgiitsel Baghhiga
Etkisi: Yozgat ili Devlet Hastanelerinde Bir Uygulama (243)

Asst. Prof. Dr. Vesile OZCIFCI
Aksaray University, FEAS, Business Department
vesile.ozcifci@yahoo.com

OZET

Hizmet isletmelerinde sunulan hizmetin kalitesi personelin niteligi ve tutumuna baghdir. I¢sel pazarlama
isletmelerin miisterilere daha iyi hizmet sunmak icin ¢aliganlarini en iyi sekilde egitmek, gelistirmek ve motive
etmek icin gerceklestirmesi gereken tiim faaliyetlerinden olugmaktadir. Bu nedenle 6zellikle iggiicii yogun saglik
hizmetlerinde ig¢sel pazarlama faaliyetlerinin 6nemi giderek artmaktadir. Bu caligma ile, hastanelerde igsel
pazarlama uygulamalarinin orgiitsel baglilik ve boyutlar1 tizerindeki etkisi arastirilmaktadir. Bu amagla gelistirilen
anket formu Yozgat ili devlet hastanelerinde galisan 236 personele uygulanmustir. Igsel pazarlama uygulamalari
ile calisanlarin orgiitsel baglilig1 arasindaki iliskiyi belirlemek igin Korelasyon Analizi uygulanmustir. Igsel
pazarlama uygulamalarmin Orgiitsel bagliliga etkisi Basit Dogrusal Regresyon Analizi ile test edilmistir. Analiz
sonuglarina gore, igsel pazarlama uygulamalari ile 6rgiitsel baglilik boyutlar1 arasinda pozitif yonlii anlamli bir
iligski oldugu tespit edilmistir.

Anahtar Kelimeler: I¢sel pazarlama, orgiitsel baghlik, saglik hizmetleri

The Impact of Internal Marketing Practices On Organizational
Commitment In Health Services: An Application In The Public Hospitals
Within The Province Of Yozgat

ABSTRACT

The quality of the service provided in service enterprises depends on the quality and attitude of the staff. Internal
marketing consists of activities of businesses required for the realization of a perfect training, growth, and
motivation of their employees so as to provide a better service to their customers. Hence, the importance of internal
marketing activities especially is increasing particularly in health services which is a labor intensive field. This
study investigates the effects of internal marketing practices on organizational commitment and its dimensions in
hospitals. A questionnaire form developed for this purpose was applied to 236 employees working in public
hospitals in the province of Yozgat. Correlation analysis was utilized to ascertain the association between internal
marketing practices and employees’ organizational commitment. The effect of internal marketing practices on
organizational commitment was tested by Simple Linear Regression Analysis. The results of the analysis have
demonstrated that there exists a positively meaningful relationship between internal marketing practices and the
dimensions organizational commitment.

Keywords: Internal marketing, organizational commitment, health services
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Asst. Prof. Dr. Ahmet ERKOC
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OZET

Stratejik Planlama, basta kiiresel ve ulusal kurumsal isletmeler olmak iizere giiniimiizde biitiin kurum ve kuruluslar
icin vazgegilmez bir faaliyet olma 6zelligi tasimaktadir. Bunun en onemli sebebi, Stratejik Planin, planda
tanimlanan yontemlerle isletmelerin uzun donemde siirdiiriilebilir rekabet istiinliigli saglama hedefini vizyoner ve
biitiinsel bir bakis agisiyla géz oniine almasidir. Bu amagcla hazirlanan bir stratejik plan, igletme amag, hedef ve
stratejilerinin yani sira, isletme i¢i kaynaklar, siiregler, isletme performansi ve ¢evre sartlari ile gelecek tahmini ve
analizi gibi 6geleri igerecektir. Stratejik plan uygulamasi gerek ticari ve gerekse kar amaci giitmeyen isletmelerde
yaygin olarak kullanilmaktadir. Bu durum tiim devlet ve vakif {iniversiteleri ile diger egitim kurumlar i¢in de
gegerli olup, Stratejik Planlama giiniimiizde ¢ogu tiniversite ve diger egitim kurumlar1 tarafindan yapilmakta,
uygulanmakta ve giincellenerek takip edilmektedir. Bu gercevede, bir Vakif Universitynde Stratejik Planlama
faaliyeti siireci planlanmig ve yapilan ¢alismalar sonucunda kapsayici bir Stratejik Plan Modeli ortaya konmustur.
Bu caligmanin amaci, bir Vakif University ozelinde yapilan ¢alismalar temel alinarak, sistematik sekilde bir
iiniversite i¢in Stratejik Planlama caligmalarinin nasil yapilmasi ve bir siire¢ olarak hangi adimlarin atilmasi
gerektigiyle ilgili bir model 6nerisi gelistirmektir. Ortaya konan modelin orta ve uzun vadede heniiz Stratejik
Planlama yapmamus tiniversite ve diger egitim kurum ve kuruluslarina da bir referans ve 6rnek teskil edebilecegi
ve ayrica Stratejik Plan hazirlama siiresi ve maliyetini de azaltabilecegi diistiniilmektedir.

Anahtar Kelimeler: Strateji, Stratejik Planlama, Universite, Vakif University.

A Proposal of Strategic Planning Model for Universities: A Foundation
University Case

ABSTRACT

Strategic Planning is an inevitable activity for all institutions and organizations and especially for global and
national corporate enterprises. The most important reason for this is that the Strategic Plan takes a visionary and
holistic view of the long-term sustainable competitive advantage of enterprises with the methods defined in the
plan. A strategic plan prepared for this purpose will include corporate goals, objectives and strategies, as well as
internal resources, processes, performance of the enterprise, environmental conditions and future forecasting and
analysis. Strategic plan implementation is widely used in commercial and non-profit enterprises. This applies to
all state and foundation universities and other educational institutions, and Strategic Planning is currently made,
implemented and followed by most universities and other educational institutions as well. In this framework, a
similar Strategic Planning activity was planned in a Foundation University and a comprehensive Strategic Plan
Model was put forward at the end of the work done. The aim of this study is to provide an example model of how
strategic planning activities for a university should be done systematically and which steps should be taken as a
process respectively, based on the work done for a Foundation University. It is thought that in the medium and
long term, this proposal work will be a reference and an example for universities and other educational institutions
and organizations which have not yet undertaken their Strategic Planning and may also reduce the time and cost
of preparing a Strategic Plan.

Keywords: Strategy, Strategic Plan, University, Foundation University.
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OZET

Sirket birlesme ve satin almalarinda edinilen sirketin varliklarinin degerini asan tutarlar “serefiye” olarak
adlandirilmaktadir. Serefiye mevcut finansal raporlarda (bilangoda) varliklar (aktif) tarafinda, Duran Varliklar
Sinifinda Maddi Olmayan Duran Varliklar Grubunda raporlanmaktadir. Baska deyisle “varlik” olarak
raporlanmaktadir. Uluslararasi Finansal Raporlama Standartlar1 Kavramsal Cercevede “tahakkuk kriterleri” bagligi
altinda her hangi bir kalemin varlik veya ylikiimliiliik olarak raporlanabilmesi icin gereken kosullar sayilmistir.
Serefiyenin de bu kosullar1 saglamasi durumunda bilangoda “varlik” olarak raporlanmasi dogru olacaktir. Ote
yandan sirket satin almalarinda dogan pazarlikli satinalma kazanci (eski adiyla negatif serefiye) UFRS’ye gore
Gelir Tablosunda raporlanirken pozitif serefiyenin bilangoda varlik olarak raporlanmasi bir tezat olusturmaktadir.
Bu calismada serefiyenin tahakkuk kriterlerini karsilayip karsilamadigi incelenmistir. Analiz sonucunda
serefiyenin varlik olarak raporlanabilmesi i¢in gereken 3 kosuldan ikisini saglamadig1 goriilmiistiir. Bu gergekten
hareketle serefiyenin 06zii itibariyle bilangoda varlik olarak raporlanmamasmin daha dogru (uygun) olacag:
soylenebilir. Ayrica serefiyenin (matematiksel olarak pozitif degere sahip olmasi nedeniyle) finansal tablo
kullanicilart nazarinda olumlu bir anlami vardir. Fakat bu olumlu anlam son derece yanilticidir. Ciinkii bu
anlamdaki serefiye aslinda sirket satin almalarinda fazladan 6denen bedel olmaktadir.

Anahtar Kelimeler: Serefiye, UFRS/TFRS, Finansal Raporlama, Negatif Serefiye

The Misperceptions About Goodwill: Is Goodwill An Assets Or Not?

ABSTRACT

Educational the excess amount of acquired assets in mergers and acquisitions named “goodwill”. In present
financial reporting paradigm, goodwill reports as an non-current assest in financial position statement. Goodwill,
if only matches the conditions for accrual criterias in IFRS’s, can be reports as an assets in financial position
statement. On the other hand, IFRS’s allows to reported the negative goodwill in income statement. This is a
contradiction while positive goodwill can be reported as anassests in financial position statements.

In this study, it is analysed that wheter goodwill matches the accrual criterias or not. The analyse reveal that
goodwill don’t matches the 2 of 3 acrual criterias. This results imply that it is not convenient to report of goodwill
as an assets. Goodwill has positive sign (as matehmatcial manner). Because of this positive sign, goodwill has
optimistic meannings in view of financial statements users. This is a problematic misperception of goodwill.

Keywords: Goodwill, IFRS, Financial Reporting, Negative Goodwill
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OZET

Boreout yogun bir sekildeki can sikintisi, isgdrenlerin yaptiklari islere anlam ve 6nem verememeleri seklinde
olusan ve iggorenleri olumsuz yonde etkileyen psikolojik bir durum olarak ifade edilmektedir. Bu c¢aligmada,
yazinda yeterince ele alinmadig: diisiiniilen Boreout kavramu ile ilgili, isgdrenlerin 6zellikle ofis ¢alisanlarinin
boreout alglarinidlgmek amaciyla Stock (2015)gelistirmis olduguBoreout 6lgeginin Tiirk¢e formunun giivenilirlik
ve gegerlilik calismasinin sonuglarin1 aktarmayr amaglamaktadir. Arastirma Selguk University’nde gorev
yapmakta olan idari personellere yonelik olarak gergeklestirilmistir. 250 katilimeidan anket formu ile veriler elde
edilmigtir. Metodolojik aragtirma prensiplerine uygun olarak yapilan bu arastirma sonucunda, yapilan analizlere
gore (Dogrulayict Faktor Analizi), boreout dlgeginin Tiirk¢e formunun giivenilir ve gegerli bir 6lgme aract oldugu
(GF1=0.86, NFI=0.93, CFI=0.94, TLI=0.92, RMSEA=0.067, CMIN/DFI=3.01, CR=0.85 ve o = 0,89)
belirlenmistir. Boreout modeline iliskin Tiirk¢e yazindaki ¢aligmalarin kisitliligi goz 6niine alindiginda, ele alinan
6lcegin gelecekte yapilacak gorgiil calismalara katki saglayabilecegi diisiiniilmektedir.

Anahtar Kelimeler: Boreout, Gegerlilik ve Giivenilirlik Analizi, Dogrulayici Faktoér Analizi

The Reliability and Validity of the Boreout Scale in Turkish Form

ABSTRACT

Boreout is expressed as a psychological condition that occurs in the form of intense annoyance, employees'
meaning and importance to the work they do, and affects the workings negatively. In this study, it is aimed to
convey the results of the reliability and validity study of the Turkish form of Boreout scale developed by Stock in
2015 in order to measure the boreout perceptions of office workers, especially those who are related to the concept
of Boreout, which is not handled adequately in the literature. The research was carried out for the administrative
staff at Selguk University. A questionnaire form was obtained from 250 participants. According to the results of
the research conducted in accordance with the methodological research principles (Confirmatory Factor Analysis),
the Turkish form of the BoreOut scale was a reliable and valid measuring instrument (GFI = 0.86, NFI = 0.93, CFlI
=0.94, TLI = 0.92, RMSEA = 0.067 , CMIN / DFI = 3.01, CR = 0.85 and o = 0.89). Given the limitations of the
literature on the Boreout model, it is believed that the scale discussed may contribute to future empirical work.

Key words: Boreout, Validity and Reliability Analysis, Confirmatory Factor Analysis
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Sosyal Girisimciligin Ticari Girisimcilige Etkisi: Yeni Bogazi¢ci CITTA-Slow Koy
Pazan Girisimcileri Ornegi (247)

Biilent CETINKAYA
European University of Lefke. Department of Business Administration
bcetinkaya@bms.edu.tr

OZET

Bu ¢alismada, girisimcilik ve sosyal girisimcilik kavranilan incelenmistir. Calisma KKTC Yenibogazi¢i Koyii
Cittaslow Koy Pazan girisimcileri 6rnek aliarak nitel bir caligma ortaya konulmustur. ik béliimde. Girisimcilik
ve sosyal fayda kavramlari daha iyi anlamak icin iizerinde durulmustur. fkinci béliimde. "Yenibogazigi Cirta-Slow
Koy Pazar1 Girisimcileri Ornegi" incelenmistir. Yenibogazici bolgesinin sosyo-ekonomik kalkinmast igin. Kiiresel
alternatif kiiltiir turizmi g¢alismasi olan "cittaslow hareketi" anlatilmista. Yenibogazigi koyliniin cittaslow
hareketine katilmasi ve kdy pazari projesi bir sosyal girisimcilik 6rnegi olarak incelenmistir.
Yenibogazi¢i Bélgesinin turizm potansiyelini canlanchrma amaci ile bir¢ok farki hedef gruba hitaben girisimcilik
ve farkindalik gelistirme temel hedefleri ile ¢ok ortakli ve ¢ok kapsamli bir ¢aligma yiiriitiilmiistiir. Yenibogazici
koytiniin cittaslow hareketine katilmasi ve kdy pazari projesi bir sosyal girisimcilik 6rnegi olarak incelenmistir.
Sosyal girisimci Yenibogazi¢i Belediyesi tarafindan hazirlanan bir proje kapsaminda, genglerin ve kadinlarin
girisimcilik kapasitelerinin artirilarak onlara yeni is alanlari agilmasi amaciyla girisimcilik egitimleri verilmistir.
Egitimler sonunda 25 girisimci adayi1 egitimlerde sertifika almistir. Egitime katilan adaylarin tamami kdy igerisinde
yerel {irlinler {iretip satabilecekleri bir pazar yeri kurulmustur. Yenibogazici Belediyesi bir sosyal girisimci olarak
yeni bir proje hazirlamustir. "Yenibogazici Belediyesi Citta Slow Yerli Uriin Pazar" projesiyle iirettikleri iiriinleri
satabilecekleri pazar yeri kurulmus ve buradaki 16m2 ahsap ozellikteki diikkanlarda girisimci olarak faaliyet
gostermektedir. Bu proje Pazar yeri agilarak bu 25 girisimci adayina {icretsiz is alam yaratilmistir. Bu proje ile 25
egitimli girisimci onceden aldiklar egitimler dogrultusunda edindikleri beceriler ile (ilettikleri yerel {iriinleri artik
pazarda satiga sunmaktadirlar.
Caligmada gergeklestirilen anketlere ve bulgulara gére Yenibogazigi Citta-slow Koy Pazari’inda faaliyet gosteren
girisimcilerin, sosyal girisimciligin ticari girisimcilige pozitif etkisiyle girisimcilik egilimlerinin ortaya
cikarilmasinda dnemli bir etken oldugu degerlendirmesi yapilabilir.
Anahtar kelimeler: Girisimcilik, Sosyal Girisimcilik, Kadin Girigimciligi, Ticari Girigimei.

ABSTRACT
In this study, entrepreneurship and social entrepreneurship are examined. Study TRNC Yenibogazi¢i Village
Cittaslow Village market enterprises have been taken as an example and a qualitative study has been put forward.
In the first part. Entrepreneurship and social benefits are emphasized in order to better understand the concepts. In
the second part. "Yenibogazi¢i Cirta-Slow Village Market Entrepreneurship Example" has been examined. For the
socio-economic development of Yenibogazigi region. The "cittaslow movement" which is a global alternative
cultural tourism activity is described. The participation of the Yenibogazigi village in the cittaslow movement and
the village bazaar project have been examined as an example of social entrepreneurship.
Yenibogazi¢i region has been carrying out a very comprehensive and comprehensive study with the aim of
revitalizing the tourism potential and the main objectives of developing entrepreneurship and awareness in many
different target groups. The participation of the Yenibogazi¢i village in the cittaslow movement and the village
bazaar project have been examined as an example of social entrepreneurship. Within the scope of a project prepared
by the social entrepreneur Yenibogazi¢i Municipality, entrepreneurship trainings were given to increase the
entrepreneurship capacities of young people and women and to open new business areas to them. At the end of
trainings, 25 entrepreneur candidates were certified in trainings. All of the candidates participating in the training
have established a market place in the village where they can produce and sell local products. Yenibogazici
Municipality has prepared a new project as a social entrepreneur. With the project of "Yenibogazici Municipality
Citta Slow Domestic Product Market", a market place where they can sell their products has been established and
they have been operating as an entrepreneur in 16m2 wooden specialty stores there. This project opened a
marketplace and created free business reception for these 25 entrepreneur candidates. With this project, 25
educated entrepreneurs are presenting their local products with the skills they have acquired in the course of their
previous trainings.
According to the surveys and findings in the study, entrepreneurs operating in the Citta-slow Village Market of
Yenibogazigi can be evaluated as having social entrepreneurship as an important factor in revealing the
entrepreneurship tendencies with positive effect on business entrepreneurship.
Key words: Entrepreneurship, Social Entrepreneurship, Women Entrepreneurship, Business Entrepreneur.
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Turistik Cekicilik Unsuru Olarak Cografi Isaretler: Kapadokya Bolgesi
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Aksaray University
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OZET

Turizm, son yillarda gerek yatirimcilar gerek isletmeler gerekse de tiiketiciler agisindan 6nemi hizla artan bir
hizmet sektoriidiir. Sektoriin iktisadi boyutunun her gegen giin bilylimesi ve gelismesi, turizme yonelik ilginin
artmasindaki en 6nemli nedenlerin basinda gelmektedir. Dolayisiyla bu durum sektorde faaliyet gosteren isletmeler
ve Ozelikle de destinasyonlar arasinda yogun bir rekabet ortami meydana getirmektedir. Turizm sektoriinde
yasanan rekabet karsisinda farklilagsmak ve rakiplerinden bir adim daha 6nde olma ¢abasinda olan isletmeler ve
destinasyonlar ¢esitli pazarlama stratejilerine yonelmektedirler. Bu baglamda ozellikle destinasyon pazarlamasi
noktasinda dne ¢ikan rekabet unsurlarindan birisi de bdlgesel ya da yerel nitelik tastyan cografi isaretlerdir. Cografi
isaretler en net tanimu ile bir lilke, bir bdlge ya da bir yoreyi ifade eden sembollerdir. S6z konusu isaretler iilke,
bolge ya da yoreye 6zgii dogal iiriinler, gidalar, kiiltiirel degerleri simgeleyen el sanatlar1 ve s6z konusu iilke, bolge
ya da yorenin kendine 6zgii kimligini yansitan diger unsurlari kapsar nitelikte olabilmektedir. Cografi isarete sahip
lirtin ya da degerin turistik bir imaja doniismesi, destinasyonun tanitimi ve pazarlanmasinda énemli bir ¢ekicilik
unsuru haline gelebilmektedir. Caliyma kapsaminda Tiirkiye’nin 6nde gelen turistik destinasyonlarindan olan
“Kapadokya Bolgesi ne iliskin cografi isaretler incelenmis olup, s6z konusu isaretlerin turistik gekicilik unsuru
olarak kullanilmasi noktasinda ¢esitli 6neriler sunulmustur.

Anahtar Kelimeler: Turizm, Turistik Cekicilik, Cografi Isaret, Kapadokya

Geographical Indications as a Touristic Attraction: A Case Study of
Cappadocia Region

ABSTRACT

Tourism has been rapidly growing service sector in the last few years whether investors, businesses and consumers.
Every passing day increase and development of the economic dimension of the sector is at the root of the most
important reason for the increasing interest in tourism. Therefore, this situation brings to the stage a competitive
environment between the businesses operating in the sector and in particular among the destinations. The
businesses and destinations that aim to be different from the competitors in the tourism sector and to be one step
ahead of their competitors are focusing on a variety of marketing strategies. In this context, it is mainly
geographical indications, that are either regional or local in the way or another in terms of destinations marketing.
Geographical indications are symbols that represent a nation, a region or a environs with the clearest definition.
The so-called markers can be in the nature of countries, regions or environs of naturel product, handcrafts that
symbolize cultural values, foods and other elements that reflect the identity of the country, region or environs.
The transformation of a product or value in geographical indication into a tourist image can become an important
attraction in the promotion and marketing of destinations. In the study one of Turkey's leading tourist destinations
"Cappadocia Region" geographical indications on what is examined and used as elements of the tourist
attractiveness of the signs in question have submitted various proposals on the spot.

Keywords: Tourism, Touristic Attraction, Geographical Indication, Cappadocia.
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Electronic lancing deployment, motivations and satisfaction: A qualitative
perspective (249)
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ABSTRACT

A substantial body of literature is exploring the modern concept of the e-lance economy, which subsumes activities
like electronic lancing.This paper discuss freelancing and independent contracting, differentiates e-lancing from
teleworking, contract workers and outsourcing. The paper contributes to the existing management information
system literature by analyzing e-lancing mode of operation; harvesting the motivations and satisfaction level of 15
American e-lancers through online interviews. The implications for practitioners and the society are discussed.

Keywords: online freelancing, electronic lancing, online workers, motivation and satisfaction
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OZET

Ekonomik 6zgiirliik kavrami, bireylerin ekonomik faaliyetleri hakkinda serbestge karar verebilme ve devletin ya
da herhangi bagka bir kurumun kisitlamasi veya baskist olmaksizin elde ettikleri kaynaklari kullanabilmelerini
ifade etmektedir. Girisim, uluslararasi ticaret ve miilkiyet ekonomik &zgiirliiklerin bazilaridir. Ozgiirliik gibi soyut
bir kavramin analitik bir aragtirmaya konu edilebilmesi i¢in Slgiilebilir olmasi gereklidir. Bu ise s6zkonusu
kavramin rakamlarla ifade edilebilmesi anlamina gelir. Heritage Vakfi ve Wall Street Journal tarafindan hazirlanan
Ekonomik Ozgiirliikler Endeksi (IEF), 1995 yilindan beri ekonomik 6zgiirliikler ve ekonomik dzgiirliiklerin alt
bilesenlerine iligskin endeks verilerini yillik olarak sunmaktadir. Bu ¢alismada, ekonomik 6zgiirliik endeksi 70’in
iizerinde olan bes gelismis ekonomi ile ekonomik 6zgiirliik endeksi 70’in altinda olan bes gelismekte olan ekonomi
mukayeseli olarak incelenmekte ve endeksi etkileyen faktorlerin endekse etkileri panel veri analizi yontemiyle
arastiritlmaktadir. Caligmada faktorler, kisi bast GSYH, biiyiime orani, cari igslemler dengesinin GSYH’ya orani ile
enflasyon ve issizlik oranlar1 bagiml degiskenler olarak almmustir.

Anahtar Kelimeler: Ekonomik Ozgiirliik Endeksi, GSYH, Cari islemler Dengesi.

An Analysis of Factor Affecting Economic Freedom Index in Terms of

Developed and Developing Economies
ABSTRACT

The term “economic freedom” refers to the free decisions individuals take about their economic activities and the
sources they could obtain without having any limitation and oppression by the government. Entrepreneurship,
international trade and ownership are some samples of economic freedom. “Freedom” — as an abstract term —
should be measurable to become a subject matter in a research. That is to say, the above-mentioned term should
be explained in numbers. Index of Economic Freedom (IEF) prepared by Heritage Association and Wall Street
Journal puts forward annual index data related to economic freedom and its sub-components. This study separately
examines the comparison of five economies each of whose index is above and below 70, and analyzes the effects
of factors influencing on the index by using panel data analysis method. In this study, gross national product per
capita (GDP), the rate of growth, the rate of current account balance on GDP, the rates of inflation and
unemployment are taken as dependent variables.

Keywords: Index of Economic Freedom, GDP, Current Account Balance
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OZET

Bu c¢alismada kariyerizm ile isten ayrilma niyeti arasindaki iliskide asir1 niteliklilik algisinin moderator etkisi
incelenmigtir. Bu baglamda bu ¢alismanin amaci hangi ¢alisanlarin ve ne zaman isten ayrilma niyetine daha yatkin
olduklarmi saptamaktir. Arastirma modeli Kisi-Orgiit Uyumu Teorisi ve Sosyal Bilissel Teori’ye dayanarak
gelistirilmistir. Baska bir ifadeyle arastirma kapsaminda yanitlanmaya ¢alisilan iki arastirma sorusu vardir; (a)
Kariyerizm ile isten ayrilma niyeti arasinda anlamli bir iligki var midir? (b) ¢alisanlarin asir1 niteliklilik algisini bu
iligki iizerinde moderator etkisi var midir? Bu sorular1 yanitlamak {izere anket tekniginden yararlanilarak
Istanbul’da lisansiistii egitimine devam etmekte olan 486 beyaz yakali calisandan veri toplanmustir. Toplanan veri
SPSS programi kullanilarak analiz edilmistir. Bulgular degiskenler arasinda istatistiksel acidan anlamli iligkiler
oldugunu ortaya koymustur. Bagka bir ifadeyle, kariyerist calisanlar i¢in halihazirda bulunulan 6rgiitte kalmanin
isten ayrilma niyetinden daha zor bir durum oldugu séylenebilir. Bu yiizden kariyerizm egilimine sahip ¢alisanlarin
isten ayrilma niyetinden yana olduklari sdylenebilir. Diger yandan agir1 niteliklilik algisinin bu iligki tizerindeki
moderator etkisinin istatistiksel agidan anlamli olmadig1 bulgulanmistir. Daha agik bir ifadeyle, kariyeristlerin isten
ayrilma niyetlerinin onlarin agir1 niteliklilik algisina bagli olmadiklari sdylenebilir. Aragtirma sonunda yonetsel ve
uygulamaya yonelik ¢esitli ¢ikarimlarda bulunmakla beraber gelecek aragtirmacilara 6neriler sunulmustur.

Anahtar Kelimeler: Asiri niteliklilik algisi, isten ayrilma niyeti, kariyerizm.

Which Is Harder Go or Stay? The Moderating Effect of Overqualification
Perception on the Relationship Between Careerism and Turnover Intention

ABSTRACT

In this study, the moderating effect of perceived overqualification on the relationship between careerism and
turnover intention was investigated. The purpose of the study is to determine when and which employees are more
prone to develop turnover intention. In this context, Person-Organization Fit Theory and Social Cognitive Theory
shed light on the proposed theoretical model of the study. More specifically, we try to reply two research questions;
(a) Is there any significant relationship between careerism and turnover intention? And (b) Does employees
overqualification perception has a moderating effect on careerism-turnover intention relationship. A survey study
was conducted to collect data and reply these research questions. Accordingly, the sample of this study consists of
486 white collar employees who continue their postgraduate education in Istanbul, Turkey. Data were tested by
using SPSS software. Findings show that there are significant and positive correlations among the variables.
Additionally, careerism was found as one of the drivers of turnover intention. In other words, it is easy to say that
staying at the current organization is harder than the turnover. Therefore, careerist stands with turnover intention.
On the other hand, the moderating effect of overqualification perception is not statistically significant. More
clearly, careerists' turnover intention is not depending on their overqualification perception. Managerial and
practical implications, as well as further research directions, are provided.

Keywords: careerism,overqualification, turnover intention.
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OZET

Isletme ortaminda artan rekabet ve gelisimler endiistri y&neticilerini, arastirmacilar1 ve isletme sahiplerini
liderligin 6nemini anlamaya ve bu konu ile ilgili arastirmalarin gelisimine tesvik etmektedir. Liderlerin sergilemis
olduklar1 davranislar dogrudan c¢alisan orgiit tiyelerini etkilemektedir. Bunun sonuncunda da kimi zaman ¢alisan
orgiit iiyeleri duygu ve diislincelerini istedikleri gibi ifade etmekten ¢ekinebilirler. Bu da dogal olarak beklenmedik
olumsuz sonuglar dogurabilir. Oysa bu sonuglart kurum bazinda farkl: liderlik stilleri agisindan inceleyen ¢ok az
calisma vardir. Ornek olarak; liderin olumsuz davranislarindan &tiirii is degistirme sikhig, is devamsizligi, drgiit
i¢i catigmalar meydana gelebilir. Cin’de yapilan ¢aligmada hizmet liderligi en iyi yonetim sekli olarak ortaya
¢ikarken (Lin ve dig., 2016:53) Amerika’da ise otantik liderlik en uygun liderlik stili olarak ortaya ¢ikabilmektedir
(Stewart ve dig., 2017:550). Bu belirsizlikler yeni olan liderlik tarzlarinin etkileri konusunda bizleri daha farkl
cografyalarda bilimsel ¢alismalara tesvik etmektedir. Bu ¢aligmada liderlik modellerinin ¢aliganlar {izerine etkisi
incelenmistir. Bu ¢alisma; Mersin ilinin Anamur ilgesinde bulunan iki ve ti¢ yildizli 40 otel ¢alisani tizerinde pilot
calisma olarak icra edilmistir. 21 — 30 Ocak 2018 tarihleri arasinda uygulanan anket formlarindan 40 adet veri
toplanmugtir. Buna gore doniisiimcii liderlik, hizmet liderligi ile 6rgiitsel sessizlik arasinda negatif bir iliski
bulunurken, tam serbesti taniyan liderlik ile 6rgiitsel sessizlik arasinda pozitif yonde bir iligski oldugu sonucuna
varilmgtir.

Anahtar Kelimeler: Otantik Lider, Hizmetkar Lider, Tam Serbesti Taniyan Lider, Orgiitsel Sessizlik Iliskisi

The Relationship between Authentic, Servant, Laissez Faire Leadership
and Organizational Silence: A pilot Study on Anamur Hotel Employees in
Mersin, Turkey

ABSTRACT

Leadership has been a research topic which its literature has existed for a long time, and it has been maintaining
its importance till the present time. Competitiveness has encouraged advancements in the industry, the industry
leaders in business, as well as researchers and business owners to be able to understand the importance of leading
and to further research in the area of leadership. The acts of leaders directly affect the working organization
members. As a result, working organizational members may feel shy about showcasing their emotions and ideas

as they wish from time to time. By nature, this situation may result in unexpected negative consequences. The
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number of researches focusing on different leadership styles at the organizational level is rather low in the
literature. As an example, the leaders™ negative behavior may lead to an increase in the job switches, discontinuity
of work, and organizational conflict. Service leadership style has been stated as the best one among its peers in the
case study that focused on China (Lin and others, 2016:53), authentic leadership style was chosen as the most
suitable one in other study which focused on United States of America (Stewart and others, 2017:550). These
uncertainties have motivated us as the researchers for creating different scientific studies that focus on different
geographies. The study investigates the effects of different leadership styles among workers. This pilot study was
done in Anamur which is a province within the city of Mersin of Turkey via 40 hotel workers from two and three
star hotels. The sample of 40 was gathered through the questionnaires which was distributed and collected in 21 —
30 January 2018. As a result, the study indicates a significant positive relationship between transformational
leadership, servant leadership and organizational Silence. Oppositely, Laissez Faire Leadership was correlated
positively with the Organizational Silence construct.

Keywords: Authentic Leadership, Servant Leadership, Laissez Faire Leadership, Organizational Silence
Leadership
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OZET

Gida fiyatlarindaki dalgalanma ya da artislar “gida krizi” olarak adlandirilmaktadir. Gida fiyatlarindaki krizlerin
ise diinya tarim ticaret hadlerinde dalgalanmalara yol agtigi goriilmektedir. Bu caligmanin kapsami, gida
fiyatlarindaki artislarin nedenlerinden ote yarattigi etkiler belirlenmektedir. Calisma dis soklardan kaynakli gida
fiyat dalgalanmalarinin, biit¢e agiklarinin ve doviz kurlarinin hane halklarinin harcanabilir geliri {izerindeki
etkilerini incelemektedir.

Calismanin bulgularina gore kiiresel 6lgekte 2006-2008 doneminde giindemde olan gida fiyat artislar1 2012 yili
itibariyle azalma gostermektedir. Tiirkiye’de ise Tiirk Lirasinin deger kaybina bagli olarak siirekli artis hali devam
etmektedir. 2003-2017 aras1 TL’nin dolar karsisindaki deger kaybi islenmis gida fiyatlari yaninda birincil tarim
iirtinlerinde de artiga neden olmaktadir. TL cinsinden gida ve tarim iiriinleri fiyat endeksleri yiikselmekle birlikte,
endeks doviz cinsinden olusturuldugunda birincil tarim iiriinleri fiyatlar: diinya fiyatlari ile benzer egilimi takip
etmektedir. Caligmada yapilan regresyon analizine gére ABD dolar1 cinsinden diinya fiyatlar: karsilastirmasinda
2012 sonrasi gerileme Tiirkiye’yi de etkilemektedir.

Anahtar Kelimeler: Gida Krizi, Birincil Tarim Uriinleri Fiyatlari, Fiyat Aktarim Mekanizmasi, Fiyat
Dalgalanmalar1, Hane halk1

A Study of Food Price Crisis Effects in Turkey
ABSTRACT

Fluctuations and increases in food prices are called "food crisis”. It is shown that food price crises cause the cycles
on the world agricultural trade ratio. The study examines the effects of food price fluctuations originated from
external shocks, budget deficit and the effects of exchange rates on disposable income of households instead of the
effects of increases in food prices.

On the global scale, even though the food price increases had been on the agenda during the 2006-2008 period, it
has been decreasing since 2012. At the same time, the depreciation of the TL against the US dollars between 2003
and 2017 caused an increase in primary agricultural products prices as well as processed food prices. The price
indexes of food and agricultural products in Turkish Liras has been rising. Nonetheless the primary agricultural
products prices are similar to the world prices when the index is in foreign currency. According to the results of
regression analysises we found that in comparison of the world prices in US dollars to in TL, there is a decline
after 2012 and it reflects to Turkey.

Key words: Food Crisis, Primary Agricultural Products Prices, Price Transfer Mechanism, Price Fluctuations,
Households.
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OZET

Girigimcilik temelde yenilik getirmek, risk almak ve proaktif olmak gibi ii¢ ana 6zelligi barndirir. Yenilikgilik,
yaraticl ¢oziimler iiretmeyi, risk, basarisizlik ihtimali de olsa kaynaklart bu ugurda kullanmayi, proaktiflik,
basarisizligin 6nlenmesinde uyumlu, azimli ve istekli olmay1 gerektirir (Karadal,2013). Sanatsal galisma ile
girisimcilik siireci arasinda benzerlikler bulunmaktadir. Girisimcilik literatiiriindeki yenilik yapmak ile sanatsal
calismadaki yeni sanat fikirleri, sanat¢inin iistlendigi riskler ile baglantilidir (Scherdin, Zander, 2011). Bu
calismada sanatsal liretim ve girisimcilik konusundaki benzerlikler irdelenmis, Cagdas Tiirk Sanatinda bir doneme
“Call1 Kusag1” ismi verilen Ibrahim Calli’nin sanat girisimciligi yoniiniin ortaya konmas1 amaglanmustir.
Anahtar Kelimeler: Sanat Girisimciligi, Ibrahim Call..

ABSTRACT

Entrepreneurship basically has three main characteristics: innovation, risk taking and proactive. Innovation
requires creativity, creativity, risk, failure to use resources, proactivity, willingness to be determined, determined
and willing to avoid failure (Karadal, 2013). There are similarities between artistic work and entrepreneurship
process. Innovating in entrepreneurship literature and new art ideas in artistic work are linked to the risks that the
artist has (Scherdin, Zander, 2011). In this study, the similarities of artistic production and entrepreneurship were
examined and it was aimed to reveal the direction of ibrahim Call1's artistic entrepreneurship given the name "Calli
Belzagi" in Contemporary Turkish Art.

Key words: Art Entrepreneurship, ibrahim Call1.
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Why is hospitality employees’ psychological contract vital?: The
Effects of psychological contract on affective commitment (255)
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ABSTRACT

This study examines psychological contract (Psy-Con) on full-time hotel employee’s affective commitment in a
sample of hotel employees in Maldives Island. This pilot study is the first stage of the large project which was
carried out with 50 front-line staff from one five-star hotel, Sun Island Resort and Spa. The hypothesized
relationships in the model were preliminary analyzed via using correlation analysis. The first results suggest that
front-line employees with high Psy-Con are more affectively committed with their work and more likely to display
positive outcomes. The study concludes with a discussion of its first empirical findings, strengths, theoretical
contributions, and timid practical implications.

Keywords: Psychological Contract, Affective Ommitment, Pilot Study, Hospitality, Maldives
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OZET

Bu kavramsal ¢aligmanin amaci; Kuzey Kibris Tiirk Cumhuriyeti’nde; turizm ve konaklama sektoriinde,
mevsimsellik kavramini ve olusma nedenlerini agiklamak ve degerlendirmektir. Bunun yani sira mevsimselligin;
ilgili literatiir ¢alismalarindan esinlenerek yarattigi etkileri ve ¢oziim Onerilerinden bahsetmektir. Ayrica,
mevsimselligin degisik acilardan yarattig1 problemleri, otel yoneticilerinin ve turizm akademisyenlerinin bakis
acisindan ortaya koymaktadir.

Bu ¢aligsma bir pilot caligmasi nitelitiinde olup; Kuzey Kibris Tiirk Cumhuriyeti’nde ki bir gurup akademisyen ve
otel yoneticisi perspektiflerinde mevsimselligin sebep oldugu problemleri ve alternatif ¢dziim Onerilerini ortaya
koymustur.

Anahtar Kelimeler: KKTC’de Turizm Sektorii, Mevsimsellik, Mevsimlik Istihdam

Structural Charcteristics of Tourism and Challenges of Seasonality in
North Cyprus

ABSTRACT

The aim of this conceptual study is to define seasonality and identify its causes and effects in north Cyprus’s
tourism and hospitality sector. Beside that, this study examines the relevant literature on seasonality’s effects and
tries to bring alterative courses of actions in paralel.

This study is a pilot study in nature and examines the seasonality problems in the hospitality and tourism sector in
north Cyprus from two different angles, namely the managers and acdemics. This pilot study results reflect the
preliminary ideas and suggestions of both groups, regarding the sesonality causes and alternative precatious might
be taken in northern Cyprus.

Keywords: Northern Cyprus Tourism Sector, Seasonal employees, seasonality challenges
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OZET

Sosyal girisimcilik, 6ziinde sosyallige ve girisimcilige vurgu yapmaktadir. Yalin bir ifadeyle toplumsal sorunlari
girisimci bakis agisiyla ele almayi icermektedir. Kavrama sosyal olgusunun kattig1 anlam sosyal girisimcilerin
toplumsal sorunlarla ilgilenmesidir. Ilahiyat ve Dini ilimler alam toplumsal yasam ile i¢ i¢i bulunmaktadir. Alan
yazinda bu bdliimlerde okuyan veya mezun olanlarin sosyal girisimcilik &zelliklerine doniik bir ¢aligma
bulunmamaktadir. Bu g¢aligmanin amaci, KKTC’de bulunan ilahiyat Fakiiltesi ve Dini ilimler Fakiiltesi
ogrencilerinin sosyal girisimcilik 6zelliklerini cesitli degiskenler agisindan belirlemektir. Aragtirmanin evrenini
2017-2018 &gretim yili KKTC’deki iiniversitelerin ilahiyat Fakiiltesi ve Dini ilimler Fakiiltesi’nde 6grenim
gormekte olan 6grenciler olusturmaktadir. Aragtirmanin 6rneklemi uygun 6rnekleme yontemi ile belirlenmistir.
Orneklem grubu olarak 168 dgrenciye ulasilmistir. Arastirmaya veri elde etmek amaciyla bu béliimlerden mezun
olanlarin ¢ogonlugunun 6gretmen olmalar1 nedeni ile Konakli ve G6giis(2013) tarafindan gelistirilmis olan aday
dgretmenlerin sosyal girisimcilik 6zellikleri dlgegi kullanilmustir. Olgek; risk alma, dzgiiven ve kisisel yaraticilik
olmak tizere 3 boyuttan ve 21 maddeden olusmaktadir. Arastirmanin verileri frekans, yiizde, t-testi ve ANOVA
ile analiz edilmistir. Analizlerde IBM SPSS 20.0 programi kullanilmistir. Analiz sonucu ilahiyat Fakiiltesi ve Dini
[limler Fakiiltesi 6grencilerinin sosyal girisimcilik 6zelliklerinden risk alma ve kisisel yaraticilik bakimindan
benzer oldugu 6zgiiven algisin diisiik oldugu bulunmustur. Kitap okuma sayis1 bakimindan sosyal girisimciligin
yaraticilik boyutunda anlamli farklilik bulunmaktadir. Kisilerarasi iligkiler degiskeni bakimindan 6zgiiven
boyutunda vasat ve iyi arasinda ve vasat ve ¢ok iyi arasinda anlamli farklilik bulunmaktadr.

Anahtar Kelimeler: Girisimcilik,Sosyal girisimcilik, Ilahiyat, Dini ilimler, Ogretmen adaylari

Social entrepreneurship characteristics of the university students studying
at Faculty of Theology and at Faculty of Religious Sciences

ABSTRACT

Social entrepreneurship, in essence emphasizes sociality and entrepreneurship. It solely involves addressing social
issues from an entrepreneurial point of view. The meaning implied by the social entrepreneruship to the social
phenomenon is related to the social entrepreneurs’ being interested in social problems. The fields in relation to
Theology and Religious Sciences socialize with life. There is not any study on determining the social
entrepreneupship characteristics of the students studying in these faculties or already graduated from the mentioned
faculties. The aim of the current study was to determine the social entrepreneurship characteristics of the students
in North Cyprus studying at the Faculty of Theology and Religious Sciences in terms of various variables. The
study group of the study involved students studying at the Faculty of Religious Sciences at Near East University
and Cyprus Social Sciences University during 2017-2018 academic year. 168 students were the participants of the
current study. The social entreprencurship scale developed by Konakli and Gogiis (2013) was used for data
collection purposes since most of the participoants were the graduates from the abovementioned faculties. The
scale itself consists 3 dimensions and 21 items which are named as risk-taking, self confidence and personal
creativity. IBM SPSS 20.0 will be used for data analysis. Results revealed that among the social entrepreneurship
characteristics of the students from the Theology and Religious Sciences, risk-taking and personal creativity
characeristics were found to be similar; but their self-perception was found to be lower. There was a signifincant
difference in the creativity dimension of social entrepreneurship in terms of the number of books the students read.
There is also a significant difference between ‘medium’ and ‘very good’ in the self-confidecne dimension in
interpersonal relationships.

Key words: Entrepreneuship, Social Entrepreneuship, Theology, Religious Sciences, Teacher Candidates
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ABSTRACT

Recently, management accounting (MA) developments have been encapsulated the attention of researchers,
practitioners and academics in the hospitality industry. Even though these MA techniques have received much
academic interest, studies regarding influential factors on the adoption of these techniques are still meagre. The
reason of why some businesses adopt and use these techniques and others do not depend on the specific
contingency factors. Therefore; in this study, we tried to explain and test as how top managers’ characteristics may
have an impact on the organizational decisions with respect to the use of one of these innovative MA tools, namely
is called integrated performance measures. This study contributes to the hospitality and management accounting
literature by determining the role of top managers’ characteristics in terms of age, education level and
organizational tenure in the use of integrated performance measures. We test our hypotheses using empirical survey
data which was conducted on a sample of 50 hotel firms in Antalya, Turkey. Our preliminary correlation results
are generally supportive of our hypotheses.

Keywords: Performance measures, Top managers’ characteristics, Contingency theory, Hotels

313


mailto:huseyin.arasli@emu.edu.tr
mailto:cihan.alphun@emu.edu.tr

International EMI Entrepreneurship and Social Sciences Congress, 27-29 April 2018, Lefkosa

Konaklama Sektoriinde Liderlik Tarzlar ve ise Tutkunluk: KKTC’nin 4
ve 5 Yildizh Otelleri Uzerine Bir Pilot Calismasi (259)

Prof. Dr. Hiiseyin ARASLI
Eastern Mediterranean University, Faculty of Tourism
huseyin.arasli@emu.edu.tr

Sabina SHARIFOVA
Eastern Mediterranean University, Faculty of Tourism

Res. Asist. Furkan ARASLI
Eastern Mediterranean University, Faculty of Tourism
araslif@gmail.com

OZET

Liderlik giiniimiizde 5nemini korumaya devam eden bir konu olmay1 siirdiirmektedir. ise Tutkun olan is gérenlerin
verimliliginin normal ¢alisanlara gore 3 veya 4 kat daha fazla oldugu yapilan bazi ¢aligmalarda tespit edilmistir.
Yoneticilerin liderlik stilleri 6rgiit icerisindeki isgoren davraniglarini sekillendirip, calisanlarin farkli is ¢iktilarina
olumlu veya olumsuz etki yapmaktadir. Bu etkiler son zamanlarda arastirmacilar tarafindan sik¢a aragtirilmaya
devam edilmektedir. Bu ¢aligmanin amaci konaklama endustrisinde ‘Liderlik Tarzlari(3) ve Ise Tutkunluk’
degiskenleri arasindaki iliskiyi tespit etmektir. Bu aragtirma, genis bir ¢aligmanin ilk agamasi olup yaklasik 40 kisi
ile icra edilmis bir pilot ¢aligma niteligindedir. Bu dogrultuda arastirma verileri amacina uygun olarak, kolay
orneklem (convenience sampling) metodu ile Gazimagusa sehrinin sinirlariigerisinde hizmet sunan 4 ve 5 yildizli
tam zamanli otel ¢aliganlardan anket metoduyla toplanmistir. Korelasyon sonuglari dikkate alindiginda ilk agamada
doniisiimcii ve etkilesimei liderlik ile is tutkusu arasinda yiiksek seviyede anlamli ve positif bir iligki tespit
edilmistir. Aynm1 sonuglara gore Tam Serbesti taniyan liderligin is tutkusuyla higbir iliskisi olmadigi ortaya
cikmustir.

Anahtar Kelimeler: Doniisiimcii Liderlik, Tam Serbesti Taniyan Liderlik, Etkilesimci Liderlik, Caligmaya
Tutkunluk, Otel, KKTC

Leadership Styles and Employee Engagement in The Hospitality Industry:
A Pilot Study On 4 & 5 Star Hotels in Northern Cyprus

ABSTRACT

Leadership is a vital topic which has been keeping it’s utmost importance to date. Recent studies’ve shown that
engaged employees have 3 to 4 times more productivity than their average counterparts within the service
organizations. Leadership styles of managers which shape employee’s outcomes; negatively or positively, haveve
been started to examaining more often by researchers. The aim of this study, therefore; is to find the relationship
between three leadership styles and work engagement in the hospitality industry. The pilot study is a part of large
project, which was executed with 40 hotel participants via using convience sampling. A self administered
questionnarie was used and collected from full time hotel employees working in 4 and 5 star hotels stated in the
city of Famagusta of northern Cyprus. The primary correlation anaysis depitcted that there is a high correlation
between transformational and transactional leadership and employee engagment. However, the lasies faire
leaderhip style did not show any relationship with the employee engagment variable in the research context.

Keywords:  Transformative Leadership, Laizzes Faire Leadership, Communicative Leadership, Work
Engagement, Hotel, northern Cyprus
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ABSTRACT

The main aim of this study is to investigate the aspects related to hospitality students’ satisfaction with temporary
jobs and the relationships between on the job training, job satisfaction, and confidence about future careers. Also
to provide schools and industries with suggestions regarding course development and the necessity of on the job
training during temporary job period. The study is based on a quantitative approach. The correlation analysis has
been conducted in order to check the relevant relationships. The finding shows that on the job training satisfaction
plays a positive role as a predictor of participants’ job satisfaction and confidence about future careers. The effect
of satisfaction with on the job training on students’ confidence about future careers was mediated by their
satisfaction with the temporary employment. On the job learning factors in connection with students’ satisfaction
during the temporary employment process were found to be significant predicator of their confidence about future
careers, but supervision, environment, and interpersonal relations were not.

Keywords: Tourism education, Tourism, and hospitality management, temporary employment, on the job training,
job satisfaction and North Cyprus
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ABSTRACT

Social life, politics and economy have been changed with the globalization. Especially domestic dynamics and
also external dynamics have affected the improvements of the economy (Adigizel, 2011). After the collapsed of
SSCB, Turkey has started to improve economic and political relations with Turkish Republics (Ozdamar, 2010;
DPT, 2000). When we analyze Turkish Republics after the Cold War Era we can realize several issues which are
cooperation opportunities, increasing risks, increasing instability, becoming a fighting area of international power
because of very rich underground resources (Aydin, 2001). Freedomoccurred suddenly and unpreparedness and at
the result of that those republicdidn't have necessarystructural reforms to pass the free trade marketing instead of
centrally planned mechanism in old Soviet Era and as a result, they had difficulties in social balance while making
that structural reforms (Geybullayev ve Kurubas, 2002). It is tried to analyze problems and solution offers for
international trade between Turkey and Turkish Republics in this study.

It is clearly seen that soci-economic relation between Turkey and Turkis republics are not willing and expected
levels after freedom era (Ersungur, Kiziltan ve Karabulut, 2007). The most important reason for that is they still
have strong bonds with Russia in some areas. One of the most important problems which Turkish Republics faced
after the Freedom, are broken social structure and increasing the income gap between rich and poor people. There
are some problems about international trade between Turkey and Turkish Republics, such as; transportation, the
banking system, visa issues, bribery, corruption, customs, monopoly, un-stability of the political environment,
different tax laws, etc.

Key Words: Turkey, Turkish Republics, trade, the banking system, customs, transportation, visa, tax.

Tiirki Cumhuriyetlerle Dis Ticarette Karsilasilan Sorunlar ve C6ziim

Onerileri

OZET

Kiiresellesme ile birliktesosyal yasam, politikave ekonomikalandabir degisim siireci yasanmaktadir. Ozellikle
ekonomik gelismelerden i¢ dinamiklerin yani sira dig dinamikler de etkili olmaktadir (Adigiizel, 2011). 1991
yilinda SSCB’nin dagilmast ile birlite Tiirkiye Tiirki Cumhuriyetler ile ekonomik ve siyasi iligkilerini gelistirmeye
baslamustir (Ozdamar, 2010; DPT, 2000). Ozellikle Soguk Savas sonrasi donemde Tiirki Cumhuriyetlere
baktigimizda; is birligi firsatlari, riskte artig, istikrarsizligin artmasi, yeralti kaynaklarinin zenginliginden dolay1
kiiresel rekabetin ¢atigma alani haline gelmesidikkat ¢ekici hususlar olmustur (Aydin, 2001). Bagimsizligin aniden
ve hazirliksiz olarak ortaya ¢ikmasi neticesinde, bu iilkeler Sovyet Donemi merkezi planlamadan serbest ticaret
uygulamalarina gegis diizenlemelerine sahip olamamiglardir ve neticede yapmak zorunda olduklari yapisal
reformlar ile sosyal dengeyi kurmakta zorlanmislardir (Geybullayev ve Kurubas, 2002). Bu ¢alismada Tiirki
Cumbhuriyetlerle yapilan ticarette karsilasilan sorunlar ve ¢éziim Onerileri analiz edilmektedir.

Bagimsizliklarini iizerinden bu kadar siire gegmesine ragmen Tiirki Cumhuriyetlerle sosyo-ekonomik
iligkilerimizin beklenen ve istenen diizeyde olmadigi goriilmektedir (Ersungur, Kiziltan ve Karabulut, 2007).
Tiirkiye ile Tiirki Cumhuriyetlerinin dis ticarette beklenen seviyeye ulasamamalarindaki en biiyiik sebeplerden
birisi, Cumhuriyetlerin gesitli alanlarda halen Rusya’ya bagliliklarinin devam etmesidir. Tiirki Cumhuriyetlerin
bagimsizlik sonrasi karsilagtigi en 6nemli sorunlardan biri de toplumun pargalanmis olmasi ve zengin ile yoksul
arasindaki gelir farkinin artmis olmasidir. Tiirki Cumhuriyetlerle yapilan ticarette karsilasilan sorunlar su sekilde
siralayabiliriz: Nakliye, bankacilik sistemi, vize sorunlari, riigvet ve yolsuzluk, yetismis is giicii, giimriikler,
tekellesme, siyasi istikrarsizlik ve degisik vergi mevzuatidir.

Anahtar Kelimeler: Tirkiye, Tiirki Cumhuriyetleri, ticaret, bankacilik sistemi, vize sorunlari, giimriik, nakliye,

vergi
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OZET

Teknolojik inovasyonu igeren mobil uygulamalar diinyada oldugu kadar Tiirkiye’de de ilgi uyandirmistir. Bu
uygulamalardan biri de motosikletli tagima hizmeti veren Scotty uygulamasidir. Scotty yolcularla, motorlu
stirliclileri bir araya getiren ve trafige takilmadan yolculuk yapmalarini saglayan bir mobil uygulamadir. Kisa
mesafeli tagimacilik sektoriine yenilik getiren ve paylasim ekonomisinin bir iiriinii olan Scotty, Tirkiye kdkenli
bir girisim olarak biiyiik bir basari elde etmistir. Bu kapsamda yapilan arastirmanin amaci, Scotty’in Tiirkiye’deki
operasyonlarmin basarisint incelemektir. Arastirmada amacli/yargisal 6rnekleme yontemi kullanilarak, Scotty
girisimi incelenmistir. Icerik analizi sonucunda, isletmenin bir paylasim ekonomisi yaratarak motosikletli tasima
sektoriinde paylasimi destekleyen bir ekonomi yarattigi, giivenlik, hiz, giivenilirlik, seffaflik, fiyat, promosyon,
stiris keyfi ve ddeme kolayligi gibi konularda geleneksel tasimacilik sisteminden ayristigt belirlenmistir.
Arastirmada ayrica uygulayicilar ve arastirmacilar agisindan gesitli 6neriler sunulmustur.

Anahtar Kelimeler: is modeli inovasyonu, Paylasim ekonomisi, Scotty, Girisim, Tiirkiye.

Scotty’s Entrepreneurship Success as an Application of Online Motorcycle
Transportation

ABSTRACT

Mobile applications with technological innovation has aroused a great interest in Turkey as well as in the world.
One of these applications is the Scotty application which provides motorcycle or scooter transportation. The Scotty
application is a mobile application that connects passengers with motorcycle drivers to avoid overwhelming traffic
jams. Scotty which bring innovation to short-haul transportation industry and is a product of sharing economy has
achieved great success as a Turkey-based start-up. The aim of this research is to determine the success of Scotty’s
operations in Turkey. Using a purposive sampling method in the research, the Scotty start-up have been examined.
As a result of the content analysis, it was determined that the Uber creates an economy that supports sharing in the
motorcycle transportation industry by creating a sharing economy and is separated from the traditional
transportation system in terms of security, fast, reliability, transparency, price, promation, driving pleasure and
payment easiness. This study has also presented several recommendations for practitioners and researchers.

Keywords: Business model innovation, Sharing economy, Scotty, Start-up, Turkey.

* Bu caligma Bandirma Onyedi Eyliil Universitesi Bilimsel Arastirma Projeleri Koordinasyon Birimi tarafindan desteklenmistir
(This work was supported by Scientific Research Projects Coordination Unit of Bandirma Onyedi Eyliil University).
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Afganistan i¢ Savas1 Baglaminda Miidahale Yéntemleri (263)

Dr. Ozgiir CINARLI
Aksaray University

OZET

Sovyetler Birligi’nin Afganistan’ isgal ettigi 1979 yili ile ABD’nin Taliban ydnetimine son veren 2001 yili
arasinda Afganistan gesitli kiiresel ve bolgesel dig giiclerin miidahalelerine maruz kalan bir ihtilaf kaynagi
olagelmistir. Calismada s6z konusu donemde Afganistan’daki i¢ siyasi gelismeler ve bu iilkeye yonelik
miidahalede bulunan dig giliglerin politikalar1 ayrintili olarak incelenerek, Afganistan ihtilafi baglaminda
devletlerin ne sekilde miidahalelerde bulunduklari sorusuna yanit aranmaktadir. Boylelikle Afganistan Thtilafi
orneginden hareketle, miidahale yontemlerinin neler olabilecegi konusunda somut bulgular ortaya koyulmaya
calisilmaktadir.

Anahtar Kelimeler: Afganistan, ihtilaf, miidahale, i¢ savas, dis politika

Intervention Methods in the Context of Afghanistan Civil War
ABSTRACT

Starting with the Soviet invasion of Afghanistan in 1979, until the US intervention to out the Taliban regime in
2001, Afghanistan remained as a source of conflict, which was exposed to intervention of some global and regional
powers. In this study, the internal political developments in Afghanistan and the policies of foreign powers, which
intervened the country are observed detailly, and looking for answer to the question of how states intervene within
the context of Afghanistan conflict. In this way, by the observation of the case of Afghanistan conflict, concrete
methods of intervention are tried to be revealed.

Keywords: Afghanistan, conflict, intervention, civil war, foreign policy
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A Quialitative Research on the Industry 4.0 Concepts in Production
Management (264)

Res. Asst. Dr. Zehra Binnur AVUNDUK
Istanbul University
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Istanbul University
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ABSTRACT

The purpose of this paper is to investigate the Industry 4.0 concepts in production management. Industry 4.0 or the
4™industrial revolution is the new paradigm of the manufacturing sector in 21t century. In this information era, at
an unprecedented pace of the development in technology has been transformed production systems, methods and
techniques. The new tools of manufacturing, creates a smart network of machines, products and people. ICT
systems enables this communication in the entire value chain to have an intelligent factory.

Industry 4.0 has started a new era of manufacturing by promising new opportunities and significant benefits for
businesses and all over the sectors. It is one of the major and currently most discussed topics in academic and
business worlds. Therefore, there is a great need for the new concepts that Industry 4.0 brings to the literature have
to be identified. For this purpose, we have reviewed the articles that published in international journals and
searched through the electronic databases. We have restricted the search that the article title contains “Industry
4.0”, “production” and “production management” concepts. After that, the search results shows 39 articles have
accordance with the our search criteria. The next stage of the research, we have read and evaluated the articles.
Than, we determined 4 major categories and classified the articles into the these categories.

Our research results shows that Industry 4.0 with production management concept has mainly focused on
production process, cyber physical production systems, smart manufacturing, production system evolution and
hybrid production. The following category includes; internet of things, big data, cloud manufacturing and future
trends in production.

Keywords: Industry 4.0, production management, manufacturing sector, qualitative research
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Tiizel Kisilerin Kisilik Haklarimin Korunmasi (265)

Dr. Ali GOKPINAR
Court of Appeals Konya Chief Prosecutor
aligokpinar@yahoo.com

OZET

Kisilik haklarint koruyan Tiirk Medeni Kanunu’nun 24 ve 25. maddeleri sadece gergek kisiler i¢in diizenlenmis
olmayip, tiizel kisilerin kisilik haklarin1 da korumaya elverislidir. Hukuka aykir1 olarak haklari ihlal edilen tiizel
kisiler, hakimden, s6z konusu saldiriya karsi korunma talebinde bulunabilirler. Saldiri tehlikesinin dnlenmesi,
devam etmekte olan saldirinin sonlandirilmasi veya saldirinin etkilerinin devam etmesi halinde bunun hukuka
aykirihigmin tespiti istenebilir. Tiizel kisilerin insanlar gibi aci, elem ve 1stirap duymamalar1 nedeniyle manevi
tazminat isteyip isteyemeyecekleri doktrinde tartisilan bir durumdur. Yetkili organlarmin rizasi yok ya da iistiin
bir hak kullanilmiyor ise saldiridan dolay1 sirketler manevi tazminat talebinde bulunabilir. Ciinki sirketlerin
ekonomik faaliyetleri esnasinda elde ettikleri sayginlik, onlarin kisisel degerleri arasinda yer alir. Tiirk Borglar
Kanunu’nun 58. maddesi kisilik haklarinin zedelenmesi halinde manevi tazminat istenebilecegini diizenlenmis
ancak gercek veya tlizel kisi ayirimi yapmamistir. Manevi tazminatin yaninda maddi tazminat istenmesi de
miimkiindiir. Ayrica saldir1 nedeniyle haksiz bir kazang elde edilmigse bunun vekaletsiz is gérme hiikiimlerine
gore sirkete verilmesi istenebilir.

Anahtar Kelimeler: Kisilik Haklar1, Tiizel Kisilik, Tirk Borglar Kanunu

Protection of Personality Rights of Legal Entities

ABSTRACT

The 24" and 25" articles of the Turkish Civil Law, which protects the rights of persons, are not only regulated for
real persons, but also suitable to protect the personal rights of legal persons. Legal entities whose rights are violated
in contravention of the law may demand protection from the judge against such attacks. The prevention of attack
threat, termination of the continuing attack and determination of illegal nature of the attack may be in demand. It
is a matter of debate in the doctrine whether legal entities may want to seek moral compensation or not by reason
of the fact that they do not suffer like people. Companies may request compensation for non-pecuniary damage if
their competent authorities do not have any recourse or a superior right is not used. Because the reputation that
companies gained during their economic activities is among their personal values. Article 58 of the Turkish Code
of Obligations stipulates that non-pecuniary damages may be claimed in the event of impairment of personality
rights, but not discrimination of natural or legal persons. In addition to non-pecuniary damage compensation is
also possible. In addition, if an unfair profit is obtained due to the attack, it may be required to be given to the
company according to the provisions of unauthorized business.

Keywords: Personality Rights, Legal Personality, Turkish Code of Obligations
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Inventory and Evaluation of Aksaray Landscape Paintings in Giizelyurt
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Inst. Menekse SAHIN KARADAL
Aksaray University
meneksesahin@gmail.com

ABSTRACT

The Giizelyurt Summer Art Academy, which was established in 2008, was held five times in total.In this process,
landscape views in painting workshops are also illustrated by artists. In this work, the documentary of the Aksaray-
themed landscapes that the artists were able to reach were made.

As a result of the study, it is seen that the artists are focusing on landscapes with historical and natural riches such
as Giizelyurt, Ihlara, Selime.In addition to reflecting personal attitudes in landscape paintings, artists have shown
realistic approaches.|t is aimed to reveal the documentation aspects of the works as well as the way they are handled
and the way they are handled.

Key Words: Fine Arts, Giizelyurt Art Academies, Aksaray, Landscape.
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Do Changes in Earnings Signal the Future Prospects? (267)

Alimshan FAIZULAYEV
Cyprus Social Sciences University

Servet YALCINKAYA
Cyprus Social Sciences University
servet.yalcinkaya@kisbu.edu.tr

ABSTRACT

The aim of this study is to investigate empirically the reaction of stock prices earnings announcements. We try to
answer this question “Firms announce increase or decrease in the earnings in year 0 will have positive or negative
impact on stock prices in year 1, 2 etc”. Sample of five companies used, 200 days were selected before the event
and 40 days after the event, which are called “estimation window” and “postevent window” respectively. I have
got the data from NASDAQ and Yahoo Finance. Using this small sample I try to show the significant reaction of
stock prices by applying Abnormal Return and Cumulative Abnormal Return. Hypothesis testing is employed with
t- ratios and probability of t- ratios is used in regression analysis. There is significant positive effect on stock prices.

Keywords: Abnormal Return, Firms, Cumulative Return, Stock Prices.
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Kuzey Kibris’ta Gorevlendirilen Din Gorevlilerin Kibris Hakkindaki
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OZET

Nitel bir arastirma olarak yapilan bu ¢alisma, Tiirkiye Diyanet Isleri Baskanliginda gérevli olup Din Hizmetleri
Miisavirligi tarafindan Kibris’a gonderilen din gorevlilerinin, Kibris hakkinda diisiinceleri ve goriislerini ortaya
koymaktir. 1970 yillarindan itibaren gorevlendirilmeye baslayan din gorevlilerin neden Kibris’1t sectikleri,
Kibris’in begendikleri yonleri ve Kibris’a geldikten sonra Kibris hakkinda diisiinceleri incelenmek esas alinmistir.
Din gorevlilerin Kibris hakkinda diisiincelerinin yaninda goérevlendirme dncesinde ve sonrasinda gorevlilerin
diisiinceleri ve goriisleri esas alinmustir.

2017 yilinda yapilan bu aragtirma; Giizelyurt, Karpaz, Lefke, Lefkosa, Girne ve Gazi Magusa’da calisan 15 farkl
din gorevlileri tarafindan yapilmistir. Gorlisme formunda Kibris hakkinda dgrenmek istedigimiz 12 soru yer
almigtir. Bu sorularin her biri 17 farkli temada olusturulmustur. Bu sorular farkli baslik altinda incelenip sistematik
olarak puanlamaya tabi tutulmustur.

Din gorevlilerin ¢ogu Tiirkiye’de en az 4 yil calismis belli bir tecriibeye ulastiktan sonra Kibris’a gorevlendirme
verilmistir. Kibris’ta yasadiklari ulagim, egitim vb. sorunlarmin aksine Kibris’taki hosgoriilii tutum ve insani
degerlerin devam etmesi onlart memnun etmistir.

Anahtar Kelimeler: Kuzey Kibris, Din Gorevlileri, Kibris hakkinda disiinceler ve goriisler.

Thoughts and Views of Cyprus on Religion Duties During Northern Cyprus
ABSTRACT

This study was conducted as a qualitative research, Turkey's Religious Affairs Directorate is in charge of
Consultancy sent to Cyprus by religious officials, is to put forward ideas and views about Cyprus. It has been taken
as basis to examine why the religious officials who started to commission in 1970 have chosen Cyprus, the way
they liked Cyprus, and then the thoughts about Cyprus after coming to Cyprus. In addition to the thoughts of the
religion officers about Cyprus, we have set the center of our work to think about what to do before and after the
assignment.

Most of the chaplains after reaching a certain experience have worked for at least 4 years in Turkey are given
assignments to Cyprus. Transportation, education and so on in Cyprus. contrary to their problems, the tolerant
attitude in Cyprus and the continuation of human values pleased them.

This research, conducted in 2017, Giizelyurt, Karpaz, Lefke, Nicosia, Girne and Gazi Famagusta. The interview
form included 16 questions we wanted to learn about Cyprus. Each of these questions was created in 12 different
temples. These questions were examined under different headings and systematically scored

Key words: North Cyprus, Religious officials, thoughts and opinions about Cyprus.
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Medical Tourism: New Approach - Case of UAE - 269

Hallow Al-Talabani

Faculty of Tourism, Eastern Mediterranean University

Medical tourism is seen as a vacation that entails travelling into foreign countries to access a wide
range of health services. Most patients from both developing and developed countries have had
the reason to visit some emerging countries such as UAE, India and others to seek for medical
attention that is always cheaper and of better quality than that which is obtain in their countries.

Tourism is among if is not the fastest growing tourism internationally, and most countries are
working towards dominating and championing this market legally and practically which UAE is
among the leading nations. This new wave of engagement in the international trade in medical
services also has a great economic potential for the world economy.

Investment into medical industry is a way to increase gross domestic product (GDP), improve
services, generate foreign exchange, create a more favorable balance of trade and boost tourism.
There is a need for further expanding on this aspect of tourism and for more comprehensive
theoretical framework to show the new dimension of this sector and how to expand and retain the
potentiality both within and outside the UAE economy.

Our model is designed as Hallo Health Tourism (HHTS) that incorporate the three important
factors that remain focal points in the world of medical tourism; they are finance, system and
connection. These three factors made up what is called FSC triangle displaying the interactions of
the mentioned factors in determining medical tourism. The supported Model of this broad theory
is called FSC Triangle Theory. The findings reflected that Dubai is very expensive and non-famous
doctors are available.

In most cases, the capability of the private healthcare provider is assess through the international
exposure via connections with both domestic and international partners on the same line of
operation. The Dubai leadership places more values to the healthcare as a means of economic
growth, and its target of turning up as a global center for high-level services. The bedrock of every
business including tourism is idea. This idea will definitely not go any longer the availability of
the three factors studied in our model, finance, system and connection. Dubai is considered among
the speedy emerging cities with good infrastructures like airlines, hospitals, good roads and hotels,
and open for market in all sectors of economy which tourism as a whole and medical tourism in
particular is among them.

With the understanding of the need of the nation of UAE as regards to her vision 2020, and her
decision to turn the city of Dubai a medical tourist city, we have designed Hallow Health Tourism
System with a detailed model of how the author can contribute in making these targets of UAE a
reality.
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