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PRESENTATION

Cyprus Social Sciences University, Nisantasi University, Osmaniye Korkut Ata
University, Nevsehir Hac1 Bektas Veli University and Dilkur Academy served as the vehicle
of dissemination for a showpiece of arts and articles at the 2" International EMI
Entrepreneurship and Social Science Conference (EMISSC 2018 Cappadocia) that was
held in the City of Nevsehir on November 09-11, 2018. EMISSC 2018 and forth coming
meetings aim to provide a platform for discussing the issues, challenges, opportunities and
findings of Entrepreneurship and Social Science research. The organizing committee with
feedback from the Division Chairs and the members of the scientific committee foresaw an
opportunity and research gap in the conference theme, that pitches for pressing issues in the
business world. We hope that EMISSC 2018 and forth coming meetings will push the
boundaries of what business schools do, and how we can better connect with the social sciences.

It is a great privilege for us to present the proceedings of EMISSC 2018 Cappadocia to the
authors and delegates of the event. We hope that you will find it useful, exciting and inspiring.
The number of submitted manuscripts was New Zealand, Canada, England, Kyrgyzstan,
Kazakhstan, Pakistan, Saudi Arabia, Jordan, Macedonia, Romania, Slovakia, Kosovo and
TRNC. Alas, several manuscripts from prestigious institutions could not be accepted due to the
reviewing outcomes and our capacity constraints. The 3- day long event gathered close to 370
national and international attendees to enliven a constellation of contributions. Keynote
lectures by renowned colleagues (Prof. Dr. Sevki OZGENER, Prof. Dr. Mehmet BARCA,
Prof. Dr. Cem TANOVA, Assoc. Prof. Dr. Murat YALCINTAS, Assoc. Prof.
Dr. Dababrata CHOWDHURY, Assoc. Prof. Dr. Elira  TURDUBAEVA, Dr. A.
Mohammed ABUBAKAR, Dr. Dumitru GOLDBACH), 20 awards were issued to
distinguished papers, and a total of 235 oral presentations and 40 arts exhibitions. On the day
of completion of this journey, we are delighted with a high level of satisfaction and aspiration.

It is important to offer our sincere thanks and gratitude to a range of organizations and
individuals, without whom this year’s conference would not take place. We would like to thank
all the conference delegates, the Track Chairs, the reviewers and the staffs at Cyprus
Social Sciences University and Nevsehir Haci Bektas Veli University for their efforts. This
conference would have not materialized without the efforts of the contributing authors for
sharing the fruit of their research and the reviewers for scrutinizing, despite their busy
schedules. We also thank our members and colleagues who accepted the duty to participate
in the Scientific Committee and for their valuable help in the screening, selecting, and
recommending best contributions.

Prof. Dr. Himmet KARADAL
Chairman of EMI Congress
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2"d International EMI Entrepreneurship and Social Sciences Congress
9-11 November 2018 — Nevsehir Hac1 Bektas Veli University-Nevsehir/ TURKEY

Congress Program
Friday, 9 November 2018 (USET-Urgiip)

13:30-14:30 | Registration

14:30-15:30 | Workshop: Innovative Research Method (USET Congress Hall)
Prof. Dr. Sevki OZGENER (Moderator)
Asst. Prof. Dr. A. Mohammed ABUBAKAR: Innovative Research Methods

15:30-16:00 | Opening: Mixed Exhibition

16:00-17:45 | First Sessions

Prof. Dr. Deniz ELBER BORU (Giilsehir)
Prof. Dr. Berrin FILIZOZ (Géreme)

Prof. Dr. Kemal BIRDIR (Kapadokya)

Prof. Dr. Sebnem ASLAN (Urgiip)

Prof. Dr. Sezer AKARCALI (Avanos)
Assoc. Prof. Dr. Serap COBAN (Uchisar)
Assoc. Prof. Dr. Ahmet TANC (Gelveri)
Assoc. Prof. Dr. Metin KAPLAN (lhlara)
Assoc. Prof. Dr. Nuri Ozgiir DOGAN (Nora)

Saturday, 10 November 2018 - Nevsehir Hac1 Bektas Veli University Main Campus

08:30-09:00 | Registration

09:00-10:30 | November 10, Atatiirk Memorial Day
Opening Speeches (Karavezir Hall)
Prof.Dr. Himmet KARADAL, Chairman, EMI Congress

Ahmet KOCAS, Chairman, Aksaray Chamber of Commerce and Industry (2013-2018)
Arif PARMAKSIZ, Chairman, Nevsehir Chamber of Commerce and Industry
Prof.Dr. Mustafa TUMER, Rector, Cyprus Social Sciences University

Prof.Dr. Esra HATIPOGLU, Rector, Nisantas1 University

Prof.Dr. Mehmet BARCA, Rector, Ankara Social Sciences University

Prof.Dr. Murat TURK, Rector, Osmaniye Korkut Ata University

Prof.Dr. Unal AY, Rector, Cag University

Prof.Dr. Hasan Ali KARASAR, Rector, Kapadokya University

Prof.Dr. Mazhar BAGLI, Rector, Nevsehir Hac1 Bektas Veli University

Prof.Dr. Ahmet Cevat ACAR, President, TUBA

Prof.Dr. Tayyip Sabri ERDIL, Deputy Minister, Republic of Turkey Ministry of Foreign Affairs

10:30-11:00 | Classical Turkish Music Concert
Oud: Asst.Prof.Dr. Ali Kerim ONER & Soloist: Aycin ONER

11:00-11:15 | Coffee break




11:15-12:30

Opening Session (Karavezir Hall)

Moderator: Prof. Dr. Himmet KARADAL & Asst. Prof. Dr. A. Mohammed ABUBAKAR
Prof. Dr. Cem TANOVA, Vice Rector, Eastern Mediterranean University, TRNC
Assoc.Prof.Dr. Elira TURDUBAEVA, Asia American University, Kirghizistan
Assoc.Prof.Dr. Murat YALCINTAS, Istanbul Commercial University

Assoc.Prof.Dr. Dababrata CHOWDHUY, University of Suffolk, United Kingdom

Dr. Samer YAGHMOUR, King Abdulaziz University, Saudi Arabia

Dr. Dumitru GOLDBACH, Valahia University of Targoviste, Romania

12:30-13:30

Lunch: in Tafana (Nevsehir Haci Bektas University Main Campus)

Saturday, 10 November 2018 -USET-Urgiip

14:00-15:45

Cinema Session: Prof. Dr. Ayla KANBUR (USET Congress Hall)

14:00-15:45

Second Sessions

Prof. Dr. Enver AYDOGAN (Giilsehir)

Prof. Dr. Ahmet ERGULEN (Géreme)

Prof. Dr. Mustafa Fedai CAVUS (Kapadokya)
Prof. Dr. Mehmet MARANGOZ (Urgiip)
Prof. Dr. Asim YAPICI (Avanos)

Prof. Dr. Cemile CELIK (Uchisar)

Prof. Dr. Zeliha SECKIN (Gelveri)

Prof. Dr. Ali Argun KARACABEY (lhlara)
Prof. Dr. Tayyip Sabri ERDIL (Nora)

15:45-16:00

Coffee break and visiting the exhibition

16:00-17:45

Panel: Social and Global Entrepreneurship (USET Congress Hall)

Prof. Dr. Mustafa TUMER (Moderator)

Prof. Dr. Mehmet BARCA: Social Innovation and Entrepreneurship

Assoc. Prof. Dr. Murat YALCINTAS: Competitive Advantage with Social Entrepreneurship

Assoc. Prof. Dr. Dababrata CHOWDHURY: : Development of Global Entrepreneurship and Globalization

16:00-17:45

Third Sessions

Prof. Dr. Serap INCAZ (Giilsehir)

Prof. Dr. Yavuz DEMIREL (Géreme)

Prof. Dr. H. Mustafa PAKSOY (Kapadokya)
Prof. Dr. Azmi YALCIN (Urgiip)

Prof. Dr. Dursun BINGOL (Avanos)

Prof. Dr. Muhsin HALIS (Gelveri)

Prof. Dr. Sevki OZGENER (lhlara)

Prof. Dr. Dogan Nadi LEBLEBICI (Nora)

17:45-18:30

Closing Session (USET Conference Hall)

19:30-21:00

GALA: Otel Mustafa

Sunday, 11 November 2018

08:30-09:45

Fourth Sessions
Prof. Dr. Halim KAZAN (Giilsehir)

Prof. Dr. Himmet KARADAL (Goreme)
Prof. Dr. Cemile CELIK (Kapadokya)
Prof. Dr. Ahmet ERGULEN (Urgiip)
Prof. Dr. Ugur YOZGAT (Avanos)

Prof. Dr. H. Mustafa PAKSOY (Uchisar)

10:00-16:00

Cappadocia Trip

17:00-18:00

Dinner: Kartal Kapadokya Otel




ADVISORY BOARD

Prof. Dr. Ahmet Cevat ACAR, President of TUBA

Prof. Dr. Mustafa TUMER, Rector, Cyprus Social Sciences University TRNC
Prof. Dr. Esra HATIPOGLU, Rector, Nisantas1 University

Prof. Dr. Unal AY, Rector, Cag University

Prof. Dr. Abdurrahman EREN, Rector, Hali¢ University

Prof. Dr. Hasan Ali KARASAR, Rector, Kapadokya University

Prof. Dr. Murat TURK, Rector, Osmaniye Korkut Ata University

Prof. Dr. Ugur OZGOKER, Rector, Cyprus American University TRNC

Prof. Dr. Cem TANOVA, Vice Rector, Eastern Mediterranean University TRNC
Prof. Dr. Hasan KILIC, Dean, Eastern Mediterranean University TRNC

Prof. Dr. Okan Veli SAFAKLI, Dean, Eureopean University of Lefke TRNC
Prof. Dr. Osman KARATEPE, Eastern Mediterranean University TRNC

Prof. Dr. Hiiseyin ARASLI, Eastern Mediterranean University TRNC

Prof. Dr. Levent ALTINAY, Oxford Brookes University, UK

Prof. Dr. Erdogan EKIZ, King Abdiilaziz University, Saudi Arabia

Prof. Dr. Fevzi OKUMUS, University of Central Florida Orlando

Prof. Dr. Cihan COBANOGLU, University of South Florida Sarasota-Manatee
Prof. Dr. Cemile CELIK, Mersin University

Prof. Dr. Sevki OZGENER, Nevsehir Hac1 Bektas Veli University

Prof. Dr. Himmet KARADAL, Aksaray University TURKEY



ORGANISING COMMITTEE

Honorary Presidents of the Congress

Prof.Dr. Mustafa TUMER, Rector of Kibris Sosyal Bilimler University
Prof.Dr. Esra HATIPOGLU, Rector of Nisantasi University

Prof.Dr. Unal AY, Rector of Cag University

Prof.Dr. Abdurrahman EREN, Rector of Hali¢ University

Prof.Dr. Mehmet BARCA, Rector of Ankara Social Sciences University
Prof.Dr. Murat TURK, Rector of Osmaniye Korkut Ata University

Prof.Dr. Mazhar BAGLI, Rector of Nevsehir Hac1 Bektas Veli University
Prof.Dr. Hasan Ali KARASAR, Rector of Kapadokya University

Akhmetov Berik Bakhytzhanovich, Rector of Yessenov University, Kazakhstan

Presidents of the EMI Congress
Prof. Dr. Himmet KARADAL
Prof. Dr. Sule AYDIN

Coordinators

Asst. Prof. Dr. A. Mohammed ABUBAKAR
Ahmet Tuncay ERDEM

Lawyer Fahri OZSUNGUR

Inst. Nihan CABA

Inst. Ethem MERDAN

Neslihan DUMAN

M. Kiirsat ORDEK


https://www.facebook.com/ahmet.t.erdem.3
http://facebook.com/profile.php?id=811302127

ORGANIZING COMMITTEE OF “Mixed Exhibition”

Prof. Dr. Hasan PEKMEZCI, Turkey,

Prof. Dr. Alaybey KAROGLU, Haci Bayram Veli University, Turkey,
Prof. Dr. M.Turan AKSQOY, Arkin University, TRNC,

Prof. Dr. Tansel TURKDOGAN, Hac1 Bayram Veli University, Turkey,
Prof. Dr. Meliha YILMAZ, Gazi University, Turkey,

Prof. Dr. Isa ELIRI, Kirikkale University, Turkey,

Prof. Dr. Zoya KOZLOVA, Baranovichi State University, Belarus,
Prof. Dr. Kubra ALIYEVA, Ulusal BilimlerAkademisi, Azerbaycan,
Assoc. Prof. Dr. Arzu UYSAL, Mersin University, Turkey,

Assoc. Prof. Dr. Emrah UYSAL, Mersin University, Turkey,

Assoc. Prof. Dr. Neslihan KIYAR, Selcuk University, Turkey

Asst. Prof. Dr. Rahsan Fatma AKGUL, Yiiziincii Y1l University, Turkey,
Asst. Prof. Dr. Asuman OZDEMIR, Karabuk University, Turkey
Asst. Prof. Emre SEN, Cankir1 Karatekin University, Turkey,

Dr. Ahmet AYTAC, Selcuk University, Turkey,

Dr. Karim MIRZAYE, Islam Art University, Iran,

Inst. Menekse SAHIN KARADAL, Aksaray University, Turkey,

Inst. Fatma KUCUK, Aksaray University, Turkey,

Inst. N.Nazende OZKANLI, Aksaray University, Turkey

Inst. Semra KILIC KARATAY, Aksaray University, Turkey

Inst. Miizeyyen AKSOZ SEN, Aksaray University, Turkey

Victoria MOMEVA-ALTIPARMAKOVSKA, Macedonia.

EXHIBITION CURATOR: Inst. Menekse Sahin KARADAL, Aksaray University



EXHIBITION EVALUATION COMMITTEE

Prof. Dr.
Prof. Dr.
Prof. Dr.
Prof. Dr.
Prof. Dr.
Prof. Dr.
Prof. Dr.
Prof. Dr.
Prof. Dr.
Prof. Dr.
Prof. Dr.
Prof. Dr.
Prof. Dr.

Prof. Dr.

Alaybey KAROGLU, Gazi University

Canan DELIDUMAN, Karatay University

Fatih BASBUG, Akdeniz University

Hiiseyin ELMAS, Selcuk University

Meliha YILMAZ, Gazi University

Lale ALTINKURT, Mugla Sitki Kocaman University

Latigina NATALYA, Shevgenko Devlet University

Ljiljana MARKOVIC, University of Belgrade, Serbia

Lile TANDILAVA, Shota Rustavelli University

Nadejda HAN, Karaganda Devlet University

Patrizia ZAGNOLI, Universita degli Studi Firenze - Italy

Roza AMANOVA, Kyrgyz Turkish Manas University, Kirghizistan
Rajendra PATIL, University of Mumbia, India

Stalbek BAKTIGULOV, Kyrgyz Turkish Manas University, Kirghizistan

Assoc. Prof. Dr. Arzu UYSAL, Mersin University

Assoc.
Assoc.
Assoc.
Assoc.
Assoc.
Assoc.
Assoc.
Assoc.

ASsoC.

Prof. Dr.
Prof. Dr.
Prof. Dr.
Prof. Dr.
Prof. Dr.
Prof. Dr.
Prof. Dr.
Prof. Dr.

Prof. Dr.

Cevat ATALAY, Namik Kemal University

Emrah UYSAL, Mersin University

Elif SENEL, Gaziantep University

Deniz KORKMAZ ELASHRY, Eskisehir Osmangazi University
Mehmet Emin KAYSERILI, Atatiirk University

Mutluhan TAS, Selcuk University

Oguz YURTTADUR, Selcuk University

Ugur ATAN, Selcuk University

Marat SARAFIDINOV, Kyrgyz Turkish Manas University, Kirghizistan

Asst. Prof. Dr. Arda OSKAY, Kocaeli University

Asst. Prof. Dr. N. Miige SELCUK, Eskisehir Osmangazi University

Asst. Prof. Dr. Feride DEMIRCAN, William Paterson University

10



SCIENTIFIC COMMITTEE

TURKEY

Prof.Dr. Adnan CELIK, Selguk University

Prof.Dr. Abdullah SOYSAL, Kahramanmaras Siitcii Imam University
Prof.Dr. Agah Sinan UNSAR, Trakya University
Prof.Dr. Ahmet AY, Selguk University

Prof.Dr. Ahmet Cevat ACAR, TUBA

Prof.Dr. Ahmet DIKEN, Necmettin Erbakan University
Prof.Dr. Akin MARSAP, Istanbul Aydin University
Prof.Dr. Akif TABAK, Izmir Katip Celebi University
Prof.Dr. Alev Ayse TORUN, Marmara University
Prof.Dr. Ali ALAGOZ, Selguk University

Prof.Dr. Ali DANISMAN, Ankara Social Sciences University
Prof.Dr. Ali HALICI, Baskent University

Prof.Dr. Ali AKDEMIR, Istanbul Arel University
Prof.Dr. Ali Ekber AKGUN, Yildiz Teknik University
Prof.Dr. Argun KARACABEY, Altinbas University
Prof.Dr. Assm SALDAMLI, Nisantas1 University
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Prof.Dr. Askin KESER, Uludag University
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Prof.Dr. Cemal ZEHIR, Yildiz Teknik University
Prof.Dr. Cenk SOZEN, Baskent University

Prof.Dr. Cagatay UNUSAN, Karatay University

Prof.Dr. Cetin BEKTAS, Gaziosmanpasa University
Prof.Dr. Cigdem KIREL, Anadolu University

Prof.Dr. Deniz Elber BORU, Marmara University
Prof.Dr. Dogan Nadi LEBLEBICI, Hacettepe University
Prof.Dr. Dursun BINGOL, Tiirk Hava Kurumu University
Prof.Dr. Edip ORUCU, Balikesir University

Prof.Dr. Engin YILDIRIM, Constitutional Court Member
Prof.Dr. Enver AYDOGAN, Gazi University

Prof.Dr. Ersan SEVER, Aksaray University

Prof.Dr. Enver AYDOGAN, Gazi University

Prof.Dr. H.Bahadir AKIN, Necmettin Erbakan University
Prof.Dr. Halim KAZAN, istanbul University

Prof.Dr. Haluk TANRIVERDI, istanbul University
Prof.Dr. Harun DEMIRKAYA, Kocaeli University
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Prof.Dr. H. Mustafa PAKSQOY, Gaziantep University
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International
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University — 422
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Dr. Dababrata CHOWDHURY

ABSTRACT

In many nations, the best way to develop their competitiveness and strengthen their economy is entrepreneurship.
People all around the world started realizing that this method could be the road to success. The best way to run the
entrepreneurship is to embrace the political policies and provide the private business holders with the right
environment. Another successful way to work this method is that universities are providing brief and advanced
knowledge about entrepreneurship.

Keyword: Entrepreneurial, Mind Mapping, Yessenov University, Kazakhstan.
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ABSTRACT

Purpose: The purpose of this project is unravelling the complexities of the change management process and
developing competencies for the supporting health care industry in Bangladesh.

Research Design/ Methodology: Mixed method approach would be follow in this research because mono method
have some drawbacks and mixed methods can be more accurate then following one methods.

Originality or Value: The main points of this research is to advance the knowledge of the change management and
change management within the private sector health care industry in Bangladesh. Private sector health care
industry in Bangladesh is undergoing a significant change, mainly reform of the private sector reform policy.
However, this research project is sought to understand and represent barrier, resistance, and understanding of the
change management by private sector health care industry in Bangladesh.

Keywords: Change, Change Management, organizational change, change resistance, change competencies and
change readiness.
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ABSTRACT
Receiving complaints is important for service companies in general and for tourism companies in particular.
However, the majority of dissatisfied tourists are ready to just walk away and never come back. To prevent this
from happening, it is imperative for tourism industry managers to understand the factors that discourage tourists
from complaining, in other words, the factors that constrain them from voicing their complaints.

An extensive review of tourism literature reveals that most studies directly applied general consumer behavior
theories without considering the unique features of the tourism industry. Tourism presents the characteristics of
services very much in general but is also intrinsically a non-ordinary and non-routine experience. Tourists have a
different mindset and perceive, behave and react ‘differently’ when taking their holidays. Ekiz (2011) argued that
the unique features of tourism call for a tailor-made tourist complaint constraints - TCC - scale and recommended
replication of the TCC scale in other settings to test its robustness. Therefore, this study aims to assess the effects
of TCC on perceptions of justice (‘justice perceptions’ in the model) and commitment to loyalty (‘loyalty
intention’) of Chinese tourists in Istanbul, Turkey. To do so, this paper replicates Ekiz, Au and Hsu’s (2012)
methodology in general and tourist complaining constraints (TCC) scale in particular. In this methodology,
“limited time, unfamiliarity, limited communication, limited involvement and positive holiday mood” (Ekiz, 2011,
p. 125) are used as independent variables. Justice perceptions (interactional, procedural and distributive) from the
recovery and loyalty to the organization were interviewing and dependent variables respectively.

In order to test this model, 700 questionnaires were printed in Mandarin and distributed in Istanbul’s historic tourist
attractions through convenience sampling between June and August 2015. Respondents were requested to provide
answers in a self-administrative manner. 597 questionnaires were found complete, giving a response rate of 85.3
percent. The collected data were subjected to comprehensive analyses following the guidelines of Churchill (1979),
Joreskog and Sorbom (1996) and Babbie (2004). The Structural Equation Modelling analyses indicated that the
proposed seven-factor theoretical model fitted the data equitably well.

Path analysis suggested that the data supported the majority of the relationships that had been hypothesized. More
specifically, ‘limited communication’ on ‘interactional justice’, and “‘unfamiliarity’ on ‘procedural and distributive
justice’ dimensions were found to be the most significant constraints. These results are consistent with Ekiz’s
(2011) findings, ‘distributive justice’ was found to have the strongest effect on ‘loyalty’.

This study has several managerial and theoretical implications. For instance, given the increasing importance of
Chinese tourists to the economy, tourism officials in Turkey (and in similar destinations) need to understand
Chinese tourists’ behavior if they are to increase their share of the tourism market (Ekiz, Au & Hsu, 2012). On the
practical side, understanding tourist complaint constraints has several implications. Given that limited
communication is a barrier, tourism officials and managers should pay extra attention to hiring people who can
speak Chinese and/or provide Chinese language education. This will improve the communication skills of their
frontline employees, which in turn will motivate Chinese tourists to voice their complaints. Tourism officials
should also provide detailed information to familiarize Chinese tourists with relevant procedures. If they know
how and where to voice their dissatisfaction, this will encourage them to do so. Managers cannot change the
amount of time their guests have allocated for their holiday, but they can and should find ways to handle complaints
efficiently within the limited time available. In this respect, managers may consider extending their guest relations
services to the Internet, allowing complaints to be made after the holiday is over, so that the effects of these
constraints can be lessened. Moreover, they should inform their guests that their hotel has a well-functioning and
efficient complaint-handling system. This message would motivate guests to register complaints that otherwise
would go unvoiced.

The findings of both the literature review and primary data collection suggest that the involvement levels of
consumers are related to their responses. In other words, whether they voice their complaint or just walk away
depends on how involved they feel. Managers should therefore focus on increasing guests’ involvement in their
holidays by offering them more interaction and continuous feedback. For instance, Saarinen (2003) stressed that
large amounts of public money are being spent in Finland to involve guests in service design as well as in service
recovery. Finally, managers should be more proactive in identifying potential problems even when their guests are
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in a holiday mood and do not feel like raising their voices: silent guests are not always satisfied guests. Managers
should therefore try to make complaining as convenient as possible to avoid ruining guests’ holiday moods. All in
all, knowing about these constraints will help managers minimize the effect of service failures and modify their
way their companies’ procedures for handling complaints, in ways that do not deter guests from voicing their
grievances. Consistent with this, Hjalager et al. (2008) stressed those innovation systems in Nordic countries
should also include research on tourist behavior, and complaint behavior in particular, if they are to be successful.
Once companies can lessen the constraints, they will be one step closer to remedying the problem and thus retaining
their guests, avoiding negative WOM and reducing customer turnover (Kotler et al., 2002; Tax et al., 1998).

As for the theoretical implications, first and most importantly, this paper argues that tourist complaining is different
from overall customer complaining (Ekiz & Au, 2009; Yagi & Pearce, 2007). Second, there has been no scale
available to measure TCC previously, so the newly developed TCC scale has filled this gap, providing a tailor-
made and industry-specific measurement scale for future use.

A number of limitations should be borne in mind when interpreting this study. First, it focused only on developing
the TCC scale and did not consider any possible causal relationships between the dimensions of TCC and other
constructs. Therefore, including constructs such as organizational responses (Gursoy et al., 2007), justice
perceptions (Chebat & Slusarczyk, 2005), overall satisfaction (Zeithaml et al., 2006), repurchase intention
(Hirschman, 1970), and WOM intention (Swanson & Kelly, 2001) would likely provide further insight. The second
limitation is the use of convenience sampling. The use of probabilistic sampling would give more confidence in
being able to generalize the results. Finally, it would be useful to test the extent to which the TCC scale is
generalizable by conducting similar studies in other contexts and with larger samples.

Key Words: Tourist Complaining Constraints, Justice Perceptions, Loyalty intention, Chinese Tourists, SEM,
Turkey.
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ABSTRACT

Luxury goods industry will continue to grow through 2020 and beyond (Agnew 2017). Although not all countries
are equal in their appeal for international luxury retailers, many emerging markets including India, China and
Turkey provide attractive opportunities for them in the form of growing demand for luxury goods. (Passport 2017,
Petcu 2013). One of the most important factors that underlie the robust luxury goods markets in such emerging
markets is their growing middle class (Atsmon, Dixit and Wu 2011). Increasing incomes and status allow middle
class consumers treat themselves to luxury products and brands in order to feel privileged (Husic and Cicic, 2009).
Due to this middle class consumer profile, luxury goods retailers have been offering a variety of new products to
please their new customers (Demir and Saribas, 2014). In this paper, the impact of growing middle class on the
luxury goods consumption along with the response of international luxury goods retailers will be investigated in
the context of Turkey as an emerging market.

Keywords: Luxury market, Luxury consumption, Middle class, Primary brands in Turkey.
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ABSTRACT

Education is considered as one of the main drivers for social and economic growth through a transformational act
of individuals who are seeking self-improvement and employability i.e. it’s a means of providing human power
for organisations. Nimmi and Zakkariya (2016) postulated that the human capital theory of innovation and
economic performance emphasise the value of employability in advancing human capital for economic growth.
Enhancing employment here is related to enhancing graduates’ soft and hard skills which includes subject
understanding, skilful knowledge, self-awareness and metacognition (USEM Model).

This article considers the forces shaping educational innovation as a means of impacting students’ employability
in the globalisation era. Accordingly, it’s of interest to higher education providers to invest in their educational
programs to improve their graduate employment rates through providing them with a quality innovative education
system.

This research presents a qualitative case study exploring the impact of an innovation program on enhancing
students’ workplace skills for employability. The setting of this case study is a private tertiary education institute
based in Auckland, New Zealand. The strategies used in this case study aim to enhance students’ employability
by providing the students with a real life work experience through an innovative research project, utilising
entrepreneurial modules and training the students on much needed soft and hard skills e.g. management skills,
writing skills, presentation skills, interviewing skills as part of a board of directors and reflecting on their learning
journey. That would concur with Knight and Yorke (2003) USEM model which stands for the following four
elements for employability: Understanding, Skilful practice, Efficacy beliefs and Metacognition i.e. the ability to
reflect and think strategically.

Findings — workplace skills for employability

e Teams with radical projects indicated high level of critical and reflective abilities demonstrated in their
research project reports and presentations. This is in alignment with Harvey (2003) justification that such
attributes would empower and enhance learner’s competences leading to employability.

e Teams with incremental and/or imitation projects lacked depth in technical skills and critical analysis.
This was further reinforced in the individual reflections that revealed lack of individual confidence.
Moreover, team’s culture lacked cohesiveness and accountability of team members which contributed to
such results.

e Teams who exhibited high level of “participative” skills which was advocated by Garcia- Aracil et al.
(2004) are the ones that revealed high potential in decision-making, assertiveness and involvement in
their innovative research project. Thus, we can deduce that they possess some of the required workplace
skills for employability

e This program (i.e. the 3 courses of innovation courses especially the final innovation project) provides a
good training opportunity for students to enhance both their soft and hard skills demonstrated in the
USEM Model.

Keywords: education, innovation, workplace skills, USEM Model and graduate employability.
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ABSTRACT

Tourism and Hospitality promote economic benefits for countries globally. Not only tourism contributes to
national gross domestic product (GDP) but also generates employment, helps the countries to protect their cultural
and natural heritages. With the help of ever increasing technology, transportation and communication, more and
more people traveling these days (Jang and Cai, 2002). Especially the Middle Eastern outbound tourist numbers
are increasing progressively. Moreover, the number of Muslims globally increasing, which brings the need of
understanding the Muslim tourists in general and Middle Eastern tourist in particular. Given that economic strength
of Middle Eastern countries, every increasing number of tourists participates in international tourism. There are
several popular destinations among the Middle Eastern tourist, namely Turkey, Malaysia, Indonesia, and so on.
Thus, the competition for attracting tourists from the Middle Eastern is intensifying.

Even though, much has been research about the motives of tourists (Crouch and Ritchie, 1999; Dwyer and Kim,
2003; Faulkner et al., 1999) and theories, models, frameworks have been developed (i.e. push and pull framework
(Crompton, 1979; Dann, 1977); the travel career ladder (Pearce and Lee, 2005); hybrid models (Gomezelj and
Mihali¢, 2008), comparatively less research has been done on factors motivating Muslim tourist motives. This is
particularly true when the subject matter is Muslim Middle Eastern tourists’ motivations and perspectives, with
few exceptions (Prayag and Hosany, 2014). Thus, this speech aims to provide this perspective with its current form
within the destination competitiveness model. Moreover, in the case of Saudi Arabia, government has a strategic
plan, Vision 2030. This speech will also highlight the main points from the Vision 2030 that is and will be affecting
Saudi tourism, both domestic and international, in the next decade.

Perspectives and Motivations of Middle Eastern Tourists:

Family Togetherness: The nature of family relations is socially constructed based on cultural norms. One defining
characteristic is that of interdependency between family members. Middle Eastern families prefer destinations
where they are able to enjoy tourism together.

Appreciating Natural Resources: During the past years, societies have been changing towards urbanization.
Urbanization has to lead to a separation between the human beings and nature. Providing access to such areas
where the reconnection to nature can occur in a sustainable manner is sought after by the middle eastern tourist.

Escaping from Daily Routine: Daily routines and the constant demands of work and social relations puts a strain
on the psyche is relieved by vacations. People tend to use the same routes to work and usually have a pattern in
there day to day activities. in a sense, the word experienced becomes smaller and limited by the area between home
and work.

Visiting Other Muslim Societies: Tourism offers endless opportunities to interact with different cultures. Having
said that Middle Eastern tourists prefer to experience different cultures which are perceived interesting, yet they
prefer destinations to have Islamic values. For instance they would prefer Turkey or Malaysia over Japan for this
reason.

Natural and Cultural Attractions: Middle East is blessed with various natural and cultural attractions yet Middle
Eastern people still crave for more. Turkey, with its diverse and rich natural and cultural attractions, ranks high on
Middle Eastern tourists’ list to satisfy these cravings. Moreover, Turkey is a very tourist friendly country with
reasonable expectations from and restrictions on the tourists. This ensures an optimal tourist experience.

Customized Amenities and Facilities: Turkey being a Muslim country inherently provides basic amenities and
facilities to Muslim tourists. Moreover, so many hoteliers in Turkey customized their amenities and facilities to
accommodate Muslim tourists and to maximize their satisfaction.

Customized Activities: In align with the above point, some Turkish hoteliers provide customized (Muslim friendly)
activities to their Middle Eastern guests.
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Halal Food and Beverage: Food and beverage is vital part of the holiday experience. Especially if there are some
strict dietary requirements exist. Hotel and restaurants not only need to provide Halal food and beverage option
but also be extra cautious not to have cross contamination. Only by doing so they can fulfill the expectations of
Middle Eastern tourists and hope their repeat business.

Vision 2030 and its Effect on Saudi Arabian Tourism

H.E. Mohammad Bin Salman Bin Abdulaziz Al-Saud (2017, p. 6), Chairman of the Council of Economic and
Development Affairs, described Vision 2030 as “...an ambitious yet achievable blueprint, which expresses our
long-term goals and expectations and reflects our country’s strengths and capabilities”.

These points are and will be important however, the Vision 2030 will dictate the following changes in the coming
decade:

The main pillars resources are:

Spiritual: Saudi Arabia is moving towards a more modern type of Islam which is more compatible with the rest of
the world.

Financial: Regardless the fluctuations in the oil prices, there is a steady increase in Saudi Arabia’s GDP. This will
affect the welfare of Saudis and allow more of them to have the means to travel outbound.

Geographical: Vision 2030 has very ambitious projects, such as interstate railways and new airports that will
increase the inbound and outbound travel. Moreover, automated entry/exit system will make traveling even easier
for Saudis.

Human Resources: Saudi Arabia is a young nation with its high percentage of youth. By investing in their
education and welfare, Kingdom allowing more and more of its citizens to travel outside of the country.

Tourism Development: directly with the triadic theme of the vision vibrant society thriving economy which means
more and more Saudis will be able to travel.

Expansion in Transportation: Kingdom will improve its transportation facilities and capabilities significantly. This
will bring a dramatic increase in both inbound and outbound tourist numbers.

Increasing the Wellbeing of Saudis: The Vision 2030 will focus on improving the physical, psychological and
social wellbeing of its citizens. By doing so, increasing number of Saudis will be able to travel outside the
Kingdom.

Leisure Pursuits: Within the Vision 2030, Government aims to support the leisure pursuits both domestically and
internationally.

Increase in Social Activities: Government targets to boost the number of cultural, entertainment and sports
activities and support to these activities both inside and outside of its borders.

All in all, any tourist destination targeting ME tourist should consider the motivations and perceptions of the
tourists.

Keywords: ME tourist, perceptions, Vision 2030
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ABSTRACT

Nowadays, finding traditional products at the shelf is a luxury. We find a lot of processed products that
aggressively promoted. During this time, how many traditional products do we see promoted? How many
commercials have we saw for traditional products sold by small manufacturers? We have several types of
consumers on the market, some who never read a label, do not care what they consume or are as interested in the
content of the processed products and the last, the few who are very attentive to what they consume. During this
time, the small traditional producers sit and unpack their products in improper places, on the roads or near the
markets.

The SCP paradigm shows us an eloquent image of the traditional market, namely the structure of the traditional
food market, the behavior of the companies and the market performance.

Once we have a more comprehensive picture of the traditional products market, we will try to come up with some
suggestions or solutions.

The first suggestions is the shortening of the logistics chain by eliminating intermediaries from the distribution
process.

The second proposal is to make asome collecting centers for traditional products.

The third proposal is to develop a system of cooperation between small traditional producers, materialized by
creating associations to increase their efficiency. For this proposal, we have made a qualitative research among
producers and its results have led to the conclusion that they have a reluctance to associate.

This can change with the involvement of local leaders or even mayors.

Keywords: Traditional, Structure, Conduct, Performance, Products.
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ABSTRACT

This research analyses the framing of East-East cross border communication and partnership between Central
Asia, Caucasus, Ukraine and Moldova in online news agencies and mainstream TV channels of Kyrgyzstan. The
data is collected from different sources: websites of the mainstream online news agencies and TV Channels. The
selected media outlets represent the different types of online news agencies and TV Channels in Kyrgyzstan. The
focus is to analyze the level of East-East cross border communication and partnership between media and civil
society and the level of engagement in issues across the border in Central Asia, Moldova, Ukraine and Caucasus.

Keywords: Central Asia, East-East cross border communication, Caucasus, Ukraine, Moldova, Framing
analysis, partnership.
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ABSTRACT

Purpose

The main purpose of the study is to discuss the factors that influence the innovative and entrepreneurial intentions
among the universities students. Analysis has been done on the extent to which students in Jordan holds
entrepreneurial intentions and at what level they have innovative skills in doing so.

Design/Methodology/approach

The study uses a deductive approach which had allowed the researcher to proceed with quantitative research
techniques. Moreover, the research strategy used for analyzing the factors affecting innovative and entrepreneurial
intentions among University students questionnaire survey has been used. A close-ended questionnaire was
designed on a Likert scale. Both primary and secondary data were used for the study and the gathered data was
analyzed SPSS was used by the researcher.

Findings

The findings from the study revealed that the major impact on the intention of entrepreneurship is the education,
entrepreneurship and personal behavior of the person. It has been also identified in the study that the factors that
are related to personality include traits like inspiration, motivation, need for achievement and certain situations.
Moreover, the study also stated that access to information is also considered important for promoting intentions of
entrepreneurship and innovative behavior.
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ABSTRACT

Purpose- This study explores whether gender differences or similarities exist in relation to ethical leadership
behavior of leaders and employees’ in-role performance and extra-role performances.

Method/approach- Non-probability sampling (Purposive sampling) technique was employed to collect data from
principals, vice-principals, headmasters, and deputy headmasters of 107 different public schools. Total survey
questionnaires received back were 237 out of 300 and 220 met the research criteria with response rate 79%.
Findings-The results of the study depicted some gender differences between female and male ethical leaders.
Moreover, female leaders were found to be more ethical than male counterparts. Surprisingly, results of the study
have indicated similarities between both female and male employees’ in in-role and extra-role performances (OCB,
CWB). Therefore, on the basis of study results, it is recommended that no discrimination should be kept when it
comes to selection of female and male employees with equal qualifications.

Key words: Ethical leadership (EL), In-role performance, Extra-role performance, Organizational citizenship
behavior (OCB), Counterproductive work behavior (CWB)
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ABSTRACT

The purpose of this research paper is to examine the impact of individual culture orientations on the nascent
entrepreneurship at the individual level. The cultural orientations investigated in this study were based on
Schwartz’s values model. Using data from World Value Survey collected from seven countries (n= 6267), we
investigate the direct effect of Open to change, Self-Enhancement, Conversation, and Self-Transcendence
values on the nascent entrepreneurship. The results show that the Open to change values including Stimulation
and Self-Direction values are significantly and positively affect nascent entrepreneurship. Only one of the
Self-enhancement values has a positive effect on nascent entrepreneurship that is Power value. Meanwhile,
Conservation values including Tradition and Security were negatively and significantly affect the nascent
entrepreneurship. Finally, the results show no support for the association between Self-Transcendence values
and nascent entrepreneurship. Our findings highlight that some values are more conducive to driving or
inhibiting nascent entrepreneurship. Investigating the effect of individual cultural orientations on nascent
entrepreneurship in the lens of personal values benefits us to comprehend individual motivations toward
entrepreneurship, and will light many features of entrepreneurship behavior at the individual level and within
and across cultures.

Keywords: Nascent entrepreneurship; culture; Schwartz’ values model.
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OZET

Turizm; Giiniimiizde insanlarin giinliik hayatlarini devam ettikleri yerden baska yerlere giderek konaklama, yeme-
icme, eglence gibi tatil unsurlarini kullanmasi ve gegici siire konaklamalarindan dogan olay ve iligkilerin tiimiidiir.
Son yiizyilda gelisme gosteren turizm, 6zellikle 1960 sonrasinda biiyiik bir tirmanisa gecmistir. Ulasimin
kolaylagmasi ve siiresinin kisalmasi, gorsel ve isitsel iletisim araclarmin gelismesi bu konuda ¢ok etkili olmustur.
S6z konusu olan; artan turizm talebinin yol agmis oldugu plansiz arz ve bunun yol a¢tigi doga ve dogal
kaynaklariin yipranmasi, turizmde yer alan ¢ekicilik alanlarinin yok olmaya baglamasi, bu kaynaklarinin nesilden
nesile aktarilmasinin 6nemini ortaya c¢ikartmistir. Bu dogrultuda yapilan ¢alismalar sonucunda;1970 yilinda
Birlesmis Milletler ve Diinya Bankasi gibi Uluslararasi kuruluslar tarafindan "Siirdiiriilebilirlik "kavrami ortaya
cikmustir.

Siirdiiriilebilir turizm; Turizmdeki varlik ve kaynaklar1 degerlendirmek ve korumaktir. Kitle turizmindeki artisin
ve bu artisin uzun siire devam etmesi ile olusan kapsama verilen addir.

Anahtar kelimeler: Turizm, Siirdiiriilebilirlik, Varlik ve Kaynaklar, Turizm talebi, Arz

Sustainable Tourism in the World

ABSTRACT

Tourism; Nowadays, people go to places other than where they continue their daily lives, and they use all of the
holiday elements such as accommodation, eating-drinking, entertainment and all the events and relationships
arising from their temporary stay.

Tourism, which has been developing in the last century, has started a great climb especially after 1960. The easing
of transportation and shortening the time, the development of visual and audio communication tools have been
very effective in this regard.

The subject; the unplanned supply caused by the increasing demand for tourism and the deterioration of the natural
and natural resources caused by it, the disappearance of the attraction areas in tourism and the importance of
transferring these resources from generation to generation. As a result of the studies carried out in this direction,
the concept of 1970 Sustainability ¢alis emerged in 1970 by international organizations such as the United Nations
and the World Bank.

Sustainable tourism; To evaluate and protect assets and resources in tourism. It is the name given to the increase
in the mass tourism and the prolonged extension of this increase.

Keywords: Tourism, Sustainability, Assets and Resources, Tourism demand, Supply.
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OZET

Turizm endiistrisi her gegen giin hizla gelismekle beraber ozellikte gelismekte olan iilkelerin kalkinmasi i¢in
ihtiya¢ duyulan doviz girdisi, genis istthdam alan1 yaratmasi ve diger olumlu ekonomik katkilarindan dolay1 turizm
sektoriiniin gelistirilmesi geregi giin gectikge daha da dnemli olmaktadir. Orta Asya Cumhuriyetleri’nden biri olan
Kirgiz Cumhuriyeti, dogal kaynaklara yoksun ve sanayilesme diizeyinin diisiikk oldugunun farkinda olarak
kalkinmanin lokomotifi sayilan turizm sektoriinii, gelismekte olan ekonomisine onemli katkilar saglayacak
oncelikli sektorlerden biri olarak belirlemistir.

Bu calismada Kirgiz Cumbhuriyeti’nin turizm sektorii, sorunlari ve ekonomisine olan katkilar1 incelenmeye
calistlmistir. Ardindan Kirgiz turizminin SWOT analizi yapilmistir. Yapilan bu ¢alismanin ilgili iilkenin turizmi
ile ilgili kaynak ve cesitlilik olmasi iimit edilmektedir.

Anahtar Kelimeler: Turizm, Kirgiz Cumhuriyeti, SWOT analizi

Current Situation and Development Opportunities of Tourism Sector in
Kyrgyzstan

ABSTRACT

With the tourism industry developing rapidly day by day, the development of the tourism sector is getting more
and more important due to the foreign exchange inflow needed for the development of the developing countries,
the creation of a wide employment area and other positive economic contributions. The Kyrgyz Republic, one of
the Central Asian Republics, has identified the tourism sector, which is considered to be the locomotive of
development as one of the priority sectors to provide significant contributions to the emerging economy, aware of
the lack of natural resources and the low level of industrialization.

In this study, the Kyrgyz Republic's tourism sector, its problems and its contribution to the economy have been
tried to be examined. Then SWOT analysis of Kyrgyz tourism was done. It is hoped that this work will be the
source and diversity of tourism in the country concerned.

Key words: Tourism, Kyrgyz Republic, SWOT analysis.
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ABSTRACT

Smartwatches are becoming essential parts of daily life, as their uses for various purposes are increasing to include
fitness, health monitoring, child and patient care, schedule management, and mobile payment and reservation.
Consequently, the popularity of smartwatches has initiated scholarly investigations into the factors influencing the
usage and adoption of the technology, with an emphasis on the role of the utilitarian aspects. Motivations to engage
in wearable devices shopping include both hedonic and utilitarian dimensions. This study proposes a conceptual
model and investigates its role in influencing the use behavior of current smartwatch users and purchase intentions
of potential users. Hypotheses were tested using SmartPLS to analyze data collected from 377 current smartwatch
users and 361 potential users. In addition, gender has chosen as a moderator of the presented model. Theoretical
contributions and practical implications are discussed and presented.

Keywords: wearables; hedonic; utilitarian; smartwatch; actual usage.
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Orgiit kiiltiirii organizasyonlardaki yenilik calismalarina ortam hazirlamasi, bu calismalari tesvik etmesi veya bunu
engellemesi agisindan Onemlidir. Yenilik yonelimli ve risk egilimli olabilmek ise iist yonetimin destegine,
paylasilan bir kiiltiir olusturmaya, katilim ve ig birligine imkan verilmesine en 6nemlisi de giivene dayal1 bir orgiit
yapisinin olusturulmasina baghdir. Orgiitsel yenilikgcilik, mevcut iiriinlerde, siireclerde ya da sunulan hizmetlerde
kiiciik degisikliklerden miikemmel performans sonuglarina, ilkelere ya da piyasa kurallarinda degisimlere yol
acacak doniim noktasi niteligindeki teknoloji uygulamalarina degin var olan cesitli karmagsiklik boyutlarinda
karsimiza ¢ikmaktadir. Yenilik, bilgi ile beslendigi siirece stirdiiriilebilir bir iistiinlilk saglayacaktir. Bagka bir
deyisle, yenilik¢iligin arti deger yaratmasi, bilginin desteklenmesi ile miimkiin olacaktir. Yenilik yaratma,
yeniligin bilgide barindigini tespit etme eylemi ile baglar. Bu eylemin o6rgiitsel diizeyde yayginlagsmasi yenilik¢i
diisiincenin kok salmasi ve icinde yeserebilecegi bir kiiltiirle beslenmesi ancak orgiite duyulan giiven ve bilginin
paylasilmasi ile miimkiindiir. Bu baglamda ¢aligsmada biirokratik, yenilik¢i ve destekleyici orgiit kiiltiir tiplerinin
yenilik¢ilige etkisinde orgiite giiven ve bilgi paylasiminin diizenleyici rolii Malatya ilindeki bankalarda
arastirilmaktadir.

Anahtar Kelimeler: Yenilikci is davramsi, Orgiitsel Giiven, Biirokratik Orgiit Kiiltiir Tipi, Yenilikci Orgiit
Kiiltiir Tipi, Destekleyici Orgiit Kiiltiir Tipi, Bilgi Paylasimi.

The Effect of Organizational Culture Types on Innovation, The Regulatory
Role of Organizational Trust and Knowledge Sharing

ABSTRACT

Organizational culture is important in terms of laying the groundwork for innovation activities, encouraging them
or preventing them in organizations. Being innovation-oriented and risk-prone depends on the support of the top
management, the creation of a shared culture, enabling participation and cooperation and most importantly the
formation of a trust-based organizational structure. Organizational innovation is encountered in the various
complexity dimensions that exist in existing products, processes or services offered, ranging from small changes
to excellent performance results, to technology applications that qualify as milestones that lead to changes in
principles or market rules. Innovation will provide a sustainable advantage as long as it's nourished with
knowledge. In other words, innovation will be able to create added value if knowledge is supported. Creation of
innovation begins with the act of detecting that innovation exists in knowledge. The widespread adoption of this
action at the organizational level, the rooting of innovative thinking and the cultivation of a culture that can be
enshrined within it are only possible through the sharing of trust and knowledge. In this context, the regulatory
role of organizational trust and knowledge sharing under the influence of bureaucratic, innovative and supportive
organizational culture types on innovation was researched at the banks in Malatya province.

Keywords: Innovative business behavior, Organizational trust, Bureaucratic Organizational Culture type,
Innovative Organizational Culture type, Supportive Organizational Culture Type, Knowledge Sharing.
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Orgiitsel yeniligin gerceklesmesi ve siirekliliginin saglanmast igin yeniligi destekleyecek orgiitsel ortama ihtiyag
duyulmaktadir. Bu nedenle yenilik, orgiit kiiltiirii ile dogrudan iligkilidir. Kiiltiir yazininda yiikselen bir kavram
olan sikilik-esneklik kiiltiir boyutu bir 6rgiitte toplumsal norm, kural ve yaptirimlarin sayisi, giicii ve etkisi olarak
tanimlanmaktadir. Bu anlamda kavram toplumda bireylerin sosyal kurallara ne 6lgiide bagh oldugu, normlardan
sapan kisilere uygulanan yaptirimlar1 ve bu yaptirimlarin etki giiciinii ifade etmektedir. Calisanlardan beklenen
davranislarin gesitlilik arz ettigi, kabul edilebilir davranig araliginin genis oldugu ve gorev siireclerinde bireylere
inisiyatif kullanma imkani veren organik siire¢lerin hakim oldugu orgiit yapilarinda esnekligin hakim olmasi
beklenmektedir. Buna karsgin diizen, uyum ve istikrara vurgu yapan degisime kapali ve tepkili orgiitlerde ise
sikiligmm hékim olmasi1 beklenebilir. Esneklik egilimi yiliksek oOrgiitler kurumsal girisimcilik ve yenilik
faaliyetlerinin yogun oldugu adem-i merkezi ve bi¢imsel olmayan yapilardir. Stratejik anlamda bu orgiitler
yenilige, bilylimeye ve yeni kaynaklara yonelmeye vurgu yapmaktadir. Calisanlar ve liderler girisimci niteliklere
sahip ve risk almaya isteklidir. Buna karsin sikilik egilimi yiiksek orgiitlerde merkeziyetci ve bigimsel bir yap1
kendisini gosterir. Bu orgiitlerde gilic ve bilgi dagilimimin dikey diizlemde gerceklestigi, kural standart ve
yaptirimlarin dnemli yere sahip oldugu sdylenebilir. Stratejik anlamda duraganlik ve istikrarin 6nemli oldugu bu
orgiitlerde orgiitsel politika ve prosediirler ¢alisanlari uyumlulastirmaya yoneliktir. Kiiltiiriin yenilik faaliyetlerini
etkiledigi siiphesizdir. Kiiltiiriin bir toplumun yenilik kapasitesi iizerinde derin bir etkisi vardir. Toplumun
degerleri yenilige olan yonelimi belirler. Yenilige olumlu etki yapan kiiltiirler yaraticiligi tesvik etme, teknik
yetenegi ve yiiksek egitimi ddiillendirme, girisimciligi destekleme gibi 6zellikler gosterir. Bu baglamda ¢aligmada
orgiit kiiltiiriinlin sikilik ve esneklik boyutunun yenilikgilige etkisinde kiiltiirel boyutlardan zaman oryantasyonu,
belirsizlikten kaginma ve bireyciligin diizenleyici rolii ¢alismanin temel konusu olup, Malatya ilindeki bankalarda
arastirilmaktadir.

Anahtar Kelimeler: Zaman Oryantasyonu, Belirsizlikten Kaginma, Bireysellik, Sikilik ve Esneklik boyutu,
Yenilikgilik.

Strictness - Flexibility Dimension in Organizational Culture and Its Effect
on Innovation, Regulatory Role of Cultural Dimensions

ABSTRACT

An organizational environment that supports innovation is needed in order to achieve organizational innovation
and sustainability. For this reason, innovation is directly related to organizational culture. Strictness-flexibility
culture dimension, which is a rising concept in culture literature, is defined as the number, the power and the
influence of social norms, rules and sanctions in an organization. In this sense, the concept refers to the extent to
which individuals are connected to social rules in society, the sanctions imposed on those who deviate from norms,
and the power of influence of these sanctions. It is expected that flexibility is predominant in organization
structures where the behavior expected from the employees is diversified, the range of acceptable behavior is wide,
and the organic processes that allow individuals to take initiative in their tasks are dominant. On the other hand, it
can be expected that strictness is predominant in non-innovative and reactive organizations that emphasize order,
accord and stability. Organizations with a high degree of flexibility tend to be decentralized and informal structures
where corporate entrepreneurship and innovation activities are intensive. In a strategic sense, these organizations
are emphasizing innovation, growth and new resources. Employees and leaders have entrepreneurial qualifications
and are eager to take risks. On the other hand, a centralized and formal structure manifests itself in organizations
which have high tendency to strictness. It can be said that the distribution of power and information in these
organizations takes place in the vertical plane; and rules, standards and sanctions are important. Organizational
policies and procedures are aimed at harmonizing employees in these organizations where stability and uniformity
are important in the strategic sense. Culture undoubtedly influences innovation activities. Culture has a profound
effect on the capacity of innovation of a society. The values of society determine the tendency to innovation.
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Cultures that have a positive impact on innovation exhibit characteristics such as encouraging creativity, rewarding
technical competence and higher education, and promoting entrepreneurship. In this context, main subject of the
study is time orientation, avoidance of uncertainty and regulatory role of individualism as cultural dimensions in
the influence of tightness and flexibility dimension of organizational culture on innovation, and the research was
conducted at banks in Malatya province.

Keywords: Time Orientation, Avoidance of Uncertainty, Individuality, Dimension of Strictness and Flexibility,
Innovation.
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OZET

Gazimagusa Suric¢i’'ndeki kiliselerin ve katedrallerin bollugu, Kibris'ta dinin 6nemini gostermektedir. Tarih
boyunca, farkl: kiiltiir ve dini kiimelenmelere sahip farkli insanlar gé¢ etmis ve Magusa'da yasamuslar; kiliseler ve
katedraller gibi kendi dini yapilarim insa etmislerdir. Osmanli Imparatorlugu'ndan sonra, bu kiliselerin ve
katedrallerin bir kismi camiilere donistiiriilmiis, iclerinde ve planlarinda bazi degisiklikler yapilmistir. Bu
degisikliklerden bazilari, insanlarin farkli inanglaria bagl olarak kiliselerin girisleriyle ilgilidir. Hristiyanlar i¢in
apsis her zaman Kilisenin dogu tarafindadir. Ciinkii Isa'min doguya dogru yiikselecegine inanirlar. Bu nedenle
kilisenin girisi ¢ogunlukla bati, kuzey veya giiney konumdadir. Magusa'da da, Kiliselerin ¢ogu ii¢ yonde kapilara
sahiptir; bati, kuzey ve giiney. Miislimanlikta ise kiblenin yonii 6nemli oldugu i¢in; Gazimagusa’da kiliseden
doniistiiriilmils camiilerin girisi gliney ve dogu yonlerde olamaz. Ciinkii Magusa'da kiblenin yonii giiney-dogu ve
giiney yonleri arasindadir. Bu ¢aligma, Magusa Surigi’ndeki kiliselerde ve katedrallerde kullanilan farkli giris
yonlerini tanimlamay1 ve karsilastirmayir amaglamaktadir. Bu tarihsel arastirmada, kiliselerin ana girislerinin
yoniinii analiz etmek i¢in kullanilan metodoloji kargilagtirmali bir yontemdir. Bu makalenin sonuglari; mimarlar,
tarihgiler, koruma alani ile ilgilenen arastirmacilar ve ayni zamanda tarihi binalara ve antik kent alanlarina merakl
mimarlik 6grencileri igin faydalidir.

Anahtar Kelimeler: Giris, Kapi, Kilise, Magusa Surigi.

Analyzing the Entrances of Churches in Famagusta Walled City

ABSTRACT

The abundance of the churches and cathedrals in Famagusta Walled City indicates the importance of religion in
Cyprus. During the history, different people with different cultures and religious clusters have immigrated and
lived in Famagusta and constructed their own religious buildings like churches and cathedrals. After the Ottoman
Empire, some of these churches and cathedrals converted to mosques, and some changes have happened in their
interior and plans. Some of these changes are related to the entrances of the churches due to different beliefs of
people. For Christians the apse is always on the east side of the church because they believe that Jesus will rise
from the east, so the entrance of the church is mainly on the west, north or the south elevation. Similarly, in
Famagusta most of the churches have doors in three directions; west, north, and south. On the other hand, for
Muslims, the direction of the Qibla is important in the mosques; so the entrance of the mosques which were
converted from churches cannot be on the south and east directions in Famagusta. Because in Famagusta the
direction of Qibla is between the south-east and south directions. This paper aims to identify and compare the
different directions of entrances used in churches and cathedrals in Famagusta Walled City. The methodology used
in this historical research for analyzing the direction of the main entrances of the churches is a comparative one.
The results of this paper are useful for the architects, historians, researchers interested in the field of conservation,
and also architectural students fond of historic buildings and ancient urban sites.

Keywords: Entrance, Doorway, Church, Famagusta Walled City.
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OZET

Turizm, Gastronomi ve Mutfak Sanatlar1 boliimlerinde egitim alan 6grencilerin meslek segmelerinde ve
kariyerlerine yon verirken staj her zaman 6nemli bir unsur olmaktadir. Zorunlu olarak staj yaptiklari isletmelerden
memnun ayrilan 6grencilerin sektdrlerinde kariyer yapmaya yonelik olarak olumlu bir tutum sergiledikleri
goriilirken, diger yandan staj dénemi kotii gecen Ogrencilerin kariyer tercihlerini baska sektorlerden yana
kullanmay1 tercih ettikleri goriilmektedir. Bu duruma, sektér yoneticileri tarafindan bakildiginda, staj doneminde
verimli olan 6grencilere donem igerisinde ve donem sonlarinda is imkani sunduklari goriilmektedir. Bu nedenle,
Ogrencilerin ve isletme yOnetiminin staj deneyimi yasadiklari memnuniyet algilarinin arastirilmast 6nemli bir
konuyu olusturmaktadir. Bu arastirmada, lisans diizeyinde “Turizm” ve “Gastronomi ve Mutfak Sanatlar1” egitimi
alan Ogrencilerin bunun yanisira isletme yoneticilerinin konaklama, restoran vb. isletmelerindeki staj
deneyimlerine iligkin memnuniyet algilarinin incelenmesi hedeflenmektedir. Caligmanin amacina uygun, anket
formu olusturulup, veriler toplanacaktir. Caligmanin tiimiinii, Kuzey Kibris Tiirck Cumhuriyetin’de bulunan Dogu
Akdeniz Universitesinde 6n lisans ve lisans seviyesinde egitim alan “Turizm” ve “Gastronomi ve Mutfak
Sanatlar1” 6grencileri ve Kuzey Kibris Tiirk Cumhuriyetinde faaliyet gosteren 5 yildizli otellerde ¢aligan
yoneticiler olusturacaktir. Orneklem ise olasilikli 6rnekleme ydntemlerinden, basit tesadiifi drnekleme ydntemi
kullanilarak belirlenecektir. Calismanin analizi, SPSS programu ile yapilacaktir. Calisma kapsaminda, turizm ve
otelcilik, ascilik, gastronomi ve mutfak sanatlar1 boliimiinde okuyan 6grencilerin lisans egitimi alirken yapmis
olduklar1 zorunlu staj’larin gelecekteki kariyer tercihlerine etkilerinin hem 6grenci hemde sektér yoneticileri
tarafindan incelenip belirlenebilmesi hedeflenmektedir.

Anahtar Kelimler: Turizm ve Otel Isletmeciligi, Ascilik, Gastronomi ve Muftak sanatlar1

Investigation of the Satisfaction of Tourism and Gastronomy Students and
Sector Administrators with Compulsory Internship Training

ABSTRACT

The internship is always an important factor when the students who are trained in Tourism, Gastronomy and
Culinary Arts direct their career choices. It is seen that the students who are dissatisfied with the enterprises they
are obliged to undertake to have a positive attitude towards their career in the sector while they also prefer to use
their career preferences in favor of other sectors. In this case, it can be seen that the students who are productive
during the internship period are offered job opportunities during the semester and at the end of the semester. For
this reason, it is important to investigate the perception of satisfaction that students and management have
experienced internship. In this research, students who are trained in "Tourism" and "Gastronomy and Culinary
Arts" at the undergraduate level, as well as the accommodation, It is aimed to examine the perceptions of
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satisfaction with the internship experiences in the enterprises. A survey form will be created and data will be
collected for the purpose of the study. The whole of the work will be made up of "Tourism" and "Gastronomy and
Culinary Arts" students who are studying at the pre-license and undergraduate level at the Eastern Mediterranean
University in the Turkish Republic of Northern Cyprus and managers working in 5-star hotels of Northern Cyprus.
The sampling will be determined from the probabilistic sampling methods using the simple random sampling
method. The analysis of the work will be done with the SPSS program. Within the scope of the study, it is aimed
to examine and determine the effects of compulsory internships which have undertaken in undergraduate education
such as tourism and hospitality, cookery, gastronomy, and culinary arts departments to future career preferences
by both student and sector administrators.

Keywords: Tourism and Hotel Management, Cookery, Gastronomy and Culinary Arts
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Bu calismanin amaci ilkelere gore degisik hukuksal yapiya sahip kamu kurumu niteligindeki meslek
kuruluslarinin miisteri odakli hizmet inovasyonu stratejisinin derleme yontemi ile tespit edilmesidir. Yapilan
aragtirma sonucunda kamu kurumu niteligindeki meslek kuruluglarmin Tiirkiye’de ve diinyada kamu ve ozel
hukuk statiilerine tabi olmak tizere farkli hukuksal yapiya sahip olduklari, bu durumun personelin hizmet
inovasyon davranislarinda belirgin farkliliklar yaratabilecegi, miisteri odakli hizmet inovasyonu stratejisinin
belirlenmesinde personelin 6zliik haklarinin iyilestirilmesi ve adalet anlayiginin strateji gelistirilmesinde esas
alinmasi gerektigi tespit edilmistir. Arastirmanin nicel ve nitel aragtirma yontemlerinin ortaya koyabilecegi somut
sonuglar1 icermiyor olmasi, Oneri ve tespitler agisindan onemli sinirlamalar getirmektedir. Bu arastirmanin,
literatiirde kamu kurumu niteligindeki meslek kuruluslarinin arastirma konusu yapilmasindaki eksikligi ortaya
koymasi, orgiitsel davranis ve stratejik yonetim alaninda yapilacak calismalarin meslek kuruluslari personelinin
hukuksal yapisinin gozetilerek gerceklestirilmesinin  6nerilmesi agisindan literatiire katki saglayacagi
diistiniilmektedir.

Anahtar Kelimeler: Hizmet inovasyonu, kamu kurumu niteliginde meslek kurulusu, strateji, stratejik yonetim

Customer-Focused Service Innovation Strategy of Professional
Organizations with Public Institution Status

ABSTRACT

The aim of this study is to determine the strategy of customer oriented service innovation of professional
organizations in the form of public institutions with different legal structures according to the countries of interest.
The results of research in Turkey, the professional organizations qualifying as public institutions and they have
different legal structures to be subject to public and private legal status in the world, in this case the staff of the
service can create significant differences in innovation behavior of customer-focused improvement of the personal
rights of the staff in the determination of service innovation strategy and justice it has been determined that it
should be taken as a basis in strategy development. The fact that the research does not include the presentative
results that quantitative and qualitative research methods can reveal has important limitations in terms of
suggestions and determinations. It is believed that this research will contribute to the literature in terms of
suggesting the lack of public institutions' research in the field of research in the literature and suggesting that the
work to be done in the field of organizational behavior and strategic management be carried out by taking into
account the legal structure of the personnel of professional organizations.

Keywords: Service innovation, professional organizations with public institution status, strategy, strategic
management.
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OZET

Girisimcilik, firsat tanimlamayla baslayan, yenilik¢i yaklagimlari ortaya g¢ikaran ve yenilikler neticesinde
degisimleri ve doniistimleri meydana getiren bir deger yaratma faaliyeti oldugu sdylenebilir.Girisimciligin sosyal
hayata ve ekonomiye olan katkisini bilen toplumlar, girisimci sayisini attirmaya ¢alismaktadir. Girisimciler, yeni
istihdam olanaklar1 yaratan, yeniliklerin ortaya ¢ikmasini saglayan, ekonomik ve sosyal hayatta toplumun refah
seviyesinin artmasini saglayan bireylerdir. Bir toplumun girisimci sayisin1 arttirmak sadece erkek girisimcilerle
miimkiin olmamakta, toplumun diger yarisini olusturan kadinlarin da girisimcilik faaliyetlerinde bulunmalar1
beklenmekte ve girisimci olmalar1 icin gerekli destek faaliyetlerinde bulunulmaktadir. Ulkemizin gelismislik
konusunda istenilen seviyeye gelmesi, toplumda erkek girisimcilerin yaninda girisimcilik tutkusunu kalbinde ve
beyninde hisseden, risk alabilen, basar1 ihtiyaci olan, bilgiyi kullanabilen ve etkili bir vizyona sahip olan kadin
girisimcilerin sayisinin artmasina baglidir. Kadin girisimcilik, kadin bireylere hem aile i¢i rollerini yerine getirme
imkani sunmakta hem de kendi amaglarini gergeklestirmek yoluyla topluma katkida bulunmalarini saglamaktadir.
Topluma katki saglamak daha ¢ok yenilik yapmakla saglanabilmektedir. Bu diigsiince dogrultusunda toplumda daha
¢ok yenilik yapmaya c¢aligsan, yenilige 6nem veren kadin girisimciler toplum i¢in 6énem arzetmektedir. Yapilan
calisma da girisimciligin arz ettigi bu 6nem dogrultusunda kadin girisimciligi ele alinmigtir. Bu dogrultuda
aragtirmamizin temel amaci, bir girisimcilik faaliyetinde bulunan kadin girisimcilerin faaliyet gosterdikleri
cevresel faktorlere (sosyal ve kiiltiirel, ekonomik, hukuki ve politik ¢evre) yonelik diisiincelerini, girisimeilik
hakkindaki diisiincelerini, girisimcilikte cinsiyet faktdriine yonelik diigiincelerini belirlemek olusturmaktadir.
Aragtirma sonuglarina gore kadinlarin girisimcilik diisiincesi ortalama degeri yiiksek derece de sahip
olduklar1 gostermektedir. Arastirmaya katilan kadin girisimcilerin sosyal ve kiiltiirel, ekonomik, hukuki ve
politik cevresel faktdrlerin kadin girisimcileri olumlu veya olumsuz etkilediklerini diisiindiiklerini ortaya
koymaktadir. Kadinlarin girisimcilik disiincesini ile cinsiyet faktorleri arasinda diigiik derecede bir iligki oldugu
ama girisimcilik diislincesini etkilemedigi sonu¢ ortaya ¢ikmustir. Bu ¢aligmayi anlamli kilan ve farklilastiran
sonug kadin girisimeilerin, erkek girisimcilerden farklari olmadigini diisiinmeleridir.

Anahtar Kelimeler: Girisimcilik, Kadin Girisimcilik, Cevresel Faktorler, Cinsiyet

Women Entrepreneurship In Terms Of Environmental and Gender
Factors: An Empirical Research In Corum

ABSTRACT

Entrepreneurship can be said to be a value creation activity that starts with opportunity definition, reveals
innovative approaches and brings innovation and transformations in the face of innovation. Societies that
understand the contribution of entrepreneurship to social life and the wealth of the society are trying to increase
the number of entrepreneurs. Entrepreneurs are individuals who create new employment opportunities, enable
innovation, and increase the level of social welfare in economic and social life. Increasing the number of
entrepreneurs in a society is not only possible with the increase of male entrepreneurs, the other part (half) of the
society are expected to be engaged in entrepreneurial activities and the necessary support and encouragement
activities are made for them to be entrepreneurs. To reach the desired level of development in our country, in
addition to male counterparts, is dependent on the increase in the number of female entrepreneurs who feel passion
and attraction about entrepreneurship in their hearts and minds, take risks, need success with using knowledge and
having an effective vision. Women entrepreneurship provides women with the opportunity to fulfill their roles in
the family as well as to contribute to the society by achieving their own goals. Contribution to the society can be
achieved only bring more innovation. In line with this thought, women entrepreneurs who are trying to bring more
innovation in society and give importance to innovation are important for the society. In this study, female
entrepreneurship was studied due to the importance of entrepreneurship. In this respect, the main purpose of our
research is to determine the thoughts on the environmental factors (social and cultural, economic, legal and
political factors), the thoughts about entrepreneurship and the gender factors in women entrepreneurship.
According to the results of the research, women's arithmetic mean value of entrepreneurship thought is high. The
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Female entrepreneurs participating in the research believe that social and cultural, economic, legal and political
factors affect women entrepreneurs. Moreover, there is a low level of relationship between entrepreneurship
thoughts and gender factors but gender factors did not have anyinfluence on women entrepreneurial thinking. This
study is meaningful and differentiating due to the fact that female entrepreneurs think that they are not different
from male entrepreneurs.

Key Words: Entrepreneurship, Women Entrepreneurship, Environmental Factors, Gender
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OZET

Genel anlamiyla neolojizm yeni {iretilen her tiirlii kelime ve sozdiir. Baska bir deyisle yeni iiretilen sozler-
kelimeler (neolojizmler) bir dilde heniiz tam anlamiyla olarak kabul gérmemis bununla beraber yeni dogmus veya
kullanimda yerlesmeye c¢alisan ve konusma ve yazi dilinde veya medyada bazilar1 tarafindan kullanildig1 goriilen
terim veya s6z gruplari olarak da tanimlanabilir. Pek ¢ok neolojizm yani kelime ya da soz daha 6grenilemeden
ortadan kalkar ancak bazi bazi yeni kelimeler genig kullanim kazanir. Dilin kullanim1 degistigi ve dil stirekli
yenilendigi icin neolojizm yani yeni kelimeler siirekli dili icerisine dahil olurlar. Standart sézliik yazarlari, sozliik
bilimciler kelimelerin dildeki kullanim sekillerini belirlemek i¢in pek ¢ok farkli ¢alismay1 ve farkli yayincilarin
eserlerini incelemektedirler. Neolojizm yani yeni kelimeler daha yaygin hale geldiklerinde standart sozliiklere ve
kullanima girmektedir. Diger yandan neolojizm yani yeni kelimelerin belli bir siire kullanilma ihtimalleri de
vardir. Genelde Neolojizmler sosyal, egitimsel, ekonomik, teknolojik vb. sebeplerden ortaya ¢ikmaktadir.
Neolojizm ile anlik s6zciik olusumu (nonce word ya da dogaglama sbzciik) karistirilmamalidir. Buradan, yeni
tiretilen kelimelerin sozliige girdikleri andan itibaren neolojizm olmaktan kurtulduklari sonucuna varabiliriz.
Calismamizda neolojizm konusu incelenerek aydinlatilmaya calisiimistir.

Anahtar kelimeler: Anlam, dil, kelime neolojizm, 6grenme

Neologism in Language Learning
ABSTRACT

In general meaning neologism is all kinds of new words and terms. In other words, newly produced words-
expressions (neologisms) can be defined as the terms or phrases, that have not been completely accepted in a
language, used by some people in spoken and written language and media, at the same time newly-born or trying
to settle into the usage. Plenty of neologism i.e. word or speech disappears without learning; but some new words
gain extensive usage. Because of the alteration of the linguistic performance and innovation of the language,
neologism namely new words get involved continuously in language. Standard glossographers, lexicologists
investigate a large number of studies and different publishers’ works in order to determine the use of the words.
While Neologism new words are becoming widespread, they are coming into use and standard dictionary. On the
other hand with neologism new words can presumably be used for a length of time. Generally neologisms show
up through social, economical, technological reasons. Neologism shouldn't be confused with nonce word or
improvized word. From this standpoint we can conclude that new produced words get rid of being neologism once
they are included in dictionary. The subject, neologism is examined and tried to be enlightened in our paper.

Keywords: meaning, language, word, neologism, learning
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OZET

Gelisimin ve doniisiimiin gerceklestigi modern diinyada, sirketler icin en dnemli basar1 finansallar1 olmaktadir.
Fakat finansal verilenin basarili gériinmesi adina bazi finans yoneticileri ¢esitli hilelere bagvurabilmektedirler.
Bunun yani sira ¢ok sik¢a goriilen baska bir durum ise kurum galigsanlarinin gesitli hile ve suistimal yontemleriyle
kendilerine ¢ikar saglayarak g¢alistiklart kurulugu soymaktadirlar. Daha ¢ok konusunda uzmanlagmig ve mesleki
bilgisi yiiksek olan bu tiir insanlarin yaptiklari yolsuzluklar ¢ok ge¢ fark edilmektedir. Boyle oldugu igin sonuglar
gerek sirket olarak gerek de sektorel anlamda ¢esitli kayiplar1 da beraberinde getirmektedir. Hile ve suistimal
yoluna bagvuranlarin en sik kullandiklar1 metot rakamlarda ve finansal tablolarda oynayarak gercekleri gizleyip
durumun ortaya ¢ikmasint engellemek olmustur. Mali tablolar1 inceleyen kisileri yaniltmaya yonelik bu tarz
durumlarin olugmasi “Adli Muhasebe” diye adlandirilan yeni bir kavramin dogmasina neden olmustur. Kavram
Amerika’da “Forensic Accounting” olarak uygulamada kullanilmaktadir. Ayrica, Kanada ve Avrupa’daki ¢esitli
devletlerde yer edinen bu kavram, Tiirkiye’de heniiz yeni yeni gelisimini gostermeye baslamistir. Bu kavramla
birlikte dogan adli muhasebecilik meslegi de, hukuk ve muhasebe kavramlar: arasinda bir bag olusturarak, hile ve
ortaya c¢ikan suglarin tespit edilmesi anlaminda énemli bir gorevi iistlenmis bulunmaktadir. Calismanin amaci,
yeni bir kavram olan adli muhasebe incelenirken, gesitli sirketlerde karsilasilan hile ve suglarin nasil tasarlandigi,
ortaya ¢iktig1 rnekler, bu suglara karsi nasil tedbir alinabilecegi ve sektdr agisindan nelerin yapilmasi gerektigine
dair goriis ve degerlendirmeler yer almaktadir.

Anahtar Kelimeler: Adli Muhasebe, Adli Muhasebecilik, Finans Sektorii

The Concept of Forensic Accounting and Its Investigation in Terms of
Finance Sector

ABSTRACT

In the modern world where development and transformation take place, the most important success financing for
companies is becoming. However, some finance executives may apply to various fraudulent behaviors in order for
the financial grant to be successful. In addition to this, a very common situation is that the employees of the
institution are robbing the organizations they work with by providing various benefits and abuses. The corruption
of these kinds of people, who are more specialized and professional, is very late. As such, the results are
accompanied by various losses both in the company and in the sectoral sense. The most frequently used method
of cheating and abuse was to hide the facts and prevent the emergence of the situation by playing in the figures
and in the financial tables. The occurrence of such situations to mislead people who have not studied the tables
has caused a new concept called "Forensic Accounting”. The concept is used in America as "Forensic Accounting”.
In addition, these concepts find a place in Canada and several states in Europe, yet only recently has begun to show
the development in Turkey. The forensic accountancy profession that is born with this concept has also taken on
an important role in determining the fraud and emerging crimes by establishing a link between the concepts of law
and accounting. The purpose of the study is to examine the new concepts of forensic accounting, how frauds and
crimes in various companies are designed and emerged, and examples of how they can be taken against these
crimes, and opinions and evaluations about what needs to be done in terms of the sector.

Keywords: Forensic Accounting, Forensic Accountancy, Finance Sector
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OZET

Her isletmenin kurulug amaglarindan birisi igletmenin siirdiiriilebilir olmasidir. Bir bagka deyisle her isletme uzun
yillar faaliyetini siirdiirebilmek amaci ile kurulmustur. Ancak bu amacin gergeklestirilmesinin 6niinde bir¢ok
kural, firsat ve tehdit bulunmaktadir. Aile igletmeleri, kiiltiirel farkliliklar gbz ardi edildiginde hemen hemen biitiin
iilkelerde benzer 6zellikler gostermektedir. Bu 6zelliklerden birisi igletmenin yasam siiresidir. Aile igletmelerinin
ortalama Oomrii 24 yildir ve bu da kurucunun ortalama hizmet siiresine esittir. Bu siirenin uzamasi ve kusaktan
kusaga gegebilmesi igin isletme kurucusunun varislere igletmeyi ve yonetimi devretmesi gerekir. Bu siirecin
dikkatli planlanmasi ve dogru zamanda gergeklesmesi énemlidir. Ulkemizde ki isletmelerin %90°1 KOBI ve aile
isletmesidir. Isletmelerimizin biiyiimesi ve siirdiiriilebilirliginin saglanabilmesi i¢in isletme kurucusunun devir
stirecinde variste aradiklar1 6zellikleri bilmesi ve devir siirecinde nasil bir yaklasim icerisinde olmasi gerektiginin
farkinda olmalar1 gereklidir Bu kapsamda Ardahan ve Sivas illerinde Ticaret ve Sanayi Odasi'na kayitli 57 isletme
sahibi ile yapilandirilmis miilakat gerceklestirilmistir. Ankette, isletme sahiplerinin mirascilarinda ne gibi
ozellikler aradiklarini belirleyen sorular sorulmustur. Calismada elde edilen verilerin 6nemli bir kismu istatistiksel
analize uygun olmadigindan veriler yilizdelik tablolar seklinde derlenmistir. Bazi sorular i¢in SPSS analiz
programinda Tamimlayict analiz ve Coklu Yanit analizleri gergeklestirilmistir. Yapilandirilmis miilakat
goriismesine Ardahan’dan 28, Sivas’tan 25 isletme sahibi katilmistir. Katilimcilarin igletmelerini devredecekleri
variste aradiklar1 ozelliklerde “Diiriistliik (%10,5), Isletmeye Sadik Olmak(%9,7), Girisimci ve Atak Olmak
(%9,4)” 6n plana ¢ikmustir. Katilimcilarin yetki devri sirasinda izleyecekleri tutumla ilgili olarak sorulan soruya
verdikleri yanitlar;* Isi 6gretmek (%21,9), Izlemek (%18,2), Denetim (%17,5) tespit edilmistir. Ayrica,
katilimcilara mirasg¢1 / mirasgilari ¢alistirirken nasil bir tutum sergiledikleri sorulmustur. Bu soruya verilen yanitlar
ise su sekildedir. Yeni gérev ve sorumluluk almay1 cesaretlendirmek (%37,8) ve Tecriibe Aktarmak (%35,1)”

Anahtar Kelimeler: Aile Isletmeleri, Yetki Devri, Varis Ozellikleri

Delegation of Authority in Family Businesses and Required Specifications
of The Successor: Ardahan and Sivas Example

ABSTRACT

One of the purposes of each company is that the business is sustainable. In other words, every company is
established with the aim of continuing its activities for many years. However, there are many rules, opportunities
and threats for this purpose. Family businesses show similar characteristics in almost all countries when cultural
differences are ignored. One of these features is the lifetime of the business. The average life span of family
businesses is 24 years, which equals the average service life of the builder. In order to extend for the duration of
the life of the business and handing business down from generation to generation that it is necessary to transfer
management to the heirs of the business founder. Careful planning of this process and at the right time realization
is important. 90% of the enterprises in our country are SME and family business. In order for the business to grow
and sustain its business, it is necessary for the business founder to be aware of the characteristics they are looking
for in the transfer process and to be aware of how to approach the transfer process. In this context, a structured
interview was conducted with 57 business owners registered in the Chamber of Commerce and Industry in Ardahan
and Sivas provinces. In the questionnaire were asked to question which determine which features they were looking
for in their heirs. Since a significant part of the data obtained in the study was not suitable for statistical analysis,
data were collected as percentage tables. Descriptive analysis and Multiple Response analyzes were performed on
SPSS analysis program for some questions. The structured interview was attended by 28 business owners from
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Ardahan and 25 business owners from Sivas. Characteristic features which they seek in their heirs "be honest
(10,5%), be loyal to the business (9,7%), be entrepreneur and agile (9,4%)". The answers was given by the
participants to the question asked about their attitudes during the transfer of authority are as follows; "Teaching
the job (21,9%), Monitoring (18,2%), Supervision (17,5%). In addition, the participants was asked that how were
they's attitude when they were operating the heirs / heirs. The answers given to this question are as follows. to be
Encouraged new tasks and responsibilities (37.8%) and to be transferred experience (35.1%) "

Keywords: Family Businesses, Delegation, Heir Characteristics.
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OZET

Bu ¢alismanin amaci, psikolojik giliglendirme algisi ile i¢ girisimcilik davranisi arasindaki iligkiyi inceleyerek,
algilanan psikolojik giiclendirmenin i¢ girisimcilik davranigi iizerine etkisini belirlemektir. Bu baglamda
Tiirkiye’de A Ilinde iki kamu kurumunda toplam 186 ¢alisana yonelik bir arastirma yapilmustir. Calismada
psikolojik giiclendirme, “anlam ve yetkinlik” ve “6zerklik ve etki” olmak iizere iki temel boyutta ele alinmstir.
Anlam ve yetkinlik, bireyin kisisel degerlerinin isiyle bagdasmasi ve bireyin yeteneklerinin yaptigi ise uygun
olmasi anlamina gelmektedir. Ozerklik ve etki ise; calisanlarin islerini yapma siireclerinde karar vermede ve
denetlemede kendini 6zgiir hissetmesi ve orgiitiin idari, stratejik ve ¢ikti siireclerini etkileyebilmesidir. Caligmada
i¢ girisimcilik davranisi ise; “kararlart uygulama”, “fikirleri harekete gecirme” ve faaliyet alanini belirleme” olmak
iizere lic boyutta ele alinmistir. Kararlari uygulama, bireylerin verdikleri kararlari uygulayabilmesi icin
orgiitlerinin gerekli ortami hazirlamasini ifade etmektedir. Fikirleri harekete gecirme; orgiitlerin, bireylerin fikir
tiretmeleri ve i¢ girisimcilik davranigi olusturmalari i¢in ¢alisanlarina destek saglamasi anlamina gelmektedir.
Faaliyet alanin1 belirleme ise i¢ girisimei davranislarina hangi alanda ihtiyag duyuldugunun belirlenmesini ifade
etmektedir. Caligmada psikolojik giiclendirme algist ile i¢ girisimeilik davranisi arasinda anlamlt bir iliskinin
oldugu ve psikolojik giiglendirmenin “6zerklik ve etki” alt boyutunun i¢ girisimcilik davraniglarini olumlu yénde
etkiledigi saptanmustir.

Anahtar Kelimeler: Psikolojik giiclendirme, i¢ girisimcilik, kamu ¢aligsanlari

A Research on the Effects of Perceived Psychological Empowerment on
Internal Entrepreneurship

ABSTRACT

The aim of this study is to determine the effect of perceived psychological empowerment on intrapreneurship
behavior examining the relationship between psychological empowerment and intrapreneurship behavior. In this
context, a survey was conducted with 186 employees at two public institutions in the province A in Turkey. In this
study, psychological empowerment was examined in two basic dimensions as “meaning and competence” and
“autonomy and influence”. Meaning and competence mean that the personal values of the individual are
compatible with their work and the individual’s talents are suitable for he work s/he does. Autonomy and influence
mean that employees feel free to make decisions in the process of doing their jobs and in supervision and
employees can influence organizational, strategic and output processes. In the study, internal entrepreneurship
behavior was handled in three dimensions as "implementing decisions", "activating ideas" and "determining the
field of activity". Implementing the decisions means that the organizations prepare the necessary environment in
order to implement the decisions made by the individuals. Motivating ideas means that organizations support their
employees to generate ideas and create entrepreneurial behavior. Determining the field of activity implies the
determination of the areas required for intrapreneurship behavior. In the study, it was determined that there is a
significant relationship between psychological strengthening perception and intrapreneurship behavior and it was
determined that the "autonomy and influence" that sub-dimension of psychological empowerment influenced
intrapreneurship behaviors positively.

Keywords: Psychological empowerment, intrapreneurship, public employees
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ABSTRACT

Digital technologies form an integral part of people’s lives, they are used both in the private and the professional
spheres. Naturally, they have penetrated into education as well but, due to the specific character of this field, their
use must be thoroughly considered. Digital technologies have been developed to help people achieve their goals
and to make their lives easier, but their rapid development has also brought certain dangers. If not applied sensibly
and meaningfully, they might represent a serious threat for the society and the world could hypothetically become
a place dominated by machines one day. In this context, it is important to draw the educators’ attention to the ideas
of digital humanism.

The purpose of the presented paper is to define the notions of digital humanism, digital pedagogy and digital
humanistic pedagogy, to introduce their main ideas and to point out their importance in the educational process.
In the following part of the paper, the authors focus on the issues of using digital tools in educating the “Generation
Z*, which have already been born into the digital world and are taught to be intuitive users of technologies. The
authors accentuate the importance of using digital technologies in education meaningfully and in accordance with
the values of the European Union.

Key words: digital humanism, digital pedagogy, values, “Generation Z”
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ABSTRACT

There are several attempts being done in the ethics literature to explain and understand ethical decision making
and ethical behavior. In accordance with this global trend, a vast amount of research has explored the relationship
between ethical leadership and its outcomes in the organizations. A majority of corporate ethics researches have
focused on ethical leadership, and ethical climate as a critical antecedent of organizational outcomes such as
deviance or identification.

Concept of leadership; is defined as the the ability to create new followers by persuading people to join, persuasion
and ability to direct followers by using its influence feature and ability to create vision. Ethical leadership, on the
other hand, is defined as to demonstrate normatively appropriate behavior through personal actions and
interpersonal relationships and to transfer of these behaviors to followers through two-way communication,
empowerment and decision-making process. Scholars have mostly discussed ethical leadership with theoretical
and conceptual terms. Brown, Trevifo, and Harrison (2005) carried out field investigations to test and validate the
construct of ethical leadership within organizations. However, the majority of the studies on ethical leadership
have not been done in industries such as manufacturing, logistics, or in other major parts of the countries. These
studies generally used university students as subjects. The aim of this study is to establish a model that emphasizes
the effect of ethical leadership on organizational deviance and organizational identification while ethical climate
and psychological safety have mediator roles. As role models in their organizations, managers thought to be a
positive impact on some individual and organizational outcomes. Thus, in this study we hypothesized that via the
roles of ethical climate and psychological safety, when the ethical leadership behavior is positive, organizational
deviant behavior will seen lesser, and organizational identification perception will be greater.

Keywords: Ethical Leadership, Organizational Deviance, Organizational Identification, Ethical Climate,
Psychological Safety.
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OZET
Ekonomideki kiiresellesme egilimleri, miisteri beklentilerindeki ve begenilerindeki degisim, teknolojik
gelismelerin ulastigt diizey, yasamin karmagiklik derecesinin artmasi gibi nedenlerle, giiniimiizde rekabet
olabildigince siddetlenmistir. Boylesi bir rekabet ortaminda basarty1 yakalayabilmek, ¢evresel degisimlerin ortaya
cikardig1 firsatlardan pratige doniistiiriilebilen yeni fikirler yakalayabilmek, bu fikirleri ticari degeri olan
inovasyonlara doniistiirebilmekten yani ¢evresel degisimleri yonlendirebilmekten gegmektedir. Hatta denilebilir
ki, glinlimiizde biitiin orgiitsel faaliyetlerin nihai hedefi, kullanicilar tarafindan degerli ve faydali olarak algilanan
inovasyonlar ortaya koyabilmektir.
Ogrenme sonucu ortaya konulan yeni bilgilerin bir {iriinii olan inovasyon, giiniimiiz ekonomisinde tarihin hicbir
déneminde olmadig1 kadar énemli bir konuma yiikselmistir. Inovasyonun bu énemi, bilgi iiretme hizimin artmis
olmasindan ve rekabetin isletmeler yaninda ulusal ekonomileri de igine alan kiiresel bir nitelige biirlinmiis
olmasindan kaynaklanmaktadir. Istisnasiz biitiin sektérlerde deger yaratmanin temel tast konumuna yiikselen
inovasyon ayni zamanda ekonomik ve sosyal sistemin tiim taraflarina ciddi katkilar sunmaktadir. Dolayisiyla
ekonomik ve sosyal refah arayisinda olan isletmeler ve ulusal ekonomiler inovasyon yonetimine gereken dnemi
vermek durumundadirlar. Avrupa Birligi (AB) ortalamasi ile karsilastirildiginda, Tiirkiye’nin inovasyon
performansinin oldukea diisiik diizeylerde kaldig1 ve Tiirkiye nin sahip oldugu inovasyon performansi ile orta
diizey inovatér iilkeler grubunda yer aldig1 goriilmektedir. inovasyon performansi agisindan olumlu gelismeler
gosteren Tiirkiye’nin giiglii inovatérler ve inovasyon liderleri arasina girebilmesi i¢in kat etmesi gereken uzun bir
yolun oldugu reddedilemez bir gercektir. Bu kapsamda c¢alismamiz ile Tirkiye’nin inovasyon performansina
yonelik degerlendirmeler yapilacaktir.
Anahtar Kelimeler: Inovasyon, firsat, lider.

The Innovation Performance: The Analysis Of Turkish Companies

ABSTRACT

The globalization trends in the economy, the change in customer expectations and tastes, the level at which
technological developments have reached, and the increasing degree of complexity of life, have been exacerbated
with competition nowadays. To achieve success in such a competitive environment requires to capture new ideas
that can be transformed from opportunities created by environmental changes into practice, transform these ideas
into innovations with commercial value, to be able to direct environmental changes. It can even be said that the
ultimate goal of all organizational activities today is to create innovations perceived as valuable and beneficial by
users.

Innovation, which is the product of new knowledge as a result of learning, has become more important in today's
economy than it wasn't in any period of history. This importance of innovation stems from the fact that the rate of
knowledge generation has increased and that competition has taken on a global quality, which includes businesses
as well as national economies. Innovation, which is the cornerstone of creating value in all sectors without
exception, also makes serious contributions to all sides of the economic and social system. Therefore, enterprises
and national economies seeking economic and social wellbeing have to give importance to innovation
management. Compared to the European Union (EU) average, it is seen that innovation performance of Turkey
has remained at very low levels and Turkey took part in the group of moderate innovator countries with its
innovation performance. For Turkey which show positive developments in terms of innovation performance, it is
an undeniable fact that there is a long way to go in order to be among the strong innovators and innovation leaders.
In  the study, Turkey's innovation performance will be carried out the evaluation.
Key Words: Innovation, opportunity, leader.
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OZET

Kiiresellesmeyle birlikte yasanan hizli degisimler bilgiye dayali yaklasimlar: ve bilginin 6nemini daha da giin
yliziine ¢ikarmigtir. Bu kapsamda da bilgi devrimine ayak uydurabilen orgiitler hizla bilgi yonetimi kapasitesine
sahip orgiitlere doniismektedir. Bu doniigiim orgiitler agisindan son nokta olmamakla birlikte, gelismislik diizeyini
korumak igin gerekli sermaye olan insan sermayesini olusturmak ve korumak da ¢ok 6nemlidir. Bu ¢ergevede,
insan kaynaginin niteligi ve yakalayabilecegi performans boyutlar1 daha da 6n plana ¢ikmaktadir. Ciinkii insan
kaynagi; bilgisi, tecriibesi ve yetenekleri ile firmalar agisindan bilgi yonetim kapasitesinin artirilarak, deger
yaratilmasi adina ¢ok dnemli bir girdi saglamaktadir. Bu nedenle, bireysel diizeyde hakim olunan bilgiyi etkin bir
sekilde yoneten organizasyonlar, daha ¢ok deger yaratip stratejik istiinliik elde edebilecektir. Kisaca, sahip olunan
insan kaynaginin performansinin optimum bir sekilde kullanimmin 6nemi isletmeler agisindan biiyiik 6nem arz
etmektedir.

Orgiitler, belirli amaglar pesinde kosan yiiksek diizeyde rasyonel yapilardir ve burada kararlar fayday: maksimize
etme ilkesine dayali olarak alinmaktadir. Bunun da &tesinde, kararlar1 alan bireylerin, acik ve genel bir amag ile
gerekli ongdriiye sahip olduklari da diisiiniiliirse, orgiitiin bugiinii ve gelecegi acisindan dogru tercihleri ve
sonuglari ortaya koyabilecekleri varsayilmaktadir. Bu kapsamda bireysel ve orgiitsel hedeflere ulasmada liderligin
onemi de 6n plana ¢ikmaktadir. Bu nedenle de ¢calismanin amact hizmetkar liderligin ¢aligan yaraticiligi ve orgiitsel
vatandaslik davranisi iizerindeki etkisini incelemek seklinde belirlenmistir. Ayrica, ¢alismada lidere olan giiven
diizeyinin de mevcut iligkilerdeki rolii incelenecektir.

Anahtar Kelimeler: Liderlik, Orgiitsel Vatandaslik, Insan Kaynaklari

The Effect On Organizational Citizenship Behavior and The Creativity of
Employees of the Servant Leadership: The Mediating Effects of the
Reliability on the Leader

ABSTRACT

The rapid changes in globalization have brought to light the knowledge-based approaches and the importance of
information. In this context, organizations that can keep up with the information revolution are rapidly transformed
into organizations with knowledge management capacity. Although this transformation is not the last point for
organizations, it is very important to establish and maintain the human capital, which is the capital required to
maintain the level of development. Within this framework, the quality of the human resources and the performance
dimensions that it can achieve are even more prominent. Because human resources; provides a very important
input for the creation of value by increasing the knowledge management capacity in terms of firms with its
knowledge, experience and capabilities. For this reason, organizations that manage the knowledge effectively at
the individual level can create more value and gain strategic advantage. In short, the importance of the optimum
use of the performance of the owned human resources has a great importance for the enterprises.

Organizations are highly rational structures that pursue specific goals, decisions are taken based on the principle
of maximizing benefit. Furthermore, when it is assumed that the individuals taking the decisions have the necessary
foresight with a clear and general purpose, and it can be assumed that they have right choices and results in terms
of the present and the future of the organization. In this context, the importance of leadership in achieving
individual and organizational goals also comes to the fore. For this reason, the aim of the study is to examine the
effect of servant leadership on employee creativity and organizational citizenship behavior. In addition, the role of
the level of trust in the leader in the current relations will be examined.
Keywords: Leadership, Organizational Citizenship, Human Resources.
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OZET

Kibrishi Tiirklere iligkin, siyasi, tarihi arastirmalar olmakla birlikte dogrudan dini goriislerine iliskin yapilmis
caligmalar literatiirde sayica az goriinmektedir. Yapilan ¢aligma ile bir biitiin olarak dine yaklasim konusunda
detaylara ulagmak amaclanmistir. Kibrisli Tiirkler’in dine bakislari, din konusundaki genel diigiinceleri, dini
O0grenme ve aktarma bigimleri, inan¢ yaklagimlari ve 6nemli giinlerde uygulanan dini torenler gibi bagliklar
gercevesinde yapilan bu calisma yeni ¢alismalara 1s1k tutacaktir. Kiiltiirel arastirmalar tarihsel arastirmalardan
beslenmesi gerektigi kadar, yasayan unsurlarla tarihin nasil evrildigini de anlamay1 gerektireceginden sosyolojik
bakis agisi literatiire katki saglayacaktir. Bu amagla ¢alismada, Kibrisli Tiirklerle derinlemesine miilakat teknigi
ile goriigiilmiis, konu hakkindaki diisiinceleri 6grenilmeye ¢alisilmis ve yorumlanmustir.

Anahtar Kelimeler: Kibrish Tiirkler, Dini térenler, Inang bicimleri

Religious Approaches in Turkish Cypriots: Beliefs and Religious
Ceremonies

ABSTRACT

There are political, historical researches on Turkish Cypriots, but studies on religious views seem less in the
literature. It is aimed to reach the details about the approach to religion as a whole with the study made. This work,
which is based on the titles of the Turkish Cypriots towards religion, general ideas of religion, forms of religious
learning and transmission, belief approaches and religious ceremonies on important days, will shed light on new
works. The sociological point of view will contribute to the literature as cultural researches need to understand
how history evolves with living elements as much as they should be fed from historical researches. For this
purpose, in-depth interviews with Turkish Cypriots were held in the study, and thoughts on the issue were learned
and interpreted.

Keywords: Turkish Cypriots, Religious ceremonies, Belief forms

1 This study was approved by the Ethics Committee of the Social Sciences University of Cyprus on 25/07/2018.
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OZET

Yirmibirinci yiizyilin ¢ok belirgin bir sekilde ortaya koydugu aynm1 zamanda iletisim ve teknoloji ¢agi olarak
adlandirilmasindaki en temel etkenlerin basinda hi¢ kuskusuz internet ve internetin temel altyapisinit olusturdugu
sosyal medya gelmektedir. Bilgi ve teknoloji cagi olarak isimlendirilen yirmi birinci yilizyilda, bilisim
teknolojilerinde meydana gelen gelismeler, kisilerarasi etkilesimin yani sira sosyal, ekonomik ve kiiltiirel yasami
yeniden bigimlendirmektedir. Yeni iletisim teknolojileri, insanlara, duygu ve diisiincelerini paylastiklar firsatlart
ortaya koyan bir medya imkani sunmaktadir. Sosyal medya olarak isimlendirilen bu imkan, giiniimiizde hizla
yiikselen bir etki alanina sahiptir. Bu yoniiyle, ayni zamanda toplumda yiikselen degerler arasinda yerini hizla
almaktadir. Bu ¢alismada en genel yaklasimla sosyal medyanin egitim ile iliskisine deginilmistir. Boyle bir
konunun genis bir yelpazeden olustugu sdylenebilir. Ancak bu ¢alismada sosyal medya ve egitim; sosyal medya
kullanimi agisindan ‘medya okur-yazarlig1’; egitim yontemlerine eklenen bir arag olarak sosyal medya olmak iizere
iki eksen iizerinden mevcut kaynaklar dogrultusunda ele alinmistir.

Anahtar Kelimeler: Sosyal Medya, Medya Okuryazarligi, Sosyal Medya Egitimi,

Education and Social Media

ABSTRACT

Social media, which is undoubtedly the basic infrastructure of the internet also the internet, is at the head of the
most fundamental factors in the twenty-first century, which are very prominently named as the communication
and technology age. In the twenty-first century, the age of information along technology, the developments that
take place in information technology are reshaping the interpersonal interaction and social, economic and cultural
life. New communication technologies offer people a media opportunity that reveals the opportunities they share
their feelings and thoughts. This possibility, which is called social media, has a rapidly rising domain. In this
regard, at the same time, society is quickly taking its place among the rising values. The most general approach in
this study has been to refer to the relation of social media to education. It can be said that such a subject has been
formed in a wide range. However, in this study, social media and education were handled in two main axes: 'media
literacy in terms of social media use’; 'social media as a tool added to educational methods'.

Keywords: Social media, Media Literacy, Social Media Education

62


mailto:nebiye.konuk@kisbu.edu.tr
mailto:selime.guntas@kisbu.edu.tr

2" International EMI Entrepreneurship & Social Sciences Congress, 09-11 November 2018, Cappadocia

Iran Déniisiimiinde Propaganda Dili Olarak Kullamilan Sosyal Afisler — 226

Asst. Prof. Dr. Rahsan F. AKGUL

Van Yiiziincii Y1l University
rahsan.7@hotmail.com

OZET

Giiniimiiz Ortadogu siyasal kimliginin bi¢imlenmesinde, buna bagli olarak diinya siyasi haritalarinda yasanan
biiyiik degisimlerin baslangici; 1970 sonlarinda baslayan iran Islam doniisiim hareketi olmustur. Sii Islam ritiielleri
ve kiiltiirel sembolleri biiyiik toplumsal hareketin enerjisini ayakta tutmak i¢in ustalikla kullanilmis; okuryazar
olmayan genis kitleleri gorsel metinlerle hareketin ana kitlesi haline getirmistir. Bilyiik dl¢lide tasvir yasagiyla
amlan Islami bir hareketin, gérsel dili siyasal bir arag olarak gii¢lii bicimde kullanmast tartismaya deger sosyolojik
bir olgudur.

Diinya tarihinde gorsel kiiltiir sembollerinin toplumsal hareketlerde kullanilmasi Fransiz Devriminden gliniimiize
sasirtict olmayan bir uygulamadir. Ozellikle II. Diinya Savas1 sonrasinda giiclenen gorsel propaganda yontemleri
ilk kez Islami toplumsal bir harekette, yogun bir politik yontem olarak kullanilmustir.

Ayetullah Humeyni semboliinii merkeze alan siyasal hareketin kiiltiirel temas: Sii ikonografisine
dayandirilmaktadir. Politik giiciin kitlelere hizla mesajini iletebilmesi igin kisa sloganlar iceren gorsel propaganda
unsurlart bu toplumsal degisimi bir devrim olarak programlamaktaydi. Ana hedef, Pehlevi Hanedanliginin son
iyesi olan Sah Riza Pehlevi’ yi diktatoryel rejimin liderliginden alarak bati kapitalizmine adapte olmaya ¢alisan
Kraliyet sistemini sonlandirmakti. Toplumsal taraftarli1 giiglendiren ortak kolektif kiiltiir imgelerin Islami ideoloji
gorselleri olarak kullanilmasi giderek hareketin siyasal kimligini biitiiniiyle islami kimlige biiriindiirmiis, hareket
bir rejim degistirme amacinin 6tesinde toplumsal yasam kiiltlirlinlin de biitiiniiyle degistirilmesini saglayan
yeniden yapilanma siirecini baslatmistir. Iran tarihi bu siirecin yonetilmesinde propaganda malzemesi olarak
kullanilmastir.

Arastirma; 1979 sonlarindan baslayan iran Siyasal Hareketinin bir siyasal ara¢ olarak goriintiiyii kullanma
yontemlerini afis boyutunda irdeleyecektir. Siire¢ tarihsel dizge icinde ele alinacak, donemin tartismalarini konu
eden literatiir verilerinden yararlanilacaktir. Literatlir verileri siyasal ve politik analizden ¢ok sosyolojik bir
baglamda yapilacak afig analizleri ile gergeklestirilecektir.

Yakin tarihi kapsayan ve tartigmalari giiniimiize kadar uzanan Iran Déniisiimiinde gorsel kiiltiir bilyiik dlgiide
sinema sanati boyutunda irdelenmis olmasina karsin grafik tasarimi boyutunda irdeleyen arasgtirmalarin sinirla
sayida olmasi bu ¢aligmay1 6nemli kilmaktadir.

Anahtar Kelimeler: fran, Afis Sanati, Kiiltiirel Semboller, Afis Anlamlandirma.

Social Posters Used as Propaganda Language in Transformation of Iran

ABSTRACT

The beginning of the major changes in the shaping of political identities of today's Middle East and related world
political maps is the Iranian Islamic transformation which began in the late 1970s. Shiite Islamic rituals and cultural
symbols were used skillfully, making non-illiterate large masses the main mass of movement with visual texts, in
order to keep the energies of the great social movement alive. The powerful use of the Islamic movement, the
visual language, as a political tool, which is portrayed as a large-scale demonstration ban, is a debatable
sociological phenomenon. It is debatable sociological phenomenon that the Islamic movement widely known with
its prohibition of visualization used the visual language as an instrument strongly.

The use of visual cultural symbols in social movements in the world history is non-surprising application since the
French Revolution till now. In particular, the methods of visual propaganda that gained momentum after the
Second World War were first used as an intensive political method in an Islamic social movement.

The cultural theme of the political movement taking Ayatollah Khomeini in the center is based on Shiite
iconography. Elements of visual propaganda that contain short slogans for the rapid propagation of political power
to political power programmed this social change as a revolution. The main goal was to end the Royal system
trying to adapt to western capitalism by taking Shah Riza Pahlavi, the last member of the Pahlavi Dynasty, from
the leadership of the dictatorial regime. The use of common collective cultural images as socialist ideological
images, which strengthened social cohesiveness, began the process of restructuring, which gradually made the
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political identity of the movement entirely Islamic; and the movement changed the whole of the social life culture
beyond the aim of regime change. History of Iran was used as propaganda material when this process was managed.
This research will examine the methods of using visuals by the Iranian political movement as a political tool
starting from the end of 1979 within the context of posters. The process will be examined in the historical system
and the literature on the discussions of the period will be used. Literature data will be analyzed through banner
analysis which will be done in a very sociological context rather than political and political analysis.

Although the visual culture in the Iranian Transformation, which covers recent history and controversy, was
examined within the context of cinema art, limited number of studies on the graphic design dimension makes this
study important.

Keywords: Iran, Poster Art, Cultural Symbols, Poster Signification

64



2" International EMI Entrepreneurship & Social Sciences Congress, 09-11 November 2018, Cappadocia
Personel Giiclendirmenin Orgiitsel Baghlik Uzerine Etkisini Belirlemeye
Yonelik Bir Arastirma — 230

Murat TATLI
Nevsehir Hac1 Bektas Veli University, SBE
murattatli68 @yandex. com

OZET

Orgiitsel baglilik, calisamin gérev yaptigi isletme, kurum veya orgiite karst hissettigi bagm giiciinii ifade
etmektedir. Paylagma, yardimlagma, yetistirme, egitme ve ekip ¢aligsmasi yolu ile bir 6rgiitteki calisanlarin karar
verme yetenegini artirma ve calisanlari gelistirme siireci olarak tanimlanan personel giiglendirme siirecinin aktif
bir sekilde ilerleyebilmesi igin ¢alisanlarin orgiitsel bagliliklarinin saglanmasi gerekir. Bu nedenle, Aksaray il
merkezinde faaliyet gosteren Aksaray Defterdarliginda kolayda 6rnekleme yontemi secilen 146 calisandan veri
toplanmugtir. Arastirmada Personel Giiglendirme algisinin dlgiilmesi igin Spreitzer (1995) tarafindan gelistirilen
“Personel Giiglendirme Olgegi” ve Allen ve Mayer (1990) tarafindan gelistirilen “Orgiitsel Baghlik Olgegi”
kullanilmistir. Calisma kapsaminda personel giiclendirmenin orgiitsel baglilik tizerine etkisini belirlemeye yonelik
bir caligma yapilmistir. Arastirma sonucunda orgiitsel baglilik algisi ve tiim alt boyutlar1 ile personel giiglendirme
arasinda pozitif yonlii orta kuvvette bir korelasyon tespit edilmistir. Personel giiglendirmenin 6rgiitsel baglilik
iizerine etkisini tespit etmek amaciyla basit dogrusal regresyon analizi yapilmis ve personel giiclendirmenin
orgiitsel baglilik algisi tizerinde anlamli etkiye sahip oldugu tespit edilmistir.

Anahtar Kelimeler: Personel Giiglendirme, Orgiitsel Baglilik, Kamu Sektérii

A Research on Determining the Effect of Strengthening of Staff on
Organizational Commitment

ABSTRACT

Organizational commitment refers to the power of the bond that the employee feels against the organization,
organization or organization. Employee organizational commitment should be provided in order for the personnel
empowerment process, which is defined as the process of increasing the decision-making ability of employees in
an organization and developing the employees, through sharing, helping, raising, training and teamwork.For this
reason, data were collected from 146 employees who were selected as sampling method in Aksaray Revenue
Office operating in Aksaray city center. “Personnel Empowerment Scale May developed by Spreitzer (1995) and
m Organizational Commitment Scale re developed by Allen and Mayer (1990) were used to measure the perception
of Personnel Empowerment in the study. Within the scope of the study, a study has been conducted to determine
the effect of empowerment of personnel on organizational commitment. As a result of the study, a positive positive
correlation was found between the perception of organizational commitment and all sub-dimensions and staff
empowerment. Simple linear regression analysis was performed to determine the effect of personnel empowerment
on organizational commitment and it was found that staff empowerment had a significant effect on organizational
commitment perception.

Keywords: Personnel Empowerment, Organizational Commitment, Public Sector
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OZET

Orgiitsel adalet ve 6zdeslesme son yillarda &rgiitlerin isleyis ve performansi iizerine dogrudan etki ettigi diisiiniilen
kavramlar arasinda yer almaktadir. Emek yogun bir sektor olan bankaciligin basarisi biiyiikk oranda calisanlarin
yetenek, bilgi ve tecriibelerinden dogru sekilde faydalanmalarmna baghdir. insan davranislar iizerinde biiyiik
oneme sahip olan orgiitsel adalet algisinin 6rgiitsel 6zdeslesme lizerine etkisinin belirlenerek sektoriin gelisim ve
degisimine katki saglanmasi 6nemli goriilmektedir. Bu anlamda ¢aligmanin amaci banka calisanlarinin orgiitsel
adalet algilarimin orgiitsel 6zdeslesme iizerine etkisinin belirlenmesidir. Nevsehir il merkezinde 18 farkli bankanin
24 subesi bulunmaktadir. Ancak bu bankalarin ¢alisan sayisina iliskin net bir veri elde edilememistir. Bu nedenle,
Nevsehir il merkezinde faaliyet gosteren bankalardan kolayda ornekleme yontemi segilen 228 ¢alisandan veri
toplanmustir. Arastirmada Orgiitsel adalet algisimin dlgiilmesi i¢in Colquitt (2001) tarafindan gelistirilen “Orgiitsel
Adalet Olgegi” ve Mael ve Ashforth (1992) tarafindan gelistirilen Orgiitsel “Ozdeslesme Olgegi” kullanilmistir.
Aragtirma sonucunda Orgiitsel adalet algisi ve tiim alt boyutlari ile 6zdeslesme arasinda pozitif yonli orta kuvvette
bir korelasyon tespit edilmistir. Orgiitsel adaletin drgiitsel dzdeslesme {izerine etkisini tespit etmek amaciyla basit
dogrusal regresyon analizi yapilms ve orgiitsel adalet algisinin orglitsel 6zdeslesme tlizerinde anlaml etkiye sahip
oldugu tespit edilmistir.

Anahtar Kelimeler: Orgiitsel Adalet, Orgiitsel Ozdeslesme, Banka Calisanlar

A Research on Determining the Effect of Organizatioal Justice Perceptions
on Organizational Identification

ABSTRACT

Organizational justice and identification have been among the concepts that are thought to have a direct impact on
the functioning and performance of organizations in recent years. The success of banking, a labor-intensive
industry, is largely dependent on the ability of employees to capitalize on their skills, knowledge and experience.
It is important to determine the effect of organizational justice perception on organizational identification, which
has a great influence on human behavior, and contribute to the development and change of the sector. In this sense,
the aim of the study is to determine the effect of bank employees' perceptions of organizational justice on
organizational identification. There are 24 branches of 18 different banks in the city center of Nevsehir. However,
no clear data on the number of employees of these banks has been obtained. For this reason, data from 228
employees, who were easily sampled from the banks operating in Nevsehir province center, were collected. The
Organizational Justice Scale developed by Colquitt (2001) and the Organizational Identification Scale developed
by Mael and Ashforth (1992) were used to measure organizational justice perception in the study. As a result of
the research, positive positive moderate correlation was found between organizational justice perception and
identification with all sub-dimensions. In order to determine the effect of organizational justice on organizational
identification, simple linear regression analysis was conducted and it was determined that organizational justice
perception has significant effect on organizational identification.

Keywords: Organizational Justice, Organizational Identification, Bank Employees.
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OZET

Bu ¢alisma sermaye akimlarina yonelik iilkelerin ortak strateji ve ekonomi politika yiirtitmelerinin gegerliligini
aragtirmak amaci ile yapilmistir. Ortak fayda dogrultusunda hareket etmenin 6zellikle kirilgan ekonomiye sahip
tilkeler i¢in yabanct sermaye akimlarinin ani giris ve ¢ikis hareketlerini olan etkisi ve yabanct sermayenin buna
tepkisi arastirtlmistir.

Aragtirma yontemi olarak oyun teorisi kullanilmistir. Karma Strateji ve toplamu sifir olmayan oyun kurulmustur.
Degiskenler olarak Faiz, Enflasyon ve Biiyiime verileri oyuna dahil edilmistir. Oyun “Kirilgan Besli” olarak
isimlendirilen Brezilya, Endonezya, Hindistan, Giiney Afrika ve Tiirkiye arasinda oynanmistir. Yatirimei oyunda
secilen iilkeler arasinda sermayesinin yoniine karar vermesi hususunda serbest birakilmistir. Oyun cebirsel yontem
ile ¢oziilmiis ve ulasilan kat sayinin sermaye hareketleri karsisindaki etkinligi arastirilmstir.

Oyun sonucunda iilkeler ortak strateji ve ekonomi politikalar1 izlediklerinde sermayenin hareketleri ile oyun
sonucunda bulunan kat say1 arasinda es anli hareketler gézlenmistir. Ayni1 zamanda oyun gelecegi tahmin etme
hususunda basarisiz kalacag1 disiiniilmiistiir. Oyun teorisi uygulamas: iilkeler arasinda daha c¢ok degisken ve
varsayim altinda oynanmasi kosulunda oyunun ortak politika iiretmede basarili olabilecegi diisiiniilmektedir.

Anahtar Kelimeler: Sermaye Akimlari, Finansal Serbestlesme, Ekonomi Politikalari, Oyun Teorisi, Karma
Stratejili Oyunlar,

Economic Policies for Capital Flows and Game Theory Practice

ABSTRACT

This study was carried out with the aim of investigating the validity of the common strategy and economic policy
implementations of countries on capital flows. The effect of moving in the direction of mutual benefit, especially
the countries with fragile economies, has been influenced by the sudden entry and exit movements of foreign
capital flows and the reaction of foreign capital has been investigated.

Game theory was used as a research method. Mixed Strategy and game with non-zero sum installed. Interest,
Inflation and Growth data as variables are included in the game. The game "Fragile Five", known as Brazil,
Indonesia, India, was played between South Africa and Turkey. The investor is free to decide the direction of the
capital among the selected countries in the vote. The game was solved by an algebraic method and the effect of
the number of floors reached on capital movements was investigated.

At the end of the game, when the countries watched common strategy and economic policies, there was a similar
movement between the movements of the capital and the number of floors in the game result. At the same time
the game is thought to fail to predict the future. It is thought that the game can succeed in generating a common
policy if the application of game theory is played by more variables and assumptions among countries.

Key Words: Capital Flows, Financial Liberalization, Economy Policies, Game Theory, Mixed Strategy Games.
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OZET

Sosyal medya kullaniminda gerek kisilik gerekse kimlik 6zelliklerinin hem sosyal medya kullanim sikligi hem de
kullanim gekilleri agisindan etkileri olabilmektedir. Kullanicilar farketmese bile sanal ortamlar disindaki iletisim
bicimleri sosyal medyaya yansimaktadir. Elbette ki sosyal medya kullanicilarinin bazen sanal ortam etkisiyle
kisisel 6zelliklerinin digina ¢ikabilmekte farkli tablolar ¢gizebilmektedir. Bu arastirmada kisisel iletisim kaygisinin,
sosyal medya kullanicilarinin kullanim bigimleriyle bir iligkisi olup olmadig1 bir 6l¢ek ile saha calismasinda
sorgulanmustir. Universite dgrencilerinin iletisim kaygilar1 McCroskey tarafindan gelistirilmis olan Iletisim
Kaygis1 Olgegi ile test edilmistir.

Anahtar Kelimeler: Sosyal medya, kisisel iletisim kaygisi, kisisel iletisim kaygisi dlgegi

Using Instagram As A Social Media Tool and Researching University
Students On Personal Communication Anxiety
ABSTRACT

In the use of social media, both personality and identity features can be influential for the frequency and also for
the way of usage of social media. Even if the users do not notice, the forms of communication outside the virtual
environment reflect social media. No doubt, social media users can sometimes get out of their personal
characteristics due to virtual environment and depict themselves differently. In this research, a questionnaire was
conducted in the field study with a scale to determine whether the anxiety of personal communication is related to
the usage patterns of social media users. University students’ communication concerns were tested with the
Communication Anxiety Scale developed by McCroskey.

Keywords: Social media, personal communication anxiety, personal report of communication apprehension
scale

2 Bu arastirma, etik agidan Istanbul Sabahattin Zaim Universitesi’nin, 22/05/2018 Tarih, 2018/14 Sayih yazida
Etik Kurulu Karari ile onaylanmustir.
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OZET

Giliniimiizde turizm igletmelerinin, miisteri memnuniyeti saglamak i¢in devamli olarak yeni yonetim stratejiler
kullandiklar1 goériilmektedir. Modern yonetim teknikleri olarak siniflandirilan bu stratejilerden bir tanesi de
personel giiclendirmedir. Personel giiclendirme; isletmelerde ¢alisan personele sorumluluk bilinci kazandirilmasi
amaciyla kendi kararlarini alabilme ve uygulayabilme imkaninin taninmasi olarak nitelendirilebilir. Bu sebeple
¢alismada, turizm isletmelerinde ¢alisan personele uygulanan personel giiglendirme stratejisinin, faktoér analizi
yontemiyle degerlendirilmesi ve yorumlanmasi amaglanmistir. Arastirma i¢in Nevsehir ilinde bulunan 5 yildizli
oteller segilmistir. Arastirma sonuncuda elde edilen bulgulara gore; turizm sektoriiniin yapisal sorunlarindan
kaynaklanan nedenlerden dolayi isletmelerde personel giiglendirme ¢aligmalarinin tam olarak uygulanmadigi veya
¢ok zayif uygulandigi ve personelin giiglendirme konusunda algisinin zayif oldugu gézlemlenmistir.

Anahtar Kelimeler: Turizm Isletmeleri, Personel Giiglendirme, Nevsehir

The Evaluation of Personnel Reinforcement by Factor Analysis Method in
Tourism Managements: A Research in Nevsehir

ABSTRACT

It is seen that tourism managements are using new management strategies constantly to provide client satisfaction.
One of the strategies which is classified as modern management techniques is personnel reinforcement. Personnel
reinforcement can be described as enabling opportunity to be able to take his own decisions and practise them to
make personnel gain responsibility conscience who work in managements. It is aimed that personnel reinforcement
strategy which is practised to the personnel who work in tourism managements to be evaluated by factor analysis
and commented. Five-star hotels present in Nevsehir province have been selected. According to the findings
gained at the end of the research, it was observed that personnel reinforcement works are not thoroughly practised
or practised very weak and the perception of personnel about reinforcement is so weak because of the reasons
resulting from constructional problems of tourism sector.

Key Words: Tourism Managements, Personnel Reinforcement, Nevsehir

69


mailto:hkaradal@gmail.com
mailto:hkaradal@gmail.com

2" International EMI Entrepreneurship & Social Sciences Congress, 09-11 November 2018, Cappadocia

Bilgi Toplumunda Kamu Medya Hizmeti Gorevinin Yerine Getirilmesinde
Stratejik Oncelikler, Eylemler ve Hedefler Acisindan TRT — 235

Prof. Dr. Sezer AKARCALI
Ankara University Iletisim Fakiiltesi
akarcalisezer@yahoo.com

OZET

Bilgi Toplumunda Kamu medya hizmetinin gorevi; evrensel erigim sunarak kamunun tiim tyeleri i¢in bir referans
noktasi olmak; tiim bireylerin, gruplarin ve topluluklarin sosyal birlikteligi ve biitiinlesmesi i¢in bir faktor olmak;
yiiksek etik ve kalite standartlarina uyan yenilik¢i ve degisken igerikli ve tarafsiz, bagimsiz haber ve yorum igin
bir kaynak olmak; bireylerin daha genis demokratik katilimimi gelistirmede bir yol ve ¢ogulcu kamu tartigmasi igin
bir forum olmak ve ulusal ¢esitliligin ve Avrupa kiiltiir mirasinin daha ¢ok ilgi gérmesi ve yayginlasmasina, gorsel-
isitsel yaratima ve iiretime etkin katki saglayict olmaktir.

Bu temel stratejik Onceliklerin bir¢ogu kamu hizmeti yaymciliindan devralinan ve sayisal ortamda da
sirdiirilmesine 6nem verilen, kamu medya hizmeti kuruluslari tarafindan yerine getirilmesi, kiigiimsenemez ve
vazgecilemez derecede dnemli olan ve bilgi toplumunda kamusal deger teskil eden stratejilerdir.

Sayisallasmayla birlikte gorsel isitsel alanda 6nemli degisiklikler yasanmaya baslanmistir. Analog yayinciliktaki
frekans yetersizliginin dogurdugu sikintilar azalmig ve sayisal yayincilikla birlikte coklu kanal televizyon yayinlari
hizmete konmugtur. Coklu kanal televizyon yayinlari ile birlikte platformlar arasi rekabet kizigmis, bunun yani
sira izleyici pargalanmalari ortaya ¢ikmig ve kamu hizmeti yayincist kuruluslarin izlenme pay1 diigmiistiir. Yeni
platformlar iizerinde kullanici tarafindan igerigin olusturulmasi, yorumlamasi ve etkilesimli iletisim imkéni ortaya
cikmigtir. Gorsel-isitsel igerik tiiketiminde yenilikler olmus, gen¢ kusaklar internete ve mobil TV’ye
yonelmislerdir.

Bunun yani sira geleneksel (akisli) televizyon hali hazirda ve yakin gelecekteki dnemli konumunu korumaya
devam ettirmektedir. Ancak kamu hizmeti yaymcilig1 yiiksek kaliteli gorsel-isitsel igerigi saglamadaki roliinii
diger ortamlardan yapilan medya hizmetlerine artik simdiden kaptirmis durumdadir.

Kamusal deger teskil eden bu stratejik dncelikler, eylemler ve hedefler agisindan TRT Kurumunun incelenmesi bu
¢aligmanin konusudur.

Anahtar Soézciikler: Bilgi Toplumu, Kamusal Deger, Kamu Medya Hizmeti, Sayisal Yayincilik, TRT.

In the Fulfillment of the Role of Public Media Service in the Information
Society, TRT in Terms of Strategic Priorities, Actions and Targets

ABSTRACT

The role of the public media service in the Information Society; be a reference point for all members of the
camcorder by offering universal access; be a factor for the social cohesion and integration of all individuals, groups
and communities; to be a resource for innovative and variable content and impartial, independent news and
commentary that conforms to high ethical and quality standards; to be a forum for the development of broader
democratic participation of individuals and to be a forum for pluralistic public debate and to be an effective
contributor to the audiovisual creation and production of national diversity and of European cultural heritage to be
more interested and widespread. These core strategic priorities are strategies that are of public value in the
information society, important in terms of being overdue, indispensable and indispensable by public media service
organizations, many of which are taken over from public service publications and maintained in the digital
environment. Significant changes have begun to take place in the audiovisual field with digitization. Concerns
about frequency inadequacy in analog broadcasting have been reduced and multi-channel television broadcasts
have been put into service along with digital broadcasting. Along with multi-channel television broadcasts,
competition between platforms has intensified, as well as fragmentation of viewers has emerged and the share of
viewing by public service broadcasters has declined. User creation, interpretation and interactive communication
on new platforms have emerged. There have been innovations in the consumption of audiovisual content, and
younger generations have turned to the internet and mobile TV.In addition, traditional (streaming) television is
still in place and continues to maintain its important position in the near future. However, public service publishing
has already lost its role in providing high-quality audiovisual content to media services made from other media.
The study of the TRT Institution in terms of these strategic priorities, actions and targets that constitute public
values is the subject of this work.

Key Words: Information Society, Public Value, Public Media Service, Digital Broadcasting, TRT
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OZET

Egitim kurumlari bilisim teknolojilerinin gelisimi ile teknolojik doniisiime ugramistir. FATIH projesi ile iilkemiz
egitim kurumlarinda meydana gelen degisimin en dnemli paydasi olan 6gretmenlerin hizmet i¢i egitimi 6nem
kazanmistir. Fatih projesi hizmet ici egitimleri 2016 yilindan itibaren uzaktan egitim yoluyla
gerceklestirilmektedir. Uzaktan egitime karsi olumlu bakis agisinin egitimin basarisint olumlu etkiledigi ve daha
once olumlu uzaktan egitim deneyimleri olanlarin 6grenme basarilarinin yiiz yiize egitimle es deger oldugu
bilinmektedir. Davranigsal niyet, bireylerin belirli bir davramsi tekrarlama istekleri veya tersine davranisi
tekrarlamak istemeyeceklerinin bir gostergesidir. Uzaktan hizmet i¢i egitimlerine yonelik olumlu davranigsal niyet
algist FATIH projesi 6gretmen egitimlerinin basarisini ifade edebilir. Bu galismanin amaci dgretmenlerin uzaktan
hizmet i¢i egitimlere yonelik davranmigsal niyet algisini belirlemektir. Bu nedenle, Aksaray sehrinde Anadolu
liselerinde calisan FATIH projesi uzaktan hizmet igi egitimlerini tamamlamis 867 dgretmen arasindan basit
tesadiifi 6rneklem yontemiyle secilen 271 Ogretmen katilmugtir. Veri toplama araci olarak Ozgiil (2018)’in
Tiirkgeye uyarladigi Chen ve Tseng (2012)’ye ait Web tabanli e- 6grenmenin kabuliinii etkileyen faktorler dlgegi
kullanilmistir. Verilerin analizinde SPSS 20.0 paket programi kullanilmistir. Verilerin degerlendirilmesinde
tanimlayicr istatistikler (frekans, ylizde dagilimi, ortalama ve standart sapma) analizi uygulanmistir. Aragtirma
bulgular1 analiz edildiginde; 6gretmenlerin uzaktan hizmet i¢i egitime yonelik davranigsal niyet algilarmin
“Kismen katiliyorum” oldugu goriilmektedir (11=3.95, Ss= .97). “Genel olarak hizmet igi egitim icin Uzaktan
Hizmet i¢i Egitim yontemini Kullanmak isterim.” maddesi incelendiginde 6gretmenlerin %19.6’lik kisminin farkli
hizmet i¢i egitimlerde tamamen uzaktan hizmet i¢i egitim uygulanmasina olumlu bakmadiklar1 goriilmiistiir.
Davranissal niyet algisnin genel anlamda olumlu algilanmustir. FATIH projesi uzaktan hizmet ici dgretmen
egitimlerinin basarili oldugu ve farkli egitimlerde de 6gretmenlerin uzaktan hizmet i¢i egitimlere istekli olarak
katilacaklar1 sdylenebilir.

Anahtar Kelimeler: Davranigsal Niyet, Uzaktan Hizmet i¢i Egitim, Fatih Projesi, Ogretmen, Egitim.

Behavioral Intention Perceptions of Teachers for Remote Service Training

ABSTRACT

Educational institutions have undergone technological transformation with the development of information
technologies. In-service training of teachers, who is the most important stakeholder of the change in educational
institutions of our country, has gained importance with FATIH project. In-service trainings of Fatih project are
carried out through distance education since 2016. It is known that the positive viewpoint towards distance
education positively affects the success of education and the learning achievements of those who have previously
had positive distance education experiences are equivalent to face-to-face education. Behavioral intent is an
indication that individuals will not want to repeat a certain behavior or a reverse behavior. Perception of positive
behavioral intent towards remote in-service trainings The FATIH project can express the success of teacher
training. The aim of this study is to determine teachers' perception of behavioral intention towards remote in-
service trainings. For this reason, 271 teachers, who were chosen by simple random sampling method among 867
teachers who have completed their in-service trainings, participated in the project. The factors that affect the
acceptance of Web-based e-learning by Chen and Tseng (2012), which were adapted to Turkish by Ozgiil (2018),
were used. SPSS 20.0 package program was used to analyze the data. Descriptive statistics (frequency, percentage
distribution, mean and standard deviation) were used to evaluate the data. When research findings are analyzed; it
is seen that teachers' perceptions of behavioral intention towards remote in-service training “partly agree” (11=3.95,
Ss=.97). When the article (I would like to use the Remote In-Service Training method for general in-service
training) is examined, it is seen that 19.6% of the teachers do not look favorably in the remote in-service training
in all in-service trainings. The perception of behavioral intent is generally perceived as positive. It can be said that
remote in-service teacher trainings of FATIH project are successful and teachers will be willing to participate in
remote in-service trainings in different trainings.

Key Words: Behavioral Intention, Remote In-service Training, Fatih Project, Teacher, Education.
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OZET

Bu caligmada yonetsel 6zerklik ve stratejik kontroliin orgiitsel politikayi, orgiitsel politikanin da stratejik planlama
etkinligini nasil yordadig: belirlenmeye c¢alisilmistir. Konu ele alinirken stratejik yonetim yazininin giindeminde
olan giincel bilgi birikimine yaslamlmistir. Orgiitsel politika konusu ydnetim literatiiriinde siirekli ilgi goriirken,
turizm sektoriindeki kavramsal ve ampirik incelemesi yetersiz kalmistir. Bu ¢aligmada, Antalya’da bulunan doért
ve bes yildizli 310 otelin yoneticilerinden anket teknigi ile toplanan veriler, ilgili istatistiksel programlarla analiz
edilmistir. Ulagilan sonuglar ilgili literatiirdeki beklenen sonuglar ile kismen ortiigmektedir. Elde edilen bulgulara
gore yoneticilerin 6zerklik algilamalart 6rgiitlerde politik davranislar1 artirmakta, buna karsin stratejik kontrol
orgiitsel politikayr pozitif yonde etkilemektedir. Orgiitsel politika ise stratejik planlama performansini pozitif
yonde etkilemektedir.

Anahtar Kelimeler: Yonetici Ozerkligi, Stratejik Kontrol, Orgiitsel Politika, Stratejik Planlama Etkinligi, Turizm
ve Otelcilik.

The Relationship Between Managers' Autonomy, Strategic Control,
Organizational Politics and Strategic Planning Effectiveness in Hospitality
Sector: Case of Antalya

ABSTRACT

This article reports on the impact of managerial autonomy and strategic control on organizational politics and show
how the latter influence effectiveness of strategic planning. In doing so, it outlines particular directions that a
rebalanced strategic management research agenda may take. Whereas organizational politics have received
sustained interest in the management literature, its conceptual and empirical examination in the tourism industry
has been meagre. The data of this study were collected by questionnaire from 310 four and five stars hotel managers
in Antalya. Data were analyzed with related statistical package programs. The results are partially consistent with
the expected results in the relevant literature. According to the findings, managers' perceptions of autonomy
increase political behavior in organizations, whereas strategic control affects organizational politics positively.
Organizational politics, on the other hand, affect strategic planning performance positively.

Keywords: Managers’ Autonomy, Strategic Control, Organizational Politics, Strategic Planning Effectiveness,
Tourism and Hospitality.

3 This study is derived from the PhD thesis prepared by Fatih SAYDAM in the Tourism Management Department
of Nevsehir Hac1 Bektas Veli University SBE.
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ABSTRACT

This study aims to explain the effect of organizational culture on organizational learning as well as the concept of
innovation. These concepts have been examined comparatively and a large literature search based on comparative
studies has been conducted. A triangular relationship was established to determine the effects on Organizational
Culture, Organizational Learning and Innovation Relation. "Ogbonna and Harris (2000) organizational culture,
Calantone et al (2002) -organizational learning and Wang and Ahmed (2004) -innovativeness".

The application was carried out in a private hospital in the Bakirkoy district. The survey was conducted at the
hospital, it was found that the concepts of art culture, organizational learning and innovation were highly correlated
and that organizational culture was also a major influence on innovation and organizational learning.

As a result, it shows that organizational culture is fundamental to create a working environment which encourages
organizational learning and innovation.

Key Words: Organizational Culture, Organizational Learning, Innovation
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OZET

Bu calisma, Orgiit kiltiirlinin orgiitsel 6grenmeye olan etkisini ve yenilik¢ilik kavramini agiklamayi
amaclamaktadir. Bu kavramlar karsilastirmali olarak incelenmis ve karsilastirmali calismalara dayanan genis bir
literatiir aragtirmast yapilmistir. Orgiit Kiiltiiriiniin Orgiitsel Ogrenme ve Yenilikgilik iliskisi iizerine olan etkilerini
belirlemek i¢in iiggen iliski kurulmustur. “Ogbonna ve Harris (2000) organization culture, Calantone et al (2002)-
organizational learning and Wang and Ahmed (2004)-innovativeness,” 0lgeklerinden olusan anket uygulamasi
yapilmigtir. Uygulama Bakirkoy bolgesindeki bulunan bir 6zel hastanede gergeklestirilmistir. Hastanede yapilan
anket ¢alismasinda orgiit kiiltiirii, 6rgiitsel 6grenme ve yenilik¢ilik kavramlarinin yiiksek oranda korelasyon
gosterdigi ayrica Orgiit kiiltliriine hemde yenilik¢ilik unsuru ve orgiitsel 6grenmeye de biiyiik etkisi oldugu tesbit
edilmektedir.

Sonug olarak orgiit kiiltiiriiniin orgiitsel 6grenme ve yenilik¢ilik saglayabilmek icin ¢ok elzem oldugunu
gostermektedir.

Anahtar Kelimeler: Orgiit kiiltiirii, Ogrenen organizasyonlar, inovasyon, Saglik Kuruluslari

The Effects of Organizational Culture, Organizational Learning and
Innovation on the Relationship: A Research in Private Health Institution

ABSTRACT

This study aims to explain the effect of organizational culture on organizational learning as well as the concept of
innovation. These concepts have been examined comparatively and a large literature search based on comparative
studies has been conducted. A triangular relationship was established to determine the effects on Organizational
Culture, Organizational Learning and Innovation Relation. "Ogbonna and Harris (2000) organizational culture,
Calantone et al (2002) -organizational learning and Wang and Ahmed (2004) -innovativeness".

The application was carried out in a private hospital in the Bakirkoy district. The survey was conducted at the
hospital, it was found that the concepts of art culture, organizational learning and innovation were highly correlated
and that organizational culture was also a major influence on innovation and organizational learning.

As aresult, it shows that organizational culture is fundamental to create a working environment which encourages
organizational learning and innovation.

Key Words: Organizational Culture, Organizational Learning, Innovation, Health istitution
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OZET

Bu ¢aligmanin amact, 21’inci yiizyil yetkinlikleri etrafinda sekillenen 6nemli konularindan biri olan inovasyon ile
ilgili Turkiye’deki iiniversitelerde yapilmis olan lisansiistii tezlerin incelenmesidir. Bu kapsamda ¢alismada 2010-
2017 yillar1 arasinda, sosyal bilimler alaninda yapilan lisansiistii tezler incelenmistir. Arastirma bulgularina gore,
tezlerin % 75,97’si yiiksek lisans tezi, %77,9’u Tiirk¢e, %16,2’si 2012 yilinda yiiriitilmis, en fazla ¢alisilan
iiniversite Istanbul Universitesi ve anabilim dali ise isletmedir. inovasyon konusu 2017 yilinda doktora tezlerinde
daha fazla kullanilmistir. Nicel yontemlerden frekans analizi, korelasyon analizi, regrasyon analizi, faktor analizi
siklikla kullamlmistir. En yaygin kullanilan veri toplama arac1 ankettir. inovasyon ile ilgili performans, girisimeilik
orgiitsel 6grenme, bilgi paylasimi, bilisim teknolojileri ve liderlik konularina yogunlasilmistir. Incelenen tezler
daha ¢ok birden fazla sektorde faaliyet gosteren isletmelerde uygulanmaistir.

Anahtar Sozciikler: Inovasyon, Sosyal Bilimler, Teknoloji, Lisansiistii Tezler.

A Research on Postgraduate Theses Prepared on the Field of Innovation in
Turkey

ABSTRACT

The aim of this study is one of the major issues of the 21st century competencies graduate having been shaped
around universities in Turkey related to innovation, which is to examine the thesis. In this context, the postgraduate
theses in the field of social sciences between the years 2010-2017 are examined. According to the research
findings, 75.97% of the theses are master theses and 77.9% are conducted in Turkish, 16.2% are in 2012. The
theses are studied mostly at Istanbul University and the department is the business administration. In 2017 the
subject of inovation was preferred more in doctoral dissertations. In quantitative methods, Frequency Analysis,
Correlation Analysis, Regrasyon Analysis, Factor Analysis, frequently used. The most commonly used data
collection tool is surveys. The most studied subjects regarding the subject of innovation are performance,
enterprinership, organizational learning, knowledge sharing, and information tecnolojies and leadership. The
theses examined were mostly applied to companies operating in more than one sector.

Keywords: Innovation, Social Science, Technology, Postgraduate Theses
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OZET

Liderlik teorileri ¢gercevesinde, liderlerin ne tiir 6zellikler tasidiklari, neler yaptiklari, nasil davrandiklar1 ve karar
verdikleri, etkinligi nasil yakaladiklar1 gibi konularda detayli birgok arastirma yapilmistir. Ancak mikro bir kavram
olarak inceledigimiz liderligin makro kurumsal yap ile iliskisine ¢ok fazla 6nem verilmemistir. Bu arastirmanin
amaci lider-kurum baglaminda Liderlik modelinin saptanmasina yonelik kavramsal bir calisma olugturmaktir.
Liderlik ve kurumsal teorileri yan yana getirmeyi planlayan bu ¢alisma lider ve kurumsal yap1 arasindaki karsilikli
iligkiyi ortaya ¢ikararak ‘“Kurumsal Liderlik” modeli i¢in bir mantik olusturmustur.

Anahtar Kelimeler: Kurumsal yaklagimlar, liderlik.

Overview of Leadership Theory in the Context of Enterprise Approaches
ABSRACT

Across the leadership theories, many articles investigate what types of abilities leaders have, what they do, how
they behave and take decision and how they reach effectiveness. But leadership relations, is described in micro
concepts, with macro institutional structure does not researched extremely. This article aims to constitute a
conceptual study towards a leadership model with respect to leader-institution context. While this study is bringing
leadership theories and institutional theories side by side, it exposes the mutual relationship that constitutes a
logical thinking in accordance with “Institutional Leadership”.

Keywords: Institutional approaches, leadership.
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OZET

Mutluluk ekonomisi, bireylerin mutluluk algilar1 ile gelir diizeyleri arasindaki iligkiyi ortaya koymaya calisan bir
olgudur. Davranigsal ekonomik bir kuram olan mutluluk ekonomisi konusu 6zellikle Amerika Birlesik Devletleri
basta olmak iizere yurtdisindaki akademik ¢evreler tarafindan uzun bir siiredir iizerinde ¢aligilan bir konudur. Bu
calismada, mutluluk ekonomisi kavraminin daha iyi anlasilabilir hale getirilmesi ve mutluluk kavraminin
ekonomik teorilere nasil uyarlanabileceginin gosterilmesi amaglanmaktadir. Bu kapsamda bu ¢aligmada, dncelikle
mutlulugun tanim yapilacak, devaminda Adam Smith, Jeremy Bentham, John-Stuart Mill ve Richard Easterlin
gibi iktisatgilarin teorileri incelenecek ve bdylece hem geleneksel hem de modern iktisadi kuramlar 1siginda
mutluluk ile ekonomi arasindaki iliski agiklanmaya ¢alisilacaktir. Bireylerin mutluluk algilari ile gelir diizeyleri
arasindaki iliskiyi anlayabilmek i¢in rastgele secilen 100 kisiye anket uygulamasi yapilmistir. Elde edilen veriler
IBM SPSS Statistics 17.0 programu ile frekans analizi ve korelasyon analizi yontemleri ile istatistiki analize tabi
tutulmustur. Calismada mutlulugu 6lgmek i¢in Hills ve Argyle (2002) tarafindan gelistirilmis olan 29 maddelik
Oxford Mutluluk Olgegi kullamlmistir.

Anahtar Kelimeler: Mutluluk, Mutluluk Algilamalari, Gelir Diizeyi.

Happiness Economics
ABSTRACT

Happiness economics is a phenomenon to reveal the relationship between perceptions of happiness and income
levels of individuals. As a behavioral economic theory, the concept of happiness economics is a subject that has
long been studied by international academic circles, especially in the United States. This study aims to make the
concept of happiness economics more understandable and to demonstrate how the concept of happiness can be
adapted to economic theories. In this context, first of all, the definition of happiness was defined and then the
theories of economists such as Adam Smith, Jeremy Bentham, John-Stuart Mill and Richard Easterlin were
examined so as to explain the relationship between happiness and economy in the light of both traditional and
modern economic theories. In order to understand the relationship between the perception of happiness and the
level of income of the individuals, a questionnaire was applied to randomly selected 100 individuals. The data
obtained were analyzed statistically by frequency analysis and correlation analysis methods using IBM SPSS
Statistics 17.0 program. The 29-item Oxford Happiness Questionnaire, developed by Hills and Argyle (2002), was
used to measure happiness in the study.

Keywords: Happiness, Perception Of Happiness, Income Level.
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OZET

Oltu Tas1 Sektori problemlerinin arastirildigi bu calismada, sektérdeki problemlerin nem derecesi siralanmig ve
pazarlama sorunlarinin diger faktorlere oranla hangi diizeyde Snem derecesine ait oldugu belirlenmeye
calistlmistir. Aragtirma sonuglaria gore, Oltu Tas1 Sektoriinde tiim problemlerin 6nemli oldugu ortaya ¢ikmustir.
Pazarlama problemleri ise diger problem faktorlerine gore en diisiikk seviyede oldugu belirlenmistir. Sektor
¢aligsanlarinin 6ncelikli sorunu, kamu desteginin artirilmasi yoniinde gergeklesmistir.

Anahtar Kelimeler: Pareto Analizi, Oltu Tasi, Pazarlama.

Pareto Analysis Application in The Jet Stone (Oltu Stone) Industry and
Determination of The Importance of Marketing Problems Against Other
Category Problems

ABSTRACT

In this study that Oltu Stone (Jet Stone) Sector problems are researched, The degree of importance of the problems
in the sector is listed and it is tried to determine the degree of importance of the marketing problems compared to
other factors. According to research results, all the problem of in the Oltu Stone (Jet Stone) Sector have emerged
to be important. Marketing problems determined at the lowest level according to other problem factors. The
priority problem of the sector employees has been to be increased public support.

Keywords: Pareto Analysis, Jet Stone (Oltu Stone), Marketing.
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OZET

Okul 6ncesi donem insan yagaminda olduk¢a 6nemli bir yere sahiptir. Bu déonemde ¢ocugun kazanacag her tiirlii
aliskanlik, onun tiim yasamini etkileme potansiyeline sahiptir. Bu aliskanliklardan biri de medya araglaria yonelik
aliskanliklardir. Giiniimiiziin teknoloji diinyasi da g6z oniine alindiginda ¢ocuklarin medyaya olan ilgileri giin
gectikce artmakta, medya kullanimi kiiclik yaslara kadar inmektedir. Medyanin erken yillarda kullanilmaya
baslanmas1 birgok saglik sorununu da beraberinde getirebilmektedir. Gerekli 6nlemlerin alinmasi agisindan
konunun farkli yonlerden incelenmesinin dnemli oldugu diisiiniilmektedir. Bu 6nemden hareketle aragtirmada okul
oncesi donem cocuklarinin medya araglarina yonelik tutumlarinin belirlenmesi amaglanmigtir. Nitel yontemle
gerceklestirilen calismada “Genel Bilgi Formu”, “Yapilandirilmamis Gézlem Formu” ve “Yapilandirilmis Gozlem
Formu” kullamlmistir. Calisma, Cankirr i1 Milli Egitim Miidiirliigii'ne bagh olan bagimsiz anaokullarma 2017-
2018 egitim-6gretim yilinda devam eden orta sosyoekonomik diizeydeki ailelerden gelen 636 c¢ocukla
gergeklestirilmigtir.  Arastirmada  “Genel Bilgi Formu” ebeveyn ve Ogretmenlerden alinan bilgilerle
doldurulmustur. Cocuklarin giiveni kazanildiktan sonra Mart 2018 tarihinde gdzlemlere baslanmustir. Ilk olarak
“Yapilandirilmamis Gozlem” teknigi kullanilarak ¢ocuklar sinifta gézlenmistir. Yapilandirilmamis gézlemler,
cocuklarin serbest zaman etkinlikleri, oyun etkinlikleri ve kahvalti etkinliklerinde yapilmistir. Bu etkinliklerden
serbest zaman etkinliklerinde gocuklarin Legolart cep telefonu ya da tablet seklinde kullanarak oyun kurduklari,
oyunlarinda bu araglara yer verdikleri, oyun etkinliklerinde medya araglarina yonelik ilgilerinin oldugu ve kahvalti
etkinliginde izledikleri ¢izgi film, reklam ya da ebeveynlerinin izledikleri dizi karakterlerinden bahsettikleri, bazi
¢ocuklarin buradaki karakterler gibi davrandiklari gozlenmistir. Daha sonra sinifa medya araglari getirilmis,
cocuklarin bu medya araglarina dokunmalari, onlar1 incelemeleri saglanmis, ¢ocuklarin davranislari
yapilandirilmis gozlem formu ile degerlendirilmistir. Arastirma sonucunda g¢ocuklarn %61,5’inin erkek,
%38,5’inin kiz, %44,5’inin bes yasinda oldugu, ebeveynlerin %50,8’inin 31-35 yas araliginda, %43,7’sinin
iniversite mezunu oldugu belirlenmistir. Cocuklarin %71,7’si siifta bulunan medya araglarina siirekli ilgi
gosterirken, %99,5’inin sinifa getirilen tablete, %99,1’inin cep telefonuna, %45,1’inin gazeteye, %54,1’inin
dergiye ilgisinin oldugu saptanmustir. Cocuklarin %54,1’1 tabletin, %23,4’{i cep telefonunun, %35,2’si bilgisayarin
nasil agilip kapatildigini bilmekte, %73,4’1 tablette, %530 cep telefonunda izledigi/oynadigi seylerin adini
sOyleyebilmektedir. Cocuklarin %80,7°si gazete ve dergideki yazi, resim ve reklamlari ayirt edebilmektedir.
Cocuklarin %67,81 ise reklam ve ¢izgi filmleri ayirt etmekte zorlanmislardir. Bu sonuglara dayanarak ¢ocuklarin
her an rahatlikla ulasabildikleri medya araclarina yonelik denetimin getirilmesi ve medya araglarina olan
diiskiinligiin yerine ¢cocuklarin gercek hayat deneyimlerini edinebilecekleri aktivitelerin saglanmasi 6nerilebilir.

Anahtar Kelimeler: Okul 6ncesi donem, Medya, Medya araglari, Teknoloji.
Investigation Of Attitudes Towards Preschool Children’s Media Tools

ABSTRACT

Preschool period has a very important place in human life. During this period, the child will acquire the habit of
all kinds, has the potential to affect this entire life. One of these habits is the habits of media tools. Given today’s
technology world, children’s interest in the media is increasing day by day, and media use is on the way to younger
age. Beginning to use the media in early years can bring many health problems. It is considered important to
examine the subject from different aspects in terms of taking necessary measures. With this in mind, it was aimed
to determine the attitudes of preschool children towards media tools in the research. “General Information Form”,
“Unstructured Observation Form” and “Structured Observation Form” were used in the study conducted by the
qualitative method. The study was carried out with 636 children from the middle socioeconomic level families
continuing in the 2017-2018 academic year to independent kindergartens affiliated to Cankiri Provincial
Directorate of National Education. The “General Information Form” was filled with information from the parents
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and teachers. Observations started on March 2018 after the children’s confidence was gained. First, it was observed
in the children’s class using the “Unstructured Observation” technique. Unstructured observations were made in
children’s leisure time activities, game activities and breakfast activities. It was observed that lego, children in
phone or tablet form, in which they give place to play these instruments, their interest in the game activities for
media events and the cartoon characters that they watched during the breakfast activities, the advertisements or
the series of characters that their parents followed talk about of these, and some children behaved like the characters
there. Later, class media tools introduced, children were asked to touch these media tools, and their behaviors
assessed with a structured observation form. As a result of the research 61,5% of the children were male, 38,5%
were girls, 44,5% were five-year-old, 50,8% of the parents were in the age range of 31-35 years, 43,7% were
university graduates. It was concluded that, 71,7% of children in the class showed continued interest in the media,
99,5% of the tablet brought to class, 99,1% of mobile phones, 45,1% of newspaper and 54,1% of magazine.
Children know that 54,1% of the tablets, 23,4% of the mobile phones, 35,2% of the computer how to open and
close, and children’s say that 73,4% of the tablet, 53% of the mobile phone followed / play thing the name of.
80,7% of children are able to distinguish between newspaper and magazine articles, pictures and advertisements.
67,8% of the children were forced to differentiate between advertising and cartoons. Based on these results it can
be suggested that children be given control over media tools that they can easily access at any time, and activities
that enable children to have real life experiences instead of devotion to media tools.

Key words: Preschool period, Media, Media tools, Technology.
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OZET

Arastirmanin amaci; girisimcilik degerleri ile girisimcilik algis1 asindaki iliskinin tespit edilmesidir. Ayrica;
katilimcilarin bazi demografik ozelliklerine gore girisimcilik degerleri ile girisimcilik algilarmin farklilagma
durumunu ortaya koymaktir. Belirlenen amag¢ dogrultusunda nicel aragtirma yontemlerinden anket teknigi ile
Mehmet Akif Ersoy Universitesi’nin Bucak Ilgesinde lisans dgrenimi géren 377 dgrenciden veriler toplanmistir.
Arastirmada kullanilan &lgekler Artan ve arkadaslarmin (2005) hazirladigi “girisimcilik algist” ile Incik ve
Uzun’un (2012) kullandig1 “girisimcilik degerleri” 6l¢ekleridir. Elde edilen veriler amaca uygun hazir bir istatistik
programi kullanilarak analiz edilmistir. Arastirmada verilere betimsel analizlerin yanisira, normal dagilim,
giivenilirlik, T-testi, korelasyon ve regresyon analizleri uygulanmistir. Sonu¢ olarak; erkek Ggrencilerin kiz
ogrencilere gore daha yiiksek girisimcilik algisina sahip oldugu; 6grencinin yakin ¢evresinde girisimci bulunmasi
ve i tecriibesinin olmasinin girisimcilik degerleri lizerinde pozitif yonlii bir artisa neden oldugunu saptanmustir.
Ayrica, girisimcilik degeri alt boyutlarindan etkenlik ile girisimcilik algisi alt boyutlarinin tiimii arasinda pozitif
yonlii bir iliski tespit edilmistir.

Anahtar Kelimeler: Girisimcilik, Girisimcilik Algisi, Girisimcilik Degerleri

Relationship Between Entrepreneurship Values and Entrepreneurship
Perception: A Research on University Students

ABSTRACT

The aim of the research is to detect the relationship between entrepreneurship values and entrepreneurship
perception. Also, it is demonstrated that whether there exist any differences in entrepreneurship values and
entrepreneurship perceptions in terms of some demographic characteristics of the participants. In the direction of
the determined purpose, data were collected from 377 students who continue undergraduate education in the Bucak
District of Mehmet Akif Ersoy University by questionnaire technique which is the one of quantitative research
methods. The scales used in the research are "entrepreneurship perception™ prepared by Artan et al. (2005) and
"entrepreneurial values" used by Incik and Uzun (2012). The obtained data were analyzed with an appropriate
statistical program compatible with the purpose. A normal distribution, reliability, T-test, correlation and
regression analyzes were applied to the data as well as descriptive analyzes. As a result, it was found that male
students has a higher entrepreneurship perception than female students and entrepreneurs in the social environment
of the student and the work experience lead to a positive increase in entrepreneurship values. In addition, a positive
relationship was found between the active the one of entrepreneurship value’s subscales and all of the subscales
of entrepreneurship perception.

Key Words: Entrepreneurship, Entrepreneurship Perception, Entrepreneurship Values
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OZET

Is tatmini, “bir calisanin yaptig1 isin ve elde ettiklerinin ihtiyaclariyla ve kisisel deger yargilariyla értiistiigiinii ya
da ortiismesine olanak sagladigini fark etmesi sonucu yasadigi duygu” olarak ifade edilebilir (Bediik; 2012; 108).
Otel isletmelerinde miisteri tatmininin saglanmasinda i¢ miisteri olarak ¢alisan memnuniyetinin saglanmasi 6nemli
bir rol oynamaktadir. Tatmin olan personel, orgiitsel amaglara ulasma noktasinda daha fazla ¢aba gosterecek ve
sonugta olumlu ¢iktilar ortaya koyacaktir. Ancak, bireysel farkliliklar ¢alisanlarin memnuniyet diizeylerinin de
farkli olmasina neden olacaktir. Bu baglamda bu arastirmanin amaci; Nevsehir ilinde faaliyet gosteren 5 yildizli
otel isletmelerinde c¢alisanlarin is tatmin diizeylerinin demografik o&zellikler acisindan farklilik gosterip
gostermedigini ortaya koymaktir. Arastirmanin 6rneklemini, Nevsehir ilinde bulunan 5 yildizli otel isletmelerinde
¢alisanlar olugturmaktadir. Arastirmada veri toplama teknigi olarak anket uygulanacaktir.

Aragtirmanin amact dogrultusunda asagidaki hipotezler kurulmustur.

Aragtirmanin bagimsiz degiskeni; Demografik 6zellikler

Arastirmanin bagimh degiskeni: Is tatmini

Arastirmanin Hipotezleri sunlardir;

H 1 Cinsiyet degiskeni agisindan is tatmin diizeyi arasinda anlamli bir farklilik vardir.

H > Medeni durum ile is tatmin diizeyi arasinda anlamli bir farklilik vardir.

H 3 Egitim diizeyi degigkeni a¢isindan is tatmin diizeyi arasinda anlamli bir farklilik vardir.

H 4 Is deneyimi degiskeni acisindan is tatmin diizeyi arasinda anlamli bir farklilik vardir.

H s Caligilan departman degiskeni agisindan is tatmin diizeyi arasinda anlamli bir farklilik vardir.

H ¢ Turizm mesleki egitim alma degiskeni agisindan is tatmin diizeyi arasinda anlamli bir farklilik vardir.

Analysis of Job Satisfaction Levels of Employees in Hotel Businesses

ABSTRACT

Job satisfaction can be expressed as et the feeling that an employee feels as a result of his / her work and the
achievements of his / her achievements and by his / her recognition that he / she meets or overlaps with his / her
personal value judgments (Bediik; 2012; 108). Achieving customer satisfaction in hotel businesses plays an
important role in ensuring customer satisfaction as an internal customer. Satisfied personnel will make more efforts
to achieve organizational goals and will ultimately produce positive outcomes. However, individual differences
will cause different levels of employee satisfaction. In this context, the purpose of this research is; To determine
whether job satisfaction levels of employees working in 5 star hotels operating in Nevsehir differ in terms of
demographic characteristics. The sample of the study consists of 5-star hotels in Nevsehir. The survey will be
carried out as a data collection technique. The following hypotheses were established for the purpose of the study.
The independent variable of the study; Demographic features

The dependent variable of the study: Job satisfaction

The hypotheses of the research are as follows;

H 1 There is a significant difference between job satisfaction level in terms of gender variable.

H 2 There is a significant difference between marital status and job satisfaction level.

H 3 There is a significant difference between the level of job satisfaction and the level of job satisfaction.
H 4 There is a significant difference between job satisfaction level in terms of work experience variable.
H 5 There is a significant difference between job satisfaction level in terms of the department variable.

H 6 There is a significant difference between the level of job satisfaction and the level of job satisfaction.

82


mailto:mkaplan@nevsehir.edu.tr
mailto:hatice.ucak@kapadokya.edu.tr

2" International EMI Entrepreneurship & Social Sciences Congress, 09-11 November 2018, Cappadocia
How Paternalistic Leadership Affects Work Engagement? Mediator Role of
Collective Gratitude — 248

Res. Assist. Mustafa BEKMEZCI
Istanbul Kiiltir University
m.bekmezci@iku.edu.tr

Assoc. Prof. Dr. Bora YILDIZ
Istanbul University
borayildiz@istanbul.edu.tr

ABSTRACT

Leadership is defined as influencing and directing a group to achieve a goal and has a key role to play in
organizations, therefore, it is important to identify the type of leadership that could be effective in the
organizations. Paternalistic leadership, which is one of the effective types of leadership, especially in collectivist
cultures, has been born with the thought that culture is important to increase the effectiveness of the leader. It is
also important for organizational effectiveness to increase desirable situations such as work engagement and
collective gratitude. The aim of this research, based on the leader-member exchange theory, social exchange
theory, and well-being theory, is to identify the effect of employees’ paternalistic leadership perception on work
engagement and the mediating effect of collective gratitude on this relationship. The sample consists of 418 service
sector workers by using convenience sampling method. Findings show that paternalistic leadership is a statistically
significant and positive predictor of work engagement and collective gratitude. In addition, collective gratitude is
a statistically significant and positive predictor of work engagement. Finally, collective gratitude partial mediates
the effects of paternalistic leadership on work engagement. Managerial and practical implications, as well as,
further research directions are also provided.

Keywords: Paternalistic leadership, collective gratitude, work engagement
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OZET

Son yillarda yasanan kiiresel ekonomik entegrasyonlar nedeniyle ortaya cikan gelismeler yapisal ekonomik
doniistimleri beraberinde getirirken isletmelerin yonetim taktikleri ve caligma yapilarinin da doniisiimiini
gerektirmektedir. Caligan-igveren iligkilerinde yasanan bu degisimler ve Orgiitlerin rekabet¢i yapilarini
koruyabilmek i¢in attiklar1 adimlar, ¢alisanlarin is glivencesini azaltmis ve orgiitlerde genel bir belirsizlik hakim
olmustur. Giivensizligin ve belirsizligin artti§1 bu siirecte, ¢alisan algilar1 da etkilenmekdir. Bu noktada artan
endiselere odaklanan, birlestirici, dengeleyici ve ¢alisma iliskisini agiklayict bir kavram olarak® ‘Psikolojik
Sozlesme’’ 6n plana ¢ikmaktadir. Calisan ve orgiit arasinda algilanan karsilikli beklentilere dayali olan psikolojik
sozlesmeler. calisanlarin tutum ve davraniglarinda ortaya cikan degisimleri aciklamasi agisindan da 6nem
kazanmaktadir. Psikolojik sozlesme teorisi, orgiitlerin ve bireylerin uygun istthdam anlagmalartyla bir araya
geldigi ve calisanlar ile igverenin birbirlerine kars1 yiikiimliiliikleri oldugu {izerine kuruludur ve birey ile isletme
arasinda, yazili olmayan, konugsulmamis beklentilerin toplamidir (Arslan ve Ulasg, 2004:103).Calisan ve igveren
arasindaki beklentiler, kisinin Orgiitle arasindaki psikolojik sdzlesmenin temellerini olustururken, kisinin
beklediklerini alamamasi veya kendilerine verilen vaatlerin yerine getirilmedigi diisiincesi kiside hayal kiriklig:
yaratmakta ve boylece c¢alisanin zihninde yarattigi sdzlesme bozulmaktadir (Rousseau, 1995’dan aktaran
Cihangiroglu ve Sahin, 2010:3). Psikolojik sdzlesme bozulmasi karsisinda ¢alisanlarin verdigi tepkilerin ya da
takindig1 tutumlarin; orgiitlerin etkinliginin verimliliginin sekillenmesinde dnemli rol oynayan orgiitsel davranig
kavramlartyla iliskili oldugu goriilmektedir. Psikolojik s6zlesme ihlali algilandiginda; orgiitsel baglilik, orgiitsel
vatandaslik, ise baglilik ve performansta azalma; isten ayrilma niyeti, goniilsiiz ¢calisma ve devamsizlikta ise artig
kaydedilmektedir (Robinson ve Rousseau, 1994:24’dan aktaran Ugok, 2012:2). Bu kapsamda bu ¢alismanin amac1
psikolojik sozlesme kavraminin teorik diizeyde ele alinarak agiklamaktir. Sonug olarak incelenen bu kavramin,
yapilan yazin taramasi ile birlikte kavramsal mantik ¢ergevesinde ¢alisan ve igveren etkilesimi agisindan {izerinde
durulmasinin gerekliligi ortaya ¢ikmustir.

Anahtar Kelimeler: Sozlesme, Psikolojik Sézlesme, Psikolojik Sozlesme Ihlali,
A New Paradigm in Employee and Employer Interaction: Psychological Contract

ABSTRACT

The developments caused by the global economic integration that has taken place in recent years necessitate the
transformation of management tactics and working structures of enterprises while bringing about structural
economic transformations. These changes in employee-employer relationships and the steps taken by
organizations to protect their competitive structures have reduced the job security of employees and have led to
general uncertainty in organizations.In this process of growing insecurity and uncertainty, employee perceptions
are also affected. At this point, the concept of "Psychological Contract" emerges as a concept that focuses on
increasing anxiety, unifying, balancing and explaining working relationship. Psychological contract theory is
based on the assumption that organizations and individuals come together with appropriate employment
agreements and that employees and employers are obliged to each other and are the sum of the unspoken
anticipations between the individual and the business (Arslan and Ulas, 2004: 103). The expectations between the
employee and the employer create frustration in the person who can not get what the person expects or the promises
made to them are not fulfilled while creating the basis of the psychological contract between the person and the
organization and thus the contract created in the mind of the employee is distorted (Rousseau, Cihangiroglu and
Sahin, 2010: 3). The reactions or the attitudes of the employees in the face of psychological contract deterioration;
itis seen that organizational effectiveness is related to the organizational behavioral concepts that play an important
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role in shaping the efficiency of the organization. When a psychological contract violation is detected;
organizational commitment, organizational citizenship, commitment to work and reduced performance; intentions
to leave the work, an increase in reluctance to work and absenteeism (Robinson and Rousseau, 1994: 24, Ugok,
2012: 2). In this context, the purpose of this study is to explain the concept of psychological contract by considering
it at the theoretical level. As a result, it has been revealed that this concept, which has been examined, needs to be
considered in terms of the interaction between employer interaction and conceptual logic.

Key Words: Contract, Psychological Contract, Violation of Psychological Contract
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OZET

Amag: Bu calismada, Erasmus degisim programindan yararlanan 6grencilerin dil yeterliligi, kigisel gelisim ve
kariyer planlamalarinin bazi degiskenlere gore farklilik gosterip gostermediginin incelenmesi amaglanmustir.
Kapsam: Caligmanin kapsami 2011-2014 yillar1 arasinda Erasmus degisim programina katilan Osmaniye Korkut
Ata Universitesi’nin (OKU) lisans veya yiiksek lisans diizeyindeki 72 &grenci ile sinirlandirilmis olup, sonraki
donemlere deginilmemistir. Sinirliklar: Calisma, degisimden faydalanan 61 &grenciden elde edilen verilerle
siirlidir. Yontem: Nicel arastirma yontemlerinden betimsel ve iligkisel tarama teknikleri kullanilmistir. Veri
toplama araci olarak kullanilan anket toplamda 44 ifadeden olugmakta olup, ilk 13 ifadesi 6grencilerin demografik
verilerini 6lgmeye yoneliktir. Ogrencilerin dil yeterliligi (11 ifade) ve kisisel gelisim (12 ifade) boyutlar1 Aydin
(2012) tarafindan gelistirilmis olup, arastirmaci tarafindan Tiirkge’ye uyarlanmistir. Kariyer planlamasi (8 ifade)
boyutu Norris ve Gillespie (2008) tarafindan gelistirilmis olup, arastirmaci tarafindan Tiirk¢e’ye uyarlanmustir.
Anketteki ifadelerin aritmetik ortalama, frekans ve standart sapma degerleri hesaplanmustir. Korelasyon analizi, t-
testi ve ANOV A testleri yapilmistir. Bulgular: Ogrencilerin bagl oldugu fakiilteler ile dil yeterlilikleri ortalamalar
arasinda anlamli bir iliski tespit edilmistir. Bu farklihigin 1.1.B.F ile miihendislik fakiiltesi arasinda miihendislik
fakiiltesi lehine oldugu tespit edilmistir (F=4,502; p<0.01). Ogrencilerin anne egitim diizeyi ile kariyer planlamasi
ortalamalar1 arasinda anlamli iliski tespit edilmistir (F=4,228; p<0,009). Anne egitim diizeyi gruplarina
bakildiginda bu iligkinin ilkdgretim ile lise gruplart arasinda ilkdgretim grubu lehine farklilik gosterdigi tespit
edilmistir. Ogrencilerin cinsiyetlere gore karsilastirilmasi neticesinde kisisel gelisim alt boyutunda kadinlar lehine
anlamli farklilik tespit edilirken (p<0,10); 6grencilerin dil yeterlilikleri ve kariyer planlamasi ortalamalarinda
cinsiyet faktoriine gére anlamli farklilik bulunamamuistir. Ayrica galismaya katilan 6grencilerin %59 unun erkek
oldugu, %70’inin 2. ve 3. sinif 6grencilerinden olustugu, %44,3 niin gidilen iilke olarak Polonya’y1 tercih ettigi,
ogrencilerin %41 nin aile gelirinin 751-1500 TL arasinda oldugu, %54,1 nin anne egitim diizeyinin ilkogretim
mezunu oldugu, degisime katilan ogrencilerin ortalama 3,37 iilke gezdikleri, 6grencilerin %88,5’1 (54 kisi)
yurtdisina ilk kez Erasmus degisim programi sayesinde ¢iktigi tespit edilmistir. Sonug: Erasmus degisim
programinin 6grenciler lizerindeki katkilarinin 6grencilerin egitim gordiikleri fakiiltelere, cinsiyetine, annelerinin
egitim dilizeyine gore farkliliklar gosterdigi goriilmiistiir. Ayrica 6grencilerin ilk kez yurt disina ¢ikiglari {izerinde
Erasmus degisim programinin biiyiik katkis1 goriilmistiir.

Anahtar Kelimeler: Erasmus degisim programi, hareketlilik, dil, kariyer planlama, kisisel geligim

A Study On Language Proficiency, Personal Development And Career
Planning Of Students Using Erasmus Exchange Program: The Case Of
OKU Application

ABSTRACT

Obijective: In this study, it was aimed to investigate whether the language proficiency, personal development and
career planning of Erasmus exchange program students differ according to some variables. Scope: The scope of
the study Osmaniye Korkut Ata University (OKU) who participated in the Erasmus exchange program between
2011 and 2014 is limited to 72 graduate and master students and has not been mentioned in the following periods.
Limitations: The study is limited to the data obtained by 61 students who benefit from the work shift. Method:
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Descriptive and relational screening techniques were used in quantitative research methods. The questionnaire
used as a data collection tool is composed of 44 items in total and the first 13 items measure the demographic data
of the students. The language proficiency (11 items) and personal development (12 items) dimensions of the
students were developed by Aydin (2012) and adapted to Turkish by the researcher. Career planning (8 items)
dimension was developed by Norris and Gillespie (2008) and adapted to Turkish by the researcher. Arithmetic
mean, frequency and standard deviation values of the statements in the questionnaire were calculated. Correlation
analysis, t-test and ANOVA tests were performed. Findings: It was pointed found out a significant relationship
between the units where students were connected and the average of language proficiency. This difference was
found to be in favor of the Faculty of Engineering between the Faculty of IIBF and the Faculty of Engineering (F
=4,502; p <0.01). A significant relationship was found between the level of mother education of the students and
the career planning averages (F = 4,228; p <0.009). When the mother education level groups were examined, it
was determined that this relationship was in favor of the primary education group between primary education and
high school groups. A significant difference was found in favor of women in the personal development sub-
dimension (p <0,10) as a result of comparison of the students according to their genders; no significant difference
was found in the language competence and career planning averages of the students according to the gender factor.
In addition,% 59 of the students participated in the study were male, % 70 of them were sophisters (2" and 3"
grade), % 44,3 of them preferred Poland to go , family income of % 41 of them was between 751-1500 TL,
maternal education levels of % 54,1 were primary school graduates, the exchange students, visited 3,37 countries
in average and % 88,5 (54 students) of the students went abroad for the first time thanks to the Erasmus Student
Exchange Programme. Conclusion: It was observed that the contribution of Erasmus exchange program on the
students varies according to their faculties, gender, mother education level. It was also seen that Erasmus exchange
program made a big contribution on the students' first outings.

Keywords: Erasmus exchange program, mobility, language, career planning, personal development
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OZET

Gegmisten glinlimiize 6nemi katlanarak artmaya devam eden girisimeilik kavrami artik devletlerin ekonomik ve
sosyo-kiiltiirel politikalarinin temellerini  olusturur hale gelmistir. Bu nedenle, iilkemizde son yillarda
teknoparklarin sayisinda ve bu teknoparklarda faaliyet gosteren girisimei sayilarinda artig olmustur. Bu ¢alismada,
teknoparklarda faaliyet gosteren girisimciler 6zelinde, girisimcilik faaliyetleri ig¢in 6nemli bireysel &zellikler
arasinda yer alan proaktif kisilik Ozellikleri ile girisimcilerin kiiltiirel degerlerinin girisimcilik 6zellikleri
iizerindeki etkisi incelenmistir. Aragtirmanin 6rneklemini olusturan 191 girisimei ile yiiriitiilen anket uygulamasi
sonucunda elde edilen bulgulara gore proaktif kisiligin ve proaktif kisiligin alt boyutlart olan pazar ve {irlin
odaklilik, ¢alisanlar ile iliskiler ile vizyonerlik ve belirsizligin arastirma katilimcilarinin girisimcilik 6zelliklerini
pozitif yonde orta diizeyde etkiledigi tespit edilmistir. Ayrica, kiiltiirel degerler arasindan sadece erillik boyutunun
katilimcilarin girisimcilik 6zelliklerini pozitif yonde diisiik diizeyde etkiledigi ortaya ¢ikmistir. Bunun yant sira,
orneklem kapsamindaki girisimcilerin gii¢ mesafesi, bireycilik ve uzun zaman oryantasyonlu olma degerlerinin
cinsiyete gore anlamli bir farklilik gésterdigi, bu degerlerin erkekler igin kadinlara gére daha yiiksek oldugu tespit
edilmistir.

Anahtar kelimeler: girisimcilik, proaktif kisilik, kiiltiirel degerler, teknoparklar

Effect of Proactive Personality and Cultural VValues on Entrepreneurship:
An Application on Entrepreneurs Working at Technoparks

ABSTRACT

The concept of entrepreneurship, which had become more important day by day, has now become the base of
economics and socio-cultural policies of states. Therefore, the number of technoparks and entrepreneurs operating
in these technoparks have increased in recent years in our country. In this study, proactive personality traits among
the important individual characteristics for entrepreneurship activities and the effect of the cultural values of
entrepreneurs on the entrepreneurial characteristics are examined on entrepreneurs that in business at technoparks.
According to the results of the questionnaire conducted with 191 entrepreneurs constituting the sample of the
study; it was determined that proactive personality and market and product orientation, relationship with
employees, vision and uncertainty which are sub-dimensions of proactive personality moderately influence
entrepreneurial characteristics in the positive direction. Moreover, it has emerged that among the cultural values,
only the masculinity dimension influenced the entrepreneurship characteristics of the participants at a low level in
the positive direction. In addition to these, it was determined that the values of power distance, individualism and
long time orientation of the entrepreneurs within the sample were significantly different according to gender, and
these values were higher for males than females.

Key words: entrepreneurship, proactive personality, cultural values, technoparks
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OZET

Denizyolu tasimaciliginin sahip oldugu kapasite ve maliyet avantajlar1 sayesinde dis ticarette en ¢ok kullanilan
tagima tiiridiir. Diinya ticaretinin yaklagik %901, lilkemiz dig ticaretinin ise yaklasik %86’s1 denizyolu ile
yapilmaktadir. Denizden karaya, karadan denize gecisi saglayan limanlar denizyolu tagimaciliginin en énemli
bilesenlerindendir. Sahip olduklari bu dnem sebebiyle limanlarin 6zellestirmeleri hem ekonomik hem de siyasi
bircok tartismanin kaynagi olmustur. Ulke limanlarimin efektif ¢alismasi iilke dis ticaretini olumlu etkilediginden
limanlarin 6zellestirilmesi denizyolu tagimaciligini, dolayisiyla da iilke dis ticaretini etkilemektedir. Bu ¢aligmada
amag, limanlarda yapilan toplam ellecleme (konteyner) ve dis ticaret verileri (ihracat/ithalat) kullanilarak 1994°ten
giiniimiize yapilan liman 6zellestirmelerinin denizyolu ticaretine etkilerinin 6l¢tilmesidir.

Anahtar kelimeler: denizyolu, limanlar, dis ticaret, 6zellestirme

The Effects of Privatization on Maritime Trade
ABSTRACT

Due to the capacity and cost advantage, maritime is the most widely used transportation type in foreign Trade.
Approximately 90% of world trade and 86% our country’s foreign trade are made by sea. The ports that, provide
transit from sea to land and vice versa, the most important components of maritime transport. Port privatization
has become a source of many economic and political debates because of its importance. Since the effective
operation of the country’s ports positively affects the foreign trade of the country, the privatization of the ports
affects the maritime transport and therefore the foreign trade of the country. The purpose of this study is to measure
the effects of port privatizations from 1994 on maritime trade by using total handling (container) made at ports
and foreign trade data (export / import).

Key words: maritime, ports, foreign trade, privatization
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OZET

Giiniimiizde toplumlarin kalkinmasinin ve gelismesinin temel kosullarindan biri de yeni girisimcilik faaliyetlerinin
gelistirilmesidir. Globallesen diinyadaki artan rekabet ortaminda olusturulan yeni girisimcilik faaliyetleri ile
iilkeler ileri seviyelere tasmabilir. Ulkelerin gelismesinde ve kalkinmasinda girisimciligin éneminin toplumun
biitiin kesimlerince benimsenmesi, girisimcilik faaliyetlerinin yayginlagmasi agisindan biiyiik 6nem tagimaktadir.
Bu baglamda girisimciligin spesifik bir alan1 olarak kadin girisimciligi konusu diinyada ve Tiirkiye’de son yillarda
tizerinde yogun tartisilan ve ¢alisilan bir konudur.

Tirkiye gibi gelismekte olan iilkelerde, kadinin sosyal sermaye kaynaklarina islerlik kazandirarak girisimci
niteliklerini gelistirmesinin énemi giderek artmaktadir. Ozellikle kadilarin ve erkeklerin girisimcilik faaliyetleri
dikkate alindiginda var olan esitsizlik, kadinlarin erkeklere oranla daha fazla girisimsel niteliklere sahip olmalarim
zorunlu kilmaktadir. Genel olarak girisimciligin gelismesi o toplumda ya da iilkede girisimcilik ekosisteminin
kurulmasi ve saglikli islemesi ile miimkiindiir. Bu baglamda tilkemizde girisimciligin gelistirilmesi agisindan
girisimcilerin yagadiklar1 sorunlarin iyi analiz edilmesi biiyiik 6nem tagimaktadir. Bunun i¢in de genel olarak kadin
girigimciligi farkli boyutlar1 ile analiz edilmeli ve buradan elde edilecek bulgularla kadin girisimciliginin
gelistirilmesine yonelik oneriler getirilmelidir.

Bu kapsamda bu ¢aligmanin amaci, Tiirkiye’de mevcut olan kadin girisimciliginin farkli boyutlari ile (demografik
ozellikleri, kadinlarin is yagaminda sektorel dagilimi, ¢aligma hayatindaki rollerini ve tecriibelerini, ortaklik
kiiltiirlerini, istthdam yaratma potansiyellerini, finansal kaynaklara erisimde yasadiklari zorluklari, internet
kullanma ve iletisim becerileri ve kadin girisimcilerin is kurma ve devam ettirme potansiyellerini) tanimlayici bir
analiz yapmaktir. Bu analiz neticesinde kadin girisimcilere, politika yapicilara ve ilgili diger kesimlere 6nerilerde
bulunulmasi planlanmaktadir.

Anahtar Kelimeler: Girisimcilik, Tiirkiye’de Kadin Girisimciligi, Kadin Girisimci

An Analysis On Women's Entrepreneurship And Profile Of Women
Entrepreneurs In Turkey

ABSTRACT

Today, one of the basic conditions for the development of societies is the development of new entrepreneurial
activities. With the new entrepreneurial activities that take place in an increasingly competitive environment in the
globalizing world, countries can be transported to advanced levels. In every segment of society, the adoption of
the importance of entrepreneurship development in the country, is of great importance in terms of entrepreneurial
activity are common. In this context, a special area of entrepreneurship in recent years as the "female
entrepreneurship” subject of intense debate in the world and in Turkey and studied.

In developing countries such as Turkey, to use social capital and productive resources by women has become so
important to the development of entrepreneurship. There seems to be an inequality when considering the
entrepreneurial activities of women and men, so women need to have more entrepreneurial qualities than men. In
general, the development of entrepreneurship is possible through the establishment and healthy process of
entrepreneurship ecosystem in that society or country. In this context, it is important to analyze the problems
experienced by entrepreneurs in terms of developing entrepreneurship in our country. For this, women's
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entrepreneurship should be analyzed with different dimensions and suggestions should be given for the
development of women's entrepreneurship with the findings to be obtained therefrom.

In this context, the aim of this study is to make a descriptive analysis of the different dimensions (demographic
characteristics, sectoral distribution in business life, roles and experiences in working life, partnership cultures,
job creation potentials, difficulties in accessing financial resources, internet usage and communication skills, and
potential for women entrepreneurs to establish and maintain business) of the existing women's entrepreneurship
in Turkey. As a result of this analysis, it is planned to make recommendations to women entrepreneurs, policy
makers and other related groups.

Keywords: Entrepreneurship, Women's Entrepreneurship in Turkey, Women Entrepreneur
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OZET

Son yillarda kusaklar arasi farkliliklar gerek akademik yazinda gerek is diinyasinda cesitli kavramlarla birlikte
aragtirtlan 6nemli ve popiiler konulardan biri haline gelmistir. Bu ¢alismanin amaci, girisimcilik niyeti diizeyinin
uygulamalt girisimcilik egitimi sonrasinda “Y” ve “Z” kusagi Ogrencileri agisindan farklilik gdsterip
gostermeyeceginin incelenmesidir.  Caligmanin bir diger amaci ise, Y ve Z kusagimmn sosyo-demografik
ozelliklerine gore, “Uygulamali Girisimcilik Egitimi” Oncesinde ve sonrasinda, girisimcilik niyet diizeyleri
arasinda anlamli farklilik bulunup bulunmadiginin arastirilmasidir. Bu baglamda arastirma, Adiyaman
Universitesi Kahta Meslek Yiiksekokulu’nda girisimcilik egitimine katilan 48 “Y” ve 87 “Z” kusagindan olusan
toplam 135 goniilli 6grenci iizerinde gerceklestirilmistir. Uygulamali girisimeilik egitimi dncesinde ve egitim
tamamlandiktan sonra 6grencilere uygulanan anket ile calismanin veri setine ulasilmistir. Veri setinin analizi i¢in
SPSS 22.0 programindan yararlanilmistir. Verilerin analizi kapsaminda frekans analizi, giivenilirlik analizi,
normal dagilim testi ve faktor analizi uygulanmistir. Normal dagilim testi sonucuna gore, verilerin normal dagilim
gostermemesi (p<0,01) sebebiyle, calismanin hipotezlerinin test edilmesinde parametrik olmayan analiz
yontemlerinden yararlanilmistir.

Girisimcilik niyeti 6l¢egini olusturan veri setine uygulanan faktor analizi sonucunda, diisiik ortak varyansa sahip
4 degisken 6lgekten cikarilmistir. Calismanin anket kisminda uygulanan 11 maddelik dlgek, calismanin faktor
analizi kisminda 7 maddelik iki faktorlii bir dlgege doniismiistiir. Ayrica, “Girisimcilik Niyeti Olcegi”nin
Cronbach's alpha degeri uygulamali girisimcilik egitimi oncesinde 0,813 iken egitim sonrasinda 0,871’
yiikselmistir.

Aragtirmaya katilanlarin kusak durumu agisindan girisimcilik niyetlerinin farkliliklarinin belirlenmesine iligkin
hipotez, Mann-Whitney U testi ile analiz edilmis olup, analiz sonucuna gore, Y ve Z kusaginin girisimcilik niyetleri
arasinda uygulamali girisimcilik egitimi dncesinde ve sonrasinda da anlamli farkliliklar bulunmamistir (p>0,05).
Buna gore, 1. H1 hipotezi reddedilmistir. 1.HO hipotezi kabul edilmistir. Ayrica, Y ve Z kusaginin sosyo-
demografik 6zelliklerine gore, “Uygulamali Girisimcilik Egitimi” 6ncesinde ve sonrasinda, girisimcilik niyet
diizeyleri arasinda anlamli farklilik bulunup bulunmadigs; cinsiyet durumu, is tecriibesi, ailede girisimei varligi,
yakin ¢evrede girisimci varligi ve ailenin gelir seviyesi agisindan Kruskal Wallis H testi ile analiz edilmis olup,
analiz sonucunda; Y ve Z kusagimin sosyo-demografik 6zelliklerine gore, “Uygulamali Girisimcilik Egitimi”
oncesinde ve sonrasinda, girisimcilik niyet diizeyleri arasinda istatistiksel agidan anlamli farklilik bulunmamastir.
Buna gore; 2.H1 hipotezi reddedilmistir, 2.HO hipotezi kabul edilmistir.

Anahtar Kelimeler: Girisimcilik Niyeti, Y Kusagi, Z Kusagi, Kahta MYO

The Difference Of The ”’Y” And “Z” Generation In The Success Of
Entrepreneurship After The Applied Entrepreneurship Education: In
Kahta MYO

ABSTRACT

In recent years, intergenerational differences have become one of the most important and popular topics researched
in the academic and business world with various concepts. The aim of this study is to examine whether the level
of entrepreneurship intention would differ in terms of “Y” and “Z”generation students after applied
entrepreneurship training. Another aim of the study is to determine whether there is a significant difference
between the level of entrepreneurship intention before and after applied entrepreneurship education according to
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socio-demographic characteristics of Y and Z generation. In this context, the study was carried out on 135
volunteer students consisting of 48 students from the “Y” generation and 87 students from the “Z “generation who
participated in entrepreneurship training at the Adiyaman University Kahta Vocational School. Before the applied
entrepreneurship training and after the training was completed, the data set of the study was reached with the
questionnaire applied to the students. SPSS 22.0 program was used to analyze the data set. Frequency analysis,
reliability analysis, normal distribution test and factor analysis were used to analyze the data. According to the
results of normal distribution test, non-parametric analysis methods were used to test the hypotheses of the study
due to the lack of normal distribution of data (p <0.01).

As a result of the factor analysis applied to the data set constituting the intention of entrepreneurship scale, 4
variables with low common variance were excluded from the scale. The 11-item scale used in the survey part of
the study turned into a 7-item two-factor scale in the factor analysis section of the study. In addition, the Cronbach's
alpha value of the Entrepreneurship Intention Scale was 0.813 before the applied entrepreneurship training, and
after that, it increased to 0.871.

The hypothesis of the differences in the entrepreneurial intentions of the participants was analyzed by the Mann-
Whitney U test. According to the results of the analysis, there were no significant differences between the
entrepreneurial intentions of Y and Z generation before and after applied entrepreneurship education (p>0,05).
Accordingly 1.H; hypothesis was rejected. 1.Ho hypothesis was accepted. In addition, whether there is a significant
difference between the levels of entrepreneurship intention before and after of “The Applied Entrepreneurship
Education” according to the socio-demographic characteristics of the generation Y and Z. Data set of socio-
demographic variables were analyzed by Kruskal Wallis H test in terms of gender, work experience,
entrepreneurial presence in the family, entrepreneurial presence in the immediate vicinity and family income level.
According to the socio-demographic characteristics of the Y and Z generation, there were no statistically
significant differences between the levels of entrepreneurship intention before and after of “The Applied
Entrepreneurship Training”. According to this; 2.H1 hypothesis was rejected, 2.Hq hypothesis was accepted.

Keywords: Entrepreneurship Intention, Generation Y, Generation Z, Kahta VVocational School
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OZET

Isletmelerin pay getirileri, birgok faktoriin etkisi altindadir. Pay getirilerini etkileyen faktdrlerin belirlenmesi ise
yatirimeilar ve portfoy yoneticileri igin dnemlidir. Bu faktorlerden birisi de yatirim duyurularidir. Firmalar
acisindan yatirnm yapmak, siirdiiriilebilir biliyiime igin bir zorunluluktur. Firmalarim yaptiklari yatirim
duyurularinin firma degeri lizerindeki etkisi ise 6nemli bir konudur. Ancak bu konuda literatiirde az sayida ¢alisma
yer almaktadir. Bu ¢caligmanin amaci, ¢imento sektoriindeki firmalarin yatirim duyurularinin pay getirileri {izerinde
etkisi olup olmadiginin olay calismasi yontemi ile arastirtlmasidir. Calismanin 6rneklemini, paylart Borsa
Istanbul’da islem goren ¢imento sektoriindeki 13 firmanin Kasim 2004 — Temmuz 2018 arasindaki doneme ait 36
adet yatinnm duyurusu olusturmaktadir. Yatirim duyurusu giiniinden 6nceki ve sonraki 5 giinliik déonem olay
penceresi olarak belirlenmis ve anormal getiriler piyasa modeli ile hesaplanmistir. Arastirmanin sonucu, ¢imento
firmalarmin yatirim duyurularinin, pay getirileri {izerinde dnemli bir etkiye sahip olmadigini gostermistir. Diger
bir ifadeyle, ¢imento firmalarinin yatirim duyurulari, yatirimeilar igin 6nemli bir bilgi degerine sahip degildir.

Anahtar Kelimeler: Yatirim duyurulari, olay ¢alismasi, ¢imento sektorii, pay getirileri

Investigation Of Investment Announcement Effect On Stock Returns In
Cement Industry

ABSTRACT

Stock returns of companies are influenced by several factors. It is essential for investors and portfolio managers to
determine these factors, which affect stock returns. One of those factors is investment announcements. Making
investments is a must for firms to maintain sustainable growth. The impact of the firms’ investment announcements
on firm value is an important issue. Nevertheless, the relevant literature is rather limited. The aim of this study is
to investigate whether there is a relationship between investment announcements and stock returns in the cement
industry. We have used the event study methodology for this purpose. A total of 13 Borsa Istanbul companies that
made 36 investment announcements during the November 2004 and July 2018 period are included in the sample.
For each announcement; the +/- 5 trading days are used as event window. The result of the survey indicated that
the investment announcements of the cement companies have no significant effect on stock returns. In other word,
investment announcements of the cement companies do not have information value for investors.

Key Words: Investment announcement, event study method, cement industry, stock returns.
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OZET

Mobilya’nin gelisim siirecine bakildiginda g¢aglar boyu yasam bigimleriyle birlikte degiserek farkli sekillere
biiriindiigii ve kendini siirekli yenileyerek giiniimiizdeki haline ulastigi goriilmektedir. Ilk caglardan itibaren var
olan mobilyanin degisiminde farkli etkenlerin rol oynadig1 bilinmektedir. Basta kiiltiirel faktorler olmak tizere
toplumsal yapi, sosyal ve cografi 6zellikler etki eden faktorlerin arasinda gosterilebilir. Ozellikle tarihi olaylar, bu
olaylarin yarattig1 sonucglar ve insanlik tarihi boyunca yasanan degisimler toplumsal yapiyi, bireyleri, yagam
kosullari ve kiiltiirel aliskanliklar degistirirken mobilyada degisim gostermistir.

Endiistrilesmenin baglamastyla birlikte teknolojik gelismeler hizla artarak yeni tiretim sistemlerini ortaya ¢ikarmis,
tiiketici kavraminin tamamen degismesine ve iiretim-tiiketim iligkisinde kaliplarin yeniden sorgulanmasina sebep
olmustur. Endiistri devrimi olarak adlandirilan bu yeni donem; insani ve yasam kosullar1 biiyiik olgilide
degistirmistir. Tiim bu etkenlerin bir sonucu olarak doga iizerinde olumsuz yonde tahribatlar meydana gelmeye
baslamistir. Pek ¢ok yonden geri dondiiriilemeyecek boyutlara ulagan bu zararlarin sonucunda dogal kaynaklar
yok olmaya baslayarak insanligi ve gelecek nesilleri tehdit edecek boyutlara ulasmistir.

Endiistri Devrimi ve sonuglar1 sadece toplumlari, sosyal ve ekonomik yapiyt degil ayn1 zamanda dogal ¢evreyi de
etkilemistir. Hizli kentlesme, gelisen teknoloji, diinya genelinde biiyiik bir hizla artan niifus c¢evre kirliligi
konusunu giiniimiizde 6ne ¢ikarmaktadir. Endiistriyel atiklar doganin dengesini alt {ist eden bir tehdit halini
almustir. Karbondioksit salinimu, su kirliligi seviyesindeki artis ve yok olma tehdidi altindaki bitki ve canli tiirleri
giin gectikge artmaya devam etmektedir. Son yillarda en ¢ok dnem verilen konulardan biri haline gelen geri
doniistim ve yeniden kullanim, ¢evrenin korunmasi ve dogal kaynaklarin siirdiiriilebilirligi olmustur.

Giliniimiizde degisen toplum yapisi ve biiyliyen ekonominin siirdiiriilemez durumu géz 6niinde bulunduruldugunda,
diinyanin = siirdiiriilebilirligi sorgulanmaya bagslanmistir. Tiikketim kelimesi temel yasamsal ihtiyaglarin
karsilanmasindan ¢ok, bireyin toplum igindeki yerini belirlemeye yonelik bir arag¢ olarak kullanilmaya
baslanmigtir. Gereginden farkli bir amag yiiklenen tiiketim kavrami ¢ogalarak devam eden ¢evresel etkenlerin zarar
gbrmesini beraberinde getirmektedir. Uretim ve tasarim alanlarinda baslica konular toplumun bugiinkii ve
gelecekteki ihtiyaglarinin neler olabilecegi, siirdiiriilebilir bir toplumun ve siirdiiriilebilir tiiketim aliskanliklarinin
sonuglarinin bugiinden farkli hangi kullanimlarla var edilebilecegidir.

Siirdiiriilebilirlige gegis, birgok firma i¢in daha az kaynak tiiketerek iiretim yapmak, insanlarin toplam malzeme
tiiketiminin azalmasiyla fiziksel ve sosyal kalitenin arttirildigi daha iyi bir sosyal ve ekonomik ortamda yasamasina
yardim etmeyi kapsayan genis bir siireci kapsamaktadir. Bu siirecin dogurdugu yeni kavramlardan biri olarak
“cevre dostu” mobilya, tasarimin dnemli bir pargasi halini almaktadir. Mobilyanin tasarim siirecinden {iretim ve
kullanictya ulasimina kadar her bir adiminda siirdiiriilebilirlik kavraminin 6zenle kurgulanip uygulandigi bu
mobilya tiirii, sadece ireticiyle sinirlandirilmayan, triin tasarimint ve tiiketiciyi de etkileyen bir olusumun
biitiinidiir.

Calismada, ¢evreye ve topluma duyarli tasarim anlayisi, “gevre dostu” mobilya ve siirdiiriilebilirlik kavraminin
tasarim disiplinindeki yeri ve tasarimcilara yiiklenen yeni roller ¢esitli uygulamalar {izerinden orneklerle
aciklanacaktir.

Anahtar Kelimeler: Endiistrilesme, Siirdiiriilebilirlik, Cevre, Cevre Dostu Mobilya

The Rise Of The Sustainable Design In The Post-Industrialist Period and
“Environment Friendly” Furnitures

ABSTRACT

When we look at the development process of furniture, we see it gets changed by time with different ways of life
and it exists in various shapes and innovates itself all the time and reaches its present state. It is known that various
factors play role in the change of the furniture which exists since the first ages. Primarily cultural factors, social
structure, social and geographical features are the main ones that affect it. Especially historical events, the results
of these events and the changes existed throughout the history of the humanity have changed the societies,
individuals, life conditions and cultural habits and inevitably furniture has constantly innovated itself. In the
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following periods, with the start of the industrialization, the rapid rise of the technological developments lead to
new production systems, it changed the concept of consumer totally and it caused a questioning in the patterns of
production-consumption relationship. This ne period which is called industrial revolution has changed people and
living conditions to a great extent. As a result of all these factors, negative damages came in to existence in nature.
As a result of these damages which reached to an irreversable degree, natural resources started to be drained away
and started to threaten humanity and next coming generations.

Industrial revolution and its consequences affected the societies, social and economic structures and the natural
environment, as well. Besides industrialization, rapid urbanization, developing technology, rapidly increasing
population all over the world brought the issues such as the waste of natural resources and environmental polution
in to the question. Industrial wastes which is an outcome of industrialization became a threat that damages the
balance of nature. The release of carbondioxite, the increase of water pollution causesan extinct in many plants
and species. Recylcling and reusage which became one of the most important issues in recent years, are the systems
that are constantly being developed in order to preserve the environment and support the sustainability of the
natural resources.

Today with the change in the social structure and insustainability of the growing economy, the sustainability of
the world has started to be questioned. In the era of consumption that we live in, the word consumption started to
determine the rank of the individual in the society instead of matching the essential needs. The concept of
consumption which undertakes a different meaning than the original one brings the damage to the nature aside.
The main issues in production and design are the needs of the society today and in the present, and in what ways
a sustainable society and its sustainable consumption habits’ outcomes can be in different usages.

Entering the sustainability for many companies covers a process that enables production by consuming less
resources. It helps people live in a better social and economic environment as a result of the decrease in total
material consumption by increasing the physical and social quality. One of the new concepts which is an outcome
of this process is “environment friendly” furniture and it became of the most important features of design. This
new type of furniture, which applies the concept of sustainability in each and every step from the design process
till the production and dekivery to the consumer, is not only limited to the producer, it is a unity which also affects
the product design and consumer.

In the review, the place of the nature and society sensitive design understanding, “environment friendly” furniture
and the concept of sustainability in design discipline and new roles of the designers will be explained by using
different examples.

Key Words: Industrialization, Sustainability, Environment, Environment Friendly Furniture
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OZET

Bu ¢alisma ile kurumsallasma siirecini yasayan ve bu yolda hisselerini halka arzederek 6nemli agamaya gelen
sirketlerin Borsanin ilk faaliyete basladigr 1986 yilindan 2017 yili sonuna kadar omiirlerindeki degisimler
incelenmistir.

Calisma 31 yillik siireyi kapsamakta olup, eski adiyla Istanbul Menkul Kiymetler Borsas1 (IMKB) ve yeni adiyla
Borsa Istanbul Anonim Sirketi (BIST)’ ne kote olmus anonim sirketlerin Borsa’daki ilk islem giinleri itibariyle
Borsa’ya giris yaslar1 ve Borsa’da kalis siireleri ile bu sirketlerin ortalama yaslarindaki degisimler ii¢ farkli agidan
incelenmistir.

S6z konusu sirketlerin ii¢ farkli yas degisimleri ikiser yillik kesitler olusturularak, sirketlerin faaliyet gosterdigi
sektor ve sirket merkezlerinin bulundugu cografi bolgeler kirilimina gore degisimleri incelenmistir. Bu ¢aligsma ile
elde edilen sonuglar; bu konudaki ulusal ve uluslararasi ¢alismalar ile karsilastirilmustir.

Anahtar Kelimeler: Kurumsallagma, halka arz, Borsa’ya giris yasi, Borsa’da kalis siiresi, sirketlerin ortalama
yast

The Institutionalization And Public Offering Of The Shares Effects On

Companies On L.ife

ABSTRACT

This study examines the changes in life expectancy from 1986, when the Borsan started its first activity until the
end of 2017, when companies that are experiencing the institutionalization process and have made important
strides by offering their shares to the public.

The study covers a 31-year period and includes the Istanbul Stock Exchange (ISE) and the newly listed companies
listed on the Borsa Istanbul Stock Company (BIST) as the first trading days on the Bourse and the ages of their
entry into the Bourse, The changes were examined from three different perspectives.

Three different age changes of the mentioned companies have been created and the changes in the geographical
regions where the companies operate and the geographical regions where the company headquarters are located
have been examined. The results obtained with this study; has been compared with national and international
studies on this subject.

Key Words: Institutionalization, public offering of the shares, companies market entry age, the residence time in
the stock market, the average age of the company
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ABSTRACT

Although there is evidence that entrepreneurial leadership is related to opportunity exploitation, there is a lack of
research examining its role at the early stages of opportunity recognition. The main purpose of this study is to
investigate: first, the direct influence of entrepreneurial leadership on employees’ entrepreneurial opportunity
recognition in high-technology (high-tech) small and medium sized enterprises (SMESs) in Turkey and secondly,
the moderation effect of entrepreneurial self-efficacy on the relationship between entrepreneurial leadership and
opportunity recognition. This pilot test study involved 45 employees from 30 high-tech SMEs, which will be
extended to a large numbers of employees. The model is tested using validated questionnaires whereby the
participants were asked to evaluate entrepreneurial leadership practices of their business leaders, their
entrepreneurial self-efficacy and own opportunity recognition. The results indicate that entrepreneurial self-
efficacy has a significant positive moderating effect on the relationship between entrepreneurial leadership and
entrepreneurial opportunity recognition. Implications for theory and practice are discussed. The study extends
extant cognitive theories of entrepreneurial leadership and entrepreneurial opportunity recognition.

Keywords: Entrepreneurial Self-Efficacy, Entrepreneurial Leadership, Entrepreneurial Opportunity

98



2" International EMI Entrepreneurship & Social Sciences Congress, 09-11 November 2018, Cappadocia
Tiirkiye’ deki Saghk Bakanhgina Bagh Kadin Dogum Hastanelerinin
Verimlililiginin Pabon Lasso Yontemi ile Degerlendirilmesi — 260

Asst. Prof. Dr. Serap TASKAYA
Aksaray University
seraptaskaya@yahoo.com

OZET

Artan maliyetler ve kisith kaynaklar nedeniyle hastanelerin, kendi kaynaklarini verimli kullanip kullanmadiklarini
degerlendirilmesi gerekliligi, her gecen giin daha fazla onem kazanmaktadir. Bu calismanin amaci da,
Tirkiye’deki Saglik Bakanligma bagli kadin dogum hastanelerinin teknik verimlilik diizeylerinin tespit
edilmesidir. Arastirmanin evrenini on alti adet kadin dogum hastanesi olusturmaktadir. Hastanelerin teknik
verimliligini 6lgmede kullanilan veriler, Kamu Hastaneleri Genel Miidiirliigiince yayinlanan, 2017 yil Istatistik
Raporundan elde edilmistir. Calismada verimlilik 6l¢iim yontemi olarak Pabon Lasso modelinden yararlanilmustir.
Modelde kullanilan géstergeler; yatak isgal orani, yatak devir hiz1 ve ortalama kalis siiresidir. Veriler Microsoft
Excel ofis program ile analiz edilmistir. Yapilan bu analizler neticesinde, on alt1 hastanenin sekiz tanesinin en
verimli bolge olan tgilincii bolgede yer aldigi, bes tanesinin ise en verimsiz olan 1. bélgede konumlandig
goriilmektedir. S6z konusu sonuca gore, 2017 yilinda iilkemizdeki kamuya ait dogum hastanelerinin yarisinin en
verimli, buna karsin yaklagik {igte birinin ise en verimsizdir oldugu ve kaynaklar1 oldukc¢a fazla olan bazi
hastanelerin de bu verimsiz bdlgede alanda bulundugu anlasilmaktadir. Arastirmadan elde edilen bilgilere dayali
olarak, politika yapicilara ve hastane yoneticilerine, politika yapicilara ve hastane yoneticilerine, hastanelerin
verimli kullanilmayan girdi ve ¢iktilarini belirlemeleri, buna gore kaynaklarini yeniden yapilandirmalari ile
verimsiz olan hastaneleri daha verimli hale getirecek stratejiler gelistirmeleri gerektigi onerilebilir.

Anahtar Kelimeler: Verimlilik, Kadin Dogum Hastaneleri, Pabon Lasso Modeli, Yatak isgal Orani, Yatak
Devir Hizi, Ortalama Kalig Siiresi.

Assessment The Efficiency Of Gynecology and Obstetrics Hospitals Of
Ministry Of Health in Turkey By The Pabon Lasso Model

ABSTRACT

Due to increased costs and scarcity of resources, the necessity of assessing whether hospitals use their resources
efficiently is gaining more importance day by day. The purpose of this study is to determine the level of technical
efficiency of gynecology and obstetrics hospitals of Ministry of Health in Turkey. Sixteen gynecology hospitals
constitute the universe of the research. The data used to measure the technical efficiency of the hospitals were
obtained from the 2017 Statistics Report published by the General Directorate of Public Hospitals. The Pabon
Lasso model was used as a method of measuring efficiency in the study. Indicators used in the model were bed
occupation rate, bed turnover rate and average length of stay. The data were analyzed with the Microsoft Excel
office program. At the end of these analyzes, it was seen that eight of the sixteen hospitals are located in the third
most efficient region, and five are located in the most inefficient region. According to these results, it was
understood that half of the publicly owned maternity hospitals in our country were the most efficient, whereas
nearly one-third were the most inefficient, and some hospitals, which had a lot of resources, were also located in
the ineffective areas in 2017. Based on the evidence based information obtained from the research, it can be
suggested that policy makers and hospital managers need to identify the inefficient inputs and outputs of hospitals,
and therefore restructure their resources and develop strategies that will make inefficient hospitals more productive

Keywords: Efficiency, Gynecology hospitals, Pabon Lasso Model, Bed Occupancy Rate, Bed Turnover Rate,
Average Length of Stay
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OZET

Bu calismada ¢alisanlarin asir1 niteliklilik algilar1 ile kariyerizm egilimleri ve sosyal kaytarma davranislar
arasindaki iliski ve olas1 etki Kisi — Cevre Uyumu Teorisi’nin Kisi — Is Uyumu boyutunda ele alimp incelenmistir.
Uluslararasi alan yazina bakildiginda, algilanan asir1 niteliklilik ile is tatmini, i§ performansi, isten ayrilma niyeti,
orgiitsel baglilik, orgiitsel vatandaslik davranislari ve iretkenlik karsiti is davramiglart arasindaki iliskileri
inceleyen calismalar olmasina karsin, algilanan asirt niteliklilik ile kariyerizm egilimi ve sosyal kaytarma
davranislar1 arasindaki iligkiyi inceleyen bir ¢alismaya ilgili yazinda rastlanmamuistir. Ayrica, uluslararasi alan
yazinda asir1 niteliklilik kavramryla ilgili birgok ¢aligsma yapilmasina kargin, Tiirkiye’de bu alginin sonuglarin
belirlemeye yonelik nicel ¢alismalarin yetersizligi bu arastirmanin temel motivasyonunu temsil etmektedir.
Arastirmanin 6rneklemini Istanbul ilinde farkli sektdrlerde calisan 484 kisi olusturmaktadir. Arastirmada veri
toplama araci olarak anket teknigi kullanilmis olup, bu veriler 2018 yilinin Ocak ayinda toplanmustir. Elde edilen
veriler SPSS programinda agiklayici faktdr analizi, korelasyon, regresyon, giivenirlik analizi ve gesitli tanimlayici
istatistikler kullanilarak analiz edilmistir. Yapilan analizler sonucunda, algilanan asir1 nitelikliliginin hem isini
kiigiik gérme boyutunun hem de kendini iistiin gérme boyutunun kariyerizm tizerinde istatistiksel agidan anlamli
ve pozitif bir etkisinin oldugu bulgulanmustir. Ayrica, algilanan agir1 nitelikliliginin isini kii¢iik gérme boyutunun
sosyal kaytarma iizerinde anlamli ve pozitif bir etkisinin oldugu tespit edilmistir. Aragtirma sonucunda yonetici ve
uygulayicilar i¢in gesitli 6neriler sunulmustur.

Anahtar Kelimeler: Algilanan Asir1 Niteliklilik, Kariyerizm, Sosyal Kaytarma.

The Effect of Perceived Overqualification on Employees Careerism
Tendency and Social Loafing Behaviors

ABSTRACT

In this study, the relationship and possible effect between employees’ perceived overqualification and employees’
careerism tendency and social loafing behaviors were investigated based on Person-Job fit dimension of the
Person-Environment Fit Theory. Although there are numerous studies that examine the relationship between
perceived overqualification and job satisfaction, job performance, turnover intention, organizational commitment,
organizational citizenship behavior, counterproductive work behavior in the international literature, It has not been
found any study that examine the relationship between perceived overqualification and careerism tendency and
social loafing behaviors in the related literature. In addition, despite the fact that there are many studies related to
overqualification in the international literature, quantitative studies determining the consequences of this
perception are insufficient in Turkey. This situation constitutes the basic motivation of this research. The sample
of this study consists of 484 employees in different sectors in Istanbul. Survey technic was used as data collection
tool in this research and these data were collected in January 2018. The data were analyzed using exploratory
factor analysis, correlation, regression, reliability analysis and various descriptive statistics in the SPSS software.
Findings show that both the job misprision dimension and the self-righteousness dimension of the perceived
overqualification have a statistically significant and positive effect on careerism. Also, job misprision dimension
of the perceived overqualification has a statistically significant and positive effect on social loafing behaviors.
Managerial and practical implications are provided.

Keywords: Perceived Overqualification, Careerism, Social Loafing
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OZET

Bir ilkenin iktisadi kalkinma diizeyi birgok kritere baglidir. Gegmisten giiniimiize kalkinma i¢in belirlenen
unsurlar her yaklagimla birlikte degisiklik arz etmistir. Sanayi devriminden sonra kiiresellesmenin de etkisi ile
iktisadi kalkinmanin odak noktasini insan olusturmaktadir. Kalkinma sanayilesme hareketlerinden dnce sadece
gelire odakli bir gelisime bagli bir tanimken sanayilesme sonrasinda insan merkezli yaklagimlar ortaya ¢ikmuistir.
Iktisadi faaliyetlerin asil amaci insandir. Medeniyetler ise diinya iizerindeki kaynaklarm en verimli sekilde
kullanilmasi ve hayatin idame edilmesi {izerine kurulmustur. Medeniyetlerin olugsmasinda go¢ kavrami en az
insanlik tarihi kadar eski ve énemli bir kavramdir. insanlar gerek bireysel gerekse toplumsal olarak daha iyi bir
yasama alani elde etmek ve daha refah bir hayat siirmek i¢in bir yerden bagka bir yere go¢ etmiglerdir. Bireyler
goc ederken gog ettikleri mekanin refah ve kalkinma diizeyini (zorunlu gocler hari¢) dikkate almaktadirlar.
Dolaysi ile iilkelerin refah ve kalkinma diizeyinin bir 6lgiitii olarak kullamlan Insani Gelisim Endeksi, “Gog”
eyleminde 6nemli bir kriter olarak karsimiza ¢ikmaktadir.

Bu ¢alismanin amaci iktisadi faaliyetlerin odak noktasina insani yerlestiren insani Gelisim Endeksi ile Go¢ olgusu
arasindaki nedensellik iligkisini incelemektir. Bu iliskiyi incelemek i¢in G20 iilkelerinden 17 tilkenin 1990-2015
yillar1 arasindaki Insani Gelisim Endeksleri ile Go¢ sayilar1 kullamlmistir. Yapilan ampirik analiz i¢in Dumitrescu-
Hurlin nedensellik testi kullanilmigtir. Analiz sonuglarina gore genel anlamda giiglii bir nedensellik iliskisi
gbzlemlenirken iilkeler 6zelinde ABD, Almanya, Fransa, Ingiltere ve Tiirkiye icin daha giiclii bir nedensellik
gozlemlenmistir. Nedensellik testi dncesinde ise verilerin duragan olup olmadiklarini test etmek amaci ile Birim
Kok testleri uygulanmustir.

Anahtar Kelimeler: Insani Gelisim Endeksi, Go¢, Panel Nedensellik Testi
Jel kodlari: C23, D60, F22,015

ABSTRACT

The level of economic development of an country depends on many criteria. Elements set for daily development
from the past have changed with every approach. After the Industrial Revolution, human beings are the focal point
of economic development with the impact of globalization. Before the industrialization movements of
development, it was calculated only as indices of indigenous origin. Then, human-oriented development
approaches emerged. Human is the main objective of economic activity. Civilizations, on the other hand, are based
on the most efficient use of resources in the world and the maintenance of life. The concept of immigration in the
formation of civilizations is at least as old and important as human history. People have migrated from one place
to another in order to obtain a better living environment, both individually and socially, and to lead a more
prosperous life. When individuals migrate, they take into account the level of welfare and development (excluding
forced migration) of the place where they migrate. Therefore, the Human Development Index, which is used as a
measure of the welfare and development level of the countries, is an important influence on the "Migration" action.
To examine this relationship, Human Development Indices and Migration figures of 17 countries of the G20
countries between 1990-2015 were used. Dumitrescu-Hurlin causality test was used for empirical analysis. in
general, a strong causal relationship According to the results observed in specific countries USA, Germany, France,
Britain and Turkey were observed for a strong causality. Prior to the causality test, Unit Root tests were performed
to test whether the data are stationary.

Key words: Human Development Index, Migration, Panel Causality Test
Jel Codes: C23, D60, F22,015
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OZET

Bu arastirmanin temel amaci; 2018-2019 egitim-6gretim yilinda C.U. Egitim Fakiiltesi’nde 6grenim goren
ogrencilerin duygusal zeké 6zelliklerinin, Tirkge’ ye uyarlanarak yeniden diizenlenen Schutte Duygusal Zeka
Olgegi temelinde karsilastirmaktir. Aragtirmadan elde edilen veriler SPSS-17 paket programi kullanilarak analiz
edilmigtir

Anahtar Kelimeler: Schutte Duygusal Zeka Olgegi, Duygusal Zeka, Zeka, Egitim Fakiiltesi

Comparison Of Emotional Characteristics Of Education Faculty Cukurova
University Example

ABSTRACT

The main purpose of this research is to compare the characteristics of emotional intelligence in 2018-2019
academic year in Cukurova University students who are studying at the Faculty of Education on the basis of the
Schutte Emotional Intelligence Scale, which was rearranged according to Turkish. Data from the study were
analyzed using the SPSS-17 packet program.

Keywords: Schutte Emotional Intelligence Scale, Emotional Intelligence, Intelligence, Faculty of Education
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OZET

Bu arastirmanin temel amaci; 2018-2019 egitim-6gretim yilinda Adana merkezinde yer alan bir ortaokulda 6. ve
8. smifta 6grenim goren Ogrencilerin duygusal zeka 6zelliklerinin, Tiirk¢e’ye uyarlanarak yeniden diizenlenen
Schutte Duygusal Zeka Olgegi temelinde karsilastirmaktir. Arastirmadan elde edilen veriler SPSS-17 paket
programi kullanilarak analiz edilmistir

Keywords: Duygusal Zeka, Egitim Psikolojisi, Cocuk Psikolojisi, Ergen psikolojisi

Comparison Of Emotional Characteristics Of 6th Grade And 8th Grade Of
Secondary School Students Example of Adana

ABSTRACT

The main purpose of this research is to compare the emotional intelligence characteristics of the 6th grade and 8th
grade students who are studying at the secondary school which is in the city center of Adana, on the basis of the
Schutte Emotional Intelligence Scale, which was rearranged according to Turkish Data from the study were
analyzed using the SPSS - 17 packet program.

Keywords: Emotional Intelligence, Education Psychology, Child Psychology, Adoloscence Psychology
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OZET

Her yonden saglikli ve giivenli bir ortamda ¢alismak temel bir insan ve ¢alisan hakkidir. Bu hakkin ulusal ve
uluslararast mevzuatta giderek daha detayli ve anlamli bir sekilde tanindigm ve is saghig1 ve giivenligi (ISG) nin
bugiin ¢alisma hayatinin ayrilmaz bir parcasi oldugunu gérmekteyiz. Teknolojik gelismelerin birgok alanda insan
giiciiniin yerini alabilecek makineleri tiretebildigi gliniimiizde, saglik sektoriiniin degismeyeni insan kaynagi, yani
saglik caligsanlaridir. Saglik sektorii ayrica verdigi hizmetin hayati olmasi, hata kabul etmemesi ve siirekli
ulasilabilir olmasi gerekliligi yoniinden diger hizmet sektorlerinden ayrilmaktadir. Bu durum ayni zamanda riskli
bir is kolu olan saglik sektdrii iizerine yapilacak ISG calismalarinin 6nemini ortaya koymaktadir.

Bu calismanin amaci ISG algisinin galisan memnuniyeti iizerine etkisini analiz etmektir. Bunun icin Istanbul’da
faaliyet gosteren bir kamu hastanesinde ¢alismakta olan 326 saglik personelin ISG’ye iliskin algilari ile ¢alisan
memnuniyeti diizeylerine iligkin veriler anket yoluyla toplanmistir. Elde edilen veriler istatistiksel olarak ¢oklu ve
basit regresyon analizleri yoluyla incelenmistir.

ISG’nin is yerinde saglanmasi, konuyla ilgili devletin sorumluluklari, hastane ydnetiminin sorumluluklar1 ve
¢alisanlarin sorumluluklart olmak iizere ii¢ boyutlu olarak degerlendirilmistir. Yapilan basit regresyon analizi ile
ISG’nin galisan memnuniyeti iizerinde anlamli ve pozitif bir etkisi oldugu tespit edilmistir. Coklu regresyon analizi
sonuclarma gére ise 1SG’nin alt boyutlarindan hastane yénetiminin sorumluluklarimi yerine getirmesi galisan
memnuniyeti tizerinde pozitif bir etkiye sahipken, devletin ve ¢alisanlarin sorumluluklari boyutlarinin anlamli bir
etkiye sahip olmadig1 goriillmiistiir.

Anahtar Kelimeler: is Saglhig1 ve Giivenligi, Calisan Memnuniyeti, Hastane Calisanlari

The Effect of the Perception of Occupational Health and Safety on
Employee Satisfaction: A Study of Public Hospital

ABSTRACT

Working in a safe and healthy environment in every respect is a fundamental human and labor right. This right has
been increasingly recognized in a more detailed and meaningful way by a number of national and international
laws and regulations. Occupational health and safety (OHS) has become an inseparable part of the working life.
Today, technology produces any kind of machinery replacing many human jobs. But the human resource in health
sector, i.e. healthcare workers, cannot be replaced. Health sector is also different from other services sectors
because it provides continuous life-sustaining service and making a mistake would be literally a matter of life and
death. Therefore the importance of working on OHS in health sector which is also a highly risky line of work
becomes evident.

The aim of this study is to analyze the effect of OHS on employee satisfaction in hospital employees. Data were
collected through a questionnaire completed by 326 employees working in a public hospital in Istanbul and
analyzed statistically by means of simple and multiple regression.

OHS is considered to have three dimensions: The responsibilities of the state, the hospital management and the
employees themselves in ensuring OHS in the workplace. The results of simple regression analysis showed that
OHS had a positive effect on employee satisfaction. Multiple regression analysis revealed that while the positive
perception of hospital management had a positive impact on employee satisfaction, other dimensions of OHS did
not have any significant relationship with employee satisfaction.

Keywords: Occupational Health and Safety, Employee Satisfaction, Hospital Employees.
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OZET

Bu ¢alismanin amaci, kiiltiirel zeka ile sosyal beceri arasindaki iligkiyi inceleyerek kiiltiirel zekanin sosyal beceri
tizerindeki etkisini belirlemektir. Kiiltiirel zekd son zamanlarda 6nem kazanan kavramdir. Bu dogrultuda,
Kastamonu Universitesi’nde 6grenim géren 250 yabanci uyruklu égrencilere yonelik bir calisma yapilmustir.
Burada ele alinan kiiltiirel zeka, kiiltiirel farkliliklarin algilanarak yorumlanma siirecidir. Calismada iizerinde
durulan diger konu ise sosyal beceri kavramidir. Sosyal beceri, bireylerin kendilerinden beklenen sorumluluklari
yerine getirirken yaptiklar1 davraniglardir. Kisilerin sosyal becerilerini bilip farkinda olmasinin yaninda sosyal
becerileri farkli durum ve ortamlarda uygun bir sekilde uygulamasi gerekmektedir. Bundan dolay1 sosyal beceri,
kisilerin bagkalartyla saglam iliski kurarak basarili bir sekilde iliski kurmak i¢in oldukc¢a dnemlidir. Cok kiiltiirlii
ortamlarda kisiler arasi iligkileri yiiriitmede kolaylik saglayan sosyal bir beceridir.

Aragtirmada kiiltiirel zeka 6l¢egi ve sosyal beceri 6lgegi kullanilmistir. Kullanilan 6lgekler 5 li Likert tipi olmak
iizere kiiltiirel zeka Sl¢egi 20 maddeden, sosyal beceri dlgegi 7 maddeden olusmaktadir. Arastirma kapsaminda,
ogrencilerin kiiltiirel zekalarimi1 sosyal becerileri iizerindeki etkisini belirlemek amaciyla regresyon analizi
kullanilmistir. Ayrica kiiltiirel zekdnin demografik ozelliklere gore farklilagip farklilasmadigini tespit etmek
amaciyla ANOVA ve T testinden yararlanilmustir.

Anahtar Kelimeler: Kiiltiirel Zeka, Sosyal Beceri, Universite, Yabanci Uyruklu Ogrenciler

The Relationship Between Cultural Intelligence And Social Skills: A
Research In Kastamonu University

ABSTRACT

The purpose of this study is to determine the impact of cultural intelligence on social skills by examining the
relationship between cultural intelligence and social skills. Cultural intelligence is an important concept in recent
times. In this direction, a study was conducted for 250 foreign students studying at Kastamonu University. The
cultural intelligence discussed here is the process of perceiving and interpreting cultural differences. Another issue
that is emphasized in the study is the concept of social skills. Social skills are the behaviors individuals perform
when fulfilling their expected responsibilities. In addition to being aware of the social skills of the people, it is
necessary to apply social skills appropriately in different situations and environments. Therefore, social skill is
very important for people to establish a successful relationship by establishing a strong relationship with others. It
is a social skill that facilitates interpersonal relationships in multicultural settings.

Cultural intelligence scale and social skill scale were used in the research. The scales used are 5 li Likert type, the
cultural intelligence scale consists of 20 items and the social skill scale consists of 7 items. Within the scope of the
research, regression analysis was used to determine the influence of the students' cultural intelligence on social
skills. In addition, ANOVA and T test were used to determine whether cultural intelligence varied according to
demographic characteristics.

Keywords: Cultural Intelligence, Social Skills, University, Foreign Student.
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Bu calismanin amact akademisyenler {izerinde sosyal zekanin bilgi paylasimi iizerine etkilerini belirlemektir.
Literatiirde ayr1 ayr1 bilgi paylagimi ve sosyal zeka ile ilgili arastirmalar yapilmigtir. Caligmanin kavramsal
boyutunda da ilgili kavramlar boyutlari ile birlikte agiklanarak, kavramlar arasindaki iligskiye deginilmistir. Buna
paralel olarak bu calismada da Universitelerde gorev yapmakta olan akademisyenlere yonelik uygulamali bir
aragtirma hazirlanmistir. Caligmanin amacina uygun olarak, literatiirde yaygin bir sekilde kullanilan 6lgeklerden
yararlanilmistir. Arastirmada bilgi paylasimi kavrami igin kullanilan 6lgek; Byrne ve arkadaslar1 (2012) ; Kim &
Lee (2010); Reychav & Sharkie (2010) tarafindan hazirlanan gegerlilik ve giivenilirlik bakimindan kullanilabilir
oldugu sonucuna varilan ‘Bilgi Paylasimu Istekliligi’ 6lceginden yararlanilmustir. Sosyal zekd kavram igin
kullanilan 6lgek; gegerlilik ve giivenilirlik bakimindan kullanilabilir oldugu sonucuna varilan ‘“Tromso Sosyal
Zeka Olgegi’, dlgeginden yararlamlnustir. Istatistiki analizler Anket formu ile toplanan veriler sonucunda elde
edilen analizler IBM SPSS Statistics 23.0 programi ile yapilmistir. Sosyal zeka ve bilgi paylasimi arasindaki
iligkiyi belirlemek amaciyla korelasyon ve regresyon analizleri yapilmustir.

Anahtar Kelimeler: Sosyal Zeka, Bilgi Paylasimi, Akademisyen.

Effect On Social Intelligence On Knowledge Sharing: A Study On
Academicians

ABSTRACT

The purpose of this study is to determine the effects of social intelligence on knowledge sharing on academics.
Researches on information sharing and social intelligence have been conducted separately in the literature. The
related concepts in the conceptual part of this study is explained together and mentioned to relation between the
concepts. Concordantly in this study, practical search directed to the academicians working in the universities was
prepared. The scales widely used in the literature were benefited seemly purpose of the study. The scale used to
provide information sharing in research; Knowledge sharing willingness scale that it is reasoned to usable in point
of validity and reliability, by prepared Byrne and et al. (2012), Kim & Lee (2010), Reychav & Sharkie (2010),
was benefited. Scale used for social intelligence; Tromso social intelligence scale that it is reasoned to usable in
point of validity and reliability, was benefited for concept of social intelligence. Datas collected with survey was
evaluated with IBM SPSS Statics 23.0 program. Correlation and regression analysis’s was made so as to determine
the connection between social intelligence and knowledge sharing.

Keywords: Social Intelligence, Knowledge Sharing, Academician
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OZET

Tarih boyunca biitiin ¢aglarda uygarligin gelisiminde, girisimcilik unsuru ¢ok 6nemli bir isleve ve yere sahip
olmustur. Ozellikle bilgi ve iletisim toplumu olarak adlandirilan giiniimiiz kiiresel diinyasinda, girisimci ve
girisimciligin 6nemi daha fazla artmaktadir. Kiiresel diinyada, firmalarin biiyiime, yiiksek performans ve yiiksek
kar elde etme ¢abalar1 her seyden dnce gelmektedir. Bu hususta firma igerisinde gergeklesen orgiit i¢i girisimcilik
faaliyetleri en 6nemli unsur olarak belirtilmektedir. Biitiin girisimci bireylerde ve girisimcilik faaliyetlerinde,
basar1 en dénemli giidii olarak gosterilmektedir. Ozellikle girisimci bireylerde, basar ihtiyacinin daha yiiksek
oldugu inkéar edilemez. Bu nedenle, bu ¢alismada, basar ihtiyacinin ¢alisanlarin rgiit i¢i girisimcilik faaliyetleri
iizerindeki etkisi arastirma konusu yapilmistir. Kolayda 6rnekleme yontemi ile farkli sektor ve farkli hiyerarsik
kademede calisan 333 bireyden veri toplanmistir. Veri toplama yontemi olarak anket yontemi kullanilmigtir.
Arastirmada, Erdem (2004) tarafindan gelistirilen “basari ihtiyact 6lcegi” ve Sesen (2010) tarafindan gelistirilen
“orgiit ici girisimcilik 6l¢egi” kullanilmigtir. Calismada 6lgeklerin giivenilirlik ve gegerliliklerine bakilip, orijinal
boyutlar1 iizerinden aritmetik ortalamalar1 alinmak kaydiyla analizlere tabi tutulmuslardir. Basar: ihtiyacinin
bagimsiz degisken ve orgiit i¢i girisimcilik egiliminin ise bagimli degisken olarak belirlendigi ¢alisma modelinin
analizinde regresyon analizi kullanilmigtir. [statistiki analizler IBM SPSS Statistics 20.0 programu ile yapilmustir.
Aragtirma sonucunda Orgiit i¢i girisimciligin tiim alt boyutlarinda, basari ihtiyaci 6lgeginin “sorumluluklar ve
hedefe ulasma” boyutunun katkisi oldugu ortaya ¢ikmustir. Ayrica demografik degiskenlerden cinsiyet, ¢alisma
alani, hiyerarsik kademe ve kidem agisindan regresyon sonuglarinin anlamli farkliliklar gosterip gostermedigine
bakilmig, anlamli ¢ikan sonuglar tablo halinde sunulmus ve tartisilmistir. Yapilan arastirma literatiirde bagart
ihtiyacinin  girisimcilik faaliyetlerini arttirdigt yoniindeki goriisleri, oOrgiit i¢i girisimcilik acisindan da
dogrulamistir.

Anahtar Kelimeler: Girisimcilik, Orgiit i¢i Girisimcilik, Basari ihtiyac1

A Research on Employees Related to Examining the Impact of Need for
Achievement on Entrapreneurship

ABSTRACT

Throughout history, entrepreneurship has been a very important factor in the development of civilization in all
periods. Especially in today's global world, which is called the information and communication society, the
importance of entrepreneur and entrepreneurship is increasing more and more. In the global world, companies'
efforts to achieve growth, high performance and high profit come first. In this mean, intrapreneurship activities
realized within the company are stated as the most important factors. In all entrepreneur’s and entrepreneurial
activities, achievement is shown as the most important motive. Especially in entrepreneurs, it cannot be denied
that the need for achievement is higher. For this reason, in this study, research was conducted on the effect of the
need for achievement on employees’ intrapreneurship activities. Data were collected from 333 individuals working
in different sectors and different hierarchical levels with convenience sampling method. Survey method was used
as data collection method. In the research, "Need for Achievement Scale" developed by Erdem (2004) and
"Intrapreneurship Scale" developed by Sesen (2010) were used. In the study, reliability and validity of the scales
were examined and subjected to analysis on the basis of the arithmetic average over their original dimensions.
Regression analysis was used in the analysis of the study model in which the need for achievement was determined
as an independent variable and the tendency of intrapreneurship as a dependent variable. Statistical analysis was
done with IBM SPSS Statistics 20.0 program. As a result of the research, it has been found that in all sub-
dimensions of intrapreneurship, the dimension of achievement needs contributes to the "achievement of
responsibilities and goal™" dimension. As a result of the research, it has been found that in all the sub-dimensions
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of intrapreneurship, the need for achievement scale, "responsibility and goal achievement" contributed. In addition,
it was examined whether demographic variables showed significant differences in terms of gender, study area,
hierarchical level and seniority, and significant results was reported and present them in tables. This research
confirms the view that the need for achievement in the literature increases the entrepreneurial activities, also in
terms of intrapreneurship.

Keywords: Entrepreneurship, Intrapreneurship, Need for Achievement
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OZET

Is yerinde psikolojik yildirma (mobbing), insanlarin ¢alisma hayatinda yer edinen énemli sorunlardan biridir.
Mobbing, ¢aligma ortamlarinda alt kademeden iist kademeye kadar herkesin maruz kalabilecegi, agir tahribatlara
yol agabilen ruhsal bir hastaliktir. Diinya genelinde goriilmesine karsin, gelismis iilkelerdeki ¢alisanlar psikolojik
yildirmaya karsi daha bilingli davranmakta, bu da sorunun en aza indirgenmesini saglamaktadir. Tiirkiye gibi
gelismekte olan iilkelerde galisanlar ise mobbing konusunda yeterince bilgi sahibi degildir. Bu nedenle Tiirkiye’de
psikolojik yildirmaya iligkin ¢aligmalarin artirilarak bu sorunun en az diizeye indirilmesi, is diinyas: ile bilim
insanlarinin bu konu iizerinde daha fazla tartisarak fikir alig verisinde bulunmalar1 ve ¢dziim yollar1 tiretmeleri
gerekmektedir. Bu ¢alismada da genel anlamda psikolojik yildirmanin ne olduguna, tiirlerine, nedenlerine, etki ve
sonuglarina deginilmis olup birtakim dneriler sunulmustur.

Anahtar Kelimeler: is Yerinde Psikolojik Yildirma, Mobbing, Duygusal Taciz.

Mobbing: Psychological Intimidation in the Workplace
ABSTRACT

Psychological intimidation in the workplace (mobbing), is one of the important problems that have taken place in
working life. Mobbing is a mental illness that can lead to severe damages that everyone can be exposed to from
the lower to the upper position in working environments. Even though this problem is observed all over the world,
employees in the developed countries take action more consciously against psychological intimidation and they
minimize the problem. However, employees in developing countries such as Turkey are not conscious of this
problem. For this reason, it is necessary to minimize the problem by increasing studies on psychological
intimidation and it is needed that business world and scientists find ways to solve the problem by discussing,
exchanging opinions and developing ideas on this issue. In this study, psychological intimidation was described
in general terms, and its types, causes, effects and results are touched upon; and lastly, some suggestions are
presented.

Keywords: Psychological Intimidation in the Workplace, Mobbing, Emotional Abuse.
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OZET

1980’1 yillarin basindan itibaren devletin daha etkin, etkili ve verimli olmasi gerektigi kabuliinden hareketle,
devletin kii¢iilmesi ve 6zel sektoriin yonetim tekniklerinin kamu kesimine aktarilmasi amaclanmistir. Bu amag
dogrultusunda, gelismis ya da az gelismis iilkelerin neredeyse tamaminda kamu ydnetimi reformlar1 uygulamaya
konulmus, bu reformlar ise Yeni Kamu Isletmeciligi (YKI) yaklasimmin ilkeleri iizerinde yiikselmistir.
Diinyadaki gelismelere kosut olarak Tiirk kamu yonetiminin yapist da “1980°li yillardan baslayan ve tiimiine
birden ‘yapisal reformlar’ adi1 verilen kiiresellesme, 6zellestirme, yerellesme siirecleri iginden gegerek, 1990’11
yillarda ‘diizenleyici reformlar’ basliklt bir yonetim politikas1 gercevesinde kapsamli degisikliklere ugramistir”.
Ulkemizde 1960’11 yillarda baslayip 1970’li yillarda yogun olarak tartisilan biiyiik kentlerin ydnetimi sorunu da
yine YKI anlayis1 dogrultusunda yapisal reformlarin konusu olmustur. Yeni Kamu Isletmeciligi yaklagimimin
temel kavramlari olan etkinlik, etkililik, ekonomiklik ve katilimc1 yonetim, 6360 sayili kanun ile ortaya konulan
yeni biiyiiksehir belediye modelinin uygulamaya gegirilmesinin de temel gerekcelerini olusturmaktadir. 6360
sayili kanun 6zii itibariyle bir yerel yonetim modeli ortaya koysa da uygulamaya konuldugundan bu yana gegen
stire zarfinda ortaya ¢ikan sonuglari nedeniyle tilkenin ekonomik, toplumsal ve siyasal yapisinda dnemli etkilere
sahip oldugu goriilmiis ve olumlu ya da olumsuz elestirilerin hedefi olmustur. Olumsuz elestirilerin odaginda ise,
katilimcer bir yonetim anlayisinin uygulamaya gegirilememis olmasi, yerellesme ilkesinden uzaklasilmasi, yerel
yonetimlerin 6zerklik sorunu ve yonetsel kapasitenin biyiiyen Olgege gore yeterince gelistirilememesi
bulunmaktadir. Uygulama geribildirimlerinin alinmaya baslamasiyla birlikte, reformlarin her iilkede istenilen
sonuglar1 vermedigi anlasilmigtir. Yapilan bazi arastirmalar yonetsel, siyasal, toplumsal ve ekonomik kiiltiiriin
reformlarin uygulanmasi ve sonuglari iizerinde etkisinin oldugunu gdstermistir. Sonug olarak, YKI’nin reformlar
aciklamak ve izlemek igin tek basina yeterli olmadig1 ileri siiriilerek YKi’ye kars1 esasli meydan okumalar ve
alternatif arayiglar ortaya ¢ikmistir. Bu baglamda ortaya ¢ikan Biitlinlesik Devlet, Ag Y6netisimi, Neo Weberyan
Devlet, Yeni Kamu Yonetisimi, Dijital Cag Yonetisimi ve Kamu Degeri Yonetimi gibi yaklasimlar, YKI ilke ve
uygulamalarini sorgulamakla kalmayip ona alternatif ve hatta yeni bir paradigma olma iddiasinda bulunmaktadir.
Bu calismada kamu degeri kavrami, kamu degeri yonetimi yaklagimi ve yeni biiyiliksehir belediyesi modeli
incelenerek, bu yaklagim ¢ergevesinde modelin aksayan yonlerine iligkin 6neriler getirilmesi amaglanmistir.

Anahtar Kelimeler: Yeni Biiyiiksehir Belediye Modeli, Kamu Degeri, Kamu Degeri Yo6netimi, Yeni Kamu
Isletimi.

Evaluation of the New Metropolitan Municipality Model in Turkey within
the Public Value Management Approach

ABSTRACT

Since early beginnings of the 80°s, shrinking the state and transferring the management techniques of private sector
to the public sector were aimed with the acceptance of the idea that emphasizes state has to be more efficient and
more productive. In accordance with this purpose, public administration reforms were introduced in almost every
developed and underdeveloped countries and those reforms have risen over the principles of the New Public
Management (NPM) approach. In parallel to developments in world, structure of Turkish public administration
“has gone into extensive changes as a part of regulatory reforms in 90°s by going through globalization,
privatization, and indigenization process, which are named as structural reforms and started in 80's.”. Problem of
administration of the large cities in Turkey, which was started to discussed in early 60°s to 70°s, was a subject of
structural reforms in accordance to understanding of NPM. The effectiveness, efficiency, productivity and
participative management, that are the basic concepts of the NPM approach, constitute fundamental justifications
of putting metropolitan municipality model that confessed within the legislation no. 6360, into the practice.
Although the legislation no. 6360, inherently states a model of local administration, since it has been imposed,
because of its consequences, its important impact to the economic, social and political structure of the country has
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been seen and criticized. In the firing line, there are the facts that perception of participative management has not
been imposed, straying from the indigenization, autonomy problem of local governments and the fact that
executive capacity has not been developed adequately. With the start of receiving feedbacks of the practice, that
was understood, reforms were not granting desired results. Some studies showed that executive, political, social
and economic culture had an influence on practices and results of the reforms. Therefore, by asserting the NPM is
not adequate to explicate and observe reforms alone, many strong challenges and alternative studies had shown up
against NPM. Approaches that shown up with this concept, like Joined up Government , Network Governance,
Neo Weberian State, New Public Governance, Digital Era Governance and Public Value Management besides of
doubting the practices and principles of NPM, they claim that they can be an alternative and even a new paradigm
instead of this. In this study, by analysing the concept of public value, approach of public value management and
new metropolitan municipality model, bringing forward the new proposals are aimed for the negative aspects of
model.

Keywords: New Metropolitan Municipality Model, Public Value, Public Value Management, New Public
Management.
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OZET

Bu aragtirmada saglik calisanlari {izerinde 6zgiiven 6lgeginin gegerlilik ve giivenilirligi arastirilmasi amaciyla
gelistirilmistir. Aragtirmada i¢ 6zgiiven dis 6zgiiven olmak {izere 2 alt boyuttan 33 sorudan olusan Akin’in (2007)
¢aligmasi kullanilmustir.

Aragtirma Konya ilinde 3 farkli hastaneden 240 saglik calisani ile gergeklestirilmistir. Tabakali 6rnekleme
yontemiyle ortalama 80’ser olmak iizere “rastgele ornekleme” metodu kullanilarak katilimcilara ulasilmistir.
Aragtirmada dlgegin gegerliligi i¢in dogrulayici faktdr analizinden yararlanilmistir. Arastirmanin sonucunda
Olgegin gecerli ve giivenilir 19 soruluk yeni bir versiyonuna ulagilmistir.

Arastirmada saglik calisanlarinin 6zgiliven puanlari aragtirillmis ve 6zgiiven puanlarinin yas, cinsiyet, medeni
durum, 6grenim diizeyi, meslekte calisma yili, kurumda ¢alisma yili gibi sosyo-demografik degiskenlerle iligkisi
veya farklilig1 incelenmistir. Arastirmanin sosyo-demografik sonuglari bildiride tartisilmaktadir.

Anahtar Kelimeler: Saglik Calisani, Ozgiiven, Ozgiiven Olcegi gecerlilik ve giivenilirlik ¢aligmasi.

With the Validity and Reliability of the Self-Confidence Scale Socio-
Demographic Differences in Health Workers

ABSTRACT

This study was designed to investigate the reliability and validity of self-confidence scale on health workers. In
the study, Akin (2007) study consisting of 33 questions from 2 sub-dimensions was used.

The study was conducted in Konya with 240 health workers from 3 different hospitals. Participation was reached
by using "random sampling" method with a layered sampling method and averaging 80 times. Confirmatory factor
analysis was used to validate your scale in the study. As a result of the research, a new version of the valid and
reliable 19 questions has been reached.

The self-confidence scores of the health care workers were researched in the study and the relationship between
self-confidence scores and socio-demographic variables such as age, gender, marital status, education level,
occupational study year, Socio-demographic results of the study are discussed in the report.

Key words : Health Worker, Self-Confidence, Self-Confidence Scale validity and reliability study.
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OZET

Calismanin amaci, 5018 Kamu Mali Yonetimi ve Kontrol Kanununa igeriginde yer veren lisansiistii tezlerin
tematik ve metodolojik teknikleri agisindan analizi yoluyla bir durum degerlendirmesi yapmak ve bu konuda
gelecekte yapilacak olan akademik ¢aligmalara 151k tutmaktir.

Calismada, 5018 Kamu Mali Ydnetimi ve Kontrol Kanununa igeriginde yer veren tezlerin tematik ve metodolojik
dagilimlarinin saptanmast i¢in elde edilen verilerin ¢6ziimlenmesinde igerik analizinden yararlanilmistir.
Calismada 6rneklem segimine gidilmemis ve evrenin tamamina ulagilmasi hedeflenmistir. Tezlerden bazilarinin
erisime acik olamamasi ya da ¢ogaltilmasi engellendigi i¢in bu calisma toplam 172 tez iizerinden
gerceklestirilmistir.

Calismada, 5018 Sayili Kamu Mali Ydnetimi ve Kontrol Kanununa yer veren lisansiistii tezler bir biitiin olarak ele
alinmigstir. Bu konuyu igeren ilk tezin bir yiiksek lisans tezi oldugu ve 2004 yilina ait oldugu; hazirlanan ilk doktora
tezinin ise 2007 yilina ait oldugu bulunmustur. Calismada 2004-2016 yillar1 arasinda yazilmis olan tezlerin 2010
yilina kadar artis gosterdigi, 2010 yilindan 2016 yilina kadar da azalisa gegtigi goriilmiistiir. Tezlerden 149'unun
yiiksek lisans tezi, 23'liniin doktora tezi oldugu; kullanilan aragtirma yontemlerinin nitel (%77,9), nicel (%20,3)
ve karma (%]1.74) oldugu; en ¢ok kullanilan veri toplama aracinin ise %18,4 ile anket oldugu gibi sonuglara
ulagilmustir.

Anahtar Kelimeler: Kamu Mali Yonetimi, Icerik Analizi, Tezler

Thesis Thematic Investigation In 5018 Number Public Financial
Management and Control Law

ABSTRACT

The aim of the study is to make a case evaluation through the analysis of the thematic and methodological
techniques of the postgraduate theses which are included in the content of 5018 number Public Financial
Management and Control Law and to shed light on future academic studies.

In the study, content analysis was used in analyzing the data obtained to determine the thematic and methodological
distributions of theses included in the content of 5018 number Public Financial Management and Control Law. It
was aimed to reach the whole of the universe and the selection of samples in the study. This study was carried out
over a total of 172 theses as some of the theses were blocked from accessing or duplicating.

In the study, the theses that included the 5018 Number Public Financial Management and Control Law were taken
as a whole. The first thesis involving this subject is a master thesis and belongs to 2004; and the first doctoral
dissertation was found to belong to 2007. It is seen that the thesis written between 2004-2016 in the study increased
until 2010 and decreased until 2010 until 2016. Of the theses, 149 were graduate thesis, 23 were doctorate thesis;
the qualitative (77,9%), quantitative (20,3%) and mixed (1,74%) research methods were used; and the most
commonly used data collection tool is the survey with 18.4%.

Key words : Public Financial Management, Content Analysis, Theses

* This study was produced from Selcuk University Institute of Health Sciences Graduate Seminar.
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Teknolojik ilerlemeler, igletmelerin yasamlarini ¢esitli alanlarda degistirmeye zorlarken (Lim, 2002) teknolojinin
sundugu internet, calisanlarin sessiz bir sekilde is saatleri icerisinde kendi amaglart dogrultusunda kullandig1 ve
ciddi zamanlarin harcandig bir ara¢ haline gelmektedir (Whitty ve Carr 2006, s.237; Wheatherbee 2010). Bu
nedenle temel etik standartlarin asildig: internet sapkinligi (iiretim sapkinligr) 6zellikle dikkat edilmesi gereken
bir husus olmaktadir (Zoghbi-Manrique-de-Lara ve Melian-Gonzalez 2009). Yeni bir igyeri tehdidi olarak goriilen
sanal kaytarma (Malhotra 2013), internette iiretken olmayan zaman kullanimi olarak tammlamaktadir (Ugrin ve
ark 2007). Bu tanimdan sanal kaytarma ile internet bagimlilig1 arasinda bir farkliligin olmadig fikri ortaya ¢iksa
da sanal kaytarma resmi ortamlarda gerceklesen bir eylem olarak degerlendirilmektedir (Lim 2002).

Calismada icerik analizi yontemi kullanilmustir.igerik analizi, metin icinde tamimlanan belirli karakterlerden
sistematik ve tarafsiz sonuglar ¢ikarmak i¢in kullanilan bir arastirma teknigi seklinde ifade edilmektedir (Stone ve
ark. 1966).Cohen, Manion ve Morrison (2007)’a gore icerik analizi, eldeki yazili bilgilerin 6zetlenmesi ve
belirtilmesi islemi olarak tanimlanmaktadir (Cohen, Manion ve Morrison 2007).

Sanal kaytarma, Ulakbim, Web of Science ve Ulusal Tez Merkezi veri tabanlarinda “Sanal kaytarma” ve
“cyberloafing” olarak taranmistir. Veri tabanlarinda yapilan taramada ulasilan 24 calismanin 7’si ulakbim 6’s1
Web of Science 15’1 Ulusal Tez Merkezi veri tabaninda taranmaktadir. Tarama sonucu ulasilan ¢aligmalar yayin
yil1, aragtirma konusu, arastirma tiirii, veri toplama araglari ve ¢alisma sonuglart bakimindan incelenmistir.

Anahtar Kelimeler: Sanal kaytarma, Internet, igerik analizi
Cyberloafing Concept: Content Analysis

ABSTRACT

Technological developments have forced businesses to change their lives in various fields (Lim, 2002, s.675). The
internet offered by the technology is becoming a tool that employees use for their own purposes and spend
considerable time in their working hours (Whitty ve Carr, 2006, s.237; Wheatherbee, 2010, s.36). For this reason,
internet heritability (production heritability), which is overridden by basic ethical standards, is of particular
concern (Zoghbi-Manrique-de-Lara ve Melian-Gonzalez 2009). Cyberloafing, seen as a new workplace threat
(Malhotra 2013), defines the use of non-productive time on the internet (Ugrin ve ark, 2007). Although the idea
that there is no difference between cyberloafing and internet addiction is revealed as such, virtual rescue is regarded
as an action that takes place in official media (Lim 2002).

Content analysis is used in the method of study. Content analysis is expressed as a research technique used to
produce systematic and unbiased results from specific characters identified in the text (Stone ve ark., 1966, s. 213).
According to Cohen, Manion and Morrison (2007), content analysis is described as summarizing and describing
written information (Cohen, Manion and Morrison 2007).

Cyberloafing has been scanned as "cyberloafing” in the Ulakbim, Web of Science and National Thesis Center
databases. There are 24 studies in the database. 7 of these studies are categorized as Ulakbim, 6 of them are
searched in Web of Science and 15 of them are in database of National Thesis Center. The results of the study
were examined in terms of publication year, research topic, type of research, data collection tools and study results.

Keywords: Cyberloafing, Internet, Content Analysis
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OZET

Geligmekte olan iilkelerin stratejik kalkinma planlarii uygulama asamasinda ihtiya¢ duyduklari en 6nemli iki
ekonomik enstriiman dis sermaye girdisi ve ihracat hacminin siirekli artan bir trende sahip olmasidir. Dis
yatinmlarin ya da dis kaynak finansman olanaklarinin serbestce yapilabilmesi i¢in 6zellikle kur rejiminin
serbestlestirilmesi ve dis yatirimlarin 6niindeki engellerin kaldirilmasi gerekmekteydi. Bu dogrultuda Tiirkiye’de
1930 yilinda 1567 sayili Tiirk Parast Kiymetini Koruma Kanunu g¢ikartilmistir. 1567 Sayili Kanun “kambiyo
mevzuatinin anayasast” olarak bilinmektedir. Kanunun amaci; yurtdisi ve yurticinde doviz kredisi kullanimlarina
iligkin bankalar ve finansal kuruluslarca takip edilecek usul ve esaslari diizenlemektir. 1567 Sayili Kanun
kapsaminda 1989 yilinda ¢ikartilan “Tiirk Paras1 Kiymetini Koruma Hakkinda 32 Sayih Karar” ile Tirk
parasinin kiymetini korumak amaciyla, Tiirk parasimin yabanci paralar karsisindaki degerinin belirlenmesine,
doviz ve dovizi temsil eden belgelere (menkul degerler ve diger sermaye piyasasi araglart dahil) iligkin tim
islemlere diizenleme getirilmistir. Ayrica, dovizlerin tasarruf ve idaresine, Tiirk parasi ve Tiirk parasini temsil eden
belgelerin (menkul degerler ve diger sermaye piyasasi araglar1 déhil) ithal ve ihracina, kiymetli maden, tas ve
esyalara iligkin iglemlere, ihracata, ithalata, &zelligi olan ihracat ve ithalata, gériinmeyen iglemlere, sermaye
hareketlerine iliskin kambiyo iglemlerine ait diizenleyici, sinirlayici esaslar bu Karar ile tayin ve tespit edilmistir.
Gerek 1567 Sayili Kanun gerekse de bu kanunun miitemmim ciizii olarak ¢ikartilan 32 Sayili karar ile doviz ve
efektif tizerindeki kisitlamalarin ¢cogu kaldirilmis, ithalat ve ihracat mevzuati sadelestirilmis ve dig yatirimlarin
onii agilmistir. Ozellikle, ihracat ve doviz kazandiric: faaliyetlerin arttirilabilmesi icin mal ya da hizmet ihracati
sonucunda yurda getirilmesi gereken dovizin taahhiit kapatma siiresi uzatilarak sinir Gtesi ticaret konulari ile istigal
olan firmalarimizin rekabet giiglerinin artmasi saglandi (mal ve hizmet kalitesinin yaninda). Ancak 32 Sayili Karar
ile ihracata saglanan mevzuat kolaylig1 yaninda doviz ile borglanmanin da yolu o6zellikle ithalat firmalar1 ve
bankalar i¢in ac¢ilmig oldu. Gerek firmalar gerekse banka ve finans kurumlari doviz ve dovize endeksli
yurti¢i/yurtdisi kredilere kolayca ulagirken ayni zamanda da 6zellikle hammadde, makine teghizat, ara mal, yiliksek
teknolojili iirlinlerin ithalati hizla artmig ve iiretmek yerine ithalata bagimli bir iilke haline gelmemizin de onii
acilmustir.

32 Sayili Karar Sonrasi, sermaye hareketlerinin hizli bir gekilde artmasi, serbest doviz kuru politikasinin
benimsenmesi, yabanci para cinsinden bor¢lanmanin kolaylagmasi Tiirkiye’nin kur dalgalanmalarina yiiksek
oranda maruz kalmasina neden olmustu. Ozellikle Temmuz 2018 déneminde baslayip hilihazirda devam eden kur
baskis1 nedeni ile ekonomi dinamikleri olumsuz bir ivme kazanmis, ozellikle doviz cinsinden borcu olan
kurumlarin yasam dongiisiinii tehdit eder hale gelmistir.

Kamu otoritesi, doviz kurlarinda meydana gelen yiiksek payli dalgalanma nedeni ile ekonomik biiyiimeye katki
saglayan sirketlerin korunmasint saglayabilmek amaci ile 32 Sayili Karar’da Mayis 2018 ve Eylil 2018
dénemlerinde ciddi degisikliklere gitmistir. Ozellikle déviz ve ddvize endeksli kredilerin kullammi ve déviz
kazandiric1 faaliyetlerin yurda getirilme siirelerinde ¢ok ciddi degisikliklere gidilmistir. Caligmada, 32 Sayili
Karar’da yapilan koklii degisikliklerden dncesi ve sonrasi ele alinmis ve bu degisikliklerin uluslararasi ticaret
hacmi tizerindeki olasi etkileri tartigilmistir.

Anahtar Kelimeler: 1567 Sayili Kanun, 32 Sayili Karar, Déviz Kuru Dalgalanmalari, Uluslararasi Ticaret
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The Effects of The Amendments to the Law on the Protection of the
Turkish Currency, (1567) — 32, on The Turkish International Trade
Volume

ABSTRACT

The two most important economic instruments needed by developing countries during the implementation of
strategic development plans are that foreign capital inflow and export volume with an ever-increasing trend. It was
necessary to liberalise the exchange rate regime and to remove barriers to foreign investments in order to free
foreign investments or financing of foreign funds. In this respect, in 1930, the Law No. 1567 on the protection of
Turkish currency asset was enacted in Turkey. The Law No. 1567 is known as “the constitution of foreign
exchange legislation”. The purpose of this law was to regulate the procedures and principles to be followed by
banks and financial institutions regarding foreign exchange credit usage in Turkey and abroad. In order to protect
the value of the Turkish currency against foreign currencies, the documents representing the foreign currency
(including securities and other capital market instruments) have been arranged with the “decree 32 on the
protection of the Turkish currency asset” which was issued in 1989 under the law No. 1567. In addition, the
regulations governing the saving and administration of foreign currencies, the import and export of documents
representing Turkish currency and Turkish currency (including securities and other capital market instruments),
the transactions related to precious metals, stones and articles, export, import, import, property, invisible
transactions, foreign exchange transactions related to capital movements have been determined by this Decree.
According to the Law No. 1567 as well as the Decree No. 32 of this law, most of the restrictions on foreign
currency have been abolished, import and export legislation has been simplified and foreign investments have been
facilitated. In particular, in order to increase export and foreign exchange earning activities, our firms engaged in
cross-border trade issues have increased their competitiveness by extending the commitment period of the foreign
currency that has to be brought to the country as a result of exports of goods or services (besides the quality of
goods and services). However, with the Decree No. 32 in addition to the ease of legislation provided for export,
borrowing through foreign exchange was very much facilitated especially for import companies and banks.
Companies, banks, and financial institutions easily access foreign currency indexed domestic/foreign loans and at
the same time, especially raw materials, machinery equipment, intermediate goods, high-tech products imports
increased, and instead of producing for export, more goods were imported and we have become a more dependent
country.

After The Decree No. 32, the rapid increase in capital movements, the adoption of the free exchange rate policy,
the easing of borrowing in foreign currencies caused Turkey to be exposed to exchange rate fluctuations at a high
rate. Especially in the period of July 2018, due to the ongoing foreign exchange pressure, economic dynamics
gained a negative momentum and debt in foreign currency have become a threatening the life cycle for institutions.
In order to ensure the protection of companies contributing to economic growth due to the high fluctuations in
foreign exchange rates, the public authority has made serious changes in May 2018 and in September 2018 over
Decree 32. In particular, significant changes have been made in the use of foreign currency and foreign currency
indexed loans, and in the time frame of bringing foreign currency generating activities to Turkey. In this study, the
effects of these changes on foreign trade volume are discussed before and after the radical changes in Decree 32.

Keywords: Law No. 1567, Decree No. 32, Exchange Rate Fluctuations, International Trade
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OZET

Pratik egitim programlari, bir¢cok hizmet sektdrii i¢in, 6ncelikle ve en dnemlisi saglik ve turizm sektorleri i¢in gok
onemlidir. Bu programlarin hususi bir 6zelligi de, ileri diizeydeki stajyerlerin, egitimi saglayan organizasyon i¢in
isgiicii olusturmasidir. Ancak, bu programlar hem zihinsel hem de fiziksel olarak zorlayicidir ve stajyerlerin
yipranmasi ve programi birakmasi, hedeflenen isgiicii kapasitesinin siirdiiriilmesini zorlagtirmaktadir. Bu nedenle,
is gliciiniin tahsisi i¢in kullanilabilecek herhangi bir karar metodolojisi, kurumun performansini korumaya
yardimci olacaktir. Bu arastirmada, ii¢ asamadan olusan pratik bir egitim programi ele alinmistir: baslangig, 6zel
uygulama ve final asamas. {1k ve iiiincii asamalar zorunludur, ancak ikinci asama bazi kursiyerler icin atlanabilir.
Yonetici tarafindan verilmesi gereken karar, 6zel uygulama asamasi icin, baglangi¢ asamasini bitirmis olan kag
stajyerin tahsis edilecegidir. Bu karar ile otomatik olarak diger kalan kursiyerlerin de direkt olarak sonuncu
asamaya devam etmesine karar verilmektedir. Hedef, son staj1 bitiren 6grenci sayisi ve ayrica 6zel egitim asamasini
bitiren 6grenci sayilar i¢in farkli kapasite hedeflerinin bulundugu bir durumda, gereginden fazla veya az stajyer
personel bulundurmanin 6niine gegebilmektir. Sorun, ¢ok amagh bir stokastik optimizasyon problemi olarak
modellenerek, hedef fonksiyonunun, tahsis icin belirlenen karar degiskenine gore ayrik digbiikey oldugunu
gosterilmistir. Bu 6zelligi kullanarak, 6zel egitim asamasina gondermek igin optimal stajyer tahsis sayisini
belirleyecek bir algoritma sunulmustur. Ele alinan model ve ¢6ziim, uygulamali egitim programi yoneticilerinin,
personel yetersizligine bagli hizmet kalitesinden yoksun kalinmasini dnlemesini, ayrica ayn1 zamanda gereginden
fazla personel bulundurup asir1 harcamadan kaginmasini saglamaktadir.

Anahtar Kelimeler: pratik egitim, isgiicii planlamasi, personel devir daimi, ¢ok kriterli karar verme, stokastik
optimizasyon

Optimal Workforce Allocation among Trainees in Practical Training under
Attrition

ABSTRACT

Practical training programs are very important for many service industries, healthcare and hospitality first and
foremost. A particular characteristic of these programs is that the advanced trainees constitute the workforce for
the training organization. However, these programs are challenging both mentally and physically, and attrition
among the trainees complicates the maintenance of the intended workforce capacity. Therefore, any decision
methodology to arrange workforce allocation to hedge for attrition would help keep the performance of the
organization. In this research, we consider a practical training program of three stages: initiation, special training,
and final practicum. The first and third stages are compulsory, but the second stage could be skipped for some
trainees. The decision to make is how many trainees who finished the initiation stage to allocate to special training.
By default, through the remaining trainees, this decision will determine how many of them will be left to skip that
stage and continue with the final one. The objective would be to minimize the overstaffing and understaffing costs,
where there are different capacity targets for the number of students finishing the final practicum and also the
special training stages. We model the problem as a multi-objective stochastic optimization problem and show that
the objective function is discrete convex with respect to the decision variable for allocation. Using this property,
we present a pseudocode to determine the optimal allocation number of trainees to send to the special training
stage. Our model and solution would help the practical training program administrators avoid understaffing and
hence lack of service quality as well as overstaffing and thus overspending of funds.

Keywords: practical training, workforce planning, attrition, multi-criteria decision making, stochastic
optimization
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Sinemada mekanin varligi, bir filmin gerek igeriginin (anlati yapisinin) gerekse biciminin (sinematografik
yapisinin) bagtan sonra kadar bir metaforu, aktorii ya da sadece dekoru olarak karsimiza ¢ikmaktadir. Sinemasal
bir mekan olarak Nevsehir (Kapadokya) bolgesine baktigimizda ise, kiiltiirel agidan olduk¢a zengin bir gegmise
sahip olmasinin yani sira yerli veya yabanci bir¢ok filme ev sahipligi yaparak, kendine has dokusu ile adeta dogal
bir plato gorevi iistlendigi goriilmektedir. Filmlerinde Anadolu’nun farkli sehirlerini mekan edinen Nuri Bilge
Ceylan, hem sinematografik olarak hem de anlatinin basat unsuru olarak mekani yetkin bir bigimde kullanan, Tiirk
sinemasinin yetistirdigi en 6nemli yonetmenlerin basinda gelmektedir. “Kig Uykusu” filmi ile Kapadokya
bolgesini kendine has bir sinemasal mekana doniistiiren Nuri Bilge Ceylan, 67. Cannes Film Festivalinde Altin
Palmiye 6diili alarak bu yetkinligini bir kez daha kanitlamistir. Bu ¢aligmanin amaci, sinemasal mekan olarak
Kapadokya’y1 kullanan kis uykusu filminde, bir anlatim araci olarak mekanin nasil kullanildigin1 arastirmak ve
karakterler ile mekan arasindaki iliskiyi ortaya koymaktir. Mekan zaman ve karakterler arasindaki etkilesimi ve
kullanilan metaforlar1 gosterge bilim yontemiyle ele alacak olan ¢alisma, sinema ve mekan arasindaki baglari da
sorgulayacaktir. Bulgular analiz edildiginde yonetmenin sinifsal farklilik basta olmak iizere ahlak, namus, gurur,
kibir, vicdan, adalet, fedakarlik bircok meseleye elestiri oklarini yonelttigi, filmdeki karakterleri ile toplumdan
uzak oluglarim1 adeta kis uykusuna cekilen canlilar gibi Kapadokya’nin mimarisine has olan magaralara
cekilmesini tasvir ederek karakter ve mekan iligkisinde paralellikler kuruldugu goériilmektedir. Filmin sinemasal
kodlarma bakildiginda zaman-mekén iligkisi igerisinde, sinematografi, mimari, dekor, kostiim, miizik, ses ile
mekanin dili ve film arasinda gii¢lii bir bag olusturdugu hatta mekanin film i¢in bir ana unsur oldugu bulgular
arasinda soylenebilir.

Anahtar Kelimeler: Kis Uykusu, Nuri Bilge Ceylan, Sinema-Mekan, Kapadokya, Sinematografi

Capadocia: A Scenery Plot: Review On Movie “Winter Sleep”
ABSTRACT

Scenery plot in a movie may serve as a metaphore on a style (in story telling or on cinematographic pattern) or an
actor or just as an stage setting. Once we review City of Nevsheir (Cappadocia) as a stage setting, we realise that
with its unique pattern and multi-cultural heritage this place serves somehow as a stage for various naitonal and
international movies. Yet; using various Anatolian cities as plot, Nuri Bilge Ceylan, one of leading Turkish movie
directors prefers to use these scenes as a key cinematographic factor in storytelling. Transforming Cappadocia a
unique plot for a movie, Ceylan proved his expertise and competency during shooting his film “Winter Sleep” and
he was awarded by Golden Palm Award on 67™ Cannes Film Festival. Main aspect of this study is to investigate
on how Cappadocia was used as a cinematographic scenery in movie called “Winter Sleep” as a method of
storytelling and to define relationship pattern between characters and scenery plot. In the survey, interaction among
plot, time elapse and characters as well as metaphors used shall be reviewed by display science method and also
search for interaction between film and plot. Once findings are reviewed, it shall be notified that there is a
correlative pattern established between characters and plot by the director who criticise different aspects as such
as social class differentiation, pride, honour, virtue, conscience, justice, sacrifice and such and who imitate people
who are far from the society as if they were existences who hide in caves of Cappadocia for winter sleep.
Once we analyze cinematographic codes od movie, it shall be reasonable to state that plot serves as key factor for
movie as well as a substantial affiliation was established between cinematographic structure, plot, architectural
design, score, sound, language of the plot and the movie itself within the context of time-plot setting.

Keywords: Winter Sleep, Nuri Bilge Ceylan, Cinema-Place, Cappadocia, Cinematography
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OZET

Toplumlarin en son teknolojiye ve diger kaynaklara kolaylikla erisebildigi i¢cinde bulundugumuz yiizyilda, ancak
en donanimli insan kaynaklarini ellerinde bulunduran ve bunu en iyi sekilde degerlendiren uluslar digerlerine gore
bir fark yaratabilmektedir. Ustiin yetenekli bireylerini, geregi gibi egitmek ve istihdam etmek icin uygun politikalar
gelistiremeyen toplumlar ise bu nemli potansiyelini beyin gdgii yolu ile kaybetmektedir. Ulkemizde resmi olarak
kabul goren tanima gore, “Zeka, yaraticilik, sanat, spor, liderlik kapasitesi veya 6zel akademik alanlarinda
akranlarina gore yiiksek diizeyde performans gosteren birey” (MEB, 2007) istiin yetenekli olarak kabul
edilmektedir. Terman’in 60 yil boyunca 1500 iistiin zekali ¢cocugu izledigi arastirmasinin sonuglarina gére, bu
¢ocuklarin 40 yasina geldiklerinde, toplam olarak 90 kitap, 375 oyun ve kisa hikaye, 2000 makale yazdigi ve 200
iizerinde patente imza attiklar1 belirtiimektedir (ODTU Zeka Oyunlar1 Toplulugu- htm, 2004). Bu &rnegin de
gosterdigi gibi iistiin yetenekli cocuklar (UYC) erken yasta yonlendirildiklerinde topluma énemli katkilar
saglayabilecek potansiyelleri olan ¢ocuklardir. Farkli 6zellikler gosteren iistiin zekali 6grencilere farklilastirilmis
egitim olanaklarii sunmay1 reddetmek, demokrasi ve insan haklariyla bagdasmayan bir durumdur. Bu 6zellikteki
¢ocuklari, en giivenilir yollardan erken tanilamak ve durumlarina uygun egitim ortami hazirlamak devletin sosyal
sorumluluklarindan biridir. Bu konuda iilkemizde yapilan arastirmalar, bizim bu yetenekleri beyin go¢ii yoluyla
baska iilkelere kaptirdigimizi gdstermektedir. Bu calisma UYC’mn egitiminin ydnetimi ve organizasyonu
konusunda sorun alanlarina dikkat ¢ekmeyi konu ile ilgili karar organlarina 6nerilerde bulunabilmeyi amaglayan
bir tiir meta analiz (Glass 1976) tarzinda gelistirilmistir. Chalmers ve digerlerine gore (2002) ¢ok iyi tasarlanmis
olsa bile, yerel ve birbirinden bagimsiz aragtirmalarin sonuglari, cogunlukla karar almak isteyen insanlara yeterli
ve saglikli veri saglayamamaktadir. Bu 6zelligi ile meta-analizin, belirli bir konuda birbirinden bagimsiz olarak
yapilmis birden ¢ok ¢alismanin bulgularinin birlestirilmesine olanak saglayarak karar vericiler ve politikacilar i¢in
derli toplu bilgi saglamanin giivenilir bir yolu oldugu bildirilmektedir. Bu ¢alismada, UYC 1n egitimi ile ilgili veri
tabanlarinda kayitli mevcut ¢alismalar derlenerek tematik bir kodlama ile gruplanmis ve ilgili ¢aligmalarin
bulgular1 sentezlenerek UYC’mn egitiminin ydnetimi ve organizasyonu konusunda sorun alanlarma iliskin
cikarimlar yapilmaya calisilmistir.  Calismanin 6n bulgulari, Tiirkiye’de UYC’in egitiminin 6rgiitlenmesi,
yonetimi, denetimi, takibi, istihdami konusunda pek c¢ok yasa ve yonetmelik yapilmasina, pek ¢ok kurum
kurulmasina ve pek ¢ok uygulama hayata gegirilmesine karsin bu konuda politika ve uygulamalarin devamliliginin
ve istikrarin saglanamadigini gostermektedir. 1970’lerin ikinci yarisindan itibaren bu konuda yeni bir seyler
yapilmadig1 gibi yapilanlarin da birbiri ard1 sira yok edildigi bir siirece girildigi goriilmektedir. Ustiinlerin egitimi
ile ilgili Gist kurumlarin, uygulamada rastlanan hatalardan ders alip, alan1 gelistirici tedbirler almak yerine ¢ogu
zaman aldiklar1 kararlarla saglikli isleyen kurumlari bozduklart goriilmektedir. Teorik alanda, alanin daha iyi
islemesi i¢in pek cok aragtirma yapilmasi, bilimsel toplantilar yapilmasit ve buralarda sorunlarin ve ¢oziim
Onerilerinin gosterilmesine ragmen politik karar organlarinin bu onerileri ciddiye almadigr distintilmektedir.
Sorunlar fazlaca dillendirildiginde ise alinan kararlarin uygulamaya dokiildiikten bir siire sonra diizeltici tedbirler
almak adina askiya alindig1 ve ortadan kaldirildig1 goriilmektedir. Bu konudaki ilk diizenlemenin {izerinden tam
89 y1l gegmigken, halen iistiinlere iligkin ulusal bir mastir plan olmamasi, merkezi bir orgiit ¢atis1 altinda koordine
bir sekilde isleyen ve alanin pek ¢ok boyutunu ilgilendiren sorunlar1 ¢c6zmeye aday orgiitlerin olusturulmayisi, en
hafif ifadeyle toplumun gelecegi goziiyle bakilan %2’lik bu niifusun heba edilmesidir, diyebiliriz. Devletin bu
konuda ¢abalar1 maalesef hi¢cbir donemde birbirini izleyen istikrarli ve birbirini biitiinleyen politikalar arz etmemis,
mevcut kurumlarin insan kaynaklari ihtiyactm1 ve diger donamimlarim desteklememis, denetimleri
sistematiklestirilmemis ve bunlarla ilintili takip ve istihdam politikalar1 gelistirilmemistir.

Anahtar Kelimeler: Zeka Oyunlari, Zeka, Yaraticilik

ABSTRACT
In the present century, where societies have easy access to the latest technology and other resources, only the
nations that have the most equipped human resources and make the best use of it can make a difference compared
to others. The societies that fail to develop appropriate policies to train and train their gifted individuals properly
lose their significant potential through brain drain. According to the officially recognized recognition in our
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country,, Intelligence, creativity, art, sports, leadership capacity, or individuals who perform at a high level
compared to their peers in special academic fields “(MEB, 2007) are considered as gifted. According to the results
of Terman's research that followed 1500 gifted children for 60 years, it is stated that when these children reach the
age of 40, they have written 90 books, 375 games and short stories, 2000 articles and signed 200 patents (METU
Intelligence Games Community, 2004). As this example shows, gifted children (UCFs) are children who have the
potential to make important contributions to society when they are directed at an early age. Refusing to offer
differentiated educational opportunities to gifted students with different characteristics is incompatible with
democracy and human rights. It is one of the social responsibilities of the state to diagnose children in the most
reliable way and to prepare a suitable educational environment for their situation. Researches in our country show
that we have lost these abilities to other countries through brain drain. This study was developed in the form of a
kind of meta-analysis (Glass 1976) which aims to draw attention to the problematic areas about the management
and organization of the UIC's education. Even if they are very well designed according to Chalmers et al. (2002),
the results of local and independent research are often unable to provide sufficient and healthy data to people who
want to make decisions. In this study, the current studies recorded in the databases related to the education of the
UCF were grouped together with a thematic coding and the findings of the related studies were synthesized and
the inferences about the problem areas in the management and organization of the UCF education were tried to be
made. preliminary findings of the study, the organization of the NQF of education in Turkey, management,
supervision, monitoring, many laws and regulations made to regarding employment, many institutions to establish
and despite the passing of many applications in life shows not the continuity of the policies and practices that
matter and stability is achieved. As of the second half of the 1970s, nothing has been done on this subject, and it
has been observed that the process has been done in a way that has been destroyed one after the other. It is seen
that the upper institutions related to the education of the superiors have broken down healthy functioning
institutions with the decisions they take most of the time instead of taking the lessons from the mistakes in practice.
In the theoretical field, it is thought that the political decision-making bodies do not take these proposals seriously,
despite the fact that there are many researches and scientific meetings to be held in the field, and the problems and
solutions are shown. When the problems are raised too much, it is seen that the decisions taken have been
suspended and abolished in order to take corrective measures. The fact that 89 years have passed since the first
regulation on this issue, there is still no national master plan for superiors, the coordinated functioning of a central
organization and the lack of organizations to solve the problems that concern many aspects of the field are the
most prominent. We can say that this population is wasted. The government's efforts in this regard, unfortunately,
did not have any consistent and mutually complementary policies in any period, did not support the human
resources needs and other equipment of the existing institutions;

Keywords: Brain Teasers, Intelligence, Creativity
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OZET

Aile sirketlerinde devamlilik ve siirdiiriilebilirlik, pek ¢ok faktore baghidir.. Aile sirketleri yazininda, 6nciil, ardil,
ailesel faktorler, is ve ¢evre ortami ve yonetim devir siireci planlar1 bagsariyr etkileyen baglica faktorler olarak
goriilmektedir. Bu ¢calismanin temel amaci, aile sirketlerinde, Handler (1990) tarafindan modellenen dort agamali
yonetim devir siirecinde, onciilden ardila gergeklesen yetki devrinin karar asamalarini, ardilin egitimi ekseninden
analiz etmektir. Ayrica, yetki devrinin karar agamalarini etkileyen faktorlerin ve ardilin yonetim devir siirecinde
aldig1 egitimin tiirlerinin ve yogunlarinin belirlenmesi de arastirmanin amaglarindandir. Yapilan bu ¢aligmada,
nitel arastirma yontemlerinden, yari yapilandirilmis derinlemesine goriisme yontemi kullanilmistir. Bu amagla,
Ankara OSTIM bolgesinde faaliyet gosteren, 5 aile sirketinin, dnciillerinden ve ardillarindan veriler, yiiz yiize
goriisme yontemi ile toplanmistir. Elde edilen bulgulara gore, ardilin, yonetim devir siirecinin dort agamasinda
aldig1 egitimin tiirleri ve yogunluklular1 farklilagsmakta ve ardilin egitim siireci, Onciiliin yetki devri karar
agamalarini etkilemektedir. Caligmada, onciil tarafindan ardila yapilan yetki devrinin gergeklesmesi ardilin egitimi
gercevesinde modellenmektedir.

Anahtar Kelimeler: Aile Isletmeleri, Yénetim Devir Siireci, Yetki Devri, Yeni Kusak, Ardil Egitimi

Decision Time of Authority Transfer Between Generations in the Process of
Transferring the Management of Family Businesses: An Analysis From the
Educational Axis of Successor

ABSTRACT

Continuity and sustainability in family businesses depend on many factors. The predecessor, the successor, familial
factors, business environment and the succession process plans are considered as the main factors affecting
continuity in the family business’ literature. The main purpose of this study is to analyze the decision stages of the
transfer of authority in the four-phases succession process modeled by Handler (1990), through the training of the
successor. The factors affecting the decision stages of the transfer of authority and the types and intensities of the
successor’s training takes during the succession process are also aims of the study. The preferred method of study
is the semi-structured interview method, which is one of the qualitative research methods. The data from
predecessors and successors of five family businesses operating in OSTIM region of Ankara were collected by
way of face to face interview. According to the findings, the type and intensity of successor’s training is
differentiated in four-phases succession process and it affects the decision stages of the transfer of authority. In
this study, the decision stages of the transfer of authority modeled on the successor’s training.

Keywords: Family Businesses, Succession Process, Authority Transfer, New Generation, Successor Education
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OZET

Giiniimiizde girisimcilik ve girisimcilik egitiminin énemini her gecen giin arttirmaktadir. Ulkeler istihdam
saglayic1 faktorlerin basinda ekonomilerinin yiizde sekseninden fazlasini olusturan aile isletmelerine ve bu
isletmelerin kuruluslari itibariyle girisimciye ve girisimcilige 6zel tesvikler getirmektedir. Avrupa Birligi, cergeve
programinda girisimcilige oncelik vermis; ayn1 sekilde tilkemiz de girisimciligi milli kalkinmanin temel unsurlari
arasina almistir. Bu cercevede girisimcilik egitimi erken donem egitim modiillerinde yerini almaya baglamistir.
Bunu en belirgin gostergesi liselerde mevut olan girisimcilik dersleridir. Mevcut ¢alisma genglerin girisimcilik
egitiminde anne ve baninin roliinii arastirmay1 amaglamaktadir. Bu baglamda anne ve babanin egitim ve ¢alisma
alanindaki durumlariin genglerin girisimcilik egilimlerindeki etkisinin olup olmadigi sorusuna cevap
aramaktadir. Genglerin girisimcilik egilimleri besli Likert 6lgeginde, anket yoluyla &lgiilmiistiir. Arastirma
Ankara’da bulunan liselerin 3.ve 4. Siif 6grencileri {izerinde ger¢eklestirilmis olup, sonuglarinin bireylerin
girisimcilik egilimlerinin anlasilmasinda ve diizenlenmesinde yararli olabilecegi ongoriilmektedir.

Anahtar Kelimeler: Girisimcilik, Girisimcilik egilimi, Girisimcilik egitimi, Lise 6gretimi

The Analysis of The Entrepreneurship Tendency of Youngs: A Research
On The Role Of The Mother And The Father

ABSTRACT

Today, the importance of entrepreneurship and entrepreneurship education increases. Countries provide special
incentives for entrepreneurs and entrepreneurship which are embedded in the by family businesses which
constitute more than eighty percent of economies. The European Union gave priority to entrepreneurship in the
2020 framework program; in the same way, our country has taken entrepreneurship among the basic elements of
national development. In this context, entrepreneurship education has started to take its place in the early education
modules. The most obvious indication for this is entrepreneurship courses in high schools. The present study aims
to investigate the role of mother and father in entrepreneurship education of young people. In this context, it seeks
answers to the question of whether parents' education and working conditions have an impact on entrepreneurial
tendencies of young people. The entrepreneurial tendencies of young people were measured by questionnaire of
a five-point Likert scale. The research is carried out on 3rd and 4th year students of high schools in Ankara and it
is predicted that the results can be useful in understanding and organizing the entrepreneurship tendencies of
individuals.

Keywords: entrepreneurship, entrepreneurship tendency, entrepreneurship education, high school education
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OZET

Bu ¢aligmanin amaci a) duygusal emek stratejilerinden derinlemesine eylem ve ylizeysel eylemin is tatminine olan
etkisini ve b) derinlemesine eylem ve ylizeysel eylemin is tatminine etkisinde algilanan orgiitsel destegin
diizenleyici roliinii incelemektir. Arastirmanin verileri Ankara’da ¢alisan toplam 112 hemsireden elde edilmistir.
Aragtirmada Diefendorff (2005)’un yedi maddeden olusan yiizeysel eylem ve dért maddeden olusan derinlemesine
eylem 6l¢egi, Brayfield ve Rothe (1951)’nin bes maddeden olusan is tatmini 6l¢egi ve Eisenberger vd. (1986)’nin
sekiz maddeden olusan algilanan orgiitsel destek dlgeginin kisa versiyonu kullanilmistir. Bu dlgeklerin gegerlilik
ve giivenilirlik analizleri yapilmistir. Korelasyon ve hiyerarsik regresyon analizleriyle degiskenler arasindaki
iligkiler incelenmistir. Elde edilen sonuglara gore derinlemesine eylem is tatminini anlamli ve pozitif; ylizeysel
eylem ise is tatminini anlamli ve negatif olarak etkiledigi bulunmustur. Bununla birlikte, algilanan orgiitsel
destegin hem derinlemesine eylem ve is tatmini iliskisinde hem de yiizeysel eylem ve ig tatmini iligkisinde,
diizenleyici etkisi tespit edilmistir. Aragtirmada kullanilan degiskenler i¢in nedensel ¢ikarimlar yapilabilmesi i¢in
boylamsal ¢aligmalarin yapilmasina ihtiyag¢ vardir.

Anahtar Kelimeler: Duygusal Emek, s tatmini, Algilanan Orgiitsel Destek, Diizenleyici Etki

Emotional Labor and Job Satisfaction: The Moderation Role of Perceived
Organizational Support

ABSTRACT

The purpose of this study is to examine a) the effect of deep acting and surface acting, which are the strategies of
emotional labor, on job satisfaction and b) the moderation role of perceived organizational support in the effect of
deep acting and surface acting on job satisfaction. Data were obtained from 112 nurses working in Ankara. Surface
acting and deep acting were measured developed by Diefendorff (2005); job satisfaction was measured using the
five-item scale developed by Brayfield ve Rothe (1951); and perceived organizational support was measured using
the eight-item short version scale developed by Eisenberger et al. (1986). Validity and reliability analyzes of these
scales were conducted. The relations between the variables are examined by correlation and hierarchical regression
analysis. The results showed that deep acting affects job satisfaction significantly and pozitively; whereas surface
acting affects job satisfaction significantly and negatively. Moreover, it was indicated that the moderation role of
perceived organizational support both deep acting and job satisfaction and surface acting and job satisfaction.
Longitudinal studies are needed to make causal inferences for the variables used in the research.

Keywords: Emotional Labor, Job Satisfaction, Perceived Organizational Support, Moderation Effect
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OZET

Insan kaynaklar1 yénetimi, bir drgiitiin en degerli kaynagi olan insanin etkin bir sekilde kullanilabilmesi i¢in
gelistirilen stratejik tutarli ve biitiinciil bir yaklagimdir. Gerek kamu kurumlar gerek de 6zel isletmeler agisindan
degerlendirildiginde, orgiitler sahip oldugu insan kaynagini rakipleri karsisinda iistiinliik saglayacak stratejik bir
deger olarak gérmiis ve bu dogrultuda orgiit planlamasi ve politikalarina yon vermeye baslamiglardir. Bu
baglamda, 1K islevlerinden olan insan kaynagini bulma, se¢me, egitim ve gelistirme drgiitii basariya tasiyan ¢ok
kritik roller oynamaktadirlar. Bahsi gegen iK islevlerinin (bulma, secme, egitim ve gelistirme), bundan yillar dnce
Osmanli Devleti’'nde Enderun Mektebi ile etkin bir sekilde uygulandigini sdylemek miimkiindiir. Osmanli
Devleti’nin genis topraklarda hakimiyetini siirdiirebilmesinde 6nemli bir rol iistlenen Enderun Mektebi diinyanin
ilk kamu yonetimi okulu olarak nitelendirilmektedir. Enderun Mektebi Devletin ihtiyact dogrultusunda
yetistirilecek adaylarin; belirlenmesi, secilmesi, egitilmesi, gelistirilmesi ve stratejik makamlarda
gorevlendirilmesi gibi uygulamalari bundan yillar 6nce etkin bir sekilde yerine getirmistir. Bu ¢aligsmanin amaci;
dénemi itibariyle essiz bir yapiya sahip olan Enderun Mektebi uygulamalarinin, cagdas insan Kaynaklar1 Yonetimi
uygulamalari ile olan benzerliklerini ortaya koymaktir. Bu amag dogrultusunda; Enderun Mektebi ile ilgili literatiir
taranmig, amag ve onemi lizerinde durulmus, ortaya koyulan bazi politika ve yontemlerden bahsedilerek, ¢agdas
Insan Kaynaklar1 Yénetimi ile sahip olduklari benzerlikler tespit edilmeye ¢alisilmustir.

Anahtar Kelimeler: Bulma, Egitim ve Gelistirme, Enderun Mektebi, Insan Kaynaklar1 Y énetimi (IKY), Segme

An Aspect through Human Resources Management From the Past: The
Sights of Human Resources in Enderun Mektebi

ABSTRACT

Human Resources Management is a strategic, consistent and holistic approach which is the most valuable resource
for utilizing the person effectively for an organization. In this context the functions of Human Resources as
recruitment and selection, training and development play so much critical roles in achieving something. It may be
seen aforementioned all functions were practised effectively by Enderun Mektebi previously in Osmanli. Enderun
Mektebi, which played an important role in maintaining the dominance of the Ottoman over large territories, is
described as the world's first school of public administration. Enderun Mektebi has effectively implemented many
years ago applications such as the appointment, selection, training, development and appointment of the candidates
to be trained in the direction of the state needs. The main purpose of this study, reveal the similarities between
Enderun Mektebi practices and Human Resources Practices. In accordance with this purpose; literature written
about Enderun Mektebi was searched, aim and importance were emphasized and the policies and methods that put
forth were mentioned and tried to find similarities with contemporary HRM.

Key Words: Enderun Mektebi, Human Resources Management (HRM), recruitment, selection, training and
development
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Insan toplumsal yasamin bir parcasi olarak sosyal yasamini sekillendirmede pek ok iliskinin iiyesi durumundadar.
Aile, arkadaslik, komsuluk, is yasami, kamusal yapinin olugmas1 gibi olgular hep bireyin kendi basina ¢ézmekte
zorlanacag birtakim sorunlar iizerine odaklanmaktadir. Insanoglunun toplumsal yasaminin mimarisinde dnemli
bir yer tutan vakiflar da bireyin yardimina kosan ve dayanismay1 amag edinen drgiitsel yapilardir. Hayatin bircok
alanina hizmet gotiiren ve refah saglamay1 amag edinen vakiflar bugiin “insan odakli olun, insant merkeze alin”
diyen birgok diisiincenin ve yaklasimin temelindeki bakis agisini aslinda yiizyillar Oncesinde 06ziinde
barindirmaktadir. Giiniimiiz katilim bankalarinin ¢alisma kurallar;, 2006 yilinda Nobel Baris Odiiliine layik
goriilen bankact Muhammed Yunus’un mikro kredi sistemi ve devlet tesvikleri gibi 6rnekler para vakiflarinin
geemis donemlerde yaptigi temel faaliyetlerden ilham almaktadir. Kamunun diizenleyici otoritesi, piyasa aktorleri
ve toplumsal talebi yaratanlarin sosyal refahin sunumunda i¢ i¢e oldugu goriilmektedir. Bu baglamda, ¢alismada
Osmanli Devleti’nde para vakiflarinin refahi artirici roliiniin agiklanmasi amaglanmaktadir.

Anahtar Kelimeler: Osmanli Devleti, Para Vakiflari, Refah

A Corporate Structure that Enhances Welfare in the State of Ottoman: The
Money Foundations

ABSTRACT

Human is a member of so many relationships in shaping own social life through a part of a societal life. Family,
friendship, neighbourhood, work life, consisting of public structure as all these facts focus when there is something
difficult to solve solely about some problems. Foundations that take place an important role in the framework of
societal life of humanity are also organizational structures that help individual and adopt solidarity. Foundations
that serve in so many fields of life and aim providing welfare in which include the fundamental perspective in their
core what some thought and approach say today “be human oriented, be human centric” from so centuries earlier.
Examples like participation banks’ operating norms, the system of micro credits by a banker, Muhammed Yunus
that honoured with Nobel Peace Prize in 2006, and governmental grants all take inspiration from money
foundations’ basic businesses in past. It is seen that the regulating authority of public, the actors of market and
creators of societal demand all behave in same direction through enhancing social welfare. In this context, the
enhancing role of money foundations is purposed to explain in the State of Ottoman in this study.

Keywords: The State of Ottoman, Money Foundations, Welfare
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Kurumsal sosyal sorumluluk uygulamalari, bir yandan isletmelere paydaslarinin ve tiim toplumun ¢ikarlarina
hizmet etme imkani sunarken diger taraftan olumlu imaj ve itibar yaratarak rekabet avantaji saglamaktadir.
Isletmelerin kurumsal sosyal sorumluluk uygulamalar1 gerceklestirmelerinin yani sira bu uygulamalarin tiiketiciler
tarafindan nasil algilandigi da 6nemlidir. Giinliik hayatlarinda pek ¢ok kurumsal sosyal sorumluluk mesaj1 ile kars1
karsiya kalan tiiketiciler, bu mesajlara yonelik siiphecilik egilimi gelistirebilmektedirler. iknanin 6niindeki en
onemli engellerden biri olan siiphecilik, dogru yontemlerle giderilebilen, isletmeler icin olduk¢a 6nemli bir
konudur. Tiiketici siipheciligini gidermede en 6nemli nokta pazarlama iletisiminde, dogru, yeterli ve zamanl
bilginin uygun bir dille aktarilmasidir. Zira dogru bir amaca hizmet etse de diizgiin bir sekilde anlatilamayan
uygulamalar tiiketici siipheciligine yol agabilmektedir. Bu noktada, inandirma sanati olarak bilinen retorik konusu
akla gelmektedir. Retorik, “ustaca kullanildiginda her kapiy1 agabilecek bir anahtar” olarak degerlendirilmektedir.
Betimsel yontemin kullanildigi bu caligmada, tiiketici silipheciliginin giderilmesinde kullanilabilecek retorik
unsurlar, Aritoteles’in kaynak, mesaj ve dinleyicilerin farkli 6zelliklerini temel alarak gelistirdigi ethos, pathos ve
logos Ttiglii kategorisi kapsaminda ele alinmistir. Sonug olarak, kaynak (isletme) ile ilgili (isletmenin faaliyet
konusu ile sosyal sorumluluk uygulamasi arasindaki iliski, isletmenin sosyal sorumluluklarla ilgili samimiyeti ve
toplumsal sorunlara verdigi 6nem), mesaj (sosyal sorumluluk) ile ilgili (bu uygulamalarin toplumsal sorunlarin
¢ozlimiine katkisi) ve dinleyici (tiiketici) 6zellikleri ile ilgili (sosyal sorumluluk uygulamasimin hedef kitlenin
ozellikleri ile uyumu) dogru ve yeterli bilgilerin olusturulmasinda kullanilacak uygun retorik dil hakkinda 6neriler
gelistirilmistir. Ozellikle tiiketicilere kisisellestirilmis mesajlarla hitap edilebilen giiniimiiz teknolojik ortaminda,
isletmeler icin gerceklestirdikleri sosyal sorumluluk uygulamalarmin basarisini artirmaya yonelik iletigim
unsurlar1 sunmasit baglaminda ¢alismanin 6nemli katkilar saglayacagi disiiniilmektedir.

Anahtar Kelimeler: Kurumsal Sosyal Sorumluluk, Tiiketici Stipheciligi, Retorik

Utilization of Rhetorical Components for Overcoming Consumer
Skepticism

ABSTRACT

Corporate social responsibility initiatives provide competitive advantage by creating positive image and reputation
as well as offering businesses the opportunity to serve the interests of their stakeholders and the whole society. It
is also important that businesses implement corporate social responsibility initiatives as well as how these
initiatives are perceived by consumers. Consumers facing many corporate social responsibility messages in their
daily lives can develop a skepticism towards these messages. Skepticism, one of the most important obstacles in
the front of the persuasion is a very important issue for businesses that can be eliminated with the right methods.
The most important thing to overcome consumer skepticism is to transfer accurate, sufficient and timely
information with an appropriate expression in marketing communication. Because, although it serves a right
purpose, initiatives that can not be explained properly can lead to consumer skepticism. At this point, the rhetoric
known as the art of persuasion comes to mind. Rhetoric is considered "a key that can open every door when
skillfully used". In this study where descriptive method is used, the rhetorical components that can be used in
eliminating consumer skepticism are handled within three categories of ethos, pathos and logos developed by
Aritoteles based on different features of sources, messages and audiences. As a result, proposals have been made
about the use of appropriate rhetorical expression in creating accurate and sufficient information related to the
source (business) (relationship between the operating area of the business and social responsibility initiatives, the
sincerity of the business towards social responsibilities and care about social problems), message (social
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responsibility) (contribute of social responsibility initiatives to the solution of social problems) and audience
characteristic (fit between social responsibility initiative and target audience characteristics). In today's
technological environment, which can be addressed with messages that are personalized to consumers, it is thought
that research provide significant contributions in the context of providing communication elements to increase the
success of social responsibility initiatives for businesses.

Keywords: Corporate Social Responsibility, Consumer Skepticism, Rhetoric
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OZET

Tiirk sanayisi ve ihracatinin en dnemli pargalarindan biri olan tekstil sektorii, her gecen giin zorlagsan rekabet
sartlarindan dolay1 yeni pazarlara agilmak ve var olan pazarlarda ise rekabet stratejilerini kullanarak pazar payim
korumak hatta gelistirmek zorundadir. Bu pazarlardan biri de Polonya’dir. Tiirk tekstilcilerinin Polonya pazar
yapisini tanimalari ve yatirimlarini daha saglam kararlar vererek yapmalarina yardimei olmak agisindan bu ¢aligma
hazirlanmustir. Oncelikle konu ile ilgili literatiir calismas1 yapilarak Polonya tekstil sektdrii hakkinda bilgiler
verilmistir. Polonya’da ki tekstil sektorii temsilcileri arasinda yapilan anket ¢alismasi sonucunda ortaya ¢ikan
veriler analiz edilmistir. Toplam 50 isletmeyle anket calismasi yapilmustir. Isletmelerin % 46°s1 yalnizca iiretici,
%32’si yalmzca toptanci ve % 2’si hem fiiretici ve hem toptancidir. Isletmelerin birgogu kiigiik ve orta bilyiikliikte
isletmelerden olusmakta ve isci sayilarina gore kiigiik isletmeler olarak siniflandirilmaktadir. Tiirkiye’den ithal
edilen mal oran1 % 20°dir. Uretimde kullanilan ithal mal oran1 % 65°dir. Polonya’daki Tiirk {iriinlerinin kalite
algis1 ise % 14 cok kaliteli ve % 4 diisiik kaliteli olarak bulunmustur. Polonya tekstil piyasasi bircok iilkenin
rekabet ettigi bir alandir. Tirk ftriinlerinin kalite algist ve markalagsma siireglerinin tamamlanmasi Tiirk
tekstilcilerin elini giiglendirecektir. Bu agidan yapilmasi gerekenler; iiretici firmalarin Polonya’da revagta olan
aligveris merkezi benzeri yapilar igerisinde agacaklar1 magazalari vasitasiyla perakende piyasasina niifuz etmeleri
ilk alternatif olarak diisiiniilebilir. ikinci alternatif ise, bizzat Polonya’da ufak 6lcekli de olsa bir temsilcilik
acmalar1 veya ciddi galisan Polonyali firmalara bu islevi devretmeleridir. Thracat¢1 firmalarimizca, iizerinde
durulmasi gereken diger bir husus ise, Polonya pazarina yonelik iiriin se¢iminde kalite ve marka kavraminin
miimkiin oldugunca 6n plana ¢ikartilmasidir ayrica yapilan yatirimlarin sadece Polonya igin degil tiim Avrupa
pazart i¢in yapildig: diistiniilmelidir.

Anahtar Kelimeler: Polonya, Tekstil, Thracat, Girisimcilik, Rekabet.
Turkish Textile Investments in Poland in terms of Entrepreneurship

ABSTRACT

Textile industry, which is one of the most important parts of Turkish industry and exports, has to expand to new
markets due to the challenging competition conditions and to maintain or improve its market share by using
competitive strategies in the existing markets. One of these markets is Poland. This study was prepared in order to
help the Turkish textile producers to recognize the Polish market structure and to make their investments by making
more sound decisions. First of all, the literature on the subject is given and information about the Polish textile
sector is given. The data obtained as a result of the survey conducted among the representatives of the textile sector
in Poland were analyzed. A total of 50 enterprises were surveyed. 46% of enterprises are producers only, 52% are
wholesalers only and 2% are both producers and wholesalers. Most of the enterprises are small and medium sized
enterprises and they are classified as small enterprises according to the number of workers. Goods imported from
Turkey ratio is 20%. The ratio of imported goods used in production is 65%. The quality perception of the Turkish
products in Poland was found to be 14% high quality and 4% low quality. The Polish textile market is an area
where many countries compete. Completion of the quality perception and branding processes of Turkish products
will strengthen the Turkish textile manufacturers. From this point of view; The first alternative is to allow
manufacturers to penetrate the retail market through stores they will open in the shopping centers in Poland. The
second alternative is that they open a representative office in Poland by themselves, or they have transferred this
function to the big Polish companies. Another issue to be emphasized by our exporters is that the quality and brand
concept is to be emphasized as far as possible in the selection of products for the Polish market, and it should be
considered that the investments are made not only for Poland but also for the whole European market.

Keywords: Poland, Textile, Export, Entrepreneurship, Competation
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OZET

Modern hayattaki birgok degisimle birlikte insanlarin hayattan ve islerinden beklentileri de 6nemli Slgtide
degismistir. Psikolojinin insanlarin degisen ve gelisen ihtiyaglarina yanit vermekte yetersiz kalmasi pozitif
psikoloji akiminin olusmasina ortam hazirlamistir (Topaloglu, 2013: 1). Pozitif orgiitsel davranig kavramindan
tiremis olan psikolojik sermaye, bireyin pozitif psikolojik durumunu, gelisimini ifade eder (Met, 2010:
892).Bireysel diizeyde, psikolojik sermaye gelisim ve performansi arttiran psikolojik bir kaynaktir. Orgiitsel
diizeyde, beseri ve sosyal sermayeye benzeyerek, psikolojik sermaye isgéren performansini gelistirme yoluyla
rekabetci avantaj saglar (Luthans vd., 2005: 253). Bu arastirma psikolojik sermayenin olumlu ¢iktilarindan biri
olan baglamsal performans degiskeni ile sinirlandirilmistir. Baglamsal performans, asil goérevin yapilmasina
dogrudan katkida bulunmayan ancak, gérevin etkili bir sekilde yapilabilmesi igin gerekli olan orgiitsel, sosyal ve
psikolojik ¢evrenin iyilestirilmesine katkida bulunan kaliplardir (Cetin, 2015: 67).Baglamsal performans kigiler
aras1 kolaylastiricilik ve ise adanma olarak iki ayr1 boyutta ele alinmaktadir (Unlii ve Yiiriir, 2011: 185).

Bu ¢ergevede arastirmanin amact, psikolojik sermayenin baglamsal performans iizerindeki etkisini analiz etmektir.
Arastirmanin drneklemini, Nevsehir ilinde faaliyet gosteren 5 yildizli otel isletmelerinde ¢alisanla olugturmaktadir.
Veri toplama araci olarak anket tekniginden yararlanilacaktir. Psikolojik sermaye Luthans vd. (2007) tarafindan
gelistirilen dlgek kullanilarak dlgiilecektir. Bu 6lgek; dzyeterlilik (6 madde), umut (6 madde), iyimserlik (6 madde)
ve dayaniklilik (6 madde) olmak iizere dort boyuttan olugsmaktadir. Baglamsal performans ise Goodman ve
Svyantek (1999) tarafindan gelistirilen baglamsal performans 6l¢egi kullanilarak 6lgiilecektir. 5°1i likert tipi 6lgek
kullanilacaktir (1=Kesinlikle katilmiyorum, 5=Kesinlikle Katiliyorum).

Aragtirmanin bagimsiz degiskeni: Psikolojik Sermaye

Aragtirmanin bagimli degiskeni: Baglamsal Performans

HiPsikolojik sermayenin alt boyutlarindan 6zyeterlilik, baglamsal performans {izerinde pozitif bir etkiye sahiptir.
H:Psikolojik sermayenin alt boyutlarindan umut, baglamsal performans {izerinde pozitif bir etkiye sahiptir.
HsPsikolojik sermayenin alt boyutlarindan iyimserlik, baglamsal performans iizerinde pozitif bir etkiye sahiptir
H4Psikolojik sermayenin alt boyutlarindan dayaniklilik, baglamsal performans iizerinde pozitif bir etkiye sahiptir.

ABSTRACT

Along with many changes in modern life, the expectations of people from their lives and business have changed
significantly. The inadequacy of psychology in responding to the changing and developing needs of people has
provided the environment for the formation of positive psychology (Topaloglu, 2013: 1). Psychological capital
derived from the concept of positive organizational behavior refers to the positive psychological state and
development of the individual (Met, 2010: 892). It is a psychological resource that increases the development and
performance of psychological capital at individual level. Similar to human and social capital at the organizational
level, psychological capital provides a competitive advantage through improving employee performance (Luthans
et al., 2005: 253). This research is limited to the contextual performance variable, which is one of the positive
outcomes of psychological capital. Contextual performance is not a direct contribution to the actual task, but
contributing to the improvement of the organizational, social and psychological environment necessary for the
effective performance of the task (Cetin, 2015: 67). (Famous and Walks, 2011: 185). The aim of this study is to
analyze the impact of psychological capital on contextual performance. The sample of the study consists of a 5-
star hotel operating in the province of Nevsehir. Survey technique will be used as data collection tool.
Psychological capital Luthans et al. (2007). This scale; self-efficacy (6 items), hope (6 items), optimism (6 items)
and durability (6 items) consists of four dimensions. Contextual performance will be measured using the contextual
performance scale developed by Goodman and Svyantek (1999). 5-point Likert-type scale will be used (1 =
Strongly disagree, 5 = Strongly Agree).

Independent variable of research: Psychological Capital
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The dependent variable of the research: Contextual Performance

Self-efficacy from the sub-dimensions of

H1Psychological capital has a positive effect on contextual performance. The hopes from the sub-dimensions of
H2Picological capital have a positive effect on contextual performance. Optimism from the sub-dimensions of
H3Psychological capital has a positive effect on contextual performance Resistance from the sub-dimensions of
H4Picological capital has a positive effect on contextual performance.

130



2" International EMI Entrepreneurship & Social Sciences Congress, 09-11 November 2018, Cappadocia

Calisma Saatlerinin Calisanlarin Yasam Kalitesine iliskin Sonuclari: Nitel
Bir Arastirma — 289

Dr. Levent BIBER
THERMO-SHIELD, INC.
leventcan97@gmail.com

OZET

Tiirkiye’de 1980 sonrasinda sanal orgiitler, e-ticaret gibi teknolojinin yayginlagmaya baslamasiyla yeni bir galisma
yasam bi¢imi ortaya ¢ikmugtir. Calismamizin amaci, esnek ¢aligma siirecinde ¢alisan bireylerin demografik
ozelliklerine gore yasam bicimleri, beklentileri, istekleri, ¢ikarlart ve bunlarin karsilanma siireglerini ortaya
koymaya ¢aligmaktir.

Esnek caligsma ile birlikte ¢alisanlarin is yiikiindeki degismeler, evde ¢aligmanin getirdigi avantajlar, is iliskileri,
sosyal yasamlarindaki farkliliklar ve bunlarin etkileri nitel bir arastirmayla incelenmeye calisilmistir. Esnek
caligma, isin niteligi ve yapisina gore gerek caligma zamanlar1 gerekse mekan kullanimi agisindan is hukuku ve
toplu is s6zlesmesi diizenlemeleri veya isverenin miisamahasi/istegi ¢ergevesinde is gorenlere yonelik degisik
sekilde diizenlenebilen standart dis1 veya esnek ¢alisma imkanlar1 seklinde tammlanmaktadir (Seyyar-Oz, 2007,
s. 20).

Calismamizda yar1 yapilandirilmis gériisme teknigi uygulanmistir. Steward ve Cash (1985), goriismeyi “Onceden
belirlenmis ve ciddi bir amag i¢in yapilan, soru sorma ve yanitlama tarzina dayali karsilikli ve etkilesimli bir
iletisim siireci olarak tanimlamiglardir. Aragtirmada esnek ¢aligsma saatlerinin bireylerin yasam kalitelerini nasil
etkiledigi ve beklentilerinin hangi agidan karsilandig1 ve karsilanmadigina iliskin sorular hazirlanmistir. Calisma,
Eskisehir’de bulunan esnek calisma saatleri kullanan 10 beyaz yakali katilimer ile yiiz yiize iletisim kurularak
derinlemesine miilakat teknigi kullanilarak yapilmistir. Bilindigi gibi, derinlemesine miilakat teknigi; arastirilan
konunun tiim boyutlarinm igerisine alan ve ¢ogunlukla agik uglu sorularin yoneltilerek kapsamli yanitlarin elde
edilmesine imkan tantyan birebir ve yiiz ylize goriisiilerek bilgi toplanmasimna imkan veren bir veri toplama
yontemidir. Sirket, her tiirlii temizlik malzemesini hem e-ticaret yoluyla hem de bir magazada satan, 20 ¢alisaniyla
isleyen bir anonim girkettir.

Alinan cevaplar degerlendirildiginde, calisanlarin hepsi erkektir. Caliganlarin %50’siyle, ozellikle e-ticaret
kismindan sorumlu ve esnek ¢alisma saatleri olanlarla goriisme yapilmstir.

Analizler sonucunda esnek caligma saatlerinden genelde memnun olduklarini belirtmekle birlikte yasam
kalitelerini etkileyen bazi sorunlar oldugu da gozlenmistir. Ozellikle, aile ile ilgili sorumluluklari daha ¢ok
aldiklarmi, yaptiklari isle ilgili statiilerinin diizenli ¢alisma saatleri olanlara gore daha az algilandigini
belirtmislerdir. Is degistirme ve daha biiyiikk ve profesyonel bir sirkete gecme egilimlerinin yiiksek oldugu
gbzlenmistir. Isi aksatma ve bazi suiistimal durumlarinin oldugu, bunu gozlemlediklerinde motivasyonlarmin
diistiigiinii  belirtmislerdir. Toplumsal anlamda esnek c¢alisma saatlerinin yasam kalitelerini yiikseltmesi
beklenirken, tam tersi diisiik statii algilar1 nedeniyle bu kaliteyi yasayamadiklar1 gozlenmistir. Teknolojiyi iyi
bilmeleri ve kullanmalari onlarin gelecekte daha iyi yerlere gelebilme umutlarini arttirmaktadir. E-ticaret, sanal
orgiit, esnek caligma gibi kavramlarin gelecekte daha ¢ok benimsenecegi ve statii algisinin yiikselebilecegi
diistincesini paylagsmiglardir.

Anahtar Kelimeler: Esnek Calisma, Sanal Orgiit, E-Ticaret, Calisanlarin Yasam Kalitesi.

Results of Working Hours on Life Quality of Employees: A Qualitative
Research

ABSTRACT

In Turkey, after 1980, a new form of working life has emerged with the beginning of widespread use of technology
such as virtual organizations and e-commerce. The aim of our work is to try to reveal the lifestyles, expectations,
wishes, interests and processes of meeting all of these elements according to the demographic characteristics of
the individuals working in the flexible working process.

It has been tried to investigate the changes in the work load of the employees, the advantages of working at home,
the differences in the work relations, social life depending on the flexible working and their effects in a qualitative
research. Flexible work is defined as non-standard or flexible working arrangements that can be arranged in a
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variety of ways for employers, such as labor law and collective bargaining arrangements, or the employer's wishes
according to the nature and structure of work, both working time and space use.

In our work, a semi-structured interview technique was applied. Steward and Cash (1985) described the interview
as "a process of mutual and interactive communication based on a questioning and answering style for a pre-
determined and serious purpose. In the study, questions were asked about how flexible working hours affected the
quality of life of the individuals and in which aspects the expectations were met. The study was conducted by
using face-to-face communication with 10 white-collar participants working with flexible working hours in
Eskisehir and in-depth interview techniques. As is known, an in-depth interview technique; is a data gathering
method that allows gathering of information by interviewing face to face, allowing all the dimensions of the
investigated subject to be included, and enabling comprehensive answers to be obtained by mostly directing open-
ended questions. The company is a joint-stock company that sells all kinds of cleaning materials both through e-
commerce and in a store, with 20 employees.

When the answers are taken into account, all of the employees are males. 50% of the employees were interviewed,
especially those responsible for e-commerce and working with flexible working hours.

Analyzes indicate that they are generally satisfied with flexible working hours, but there are also some problems
affecting their quality of life. In particular, they stated that they took more responsibility for the family and that
their work-related statues were less perceived than those with regular working hours. It has been observed that
their tendency to change jobs and move to a larger, professional company is high. They pointed out that there were
disruptions and some abuse situations and that their motivation fell when they observed this. While it was expected
that flexible working hours would increase the quality of life from the societal point of view, on the contrary it
was observed that they could not experience this quality due to low status perceptions. Knowing and using
technology well increases their hopes for better status in the future. They share the idea that concepts such as e-
commerce, virtual organization, and flexible working will be adopted more and the status perception may rise in
the future.

Keywords: Flexible Working, Virtual Organization, E-Commerce, Life Quality of Employees.
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OZET

Pier Paolo Pasolini'nin ¢ok 6zgiir ve barbarca “Medea”, Euripides oyununun 6tesinde bir uyarlamasidir, cok tuhaf
bir hayal giicii ve gercek tutku dolu bir film Pasolini’nn uyarlamasi. Pasolini, tiim efsaneler ve ritiiellerin yer aldig1
tarih Oncesi bir zaman, mekan ve zeka duygusunu film terimlerine doniistiirmek amaciyla Euripides'in 6niine
gegmek icin anitsal ve muhtesem varsayimlara sahiptir. Gergek deneyimler, filmi evrensel kilmaktadir. Bagrolde
Maria Callas. olaganiistii oyunculuk basaris1 ve muhtesem yiizii ie filmin temasini gorsellestirmektedir. Medea,
diizen tarafindan yonetilen bir uygarliga nakledildiginde neredeyse kendiliginden patlayan ilkel bir ruhtur. Filmin
dekor ve kostlimleri giizel olan, ama bir yerylizii gibi goriinmeyecek, Capodocia’nin zamansiz essiz dogasiyla
birleserek filmi tiim uzam ve zamanlarin 6tesine tagir. Filmin ve kahraman1 Medea’nin tradejisini, “Gteki” kavrami
iizerinden 6zgiin ve farkli kadin okumalarina tagir.

Anahtar Kelimeler: Medea, Pasolini, Capadocia
Medea, Pasolini, Capadocia
ABSTRACT

Pier Paolo Pasolini's very free, very barbaric "Medea,” which is less an adaptation of the Euripides play, it is so
full of eccentric imagination and real passion. Pasolini has the monumental and marvelous presumption to put
himself ahead of Euripides (who was not, after all, a moviemaker), in an attempt to translate into film terms the
sense of a prehistoric time, place and intelligence in which all myths and rituals were real experiences. This is
Pasolini's interest, and in casting Maria Callas in the title role he has visualized his theme with extraordinary
success and with her magnificent face. Medea is a primeval soul who erupts almost spontaneously when
transplanted into a civilization ruled by order. One also begins to become aware of the décor and the costumes,
which are beautiful, but would not look out of place Capadocia as an landescape makes film very exraordinaliy
and timeless. The film and its protagonist Medea carry the main theme “other” to the original and different women's
readings.

Keywords: Medea, Pasolini, Capadoci
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OZET

Orgiitsel baglilik ve bireysel performans arasindaki iligki, ulusal ve uluslararasi akademik literatiirde hizmet
sektorii lizerinde sikga calisilan bir alandir. Hizmet sektorii i¢erisinde 6nemli bir yeri bulunan belediyelerde ise
yapilan aragtirmalarin yetersiz oldugu goriilmektedir. Bu ¢aligmanin amaci, Osmaniye Belediyesi ¢aliganlariin
orgiitsel baglilik ve bireysel performanslari arasinda bir iliskinin olup olmadigini tespit etmektir. Bu amagla
hazirlanan ¢aligmada, 6ncelikle orgiitsel baglilik ve bireysel performans kavramlari tizerinde durulmus, daha sonra
bu kavramlar arasindaki iliski incelenmistir. I gdrenlerin (n=260) érgiitsel bagliliklarini 6lgmede Basol ve Yalgin
(2009) tarafindan Tirkge giivenirlik ve gecerlilik ¢aligmasi yapilan 18 maddelik orgiitsel baglilik dlgegi
kullanilmistir. Caliganlarin bireysel performansinin 6l¢iilmesine yonelik kullanilan dlgek formu ise Tiirkge
giivenirlik ve gecerlilik caligmasi Ceylan ve Ulutiirk (2006) tarafindan yapilan bireysel performans dlgegidir.
Aragtirma sonucunda orgiitsel baglilik ve bireysel performans arasinda anlamli, pozitif ancak zayif diizeyde bir
iligki r=0,293, oldugu saptanmustir. Bu galisma belediyelere hizmet verimliligini ve c¢alisanlarin Grgiitsel
bagliliklarini artirmada kaynak niteligindedir.

Anahtar Kelimeler: Orgiitsel baglilik, Bireysel performans, Yerel yonetimler

A Research on the Effect of Corporate Commitment on Individual
Performance in Local Governments

ABSTRACT

The relationship between organizational commitment and individual performance is a frequently studied field in
the service sector in national and international academic literature. The studies conducted on in the municipalities,
which have an important place in the service sector, seem to be inadequate. The purpose of this study is to
determine whether there is a relationship between organizational commitment and individual performance of
employees Osmaniye Municipality. In this study, firstly the concepts of organizational commitment and individual
performance were emphasized and then the relationship between these concepts was examined. An organizational
commitment scale consisted 18 items, that reliability and validity studies were conducted was used by Basol and
Yalc¢in (2009) to measure the organizational commitment of the workers (n = 260). The scale form used to measure
the individual performance of the employees is the individual performance scale made by Ceylan and Ulutiirk
(2006) in Turkish reliability and validity study. As a result of the research, it was determined that there is a
meaningful positive but weak relationship r = 0,293 between organizational commitment and individual
performance. This study is a source for improving service productivity and employee organizational commitment
to municipalities.

Keywords: Organizational commitment, Individual performance, Local governments
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OZET

Bu caligma, toplumsal temsil pratiklerinden turizm ile sinemanin gorsel anlatisal dykiileme stratejilerinin kesistigi
noktalar baglaminda “mekan” ve “temsil” iliskisine odaklanacaktir.

Servis endiistrisi ya da bacasiz sanayi olarak kabul edilen turizm ile sinema estetigi, gercek mekanlar1 kendilerine
0zgli temsil etme yaklagimlar1 acisindan bir iligki i¢ine sokulabilir. Turistik ya da simgesel mekanlar, genellikle
uygarligin tarihsel anlamlariyla yiikliidiir ama tam da bu nedenle her tiirlii tarihsel anlatidan bagimsiz, kendi
gercekligi varmig gibi goriiniir. Diger taraftan sinema, mekani, ¢ergeveleme ve bu cergeveleri belli bir anlam
yaratmak iizere uzamsal olarak baglayarak kurmaca bir diinyada yeniden iiretir. Iki alan da birbirinden farkli
goriinse de bazen film yonetmenleri veya yapimcilar: sembolik mekanlari segerek filmlerinin degerini yiikseltmek
ya da bu tiir yerleri gormek isteyen izleyiciyi hedefleyebilirler. Benzer bir sekilde, emprik gergeklikteki bir yer,
sinemanin kurmaca diinyasinda kullanilmasiyla turizm agisindan degerine deger katabilir ya da bir deger
kazanabilir.

Gergekle kurmacanin igige girdigi mekan temsilinde turizm ve sinemanin iligkisi baglamindaki bu tartisma, ancak
cagin post-fordist iiretim iliskileri icinde ekonomik baglamda incelendiginde bir temele kavusabilir. Bu diisiince
1s181nda, film estetiginde ve turistik gérme bi¢imlerinde mekanin temsili/yeniden iiretim yollarini karsilagtirmak
amaciyla Kapadokya 6rnek olarak alinacaktir.

Anahtar Kelimeler: Mekanin temsili, sinema ve mekan, sinema ve turizm, gérme bigimleri, temsil, kiiltiir, film
estetigi ve ekonomi

Representation of space and Aesthetics of economy: Cinematic tourism or

touristic cinema?

ABSTRACT

The focus of this study will be “space” and its “representation” regarding visual narrative strategies of plot design
of cinema, which intersect with other representational practices in society such as tourism. Tourism, accepted as
service industry (smokeless industry as in Turkish meaning) and aesthetics of cinema relate with each other in
terms of the methods to represent any actual location. On one hand, touristic or symbolic spaces bear meanings
of civilization historically and they appear as if they have their own reality independently from any historical
narratives. On the other hand, cinema reproduces space in a fictional world in order to make sense for film viewer
by framing and linking frames spatially. Even though both area seem to differ from each other, occasionally film
makers rely on concrete symbolic locations to promote their story or ensure the viewer who look for fascinating
places to see. Similarly, a place in empiric reality can increase or gain its reputation for tourism by fictional world
of cinema.

Based on this idea, Cappadocia, as a touristic place, will be taken as a case in order to compare aesthetical and
touristic way of seeing, the ways of representation/reproduction of space. But the argument can only find its ground
if the representation of space -mingled with reality and fiction in

cinema and tourism- is analyzed with economic terms in the age of post-Fordist mode of production.

Key words: Representation, cinema and space, representation of space, cinema and tourism, culture, film
aesthetics and economy.
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OZET

Yenilik¢i olma, degisimleri takip etme ve firsatlar1 yakalayarak degerlendirme girisimcilik agisindan oldukga
onemlidir. Girisimsel niyet toplumun sundugu firsatlart fark edilmesi ve degerlendirilmesi ile sekillenmektedir.
Bu ¢aligmada da iilkelerin egitim kalitesinin firsatlar1 algilama ve girisimsel niyetler olusturarak Toplam Erken
Asama Girisimeilik Etkinligi (TEA) tizerindeki etkisinin belirlenmesi amag¢lanmigtir. Bu ¢alisma i¢in ydnetim
egitimi kalitesi, fen-matematik egitimi kalitesi ve genel egitim kalitesi bagimsiz degiskenler olarak belirlenmistir.
Girisimsel niyetler ve girisimcilik a¢isindan algilanan firsatlar araci degisken ve TEA ise bagimli degisken olarak
ele alimmugtir. Belirlenen degiskenlere gore olusturulan kavramsal model yapisal esitlik modeli ile analiz edilmistir.
Calismada kullanilan veriler Kiiresel Girisimcilik Monit6rii (Global Entreprenceurship Monitor-GEM) internet
sayfasinda yayimlanan 2017 yili verilerinden elde edilmistir. Kavramsal modelin analizi sonucunda yonetim
egitimi kalitesinin girisimsel niyetler lizerinde negatif yonlii bir nedensellik iligkisi oldugu goriilmiistiir. Genel
egitim kalitesinin algilanan firsatlar tizerindeki etkisi, algilanan firsatlar ve girisimsel niyetlerin de TEA {izerindeki
etkisinin pozitif oldugu goriilmiistiir. Arastirmanin bir diger bulgusu da algilanan firsatlar ve girisimsel niyetlerin
aracilik rolii olmasidir.

Anahtar Kelimeler: Girisimcilik, Girisimsel Niyetler, Egitim Kalitesi, Algilanan Firsatlar

The Role of the Perceived Opportunities and Entrepreneurial Intentions on
the Effect of Entrepreneurial Activity

ABSTRACT

Being innovative, keeping up with the changes and capturing and using the opportunities are very important in
terms of entrepreneurship. Entrepreneurial intention takes shape through distinguishing and using the social
opportunities. In this study it is aimed to determine the influence of the countries’ educational quality on Total
Early-Stage Entrepreneurial Activity (TEA) through identifying the opportunities and entrepreneurial intentions.
The quality of management education, science-mathematics education, and general education were determined as
independent variables for this study. The opportunities tool perceived in terms of entrepreneurship and the
entrepreneurial intentions are considered to be mediating variables whereas TEA is considered to be dependent
variable. The conceptual model based on the determined variables has been analyzed by the structural equation
model. The data used in the study was derived from the year data published in 2017 on the website of the Global
Entrepreneurship Monitor (GEM).As a result of the analysis of the conceptual model, it was found that the quality
of management education had a negative causality relation to the entrepreneurial intentions. The influence of
general education quality on perceived opportunities and the influence of the perceived opportunities and
entrepreneurial intentions have been found to be positive on TEA. Another finding of the research is that the
perceived opportunities and the entrepreneurial intentions play a mediating role.

Key Words: Entrepreneurship, Entrepreneurial Intentions, Education Quality, Perceived Opportunities
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OZET

Girisimcilik bir tilkenin ekonomik ve toplumsal refah diizeyinin artmasinda 6nemli bir yere sahiptir. Girisimcilik
yeni faaliyet alanlar1 yaratarak bir iilkenin diinya ekonomisindeki yerini belirlemektedir. Giiniimiizde 6zellikle
bilgi iletisim teknolojileri aracilifiyla iiriin ya da hizmet erisimlerini sanal ortamda gerceklestiren tiiketici ve
iireticiler her gegen giin artmaktadir. Girisimcilik degisimleri izleme ve firsatlar1 fark ederek degerlendirme
acisindan bilgi iletisim teknolojileri ile her gecen daha yogun bir iliski i¢erine girmektedir. Bu ¢aligmanin amaci
da tlkelerin bilgi iletisim teknolojilerine erisim oranlari, bilgi iletisim teknolojilerini kullanim oranlar1 ve bilgi
iletisim teknolojileri kullanim becerilerine ait oranlarin Toplam Erken Asama Girisimcilik Etkinligi (TEA)
tizerindeki etkisinde girisimsel niyetlerin aracilik roliiniin arastirilmasidir. Calismada, bagimsiz degisken olarak
belirlenen bilgi iletisim teknolojileri kullanimi, erisimi ve becerileri ile araci degisken girisimsel niyetler ve
TEA’ya ait veriler Kiiresel Girisimcilik Monitorii (Global Entrepreneurship Monitor-GEM) internet sayfasinda
yayimlanan 2017 yili verilerinden elde dilmis olup, yapisal esitlik modeli yontemi ile analiz edilmistir. Caligma
amaci ¢ercevesinde olusturulan modelin analizi sonucunda bilgi iletisim teknolojilerine erisimin TEA iizerinde
negatif yonlii ve bilgi islem teknolojileri kullaniminin girisimsel niyetler iizerinde negatif yonlii nedensellik iligkisi
tespit edilmistir. Bilgi islem teknolojileri kullaniminin ve girisimsel niyetlerin de TEA tizerinde pozitif nedensellik
iligkisi goriilmiistiir. Arastirmanin bir diger sonucu da bilgi iletisim teknolojilerinin kullaniminin TEA iizerindeki
etkisinde girisimsel niyetlerin kismi aracilik roliidiir.

Anahtar Kelimeler: Bilgi iletisim Teknolojileri, Girisimcilik, Girisimsel Niyetler

The Effects of the Information Communication Technologies on the
Entrepreneurial Activity

ABSTRACT

The entrepreneurship plays an important role in a country’s economical and social welfare. Entrepreneurship
determines the position of a country in the world by creating new fields of activity. Today, especially the producers
and consumers who access to the services and products through information and communication technologies,
become more frequent day by day. The entrepreneurship becomes more intricate with the information
communication technologies every passing day, in terms of finding the changes and evaluating the opportunities.
The aim of this study is to research the role the entrepreneurial intentions played on the effect of the countries
access to the information communication technologies rates, the information communication technologies use
rates and information communication use skills rates on the Total Early-Stage Entrepreneurial Activity (TEA). In
the study, the use, access and skills of information communication technologies and mediation variable
entrepreneurial intentions and the date of the TEA base on the date published on the Global Entrepreneurship
Monitor-GEM of the 2017, and analyzed by the structural equation model method. As a result of the analysis of
the conceptual model created for the study’s aim, the access to the communication information technologies has
been found to have a negative causality on the TEA and the communication information technologies use has been
found to have a negative causality relation to the entrepreneurial intentions. The use of communication information
technologies and entrepreneurial intentions also found to have a positive causality relation on the TEA. Another
result of the research has been the entrepreneurial intentions’ partial mediation role on the effect of the
communication information technologies usage, on the TEA.

Keywords: Communication Information Technologies, Entrepreneurship, Entrepreneurial Intentions.
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OZET

Bolgesel ve kiiresel ekonomik krizlerin her gecen giin daha sik yasandigi giiniimiiz diinyasinda iilkelerin ekonomik
gelisme ve siirdiiriilebilir kalkinma hedeflerine ulagsmasinda 6nemli bir faaliyet olarak kabul edilen girisimcilik
faaliyetlerini etkileyen faktdrlerin incelenmesi daha da 6nemli hale gelmistir. Girisimcilerin firsatlari algilama ve
bir is modeli olusturup gelistirmeleri acisindan aldiklar1 egitim ve egitim kalitesi dnemli bir yere sahiptir. Bu
calismada da tlkelerin egitim kalitesi, girisimcilik egitiminin temel okul egitimi i¢inde verilmesi ve temel okul
egitiminden sonra verilmesinin Toplam Erken Asama Girisimcilik Etkinligi (TEA) tizerindeki etkisinde girisimsel
niyetlerin aracilik roliiniin aragtirilmasi amaglanmistir. Bu gergevede yonetim egitimi kalitesi, fen-matematik
egitimi kalitesi, genel egitim kalitesi, temel 6gretimde girisimcilik egitimi verilmesi ve okul sonrasi girigimcilik
egitimi bagimsiz degiskenler olarak belirlenmistir. Girisimsel niyetler araci degisken ve TEA ise bagimli degisken
olarak ele almarak bir kavramsal model olusturulmustur. Caligmada kullanilan veriler Kiiresel Girisimcilik
Monitorii (Global Entrepreneurship Monitor-GEM) internet sayfasinda yayimlanan 2017 yili verilerinden elde
edilmistir. Olusturulan kavramsal model yapisal esitlik modeli yontemi ile analiz edilmistir. Calisma amaci
gercevesinde olusturulan modelin analizi sonucunda fen-matematik egitimi kalitesinin TEA {izerinde ve yonetim
egitimi kalitesinin de girisimsel niyetler iizerinde negatif yonlii bir nedensellik iligkisi oldugu goriilmiistiir. Temel
ogretimde girisimcilik egitiminin verilmesinin girisimsel niyetler lizerinde pozitif bir etkisi mevcuttur. Yonetim
okullar kalitesi ve temel 6gretimde girisimcilik egitiminin verilmesinin TEA iizerindeki etkisinde girigsimsel
niyetlerin tam aracilik rolii olmasi da arastirmanin diger bulgusudur.

Anahtar Kelimeler: Egitim Kalitesi, Girisimcilik Egitimi, Girisimcilik, Girisimsel Niyetler

The Effects of Educational Quality and Entrepreneurship Training on the
Entrepreneurial Activity

ABSTRACT

In today's world where regional and global economic crises are more frequent day by day, it becomes even more
important to examine the factors that affect entrepreneurial activities, which are accepted to be important in
achieving countries' economic development and sustainable development goals.The education and educational
quality of the entrepreneurs plays an important role on their opportunity perception and forming and developing a
business model.In this study, it was aimed to research the mediation role the entrepreneurial intentions play on the
Total Early-Stage Entrepreneurial Activity’s (TEA) effect as a result of countries’ educational quality and
providing the entrepreneurial training within or out of the basic school education.In this context, the management
education quality, the science and math education quality, the general education quality, providing the
entrepreneurial training within the basic education and the post-school entrepreneurial training have been
determined as independent variables.A conceptual model was developed by considering the entrepreneurial
intentions as mediating variable and TEA as dependent variable.The data used in the study was derived from the
year data published in 2017 on the website of the Global Entrepreneurship Monitor (GEM).The created conceptual
model has been analyzed by the structural equation model. As a result of the analysis of the conceptual model
created for the study’s aim, it was found that the science-math education had a negative causality relation to the
entrepreneurial intentions on the TEA and the management education had a negative causality relation to the
entrepreneurial intentions.The introduction of entrepreneurial training in basic education has a positive effect on
entrepreneurial intentions. The entrepreneurial intentions were found to play a complete mediation role on the effect
the management schools quality and introducing the entrepreneurial training in the basic education had on TEA.
Keywords: Educational Quality, Entrepreneurial Training, Entrepreneurship, Entrepreneurial Intentions.
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ABSTRACT

Beginning in the 17" century, the Ottoman Empire began to witness important scientific, military and social
changes, which soon let to the adoption of many for the sake of modernisation to keep up with the recent
developments and to secure its existence ‘on the stage’. One of the busiest periods regarding such changes was the
Tanzimat era in which translation was adopted and applied as a norm-governed and a strategical activity under the
effects of preliminary and operational norms existing in the context and culture. These norms were defined in the
light of state-based national and international agenda such as constructing a new national identity thanks to the
import of modern ‘western’ concepts, and finding an acceptable and proper place among its counterparts.
Therefore, to apply these new concepts and succeed in realizing these modernization-related aims, such state
institutions as ‘Terciime Odast’, ‘Enciimen-i Danis’, ‘Cemiyet-i [Imiye-i Osmaniye’ and the press in general were
founded and supported by the state. The main target imposed on such institutions was to guarantee the success of
modernisation through translational activities — considerable as ‘translatorial actions’ in Holz-Ménttéri’s terms —
to establish a new modern western-facing Turkish identity, and to structure an education program in parallel to
that. Many ideological state apparatuses such as ‘Halkevleri’, schools, press etc. were utilized in this regard, and
many events such as ‘Birinci Tiirk Nesriyat Kongresi’, and the establishment of state-governed translation bureaus
and state-governed translation magazines were realized. These all included the adoption of many fruitful strategical
linguistic decisions such as the ‘Language Reform’ and the establishment of the Translation Magazine in this
process of cultural transformation which also, naturally, affected the Turkish literature through ‘translatorial
actions’.

Key words: translation, translatorial action, modernisation, linguistic strategy, nation formation
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OZET

Hackman ve Oldham tarafindan, yetenek cesitliligi, gérev tanimi, gérev onemi, 6zerklik, isten geribildirim,
orgiitten geribildirim, baskalariyla basa ¢ikma olarak yedi boyutta ele alinan is karakteristikleri modeli, temel is
boyutlarint siiflandirmakta ve psikolojik durum ve is sonuglart ile iligkilendirerek ortaya koymaktadir.
Arastirmada, is karakteristiklerinin, isgdrenlerin is doyumu ile iliskisi incelenmistir. Orneklem olarak
Kirgizistan’in baskenti Biskek’te faaliyet gosteren konaklama igletmeleri se¢ilmistir. Verilere giivenirlik analizi
ve korelasyon analizi yapilmistir. Analizlerin sonucunda, “6zerklik”, “gérev dnemi”, “Orgiitten geri bildirim”,
“isten geri bildirim” ve “bagkalariyla baga ¢ikma” is karakteristikleri ile “is doyumu” arasinda pozitif yonde
anlamli bir iliski oldugu tespit edilmistir.

Anahtar Kelimeler: is Karakteristikleri, Is Doyumu

A Field Research In Bishkek Hospitality Establishments On The

Relationship Between Job Characteristics And Job Satisfaction

ABSTRACT

Job characteristics model which discussed in seven dimensions by Hackman and Oldham as skill variety, task
identity, task significance, autonomy, feedback from the job itself, feedback from agents, dealing with others,
classifies basic job dimensions and relate them to psychological status and job results. In this research, the
relationship between job characteristics and job satisfaction of the employees was examined. As a sample,
accommodation establishments operating in Bishkek, the capital of Kyrgyzstan, were selected. Reliability analysis
and correlation analysis were performed. As a result of the analyzes, it was determined that there was a positive

significant relationship between "autonomy", "task significance", "feedback from agents", "feedback from the job
itself", "dealing with others" and job satisfaction.

Keywords: Job Characteristics, Job Satisfaction
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Osmanli Devleti I. Mesrutiyet ile parlamenter rejime gecmesine karsin bu siire¢ kisa siirmiis, 30 yil1 askin istibdat
doneminin ardindan, bir daha vazge¢memek iizere, 1908 yilinda parlamenter rejime gegisi saglamistir. II.
Mesrutiyet donemi ile birlikte Baticilik fikri toplumsal ve siyasal hayatta onem kazanmig ve Osmanli Devleti’nde
siyasetin temel hareket noktasi olmustur. Boylece toplumda ve siyasal kurumlarda yenilesme ve batililagma
stireci isletilmistir. Yonetimde meydana gelen degisim, biirokraside ve toplumun tiim tabaninda hissedilmis ve
ilerleyen donemde Tiirk siyasal hayatini etkileyen olaylar zincirinin baslangi¢ noktasini olusturmustur.

Milli Miicadele sonrasinda Osmanli Devleti’nin yerine kurulan Tiirkiye Cumhuriyeti II. Mesutiyet’ in siyasal ve
toplumsal alandaki politikalarini miras olarak alms ve ilerleyen donemdeparlamenter gelenegi devam ettirmistir.
Fakat Osmanli Devleti’'nden giiniimiize kadar devam eden parlamentarizmin isleyisi kendi haline birakilmis,
ozellikle ordu tarafindan birgok kez kesintiye ugratilmis ya da ugratilmaya g¢alisilmistir. Sonugta Tiirk siyasal
hayatinda askerin siyasete miidahalesi, siyaseti vesayet altina almasi ya da alma girisimleri Osmanli’dan
Cumhuriyet’e bir miras olarak ge¢mis ve siireklilik kazanmustir.

Bu calisgmada Osmanli Devleti’nden giiniimiize yasanan parlamenter rejimin isleyisine yonelik olarak
miidahaleler ele alinmis ve bunun sebep ve sonuglarini ele alan bir analiz gergeklestirilmistir.

Anahtar Kelimeler: Parlamentarizm, Muhtira, Darbe, Darbe Girisimi.

Parliamentarism from Ottoman Empire to The Present and Interventions
to The Parliamentary Regime: An Analysis on Military Memorandum,
Military Coup and Military Coup Initiatives

ABSTRACT

Although Ottoman Empire passed to the parliamentary regime with the First Constitutional Era, this process was
short-lived. After more than 30 years of oppression in 1908, the transition to the parliamentary regime was
ensured. The idea of Westernism gained importance in social and political life with the Second Constitutional
Era, and it has become the central point of politics in Ottoman Empire. Thus, the process of renewal and
westernization was carried out in society and in political institutions.The change in the administration has been
visible in the bureaucracy and every fragment of society, and it constituted the beginning of a chain of events that
affects deeply Turkish political life.

Following the collapse Ottoman Empire and thelndependence War, Republic of Turkeywas established and
inherited the political and social policies of the Second Constitutional Era as a legacy and continued the
parliamentary tradition.However, the functioning of parliamentarism,which has continued until today, in
Ottoman Empire has been left to itself, and it has been interrupted or attempted to be interrupted by the army
many times.In the end, the military intervention in the Turkish political life, the attempts to take politics under
guardianshipand its attempts in that sense have been transmittedas legacy of Ottoman Empire and becomes
constant.

In this study, the interventions to the functioning of the parliamentary regime from Ottoman Empire to the present
have been discussed and an analysis has been carried out to address the causes and the consequences of this
phenomena.

Key Words: Parliamentarism, Military Memorandum, Military Coup, Military Coup Initiatives
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Tiirk siyasal hayatinda II. Mesrutiyet sonrasi gecilen parlamentarizm, birgok kez askeri miidahalelerle kesintiye
ugratilmaya calisilsa da varligini giiniimiize kadar devam ettirmistir. Fakat her zaman cagdas demokrasi
uygulamalar1 sunamamigtir. Cumhuriyetin ilani sonrasi1 Avrupa’daki ¢agdas demokrasi standartlarini yakalayacagi
umulan parlamentarizm, Cumhuriyet Halk Partisi’nin (CHP) “Tek Parti” ydonetiminde bunu basaramamis ve
topluma ilkel bir demokrasi siireci yagsatmistir. Donemin olaganiistii sartlarinin geregi, tek parti rejimi ile siyasal
hayatint devam ettiren ve demokrasiyi askiya alan Tirkiye, c¢agdas demokrasiye gegis siirecini 1945 yilinda
baslatmis ve ¢ok partili siyasal hayata gegmistir. Cok partili hayata gegisle birlikte kurulan partiler ¢ok hizli bir
sekilde siyasal muhalefet 6zelligi gostermislerdir. Donemin 6nemli siyasal aktdrlerinden Demokrat Parti (DP),
1945-1950 yillar1 arasinda muhalefette iken siyasal iktidara karsisiyasal tahammiilsiizliikten, fanatizmden ve asir1
partizanliktan sikayet etmesine karsin, iktidarda oldugu 1950-1960 yillar1 arasinda ayni tahammiilsiizliigii,
fanatizmi ve agir1 partizanligi gostermistir.

1945-1960 yillar1 arasinda siyasal iktidar1 ve muhalefeti paylasan iki siyasal parti CHP ve DP’dir. Biz bu
calismada, siyasal iktidar-muhalefet iligkileri baglaminda CHP ve DP’nin muhalefete karsi gdstermis oldugu
tahammiilsiizliik, partizanlik ve fanatizm 6rneklerini inceleyecegiz ve ayrintili bir analize tabi tutacagiz. Amacimiz
Tiirk siyasal kiiltiiriiniin yeni olusmaya basladig1 1945-1960 yillar1 arasindaki dénemi ve bu dénemde yasanan
olumsuzluklari ortaya ¢ikarmak, s6z konusu olumsuzluklarin giiniimiize yansimalarini tespit etmektir.

Anahtar Kelimeler: Siyasal Tahammiilsiizliik, Partizanlik, Fanatizm, Muhalefet.

The Relations Between Government and Opposition Between 1945-1960:
Political Intolerance, Partizanship, And Fanaticism

ABSTRACT

Parliamentarism which entered into Turkish political life with the Second Constitutional era and has survived until
today despite many military interventions that try to interrupt it. However, parliamentarism has not always
demonstrated modern democratic practices. Following the declaration of the Republic, it was hoped that
parliamentarism would reach modern democratic standards of Europe, but under the "Single-Party" rule led by
Republican People's Party (CHP) this objective could not be achieved and the society has been througha primitive
democratic process. Asrequired by the exceptional circumstances of the period, Turkey has continued its political
life under the single-party regime and suspended the democracy. It is in 1945 that Turkey launched the transition
process to democracy and established multi-party political life. The parties formed along with the democratic
transition have rapidly manifested the characteristics of the political opposition. Although the Democratic Party
(DP), one of the most important political actors of the time, complained about political intolerance, fanaticism,
and excessive partisanship while it acts as the opposition party between 1945 and 1950, it showed the same
intolerance, fanaticism and extreme partisanship between 1950 and 1960, when it obtains the power.

The two political parties that play government and opposition roles between 1945 and 1960, were DP andCHP,
respectively. In this study, we will investigate certain examples of intolerance, partisanship, and fanaticism of CHP
and DP, in the context of government-opposition relations. Our objective is to reveal the period between 1945-
1960, when the Turkish political culture started to be shaped, the negativities experienced in the course of this
period, and to determine the reflections of these negativities to the present times.

Key Words: Political Intolerance, Partizanship, Fanaticism, Opposition.
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OZET

Giiniimiizde Isldmi bankacilik sisteminin onemi giderek artmaktadir. Miisterilerin katilim bankaciligi
faaliyetlerine yonelik tutum ve davramiglarii 6lgmek, katilim bankaciliginin gelisimi agisindan 6nemlidir.
Calismada amacimiz, mevcut ve potansiyel banka miisterilerinin katilim bankacilig1 faaliyetlerine yonelik tutum
ve davraniglarinin tespit edilmesi i¢in Aksaray ilinde bir uygulama gerceklestirilmistir. Caligmada, Aksaray ilinde
aragtirmanin drneklemi belirlenmistir. Arastirmaya rasgele se¢ilen 384 banka miisterisi katilmistir. Calismada veri
toplama araci olarak anket kullanilmistir. Elde edilen sonuglar uygun istatistiksel testler kullanilarak
kiyaslanmustir. Istatistiki analizler IBM SPSS Statistics 20.0 programu ile yapilmistir. Arastirmada Szczepanowicz
(2011) tarafindan kullanilan katilim bankacilig ile ilgili demografik 6zellikler ve miisterilerin katilim bankacilig
ile ilgili bilgi diizeyleri ve Sakarya Universitesi’ nden Prof. Dr. Fatih Savasan, Dog. Dr. Temel Giirdal, Dog. Dr.
Mehmet Sarag, Dr. Ogt. Uyesi Fatih Yardimcioglu ve Ibrahim Uzun’ un hazirlamis olduklar1 anketten
yararlanilmstir.

Anahtar Kelimeler: Katilim Bankaciligi, Geleneksel (Konvansiyonel) Bankacilik, Miisteri Algisi, Aksaray.

An Investigation on Customer Perception for Activities of the Participation
Banking: An Application in Aksaray Province

ABSTRACT

Nowadays, the importance of Islamic banking system is getting increase. To measure the attitudes and behaviors
of the customers for activities of participation banking is important in terms of the development of participation
banking. The aim of the study is to determine the attitudes and behaviors of current and potential bank customers
for participation banking activities and to implement an application in the Aksaray province. In the study, the
sampling of the research is determined in the Aksaray province. Data have collected randomly from 384 bank
customers. The questionnaire is used as data collection tool. The results of the study are compared by using
appropriate statistical tests. Statistical analysis has been made using IBM SPSS Statistics 20. 0 program. In this
study, demographic characteristics of participation banking and the level of knowledge of customers about
participation banking are used by Szczepanowicz (2011). Also, the questionnarre prepared by the University of
Sakarya Prof. Dr. Fatih Savasan, Assoc. Dr. Temel Giirdal, Assoc. Dr. Mehmet Sarag, Dr. Lecturer Fatih
Yardimcioglu ve ibrahim Uzun is used.

Keywords: Participation Banks, Conventional Banks, Customer Perception, Aksaray.
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OZET

Kiiresellesme olgusu ile birlikte uluslararasi ticaret hacmi gilin gectikge artmakta, bu gelismelerle isletmelerin
faaliyetlerini yerel 6l¢ekten uluslararasi 6lgege tagimalari stratejik bir tercihe doniismektedir. Uluslararasilasma
isletmeler agisindan rekabetin yapisini ve diizeyini farklilastirirken ortaya ¢ikan rekabet sermaye piyasalarina da
yansimaktadir. Isletmelerin performansim ifade eden gostergeler yatirnmcilarin tercihlerini  dogrudan
etkilemektedir. Yatirimci tercihinde finansal veriler gliglii gostergeler olarak kullanilirken, sirketlerin stratejik
yonelimleri ve degerlerini igeren ifadeler de pozitif isaretler olarak algilanmaktadir. Bu ¢aligmada Tiirkiye’nin
sermaye piyasasit olan Borsa Istanbul endekslerinden BIST 100 endeksinde yer alan sirketlerin, stratejik
yonelimlerini yansitan vizyon ve misyon ifadelerinde “uluslararasilagma” ya yaklasimlar: igerik analizi yontemi
ile incelenmistir. Aragtirmanin sonucunda piyasa degeri ve islem hacmi en yiiksek 100 isletmenin
uluslararasilasma konusundaki bakis agilar1 ve kiiresel rekabeti algilama diizeyleri ortaya konulmustur.

Anahtar Kelimeler: Uluslararasilasma, Vizyon, Misyon, Borsa Istanbul

Internationalization Tendencies of Enterprises: A Research on the Vision
and Mission Statements of BIST 100 Companies

ABSTRACT

With the phenomenon of globalization, the volume of international trade increases day by day, and with these
developments, it becomes a strategic preference for the enterprises to move their activities from local scale to
international scale. While internationalization differentiates the structure and level of competition in terms of
enterprises, the resulting competition is reflected in the capital markets. Indicators expressing the performance of
enterprises directly affect preferences of investors. While financial data are used as strong indicators in investor
preference, statements containing the strategic orientations and values of companies are also perceived as positive
signs. In this study, “internationalization” approaches of companies from BIST 100 index -one of the indexes of
Borsa Istanbul which is Turkey’s capital market- are examined with content analysis method. As a result of the
research, the perspectives on internationalization and the levels of perception of global competition for 100
companies with the highest market value and transaction volume have been put forward.

Keywords: Internationalization, Vision, Mission, Istanbul Stock Exchange
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OZET

E-ticaret, diinyanin ekonomik gelisimi ac¢isindan énemli bir itici gii¢ haline gelmektedir. Uluslararasi kapsamda
satiglar yapan web sitelerinin yayginlagmasi ile birlikte, ticari hareketlilikler gerek toptan gerekse perakende olarak
giderek artmaktadir. Toplumun her kesimine yayilmis olan ¢evrimigi satin alma ve ticaret uygulamalari sayesinde
e-ticaret, gdrkemli yiikselisini siirdiirmekte ve geleneksel ticareti tahtindan etme yolunda ilerlemektedir. Ozellikle

yazina katki sunacak sekilde kavramsallastirmak ve uluslararasi yazinda yapilan giincel c¢alismalar
degerlendirmektir. Calismada yazin taramasi kullanilmistir. Yazin taramasindan elde edilen bulgulara gore e-
ticaret lojistiginin gelecek yillarda daha detayli incelenen konulardan olacagi goriilmektedir. Ayn1 zamanda bu
aragtirma gelecekteki yapilacak arastirmalar i¢in teorik uygulamalar icermektedir.

Concept of the Future for Commerce and Logistics: E-Commerce Logistics
ABSTRACT

E-commerce becomes an important driving force for the economic development of the world. With the widespread
use of internationally selling websites, commercial movements are increasingly scaling up in the contexts of both
wholesale and retail. E-commerce continues its spectacular rise and is on its way to overtaking traditional trade
owing to diffusion of online purchasing and trading practices across all segments of the society. The necessity of
examining logistics in terms of businesses dealing with e-commerce is one of the most important issues in the
literature. In light of this information, the purpose of this study is to conceptualize the issue of e-commerce logistics
to contribute Turkish literature in particular and to evaluate current researches in international literature. In the
study literature review is conducted. According to findings obtained from the literature review, e-commerce
logistics will be examined in more detailed way in coming years. Also this study provides theoretical implications
for further researches.

Keywords: International Trade, Logistics, E-Commerce, E-Commerce Logistics
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OZET

Sosyal medya, 2000°1i yillardan sonra kitle iletisim teknolojilerinin gelismesi ile beraber, 6nemli bir ¢aligma alani
haline gelmistir. Ozellikle egitim bilimleri, iletisim bilimleri, sosyoloji, bilisim ve isletme basta olmak iizere pek
¢ok bilim dali tarafindan farkli yonleriyle ele alinmaktadir. Sosyal medya alaninda yazilan tezlerde ise 2010
yilindan itibaren dnemli bir artis oldugu gézlenmektedir. Bu kapsamda yapilan ¢alismada, sosyal medya alaninda
yazilan tezlerin igerik bakimindan tasnif edilmesi amaclanmaktadir. Arastirmada, Ulusal Tez Merkezi’ndeki
Isletme Anabilim Dali’na bagli doktora tezleri iizerinde icerik analizi yapilmistir. Oncelikle, veri tabanindaki
sosyal medya ile ilgili biitiin tezlerin genel haritast ¢ikartilmistir. Daha sonra ise tezlerin amaglari, sorunsali ve
bulgular1 incelenmistir. Arastirma sonucunda, sosyal medyanin 6zellikle isletmelerin pazarlama stratejilerinde
nasil kullanildig1 ve satig ve pazarlama faaliyetlerine etkisi ¢cergevesinde ele alindigi belirlenmistir. Ayni zamanda,
aragtirma sonuglari aragtirmacilar ve uygulayicilar agisindan tartisilmistir. Bu ¢aligmanin, daha sonra yapilmasi
planlanan sosyal medyanin bibliyografik analizi yoniindeki ¢alismalara zemin olusturmasi beklenmektedir.

Anahtar Kelimeler: Sosyal medya, doktora tezleri, ulusal tezler, sosyal medya ¢alismalari, igerik analizi.

The Examination of National Dissertations In The Field Of Social Media
With Content Analysis

ABSTRACT

Social media, with the development of mass communication technologies after the 2000s, has become an important
field of study. It has been addressed in different aspects by many disciplines particularly educational sciences,
communication sciences, sociology, informatics and business administration. A significant increase has been
observed in national theses written in the field of social media since 2010. In this study, it is aimed to classify the
dissertations about social media in terms of their content. In the research, content analysis was conducted on the
doctoral dissertations related to the department of business administration in the National Thesis Center. Firstly, a
general map of all dissertations related to social media in the database was revealed. Then, the aims, problems,
and findings of the theses were examined. As a result of the research, it has been determined that social media was
studied especially at the point of sales and marketing. Additionally, managerial and further research implications
are provided. It is expected that this study will be a basis for the bibliographic analysis of the social media studies
which is planned to be done later.

Keywords: Social media, doctoral thesis, national thesis, social media studies, content analysis.
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OZET

Duygusal zeka diizeyinin insan iligkilerindeki yadsinamaz seviyedeki etkisi egitimciler acisindan da biiyiik dneme
egitim sistemine biiylik katki saglayacagi diigiiniilerek bu dogrultuda bir ¢alisma gergeklestirmek hedeflenmistir.
Bu dogrultuda arastirma kapsaminda egitimcilerin duygusal zeka diizeylerini 6lgebilmek amaciyla” egitimcilere
yonelik duygusal zeka dlcegi” gelistirilmesi amaglanmistir. Oncelikli olarak duygusal zekd kavramina yénelik
litaratiir taramasi yapilmis ve farkli duygusal zeka 6lgekleri incelenmistir. Litaratiirden ve dlgeklerden elde edilen
bilgilere dayanarak yari yapilandirilmis miilakat sorular1 hazirlannstir. Arastirma kapsaminda Istanbul’ un
Beykoz ilgesinde bir ilkogretim okulunda goérev yapan 10 6gretmen ile iki ayri odak grup goriismesi
gerceklestirilmistir. Odak grup goriismelerinden elde edilen veriler ifadelere déniistiiriilmiistiir. ifadeler uzman
g0riisii dogrultusunda diizenlenmis ve 48 ifadeli soru formu olusturulmustur. Olusturulan soru formunun gecerlilik
analizlerinin gergeklestirilmesi amaciyla soru formu 250 egitimciye ulastirilmis 213 egitimciden alinan yanitlar
ile kullanilabilir veri elde edilmistir. Yapilan gegerlilik ve giivenilirlik analizleri sonucunda egitimcilere yonelik
tek boyuttan ve 9 ifadeden olusan duygusal zeka 6lgegi olusturulmustur.

Anahtar Kelimeler: Duygusal Zeka, Olcek Gelistirme, Egitimciler

Measuring The Emotional Intelligence Levels Of Educators, A Scale
Development Effort Study

ABSTRACT

The influence of emotional intelligence on human relations has great importance for educators. It has been aimed
to make a study in this direction considering the teacher-environment relationship. In this context, it is aimed to
develop an emotional intelligence scale for educators in order to measure the level of emotional intelligence of
educators. First of all, a literature review for the concept of emotional intelligence was made and different
emotional intelligence scales were examined. Semi-structured interview questions were prepared based on the
information obtained from the literature and the scales. In the scope of the research, two different focus group
interviews were conducted with 10 teachers working in a primary school in Beykoz district of Istanbul. The data
obtained from focus group interviews were converted into items. Items were arranged in line with the expert
opinion and a 48-item questionnaire was created. In order to carry out the validity analysis of the questionnaire,
the questionnaire form sent to 250 educators. 213 educators’ responses could used for analysis. As a result of the
validity and reliability analysis, an emotional intelligence scale for the educators consisting of 9 items and one
dimension was formed.

Key Words: Emotional Intelligence, Scale Development, Educators
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OZET

Bu ¢alisma, belediyelerin performans raporlamadaki hesap verebilirlik diizeyini, Tiirkiye 6zelinde, performans
denetimi yapilan belediyelerin tamaminin performans denetim raporlarindaki verilerini kullanarak tespit etmeyi
amaglamaktadir. Bu amag¢ dogrultusunda gelistirilen hesaplama ydntemiyle, performans denetimi yapilan
belediyelerin tamaminin, 2015 yillarina ait denetim raporlarindaki hesap verebilirlik diizeyi icerik analiyle tespit
edilmigtir. Tespit edilen degerler ile belediyelerin performans raporlamadaki hesap verebilirlik diizeyi en yiiksek
puan alandan en diigiik puan alan belediyelere dogru siralamasi yapilmistir. Siralamada yer alan biiyiiksehir ve
biiyiiksehir ilge belediyelerinin, il belediyelerine gére daha basarili oldugu goriilmiistiir.

Anahtar Kelimeler: Hesap Verme Sorumlulugu, Performans Raporlama, Performans Denetimi.

The Investigatigation of Municipal Performance Reports in Terms of

Discharging Accountability: The Case of Turkey

ABSTRACT

This study, municipal account in reporting the performance level of deliverability, Turkey in particular, is to
identify, using data from all of the performance audit report conducted performance audits of municipalities. The
level of accountability of audit reports for the years 2015 of all the municipalities performing performance audits
within the scope of the study was determined by means of content analysis with the calculation method developed
for the purpose of the work. The determined values and the accountability of the municipalities in the performance
report were ordered to the municipalities from the highest to lowest score. In the rankings the metropolitan
municipalities and metropolitan municipal municipalities were found to be more successful than the provincial
municipalities.

Keywords: Accountability Responsibility, Performance Report, Performance Auditing.
JEL Classification Codes: H11, H83
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OZET

Sosyal inovasyon ve girisimcilik kavramlari, yenilik iireticiler ve girisimcilerin katkist ve toplumsal sivil
paydaslarin katilim1 olmadan, sadece devletlerin ve kamu kurumlarinin kendi kaynak ve bilgi birikimlerine dayali
¢oziimleri giderek zorlasan toplumsal sorunlardaki artis nedeniyle, giderek daha ¢ok 6nem kazanmaya baglamistir.
Bu nedenle, sosyal inovasyon ve girisimcilik ekosistemleri, fon yaratma, ag olusturma, igbirlik¢i gelistirme/birlikte
yaratma, sosyal sorunlar ve ¢oziimleri konusunda ¢alisan paydaslar arasinda faaliyetlerin ve ¢dziimlerin yayilimi,
paydaslar arasinda diyalog ve fikir birligi olugturma gibi ana bilesenleri iceren 6zgiin ¢oziimlerin ihtiyaci ve arayisi
icine girmislerdir. Bu baglamda, calismamiz, sozii edilen ihtiyaclarin karsilanmasina katkida bulunmak temel
amaci1 dogrultusunda, Tiirkiye’deki sosyal girisimcilik faaliyet ve aktorlerinin haritalanmasina yonelik bir sistem
modeli tasarimini 6nermeyi hedeflemektedir. Sosyal girisimcilik ve inovasyon konularinda yiiriitiilen igerik analizi
kapsaminda, teorik ve pratik bilgi tabanina dair literatiir gdzden gegirilmis, tanimlar aragtirilmis ve sosyal
inovasyon ve girisimcilik aglart ve haritalama galigmalar1 konusundaki en iyi uygulamalar ve mevcut ¢oziimler
taranmugtir. Veri toplamak amaci ile, Tiirkiye sosyal inovasyon ve girisimcilik ekosisteminde paydas olarak yer
alan kurumlar ve bireylerle derinlemesine miilakat ve yapilandirilmis anket uygulanmigtir. Veriler tanimlayici
istatistik yontemleri kullanilarak analiz edilmis, bu veriler 15181inda Pazar analizi, ihtiya¢ analiz, risk analizi ve
proje fizibilite analizi teknikleri ile Tirkiye’deki sosyal girisimcilik ekosisteminin haritalanmasina yonelik
ihtiyaclar tanimlanmistir. Bulgular, sosyal girisimcilik haritasi sistem modeli tasariminda, sosyal is modeli
kanvasi, kavram goriintiileme ve testi, paydas analizi tekniklerinin uygulanmasinda girdi olarak kullanilmistir.

Anahtar Kelimeler: Sosyal Girisimcilik, Sosyal Inovasyon, Girsimcilik Haritalama, Sosyal Sistem Tasarimu,
Sosyal Proje Tasarimi

A System Model Design For Mapping Social Entrepreneurship Activities in
Turkey

ABSTRACT

By the rise of local and global social problems (like poverty, climate change, social inequality, indiversity, aging
and dissappearance of local cultures) that can not be solved by internal resources and know-how state and public
instituions without involvement of civil actors like innovators and entrepreneurs and without inclusion society,
concept of social entrepreneurship and social innovation had been recognized by developed economies like EU,
US and then followed by developing regions and countries. Therefore, social innovation and entrepreneurship
ecosystems have been in search and need for unique solutions for fund raising, networking, collaborative
development/co-creation, knowledge sharing, dissemination of activities/diffusion of solutions, dialogue and
consensus building between shareholders who work on social problems and solutions. In this context, this study
aims to respond to this need by proposing a system model design for mapping social entrepreneurship activities
and actors in Turkey. After reviewing the literature on the theoretical and practical back ground by a content
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analysis on the concept of social entrepreneurship and innovation in Turkey and the World, we revisited the current
best practices and existing applications on social innovation and entrepreneurship networking and mapping. For
data collection, we conducted in-depth interviews than structured surveys with the organizations/individuals who
take place as shareholders in the social innovation and entrepreneurship ecosystem of Turkey. Descriptive
statistical analyses are utilized for analyzing data. In the light of these data, the “requirements” for mapping the
social entrepreneurship ecosystem in Turkey is defined by Market analysis, Needs Analysis and Risk Analysis
Methods The findings are used as inputs to “sociel entrepreneurship and innovation mapping system” design
proposal which aims to contribute to for increasing awareness about and inclusion for collaborative problem
solving climate in the country. Social Business model canvas, Project costing and feasibility analysis, concept
screening and testing, shareholders analysis techniques are employed during design phase.

Keywords: Social Entrepreneurship, Social Innovation, Innovation Ecosystems, Entrepreneurship Mapping,
Social System Design, Social Project Design.
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OZET

Giiniimiizde daha ¢ok egitimin insan yetistirme fonksiyonu ve ekonomik agidan en ucuz maliyetle en kaliteli insani
yetistirme Ozelligi dikkate alinmaktadir. Aslinda egitim esnasinda ve sonrasinda egitilen ve egitilmis insanin
ekonomik anlamda topluma kazandirdiklar1 géz ard1 edilmekte veya en son 6zellikmis gibi dikkate alinmaktadir.
Giiniimiiz toplumlarinin en énemli problemlerinden biriside bu goz ard1 edis neticesinde ortaya ¢cikmaktadir. Is’e
gore insan m1? Yoksa insana gore ig mi? Probleminde oldugu gibi. Bu baglamda liyakat problemi kendini
gostermekte bu problemin ¢oziimii de 6nem arz etmektedir. Bizde bu calismamizda kismi bir 6rneklem alaninm
dikkate alarak iiniversite Ogrencilerinin iginde bulunduklari gevreye yapmus olduklari ekonomik katkilar
belirlemeye calistik. Nitel arastirma deseninde gerceklestirilen arastirmada 56 tiniversite dgrencisiyle ¢alisilmistir.
Erzurum Atatiirk Universitesinde 2018-2019 egitim-6gretim yilinda gergeklestirilen arastirmada arastirmacilar
tarafindan olusturulan “Genel Bilgi Formu” ve 6grencilerinin aylik gelirleri ile bu gelirlerini nereye harcadiklarina
yonelik goriisme sorular1 kullanilmistir. Arastirma sonucunda, arastirmaya dahil edilen 6grencilerin %58,9’u
kadin, %41,1°1 erkek, %53,6’s1 21-23 yas grubunda, %66,1°1 edebiyat, %32,1°1 egitim, %1,8’1 fen fakiiltesinde,
%53,6’s1 felsefe, %32,1°1 6gretmenlik, %12,5’i sosyoloji, %1,8’i cografya bolimiinde, %26,8’i ikinci sinifta,
%26,8’1 {igiincii siifta, %26,8°1 dérdiincii sinifta, %19,6°s1 ise birinci sinifta 6grenim gérmektedir. Ogrencilerin
%?37,1’inin ikinci dgretimde, %42,9’u birinci dgretim dgrencisidir. Ogrencilerin %37,5’inin ebeveyni lise mezunu,
%37,5’1 il merkezinde yasamaktayken, %35,7’sinin ebeveynin aylik geliri 2001-3000 lira arasindadir.
Ogrencilerin aylik gelirinin ebeveynleri ve dgrenci kredisi araciligiyla saglandigi belirlenmistir. Ogrencilerin
ortalama aylhik gelirleri 738 lira olarak belirlenmistir. Ogrencilerin en fazla barinma ihtiyact (%21,48) oldugu
belirlenmistir. Ogrencilerin %71,4’ii gecinemediklerini ifade etmislerdir. Arastirmadan elde edilen sonuglara
dayanarak ogrencilerin ile olan katkilarinin oldugu, ancak ayni zamanda ge¢inme konusunda zorluklar yasadiklart
belirlenmistir. Bu bulguya dayanarak hem 06grencilerin hem de bolgedeki esnafin karsilikli olarak zarar
etmeyecekleri bir politikanin gelistirilmesi 6nerilebilir.

Anahtar Kelimeler: Universite 6grencisi, Ekonomi, Ekonomik kalkinma, Gelisim

Economic Contributions In The Environment Of The University Students
ABSTRACT

Nowadays, more education is taken into consideration in the human-growing function and in terms of
economically the most cost-effective human being. In fact it is ignored that the educated and educated people who
are educated and educated in the economic sense during and after the training are ignored or considered as the last
feature. One of the most important problems of today’s societies is the result of this neglect. Is it human according
to the job? Or is it work according to man? Like the problem. In this context, the problem of merit is manifested
and the solution of this problem is also important. In our study, we have tried to determine the economic
contributions of university students to the environment in which they take place considering a partial sample area.
In the research conducted in the qualitative research design, 56 university students were studied. In the research
conducted in Erzurum Atatiirk University in 2018-2019 academic year, General Information Form which was
formed by the researchers and interview questions about the monthly income of the students were used. As a result
of the study, 58,9% of the students included in the study were women, 41,1% were man, 53,6% were in the 21-23
age group, 66,1% were in literature, 32,1% were educated, 1,8% in science faculty, 53,6% in philosophy, 32,1%
in teaching, 12,5% in sociology, 1,8% in geography department. 26,8% in second, 26,8% in the third year, 26,8%
in the fourth year, 19,6% in the first year. 57,1% of the students were in secondary education and 42,9% were in
primary education. While 37,5% of the students high school graduates, 37,5% live in the city center, 35,7% of the
parents have a monthly income of 2001-3000 TL. It has been determined that the monthly income of the students
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is provided by their parents and student loans. Average monthly income of students was determined as 738 liras.
It was determined that the students had the most housing needs (21,48%). 71,4% of the students stated that they
could not get along. Based on the results obtained from the research, it was determined that they had contributions
with the students but also experienced difficulties in living. Based on this finding, it can be suggested to develop
a policy that both students and tradesmen in the region will not suffer mutually.

Key Words: University student, Economy, Economic development, Development
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OZET

Bu aragtirmanin amaci, eszamanli birlikte ¢alma uygulamasinin ud egitimi alan 6grenciler lizerinde etkisini ortaya
koymaktir. Arastirmanin ¢aligma grubunu Aksaray Universitesi Egitim Fakiiltesi Miizik Egitimi Anabilim
Dalr’'nda egitim goren 10 6grenci olugturmaktadir. Arasgtirmaci tarafindan gelistirilen ud etiidleri ve bir eser,
“eszamanli birlikte calma uygulamas1” yapilarak dgrencilere bir ders donemi boyunca uygulanmistir. Arastirmada
nitel arastirma modeli olan eylem aragtirma deseni kullanilmistir. Arastirma sonunda eszamanli birlikte ¢calma
uygulamasinin 6grencilere performans ve motivasyon agisindan dnemli katkisi oldugu gozlemlenmistir. Ayrica
ogrenciler gergeklestirilen uygulama sonrast bu uygulamanin kendilerine motivasyon sagladigina yonelik goriis
bildirmiglerdir.

Anahtar Kelimeler: Ud, Ud egitimi, Eszamanl birlikte ¢calma
The Effect of Simultaneously Playing Together at Oud Education To

Performance And Motivation

The purpose of this study is to investigate the effect of simultaneously playing together on students who are
undergoing oud education. Study sample was constituted with ten undergraduate students who are students at
Aksaray University Education Faculty Music Education Department. Oud exercises and one piece that was
developed by researcher were carried out to students for one term by “simultaneously playing together”. Action
research that is a design of gualitative research method was used. It was observed after research that simultaneously
playing together practice had an important contribution to students in terms of performance and motivation.
Furthermore students delivered positive opinions about these practices.

Keywords: Oud, Oud Education, Simultaneously playing together
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Bu aragtirmanin amaci, toplu ¢alma uygulamasinin ud egitimi alan 6grenciler lizerinde etkisini ortaya koymaktir.
Arastirmanin ¢alisma grubunu Aksaray Universitesi Egitim Fakiiltesi Miizik Egitimi Anabilim Dali’nda egitim
goren 12 o6grenci olusturmaktadir. Arastirmaci tarafindan gelistirilen ud etiidleri ve iki eser, “toplu ¢alma
uygulamasi” yapilarak 6grencilere 12 hafta boyunca uygulanmistir. Arastirmada nitel arastirma modeli olan eylem
aragtirma deseni kullanilmigtir. Arastirma sonunda toplu c¢alma uygulamasinin 6grencilere performans ve
motivasyon acisindan 6nemli katkisi oldugu gézlemlenmistir. Ayrica 6grenciler, gerceklestirilen uygulama sonrast
bu uygulamanin kendilerine motivasyon sagladigina yonelik goriis bildirmislerdir.

Anahtar Kelimeler: Ud, Ud egitimi, Toplu ¢alma

The Effect of Playing Together at Oud Education To Performance And Motivation

The purpose of this study is to investigate the effect of playing together on students who are undergoing oud
education. Study sample was constituted with twelve undergraduate students who are students at Aksaray
University Education Faculty Music Education Department. Oud exercises and two pieces that was developed by
researcher were carried out to students twelve weeks by “playing together”. Action research that is a design of
qualitative research method was used. It was observed after research that simultaneously playing together practice
had an important contribution to students in terms of performance and motivation. Furthermore students delivered
positive opinions about these practices.

Keywords: Oud, Oud Education, Playing together
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OZET

Giiniimiizde internete erisim kolaylasmis, bununla beraber internet kullanimi yayginlagnustir. internet kullanim
amaclari incelendiginde ise online aligveris ilk siralarda yer almaktadir. Tiiketiciler bugiin diisiik fiyat, daha fazla
cesit, daha fazla bilgiye erisim, zamandan tasarruf ve mekandan bagimsiz aligveris imkan1 yakalayabildikleri i¢in
klasik aligveris yontemi yerine internet iizerinden aligverisi tercih etmektedirler. Bu calismada, kadin tiiketicilerin
klasik aligverig yontemi yerine online aligveris yontemi se¢gmeleri ile avlanma teorisi slirecindeki davranigsal tutum
arasinda bir benzerlik olup olmadig1 aragtirilmistir.

Anahtar Kelimeler: online aligveris, avlanma teorisi (foraging theory), tiikketici davranis

Investigation Of The Relationship Between The Factors Affecting Women’s
Online Shopping Preference From The Hunting Theory Perspective

ABSTRACT

Nowadays, Internet access get easy and at the same time internet usage has become widespread.When the purpose
of internet usage has been examined , online shopping is located at first. Consumers have prefered online shopping
instead of classical shopping method since they have opportunuity to reach low prices, more variety, more access
to information, save time and shopping independet from any space. In this study, there is investigated whether
there is similarity between preference of female consumer online shopping instead of classical shopping method
and the behavioral attitude during the process of foraging theory.

Key Words: Online shopping, foraging theory, consumer behavior
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OZET

Kusak kavrami, ayn1 yil araliklarinda dogup, ortak aligkanliklara sahip ve benzer toplumsal siirecleri yasayan
bireyleri anlatmak i¢in kullanilmaktadir. Giiniimiizde kusaklarin degisim hizini belirleyen en 6nemli unsur,
teknolojik gelismelerdir. Bu anlamda teknolojik imkanlarla donatilmis bir ¢aga dogan Z kusag televizyon, mobil
cihazlar, bilgisayarlar ve internet uygulamalariyla ¢ok kiiciik yasta tanigmaktadir. Bu nedenle de bu bireylerin
giindelik hayatlari igerisinde medya tiiketimi 6nemli bir yer tutmaktadir. Bu kapsamda yapilan ¢alismanin amaci,
Z kusagi olarak adlandirilan ve 2000’li yillardan sonra dogan genglerin medya kullanim aligkanliklarinin
belirlenmesidir. Calismada Z kusaginin hem geleneksel hem de yeni medya kullanimlari yillar bazinda
incelenecektir. Calisma, kesifsel nitelik tasimakta olup diinyanin farkli iilkelerinde yapilan niceliksel saha
aragtirmalarinin verilerinin kiyaslamali olarak incelenmesini igermektedir. Caligma sonucunda, bu arastirma
sonuglarinin birbirleri ile karsilagtirilarak, anlamli bir takim sonuglarin elde edilmesi beklenmektedir. Bu
calismanin Tirkiye’deki Z kusagi bireylerin medya kullanimlarma iliskin gelecekte yapilmasi planlanan bir
aragtirmaya zemin olusturmasi planlanmaktadir.

Anahtar Kelimeler: Z kusagi, medya, yeni medya, kusaklar, medya tiiketimi.

How Do Generation Z Use The Media?
ABSTRACT

The concept of generation is used to describe individuals who are born in the same year intervals, have everyday
habits and have similar social processes. Today, the most crucial factor determining the rate of generation change
is technological developments. In this sense, the generation Z who was born into an age equipped with
technological facilities meets television, mobile devices, computers and internet applications at a very young age.
Therefore, media consumption has a prominent place in the daily life of generation Z. From this perspective, this
study aims to decide the media usage habits of young people who are born after the 2000s. In the study, both the
traditional and new media usage of the generation Z will be examined concerning years. The research has an
exploratory nature and the data of the quantitative field studies conducted in different countries of the world will
be analyzed comparatively. As a result of the study, it is expected that a significant result will be obtained by
examining the different research results comparatively. It is planned that this study will provide a basis for future
research about media usage of the generation Z in Turkey.

Keywords: Generation Z, media, new media, generations, media consumption.
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ABSTRACT

One of the important issues that affect Afghanistan's society is attention to women's entrepreneurship. Changing
the traditional roles of women and their growing demand for participation in various fields has now become an
undeniable reality in Afghan society. This situation is the result of a change in the value system, the growth of a
democratic thought, the spread of public awareness, the rise of women's education, and the transformation of
economic and social structures in recent decades. When the economy goes through the early stages of development,
the share of women in the workforce decreases, and when the economy is at an advanced stage of development,
the share of women in the workforce increases, and on the other hand, with the emergence of machines and
equipment that intensive domestic work It reduces women's leisure time and women can take on economic
activities outside the home environment. For this reason, women gradually play an increasing role in production
and entrepreneurship.The existence of structural differences between developed and developing countries and the
need for women's participation in the economic field to achieve sustainable development show the need to examine
the structures that impede the entrepreneurship of women in developing countries. A significant increase in
working women is an undeniable fact of the Afghan society. Nevertheless, a small number of employed women
are entrepreneurs. In fact, this research seeks to identify the Perceptions and challenges of female entrepreneurs
and Non-entrepreneurs face in entrepreneurship in Herat city. According to the necessity of women's participation
in the economy for the development of the country, the purpose of this article is to explain what the female
entrepreneurs and Non-entrepreneurs face in entrepreneurship in Herat city and how these perceptions and
challenges can reduce female's entrepreneurship capacities. On the other hand, create opportunities for female
entrepreneurship. Can demonstrate the potential of female entrepreneurs in the community and how society can
use these capabilities for sustainable development.

Keywords: Entrepreneurs, Non-entrepreneurs, Afghanistan's women, Herat city
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OZET

Sigmund Freud (1915)’in uygulayip gelistirdigi Psikanaliz Yontemi, bilgiyi sorgulamay1 temel alan ve 6l¢iim
aracinin ‘s6z’ oldugu bir bilingdist cagrisimli sagaltim metodudur. Iggiidii temelli olup giiven ve 6zsaygl
kazandirma temasi ile yalnizca ‘nevrozlar’da uygulanan ve belirgin ¢ergevesi bulunmayan psikanaliz, dnemli
degisiklikler ve eklemeler yapilarak uygulamada oldukga ilerlemis ve geligsmistir. En derin ruhsal konulari, kisisel
endiseleri, korkulari, bastirilmigs 6zlem ve acilari ortaya koyan, yasamin i¢gilidiisel yanina odaklanan ve bu
vesileyle ¢ocuklarin gelisim siireci igerisinde yogunlagan bir ¢oziimleme yontemi olmasi sebebiyle psikanaliz
temelinde yapilan egitimlerin ¢ocuk gelisimi program &grencilerinin problem ¢6zme becerileri iizerindeki
etkilerinin incelenmesi bu arastirmanin temel problemini olusturmustur. Calismanin o6rneklemini Diizce
Universitesi cocuk gelisimi programinda dgrenim goren 62 kiz ve 1 erkek olmak iizere toplam 63 dgrenci
olusturmaktadir. Yart deneysel model ile yiiriitiilen calismada, veri toplama araglari olarak arastirmacilar
tarafindan olusturulan ‘Kisisel Bilgi Formu’ ile 6grencilerin problem ¢6zme diizeylerine iliskin degerlendirmelerin
yapilabilmesi amactyla Heppner ve Petersen (1982) tarafindan gelistirilen ‘Problem C6zme Envanteri (PCE)’
kullanilmistir. Aragtirmada 6lgme araglarinin 6n-test olarak uygulanmasindan sonra ise bagimsiz degisken olarak
‘psikanaliz temelli egitim metodu’ &grencilere sunulmustur. Elde edilen verilere gore dgrencilere psikanaliz
temelli egitim metodu uygulanmasi dncesi ve sonrast problem ¢ézme becerileri arasinda dogrusal yonli anlamli
iliski bulundugu goriilmiistiir. Psikanaliz kiirliniin evrensel dersler icerisinde moral vermek gibi sosyal gorevleri
yerine getirme iglevi ile uygulanmasinin 6grencilerin Problem C6zme Envanteri tiim alt boyutlar1 arasinda orta
diizeyde anlamli korelasyon elde edilmistir. Calisma sonucunda elde edilen bulgulara gére psikanalizin serbest
cagrisimin transferans ve diren¢ analizi uygulamalar1 dgrencilerin problem ¢dzme konusunda daha basarilt
olmalarin1 saglamis ve bu sebeple arastirma sonucunda dgrencilerin problem ¢ézme becerilerini artirmak igin
uygulanan programlara psikanaliz tekniginin entegre edilmesi onerilmistir.

Anahtar Kelimeler: Psikanaliz, problem ¢6zme, 6gretmen adayi.

The Effectiveness of Psychoanalytic Behavior Management Practices on
Students' Problem Solving Skills

ABSTRACT

The Psychoanalysis Method, which was developed and developed by Sigmund Freud (1915), is an unconscious
associative treatment method that is based on questioning information and where the measurement tool is a Sig
word Sig. Psychoanalysis, which is based on instinct, and which is applied only in the iz neuroses eler with the
theme of trust and self-esteem, has developed and improved in practice by making important changes and
additions. The aim of this study is to examine the effects of psychoanalytic education on the problem solving skills
of the students on the basis of psychoanalysis because of the deepest spiritual issues, personal concerns, fears,
repressed craving and pains, focusing on the instinctive side of life and thus concentrating in the development
process of children. basic problem. The sample of the study consisted of 63 female and 1 male, studying in Diizce
University child development program. In this study conducted with a quasi-experimental model, (Personal
Information Form gelistiril which was created by the researchers as data collection tools, 1lar Problem Solving
Inventory (PSI) *which was developed by Heppner and Petersen (1982) was used in order to evaluate the students'
problem solving levels. After the application of the measurement tools as a pre-test, ‘psychoanalytic based
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education method anal was presented as an independent variable. According to the data obtained, it was observed
that there was a significant linear relationship between the problem solving skills before and after the
psychoanalytic training method. A moderately significant correlation was found between all sub-dimensions of
the Problem Solving Inventory of the students. According to the findings of the study, transference and resistance
analysis applications of free association of psychoanalysis have enabled the students to be more successful in
problem solving and therefore it is proposed to integrate psychoanalysis technique in the programs applied to
increase the students' problem solving skills.

Key Words: Psychoanalysis, problem solving, prospective teacher.
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ABSTRACT

There exists a general concern among language teachers and students with regard to noise pollution in the
classroom. Noise is generally considered to be a source of annoyance since it hinders attention and perceptions of
language learners. It can also interfere with their understanding, which could later affect their oral skills, literacy
skills, behaviors and motivation. On the other hand, language classrooms are thought to be the perfect places for
teachers to encourage talking in class. In language learning, challenging students to produce the target language
orally within the body of communicative approaches is desirable as these contexts provide them with the
opportunities to develop their language skills. This study investigates the opinions of language teachers and
students at a state university about the noise levels in language classes. In this descriptive study, semi-structured
interviews will be conducted with 10 participants to collect data and content analysis will be applied to get the
emerging themes by counting various aspects of the content and the findings will be discussed in the light of related
literature.

Key words: Noise, noise pollution, language classes, opinions, language instructors, tertiary level students

Yabana Dil Ogrenme Ortamlarinda Ortaya Cikan Giiriiltii Diizeyine
Yonelik Ogretmen ve Ogrenci Goriisleri

OZET

Sinifta giiriiltii kirliligi konusunda yabanci dil 6gretmenleri ve dgrencileri tarafindan deneyimlenen genel bir
endise s6z konusudur. Giiriiltii, genellikle yabanc1 dil 6grenmekte olan dgrencilerin dikkatini ve algilarini olumsuz
anlamda engelledigi i¢in bir sorun olarak kabul edilmektedir. Giiriiltii ayn1 zamanda yabanc1 dil 6grenme siireci
boyunca 6grencilerin sozlii iletisim becerilerini, okuryazarlik becerilerini, davranislarint ve motivasyonlarini
etkileyebilecek anlayislar1 {izerinde olumsuz anlamda etki gosterebilir. Ote yandan, yabanci dil simflarinn,
Ogretmenlerin sinifta 6grencilerin konusma becerilerini tesvik etmeleri i¢in miikemmel bir baglam oldugu
diistiniilmektedir. Yabanci dil 6gretiminde, 6grencileri hedef dilin iletisimsel yaklagimlar biinyesinde dili tiretme
konusunda tesvik etmek, bu baglamlarin yabanci dil becerilerini gelistirme konusunda firsatlar saglamasi
nedeniyle istenmektedir. Bu ¢aligma, bir devlet iiniversitesindeki yabanct dil dgretmenlerinin ve dgrencilerin
yabanci dil simiflarindaki giiriiltii diizeylerine iliskin goriiglerini arastirmaktadir. Bu betimsel ¢aligmada, 10
katilimcei ile yar1 yapilandirilmig goriismeler gerceklestirilecek ve iceriklerin ¢esitli yonleri dikkate alinarak ortaya
¢ikan temalari elde etmek igin veri ve igerik analizi uygulanacak ve bulgular ilgili literatiir 15181nda tartisilacaktir.

Anahtar Kelimeler: Giiriilti, giirtiltii kirliligi, dil simiflari, goriisler, yabanci dil 6gretmenleri, iniversite
ogrencileri
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OZET

Mekan, sinemanin en temel unsurlarindan biri olarak; ekonomik, kiiltiirel, ideolojik ve sosyolojik veriler 1g1ginda
belirlenir. Sinemanin belirleyici unsurlarindan birisi olan mekanlar, baslangigta dekordan ibaret olsa da zamanla
anlatiy1 gliclendiren baglica 6gelerden birsi haline gelmistir. Sinema filmlerinin asil yaraticilart olan yonetmenler,
filmin anlatisina (Sykisiine) uygun mekanlari; hikdyeyle, diyaloglarla ve karakterle uyumlu bir bitiinliikte
atmosfer olusturacak sekilde tercih ederler. Kapadokya sinemasal bir mekan olarak dokusu, tarihi ve essiz dogasi
ile birgok yerli ve yabanci yonetmen igin tercih sebebi olmustur. Bu ¢alismanin amaci zaman-mekan iligkisi
baglaminda Kapadokya’nin farkli donemlerde, farkli yonetmenler tarafindan ¢ekilen filmlerde nasil kullanildigint
karsilagtirmali olarak ortaya koymaktir. Bu kapsamda Serif Goren’in yonettigi 1978 yapimi “Dervis Bey” filmi ile
Kivang Baruénii’niin yonettigi 2014 yapimu “Patron Mutlu Son Istiyor” filmleri zaman mekan iliskisi baglaminda
analiz edilmistir. Yapilan analiz neticesinde “Dervis Bey” filminde Kapadokya’'nin daha ¢ok feodal toplumun
gostergelerini yansitan bir mekan olarak karsimiza ¢ikarken, “Patron Mutlu Son istiyor” filminde turistik yonleri
on planda tutulan bir mekan olarak karsimiza ¢iktigi sonuglarina ulagilmistir.

Anahtar Kelimeler: Mekan, Kapadokya, Film

As A Context; Time And Space Relation As An Case Study: Cappadocia;
The Comparison Of The Two Turkish Films ““Dervis Bey- The Mr.
Dervish ” And “Patron Mutlu Son Istiyor- The Boss Wants The Happy
End”

ABSTRACT

Space, as one of the most basic elements of cinema; is determined by economic, cultural, ideological and
sociological indicators. At the first years of cinema history, space was accepted as though the decor itself. But by
passing time, The setting has become one of the key elemements to strenghen the narrative. Director as auteur;
prefer suitable venues or setting to create a compatible integrity atmosphere of the film together with the story
even the dialogues of the characters. Cappadocia as a cinematic space; with its texture, history and unique nature,
has been the primary concern for many local and foreign directors. The aim of this study was revealling how
Cappadocia were used by different periods in the films shot by diffrent directors in the contex of the time and
space relation. In this study, The two Turkish film; the 1978 production “Mr Dervis” directed by Serif Géren and
the 2014 production “The Boss wantsThe Happy End” directed by Kivang Baruénii were analyzed in the context
of time, space relations. As the resuts of the case study; Cappadocia took place in the film “Mr Dervis” as an
indicators of feudal society, on the other hand in the film “The Boss Wants The Happy End” Cappadocia reflects
as an touristic area rather than as an sociological indicator of cinematic space.

Keywords: Space, Cappadocia, Film
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ABSTRACT

The Asia — Pacific Economic Cooperation (APEC) represents a potentially large-scale trade area and has achieved
a high level of financial development since its formation in 1989. When APEC was first established its main
objectives where to enhance the positive gains, both for the region and the world economy by encouraging the
flow of goods, services, capital and technology and reducing barriers to trade among participants. There has been
a vast literature using gravity type models to analyze economic phenomena related to international trade
nonetheless there has been limited empirical work conducted on APEC.

The traditional gravity model of international trade is a relatively new model that explains the bilateral trade flows
based on the economic size and geographical distance between countries. This paper investigates a more enhanced
panel data approach by using an augmented panel gravity model of the APEC countries by allowing for both
indiviual and time effects to be apparent in order to capture time invariant country specific effects with a
multidimensional panel data model.

Keywords: International Trade, Gravity Model, Panel Data
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OZET

Turist rehberleri turizm sektoriiniin 6n planinda yer alan 6nemli is gorenlerden biridir. Turizm sektdriinde 6nemli
yeri olan turist rehberlerinin egitimi ise Tiirkiye’de 6n lisans, lisans ve lisansiistii diizeyde verilmekte olup, turist
rehberligi alanina yonelik olarak hazirlanan lisansiistii tezlerle turist rehberligi meslegine 6nemli katkilar
sunulmaktadir. Alan yazina bakildiginda son yillarda turist rehberligi alaninda yazilan lisansiistii tezlerin 6nemli
bir artig gosterdigi goriilmektedir. Buradan hareketle, bu ¢alismada Yiiksekogretim Kurumu Ulusal Tez Merkezi
(YOKTEZ) veri tabaminda 1989-2018 yillar1 arasinda turist rehberligi alaninda yayimlanan lisansiistii tez
caligmalarinin, cesitli parametreler kapsaminda degerlendirilerek bibliyometrik 6zelliklerinin belirlenmesi
amaclanmistir. Bu amagla, 61 yiiksek lisans tezi (%79,2) ve 16 doktora tezi (%20,8) olmak iizere toplam 77
lisansiistii tez incelemeye alinmistir. Lisansiistii tez ¢aligmalarinin genel profilini ortaya koymak icin aragtirma
yontemi olarak bibliyometrik analiz teknigi kullanilmistir. Lisansiistii tezler; tezlerin tiirii, yillara gore dagilim,
tezin yazildig1 {iniversitelere gore dagilim, enstitii dagilimi, ana bilim dali dagilimi, danigsman dagilimi, danigman
unvani dagilimi, erigim durumu dagilimi, sayfa sayisi ortalamalari, en az ve en ¢ok sayfa sayisi, anahtar kelime
dagilimi, en fazla kullanilan anahtar kelimeler, yontemlerine, kullanmis olduklar1 veri toplama teknigine yonelik
dagilim, arastirmanin uygulama alanina ve dayandig disipline dair dagilim seklinde analiz edilmistir. Caligmada
YOK veri tabaninda yer alan lisansiistii tezlerin kiinyelerine iliskin bilgiler bilgisayar programina yiiklenerek,
verilerin siklik ve yiizde analizleri yapilmistir. Yapilan incelemeler sonucunda, en fazla tezin 2015 ve 2016
(%16,9) yillarinda yayinlandig1 ve bu alana en fazla katkinin Balikesir Universitesi (%22,1) tarafindan saglandig
belirlenmistir. Elde edilen bulgular turist rehberligi alaninda hazirlanan tezlerin ¢ogunlukla turizm isletmeciligi ve
otelcilik (%37,7) ile turizm isletmeciligi (%36,4) anabilim dallarinda yazildigina ve en ¢ok nicel yontemler
(%80,5) kullanildigin1 gostermektedir. Bunun yani sira tez verilerinin daha ¢ok turist rehberleri (n:43) ile
turistlerden (n:20) toplandig1 ve veri toplama teknigi olarak cogunlukla (%79,2) anket kullanildig1 bulgusuna
ulagtlmistir. Diger taraftan arastirma kapsaminda tezlerin ortalama 167 sayfa sayisina sahip oldugu ve ortalama
145 atif kullanildig1 sonucu elde edilmistir. Bu arastirmanin, turist rehberligi alaninda ileride yapilacak olan
lisansiistii tezlerin ¢aligma konularinin, i¢erik ve sekli unsurlarinin belirlenmesinde aragtirmacilara yol géstermesi
hedeflenmektedir. Ayrica bundan sonra yapilacak calismalarda, farkli bibliyografik yontemlerin kullanilmasi,
alman atif sayisina gore arastirmalarin siniflandirilmasi ve turist rehberligi alanindaki tezlerin, makalelerin ve
bildirilerin yaglanma hizlarinin ortaya konulmasinin alan yazina katki saglayacagi diistinilmektedir.

Anahtar Kelimeler: Bibliyometrik analiz, Lisansiistii Tezler, Turist Rehberligi.

A Bibliometric Analysis Towards Postgraduate Dissertations in the Field of
Tourist Guiding in Turkey (1989-2018)

ABSTRACT

Tourist guides are one of the important employees at the forefront of the tourism sector. The training of tourist
guides having an important role in the tourism sector in Turkey, associate, undergraduate and graduate levels is
given, prepared for the tourist guide postgraduate theses areas with significant contributions to the profession of
tourist guides are provided. Looking at the literature, it is seen that postgraduate theses written in the field of tourist
guidance have increased significantly in recent years. Hence, in this study, it was aimed to determine the
bibliometric properties, evaluating within the scope of various parameters, of postgraduate thesis studies published
in the field of tourist guidance between the years 1989-2018 in database of Council of Higher Education Thesis
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Center (YOKTEZ). For this purpose, a total of 70 postgraduate theses, 61 master's thesis (%79,2) and 16 doctoral
dissertations (%20,8) were taken into consideration. The bibliometric analysis technique was used as a research
method in order to reveal the general profile of graduate thesis studies. Graduate thesis; types of thesis, distribution
by years, distribution according to the universities where the thesis is written, institute distribution, distribution of
department, distribution of advisors, distribution of advisors title, distribution of access status, average number of
pages, minimum and maximum number of pages, keyword distribution, most used keywords , methods, used for
the data collection technique, the field of application of the research and the distribution of the discipline on which
it was based was analyzed. In this study, the information about the tags of the graduate theses in YOK database
were uploaded to SPSS program and frequency and percentage analysis of the data were made. As a result of the
examinations, it was determined that the most thesis (%16,9) was published in 2015-2016 and that the most
contribution (%22,1) to this field was provided by Balikesir University. The findings show that theses prepared in
the field of tourist guidance are mostly written in the departments of tourism management and hotel management
(%37,7) and tourism management (%36,4) and the mostly used quantitative methods (%80,5). In addition to this,
it was found that thesis data were mostly collected from tourist guides (n:20) and tourists (n:20) and mostly
questionnaire (%79,2) was used as data collection technique. On the other hand, within the scope of the research,
it was found that the theses had an average of 167 pages and an average of 145 citations were used. The aim of
this study is to guide the researchers in determining the content and form of the study topics of graduate theses in
the field of tourist guidance in the future. It is also thought that the use of different bibliographic methods,
classification of the researches according to the number of citations taken, and reveal the speed of aging of theses,
articles and notices in tourist guidance will contribute to the literature.

Keywords: Bibliometric analysis, Postgraduate Dissertations, Tour Guide.
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OZET

Siirdiiriilebilir turizm, bir turistik destinasyonda bulunan dogal kaynaklarin korunmasi, turistlerin ve yerel halkin
ihtiyaglarinin gelecek nesilleri diisiinerek kargilanmasi, destinasyonun turistik tagima kapasitesinin diisliniilerek
planlama yapilmasidir. Giiniimiiz turistlerinin bilinglenmesi, rekabet kosullarinin her gegen giin farklilagmasi ve
birtakim yasal zorunluluklar turizm igletmelerini ¢evre dostu yesil uygulamalara yoneltmektedir. Bu kapsamda
atik Uiretiminin yogun oldugu yiyecek-i¢cecek endiistrisine bilingli bir tiiketim anlayist kazandirmak, atik miktarini
azaltirken ayn1 zamanda bu atiklar1 doniistiirmek ve verimlilik saglamak amaciyla yesil nesil restorancilik kavrami
giindeme gelmistir. Calismanin amaci, “yesil nesil restoran hareketi” pilot yiyecek-icecek isletmelerinden biri olan
La Mancha Restoran’in proje ortagi olarak faaliyetlerinin 6rnek olay kapsaminda incelenmesidir. Bu kapsamda,
yar1 yapilandirilmis gériisme formu aracilifiyla derinlemesine miilakat teknigi kullanilmigtir. Calisma sonucunda
yiyecek-icecek isletmelerinin yesil nesil uygulamalar1 benimsemelerinin zor olmadigi ancak maliyetin en 6nemli
kisit oldugu ortaya c¢ikarilmigtir. Ayrica galisma ile miisteri talebinin ve rekabetin ise yesil nesil restoranciligt
benimsemede bir gereklilik oldugu belirlenmistir.

Anahtar Kelimeler: Siirdiiriilebilirlik, Gastronomi Turizmi, Yesil Nesil Restorancilik.

Current Situation and Development of Generation Green Restaurant in
Turkey within the Comprehension of Sustainability

ABSTRACT

Sustainable tourism, protection of natural resources in a touristic destination, providing the needs of tourists and
local people by considering future generations, planning to considering the tourist carrying capacity of the
destination. The awareness of today's tourists, the differentiation of the competition conditions with each passing
day and some legal obligations direct the tourism enterprises to the environment-friendly green practices. In this
context, the concept of green generation restaurant has been introduced in order to provide a conscious
consumption concept to the food and beverage industry where waste production is intense, to reduce the amount
of waste while at the same time to transform these wastes and to ensure efficiency. The aim of the study is to
examine the activities, as a project partner, of La Mancha Restaurant, which is one of the pilot food and beverage
industry of the green generation restaurant, within the comprehension of the case study. In this context, in-depth
interview technique was used through semi-structured interview form. As a result of the study, it was found that
food and beverage enterprises were not difficult to adopt to the green generation practices but the expenditure was
the most important constraint. In addition, it is determined that working with customer demand and competition is
a necessity in adopting green generation restaurant.

Keywords: Sustainability, Gastronomy Tourism, Green Generation Restaurant.
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OZET

Diinyada oldugu gibi, Tiirkiye’de de; Kadin Girisimciligi, ekonominin geligsmesi ve igsizligin 6nlenmesi i¢in ¢ok
onemli bir adim olarak bilinmektedir. Geligmekte olan iilkelerde Kadin Girisimciligi ile saglanacak olan iiretim ve
istihdam; bir ¢ikis yolu olarak goriilmektedir. Kadin Girisimciliginin hem daha etkin hem daha verimli
gerceklestirilebilmesi i¢in, kamu ve 6zel sektorden yogun ilgi gormektedir. Ayrica, kadimin esi, ailesi ve sosyal
cevresi tarafindan maddi ve manevi desteklenerek girisimcilige 6zendirildigi goriilmektedir. Calismada, kadin
girigsimciligi kavrami ele alinarak; kadimin is diinyasinda var olma cabalari ortaya konulacaktir. Kadin
Girigsimcilerin, ig fikri aragtirma, uygulama ve sonuglandirma agamalarinda karsilastiklart destek ve engelleyici
tutumlar ortaya konulacaktir. Aragtirmanin 6rneklemi; Kirsehir ilinde Esnaf ve Sanatkarlar Odalari ile Ticaret ve
Sanayi Odalarina kayith kadin girisimcilerdir. Arastirma verileri, daha once gilivenirliligi tespit edilmis bir anket
formu ile gergeklestirilecektir. Bu kapsamda; Kirsehir ilinde farkli is kollarinda faaliyet gdsteren kadin
girisimcilerden toplanan veriler ile Kadin Girigimcilerin demografik 6zellikleri belirlenerek; yararlanilan destekler
ve karsilastiklar1 sorunlar ortaya konulmasi ve kadin girisimciligini destekleyen 6zel ve kamu sektdriine dneriler
sunulmasi amaglanmugtir.

Anahtar Kelimeler: Girisimcilik, Kadin Girisimcilik, Destek.

Heeled Actors of Entrepreneurship: Kirsehir Example

ABSTRACT

As in the world, also in Turkey; Women's Entrepreneurship is known as a very important step for the development
of the economy and the prevention of unemployment. Production and employment to be provided by Women's
Entrepreneurship in developing countries; seen as a way out. In order to make women entrepreneurship more
efficient and more efficient, it attracts great interest from the public and private sectors. In addition, it is observed
that the woman is encouraged to be supported by her spouse, family and social environment financially and
spiritually. In this study, the concept of women entrepreneurship; women's efforts to exist in the business world
will be put forward. Support and preventive attitudes of women entrepreneurs during their research, application
and conclusion stages will be put forward. Sample of the research; Women entrepreneurs registered with Chambers
of Tradesmen and Craftsmen and Chambers of Commerce and Industry in Kirsehir. The research data will be
carried out with a questionnaire which has previously been determined to be reliable. In this context; Demographic
characteristics of women entrepreneurs were determined by data collected from women entrepreneurs operating
in different business lines in Kirsehir province; It aims to provide support for the beneficiaries and the problems
they face and to present proposals to the private and public sector that support women's entrepreneurship.

Key Words: Entrepreneurship, Women Entrepreneurship, Support.
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OZET

Bireyler kendilerini zorlayan veya kendilerine cazip gelen bir¢ok sebepten dolay: girisimcilige yonelmektedirler.
Bu durum her girisimcide farklilik gosterebilmektedir. Ayni zamanda girisimcilige baslamadan dncede karsilagilan
bir¢ok zorluk vardir ki bunlarda yine girisimcilerde farkli sekillerde ortaya g¢ikmaktadir. Bu ¢alismanin amaci,
bireylerin girisimci olma sebeplerini ve girisimcilerin karsilastiklar1 sorunlari tespit etmektir. Girisimcilerin
karsilastiklar1 sorunlarin belirlenmesi ve buna yonelik ¢oziim Onerilerinin sunulmasi 6nem arzetmektedir.
Calismanin kapsami Aksaray ilindeki girisimcilerden olusmaktadir. Veriler anket yontemiyle toplanmis 324
girisimciden veri elde edilmistir. Arastirmadan saglanan veriler tiimevarim analiz yontemiyle ¢6ziimlenmistir.
Calisma sonucunda basarili olma istegi, aile isletmesi veya baba meslegi olmasi, para kazanma, hizmet sunma,
patron olma istegi, girisimciligi sevmek, sektorde iyi olmaya galigsmak gibi nedenlerle bireylerin girisimci olduklar
tespit edilmistir. Caligma kapsaminda baslangic sermayesi, eleman, makine ve zaman girisimcilerin karsilagtiklar
en biiyiik sorunlar olarak belirlenmistir. Elde edilen bulgular degerlendirilip, girisimcilere bir takim Onerilerde
bulunulmustur.

Anahtar Kelimeler: Girisimci, Karsilasilan Zorluklar, Girisimcilik Nedenleri.

Determination Of The Reasons Of Being An Entrepreneur And The
Difficulties Of Entrepreneurs: The Sample Of Aksaray

ABSTRACT

Individuals are turning to entrepreneurship for many reasons that compel or compel them. This situation may vary
for each entrepreneur. At the same time, there are many difficulties encountered before the start of
entrepreneurship, which again emerge in different ways in entrepreneurs. The aim of this study is to identify the
reasons for being an entrepreneur and the problems faced by entrepreneurs. It is important to identify the problems
faced by entrepreneurs and to present solutions to these problems. The scope of the study consists of entrepreneurs
in Aksaray. Data were collected from 324 entrepreneurs collected by survey method. The data obtained from the
research were analyzed by inductive analysis method. As a result of the study, it has been determined that the
individuals are entrepreneurs because of the desire to be successful, family business or father's profession, earning
money, service, desire to be boss, love to entrepreneurship and trying to be good in the sector. Within the scope of
the study, starting capital, staff, machinery and time were identified as the biggest problems faced by entrepreneurs.
The findings were evaluated and some suggestions were made to the entrepreneurs.

Key Words: Entrepreneurship, Challenges, Entrepreneurship Reasons.
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OZET

Is hayatinda bireyler arasinda baslayan nezaketten uzak, kaba davranislar zaman igerisinde diger calisanlara da
yansimakta ve Orgiit ikliminde stres faktoriiniin yogun bir sekilde artmasina neden olmaktadir. Bu c¢aligmada,
calisanlarin yagadiklari igyeri zorbalig1 ve isyeri nezaketsizliginin algiladiklari stres {izerine etkisinin incelenmesi
amaclanmaktadir. Ozellikle calismanin hedef grubunu olusturan ve cesitli saglik kurumlarinda biiyiik bir
sorumlulukla birlikte yogun stres altinda olan hemsire/ebe gibi hekim dig1 saglik c¢alisanlar1 s6z konusu bu
davranislar sik¢a karsilastiklart gézlemlenmektedir. Arastirmanin 6rneklemi Tokat il merkezinde bulunan 3 kamu
hastanesinde gorev yapan 211 ebe ve hemsiredir. Veri toplama araci olarak anket yontemi kullanilmigtir. Anket
sorularimin olusturulmasinda igyeri nezaketsizligi ile ilgili Cortina ve arkadaslar1(2013) tarafindan gelistirilmis 12
sorudan olusan 6lgek kullamlmistir. Isyeri zorbaligi ile ilgili 22 maddeden olusan gegerlik ve giivenirligi, Aydin
ve Ocel (2009) tarafindan yapilmis olan lgek kullanilmustir. Algilanan stres ile ilgili ise Cohen, Kamarck ve
Mermelstein (1983) tarafindan gelistirilen ve 14 maddeden olusan Algilanan Stres Olgegi kullamlmistir. Elde
verilerin analizi i¢in regresyon ve korelasyon, tek degiskenli t testi ve ¢ok degiskenli ANOVA testi uygulanmustir.
Yapilan analiz sonuglara gore, igyeri nezaketsizligi ile isyeri zorbaligi arasinda pozitif ve anlamli bir iliski
bulunmustur. isyeri nezaketsizligi ile algilanan stres arasinda ve isyeri zorbalig1 ile algilanan stres arasinda pozitif
ve anlamli iligki oldugu goriilmiistiir. Yine igyeri zorbaliginin algilanan stresi etkiledigi tespit edilmistir. Bu
aragtirma ile varilan genel sonug ise saglik kurumlarinda galisan hemsire ve ebelerin isyerlerinde maruz kaldiklar
nezaketsizlik ve zorbalik davraniglarinin algiladiklart stres diizeyini arttirdigi belirlenmistir.

Anahtar Kelimeler: isyeri Nezaketsizligi, Isyeri Zorbalig1, Stres

The Effect of Workplace Bullying and Business Disability on
Perceived Stress: A Research in Health Institutions

ABSTRACT

Starting in business remote courtesy between individuals, are reflected in the rude behavior and other employees
in time of stress factors in the organizational climate causes intensely to increase. In this study, it is aimed to
examine the effects of the workplace bullying and the inconvenience of the workplace on the perceived stress.
Especially, non-physicians such as nurses / midwives, who constitute the target group of the study and who are
under heavy stress in various health institutions with a great responsibility, have frequently encountered these
behaviors. The sample of the study is 211 midwives and nurses working in 3 public hospitals in Tokat city center.
Survey method was used as data collection tool. A questionnaire consisting of 12 questions was developed by
Cortina et al. (2013). The validity and reliability of the 22 items related to bullying was used by Aydin and Ocel
(2009). Perceived stress was developed by Cohen, Kamarck and Mermelstein (1983) and a 14-item Perceived
Stress Scale was used. Regression and correlation, univariate t test and multivariate ANOVA test were used to
analyze the data. According to the analysis results were positive and significant relationship between workplace
bullying and incivility in the workplace. There was a positive and significant relationship between workplace
indifference and perceived stress and between workplace bullying and perceived stress. Again, it was determined
that workplace bullying affects perceived stress. The general conclusion obtained from this study is that the nurse
and midwives working in health institutions increase the level of perceived stress level in their workplaces.

Keywords: Workplace Disbelief, Workplace Bullying, Stress
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OZET

Vergiler devletler agisindan vazgecilemez bir gelir kaynagidir. Vergiler, hem toplumlarin bekasi agisindan hem de
toplumlarin ihtiya¢ duydugu kamusal hizmetlerin saglanmasinda hayati dneme sahiptir. Vergilerin toplanmasinda,
vergi idaresine ve vergi miikelleflerine birtakim goérevler diismektedir. Miikellef a¢isindan bakilirsa elde ettikleri
gelirlerden fedakarlik yaparak bir kismini devlete vergi olarak vermek ciddi bir yiiktiir. Hatta baz1 vergi
miikellefleri, vergi yiikiinden kurtulmak amaciyla vergiden kaginma, vergi kagirma, kayit dis1 vb. yollara da
basvurmaktadir. Bu tiir davranislarin 6nlenmesi toplumun hem refahi hem de gelecegi agisindan énemlidir.
Vergiye karsi olumsuz davranislarin 6nlenmesinde vergi idarelerinin vergi miikelleflerinin tamamini eksiksiz bir
bicimde kontrol etmeleri olanaksizdir. Bu sebeple vergi miikelleflerinin vergi ahlaki ve vergiye uyum diizeylerinin
artirtlmasinin, bu tiir davraniglar1 azaltmada en etkili yollardan biri olacagi diisiiniilmektedir. Vergi ahlaki ve
vergiye uyumun olusmasinda ise sosyockonomik, mali, hukuki, demografik vb. faktorler etkili olmaktadir.
Ozellikle her alanda oldugu gibi vergi alaninda da egitimin &nemli oldugu diisiiniilmektedir. Bu sebeple vergi
ahlaki ve vergiye uyumun olusumunda ve artirilmasinda egitimin roliiniin incelenmesi ¢aligmanin 6ziini
olusturmaktadir. Gelecegin vergi miikellefleri olan Gaziosmanpasa Universitesi I1IBF &grencilerine
yliksekOgrenim siiresi boyunca saglanan egitimin vergi ahlaki ve vergiye uyum diizeylerine olan etkisi
incelenmistir. IIBF 6grencileriyle 590 anket uygulamasi yapilmistir. Calismada, faktor analizi, Tek-yonlii varyans
(ANOVA) ve bagimsiz 6rneklem t testleri yapildi. Analiz neticesinde vergi ahlaki ve vergiye uyum ile iiniversite
ogrencilerinin boliimleri, siniflari, 6grenim tiirleri, yaslari, cinsiyetleri, ailelerinin yagadiklar1 bolge ve alan, ailesel
ve kigisel gelirleri arasinda anlamli iligkiler tespit edilmistir.

Anahtar Kelimeler: Vergi Ahlaki, Vergi Uyumu, Egitim

The Role of Higher Education in Terms of Tax Morale and Compliance

ABSTRACT

Taxes are an indispensable source of income for the states. Taxes are of vital importance both for the sake of the
societies and for the provision of public services that are needed by the societies. In the collection of taxes, there
are a number of duties to tax administration and taxpayers. From the point of view of taxpayers, sacrificing the
income they earn is a serious burden to give some of them taxes. Some taxpayers may even apply to roads tax
avoidance, tax evasion, unregistered etc. in order to get rid of the tax burden. Prevention of such behaviours is
important both for the welfare of the society and for the continuation of the society.

It is impossible for tax administrators to fully control all taxpayers in the prevention of negative behaviour against
taxation. Therefore, increasing taxpayers' tax morale and tax compliance levels will be one of the most effective
ways to reduce such behaviour. There are socio-economic, financial, legal, demographic, etc. factors in occurring
tax morale and tax compliance. It is thought that importance of education is big in taxation area as it is especially
in every area. For this reason, examining the role of education in the formation and enhancement of tax morale
and tax compliance constitutes the essence of the study. Gaziosmanpasa University Faculty of Economics and
Administrative Sciences, which is the taxpayer of the future, examined the effect of the education provided during

4 This study, prepared by Gékhan GUNEY in collaboration with the faculty member Emin BARLAS on 05.06.2018, Tokat
Gaziosmanpasa University is compiled from the master's degree accepted by the SBE.
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the period of higher education on the level of tax morale and tax compliance. 590 questionnaires were administered
by the students of the Faculty of Economics and Administrative Sciences. In the study, factor analysis, One-way
ANOVA and independent sample t-tests were performed. As a result of the analysis, it's found that tax morale and
tax compliance have significant relationships with university students' departments, classes, types of learning, their
ages, gender, region and area where their families live, family and personal income.

Keywords: Tax Morale, Tax Compliance, Education
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OZET

Internet ve dijital teknolojilerin Web 2.0 devrimiyle yaratilan ve igerik olusturmaya olanak saglayan yeni sistemde
kullanicilara ortaklasa paylasimla sunulan ikinci nesil hizmetler, Tiirkiye gibi sosyal medya kullanim oraninin
yiiksek oldugu iilkelerde tiiketici davranislarini dogrudan etkileyen iletisim aglarinin ve sosyal medya iizerinde
gruplagsmalarin olusumuna zemin hazirlamistir. Olusan yeni iletisim ortaminda, kamuoyu yargilarinin
rasyonellikten uzaklagarak duygulardan ve kisisel kanaatlerden etkilenmesi sonucunda popiilaritesi artan ve
Oxford sozliikleri tarafindan 2016 yilinin kelimesi secilen Post-Truth kavramu giinlik yasamda tiiketici
davranislarini etkileyen ve kontrol edilmesi gii¢ bir etken haline gelmistir.

Bu caligmada, Post-Truth medyanin 18-34 yas araligi olarak belirlenen “Geng¢ Yetiskinler” segmentindeki
kullanicilarin tiiketim davranislari lizerindeki etkisini belirlemeye yonelik odak grup calismast yapilmig, Post-
Truth kavraminin ve Post-Truth medyanin artan énemi iizerinde durularak tiiketici davranislar iizerindeki etkisi
ortaya konulmustur.

Anahtar Kelimeler: Post-Truth, Yeni Medya, Sosyal Medya, Tiiketici Davraniglari.

Post-Truth Media and Its Impact on Consumer Behavior: An Exploratory
Study on “Young Adults”

ABSTRACT

In the new system created by the Web 2.0 revolution of Internet and digital Technologies and enabling content
creation, the second generation of services offered by jointly sharing has laid the ground for its formation of
communication networks that directly affect consumer behavior and grouping on social media in countries with
high rate of social media usage such as Turkey. In the new communication environment, the concept of Post-Truth,
which has become popular as a result of the fact that public judgements affected by emotions and personal
convictions away from rationality and has been choosen as the Word of 2016 by Oxford Dictionaries, has become
a factor that affects consumer behavior and difficult to control in daily life.

In this study, focus group interviews was conducted to determine the effect of Post-Truth media on consumption
behaviors of the “Young Adults” segment which was determined as the 18-34 age range, and the effect of Post-
Truth concept and Post-Truth media on consumer behavior was emphasized.

Keywords: Post-Truth, New Media, Social Media, Consumer Behavior.
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OZET

Turizm, istihdam imkan1 saglayan ve iilkeler i¢in olduk¢a 6nemli bir gelir kaynagi olan endiistrilerden biridir. Son
zamanlarda bireylerin yasam tarzlarindaki degisiklikler ve teknolojik geligmeler gibi etmenler turistlerin
taleplerinde birtakim farkliliklara ve yeni turizm ¢esitlerinin ortaya ¢ikmasina neden olmustur. Ortaya ¢ikan bu
turizm cesitlerinden biri de helal turizmdir. Miisliiman niifusunun refah seviyesinin artmasi ile Islami kurallara
gore tatil yapma istegi helal turizm kavraminin diinya genelinde ¢ok hizli bir sekilde yayilip iilke ekonomisi i¢in
ciddi anlamda bir gelir kaynagi haline gelmesinde 6nemli bir rol oynamustir. Tiirkiye de helal turizm konusunda
son yillarda en ¢ok ziyaret edilen iilkeler arasindadir ve helal konseptli otel isletmelerinin sayist her gegen giin
artmaktadir. Bu ¢alismanin amaci helal turizm kavramini agiklamak, helal turizmin Tiirkiye’deki genel durumunu
irdelemek ve otel igletmeleri agisindan daha fazla nasil gelistirilebilecegi hususunda 6neriler sunmaktir.

Anahtar Kelimeler: Turizm, Helal Turizm, Helal Konseptli Otel Isletmeleri, Tiirkiye

Evaluation of the Current Situation of Halal Tourism in Turkey
ABSTRACT

Tourism is one of the industries that provide employment opportunities and being a very important source of
income for countries. Recently, factors such as changes in lifestyles of individuals and technological developments
have caused some differences in the demands of tourists and the emergence of new types of tourism. One of these
emerging tourism types is halal tourism. The increase in the welfare of the Muslim population and the desire to
make holiday according to the Islamic rules have played an important role in the concept of halal tourism spreading
very rapidly all around the world and becoming a serious source of income for the country's economy. In recent
years Turkey is among the most visited countries with regards to halal tourism in the world and the number of
hotel businesses with halal concept is increasing in Turkey day after day. This study aims to clarify the concept of
halal tourism, to examine the general situation of halal tourism in Turkey and to provide suggestions for hotel
businesses on how to improve it further.

Keywords: Tourism, Halal Tourism, Hotel Businesses With Halal Concept, Turkey
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Girisimcilik, yarattig1 istihdam ve ekonomi igerisinde olusturdugu katma deger acisindan son derece énemli bir
konu olarak 6n plana ¢ikmaktadir. Dolayisiyla neredeyse tiim iilkelerde girisimcilik egitimi veya girisimcilik
dersleri ile bu konudaki farkindalik bireylere kazandirilmaya ¢alisilmaktadir. Tiirkiye’de gerek tiniversiteler, gerek
KOSGEB gerekse de diger bazi kamu ya da 6zel kuruluglar tarafindan bu egitimler diizenlenmektedir. S6z konusu
egitimlerin egitim Oncesi ve sonrasi etkinligi konusunda yapilan ¢aligmalar ise sinirli bir diizeydedir. Bununla
birlikte bu egitimlerin igerigi ve etkin bir sekilde yiiriitiiliip yiiriitiilmedigi konusunda yapilan ¢aligmalar1 biitiinciil
bir yaklagimla degerlendiren ¢aligmalar da yeterli degildir. Bu kapsamda yapilan arastirmanin amaci, girisimeilik
egitimi ile ilgili yapilan egitimlerin katilimcilarin girisimcilik egilimleri {izerinde bir etkisinin olup olmadigim
incelemektir. Aragtirmada Tiirkiye’deki girisimcilik egitimlerinin girisimcilik egilimi {izerindeki etkisini inceleyen
bilimsel arastirmalar (tezler ve makalelerin) dokiiman incelemesi ile incelenmistir. igerik analizi sonucunda, genel
olarak girisimcilik egitimlerinin girisimcilik egilimini veya niyetini artirdigt belirlenmistir. Ek olarak,
iiniversitelerde birinci 6gretim miifredatina yerlestirilen bu egitimlerin dogrudan ikinci 6gretim miifredatina da
yerlestirildigi belirlenmistir. Bu nedenle gelecekte yapilacak aragtirmalarda bu egitimlerin giindiiz ya da gece
ylriitiilmesinin egitim etkinligi iizerindeki etkilerinin degerlendirilmesi Onerilmektedir. Arastirma sonuglari
aragtirmacilar, uygulayicilar ve politika yapicilar agisindan ayrica tartigilmustir.

Anahtar Kelimeler: Girisimcilik egitimi, girisimcilik egilimi, egitim etkinligi.

The Effectiveness of Applied Entrepreneurship Training and The Effect Of
on Entrepreneurship Tendeny

ABSTRACT

Entrepreneurship is a very important issue in terms of the added value that it creates in employment and economy.
Therefore, in almost all countries, entrepreneurship education or applied entrepreneurship courses are endeavored
to gain individuals awareness about this issue. They are organized by universities, KOSGEB (small and medium
enterprises development organization), and public or private institutions in Turkey. Studies on pre- and post-
training effectiveness of entrepreneurship training are limited. Besides the studies evaluating the content of the
training and whether they are carried out effectively or not, are not sufficient. The purpose of this study is to
examine whether entrepreneurship training has an impact on entrepreneurship tendencies of the participants.
Studies examining the effect on entrepreneurship tendency of entrepreneurship training in Turkey (thesis and
articles) were reviewed by document analysis. As a result of the content analysis, it was determined that
entrepreneurship training generally increased entrepreneurial tendency or intention. In addition, it was determined
that applied entrepreneurship training, which was placed in the formal education curriculum at universities, were
placed directly into the secondary education curriculum. Therefore, in future studies, it is recommended to evaluate
the effectiveness of the applied entrepreneurship training conducted by daytime or evening. Also, results were
discussed for researchers, practitioners, and policy-makers.

Keywords: Entrepreneurship training, entrepreneurship tendency, training effectiveness.
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Bu arastirma otel isletmelerinde 6grenilmis gii¢liiliik diizeylerinin belirlenmesi amaciyla yapilmistir. Aragtirmada
Rosenbaum tarafindan gelistirilen “Ogrenilmis Giigliiliik Olcegi” kullamlmistir. Veriler Kapadokya bolgesindeki
4 ve 5 yildizli otel ¢alisanlarina uygulanan anket teknigiyle toplanmustir. Otel ¢alisanlarinin 6grenilmis giigliiliik
diizeylerinin demografik degiskenlere gore farklilik gosterip gostermediginin tespitinde t testi ve tek faktorlii
varyans analizi (ANOVA) kullanilmistir. Sonuglar aragtirmanin amaci dogrultusunda yorumlanarak konuyla ilgili

oOneriler getirilmistir.

Anahtar Kelimeler: Otel isletmeleri, 6grenilmis giigliiliik, otel calisanlari, Kapadokya bolgesi

A Research on Determining The Level Of Learned Resourcefulness in Hotel
Businesses

ABSTRACT

The purpose of this study is to determine the level of learned resourcefulness in hotel businesses. In this study, the
scale of “Learned Resourcefulness Schedule” previously developed by Rosenbaum was used. Data were collected
from the employees of four- and five-star hotels in Cappadocia through questionnaires. The t test and single factor
variance analysis (ANOVA) were used to determine whether learned resourcefulness levels of the hotel employees
varied according to the demographic variables. The results were interpreted in accordance with the purpose of the
study and recommendations were made on the subject.

Keywords: Hotel businesses, learned resourcefulness, hotel employees, Cappadocia region.
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OZET

Okuma aligskanlig1 erken yaslarda kazandirilmasi gereken bir beceridir. Bu becerinin geregi gibi kazandirilabilmesi
i¢in ¢ocuklara sunulan okuma materyallerinin 6zenli bir sekilde hazirlanmast 6nemlidir. Bu arastirmanin amaci;
ilkokul ¢ocuk hikaye kitaplarinin i¢ yap1 dlgiitleri agisindan incelerek; icerdikleri degerler, temalar, kahramanlarin
ozellikleri ve anlatilan konu ile gorsellerin uyumu agisindan 6zelliklerinin ortaya konulmasidir. Aragtirmada nitel
aragtirma yontemi kullanilmis, veriler dokiiman analizi teknigi ile elde edilmistir. Cocuk hikdye kitaplarindaki
benzer ozellikler belirlenmis kategorilere gore gruplandirilmustir. Arastirmanin drneklemini Kirsehir ilindeki
kirtasiye, kiitiiphane ve ilkokul kitapliklarinda 1-4. sinif seviyesindeki 100 temel eser dahilinde ve MEB tavsiyeli
olan kitaplardan amagcsal érnekleme yontemiyle belirlenmis 216 kitaptan olusturulmustur. Orneklem olarak
belirlenmis olan kitaplar, arastirmacilar tarafindan okunup igerik incelemesine tabi tutulmus ve alt kategoriler
olarak belirlenmis olan 6zelliklerine gore gruplandirilmistir. Aragtirma sonucunda; ¢ocuk kitaplarinda en ¢ok
iyilik, en az pigsmanlik konusunun islendigi bulunmustur. Hikaye kahramani olarak en ¢ok hayvanlara yer verildigi
saptanmustir. 2015 Hayat Bilgisi 6gretim programindan yer alan degerlere gore kitaplarda yirmi farkli degerin
islendigi, en ¢ok bilimsellik degerine ve en az estetik degerine yer verildigi sonucuna ulagilmistir. 165 kitapta
gorsel ile konunun uyumlu oldugu ve gorsellerin gorsel okuma ve anlamay1 gii¢lendirecek nitelikte oldugu, 33
kitapta islenen konu ile gorsellerin uyumsuz oldugu belirlenmistir. Ayrica incelenen 4. smif seviyesindeki 18
kitapta ise higbir gorsele yer verilmedigi saptanmustir.

Anahtar Kelimeler: Cocuk Hikaye Kitabi, Deger, Konu, Hikdye Kahramani, Gorsel Okuma Unsurlari.
Reviewing Children’ s Storybooks
ABSTRACT

Reading habit is a skill that needs to be bringed in in the early ages.In order to bring in this skill in a proper way,
it’s important to prepare the reading material presented to the children in an attentive way. Purpose of this research,
by reviewing primary school children’s storybooks in internal and external structure criterions, is to put forward
the features in aspects of values it embraces, themes, features of the heroes and compatibility of the visuals with
the subject narrated. In this research qualitative research method was used and the data was acquired with
document analysis technique. Similar features in children’s storybooks were grouped in designated categories. The
research sample was created from 100 basic works on 1st to 4th grade level in primary school libraries and and
stationeries in Kirsehir Province and 216 books recommended by Ministry of National Education selected with
objective sampling method.The books selected as samples were read by the researchers and were put through
content review and were grouped depending on the features designated as the sub-categories. As the result of the
research, it was found that in children books most processed subject was kindness and the least processed subject
was regret. It was determined that animals were given place as the hero of the story the most. According to the
values found in the books in 2015 Social Studies curriculum, it was found that 20 different values were teached
and scientificness were the most and esthetics were the least value given place to. In 165 of the books, visuals were
compatible with the subject and had a quality that improves visual reading and understanding, in 33 books visuals
were incompatible with the subject processed. Also it was found that 18 books in 4th grade level had no visuals at
all.

Keywords: Children’s Storybook, Value, Subject, Hero of Story, Visual Reading Factors.
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OZET

8 ile 13 yas grubu ¢ocuklar i¢in kullanilan “tween” kavrami ilk olarak pazarlama alaninda tanimlanmistir. 19.yy’da
Amerika’daki aligveris merkezlerinde, erken ergenler olarak ergenlikten ayrilan ve baslangigta giysi boliimleriyle
kategorize edilen tween kategorisi, gocukluk ile ergenlik arasindaki ara donemi anlatmaktadir. Belirsiz, sikigik ve
arada kalmis bir yas skalasinin ¢ocuklari olan tweenler, bugiin Instagram’da kisisel markalama yontemlerinin aktif
kullanicilaridir.

Instagram hesaplarinda moda, stil, modellik, aligveris, makyaj, sag, spor gibi pek ¢ok alanda dne ¢ikan bu ¢ocuklar;
model, oyuncu ve pop yildizi gériinimiinde paylagimlarda bulunmaktadir. Adeta “biiyiimiis de kiigiilmiis” tarzdaki
bu paylasimlarin neredeyse hepsi kiz ¢ocuklarindan gelmektedir. Ozelikle sosyal medya aglarinda genclerin en
¢ok tercih ettigi Instagram’in kiz ¢ocuklari tarafindan yogun kullanimi ve fenomen olma yarisi, kisisel
markalamada tween gruplarin hedef alindigin1 da géstermektedir.

Instagram kullanicilari iizerinde etkisi ve takipgisi, yorumu ve begenisi ¢ok olan influencer hesaplari, tweenlerde
de goriilmektedir. 695 hastag ile #tweeninfluencer paylasimlarinda bulunan bu ¢ocuklar; marka, {iriin, makyaj, sa¢
gbsterme veya yer tanitma gibi pek ¢ok kisisel markalama pratigini kullanmaktadir. Ayrica #tweenmodel
#tweenfashionista #tweenstar gibi toplu hastagleri kullanan tweenlerin paylasim sayisi yiiz bini gegmektedir.

Ulkemizde tweenleri arastiran ¢alismalarin seyrek olusundan yola ¢ikarak su sorular hedeflenmistir: Yiizbinlerce
takipgiye sahip bu cocuklar, bilingli olarak mi yoksa bagkalarii taklit ederek mi kisisel markalama cabasi
giitmektedir? Bazi hesaplarin anneler tarafindan yonetiliyor olmasi masum bir influencer vakasindan ¢ok bize bir
sorunu mu isaret ediyor? Instagram’da s6hret olma olgusu neden bu kadar ¢gok 6nemseniyor? Tweenler ¢cocuk mu
yoksa ergen mi? Bu sorular ¢ergevesinde olusturulan arastirmada “teknolojik bir ag etnografisi” olarak bilinen
(Kozinets, 2012:39) netnografi yontemi kullanilmistir. Paylasimlar #instainfluencer etiketi iizerinden
incelendiginde diger etiketlerin de birlikte kullanildig1 ve tek tek etiketlere bakildiginda biitiin tweenlerin benzer
davranis sekilleri sergiledigi goriilmektedir. “Cocuk kadin” olarak nitelendirilebilen bu davraniglar; moda, marka,
makyaj, liks tiiketimin benzer kodlaridir. Ayrica tweenlerde influencer statiisiiniin, sohret olmaya iten giiclii
tutkular nedeniyle istendigi diigiiniilmekte; ancak yetiskinlerden ziyade digerinin bakisina odakli oluslar1 nedeni
ile benlik algilarinin kirilgan oldugu fark edilmektedir.

Anahtar kelimeler: Tween, Instagram, Influencer, Tween Influencer, Kisisel Markalama.

New Trend in Personal Branding: Tween Influencers
ABSTRACT

The concept of “tween olarak, which is used for children aged 8 to 13 years, was first defined in marketing. The
tween category, separated from puberty as early adolescents in the shopping malls of America in the 19th century
and categorized by clothing sections at the beginning, describes the interim period between childhood and
adolescence. Tweens are children of an uncertain, congested and intermittent age scale and are active users of
personal marking methods on Instagram today.

In Instagram accounts, fashion, style, modeling, shopping, makeup, hair, sports, such as prominent children in
many areas; model, player and pop star are in view. Almost all of these daki grown up hepsi style shares come
from girls. Instagram, which is the most preferred by young people in social media networks, is used extensively
by girls and the phenomenon of being a phenomenon also shows that tween groups are targeted in personal
marking.
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Influence of users on Instagram users and their followers, comments and appreciation are also observed in tween.
695 hastag with #tweeninfluencer sharing these children; It uses many personal branding practices such as brand,
product, make-up, hair-show or promotion. In addition, the number of tweens using the masses like #tweenmodel
#tweenfashionista #tweenstar exceeds one hundred thousand.

Based on the rarity of the studies investigating tweens in Turkey, the following questions have been targeted: Are
these children, who have hundreds of thousands of followers, intend to mark personal or deliberately by imitating
others? Are some accounts being managed by mothers rather than an innocent influencer case? Why is the fact of
fame in Instagram is so important? Tweens are children or adolescents? Netnography method, which is known as,
technological network ethnography esinde (Kozinets, 2012: 39) was used in this study. When the shares are
analyzed with the #instainfluencer tag, it is seen that all the tweens have similar behaviors when the other tags are
used together and the individual tags are viewed. These behaviors that can be described as lar child woman “;
fashion, brand, makeup, luxury are similar codes of consumption. In addition, influencer status in tweenler is
believed to be desired because of the strong passions that lead to fame; however, it is recognized that self-
perceptions are fragile due to their focus on the other's eye rather than on adults.

Keywords: Tween, Instagram, Influencer, Tween Influencer, Personal Marking
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OZET

Pazarlama karmasimin 6nemli bir dgesi olan dagitim, {irlin veya hizmetin {retildigi yerden tiiketildigi yere
gotiiriilmesi icin gereken faaliyet zincirinin tiimiidiir. Genelde {irlin veya hizmet dogrudan tiiketiciye
ulasamadigindan araciya veya dagitim kanalina ihtiya¢ duyulmaktadir. Turizm endiistrisi diger endiistriyel
iiriinlerin fiziksel ve somut yapilarindan farkli olarak soyutluk, standardize edilememe, depolanamama, es
zamanlilik ve sahipsizlik 6zelliklerinden dolay1 turizm pazarlamasi ve dagitim kanallari ters yonde ¢aligmaktadir.
Turizm pazarlamasinda stratejik egilimler analizi ve gii¢ modellerinin olusturulmasinin yani sira ulusal ve
uluslararasi ciddi rekabet kosullarinda 6nemli bir maliyet unsuru olan dagitim kanallarinin olusturulmasi ve
yeniliklere uyum saglayabilmesi gerekli bir ihtiyag haline gelmistir.

Bilgi ve Iletisim Teknolojilerinde (ICT) yasanan gelismeler sonucunda iilkelerarasi ekonomik sinirlar ortadan
kalkmis, turizm endiistrisinde makro ve mikro yonlerden yonetim ve pazarlama stratejilerinde koklii degisim ve
degisiklikler meydana gelmistir. Bu baglamda turistik iiriin ve hizmetlerin iiretilmesinden destinasyon yonetimine,
tedarikten pazarlama stratejilerine ve buna bagh olarak dagitim sistemlerinde uzun yillardan beri kullanilan ve
miadini dolduran geleneksel sistemlerin yerine yeni pazarlama sekilleri ve is modelleri ortaya ¢ikmustir.

Genis kapsamli literatiir taramasi temelli olan bu ¢aligmada pazarlama yaklagimlarinin gelisimi, turizm sektoriinde
pazar analizleri, modern sistemler kapsaminda dagitim kanallarinda tedarikgiler ile paydaslarin rolleri ve yeni is
modellerinin nasil etkilendikleri incelenmistir.

Anahtar Kelimeler: Turizm Pazarlamasi, Dagitim Kanallari, Bilgi ve iletisim Teknolojileri, Yeni sistemler,
Entegrasyon modelleri.

Tourism Marketing and Distribution Channels in Emerging Technology
ABSTRACT

Distribution is an important element of the marketing mix and is the entire chain of activity that is required to get
the product from where it was produced to where it is consumed. In general, a product or service cannot be reached
directly to the customer, so there is a need for intermediaries or a distribution channel. Tourism industry, unlike
the physical and tangible structures of other industrial products, due to its intangibility, non-standardization, non-
storability, synchronicity and lack of ownership tourism marketing and distribution channels work in the opposite
direction. In addition to the strategic trends analysis and creation of power models in tourism marketing, it has
become a necessary need to establish distribution channels and adapt to innovations, which is a significant cost
factor in national and international competition conditions.

As a result of the developments in Information and Communication Technologies (ICT), the economic borders of
the countries have abolished, also emerging sweeping changes in the management and marketing strategies of the
tourism industry both in macro and micro aspects. In this context, as a result of these developments, from the
production of tourist products and services to the marketing and destination management, and from the supply
chain to marketing strategies, consequently, in distribution channels new forms of marketing and business models
have emerged instead of traditional systems that have been used for many years.

In this study based on a comprehensive literature review, the development of marketing approaches, market
analysis in the tourism sector, the roles of suppliers and stakeholders in the distribution channels within the scope
of modern systems and how affected new business models have been exemined.

Keywords: Tourism Marketing, Distribution Channels, Information and Communication Technologies, New
Systems, Integration Models.
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Milli Miicadele’nin basariyla yiiriitilmesi ve =zaferin kazanilmasinin ardindan imzalanan ve Tiirkiye
Cumbhuriyeti’nin uluslararast hukuk yoniinden temeli olan Lozan Antlasmasi, bagimsizligimizin ve
Ozgilirliiglimiiziin garantisi sayabilecegimiz en 6nemli siyasi belgelerden biridir. Lozan Antlagmasi ayn1 zamanda
Tiirkiye Cumhuriyeti’ne giden yolda en 6nemli diplomatik basarilardan biridir. 22 Kasim 1922 tarihinde baglayan
goriismeler yaklagik {i¢ aylik bir kesinti sonrasinda devam etmis ve 23 Temmuz 1923°te Lozan Antlagmasi
imzalanmugtir. Bu konferansta Tiirkiye’yi Ismet Pasa (Indnii) baskanliginda bir heyet temsil etmis ve Itilaf
Devletleri temsilcileri ile her asamada yetkin bir miizakere yiiriitmiistiir. Bu miizakereler sirasinda Ismet Pasa
zaman zaman ltilaf Devletleri temsilcileri ile resmi toplantilar haricinde 6zel gériismeler de yapmistir. Lozan
Konferansi’nin bir ¢ok sorunu resmi goriismelerin kisitli diplomatik ve formel kurallar ¢er¢evesinde ele alinirken
tikanmuig, ancak ayni konular 6zel goriismeler ile ele alinirken belirli bir uzlast noktasina varilabilmistir. Bunda
ozel goriismelerin daha rahat, daha samimi bir ortamda gergeklesmesi ve tutanaklara gegmemesi dolayisiyla da
daha esnek bir tavirla konular1 degerlendirmeye izin vermesi rol oynamustir. Biz bu bildiride ismet Pasa’nin Lozan
Konferans1 sirasinda Itilaf Devletleri temsilcileri ile yaptigi dzel goriismelere topluca bir goz atarak ozel
goriismelerin bu konferanstaki tarihsel islevine 11k tutmay1 hedeflemekteyiz.

Anahtar Kelimeler: Milli Miicadele, Ismet Pasa, Lozan

Ismet Inonii’ s Private Talks in Lausanne

ABSRACT

Lausanne Agreement, signed after victory of National Movement as the foundation in terms of international law
of Turkish Republic, is one of the most important documents that guarantee our independence and freedom.
Lausanne Agreement is, at the same time, one of the most critical diplomatic successes on the way leading to
Republic of Turkey. Diplomatic talks that had started on 22 November 1922 continued after a three months
interruption culminating into the signing of Lausanne Agreement on 23 July 1923. It was a Delegation headed by
Ismet Pasha (Indnii) who represented Turkey in this congress and conducted at every phase competent negotiations
with representatives of Allied Powers. During those negotiations Ismet Pasha had also several private talks along
with official meetings with Allied Powers’ representatives. While there were stalemates concerning many issues
taken up within the constraining framework of diplomatic and official rules, a certain level of consensus could be
reached on the very same issues during private talks. The reason for this was that private talks allowed parties to
more flexibly and sincerely express their positions that were not included in the minutes of official meetings. Our
aim in this study is to have a comprehensive look at and to shed a light on the historical role of those private talks
held by Ismet Pasha with representatives of Allied Powers during Lausanne Conference

Key Words: National Struggle, Ismet Pasha, Lausanne
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OZET

Bilgi toplumunda, &grencilerin bireysel O6grenme sorumlulugu bilicini tagimalari, 6grenme becerilerini
gelistirmeleri, yeniliklere karsi agik olmalart ve bu becerilerinin yasam boyu siirdiirebilir nitelikte olmasini
saglamalar1 bir gereklilik olarak goriilmektedir. Benzer sekilde ekonomiler {izerindeki goriinmez el olarak ifade
edilen, yenilik, yaraticilik ve stirekli 6grenme faaliyetleri ile beslenen, siirdiiriilebilir deger yaratmanin formiillerini
iceren girisimcilik faaliyetleri de kritik dnem tasimaktadir. Buradan hareketle bu ¢alismanin amaci, potansiyel bir
girisimci aday1 olan iniversite Ogrencilerinin bireysel yenilik¢ilik ve yagam boyu 6grenme egilimlerinin
girisimcilik yonelimleri iizerindeki etkisinin arastirilmasidir. Arastirmanin evrenini Erciyes Universitesi
ogrencileri olusturmaktadir. Arastirmada Hurt, Joseph ve Cook (1977) tarafindan gelistirilen “bireysel yenilik¢ilik
olcegi”, Diker ve Coskun (2009) tarafindan gelistirilen “Yasam boyu 6grenme egilimleri 6lgegi” ve Linan ve Chen

Ry

(2009) tarafindan gelistirilen “girigimcilik yonelimi 6l¢egi” kullanilmustir.

Anahtar Kelimeler: Bireysel Yenilik¢ilik, Yasam Boyu Ogrenme Egilimleri, Girisimcilik Y®&nelimleri,
Universite

The Effects of Individual Innovation and Lifelong Learning Tendencies of
University Students on Entrepreneurial Tendencies: Erciyes University
Case

ABSTRACT

In the information society, it is a necessity for the students to carry the responsibility of individual learning, develop
their learning skills, be open to innovations and ensure that these skills are lifelong sustainable. Similarly,
entrepreneurship activities, which are expressed as invisible hands on economies, including formulas for creating
sustainable value, are nurtured by innovation, creativity and continuous learning activities. Therefore, the aim of
this study is to investigate the effects of individual innovation and lifelong learning trends of university students
who are potential entrepreneur candidates, on entrepreneurship orientations. In this paper; “Individual Innovation
Scale” developed by Hurt, Joseph and Cook (1977), Lifelong Learning Tendencies” developed by Diker and
Coskun (2009) and Entrepreneurship Tendencies Scale” developed by Linan and Chen (2009) were used.

Keywords: Individual Innovation, Lifelong Learning Trends, Entrepreneurship Trends, University
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OZET

Her devletin kendine has politik ¢izgileri ve prensipleri vardir ve bunlarmn belirleyicileri ise siyasal iktidarlardir.
Siyasal iktidarin belirleyiciligini yaptig1, iilkeye nitelikli eleman yetistirme amaciyla ve bu ama¢ dogrultusunda
iilkenin, devletin gelecegini temin i¢in ortaya koyduklari politikalar arasinda en dnemlilerinden birisi de egitim
politikalaridir. Egitim okul, 6grenci ve dgretmen olmak iizere ii¢ temel kolon iizerine kurulmus bir bina gibidir.
Bu ii¢ kolonu ilgilendiren her tiirlii diizenleme egitim politikasinin birer par¢asidir. Calismanin konusunu egitimin
ana kolonlarmin istisnasiz tamamini ilgilendiren ve donemsel ihtiyaclar dogrultusunda kurulan K&y Enstitiileri
Projesi olusturmaktadir. K&y Enstitiileri’nin kuruldugu doénemdeki siyasi ve ekonomik durum karsisinda bu
kurumlarin nasil etkilendiginin ya da bu kurumlarin siyasal sitemi nasil etkilediginin ortaya koyulmasi ise
¢alismanin amacini olusturmaktadir. Baska bir ifade ile Koy Enstitiileri Sisteminin ekonomi, siyaset ve egitim
alanlaryla iligkisinin ortaya koyulmasi ¢aligmanin amacini tegkil etmektedir.

Anahtar Kelimeler: Koy Enstitiileri, Egitim ve Siyaset, Egitim ve Ekonomi, Egitim Politikalar.

Investigation of The Village Institute System on The Political and Economic
Line

ABSTRACT

Each state has its own political lines and principles, and their determinants are political power. One of the most
important policies that the political power sets for the country and for the purpose of providing qualified personnel
to the country is one of the most important policies. Education is like a building built on three basic pillars: schools,
students and teachers. Any arrangement concerning these three columns is part of the education policy. The Village
Institutes Project, which was established in line with the periodical needs, is the subject of the study, which is
concerned with the whole of the main columns of education without exception. The aim of this study is to
determine how these institutions are affected or how these institutions affect the political system in the face of the
political and economic situation in the period when the Village Institutes were established. In other words, the
purpose of this study is to determine the relationship between the Village Institutes System and the fields of
economy, politics and education.

Key Words: Village Institutes, Education and Politics, Education and Economics, Education Policies.
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OZET

Her devletin kendine has politik ¢izgileri ve prensipleri vardir ve bunlarin belirleyicileri ise siyasal iktidarlardir.
Siyasal iktidarin belirleyiciligini yaptig1, iilkeye nitelikli eleman yetistirme amaciyla ve bu ama¢ dogrultusunda
iilkenin, devletin gelecegini temin i¢in ortaya koyduklar1 politikalar arasinda en 6nemlilerinden birisi de egitim
politikalaridir. Egitim okul, 6grenci ve dgretmen olmak iizere ii¢ temel kolon iizerine kurulmus bir bina gibidir.
Bu ii¢ kolonu ilgilendiren her tiirlii diizenleme egitim politikasinin birer pargasidir. Caligmanin konusunu egitimin
ana kolonlarmin istisnasiz tamamini ilgilendiren ve donemsel ihtiyaclar dogrultusunda kurulan K&y Enstitiileri
Projesi olusturmaktadir. K&y Enstitlileri’nin kuruldugu doénemdeki siyasi ve ekonomik durum karsisinda bu
kurumlarin nasil etkilendiginin ya da bu kurumlarin siyasal sitemi nasil etkilediginin ortaya koyulmasi ise
¢aligmanin amacini olugturmaktadir. Bagka bir ifade ile Koy Enstitiileri Sisteminin ekonomi, siyaset ve egitim
alanlariyla iligkisinin ortaya koyulmasi ¢aligmanin amacin teskil etmektedir.

Anahtar Kelimeler: Koy Enstitiileri, Egitim ve Siyaset, Egitim ve Ekonomi, Egitim Politikalar.

Investigation of The Village Institute System on The Political and Economic
Line

ABSTRACT

Each state has its own political lines and principles, and their determinants are political power. One of the most
important policies that the political power sets for the country and for the purpose of providing qualified personnel
to the country is one of the most important policies. Education is like a building built on three basic pillars: schools,
students and teachers. Any arrangement concerning these three columns is part of the education policy. The Village
Institutes Project, which was established in line with the periodical needs, is the subject of the study, which is
concerned with the whole of the main columns of education without exception. The aim of this study is to
determine how these institutions are affected or how these institutions affect the political system in the face of the
political and economic situation in the period when the Village Institutes were established. In other words, the
purpose of this study is to determine the relationship between the Village Institutes System and the fields of
economy, politics and education.

Key Words: Village Institutes, Education and Politics, Education and Economics, Education Policies.
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OZET

Giliniimiizde isletmelerin rekabet giicii elde etmek ve karliligin1 arttirmak icin teknolojik geligsmeleri siirekli takip
etmesi gerekmektedir. Hizla gelisen teknoloji, isletmelerin yapisinda, is siire¢lerinde ve yonetimsel alanlarda
onemli degisimler yaratmis ve yaratmaya devam edecektir. Ileri teknolojilerin, bilgisayar tabanli sistemlerin ve
otomasyonun soz sahibi oldugu Endiistri 4.0 uygulamalari, 6zellikle iiretim yapan igletmelerde yonetimsel alanda
baz1 degisiklikleri ve yenilikleri beraberinde getirmistir. Isletmelerde teknolojiyle birlikte yasanan bu degisim,
insan kaynagina yonelik kaygilara da yol agmistir. Bu ¢alisma ile amaglanan, endiistri devrimlerinden sonuncusu
olan Endiistri 4.0’1n igletmelerde ve 6zellikle insan kaynaklar1 yonetim siireglerindeki etkilerini incelenmek ve bu
stireclere dair gelecek projeksiyonunu tartigmaktir. Arastirma, Tiirkiye’de gida sektoriinde yer alan ve Endiistri 4.0
uygulamalari ile donatilmis akilli fabrikaya sahip bir isletmede gergeklestirilecektir. Arastirmada veri toplama
yontemi olarak nitel arastirma tekniklerinden dokiiman inceleme, miilakat ve odak grup goriismeleri
kullanilacaktir. Elde edilen bulgular 1s181nda meveut ve olasi degisiklikler ve bunlarin IK siireclerine yansimasi
degerlendirilecek, sonuglar tartisilacak ve yoneticilere uygulama dnerileri sunulacaktir.

Anahtar Kelimeler: Endiistri 4.0, Dérdiincii Endiistri Devrimi, Insan Kaynaklar1 Yénetimi, Akilli Fabrika,
Teknolojik Geligmeler

The Impact Of Industry 4.0 On Human Resources Management: A Review
From Turkey

ABSTRACT

In today's world, companies should follow the latest technological developments in order to gain competitive
advantage and increase profitability. Rapidly evolving technology has created significant changes in the structure
of businesses, business processes and management system, and it also continues to create. Industry 4.0, which
contains new technologies, computer-based systems and automatisation, has brought with it some changes and
innovations in the administration of an organization especially in manufacturing companies. This change in the
companies with technology has cause to concerns about human resources. The aim of this study is to examine the
effects of Industry 4.0, which is the last of the industrial revolutions, in the companies and especially in human
resources management processes and to discuss the future projection. The research will be conducted using
qualitative research techniques on a company in the food industry which has smart factory in Turkey equipped
with Industry 4.0 technologies. In the research, document review, interviews and focus group interviews analysis
methods as qualitative research techniques will be used. In the light of the findings, the current and possible
changes and their reflection on HR processes will be evaluated, the results will be discussed and the application
suggestions will be presented to the managers.

Keywords: Industry 4.0, Fourth Industrial Revolution, Human Resource Management, Smart Factory,
Technological Developments
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ABSTRACT

Workplace incivility is “a low intensity deviant behavior with ambiguous intent to harm the target, in violation of
workplace norms for mutual respect” (Andersson ve Pearson, 1999, p. 457). Uncivil behaviors are
characteristically rude and discourteous, displaying a lack of regard for others”. Common examples of incivility
mentioned in the mainstream literature are taking credits for others’ success, ignoring, belittling others,
interrupting, using a condescending tone and making derogatory remarks or withholding information (Cortina,
2008; Cortina & Magley, 2009; Porath & Pearson, 2010). Considering its peculiar characteristics as well as its
various negative effects, studying and understanding workplace incivility is of paramount importance. However,
there is limited evidence regarding appraisal of as well as reactions to workplace incivility in different cultures.
The majority of research on workplace incivility has been conducted in the North American context, which is
described as a dignity culture. In dignity cultures, individuals believe that they have an inherent worth that is
determined by their adherence to their own standards of morality, decency and the like and therefore, cannot be
decreased by others’ opinions of or behaviors towards them. However, one may expect that the effect of workplace
incivility may be more pronounced in honor cultures such as Turkey, where an individual’s worth is highly
contingent on others’ approval and evaluation. Workplace incivility threatens the basic needs of humans and
creates a disequilibrium which has to be repaired and restored in order to go back to an equilibrium state.
Individuals may choose among a number of alternative behaviors to restore this balance (Richman & Leary, 2009).
Although retaliation or aggression is the most frequently cited response to mistreatment (Porath & Pearson, 2012;
Taylor & Kluemper, 2012), when considered in the context of need threat as well as identity threat, there may be
alternative, possibly indirect ways of restoring the thwarted needs; specifically victims may choose to engage in
other non-aggressive responses such as self-presentational behaviors to increase their relational value and esteem
damaged as a result of incivility especially when the instigator is supervisor.

This study investigated the effect of supervisor incivility on basic needs (i.e. belongingness and self-esteem) and
self-presentational behaviors (i.e. exemplification, self-promotion, intimidation) of employees within an honor
culture. Since workplace incivility is subsumed under daily hassles in the workplace (Cortina, Magley, Williams.,
& Langhout), examining its effects within a particular workday is especially warranted. Drawing from this
approach, a daily diary study was conducted to investigate workplace incivility’s relatively short-term
psychological and behavioral effects on day-to-day basis. The data was collected from 132 employees over a
period of two-weeks and analyzed through multilevel modelling. The results indicated that daily supervisor
incivility threatened daily belongingness and self-esteem needs of employees. Moreover, these negative effects
became more pronounced for individuals with high honor orientation. Needs threats, in turn, differentially
mediated the effects of supervisor incivility on self-presentational behaviors. Lastly, honor orientation acted as a
first-stage moderator, increased the strength of these indirect effects.

Keywords: workplace incivility, honor culture, self-presentational behaviors, diary study, multilevel modeling.
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ABSTRACT

Majority of research on workplace incivility focuses on incivility experienced during face-to-face interactions
however recently scholars began to argue that incivility may also be experienced online (Park, Fritz, & Jex, 2018;
Giumetti, Hatfield, Scisko, Schroede, Muth, & Kowalski, 2013; Lim & Teo, 2009). Online or cyber incivility
denotes to “communicative behaviors that are displayed in the context of email interactions and that violate
workplace norms for mutual respect” (Lim, Teo, & Chin, 2008 p.1). Studying cyber workplace incivility may be
warranted for a number of reasons. First, considering rapid developments in information and communication
technologies, incivility experienced through emails may be more prevalent in today’s modern workplaces
(Giumetti et al., 2013). In fact, after face-to-face communication, email is the second most used way of
communicating with supervisors (Lim & Chin, 2006). Moreover, since there is no contextual or social cue one
may observe during email interactions and no opportunity for an interactive feedback, negative effects of cyber
incivility may be more pronounced than face to face interactions (Lim et al., 2008). Despite the increasing
importance of cyber incivility, the number of studies that examine incivility in an online context is rather limited
(Giumetti et al., 2013). Moreover, cultural mindsets determine the priorities of individuals and affect their
thoughts, feelings and behaviors often unconsciously (Triandis, 1983). However, there is scarcity of research
regarding the effect of cultural mindsets on the appraisal of workplace incivility. Specifically, people with honor
mindset ascertain their social image by looking at the respectful or disrespectful behaviors of others towards them.
Incivility which involves deviation from respect norms may have serious consequences for people who endorse
honor logics since respect is a very important norm within cultures of honor (Leung & Cohen, 2011; Severance et
al., 2013).

The current study focused on a particular form of workplace incivility, namely personal insult in an online context;
and examined reactions of employees to cyber incivility (i.e exemplification, self-promotion and aggression
behaviors) after they were primed with honor. In this study, honor was experimentally manipulated through
supraliminal priming. Priming typically involves making a particular construct temporarily salient and accessible
(Oyserman & Lee, 2007). Experimentally manipulating cultural mindsets of individuals through priming is
considered an effective way of examining the relationship between culture and the variable of interest in a research
(Suh, Diener, & Updegraff, 2008) since random assignment to cultural primes ensures high internal validity. A
vignette experiment which is especially conducive to study cyber incivility was conducted with 237 employees.
Overall, the results revealed that employees who were the target of uncivil behavior were more likely to retaliate
with aggression, and to contribute to a so-called “spiral” of incivility (Andersson & Pearson, 1999). We observed
that the tendency to retaliate in kind was higher for honor-primed employees than others. This finding suggests
that honor logics prevail in hierarchical relations in organizational settings. Although marginally significant,
incivility by the supervisor was positively related to exemplification behaviors of employees, and employees
higher in honor orientation were more likely to emphasize their hard work and dedication.

Keywords: workplace incivility, cyber incivility, honor culture, prime, exemplification, self-promotion,
aggression
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OZET

Psikolojik giiglendirme algisi yiiksek olan ¢alisanlar problem ¢dzme odakli bir sekilde yeni fikirler tiretmekte, yeni
is yontemleri ve teknikleri ortaya ¢ikarmaktadirlar. Ayni sekilde psikolojik giiglendirme sayesinde ¢alisanlarin i¢
girisimcilik egilimleri artmaktadir. Bu goriisten hareketle ¢alismanin temel amaci, psikolojik giiclendirmenin,
calisanlarin yenilik¢i is davranislart ve i¢ girisimcilik egilimleri iizerindeki etkisini incelemektir. Bu amagla
Tiirkiye capinda faaliyet gosteren isletmeler grubunun, Enerji, Yem Uretim, Siit ve Siit Uriinleri kapsamindaki
dokuz isletmesinden goniilliiliik esasina dayali olarak belirlenen mavi yakali yoneticilerden, koordinatr
seviyesine kadar tim kademelerden olusan 130 ¢alisan 6rneklem grubu olarak belirlenmistir. Calismada Spreitzer
(1995) tarafindan gelistirilen ve Siirgevil vd. (2013) tarafindan Tiirk¢e’ye uyarlanan psikolojik gii¢lendirme 6l¢egi
kullanlmistir. Olgek anlam, yeterlilik, 6zerklik ve etki boyutlarindan olusmaktadir. 12 ifadeden olusan 5°1i Likert
tipi Olcek; (1) kesinlikle katilmiyorum, (5) tamamen katiliyorum seklinde puanlanmistir. Yapilan faktor analizi
sonucunda dlgege iligkin KMO degeri 0,81 olarak tespit edilmistir. Psikolojik gii¢lendirme 6lcegi dort faktdr
altinda toplanmis olup, 12 madde ile toplam varyansimn % 77,805’ini agiklayabilmektedir. Giivenilirlik analizi
yapilan psikolojik giiclendirme 6l¢egine iliskin Cronbach Alfa (o) degeri 0,86 olarak belirlenmistir. Bu sonuglar
Olcegin gecerli ve giivenilir oldugunu gostermektedir. Arastirmaya katilanlarin yenilik¢i i davranislarimi
belirlemek i¢in ise Janssen (2000) tarafindan gelistirilen dl¢ek, Tiirkge ifadelere, is yapig bigimleri dikkate alinarak
tarafimizca ¢evrilmistir. 9 ifadeden olusan olgekte, katilimcilarin belirtilen davranislari ne siklikla gosterdikleri
(1) Higbir Zaman, (2) Cok Nadir, (3) Ara sira, (4) Genellikle, (5) Her Zaman seceneklerinden birini isaretleyerek
belirtmeleri istenmistir. Yapilan faktor analizi sonucunda dlgege iliskin KMO degeri 0,92 olarak tespit edilmistir.
Faktor analizi neticesinde yenilikgi is davranisi 6lgegi tek faktor altinda toplanmus olup, 9 madde ile toplam
varyansin % 67,992’{inii aciklayabilmektedir. Giivenilirlik analizi yapilan yenilikgi is davranisi 6lgegine iliskin
Cronbach Alfa (a) degeri 0,93 olarak belirlenmistir. Arastirmaya katilan ¢alisanlarin i¢ girisimcilik diizeylerini
belirleyebilmek i¢in ise Naktiyok (2004) tarafindan gelistirilen Durmaz (2011) tarafindan yapilan uyarlamalarin
temel alindig1 6lgek kullanilmustir. I¢ girisimeilik; yenilikgilik, risk alma, proaktiflik ve 6zerklik olmak iizere dort
boyuttan olusmaktadir. 21 ifadeden olusan 5°1i Likert tipi 6lgek; (1) kesinlikle katilmiyorum, (5) tamamen
katiliyorum seklinde puanlanmistir. Yapilan faktor analizi sonucunda 6lgege iliskin KMO degeri 0,86 olarak tespit
edilmis ve ifadeler 4 faktér altinda toplanmis olup 21 madde ile toplam varyansin % 63,026’s1m
aciklayabilmektedir. Giivenilirlik analizi yapilan i¢ girisimcilik 6lgegine iliskin Cronbach Alfa (o) degeri 0,88
olarak belirlenmistir. Bu sonuglar 6lgegin gegerli ve giivenilir oldugunu gostermektedir. Arastirmadan elde edilen
veriler; ortalama ve standart sapma gibi tamimlayici istatistikler ayrica bagimsiz orneklem t testi, korelasyon,
ANOVA ve regresyon analizleri gibi istatistiksel tekniklerle incelenmistir. Arastirma sonuglar1 bulgular haline
doniistiiriilerek yorumlanmustir. Arastirma sonucunda psikolojik giiclendirme ile yenilikgi is davranisi arasinda ve
psikolojik giiclendirme ile i¢ girisimcilik arasinda pozitif yonli anlamli iligkiler oldugu tespit edilmistir.

Anahtar Kelimeler: Psikolojik Giiglendirme, Yenilik¢i Is Davranisi, I¢ Girisimcilik

The Influence of Psychological Empowerment on Innovative Business
Behaviour and Internal Entrepreneurial Tendencies of Employees

ABSTRACT
Employees with a high perception of psychological empowerment generate new ideas in a problem-solving
manner, revealing new business methods and techniques. Similarly, the internal entrepreneurship tendencies of the
employees are increasing due to psychological empowerment. Steming from this idea, the main purpose of this
study is to examine the effect of psychological empowerment on the innovative work behavior and internal
entrepreneurship trends of the employees. For this purpose, all levels of 130 employees, blue collar supervisors to
department coordinators of a group of businesses which includes enterprises from several industries such as,

186


mailto:leylaicerli@aksaray.edu.tr
mailto:a.celikdin@gmail.com

energy, feed milling and dairy products, determined on a voluntary basis. In this study, psychological
empowerment scale which was developed by Spreitzer (1995) and adaptated to Turkish by Siirgevil et. al. (2013)
has been used. The scale consists of meaning, competence, autonomy and impact dimensions. 5-point Likert type
scale consisting of 12 expressions; rated from (1) strongly disagree to (5) wholly agree. As a result of the factor
analysis, the KMO value for the scale was found to be 0.81. The psychological empowerment scale was grouped
under four factors and 77,805% of the total variance could be explained with 12 items. The Cronbach's alpha (a)
value for the psychological empowerment scale, which was analyzed for reliability, was determined as 0.86. These
results indicate that the scale is valid and reliable. The scale developed by Janssen (2000) was used to determine
the innovative work behavior of the participants. The scale was translated into Turkish by us, taking into account
the way we conduct work. Using 9 statements, participants were asked to chose how often they indicated the stated
behaviors on the scale from (1) Never, (2) Very Rare, (3) Occasionally, (4) Usually, (5) options. As a result of the
factor analysis, the KMO value of the scale was found to be 0.92. As a result of the factor analysis, the innovative
work behavior scale was collected under a single factor and it could explain 67,992% of the total variance with 9
items. The Cronbach's Alpha (a) value for the innovative work behavior scale, which was analyzed for reliability,
was determined as 0.93. In order to determine the internal entrepreneurship levels of the employees who
participated in the study, the scale based on the adaptations by Durmaz (2011) developed by Naktiyok (2004) was
used. Internal entrepreneurship, consists of four dimensions: innovation, risk taking, proactivity and autonomy. 5-
point Likert-type scale consisting of 21 expressions, rated from (1) strongly disagree to (5) fully agree. As a result
of the factor analysis, the KMO value of the scale was found to be 0,86 and the statements were collected under 4
factors and with 21 items, 63,026% of the total variance could be explained. The Cronbach's alpha (o) value of the
internal entrepreneurship scale, which has been analyzed for reliability, was determined as 0.88. These results
indicate that the scale is valid and reliable. Other than the descriptive statistics such as mean and standard deviation,
the data obtained from the research were also analyzed by statistical techniques such as independent sample t test,
correlation, ANOVA and regression analysis. The results of the research were resolved in to findings and
interpreted accordingly. As a result of the study, it was found that there was a significant positive relationship
between psychological empowerment and innovative work behavior, also between psychological empowerment
and internal entrepreneurship.

Keywords: Psychological empowerment, Innovative Work Behavior, Internal Entrepreneurship.
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Denetim {icretleri; denetim piyasasindaki rekabet ortaminda denetciler ve miisterileri arasindaki goriismeler
neticesinde denetim i¢in degerlendirilen riskler dikkate alinarak belirlenmektedir. Deneti iicretleri, birgok miisteri
tarafindan bagimsiz denetim faaliyetlerindeki kalite gostergesi olarak algilanmaktadir. Bu calisma denetim
iicretlerinin bagimsiz denetimin kalitesi ve katma degerine etkisini belirlemek amaciyla gerceklestirilmistir.
Calismada kalite gostergeleri olarak bagimsiz denetim firmalarinin faaliyetlerinin etkinligi, isletmelerin i¢ kontrol
sistemlerinin etkinligi ve isletme risklerinin tespit ve Onlenmesi faktorleri dikkate alinmistir. Katma deger
gostergeleri olarak kurumsal yonetime tesvik, ekonomik biiyiimeye etki, bagimsiz denetim faaliyetlerinde seffaflik
ve finansal raporlama ve finansal tablolarin giivenilirliligi faktorleri dikkate alinmistir. Bu amagla Tiirkiye’deki
66 yatirim kurulusuna yiiz yiize anket uygulamasi yapilarak, arastirma verileri elde edilmistir. Istatistiki analizler
icin SPSS 21 istatistik programi kullanilarak parametrik testler uygulanmigtir. Caligma sonucunda denetim
ticretleri, bagimsiz denetim faaliyetlerinin yatirim kuruluglarinda ekonomik biiyiimeye katk: sagladigi ve kurumsal
yonetim faaliyetlerine tesvik ettigini diisinmektedir. Ayrica denetim {icretleri, bagimsiz denetim kuruluslarinin

etkinligi ve isletmelerin i¢ kontrol sistemlerinin etkinliginin artmasina yardimci oldugunu diistinmektedir.

Anahtar Kelimeler: Denetim Ucretleri, Denetimde Kalite, Denetimin Katma Degeri

The Effect on Audit Fees of Independent Audit Quality and Value
Added

ABSTRACT

Audit fees; In the competition market in the audit market, the risks between auditors and their customers are
determined by considering the risks evaluated for the audit. Audit fees are perceived by many customers as an
indicator of quality in independent audit activities. This study was conducted to determine the effect of the audit
fees on the quality and added value of the independent audit. In the study, the effectiveness of the activities of the
independent audit firms, the effectiveness of the internal control systems and the determination and prevention of
operational risks were taken into consideration as quality indicators. Value added indicators were taken into
account as incentives to corporate governance, impact on economic growth, transparency in independent audit
activities and financial reporting and reliability of financial statements. For this purpose, the organization made 66
investments in Turkey face to face survey was obtained research data. For statistical analysis, parametric tests were
applied by using SPSS 21 statistical program. As a result of the study, the audit fees, independent auditing activities
contribute to economic growth in investment organizations and encourages corporate management activities. In
addition, audit fees, the effectiveness of independent audit organizations and internal control systems of enterprises
to help increase the efficiency of the system.

Keywords: Audit Fees, Quality in Audit, Value Added of Audit

5 This study was produced from the PhD thesis named in Value of Audit in terms of the Quality of Independent
Audit tez.
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OZET

Kiiresellesmeyle birlikte, yliksekdgretim alaninda rekabet siireci yogun olarak yasanmaktadir. Rekabet yiiksek
performansa ulagmanin yolu olarak kabul edildiginden, yogun rekabet ortaminda bulunan iiniversiteler rakiplerine
gore nerede olduklarini, {stiin ve zayif yonlerini gorebilmeleri igin diizenli olarak performans ol¢limil
yapabilmelidirler. Calismanin amaci, i¢ Anadolu Bélgesi’nde faaliyette bulunan 21 devlet iiniversitenin 2017 yil1
goreceli performanslarini 6lgmek ve performans agigint ortadan kaldirmak i¢in 6nerilerde bulunmaktir. 2017 ve
2018 yillarinda kurulmus olan 6 {iniversite ¢alismaya dahil edilmemistir. Performans 6l¢iimiinde parametrik
olmayan yontemlerden olan “veri zarflama analizi yontemi” kullanilmigtir. Analizde 4 adet girdi (6gretim elemani
sayisi, 6grenci sayisi, idari personel sayisi, toplam ddenek) ve 4 adet ¢ikt1 (mezun 6grenci sayisi, yayin sayisi, atif
sayisi, toplam harcama) degiskenleri kullanilmistir. Calismaya konu olan veriler, {iniversitelerin resmi faaliyet
raporlarindan,  Orta Dogu Teknik Universitesi Enformatik Enstitiisii URAP Arastirma Laboratuvari
gostergelerinden ve Yiiksekogretim Bilgi Yonetim Sisteminden elde edilmistir. Veriler LINDO paket programinda
¢ozdiiriilerek sonuglar degerlendirilmistir.

Anahtar Kelimeler: Veri Zarflama Analizi, Performans Ol¢iimii, Devlet Universiteleri.

Performance Evaluation in Intensive Competition: Performance
Measurement of State Universities in Central Anatolia by Data
Envelopment Analysis

ABSTRACT

With the globalization, the competition process in the field of higher education is experienced intensively. As
competition is accepted as a way to achieve high performance, universities in the intense competition environment
should be able to measure their performance on a regular basis so that they can see where they are, their superior
and weaknesses. Purpose of the study, to measure the relative performance of 21 state universities operating in the
Internal Anatolia region and to make recommendations to eliminate the performance gap. 6 universities established
in 2017 and 2018 were not included in the study. One of the nonparametric methods, "Data Envelopment Analysis
Method" was used in performance measurement. In the analysis, 4 input (number of teaching staff, number of
student, number of administrative staff, total allowance) and 4 output (number of graduated students, number of
publication, number of reference, total expenditure) variables were used. The data of the study were obtained from
the official activity reports of the universities, from the indicators of the Middle East Technical University
Informatics Institute URAP Research Laboratory and from the Higher Education Information Management
System. The data were solved in the LINDO package program and the results were evaluated.

Keywords: Data Envelopment Analysis, Performance Measurement, State Universities.
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OZET

Bu calismanin amaci TR-71 bélgesinde KOSGEB Desteklerinden yararlanan KOBI’lerin almis olduklari
desteklerin kurumsallagma siirecine olan etkisini analiz etmektir. Bu kapsamda ilk olarak KOBI ve kurumsallagma
kavramlar: {izerinde durulacaktir. Daha sonra KOSGEB destek programlari analiz edilerek kurumsallagsma
kavramina yonelik olarak verilen destek tiirleri belirlenecektir. Son kisimda arastirmada kullanilan 6l¢egin faktor
analizi ve gilivenilirlik analizi yapilacaktir. Daha sonra da kurulan hipotezleri analiz etmek i¢in SPSS programu ile
istatistiksel analizler yapilacaktir. Bu sekilde KOSGEB desteklerinin kurumsallagmaya olan etkisi incelenecektir.
Yapilan analizler sonuglarina gore sirketlerin kurumsallasma diizeyi ile KOSGEB’den alinan destek siiresi
arasinda anlamli bir iliski olmadig: goriilmistiir. Sirketlerin kurumsallagsma diizeyi ile sirketlerin yas1 arasinda
anlamli bir iliski bulunmaktadir. S6z konusu iligki anlamli ve negatif yonliidiir. Sirketlerin kurumsallagma diizeyi
sirketlerin faaliyet gosterdigi sektore gore farklilik gostermektedir. KOBI’lerin kurumsallagma diizeyine katkisi
acisindan KOSGEB Destekleri arasinda farklilik bulunmaktadir. KOSGEB destek programinin destek iist
limitlerinin artmast ile sirketlerin kurumsallagsma diizeyi arasinda anlamli bir iliski vardir.

Anahtar Kelimeler: KOBI, KOSGEB, Kurumsallasma

The Role Of Kosgeb Supports On Institutionalization Process Of Smes In
TR-71 Region

ABSTRACT

The aim of this study is analyzing the effects of KOSGEB supports on institutionalization process of SMEs in Tr-
71 Region. In the first part, the concept of SME and institutionalization have explained. Then KOSGEB supports
have analyzed and the types of support programs given for the concept of institutionalization have determined. In
the last part, factor analysis and reliability analysis have done for the scale used in the research. Then statistical
analyzes have done with the SPSS program to analyze the established hypotheses. In this way, the
institutionalization impact of KOSGEB supports have examined. According to the results of the analyzes, it is
found that there is not significant relationship between the level of institutionalization of companies and the
duration of KOSGEB supports. There is a negative and significant relationship between the level of
institutionalization and the age of companies. The level of institutionalization of the companies differs according
to the sectors which companies operate. There are differences between KOSGEB Supports, in terms of contribution
level of institutationalization. There is positive and significant relationship between the increase of the support
limits of the KOSGEB support program and the level of institutionalization of the companies.

Keywords: SME, KOSGEB, Institutionalization
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OZET

Bu ¢alismada, Tiirkiye’de saglik sektoriinde orgiitsel davranig alani ile ilgili lisansiistii tezlerin cesitli parametreler
cercevesinde bibliyometrik 6zelliklerinin belirlenmesi amag¢lanmistir. Bu alanda ¢alisacak arastirmacilara kolaylik
saglamak, arastirmanin bir diger amacini olusturmaktadir. Bu amagcla YOK (Yiiksekogretim Kurulu) Ulusal Tez
Merkezi veri tabaninda yer alan, detayli arama sekmesinde, saglik kurumlart yonetimi konusu ile farkli bilim
dallarinda orgiitsel davranis alaninda ¢alisilmis lisansiistii tezler incelenmistir. Arastirma amact dogrultusunda;
tezlerin tiirleri, yillara gore dagilimi, calisildig: liniversiteler, calisildig1 enstitiiler, calisildig bilim dallar1 gibi
bibliyometrik 6zellikleri degerlendirilmistir. Arastirma sonucunda, en ¢ok c¢alisma yapilan tliniversitelerin, Tiirk
Hava Kurumu Universitesi, Gazi Universitesi ve Istanbul Gelisim Universitesi oldugu belirlenmistir.

Anahtar Kelimeler: Orgiitsel Davranis, Saglik Sektorii, Bibliyometrik Analiz.

The Analysis of Bibliometric Characteristics of Organizational Behavior in
Health Sector in Turkiye

ABSTRACT

In this study, it has been aimed to determine the bibliometric characteristics of postgraduate theses in the
framework of various parameters related to the field of organizational behavior in the health sector in Turkiye.
Another aim of the research is to provide convenience for the researchers who will work in this field. For this
purpose, graduate theses studied in the field of organizational behavior with the topic of management of health
institutions in different disciplines, in the detailed search tab of YOK (Higher Education Board) National Thesis
Center database, were examined. For the purpose of research; types of theses, distribution according to years,
universities, institutes and disciplines where they are studied, have been evaluated bibliometric characteristics. As
a result of the research, it is determined that the universities that the most have been studied are University of
Turkish Aeronautical Association, Gazi University and Istanbul Gelisim University.

Keywords: Organizational Behavior, Health Sector, Bibliometric Analysis.

191


mailto:hag_ca@yahoo.com

2" International EMI Entrepreneurship & Social Sciences Congress, 09-11 November 2018, Cappadocia

Takim Uye Etkilesimi Kalitesinin Is Tatmini ve Isten Ayrilma Niyeti
Uzerindeki Etkisi — 345

Prof. Dr. ibrahim PINAR

Istanbul University Faculty of Business Administration
Department of Business Management and Organization
ipinar@istanbul.edu.tr

Ulkii Aslihan OZKAN
Istanbul University Faculty of Business Administration
Department of Business Management and Organization
aslihan.ozkan@yaho.com
OZET
Organizasyonlarda takim yapilarinin temel ¢alisma birimleri olarak kullanimindaki artis, takim ortaminda yer alan
sosyal etkilegsimlerin ilgi odag: haline gelmesinde dnemli bir etken olmustur. Bu arastirma, organizasyonlarda
ortak hedefler dogrultusunda hareket etmenin 6nem kazandigi, bireyden ziyade grubun gorevlendirildigi,
odillendirildigi ve hedef sorumlulugunun atfedildigi giiniimiizde, takimlardaki kisiler arasi etkilesimleri odak
noktasina almakta, ¢alisanin takimu ile etkilesimlerinin is tatmini ve isten ayrilma niyeti iizerindeki etkilerini
incelemektedir.
Uzun vadeli ve net olarak tanimlanmamig karsilikli yiikiimliiliikkleri i¢eren sosyal etkilesim iligkilerinin, takim
ortaminda var olan formlarindan biri olan takim iiye etkilesimi (TMX), ¢alisanin bir biitiin olarak takimla kurdugu
ve karsilikli fikir, geri bildirim ve yardim aligverisini iceren etkilesimlerdir. Diisiik kalite diizeyindeki takim tiye
etkilesimleri; is gorevlerinin tamamlanmasi ve kisitl kaynak aligverisi ile sinirliyken, yiiksek takim {iiye
etkilesimleri, gorevin tamamlanmasti i¢in gerekli olanlarin 6tesinde paylasma, is birligi, geri bildirim ve toplumsal
odiilleri de kapsayan kaynak ve destek aligverisini igerir.
flgili yazinda calisamin TMX etkilesim kalitesinin, ¢alisanin tutum ve davramslari iizerindeki etkilerinin
arastirildig, bireysel ve organizasyonel ¢iktilar tizerindeki olumlu etkilerinin incelendigi, diger taraftan iilkemizde
TMX yazininin benzer hizla gelismedigi goriilmektedir. Bu arastirmanin, organizasyonlarin takim ortamindaki
sosyal etkilesimleri ve sonuglarini daha etkin yonetmelerine yardimci olacag diisiiniilmektedir. Nicel yontemler
kullanilarak yapilan aragtirma sonuglari, ¢alisanin TMX kalitesine iliskin algisinin, i tatmini ve isten ayrilma
niyeti lizerindeki etkisini gostermektedir.

Anahtar sozciikler: TMX, takim iiye etkilesimi, ig tatmini, isten ayrilma niyeti

The Effects Of Team Member Echange Quality On Job Satisfaction And
Turnover Intention

ABSTRACT

In today organizations, where emphasise is growing on team’s common goals, rather than individuals, accordingly
work groups are assigned, rewarded and evaluated for the goal achievement. Due to the growing use of teams as
main working entities in organizations, research has focused on the social exchange dynamics in team
environment.

Team member exchange (TMX), which is one of the forms of social interaction relations in workplace, including
long-term and unambiguously defined mutual obligations, refers to the quality of relationships between individuals
and their team. TMX quality varies in terms of content and intensity of exchange among individuals. Although
low quality TMX is limited to exchanges based on requirement for task completion, high quality TMX involves
exchange of resources and support that goes beyond what is required for task completion. In other words,
employees who are in high quality TMX relationships are more willing to assist each other and to share
information, ideas and feedback within work teams.

Reviews of emprical research suggests that TMX is predictive of employee’s positive work behaviours and has
positive effects on individual and organizational outcomes. Thus, it is critical to understand team member’s
perceptions of their exchange relationships with the team as a whole. This research will help organizations more
effectively manage their social interactions and results in team environment. The results of the research using
quantitative methods show the effect of the employee's perception of TMX quality on job satisfaction and intention
to leave.

Key words: TMX, team member exchange, job satisfaction, turnover intention
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OZET

Bu calismanin amaci; orgiit yazinina konu olan onlarca olgu ile yakindan iliskili bir kavram olmasina karsin ¢ok
az sayida ulusal ve uluslararasi ¢alismada bahsi gegen Pelz etkisini tanitmak, bu yaklasimi 6rgiit yazinina entegre
etmek, bu ¢aligma kapsaminda deginilen iligkili kuram ve yaklagimlardan ¢ok daha dnce ortaya atilan bir 6nerme
olmasia karsin kuramsal ve ampirik aragtirmalarda yeterince ilgi gérmeyen Pelz etkisinin hak ettigi itibari
kazanmasini saglamak ve bu olguyu, Tiirk kiiltiirii baglaminda tartismaya sunmaktir. Tanimi geregi Pelz etkisi,
liderin sahip oldugu dikey/yukariya dogru etki (upward influence) giicliniin, ¢alisan algisi, duygulanimi ve
davranist lizerinde belirleyici rol oynadigini savunmaktadir. Lider ve ast arasindaki dogrudan iliskilerin, aslinda
Pelz etkisince diizenlendigi yoniindeki dnermenin 6rgiit calismalarinda uzun yillar boyunca yadsinmis olmasi ve
bu faktoriin yeterince dikkate alinmamasi nedeniyle Pelz etkisince diizenlenen iliskilerin dogrudanmis gibi
kurgulanmasi yazinda ciddi bir eksikligi teskil etmektedir. Bu eksikligi gidermeye yonelik, kuramsal temelleri
saglam ve islemlestirilmesi miimkiin (ve yapilmis) bir model olarak Pelz etkisi, hem orgiit aragtirmalar1 hem de
genel igletme yazini agisindan kiiltiirel baglamin gereklerini karsilayan bir yaklasim olmasi nedeniyle dikkat
¢ekmektedir. Caligma kapsaminda, Pelz etkisinin anlami ve dnemine iliskin bir yazin taramasi sunulduktan sonra,
konunun iligkili oldugu bir dizi 6rgiit kurami ile psiko-sosyal kuram baglaminda Pelz etkisinin temel 6nermeleri
irdelenmektedir. Pelz etkisi, ¢calisan davranisi ile 6rgiitiin geneli arasindaki etkilesimi lider davranist araciligryla
aciklayan 6zgiin bir 6nerme olmasi bakimindan énemlidir.

Anahtar sozciikler: Liderlik, orgiitsel gii¢, orgiit kurami, Pelz etkisi, dikey etki

Toward an Organizational Theory Perspective of Leader’s Power and Pelz
Effect

ABSTRACT

The purpose of this study is to introduce and integrate the so-called Pelz effect —a long-neglected and overlooked,
yet a highly relevant concept for a majority of organizational theory topics—into the organization literature. The
study particularly attempts to restore the rightful status and significance of the Pelz effect as a long-established but
disregarded proposition, and bring this phenomenon up for discussion within the specific socio-cultural context of
Turkey. By definition, Pelz effect suggests that the degree and extent of a leader’s upward influence plays a
determinative role on followers’ perceptions, emotions and behavior. The literature brims with correlative research
models that are erroneously designed to be direct and rule out the indirect effects of the “Pelz effect”. Pelz effect
emerges as a culturally pertinent and theory-embedded proposition that could also be operationalized through a
measurement tool. In this context, this study presents a comprehensive review of the literature on the Pelz effect
based on a gap-spotting approach, and addresses the main propositions of this concept with a view to interrelated
organizational and psycho-social theories. Pelz effect is a significant organizational variable as it links the
relationship between an employee’s behavior and the overall organization to the effect of a leader’s behavior.

Key words: Leadership, organizational power, Pelz effect, upward influence
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OZET

Kisilik, zaman iginde ve durumlar karsisinda istikrar gosteren ayirt edici, biligsel ve davranigsal kaliplar olarak
ifade edilmektedir. Yapilan ampirik arastirmalarda kisiligin degerleri, davranislart ve tutumlart etkiledigi
raporlanmustir. Insanlarin tutum ve davramislarmin her bireyde farkli diizeyde gerceklestigini belirten
McClelland’in 6grenilmis ihtiyaclar temelinde temel motivasyon kaynaklari ise (basari ihtiyaci, baglanma ihtiyaci,
diisiinme ihtiyaci ve gii¢ ihtiyaci) kisinin gesitli ihtiyag diizeylerine bagli olarak motive oldugunu belirtmektedir.
Bu ¢aligmanin amaci bes faktor kisilik 6zellikleri ile temel motivasyon kaynaklar1 arasindaki varsayilan iligkiyi
sinamaktir. Bu amag dogrultusunda Istanbul ve Malatya organize sanayi bolgelerinde calisan 112 kisiye kolayda
ornekleme yontemi kullanilarak ulagilmigtir. Katilimcilara, Benet-Martinez ve John (1998) tarafindan gelistirilen
ve 44 maddeden olusan “Biiyiik Bes Faktor Envanteri” (The Big Five Inventory) ve Antalyali ve Bolat (2017)
tarafindan gelistirilen 24 maddelik temel motivasyon kaynaklar1 6lgegi ile demografik bilgileri igceren (yas,
cinsiyet, egitim durumu ve tecriibe) soru formu yoneltilmistir. Toplanan veriler IBM SPSS ve AMOS programlart
araciligiyla analiz edilmistir. Yapilan ilk analiz neticesinde bes faktor kisilik 6zellerinin, nevrotiklik kisilik 6zelligi
hari¢ tamami temel motivasyon kaynaklari ile farkli diizeyde istatistiksel a¢idan anlamli iligkiler gosterdigi
bulgulanmustir. Ayrica gorece en yiiksek iliski disadoniikliik kisilik boyutu ile temel motivasyon kaynaklarindan
basari ihtiyaci arasinda gériilmiistiir. Veri analizi devam etmekte olup arastirma bulgulari ve kuramsal ¢erceveden
hareketle tartigma ve sonug boliimii kongrede sunulacaktir.

Anahtar Kelimeler: Bes Faktor Kisilik, Motivasyon Kuramlari, Baglanma Thtiyac1, Giig Ihtiyaci.

An Investigation on the Relationship Between Big Five Personality Traits
and Basic Motivation Resources

ABSTRACT

Personality is defined as distinctive behavioral and cognitive patterns that are consistent across time and
circumstances. Empirical evidence show that personality is influential on values, behavior and attitudes. Moreover,
a learned needs approach to individuals’ divergent behavior and attitudes point to the significance of basic
motivation resources (the need for achievement, affiliation, cognition and power) and those different resources
explain most of the variance in individuals’ motivational states.

In this context, the purpose of this study is to investigate the relationship between big five personality traits and
basic motivation resources. To that end, a descriptive research model was designed based on data from a sample
of 112 people working in Malatya and Istanbul organized industrial zones through convenience sampling. Data
was collected by way of 44-item The Big Five Inventory developed by Benet-Martinez and John (1998), and 24-
item Basic Motivation Resources developed by Antalyali and Bolat (2017). The participants were also asked to
provide data on demographic information such as age, gender, education and work experience. The data was
analyzed on IBM SPSS and AMOS. Preliminary findings reveal that all but neuroticism personality trait is
significantly correlated with motivation resources at different levels. The highest correlation occurs between
extroversion and the need for achievement. The data analysis is still ongoing, and a comprehensive discussion of
the findings will be provided at the conference presentation.

Keywords: Big Five Personality, motivation theories, need for affiliation, need for power.
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OZET

Goniilliiligiin aktif vatandashig: destekledigi, sosyal beceriler, kisisel beceriler ve sosyal aglar araciligiyla isgiicii
piyasasinda avantajlar sagladigi, kiiltiirleraras1 6grenim ortami i¢in firsatlar sundugu, proje yonetimi ve siireci
icerisinde Orgiitsel beceriler gelistirdigi varsayilmaktadir. Sosyal inovasyon, toplumsal sorunlarin inovatif
¢ozliimlerle asilmasi olarak goriilmekte; egitim, saglik, ¢evre gibi soyal yapilara yonelik her tiirlii iyilestirilmis
veya yeniden tasarlanmig iriinler, hizmetler, siiregler olarak kabul gérmektedir. Bu baglamda sosyal inovasyon
yonetilebilir bir kavram olarak ortaya ¢ikmakta, inovatif yani ise yaraticlik gibi bireysel ve sosyal becerilere dayali
sanatsal tarafini olusturmaktadir. Bu yorumlayici yaklagim ile ¢aligma genel itibariyle gonilliilik faaliyetlerinin
sosyal inovasyonu ve bireysel inovasyonu ger¢ekten destekleyip desteklemedigine odaklanmaktadir. Calismanin
yap1 gecerliligini test etmek icin faktor analizi, degiskenler arasindaki iliskinin yoniinii 6l¢mek icin korelasyon
analizi ve degigkenler arasindaki nedenselligin 6l¢iilmesinde regresyon analizi kullanilmistir.

Anahtar Kelimeler: Géniilliiliik, Sosyal Inovasyon, Inovasyon

The Reletionship Between Volunteering Activities with Perception of Social
Innovation and Innovation: A Study on Generation Z

ABSTRACT

It is assumed that volunteerism promotes active citizenship, provides advantages in the labor market through social
skills, personal skills and social networks, as well as provide opportunities for intercultural learning environment,
and develops organizational skills in project management and process.

Social innovation is seen as overcoming social problems with innovative solutions; All kinds of improved or
redesigned products, services, processes for education, health and environment. In this context, social innovation
emerges as a manageable concept and its innovative side is the artistic side of it based on individual and social
skills such as creativity. Working with this interpretative approach focuses on whether volunteerism actually
supports social innovation and individual innovation. Factor analysis to test the construct validity of the study,
correlation analysis to measure the direction of the relationship between variables and regression analysis were
used to measure the causality between variables.

Keywords: Volunteering, Social Innovation, Innovation
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OZET

Giintimiizde isletmelerin tek amacinin kéar elde etmek olmadigi bilinmekte olup, aym zamanda topluma,
paydaslarina ve gevreye karsi birtakim sosyal sorumluluklarini da yerine getirme ¢abasi igerisinde olduklar
goriilmektedir. Isletmeler igin toplumun huzur ve refahini arttirma baglaminda; ekonomik, ahlaki, yasal ve goniillii
sorumluluklarin  gergeklestirilmesi de ayr1 Onem tagimaktadir. S6z konusu sorumluluklarini yerine
getirebilmelerinin giiglii bir belirleyicisi isletmelerin finansal yapilaridir. Bu durumda muhasebenin 6nemi,
isletmeler acisindan daha da artmaktadir. Giiniimiizde kurumsal sosyal sorumluluk kavraminin, igletmelerin
paydaglarma iligkin bazi sorumluluklar tasidiklarii kabul etmelerine ve bu sorumluluklar1 paydaslari igin
gerceklestirme ¢abalarina iliskin bir anlayis haline geldigi goriilmektedir. Bir isletme i¢in kurumsal sosyal
sorumluluk ¢evresel ve toplumsal sorumluluklarinin yani sira iligki kurduklart biitiin ¢ikar gruplarina karsi
sorumlulugunu da gostermektedir. Bu kapsamda muhasebe, isletmelerin kurumsal sosyal sorumluluk faaliyetlerini
gergeklestirebilmeleri agisindan 6nemli bir arag olarak kabul gormektedir. Muhasebeye 6zgii sistemler {izerinden
elde edilen bilgilerin ihtiya¢ duyan kesimlere ulastirilmasi, lilkedeki mevecut kaynaklarin daha etkin ve verimli bir
bi¢imde kullanilmasinin saglanmasi bakimindan ¢ok biiyiik 6neme sahiptir. Bu dogrultuda muhasebe mesleklerini
icra edenlerin; ulusal ve uluslararasi kanunlarin yaninda, etik anlamda genel kabul goéren ilkelere muhasebe
siirecinin bagindan sonuna kadar uyma zorunlulugunu ortaya ¢ikarmistir. Buradan hareketle muhasebe alaninda
calisanlarin, isletme ile ilgili bilgi edinmek isteyen kesimlere; sosyal sorumluluk bilinciyle, diiriist, bagimsiz ve
mesleki titizlikle hazirlanan bilgileri sunmalar1 beklenmektedir. Muhasebe meslek etigini; meslek mensuplarinin
mesleki faaliyetlerini yiiriitiirken kanunlara uygun islem yapmasinin yani sira toplumun deger yargilarini dikkate
alarak giivenilir, anlagilabilir, tutarli bilgilerin topluma sunulmasi ve ilgili meslek kuruluslar ile olan iligkilerde
uyulmasi gereken kurallar biitiinii seklinde ifade etmek miimkiindiir. Muhasebe meslek etiginin 6ziinde;
muhasebelestirme siirecinden elde edilen bilgilerin kullanicilara yonelik saglayacag: faydalar yer almaktadir. Bu
baglamda, bu galismanin amact kurumsal sosyal sorumluluk ve muhasebe meslek etigi kavramlarina agiklik
getirildikten sonra bu iki kavram arasindaki iliskiyi ve muhasebenin kurumsal sosyal sorumluluktaki yeri ve
Onemini ortaya koymaktir.

Anahtar Kelimeler: Kurumsal Sosyal Sorumluluk, Muhasebe, Muhasebe Etigi, Muhasebe Meslek Etigi.

Corporate Social Responsibility and Accounting Professional Ethics
ABSTRACT

Today, it is known that the only purpose of the enterprises is not to make a profit, but it is also seen that they are
in an effort to fulfill some social responsibilities against society, stakeholders and the environment. To increase
the peace and prosperity of the community for businesses; the realization of economic, moral, legal and voluntary
responsibilities are of particular importance. A strong determinant of their ability to fulfill these responsibilities is
the financial structure of enterprises. In this case, the importance of accounting is increasing for the enterprises.
Today, it can be seen that the concept of corporate social responsibility has become an understanding of the
enterprises’ responsibility for their stakeholders and their efforts to realize these responsibilities for their
stakeholders. Corporate social responsibility for a business also reflects its responsibility to all interest groups that
they relate to as well as their environmental and social responsibilities. In this context, accounting is accepted as
an important tool for enterprises to realize their corporate social responsibility activities. Transferring the
information obtained from accounting-specific systems to those in need is of great importance in terms of ensuring
that the resources available in the country are used more efficiently and efficiently. In this direction, those who
perform accounting profession; In addition to national and international laws, it has revealed the necessity to
comply with generally accepted principles in the ethical sense from the beginning to the end of the accounting
process. Therefore, those who work in the field of accounting, those who want to obtain information about the
business; social responsibility, honest, independent and professionally prepared to provide information prepared
with care.Accounting professional ethics; It is possible to present reliable, comprehensible, consistent information
to the society by taking into account the value judgments of the society as well as the rules that must be observed
in the relations with the relevant professional organizations while conducting the professional activities of the
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professional in accordance with the laws.At the core of professional ethics of accounting; the benefits of the
information obtained from the recognition process for the users. In this context, the aim of this study is to explain
the relationship between these two concepts and the place and importance of accounting in corporate social
responsibility.

Keywords: Corporate Social Responsibility, Accounting, Accounting Ethics, Accounting Professional Ethics.
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OZET

Bilisim teknolojilerinde meydana gelen gelismeler sonucunda gercek kisiler, artik belirli bir siireyi baska bir
tilkede gegirmeden de o iilkede hizmet sunma ya da baska bir sekilde ticari ya da mesleki faaliyette bulunma
olanagina kavusmuslardir. Elektronik ticaret, mal ve hizmetlerin {iretim, tanitim, pazarlama, satis, sigorta, dagitim
ve 6deme islemlerinin bilgisayar aglari iizerinden yapilmasi islemidir. E-ticaret 21. yiizyilin en dnemli ekonomik
gelismelerinden biri olmasina ragmen, elektronik ortamda teslim edilen dijital mal ve hizmetlerden elde edilen
kazancin vergilendirilip vergilendirilemeyecegi, vergilendirilecekse bunun nasil yapilacagi konusu devleti, is
diinyasin ve tiiketicileri yakindan ilgilendirmektedir. E- ticaret ile ilgili mevcut yasal diizenlemeler vergileme
dahil bircok alandaki belirsizlik ve bilisim teknolojilerinde yasanan hizli gelismeler karsisinda yetersiz
kalmaktadir. Elektronik ticaretin cografi sinirlar1 tanimamasi, beraberinde vergilendirilmek istenen ekonomik
faaliyetin nerede gergeklestigi ve hangi iilkenin sinirlarinda bulundugu sorununu giindeme getirmektedir. Bununla
birlikte, vergi mevzuatlarinda mevcut igyeri tanimlart da e-ticaret kavrami karsisinda yetersiz kalmaktadir. E-
ticaretin vergilendirilmesi bakimindan sorunlarin basinda, gerek fiziki (maddi) mallarin ve gerekse dijital (gayri
maddi/sayisal) tirlinlerin internet lizerinden gergeklesen alim-satiminda “vergiyi doguran olay” gelmektedir. E-
ticaret alaninda yasanan hizli gelismelerle birlikte devletler, e-ticarette karsilagilan sorunlar1 ¢6zmeye ve e-ticareti
kontrol altina almaya yonelik ¢alismalar yapmaya baglamistir. E-ticaretin vergilendirilmesinde karsilasilan
sorunlarin biiyiik bir kismi ise ulusal ve uluslararasi vergilendirme alaninda yasanan sorunlardir. E-ticaretin
vergilendirilmesi konusunda uluslararasi alanda kabul géren goriis, e-ticaretin mevcut yasa ve diizenlemelere gore
vergilendirilmesidir. Simir ve engel tanimayan e ticaret islemlerinden elde edilecek kazanglarin nasil
hesaplanacagi, mal ve hizmet teslimlerinden KDV nin kim tarafindan ddenecegi, bu mallarin giimriik vergisi,
damga vergisi ve sigorta muameleleri vergisi (BSMV) konular1 6nemli hale gelmistir. E-ticarete mevcut yasa ve
diizenlemeler uygulandiginda gelir ve harcama vergileri agisindan bazi giigliiklerin ortaya ¢iktig1 goriilmektedir.
Ayrica temelde, matrah tespiti problemlerine yol acarak devletler agisindan ciddi bir gelir kaybina neden
olmaktadir. Bu ¢alismada, elektronik ticaretin niteliginden kaynaklanan vergilendirme konusunda teknik ve yasal
sorunlar tizerinde durulacaktir. E-ticaret sorunu, bazi iilke drnekleri ile karsilastirilarak degerlendirilecektir.

Anahtar Kelimeler: Elektronik Ticaret, Vergilendirme, Uluslararas1 Sorunlar ve Céziim Onerileri.

Taxation of Electronic Commerce

ABSTRACT
As a result of the developments in information technologies, real persons have now been able to offer services in
another country or to engage in commercial or professional activities without spending a certain period of time in
another country. Electronic commerce is the process of production, promotion, marketing, sales, insurance,
distribution and payment of goods and services through computer networks. Although e-commerce is one of the
most important economic developments of the 21st century, it is interest to the state, the business world and the
consumers how the profit from digital goods and services delivered in electronic environment cannot be taxed or
not, and how this will be done if it is taxed. The current legal regulations on e-commerce are inadequate in the face
of uncertainty in many areas including taxation and the rapid developments in information technologies. The fact
that electronic commerce does not recognize geographical boundaries raises the question of where the economic
activity is desired to be taxed and which country is located within the borders of sovereignty. However, the existing
workplace definitions in the tax legislation are also insufficient in the face of the e-commerce concept. The most
important problem in terms of taxation of e-commerce is the “tax-generating event m in the trading of physical
(material) goods and digital (non-financial/digital) products over the internet. With the rapid developments in the
field of e-commerce, states have started to work to solve the problems encountered in e-commerce and to take
control of e-commerce. Most of the problems encountered in the taxation of e-commerce are problems in the field
of national and international taxation. The internationally accepted opinion on e-commerce taxation is the taxation
of e-commerce in accordance with current laws and regulations. It is important to calculate how the earnings from
e-trade transactions that do not recognize boundaries and barriers, to which VAT will be paid by goods and service
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deliveries, customs duties, stamp duty and insurance transactions tax (BSMV) issues of these goods become
important. When current laws and regulations are applied to e-commerce, some difficulties arise in terms of income
and expenditure taxes. In addition, base detection leads to problems and a serious loss of income for states. In this
study, technical and legal problems related to taxation of the nature of electronic commerce will be discussed. The
problem of e-commerce will be evaluated by comparing with some country examples.

Key Words: Electronic Commerce, Taxation, International Problems and Solution Suggestions
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OZET

Bir ekonomide hemen hemen her sektérde mevcut olan lojistik hizmetlerdeki gelismeler en 6nemli ekonomik
kalkinma gostergelerinden birisidir. Ulkelerin lojistik performanslarindaki gelismeler, 6zellikle ihracat {izerinde
olumlu etkiler yaratarak, lilkelerin rekabet gii¢lerini artiracaktir. Bu ¢calismada, Diinya Bankasi Lojistik Performans
Indeksi (LPI) ve Diinya Ekonomik Forumu Kiiresel Rekabet Giicii Indeksi (GCI) 2018 yil1 verileri ile, GCI ve
GCI alt bilesenlerinin, LPI {izerindeki etkisinin analiz edilmesi amaglanmustir. Bu etki, 17 Dogu Asya ve Pasifik
tilkesi igin veri setine en uygun yontem olan, Yatay Kesit Veri Analizi ile test edilmistir. Calisma, literatiirde bu
konuda yapilan c¢alisma sayisinin kisitli olmasi ile birlikte {ilke grubu Srneginde yapilan ¢alisma olmamasi ve
Diinya Bankasi ve Diinya Ekonomik Forumu tarafindan yayinlanan en son indeks verileri ile yapilmis olmasi
acisindan 6nem arz etmektedir. Analiz sonuglaria gore, kiiresel rekabet giicliniin lojistik performans iizerindeki
etkisi pozitif ve istatistiki olarak anlamlidir. GCI’nin on iki alt bileseninin (kurumsal yapi, altyap1, makroekonomik
istikrar, saglik ve ilkdgretim, yiiksekdgretim ve isbasinda egitim, iiriin piyasalarinin etkinligi, emek piyasalarinin
etkinligi, finansal piyasalarin gelismisligi, teknolojik altyapi, pazar biiyiikliigii, is diinyasinin gelismislik diizeyi
ve inovasyon) tek tek analize dahil edildigi modellerde de, s6z konusu degiskenlerin LPI iizerindeki etkisi pozitif
ve istatistiksel olarak anlamlidir. GCI alt bilesenlerinden olan saglik ve ilkgretim, iiriin piyasalarinin etkinligi, is
diinyasinin gelismislik diizeyi, inovasyon ve finans piyasalariin etkinligi degiskenleri, LPI lizerindeki pozitif
etkisi agisindan en 6nemli alt bilesenlerdir. Bu galismadan, bir iilkenin GCI ve alt bilesenlerini gelistirecek uygun
ekonomi politika uygulamalarinin, iilkelerin rekabet gii¢lerini artirmasinda 6nemli bir faktér oldugu sonucuna
ulagtlmistir. Bu nedenle GCI alt bilesenlerine yapilan yatirimlar, tilkelerin siirdiiriilebilir bir ekonomik biiyiime ve
kalkinmalarina katki saglayacaktir. Caligmadan elde edilen sonuglar teorik ve ampirik literatiir ile biiyiik 6lgiide
tutarlidir.

Anahtar Kelimeler: Lojistik, Lojistik Performans Indeksi, Kiiresel Rekabet Giicii indeksi, Yatay Kesit Veri
Analizi

The Effect of Global Competitiveness on Logistics Performance:
The Case of East Asian and Pacific Countries

ABSTRACT

Developments in logistics services in almost every sector in one economy are one of the most important indicators
of economic development. Developments in the logistics performance of countries will increase the
competitiveness of countries by creating positive effects especially on exports. In this study, it is aimed to analyze
the effect of Global Competitiveness Index (GCI) and GCI sub-components on Logistics Performance Index (LPI)
with World Bank LPI and World Economic Forum GCI 2018 data. This effect was tested by Horizontal Cross
Section Data Analysis, which is the most appropriate method for data set for 17 East Asia and Pacific countries.
The study is important in terms of the fact that the number of studies on this subject in the literature is limited and
there is no study in the case of country group and it is made with the latest index data published by the World Bank
and World Economic Form. According to the results of the analysis, the effect of global competitiveness on
logistics performance is positive and statistically significant. In the models in which the twelve sub-components
of the GCI are included in individual analysis, the effects of these variables (institutions, infrastructure,
macroeconomic environment, health and primary education, higher education and training, goods market
efficiency, labor market efficiency, financial market development, technological readiness, market size, business
sophistication and innovation) on LPI are also positive and statistically significant. Among the sub-components of
GCl, the variables of health and primary education, goods market efficiency, business sophistication, innovation
and financial market development are the most important sub-components in terms of the positive effect on LPI.
From this study, it was concluded that the appropriate economic policy implementations to develop a country’s
GCI and its sub-components are an important factor in increasing the competitiveness of countries. Therefore,
investments in sub-components of GCI will contribute to sustainable economic growth and development of
countries. The results obtained from the study are largely consistent with the theoretical and empirical literature.
Keywords: Logistics, Logistics Performance Index, Global Competitiveness Index, Horizontal Cross Section
Data Analysis.
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Mekansal yogunlagma ve sanayi bolgelerinin olusumu Tiirkiye ekonomisinde son derece dnemlidir. Tiirkiye’de
ekonomik faaliyetlerin mekansal bakimindan dagilimini inceledigimizde belli bolgelerde sektdrel cografi
yogunlagmanin oldugu goriilmektedir. Cesitli kurulus yeri faktorlerinin etkisiyle belirli alanlarda kiimelenen
ekonomik birimlerin gelisiminde bu yogunlagma son derece 6nemli olmustur. Bu sekilde bolgesel yogunlasma
yerel ekonomik kalkinmanin saglanmasinda da 6nemli bir giic olmaktadir. Bu isletmeler arasi isbirligi ve sektorel
gelismeye katki saglamak yoluyla ekonomik kalkinmanin saglanmasina da katki yapmaktadir. Belirli bir alanda
faaliyet gosteren isletmelerin cografi olarak bir mekanda toplanarak kiimelenmesi yaklasimi ¢esitli yonleriyle ele
alinan son derce 6nemli bir konudur. Ozellikle mekan kavramimin ekonomideki dneminin tartigilmastyla
teorisyenlerin bu konudaki katkilari ile farkli agilardan ele alinmaktadir. Tarihte ilk defa Ahilik Tegskilati ile sanayi
sektorleri kiimelenme yapilanmasinin ilk kurucusu Ahi Evren’dir. Ahi Evren fiitiivvet ve ahilik felsefesini temel
alan kiimelenme modeli teorisini gelistirmis ve bunu ilk kez Kayseri dericilik sektoriinde uygulamaya koymustur.
Bu gelisme kisa siirede Anadolu Selguklu Baskenti Konya ve Kirsehir’e dogru yayilma gdstermis olup buradan da
Islam Diinyasi’na yayilmistir. Osmanli imparatorlugu’nda da esnaf birliklerinin tesekkiilinde ayn1 model temel
dayanak olmustur.

Anahtar Kelimeler: Mekansal Yogunlagma, Kiimelenme, Ahilik

Formation of Industrial Zones in Turkey and Spatial Concentration in History

ABSTRACT

The formation of spatial concentration and industrial zones in Turkey's economy is extremely important. In
Turkey, it is observed that in certain areas of geographical concentration of the sector. Economic units are clustered
in certain areas due to the impact of various location factors. This concentration has been very important in the
development of economic units. This regional concentration is also an important force in achieving local economic
development. This cluster also contributes to the development of economic development by contributing to inter-
company cooperation and sectoral development. The approach of clustering of enterprises operating in a specific
area geographically in a place is an important issue. The discussion of the importance of the concept of space in
the economy, especially by the theorists, is discussed in different ways. For the first time in history, Ahi Evren
was the first founder of the cluster organization in the Ahilik Organization and Industrial sectors. Ahi Evren
developed the theory of clustering model based on the philosophy of tolerance (Fiitiivvet) and Ahilik. This
development has rapidly spread towards the Anatolian Seljuk capital Konya and Kirsehir. Ahilik philosophy then
spread to the whole Islamic world. In the Ottoman Empire, the same model was the main model for the formation
of the artisans' unions.

Key Words: Spatial Condensation, Clustering, Ahilik.
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Dante’nin  “Bilimlerin ustasi,” Aquinum’lu Thomas’in “Filozof” ve benim de “Bilimlerin efendisi” diye
adlandirdigim Aristoteles, koleligin dogadan ve dogustan oldugu savunur. Aristoteles’e gore “Isleri bedenlerinin
kullanimindan ibaret kalan ve kendilerinden daha iyi bir sey beklenmeyecek olanlar dogadan koledir.” Doga
0zgiir insan1 erdem bakimindan istiin yaratmistir. Erdem bakimdan iistiin olan ydnetme yetisi ve kabiliyetine
sahiptir. Oysa kole efendiden aldig1 emir dogrultusunda hareket eder ve ¢alisir. Kdlenin fiziki giiciini harekete
gegiren efendinin emir verme ve yonetme yetenegidir. Koleler, giinliik hayatin devam etmesinden, dzgiir insanlar
ve vatandaglar i¢in, evcil hayvanlarin sagladig tiirden bir destek sunmaktadirlar. Nasil ki evcil hayvanlar s6z
dinleyerek bir hizmette bulunuyorsa, kélelerin yaptiklar: da ondan farkli degildir. Akil yiiriitme yetisinden yoksun
olan kdleler, akil yiiriitme yetisine sahip olan dzgiir insanlara bagimli olarak yasarlar. Kdle, dogast itibariyle kendi
kendisine ait olmayip bir baskasina aittir; canli bir miilktiir. Aristoteles’e gore “yasal kolelikten farkli olarak
dogal kolelik, sosyal, sinifsal veya statii ile sonradan ortaya ¢ikmis bir durum degildir; tamamen insanin dogasi
ve yaratilist ile alakalidir.

Anahtar kelimeler: Aristoteles, kélelik, insan dogasi, vatandas.

Aristotle and Slavery

ABSTRACT

Dante's master of science, Thomas the Aquinum, is a philosopher, and | am the master of science, Aristotle, who
argues that slavery is of nature and birth. According to Aristotle, 1 Those who are made up of the use of their bodies
and are not expected to do anything better than themselves are slaves from nature. Ler Nature has created the free
man superior to virtue. Erdem has the ability to manage and superior management. However, the slave moves and
works in line with the orders he receives from the master. It is the commander’s ability to give and manage orders
that stimulate the physical power of the slave. Slaves offer the kind of support that pets provide for free people
and citizens, from the continuation of everyday life. Just as domestic animals do a service by listening, slaves are
not different from it. The slaves lacking the ability to reason, live as dependent on free people who have the ability
to reason. The slave, by its very nature, belongs to someone else who is not his own; is a living property. Unlike
Aristotle, 6l from legal slavery elik, natural slavery is not the case with social, class or status; it is completely
related to the nature and creation of man.

Key words: Aristotle, slavery, human nature, citizen
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OZET

Yo6netim bilimi alaninda liderlik konusu son zamanlarda 6ne ¢ikmustir. Bu ¢alismalarda, farkli liderlik davranislari
incelenmistir. Doniistiiriicii liderlik davranigi da bu liderlik tiirlerinden biridir. Doniistiiriicii lider; astlariyla stirekli
etkilesimde bulunan, ilham verici bir vizyona sahip olan, bu vizyonlarmi takipgileriyle paylagan, astlarina giiven
vererek saygi uyandiran ve her zorluga ragmen calisanlari doniisiime ikna eden kisilerdir. Doniistiiriicii liderin
sergiledigi davranig bi¢imi; kurumun basarisinda, Orgiit amaglarina ulagilmasinda ve galisan personelin is
tatmininin olugmasinda ana etkendir. Bu amagla vakif iiniversitesinde calisanlarin algisiyla, yoneticilerinin
doniistiirticii liderlik davranisi ve bunun calisanlar iizerindeki is tatmin diizeyi arasindaki iliski incelenecektir.
Arastirma, 2018 yilinda, Istanbul’daki vakif {iniversitesinde calisan yonetici ve calisan personele anket
uygulanacaktir. Verilerin analizinde, doniistiiriicii liderlik davranisi ve is tatmini arasindaki neden-sonug iliskileri
incelenecek; korelasyon ve regresyon analizleri uygulanacaktir. Caligma sonunda, orgiitler ve ileride yapilacak
aragtirmalar i¢in Oneriler sunulacaktir.

Anahtar Kelimeler: Doniistiiriicii Liderlik, Liderlik, Is Tatmini, Vakif Universitesi.

The Effect of Transformational Leadership Behaviors on Job Satisfaction:
The Case of Foundation University

ABSTRACT

Leadership in the field of management science has recently come to the front. In these studies, different leadership
behaviors were investigated. Transformational leadership behavior is one of these leadership types.
Transformational leader who interact with their subordinates, have an inspiring vision, share these visions with
employees, trustable and respectable, and convince employees to transform. The conduct of the transformational
leader is the main factor in the success of the institution in achieving the objectives of the organization and in the
formation of job satisfaction of the working staff. For this purpose relations examined between employees'
perception in foundation university, transformational leadership behavior and job satisfaction levels of employees
the research is conducted in 2018 at the foundation university in Istanbul a questionnaire was applied to managers
and employees. In the analysis of the data it is examined cause-effect relationships between transformational
leadership behavior and job satisfaction. Correlation and regression analyzes are performed. Recommendations
are made for organizations and future researches at the end of the study.

Keywords: Transformation Leadership, Leadership, Job Satisfaction, Foundation University.
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OZET

Yerel yonetimler insanlara en yakin hizmet gotiiren organizasyonlardandir. Yerlesim yerlerinin biyiikliigiine gore
yerel yonetimler de farklilik gosterir. llerde yerel yonetim olarak belediyeler hizmet verir. Belediyelerin sundugu
¢ok cesitli hizmetler vardir. Park ve bahgeler olusturmak ve bunu insanlarin yararna sunmak da belediyelerin
yerine getirmekle sorumlu oldugu hizmetlerdendir. Cocuk oyun parklarinin olusturulmasi da bu kapsamda ele
alinacak tiirdendir. Cocuk oyun alanlar1 ¢ocuklarin kendilerini 6zgiir ve giiven i¢inde hissettikleri, diger ¢ocuklar
ile kaynagmalarina olanak saglayan alanlardir. Bu alanlar ¢ocuklarin zihinsel ve fiziksel gelisimlerinde oldukca
onemli bir yere sahiptir. Bu nedenle gocuk parklarinin yerlesim planinin rasyonel bir sekilde olusturulmasi gerekir.
Yerlesim plant belirlenirken tesis yerlestirmede oldugu gibi ¢esitli alternatifler ve kriterler belirleyici role sahiptir.
Bu ¢alismada kurulacak yeri 6nceden belirlenmis olan bir ¢ocuk oyun parkinin i¢ yerlesim planlamasi problemi
ele alinmistir. Bu kapsamda Kirsehir Belediyesi il sinirlari igerisinde kurulacak bir ¢ocuk oyun parki i¢in en uygun
yerlesim alternatifinin belirlenmesi amaglanmistir. Bu ama¢ dogrultusunda cesitli kriterleri dikkate alarak en
uygun yerlesim plan1 segilmeye calisilmis ve bu tiirden problemlerin ¢éziimiinde yaygin olarak kullanilan ¢ok
kriterli karar verme yontemlerinden birisi olan Analitik Hiyerarsi Prosesi’nden yararlanilmistir. Calismada uzman
goriisiinden faydalanilarak ¢ocuk oyun parki kurulurken dikkate alinabilecek kriterler tespit edilmis, bu kriterler
onem derecelerine gore siralanmis ve en uygun projenin se¢imi yapilmistir. Son olarak aragtirmanin kisitlar
vurgulanmius, ileride bu konuda galigsma yapacaklara birtakim &neriler gelistirilmistir.

Anahtar Kelimeler: Yerel Yonetimler, Cocuk Oyun Parklari, Cok Kriterli Karar Verme, Analitik Hiyerarsi
Prosesi.

A Decision Making Problem In Local Governments: Determining The
Optimum Layout For A Children’ s Play Park Project

ABSTRACT

Local governments are among the organizations that provide the closest service to people. Local governments also
vary according to the size of the places. Municipalities serve as local government in provinces. There is a wide
range of services provided by the municipalities. One of the services of municipalities is to create parks and gardens
and to offer it to the benefit of people. The creation of children's playgrounds can also be evaluated in this context.
Children's playgrounds are areas that allow children to feel free and confident and socialize with other children.
These areas are very important in children's mental and physical development. Therefore, the layout of the
children's parks should be established in a rational form. When determining the settlement plan, as in facility
layout, various alternatives and criteria play a decisive role. In this study, the internal layout planning problem of
a children’s playground was discussed. In this context, it is aimed to determine the most suitable layout alternative
for a children's playground to be established within the provincial borders of Kirsehir Municipality. For this
purpose, it has been tried to choose the most suitable layout plan by considering various criteria and using the
Analytical Hierarchy Process, which is one of the multiple-criteria decision making methods commonly used in
the solution of such problems, In the study, the criteria to be taken into consideration when establishing a children's
playground were determined, these criteria were ranked according to their importance and the most appropriate
project was selected by utilizing expert opinion. Finally, the limitations of the study and areas for future research
were mentioned.

Keywords: Local Governments, Children's Playgrounds, Multiple-Criteria Decision Making, Analytical
Hierarchy Process.
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OZET

Giiniimiiz is yagaminda artan rekabet ve kiiresellesme ve insan faktoriiniin 6nemini arttirmaktadir. Pozitif 6rgiitsel
davranis kapsaminda isletme ¢alisanlarindan miimkiin olabilecek en yiiksek ¢iktiyr elde etmenin, isletmenin
etkinliginin ve verimliligin arttirilmasina ve sirdiiriilebilir rekabet avantaji saglamasina yardimci olacaktir.
Dolayisiyla isletme ¢alisanlarinin yaptiklari isten tatmin olmalari, onlarin motivasyonlarini ve performanslarini ve
isin kalitesini, Orgilitiin bilyime hizini, verimliligini, karliligim1 ve isgorenlerin isten ayrilma niyetini
etkilemektedir. Hatta isletme c¢alisanlarinin yaptiklar1 iste basarisiz olacagini diigiinmeleri, duygusal olarak
kendilerini gii¢lii hissetmemeleri, basaramama hissine kapilmalar1 onlarin motivasyonlar1 diistirerek islerinde
basarisiz olmalarina neden olacaktir. Ayrica ¢aligsanlarin islerin tatmin olmamalar1 ya da diisiik seviyelerde tatmin
olmalar1 isten ayrilmayi diigiinmelerine neden olabilir. Dolayisiyla igletme nitelikli ¢alisan1 kaybetmesi,
isletmedeki islerin aksamasina ya da islerdeki etkinligin ve verimliligin diismesine neden olacaktir. Bu baglamda
isletmenin taklit edilemeyen yeteneklerinden olan insan sermayesin Orgiitiin amaglarint ulagmasina yardimei
olmayacaktir.

Yapilan literatiir taramasinda psikolojik sermaye, titkenmislik, is tatmini ve isten ayrilma niyeti arasindaki iligkiler
incelenmistir. Birgok galigmada psikolojik sermaye ile is tatmini arasinda pozitif yonlii, tiikenmislik ile negatif ve
anlamli bir iliski oldugu tespit edilmistir. Yukaridaki degerlendirme ¢ergevesinde arastirmanin sorunsalt
“psikolojik sermaye tiikkenmislik, is tatmini ve isten ayrilma niyetini nasil ve ne yonde etkilemektedir? seklinde
tasarlanmistir. Arastirmada ileri siiriilen temel hipotez:

Hi: Psikolojik sermayenin tiikkenmislik iizerinde negatif etkisi vardir. seklinde gelistirilmistir.

Caligsma ampirik bir aragtirma niteligindedir. Arastirmada veri toplama araci olarak anket teknigi kullanilmaktadir.
Konya ilinde faaliyet gosteren isletme ¢alisanlari aragtirmanin evrenini olusturmaktadir. Aragtirmanin amaci,
Konya sanayi bolgesinde isletme calisanlarinin psikolojik sermaye, is tatmini, isten ayrilma niyetleri ve
tikenmislik diizeyleri arasindaki iliskileri belirlemektir. Bu amag¢ dogrultusunda, isletme ¢aliganlarina kolayda
ornekleme yolu ile anket uygulanmistir. Arastirmanin sonuglarina gore psikolojik sermaye algisi ile isten ayrilma
niyeti(r=-0,417, p <0,01), ve tilkenmislik arasinda orta diizeyde negatif yonlii (r=-0,326, p <0,05), tikenmisglik ile
is tatmini arasinda orta diizeyde (r=-0,389 p <0,01) negatif yonli; psikolojik sermaye ile is tatmini arasinda orta
diizeyde (r=0,465 p <0,01) pozitif yonlii ve istatistiksel bakimdan anlamli bir iliski oldugu sonucuna ulagilmgtir.

Anahtar Kelimeler: Psikolojik Sermaye, Tiikenmislik, is Tatmini, Isten ayrilma niyeti

The Effect of Psychological Capital on Burnout, Job Satisfaction and
Turnover Intention

ABSTRACT

Increasing competition and globalization in today's business life increase the importance of human factor. Within
the positive organizational behavior, it will help the employees to achieve the highest possible output, increase the
effectiveness and efficiency of the enterprise and ensure sustainable competitive advantage. Therefore, the
satisfaction of the employees affects their motivation, performance, turnover intention and quality of work, the
growth rate, productivity, profitability of enterprise. The employees think that they fail in their work, emotionally
do not feel strong, the feeling that they can failure can cause them to fail in their work. In addition, if employees

205


mailto:mehtapfindik@selcuk.edu.tr
mailto:kemalettineryesil@hotmail.com
mailto:arif.damar@bilecik.edu.tr

are not satisfied with their job or are satisfied with low levels, they may think about leaving the job. Therefore,
loss of qualified employees will result in problems or decrease in effectiveness and efficiency in the works. In this
context, human capital, one of the inimitable capabilities of the enterprise, will not help the organization achieve
its goals.

In the literature review, the relationships between psychological capital, burnout, job satisfaction and turnover
intention are examined. In many studies, there is a positive and significant relationship between psychological
capital and job satisfaction and there was a negative and significant relationship between psychological capital and
burnout. In the study, the research question is “does psychological capital affect burnout, job satisfaction, and
turnover intention?” The basic hypothesis is following;

H1: Psychological capital has a negative effect on burnout.

In this empirical research, data is being gathered by a questionnaire, where scales are adopted from the previous
researches. The employees working in enterprises operating in Konya provinces in Turkey constitute the
population of the research. The aim of the study is to determine the relationship between psychological capital,
burnout, job satisfaction, turnover intention. For this purpose, random sampling method is used in this research.
The data were analysed with SPSS 23.0 program. According to the results of the study, there is negative
relationship between psychological capital and turnover intention (r = -0.417, p <0.01), and between psychological
capital burnout (r = -0.332, p <0.05), between burnout and job satisfaction (r = -0.389 p <0.01). It was concluded
that there was a positive and statistically significant relationship between psychological capital and job satisfaction
(r = 0.465 p <0.01).

Keywords: Psychological Capital, Burnout, Job Satisfaction, Turnover intention
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OZET

Kiiresellesme ve bilgi teknolojilerindeki gelismeler sonucunda, igletmelerin faaliyetlerinin yakindan takip edilmesi
kolay hale gelmistir. Bu yilizden isletmelerin etik dis1 faaliyetlerde bulunmasi; miisterilerini kaybetmesine, finansal
risk olusturmasina ve en dnemlisi de ¢aliganlarin stres, tilkkenmislik diizeylerini ve isten ayrilma niyetlerinin
artmasina; ayni zamanda, is tatmini, orgiitsel baglilik, performans, verimlilik diizeylerini diigiirmesine neden
olmaktadir.

Etik iklim, bireyin etik standartlarinin veya ahlaki gelisimin seviyesinin bir niteligi degildir. Aksine, tiim ¢alisma
ortamlar1 gibi, liyeleri tarafindan algilanan bireyin ¢evresinin bilesenlerini temsil etmektedir (Cullen ve ark., 2003:
129). Calisanlarin orgiitlerinin etik iklimine iliskin algilarinin, kurumun politikalari, prosediirleri ve 6diil
sistemlerinin yan1 sira resmi ve gayri resmi sistemlerin birgok yonii tarafindan etkilenmesi muhtemeldir (Barnett
ve Schubert, 2002: 281). Dolayistyla isletmedeki etik iklim, ¢alisanin igletmede kendini tanimlamasi, Orgiite
aidiyet hissetmesi ve biitiinliik algilamasina yardimci olabilir. Ciinkii isletme ¢alisanlarinin bireysel etik degerleri
ile etik iklimin uyumsuzluklarin olmasi, ¢alisanlarin performanslarini, 6rgiite olan baglhiliklarim1 azaltmakta ve
isten ayrilmalarina neden olmaktadir.

Yazin incelemesinde, etik iklimin orgiitsel 6zdeslesme ve isten ayrilma niyeti iizerine ve arasindaki iliskiyi
inceleyen ¢alismalar bulunmaktadir (Cetin ve ark., 2015; Deconinck, 2011; Tuna ve Yesiltas, 2014). Yapilan
caligmalarda etik iklimi ile drgiitsel 6zdeslesme arasinda pozitif iliski, isten ayrilma niyeti ile negatif yonlii bir
iliski bulunmaktadir. Bu ¢alismada ¢aliganlarin etik iklimi algilamalarinin, 6rgiitsel 6zdeslesme ve isten ayrilma
niyetleri tizerindeki etkilerinin ne oldugunun arastirilmast amaglanmaktadir. Calismada, “Calisanlarin etik iklimi
algilamalar1 orgiitsel 6zdeslesme diizeylerini ve isten ayrilma niyetlerini etkiler mi?” temel aragtirma sorusuna
yanit aranmaktadir. Arastirmada ileri siiriilen temel hipotez:

H1: Caliganlarin etik iklim algilamalarinin 6rgiitsel 6zdeslesmeyi pozitif yonde etkiler.

Caligma ampirik bir arastirma niteligindedir. Arastirmada veri toplama araci olarak anket teknigi kullanilmaktadir.
Bilecik ve Eskisehir illerinde faaliyet gosteren Serbest Muhasebeci ve Mali Miisavirler aragtirmanin evrenini
olusturmaktadir. Aragtirmanin amaci, serbest muhasebeci ve mali misavirlerin etik iklim algilar, orgiitsel
ozdeslesme diizeyleri ve isten ayrilma niyetleri arasindaki iliskileri belirlemektir. Arastirmada kolayda 6rnekleme
yoluyla 97 is gorenden gecerli geri doniis elde edilmistir. Arastirmanin sonuglarina gore etik iklimi ve Srgiitsel
ozdeslesme ile isten ayrilma davranisi arasinda negatif yonlii ve istatistiksel bakimdan anlamli bir iliski oldugu
tespit edilmistir. Ayrica ¢calisma kapsaminda, etik iklimi algisinin ve 6rgiitsel 6zdeslesmenin isten ayrilma niyeti
iizerinde negatif etkisinin oldugu sonucuna ulasilmistir.

Anahtar Kelimeler: Etik iklim, Orgiitsel Ozdeslesme, Isten Ayrilma

The Effect of Ethical Climate Perception On Organizational Identification
And Turnover Intention

ABSTRACT

As a result of the developments in globalization and information technologies, it has been become easy to follow
the activities of the enterprises closely. Therefore, the unethical activities of enterprises cause to loss their
customers, to create financial risks and, most importantly, to increase the level of employees' stress, burnout and
turnover intention; at the same time cause to decrease the level of job satisfaction, organizational commitment,
performance, productivity. Ethical climate is not characterizations of an individual's ethical standards or level of
moral development. Rather, like all work climates, they represent components of the individual’s environment as
perceived by its members (Cullen ve ark., 2003: 129). Employees' perceptions of the ethical climate of their
organization are likely to be affected by many aspects of the organization's policies, procedures and reward
systems, as well as formal and informal systems (Barnett ve Schubert, 2002: 281).
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Thus, the ethical climate in the enterprise can help the employee to identify himself in the enterprise, to feel
belonging to the organization and perception of integrity. Because the individual ethic values and the lack of
mismatches of the ethical climate cause the employees to lose their performance, decrease their commitment to
the organization and increase the turnover intention.

In the literature review, there are studies examining the relationship between ethic climate and organizational
identification and turnover intention (Cetin et al., 2015; Deconinck, 2011; Tuna ve Yesiltas, 2014). There is a
positive relationship between ethical climate and organizational identification and a negative relationship with
turnover intention. In this study, it is aimed to investigate the effects of ethical climate on organizational
identification and turnover intention. In the study, the research question is “Does the perceptions of the ethical
climate affect the levels of organizational identification and the turnover intention?” The basic hypothesis is
following;

Hi: Ethical climate perceptions of employees positively affect organizational identification.

In this empirical research, data is being gathered by a questionnaire, where scales are adopted from the previous
researches. Certified Public Accountants operating in Eskisehir and Bilecik provinces in Turkey constitute the
population of the research. The aim of the study is to determine the relationship between ethical climate,
organizational identification and turnover intention levels of Certified Public Accountants. Authors expected to
reach randomly selected 120 employees by random sampling method and 97 valid questionnaires were obtained.
The data were analysed with SPSS 23.0 program. According to the results, it is determined that there is a negative
and statistically significant relationship between ethical climate and organizational identification and turnover
intention. In addition, it is concluded that the perception of ethical climate and organizational identification have
a negative effect on the turnover intention.

Keywords: Ethical climate, Organizational Identification, Turnover intention
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OZET

Bu calismamizda yirminci yiizyilinin yarisindan giiniimiize kadar sayisallasmanin sebep oldugu dijitallesmeyi
yasamaktayiz. Dijitallesme bilgi ve iletisim teknolojilerini kullanan tiim sektorlerde meydana getirdigi koklii bir
degisim siirecini yagamaktayiz. Dijitallesme siireci ¢ok sayida fenomenin ydnetim alanina ve igletme literatiiriine
girmesine sebep olmustur. Kurumsal mimari kavrami da isletmelerin orta ve iist diizey yoneticilerince ¢ok iyi
anlasilmasi gereken fenomenlerden biridir. Her tiirlii organizasyon bilgi ve iletisim teknolojilerinin sebep oldugu
teknolojik degisimi ve doniisiimii yonetmek sorunuyla karst karsiya kalmistir. Degisen is modelleri, yasal ve
hukuki yapilar, degisen tiikketim aligkanliklar: igletmelere rekabette listiinliik saglamak i¢in firsatlar sunarken ayni
zamanda da isletmelerin yoneticilerini basa ¢ikmalar1 gereken dijital doniisiim, belirsizlik, karmasiklik ve birlikte
calisabilirlik gibi stratejik sorunlarla karsi karsiya birakmaktadir. Hangi kurumsal mimari ¢er¢evesini segmeliyiz?
Dijital doniisiimiimiiz nasil olacak? Sorulari tiim kurumlar i¢in bas edilmesi gereken ortak bir gii¢liiktiir. Stratejik
doniistim siireci daha etkin yonetilebilmesinde zorunlu bir ara¢ olan kurumsal mimari ve kurumsal mimari
gerceveleri incelemeleri bu bildirinin konusunu olusturmaktadir. Calismamizda, kurumsal mimari konusunda
literatiir incelenecek hemde diinyada kamu ve 6zel sektérde kullanilan kurumsal Mimari Cergevelerinin tarihsel
gelisimine uygun sekilde tanitimi1 ve TOGAF Kurumsal Mimari Cergevesinin incelemesi yapilacaktir.

The Studying Of The Enterprise Architecture and Enterprise Architecture
Frameworks As The Strategic Digital Transformation Driving Tools: A Case Of
Togaf

ABSTRACT

In this study, we are experiencing digitalization, which is caused by digitization in the twentieth century to the
present day. We are experiencing a radical change in all sectors using digitalization information and
communication technologies. The digitalization process has led to the introduction of a large number of
phenomena into the field of management and business literature. The concept of corporate architecture is one of
the phenomena that must be understood very well by the middle and top managers of the enterprises. All kinds of
organizations have faced the challenge of managing the technological change and transformation caused by
information and communication technologies. Changing business models, legal and legal structures, changing
consumption habits offer businesses opportunities to gain an edge over the competition while at the same time
confronting strategic problems such as digital transformation, uncertainty, complexity and interoperability that
managers need to cope with. Which enterprise architectural framework should we choose? How will our digital
transformation be? The questions are a common challenge for all institutions to cope with. The review of
enterprisel architecture and enterprise architectural frameworks, which is a necessary tool for more effective
management of the strategic transformation process, is the subject of this paper. In this study, the literature on
corporate architecture will be reviewed and the introduction of the institutional architecture frameworks that are
used in the public and private sectors in the world in accordance with the historical development and the TOGAF
Enterprise Architecture Framework will be examined.
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OZET

Ulkemizde 1992’yil1 Yiiksekogretim gelisimi acisindan ¢ok onemli bir yere sahiptir. Bu yilda iilkemizin her
boélgesinden toplam 23 tane devlet iiniversitesi resmi olarak kurulmustur. Bu dénemde kurulan {iniversiteler
giiniimiizde, aradan gecen yillar icerisinde ¢ok biiyiik ilerlemeler kaydetmistir. Bu ilerlemeleri kaydederken kamu
tarafindan verilen biitcelerle ve kendi 6z gelirleriyle gelisme kaydetmis, binlerce 6grenci mezun etmis, akademik
personel yetistirmigtir. Devlet liniversitesi olmalar1 nedeniyle idari ve akademik yapilanmalari ile biitce yapilar
ayni cercevede olugmaktadir. Ancak faaliyetlerini yaparken kullanilan personel kaynaklari, 6grenci sayilari,
akademik birim sayilari, biitge miktari, 6z gelir miktari, yapilan proje sayilari, akademik yayin sayilari, mezun
ogrenci sayilari vb. girdi ve ¢ikti degerleri dogal olarak birbirinden farklilik arz etmektedir. Birbirinden bagimsiz
ozerk kuruluglar olmasi, bolgesel farkliliklarin olmasi, merkezi yonetimin vermis oldugu destek, iist yonetimin
almis oldugu kararlar gibi nedenlerle farkliliklar zaman i¢erisinde olugsmustur. Higbir islem yapmadan sayisal girdi
ve cikt1 degerlerine bakarak {iniversitelerimizin verimliliklerini 6lgmek miimkiin degildir. Bu nedenle yapilan bu
calismada 1992 yilinda Ege Bolgesinde kurulan 7 devlet iiniversitesini ele alarak, ayn1 cografi bolgede ancak farkl
sehirlerde kurulmus bu iiniversitelerimizin kullanmis olduklar1 girdi ve ¢ikt1 degerlerle birbirlerine kiyasla ne
derece etkin ve verimli calistiklari tespit edilmeye calisilmistir. Ust yonetimlere mevcut durum hakkinda bilgi
verebilmek ve gelecege dair degisken faktdrler hakkindaki alinacak kararlarda i¢ gorii olusturabilmek adina
¢aligma 6nemli bir noktadadir. Calisma kapsaminda s6z konusu bolgede 1992°de kurulan Adnan Menderes, Afyon
Kocatepe, Dumlupinar, Manisa Celal Bayar, Mugla Sitki Kogman, Pamukkale Universiteleri ve Izmir Yiiksek
Teknoloji Enstitlisiiniin 2016 yilinda kamuoyuna agiklanan 2015 resmi faaliyet raporlarindaki verilerden
yararlanilmistir.  Calisma kapsaminda benzer girdilerle benzer ¢iktilar elde ederken, benzer siirecler
kullanildigindan, birbirleriyle kiyaslamay1 miimkiin kilmak i¢in goreli etkinlik aragtirmasi yapmay1 amaglayan ve
dogrusal programlama prensiplerinden yararlanan yonetsel mekanizmalara i¢ gorii kazandirabilecek parametresiz
bir teknik olan veri zarflama analizi kullanilmistir. Veri zarflama analizi i¢in kurulacak dogrusal programlama
modeli i¢in ise Lindo paket programi kullamlmistir. Calismanin sonucunda bu tiniversitelerin géreceli etkinlik
analizleri gerceklestirilmis hangi girdi ve ¢ikt1 degerleri baglaminda etkin olmadigi, etkin hale gelebilmek i¢in
izlenmesi gereken yollar ile ilgili degerlendirmeler yapilmustir. Etkin ise de mevcut etkinlik diizeyini koruyabilmek
icin atil kapasite ortaya ¢ikmis ve atil kapasiteye iliskin degerlendirmeler yapilmistir.

Anahtar Kelimeler: Veri Zarflama Analizi, Etkinlik Ol¢iimii, Egitim, Universiteler.
Implementation of Regional Data Envelopment Analysis on State
Universities Founded in 1992

ABSTRACT
The year 1992 in our country has a very important place in terms of higher education development. In this year, a
total of 23 state universities were officially established from each region of our country. The universities
established during this period have made tremendous progress over the years. While making these progresses, it
has made progress with the budgets given by the public and its own incomes, thousands of students have graduated
and it has trained academic staff. Due to their being a state university, their administrative and academic structures
and budget structures are formed in the same framework. However, personnel resources used in the activities,
number of students, number of academic units, amount of budget, amount of self-income, number of projects
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made, number of academic publications, number of graduates, etc. input and output values differ naturally.
Differences have emerged over time due to reasons such as being independent autonomous organizations, regional
differences, support provided by central government, and decisions taken by senior management. It is not possible
to measure the efficiency of our universities by looking at the digital input and output values without any action.
Therefore, in this study, 7 state universities established in the Aegean Region in 1992, established in the same
geographic region but in different cities, have been studied and the effectiveness and efficiency of these universities
are compared with the input and output values of these universities. It is an important point to give information to
the senior management about the current situation and to create insights on the future decisions about the variable
factors. Within the scope of the study, data from the year 2015 official reports of Adnan Menderes, Afyon
Kocatepe, Dumlupinar, Manisa Celal Bayar, Mugla Sitki Kogman, Pamukkale Universities and Izmir Institute of
Technology - these universities were established in 1992 in the aforementioned region - which were announced to
the public in 2016 have been used. Since similar processes are used while obtaining similar outputs with similar
inputs, data envelopment analysis is used as a parameterless technique that can provide insight into the
administrative mechanisms that aim to conduct relative activity research and make use of linear programming
principles in order to enable comparison with each other. For the linear programming model to be used for data
envelopment analysis, the Lindo package program was used. As a result of the study, the relative efficacy analysis
of these universities was conducted in the context of which input and output values were not effective, and the
ways to be effective were evaluated. If it is effective, in order to maintain the current level of activity, the idle
(unutilized capacity) capacity arose and the assessments regarding the idle capacity were made.

Keywords: Data Envelopment Analysis, Event - effectiveness -measurement, Education, Universities.
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OZET

Tiirkiye’de AB uyum siirecinin baglamasi ile birlikte bakanliklar biinyesinde gerek ulusal gerek uluslararasi bir
¢ok kredi ve destek programi proje tabanl olarak yiiriitiilmeye baglanmistir. Proje tabanli ¢aligma, planlama ve
isin sonuglandirilmasinda saglanan yiiksek zaman ve maliyet etkinligi nedeniyle gerek kamu kurumlarinda gerekse
ozel sektdrde yaygin olarak tercih edilmeye baslanmistir. Bu baglamda proje danigmanligi adeta bir sektor haline
gelmis, bu sektdrde istihdam edilen proje uzmanlar ise bir meslek olarak 6n plana ¢ikmistir. Ancak s6z konusu
alanda yeteri kadar kalifiye elemanin bulunmamas1 hazirlanan projelerin kalite ve siirdiirebilirligini olumsuz yonde
etkilemektedir. KOSGEB 2017 faaliyet raporuna gore Tiirkiye genelinde destek programlarina yapilan 61.632
proje bagvurusunun 51.639’u kabul gérmiis, 89’u durdurulmus, yalnizca 55 gibi ¢ok az bir miktari bagari ile devam
ettirilmigtir. Projelerin durdurulmasi veya basarisizlikla sonug¢lanmasindaki en biiyiik etken, isletmelerde veya
danigmanlik ofislerinde proje yonetimi alaninda uzman personel yetersizligi olarak degerlendirilmektedir.

Bu ¢aligmada, ekonomi ve isletme alanlarinda proje tabanli ¢alismanin 6nem ve etkinliginin ortaya konmasi, Tiirk
yiikksek 6gretim sisteminde proje yonetimi alanindaki program ve derslerin eksikliginin Avrupa tlkeleri ile
kiyaslanarak arastirilmasi amaclanmistir. Arastirma sonucunda Ingiltere ve Almanya’nin basi cektigi cesitli
Avrupa iilkelerinde lisans, yiiksek lisans ve doktora diizeylerinde Proje Yonetimi programlarinin yer aldigi,
Tiirkiye’de ise az sayida liniversitede dogrudan bu alana yonelik program bulundugu belirlenmistir.

Anahtar Kelimeler: Kredi, Hibe, Proje Yonetimi, Egitim, Universite.

Project Management And The Place Of Turkish Education System In
Comparison With European Countries

ABSTRACT

With the start of EU harmonization process in Turkey, the national and international project based credit and
support programs have started to be executed within the ministries. Project-based work has become widely
preferred both in public and private sectors due to the high time and cost-effectiveness in planning and finalization
of the work. In this context, project consultancy has become a sector and project experts employed in this sector
have come to the fore as a profession. However, the lack of qualified personnel in the subject area adversely affects
the quality and sustainability of the projects. According to the 2017 annual report of KOSGEB, in general
application of support programs in Turkey was 61.632 and the acceptance number of projects 51.639, However
only the 55 of that were performed succesfully and the 89 of were stopped. The most important factor in stopping
or failing the projects is evaluated as the lack of expert staff in project management in enterprises or consultancy
offices.

In this study, it is aimed the evaluate the importance and effectiveness of project-based study in the fields of
economics and business and the lack of programs and courses in the Turkish higher education system in
comparison with European countries. As a result of the research, in the leading by England and Germany there
was most of project management programs in the level of bachelor, master and Phd in several European countries
even the small number of programs are directly determined the subject of project management inTurkey.

Key Words: Credit, Grant, Project Management, Education, University.
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OZET

Kiiresellesme ile birlikte artan rekabet sonucunda sektdr farki olmaksizin igletmeler son yillarda iiretim
sistemlerini 6n planda tutup, iiretim siirecinde deger yaratmayan tiim faaliyetleri ortadan kaldirarak maliyetlerini
diisiirme fikrine odaklanmaktadir. Bu hususta isletmelere yardimci olacak fikirlerden biri Yalin Uretim
felsefesidir. Yalin tiretim, israfin elimine edilmesi ile birlikte ekonomik ve kaliteli iirlin ya da hizmet iiretilmesine
dayali bir siirekli iyilestirme felsefesidir. Yalin {iretim, imalat sektdriinde kullanilarak israflarin ortadan
kaldirilmasma ve hatasiz ciktilarin saglanmasina yardimci olmustur. Bu sebeple hizmet sektorii de yalin
uygulamalara odaklanmaya baglamigtir. Son yillarda yapilan ¢alismalar géz oniinde bulunduruldugunda, yalin
iiretim teknikleri hizmet isletmelerinde de kullanilabilmektedir. Bu ¢alismada 6zel bir bankanin bireysel hizmet
bankaciligi boliimiinde miisterinin kredi talebi siirecindeki israflar ve/veya deger katmayan faaliyetlerin tespit
edilmesi amaglanmistir. Bunun i¢in yalin iiretim tekniklerinden biri olan Deger Akis Haritalama (DAH) teknigi
uygulanmig; meveut ve gelecek durum haritalari ¢izilmistir. Mevcut durum haritast analiz edilerek halihazirda
sistemdeki deger katmayan adimlar belirlenmis, deger katmayan adimlarin ortadan kaldirilmasint 6neren yalin
sistem ise ¢izilen gelecek durum haritasi ile gosterilmistir. Son olarak ¢aligmanin kisitlari ve gelecekte bu konu ile
ilgili ¢aligma yapacak olanlara oneriler verilerek ¢aligma sonlandirilmustir.

Anahtar Kelimeler: Deger Akis Haritalama, Yalin Uretim, Bankalar.

Lean Production in Service Sector: A Value Stream Mapping Case Study in
Bank

ABSTRACT

As a result of the increasing competition with globalization, businesses focus on the idea of minimizing their costs
by eliminating all activities that do not create any value in the production process. One of the ideas that will help
businesses in this respect is Lean Production philosophy. Lean production is a continuous improvement philosophy
based on the production of economic and quality products or services with the elimination of waste. Lean
production has helped to eliminate wastes and provide error-free outputs in the manufacturing industry. For this
reason, the service sector has also started to focus on lean applications. Considering recent studies, lean production
techniques can also be used in service enterprises. In this study, it is aimed to determine the wastes and / or
activities that do not add value in the loan demand process of the customer in the retailing banking service of a
bank. For this purpose, one of the lean production techniques, the Value Stream Mapping (VSM) was applied;
current and future states were mapped. In the current state map, steps that do not add value to the system are
determined and lean system suggesting the elimination of steps that do not value is shown by a future state map.
Finally, the limitations of the study and areas of future research were discussed.

Key Words: Value Stream Mapping, Lean Production, Banks.
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OZET

Turizm sektorii iilkeler icin gelir getiren en 6dnemli sektorlerden birisidir. Bu durum turizm sektoriinde faaliyet
gosteren isletmelerin daha etkin ve/veya verimli ¢aligmalarini kaginilmaz hale getirmektedir. Turizm sektorii
kiiresel anlamda diinyadaki bir¢ok {ilke i¢in oldugu gibi Tiirkiye i¢in de 6nemli bir sektér konumundadir. Turizm
sektoriinde aktif rol oynayan gesitli isletmeler vardir. Kapadokya Bolgesi denildiginde ilk akla gelen sicak hava
balon isletmeleri de bunlardan birisidir. Bu ¢alismanin amac1 Kapadokya Bolgesi’nde faaliyet gosteren bir balon
isletmesinin etkinliginin dl¢lilmesidir. Bu amag¢ dogrultusunda Veri Zarflama Analizi yonteminden yararlanilmig
ve arastirmaya konu olan isletmenin 2008-2017 yillar1 arasindaki son 10 yilindaki etkinligi Sl¢iilmiistiir. Olgiim
sonuglart ile isletmenin etkin oldugu ve etkin olmadig1 yillar belirlenmis ve etkinlik sonuglarinin yorumlanmasina
calistlmistir. Calismanin sonunda kisitlar belirtilmis, gelecekte bu konuda ¢alisma yapacaklar i¢in bazi dnerilerde
bulunulmustur.

Anahtar Kelimeler: Veri Zarflama Analizi, Etkinlik Ol¢iimii, Turizm Sektorii, Balon Isletmeleri.

Measuring The Efficiency of A Hot Air Balloon Firm Operating In Cappadocia Using

Data Envelopment Analysis

ABSTRACT

Tourism sector is one of the most important sectors providing income source for countries. This situation makes
the enterprises in the tourism sector more efficient. Globally, the tourism sector, as it is important for many
countries in the world, is an important sector for Turkey too. There are several firms that play an active role in the
tourism sector. Hot air balloon firms, that are specific to Cappadocia Region one of them. The aim of this study is
to measure the efficiency of a balloon firm in the Cappadocia region. For this purpose, Data Envelopment Analysis
method was used and the efficiency of the firm in the last 10 years, between 2008-2017, was measured. With the
results of the measurement, the years in which the firm was efficient and inefficient were determined and the
results of the efficiency measurement were tried to be interpreted. Finally, the limitations of the study and areas of
future research were discussed.

Key Words: Data Envelopment Analysis, Efficiency Measurement, Tourism Sector, Balloon Firms.
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OZET

Giliniimiizde diinya niifusunun hizla artmasina bagl olarak sahip oldugumuz kit kaynaklarmn etkin kullanim1 ve
alternatif enerji kaynaklarinin kullanimi artmmgtir. Ulkeler artik mevcut yer alti ve yer iistii kaynaklar1 ile
yenilenemez enerji kaynaklarinin yerine yenilenebilir enerji kaynaklarina yonelmisler ve bu alanda profesyonel
yaklagimlar kullanmaktadir. Bu kapsamda Tiirki Cumhuriyetler ele alinarak, ii¢ girdi (isgiicii, sermaye ve elektrik
enerjisi tiretimi) ve iki ¢ikt1 (elektrik enerjisi tiiketimi ve Gayri Safi Yurti¢i Hasila) kullanilarak VZA ve Bootstrap-
VZA yaklasimlari ile sz konusu 5 iilke (Tiirkiye, Kazakistan, Azerbaycan, Ozbekistan ve Kirgizistan) 2008 —
2014 yillar1 arasinda ele alinmis ve analizler MATLAB ve STATA paket programlari ile yapilmustir. Oncelikle
analizde kullanilan veri setinin tanimlayici istatistikleri ve degiskenler arasindaki korelasyon iligkileri hesaplanmig
daha sonra VZA ve Bootstrap-VZA yaklasimlar ile elektrik enerjisi iiretim ve tiiketimine ait etkinlik degerleri
hesaplanmigtir. Yapilan analizler sonucunda Tiirkiye’nin, Tirki Cumhuriyetler igerisinde elektrik enerjisi
iiretiminde en bagarili lilke oldugu tespit edilmistir. Son olarak Bootstrap-VZA yaklasimu ile elde edilen etkinlik
skorlarmin, Gayri Safi Milli Hasilaya etkisini incelenmek amacryla bagimli degisken olarak kullanilarak regresyon
analizi yapilmis ve etkinlik degerlerinin dnemi ifade edilmistir. Ayrica VZA ve Bootstrap-VZA yaklasimlari ile
elde edilen bulgular karsilastirilarak Bootstrap-VZA nin daha etkin bir yontem oldugu gosterilmistir. Ayrica etkin
olmayan iilkelerin, etkin hale gelebilmeleri i¢in yapmalar1 gereken diizenlemeler tespit edilerek sunulmustur.
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OZET

Bu arastirmanin amaci orgiit kiiltiirii ve kurumsal itibar yonetiminin Porter’in rekabet stratejileri, inovatif isyeri
davramglar1 ve girisimcilik egilimi iizerindeki etkisini incelemektir. Ilgili alanyazin incelendiginde birgok
calismanin belirtilen degiskenler arasindaki iliskileri ayr1 ayr1 calistigi anlasilmaktadir. Ancak, bu degiskenler
arasindaki iligkinin biitiinsel anlamda incelendigi bir ¢aligmaya alan yazinda rastlanilmamistir. Bagka bir ifadeyle
isletme calisanlarmim orgiit kiiltiiri ve kurumsal itibar yonetimi algilarinin Porter’in rekabet stratejileri,
calisanlarin inovatif davranislart ve girisimcilik egilimine olan etkisinin nasil etkilendigini ortaya koyan bir
calismaya ilgili yazinda rastlanilmamistir. Bu baglamda bu arastirma ile ¢alisanlarin girisimcilik egilimleri,
inovatif davraniglarinin ve orgiitiin rekabet stratejilerinin orgiitsel diizeydeki onciilleri belirlenerek ilgili yazindaki
boslugun doldurulmasi amaglanmistir. Buna ek olarak, bu kavramsal ¢alisma ile 6nceki ¢alismalarin kismi olarak
ele aldiklart iligkiler biitiinciil bir bakis agisiyla ele alinmaya ¢alisilmis ve bir model 6nerisinde bulunulmustur.
Boylece onerilen faktdrlerin gelecekteki arastirmalara yeni arastirma firsatlari saglayacagi diisiiniilmektedir.

Anahtar Kelimeler: girisimcilik egilimi, inovatif isyeri davraniglari, kurumsal itibar yonetimi, orgiit kiiltiirii,
rekabet stratejileri.

The Effect of Organizational Culture and Corporate Reputation
Management on the Porters’ Competitive Strategies- Innovative Workplace
Behaviors and Entrepreneurship Orientation: A Model Proposition

ABSTRACT

The purpose of this study is to investigate the effect of organizational culture and corporate reputation management
on Porter’s competitive strategies, innovative workplace behaviors, and employees’ entrepreneurship orientation.
When we check the literature, we confront with lots of studies that investigate the relations among these concepts
partially. However, we didn’t find any studies that investigate the relations among these concepts by holistically.
In other words, despite extensive research into the role played by organizational culture and corporate reputation
management attaining inter-organizational advantage, the way in which these resources matter for generic
strategies, entrepreneurship orientation, and innovative workplace behaviors has received scant attention. In this
respect, in this study, we try to fill the gap in the current literature by means of determining the organizational
level antecedents of the depended variables. Additionally, with this effort, we propose a conceptual model that
further researches could empirically test it in a holistic manner. Hence, it is expected that the proposed factors
would create new possible avenues for future researches.

Keywords: Entrepreneurship Orientation, Inovative Workplace Behaviors, Corporate Reputation Management,
Organizational Culture, Competitive Strategies.
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ABSTRACT

Although growth of a business is always perceived as a ‘no doubt concept’ that must inevitably occur, planned
and controlled growth often gives more useful and efficient results. All enterprises aim to create added value,
mostly by providing growth, to be sustainable and to benefit the society. As the growth is neither easily controllable
and not speed-adjustable, it is usually not possible to estimate how much the establishment will grow.

In simple terms, it can be considered that there is no other option rather than growth and the inevitable that every
business grows beyond its limits . But; In addition to the managerial problems related to the organizational culture
that can be caused by uncontrolled growth, the quantitative problems that international growth can bring should
also be manageable. Otherwise, it is possible to lose current resources or use them inefficiently. Instead of a
superficial growth, talking about the functionality, involving deeply in the foreign country can be more preferable.
There are many multinational companies in the global world, and Turkish companies are becoming multinational
in this globalization trend even though their numbers are relatively small and slow.

The Turkish textile upholstery fabric company, founded in 1980 when we conducted field work, started its
multinationalization process with the acquisition of the biggest competitor in the U.S.A and China. The process of
multinationalization was examined as a case study and the effects of becoming a multinational on the
organizational culture were investigated.
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ABSTRACT

With the advances in technology, today's world is in the fourth industrial revolution, which plays an important role
in the economies and industries of the countries. With this transformation, it is expected that all the tools and
devices used in the Industry will be smart, self-learning and more efficient hardware and software products will
be produced. For this way, industrial production speed, volume and productivity will increase, and economic and
social life will develop. If we are not ready for this revolution as a country, we will have to face significant
devastating effects besides the benefits of the revolution, just as it is in every industrial revolution. To be able to
transform the new industrial revolution into an opportunity for our country, there is a need for measures to be taken
in this direction and studies to shed light on what needs to be done. Efforts and impacts on digital transformation
have also begun to appear in all parts of the world, from the private sector to public sector and the manufacturing
environment to the academic environment.

Technoparks have an undeniable role on technology production and development. In this direction, a questionnaire
study was carried out to reveal the expectations of technology production source when they are developing their
products/services within the scope of Industry 4.0 and the achievement level in terms of expectations were
examined. The questionnaire was sent to 50 technoparks in Turkey. A total of 231 technology development
centered companies participated in the survey. The data obtained from survey were analyzed by using descriptive
statistics and exploratory factor analysis.
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OZET

Son yillarda yapilan pek ¢ok ¢alisma bireysel olarak igyerindeki performanslarin arttirilmasina yonelik olarak ele
alimmigtir. Bu ¢aligmalarin biiyiik bir boliimii ise takim ¢aligsmasinda bireysel performanslarin diismesi {izerinde
yogunlagmistir. Bu kapsamda sosyal kaytarma konusu bireysel performanslarin kaybi nedenleri arasinda galigilan
temel konulardan birisi haline gelmistir. Arastirmacilar, ¢alisanlarin grup ¢aligmalarinda bireysel ¢aligmalara
nazaran daha az gayret sarf ettiklerini tespit etmislerdir. Bunun yaninda bugiine kadar yapilan aragtirmalar
motivasyon unsurlarinin orgiitsel vatandaslik davraniglarini ortaya ¢ikarmada etkili oldugunu gostermektedir. Bu
anlamda bu aragtirmanin amaci, orgiitsel vatandaslik davranislari, sosyal kaytarma ve orgiitsel baglilik konularinin
alan yazinina farkli bir bakis agisindan katki saglamak ve/veya gelistirmektir. Aragtirmada yapisal esitlik modeli
kullanilmis olup, kullanilan veriler liselerde ¢alisan 6gretmenlerden elde edilmistir. Elde edilen bulgular sosyal
kaytarma davranislarinin orgiitsel vatandaslik davranislarini olumsuz yonde etkiledigini; ancak orgiitsel bagliligin
bu davraniglarin olusmasina olumlu katki sagladigini gostermektedir.

Anahtar kelimeler: Orgiitsel vatandaslik, sosyal kaytarma, drgiitsel baglilik.
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Bu arastirmada ortaya ¢ikan verilerle, orgiitsel etigin kurumsal itibara etkisinin farkedilmesi amaglanmistir.
Isletmelerin belirledigi hedefleri yerine getirmek amagli, birden fazla kisinin aym ortamda bir araya gelerek
olusturdugu orgiitsel yapida, farkli kiiltiir ve inanglari benimsemis gruplarin asgari miisterekte bulusmasi
amaciyla orgiit kiiltlirleri olusmustur. Hem i¢ hem de dis ¢evre i¢in fayda saglamasi beklenen orgiitlerin, bu
hedefi gerceklestirebilmesi i¢in isgdrenlere bu bilinci kazandirmalar: ve kendilerinin de azami dlgiide orgiitsel
etik ilkelerine bagli kalmalar1 beklenmektedir. Bu amacla ¢calismada, 6ncelikli olarak ahlak, etik, drgiitsel etik
kavramlari agiklanmig ve Orgiitsel etigin kurumsal itibara etkisinin 6l¢iilmesi amaciyla Aksaray ilinde yer alan
turizm isletmelerinde farkli statiilerde hizmet veren calisanlar ve iist diizey yoneticilere uygulanan anketin
sonuglar1 degerlendirilmistir. 131 katilimcidan olusan 56 soruluk anket ¢alismasinin sonunda, calisanlarin
¢ogunun kurumlarinin hizmetleri ve mali basarilar1 hakkinda bilgi sahibi olduklart halde, gorev aldiklar
isletmelerin fiyat politikalarinin belirsiz olduguna dikkat ¢ekmislerdir. Ayrica ¢ogu katilimei, g¢alistiklart
kurumlari rakiplerinden iistiin gormemektedir. Ote yandan isgrenler gogunlukla kurumlarinin agiklamalaria
sorgulamaksizin giivenmektedirler. Kendilerine yoneltilen etik degerler hakkindaki anket sorularinin
yanitlarina bakildiginda ise, katilimcilarin etik kurallart benimsedikleri gériilmiistiir. Dolayisiyla bu ¢alisma
ile, alaninda itibar1 kabul edilen isletmelerin i¢inde bulunduklart durumu, biinyesinde gorev alan kisilerin
orgiitsel etik kurallarin1 benimsemesine bor¢lu oldugu goriilmektedir.

Anahtar Kelimeler: Etik, Isletme, Kurumsal itibar, Orgiitsel Etik

The Effect Of Organizational Ethic Over Corporate Reputation- Sample Of
Aksaray Tourism Establishments

ABSTRACT

It is aimed to noticed the effect of organizational data over the corporate reputation by using the data collected
in this study. The organizational culture formed with the aim of the minimum mutual agreement of the different
people and/or groups under the corporate structure in which more than one person come together in the same
place with the effort of fullfilling the corporate targets. Being expected a benefit for both inside and outside
environments, organizations need to stick to the organizational ethics at minimum level and also gain the
perspective and consciousness of this culture to the employees. With this aim, in this study the concepts of
ethics, moral and organizational ethics are defined and a questionnaire is applied to the tourism employess at
different levels and senior managers in Aksaray and the results are evaluated. There are 131 people attending
the questionnaire and there are 56 items 1n the questionnaire. The results show that; although majority of the
participants knows the services and financial success of their organizations, they do not have a general
information on the price policy of the organizations. Also, many of the participants have a sense that their
organization is not better than their rivals. On the other hand the employees trust the explanations of their
organizations mostly. When the results of the questions related to the ethic values are examined it is seen that
the participants indigenise the ethical rules. It means that the respected organization in their field owe their
reputation to their employess who seises the ethical values of the organization.

Key Words: Ethics, Business, Corporate Reputation, Organizational Ethic
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Gegmisgin degerlendirilmesinde ve yorumlanip anlagilmasinda kiiltiirel birikim ve bunun somut ifadesi sanat
yapitlaridir. Sanat yapitlarindan biri olan seramik ise tarih boyunca birgok 6nemli uygarligin malzemesi olmus ve
insanlik tarihinin en 6nemli dénemlerine taniklik etmistir. Gegmisi nerdeyse insanlik tarihi kadar eski olan seramik
malzeme, tarih boyunca siirekli kendini yenilemis ve hayatin her doneminde farkli bir yap1 olarak karsimiza
¢ikmustir. Bazen bir ¢anak, bazen bir ¢dmlek, bazen bir taki, bazen de bir mimari elemam ya da sanatsal obje
olarak hayatimizin i¢erisinde her donem yer almistir.

En eski yerlesim yerlerinden biri olan Anadolu'da seramik her donem farkli uygarliklarda karsimiza ¢ikmis ve o
uygarligin kiiltiirel yapisini yansitan bir olgu olmustur. Bu sayede ge¢misten giiniimiize ulasan bir belge niteligi
tagimaktadir. Giliniimiize geldigimizde Avanos’ta geleneksel ¢omlekgiligi temsil edildigi en onemli iiretim
merkezlerinden biridir.Bu ¢alismada Avanos bolgesinde ¢omlekgilikte kullanilan kirmizi ¢amurun yiiksek
sicaklikta farkli sir biinyelerinde kullanilmasinda etkileri arastirilmistir. Kirmizi ¢amur igerinde bulunan demir
oksit oraninin yiiksek olmasi nedeniyle renklendirici olarak farkli sir biinyelerinde farkli etkiler biraktigi
gbzlenmigstir. Bu ¢alisma kapsaminda kullanilan sir biinyeleri kursunlu, kursunlu alkali, kursunlu borlu ve alkali
borlu olarak belirlenmistir. Elde edilen sonuglar degerlendirildiginde Avanos bdlgesinde kullanilan ¢amurun
yiiksek sicaklikta sir biinyesinde kullanilabilirligi ortaya ¢ikmistir.

Anahtar Kelimeler: Avanos Comlekgiligi, Seramik, Sir,Kil

The Use Of Avanos Comlek¢i Mud In Different Ruins In High
Temperature

ABSTRACT

In the evaluation and interpretation of the past, the cultural accumulation and its concrete expression are the works
of art. Ceramic, one of the works of art, has been the material of many important civilizations throughout history
and has witnessed the most important periods of human history. The ceramic material whose history is almost as
old as the history of mankind has constantly renewed itself throughout history and emerged as a different structure
throughout life. Sometimes a dish, sometimes a pot, sometimes a jewelry, sometimes as an architectural element
or artistic objects have taken place in our lives every period.

In Anatolia, one of the oldest settlements, ceramic was encountered in different civilizations and reflects the
cultural structure of civilization. In this way, it is a document from past to present. When we come to today, Avanos
is one of the most important production centers where traditional pottery is represented.In this study, the effects
of red sludge used in potting in the Avanos region in different glaze bodies were investigated. Due to the high
proportion of iron oxide found in the red sludge, it has been observed that it has different effects on different glaze
bodies as colorants. The glaze structures used in this study are leaded, leaded alkali, leaded boron and alkali boron.
When the results are evaluated, it is seen that the sludge used in Avanos region can be used in glaze.

Keywords: Avanos Pottery, Ceramics, Glaze, Clay
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Ahlaki liderlik, ¢alisanlara giiven ve gii¢ veren, yani giiclii bir motivasyon saglayan liderlik tarzi olarak kabul
edilmektedir. Liderin Orgiit igindeki davramglarimin ahlaki standartlarla uyumlu oldugunda, g¢alisanlar bu
davraniglar1 motivasyonel agidan dogru algilayabilmektedirler (Rempel ve dig 1985). Ahlaki liderligin, yarattig
giiven duygusu, c¢alisanlarin liderin davranigina karsi savunmasiz olma istegini icerir, bu nedenle ¢alisanlar, liderin
ahlaki miikemmelliginden tam olarak emin olmadikga, lidere giivenmeyeceklerdir. Orgiitlerde karsilasilan bir
diger 6nemli durumda, yasanilan “duygusal tilkenme” dir. Calisanlar duygusal olarak agir1 bir sekilde kendilerini
yogun hissettiklerinde, orgiitsel isleyisleri ve resmi is yiikiimliiliiklerini yerine getirme yetenekleri ile mesgul
olmay1 diigiiniirler (McCarthy ve dig 2016), ¢iinkii ¢calisanlarin yasayacaklari enerji tilkenmesi, ¢alisanlarin daha
fazla enerji kaybindan kaginmak i¢in enerjilerini korumaya motive etmektedir (Hobfoll ve Shirom, 2000).
Calisanlarin gorevlerini yerine getirmesi sirasinda duygusal olarak yasadiklari yipranma duygusu, ¢alisanlarin,
orgiitten psikolojik ¢ekilme durumunu (Chi ve Liang, 2013), devamsizlik (Bronkhorst ve Vermeeren, 2016) veya
organizasyondan ayrilma niyetleri gibi olumsuz faaliyetlere yoneltme egilimindedir (Bernerth ve dig 2011).
Calisanlarin 6rgiit icinde yasadiklar1 bir diger durumda “Igsel motivasyon” dur (Hobfoll, 1989). i¢sel Motivasyon;
orgiitte, yatirim yapilan kaynaklarin yetersiz geri doniisii, ¢alisanlarin stresli olmasina neden olabilir. Bu stres
genellikle caliganlar arasinda duygusal tiikenmeye sebep olmakta, bu da onlar1t daha sonra bu streslerin
kaynaklarimi bulup tekrardan olusmasini 6nleme yollarin1 aramaya tesvik etmektedir (Hobfoll, 1988). Yogun
rekabet ortaminda orgiitler i¢in onemli olan bir diger etken, ¢alisanlarin yaraticiliklarini 6rgiit i¢in kullanmalaridr.
Liderlik, yetenek ve yaraticilik ile ilgili orgiitsel ¢aligmalar, yaratici ¢alisanlarin 6rgiite karsi ilgisiz olmasinin isten
ayrilma niyetine yol actig1 belirtilmektedir (Myatt, 2013). Yenilik¢i ¢alisanlar, firmalarin rekabet giiciinii koruyan
i stratejisinin ayrilmaz bir pargast olarak goriilmektedir (Mumford, 2000). Janssen, Van De Vliert ve West'in
(2004) yaptiklar aragtirmada, “Biitiin yeniliklerin temeli yaratici fikirlerdir ve fikir tireten, tesvik eden, tartisan,
degistiren ve sonugta gergeklestiren bireyler veya gruplardir” agiklamasini yapmaktadirlar. Bu nedenle yaraticilik,
orgiitlerin rekabetgi bir pazardaki uzun vadeli basarisi i¢in hayati 6nem tasimaktadir. Kurumlarda bireysel
yaraticilhigin faydalari ve maliyetleri arastirmacilar tarafindan, pozitif ve negatif sonuglart etkileyen sinirlari
belirlemek iizere incelenmistir (Janssen ve dig 2004). Bu kapsamda; Arastirmanin amact dogrultusunda 300
calisan ile anket calismas: yiiriitiilmiistiir. SPSS 23.00 Istatistik Paket Programi kullamlarak elde edilen veriler
degerlendirilmis ve Demografik bilgilerde “descriptive (tanimlayici)” analiz kullanmilmigtir. Likert dlgeginin
kullanildigr sorularda faktdr analizi ve giivenirlilik analizi yapilmistir. Degiskenler arasindaki iligkilerin
incelenmesinde korelasyon analizi; hipotezlerin test edilmesinde regresyon analizi yapilmistir. Arastirmada,
Ahlaki Liderlik degigkenini analiz edebilmek i¢in Cheng ve digerleri (2000) tarafindan gelistirilen beg soruluk
6lgek kullanilmistir. Mental Yorgunluk (Duygusal Tiikenme) degiskenini 6l¢mek i¢cin Maslach ve Jackson (1981)
tarafindan gelistirilen sorular kullanilmistir. igsel Motivasyon degiskenini 6lgmek icin Gagné ve digerleri (2010)
tarafindan gelistirilen sorular kullanilmistir. Calisanlarin yaraticiligini degerlendirmek i¢in Zhou ve George (2001)
ve Liao ve Chuang'dan (2004) tarafindan gelistirilen sorular kullamlmistir. Etkili Tletisim Olcegi i¢in Sharma ve
Patterson tarafindan 1999 yilinda yaptiklar1 ¢alismada kullandiklar1 6l¢eklerden faydalanilmistir. Arastirma
sonuclarinda yapmis oldugumuz analizlerde; Orgiit iginde ¢alisanlarin yasamis olduklari duygusal tilkenme
karsisinda ahlaki liderligin olumlu yonde etkisinin oldugu ancak duygusal tiikenmenin ara degisken etkisinde
calisanlarin yaraticiliklarinin ve etkili iletisimin olumsuz ydnde etkilendigi sonucuna varmaktayiz. Calisanlarin
icsel motivasyon durumunda ahlaki liderligin etkisiyle hem yaraticiliklarinda hemde etkili iletisimlerinde olumlu
yonde etki oldugunu gérmekteyiz. Dogal olarak, calisanlarin 6rgiit ortaminda yasadiklari olumsuz bir duygusal
durum karsisinda ihtiyaglari olan pozitif yonde bir liderlik tarzi oldugu sonucuna varabilmekteyiz.

Anahtar Kelimeler: Ahlaki Liderlik, Duygusal Tiikenme, i¢sel Motivasyon, Yaraticilik, Etkili Iletisim
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Investigation of the Effects of Moral Leadership, Emotional Exhaustion and
Internal Motivation on Employee Creativity and Communication in
Production Sector

ABSTRACT

Moral leadership is recognized as a leadership style that gives employees confidence and strength, that is, a strong
motivation. When the behavior of the leader in the organization is consistent with the moral standards, employees
can perceive these behaviors from the motivational point of view correctly (Rempel et al. 1985). Moral leadership,
the sense of trust it creates, involves the desire of employees to be vulnerable to the leader's behavior, so employees
will not trust the leader unless he is absolutely certain of the leader's moral perfection. Another important situation
encountered by organizations is da emotional exhaustion “. When employees feel emotionally overwhelmed, they
think of being engaged in organizational functioning and the ability to perform formal job obligations (McCarthy
et al. 2016), because employees' energy exhaustion motivates employees to maintain their energy to avoid further
energy loss (Hobfoll and Shirom, 2000). The feeling of weariness, which the employees experience emotionally
during the fulfillment of their duties, tends to direct the employees to the negative activities such as the
psychological withdrawal situation from the organization (Chi and Liang, 2013), absenteeism (Bronkhorst and
Vermeeren, 2016) or intention to leave the organization (Bernerth et al., 2011). In another case where employees
live within the organization, “intrinsic motivation” (Hobfoll, 1989). Intrinsic Motivation; insufficient return of
invested resources in the organization may cause employees to be stressful. This stress often leads to emotional
exhaustion among employees, which then encourages them to seek out the sources of these stresses and to prevent
them from occurring again (Hobfoll, 1988). Another factor that is important for organizations in a highly
competitive environment is that employees use their creativity for the organization. Organizational studies related
to leadership, talent and creativity are stated to be the indifference of creative employees to the organization and
the intention to quit (Myatt, 2013). Innovative employees are seen as an integral part of the business strategy that
protects the competitiveness of companies (Mumford, 2000). In their study by Janssen, Van De Vliert and West
(2004), tem The basis of all innovations is creative ideas and individuals or groups that produce, encourage, argue,
change and ultimately produce ideas. For this reason, creativity is vital for companies' long-term success in a
competitive market. The benefits and costs of individual creativity in institutions were examined by the researchers
to determine the limits affecting the positive and negative results (Janssen et al., 2004). In this context; The survey
was conducted with 300 employees in line with the purpose of the study. Data obtained by using SPSS 23.00
Statistical Package Program were evaluated and de descriptive Istatistik analysis was used in demographic
information. Factor analysis and reliability analysis were performed on questions using Likert scale. Correlation
analysis in the study of relationships between variables; Regression analysis was performed to test hypotheses. In
order to analyze the Moral Leadership variable, a five-item scale developed by Cheng et al. (2000) was used. The
questions developed by Maslach and Jackson (1981) were used to measure the Mental Fatigue (Emotional
Exhaustion) variable. The questions developed by Gagné et al. (2010) were used to measure the intrinsic
Motivation variable. The questions developed by Zhou and George (2001) and Liao and Chuang (2004) were used
to evaluate the creativity of the employees. The scale used by Sharma and Patterson in their study in 1999 was
used for the Effective Communication Scale. In the analysis we made in the research results; We conclude that
there is a positive effect of moral leadership in the face of the emotional exhaustion of the employees within the
organization, but the creativity and effective communication of the employees are adversely affected by the interim
variable effect of emotional exhaustion. We see that employees have a positive impact on their creativity and
effective communication with the effect of moral leadership in the case of intrinsic motivation. Naturally, we can
conclude that there is a positive leadership style that employees need in the face of a negative emotional situation
in the organizational environment.

Keywords: Moral Leadership, Emotional Exhaustion, Intrinsic Motivation, Creativity, Effective Communication.
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Calisanlar, liderlerinin etkisiyle giivene dayali giice sahip olduklarinda, liderleri tarafindan gercekten
giiclendiklerini hissetmeleri daha olasidir. Bu giivence ile belirsizlik azalmakta ve ¢alisanlar yaratict becerilerine
daha fazla giivenerek daha fazla yaraticilik kazanmaktadir. Aksine, ¢alisanlar liderlerine giivenmedigi zaman,
yiiksek diizeyde belirsizlikten kaginma durumunda, giiglendirmeye cevap vermesi muhtemel degildir. Gii¢lendirici
liderligin 6zellikle ¢alisan ¢iktilarini desteklemede etkili oldugu konusunda akademik tartigmalar ortaya ¢ikmuistir.
Bir ¢alisma; gii¢lendirici liderlik ve yaraticilik arasinda pozitif bir iliski oldugunu gésterirken (Zhang ve Bartol,
2010), diger teorik ve ampirik ¢alismalar, giiclendirici liderligin galisan sonuglari lizerindeki etkisinin daha 6nce
diisiiniildiigiinden daha karmasik olabilecegini belirtmektedirler (Ahearne ve dig 2005; Fineman, 2006). Orgiitiin
basarili bir performans gosterebilmesinde bir diger 6nemli konu calisanlarin 6rgiit icindeki aktiflik durumlaridir.
Proaktif kisilik, yalnizca degisimi tanimlamak ve etkilemek i¢in davranigsal bir egilimi tanimlamaktadir (Liang ve
Gong, 2012). Calisanlarin belirli durumlara yanit olarak ne kadar iyi is yapacaklarmi ve bu durumlara verdikleri
cevaplarin ne Olgiide yoOnetim tarafindan desteklendigine iliskin algiladiklart durumlar, proaktif davranig
bicimlerinin farkli siireglere yol agacagina dair kendi inanglarini yansitmaktadir. Hem Giiglendirici Liderlik hemde
proaktif davranislarla birlikte, 6rgiit icinde Takim Yaraticiligina ne yonde etkileri oldugunu incelemekteyiz. Takim
yaraticiligy; iriinler, hizmetler ve siiregler hakkinda yeni ve faydali fikirlerin olusturulmasini ifade etmektedir
(Zhau ve Ren, 2012). Giiniimiiziin siirekli degisen ve Ongodriillemeyen organizasyonel diinyasinda, faaliyet
gosterecek yaratici insanlara daha fazla ihtiyag duyulmaktadir (Shalley ve dig 2004). Acik hizmet inovasyon
modeli, isletmelere yonelik hizmet yaklagimi ile birlikte agik inovasyonun hizmet temelli ekonomide biiyiimenin
ve rekabet edebilmenin etkili bir yolu olabilecegini gosteren bir yaklasim sunmaktadir (Chesbrough, 2010).
Chesbrough'a (2003) gore, “acik inovasyon, sirketlerin kendi teknolojilerini ilerletmeye ¢alistikga, firmalarin hem
dis fikirleri hem de ig fikirleri ve pazarlamanin i¢ ve dis yollarini kullanabilecegini ve kullanmasi gerektigini kabul
eden bir paradigmadir.” Bu nedenle, miisterileri ile iligki kurmak ve bir firmanin harici ortaklari (6rnegin
tedarikgiler) ile igbirligi yapmak, orgiitlerin sermaye tabanli rekabet avantaji elde etmesi i¢in kullanabilecekleri
dis bilgi birikiminde hayati dneme sahip olabilmektedir (West ve Bogers, 2014). Calisanlarin Kariyerlerinde
Yiikselmesi, mevcut pozisyonlarindan daha yiiksek konumdaki bir goreve, dolayisiyla daha giiglii bir goreve
getirilmeleri anlamina gelmektedir. Gorev giiglestikce bireye yiiklenen sorumluluklar artacak, tecriibe kazandikga
is monotonlasacak ve calisanlar bulunduklari mevkilerdeki yetkilerini ve dolayisiyla sorumluluklarini yetersiz
bulacaklardir. Bu nedenle, daha yiiksek yetki ve sorumluluklarla ¢alismay1 arzu edeceklerdir. Anketimizi,
firmalarin degisik departmanlarinda calisan 283 tiim beyaz yakalilar kriterlere uygun sekilde cevaplamistir.
Verilerin degerlendirilmesinde SPSS 23.00 Istatistik Paket Programm kullamilmustir. Arastirmada, Giiglendirici
Liderlik Olceginde Aheame ve ark. (2005) ve Arnold ve ark. (2000) tarafindan gelistirilen sorular kullanilmistir.
Proaktif Kisilik Olgeginde Bateman ve Crant'n (1993) ve Seibert ve arkadaslarimin (1999) gelistirdigi sorular
kullanilmugtir. Takim Yaraticihigi Olgegi; Tierney ve Farmer tarafindan 2002 yilinda yapmus olduklar1 galismadaki
sorular kullanilmistir. Hizmet Yeniligi Olcegi; Swink (2003) tarafindan gelistirilen sorular kullanilmistir. Kariyer
Memnuniyeti Olgeginde, Greenhaus ve digerleri (1990) tarafindan gelistirilen sorular kullamlmistir. Orgiit iginde
caliganlarin proaktif kisilige sahip olduklarinda, gii¢lendirici liderligin etkisiyle birlikte hem takim yaraticiliginda
etkili olduklar1 hem yenilik kavraminin 6rgiit icinde gelistirilmesinde aktif olarak rol aldiklarin1 hemde ¢alisanlarin
proaktif kisilikleri ve giiclendirici liderligin pozitif etkisiyle kariyer memnuniyeti yasadiklarini analizler
sonucunda elde etmis bulunmaktayiz. Bu sonuglar, ¢aligsanlarin bulunduklar1 6rgiit ortaminda dogru bir liderlik
tarziyla yonetildiklerinde orgiite pozitif yondeki katkilarini ortaya koymaktadir.
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Yaraticiligi.
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Investigation of Empowering Leadership, Service Innovation and its Effects
on Employees in Service Sector Companies

ABSTRACT

Employees are more likely to feel truly empowered by their leaders when they have the power of trust through the
influence of their leaders. With this assurance, uncertainty is decreasing and employees gain more creativity with
more confidence in their creative skills. On the contrary, when employees do not trust their leaders, they are
unlikely to respond to empowerment if they avoid high levels of uncertainty. Academic discussions have emerged
that empowering leadership is particularly effective in supporting employee outcomes. While a study shows a
positive relationship between empowering leadership and creativity (Zhang and Bartol, 2010), other theoretical
and empirical studies suggest that the impact of empowering leadership on employee outcomes may be more
complex than previously thought (Ahearne et al 2005; Fineman, 2006). Another important issue for the successful
performance of the organization is the employees' activity in the organization. Proactive personality only defines
a behavioral tendency to identify and influence change (Liang and Gong, 2012). The situations that employees
perceive as to how well they will do business in response to certain situations and the extent to which their
responses to these situations are supported by management reflect their belief that proactive behavior will lead to
different processes. Together with both Strengthening Leadership and proactive behaviors, we examine how they
affect Team Creativity in the organization. Team creativity; expressing new and useful ideas about products,
services and processes (Zhau and Ren, 2012). In today's ever-changing and unpredictable organizational world,
there is a greater need for creative people to operate (Shalley et al 2004). The open-service innovation model offers
an approach that demonstrates that open innovation can be an effective way to grow and compete in a service-
based economy, along with a service approach to businesses (Chesbrough, 2010). According to Chesbrough
(2003), ast open innovation is a paradigm that acknowledges that as companies try to advance their own
technologies, firms can and should use both external ideas and internal ideas and internal and external ways of
marketing. Therefore, establishing relationships with customers and collaborating with a company's external
partners (eg suppliers) can be vital to the external knowledge that organizations can use to achieve a capital-based
competitive advantage (West and Bogers, 2014). Increasing Employee Careers means that they are placed in a
higher position than their current position and therefore more powerful. As the task gets harder, the responsibilities
imposed on the individual will increase, the work will become monotonous as the experience is gained and the
employees will find their responsibilities and hence the responsibilities in their positions insufficient. Therefore,
they will desire to work with higher powers and responsibilities. 283 all white-collar workers working in different
departments of our firm responded to the criteria. SPSS 23.00 Statistical Package Program was used to evaluate
the data. In the study, Aheame et al. (2005) and Arnold et al. (2000) developed questions. The questions developed
by Bateman and Crant (1993) and Seibert et al. (1999) were used in the Proactive Personality Scale. Team
Creativity Scale; In 2002, Tierney and Farmer used the questions in their study. Service Innovation Scale;
Questions developed by Swink (2003) were used. Questions developed by Greenhaus et al. (1990) were used in
the Career Satisfaction Scale. When the employees in the organization have a proactive personality, through the
impact of empowering leadership, we have found that they are both effective in team creativity and have an active
role in the development of the concept of innovation within the organization, as well as the satisfaction of their
employees with positive effects of proactive personalities and empowering leadership. These results show the
positive contribution of the employees to the organization when they are managed with the right leadership style
in the organizational environment.

Keywords: Empowering Leadership, Proactive Personality, Service Innovation, Career Satisfaction, Team
Creativity.
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Hizmet sektoriinde siirekli yasanan degisim ve gelisimle birlikte yogun rekabet ortaminda orgiitlerin karar alma
mekanizmalarinda liderlerin dnemi yadsinamaz bir gercektir. Calisanlarin, orgiit ortaminda kendilerini 6rgiitle
Ozdeslestirmeleri ve orgiite karsi giiven duymalari, rekabet ortaminda 6rgiitiin basarili performans géstermesinde
onemli bir etken olarak kabul edilmektedir. Giiglendirici liderlik, c¢alisanlarinin sahip olduklari yeteneklerine
duyduklart giiveni ifade etme, ¢alisanlarinin gergeklestirdikleri ¢aligmalarin 6nemini vurgulama, ¢aliganlarini
karar verme siire¢lerine dahil etmeleri ve ¢alisanlarinin biirokratik kisitlamalarini azaltma olarak tanimlanmaktadir
(Zhang ve Bartol, 2010). Yaraticiligin etkilesimli perspektifi, liderlere olan giiven konusunda ¢aliganlarin
belirsizlikten kaginmast ve caligsanlarin yaraticthgim tesvik etmek i¢in gii¢lendirici liderligin kritik 6nemi
vurgulanmaktadir (Fineman, 2006). Goleman (2001), duygusal zeka’yi; "kendimizi motive etmek icin
duygularimizi iyi yonetebilme" kapasitesi olarak tanimlanmaktadir. Baska bir deyisle, 6nemli olan sey "sadece
mantikli hareket etmek degil, ayn1 zamanda kalbin kullanilmasidir". Liderler, Duygusal zeka bakimindan
zengindirler, meslektaslari ile kaliteli iliskilerden olusan karsilikli anlayis ve giiven ortaminda, olumlu tutum
sergileyebilmektedirler. Duygusal zeka, digerlerinin duygularini anlama ve uygun duygulari deneyimleme ve ifade
etme becerisi olarak tanimlanmaktadir (Mayer ve dig 2002). Orgiitsel Giiven, g¢alisanlarm bagliliklar1 ve
memnuniyetleri agisindan énemli bir kavram olarak kabul edilmektedir. Ozellikle, 6rgiitlerde ¢alisanlar: tatmin
edici giivenin olugmasi, hem ¢aliganlar arasinda hem de yonetim ¢alisanlar arasindaki iliskiler agisindan 6nemli
bir etken olarak agiklanmaktadir. Ciinkii ¢alisanlar oOrgiit i¢inde kendilerinden beklenen performansi
gosterebilmeleri hem meslektaslariyla hem de yonetimle olusturacaklari giivene dayanmaktadir. Giiven, orgiit
icinde ¢alisanlarin davraniglarini degistirebilen giiglii bir degisken olarak belirtilmektedir. Lewis’in de agikladigi
gibi; Giiven, sosyal bir gercekliktir. Giliven olugsmadan sosyal iligkiler istenilen diizeyde yiiriitilememektedir.
Ozdeslesme kavramu; Politika alaninda calismalari olan ve psikolojik ve sosyolojik alanla iliskilendiren Harrold
Laswell (1935) tarafindan ilk kez kullamlmistir. Laswell, Ozdeslesme Hakkinda; calisanlar arasinda orgiite karsi
olusan duygusal bagla birlikte, calisanlarin kendilerini 6rgiitle benzer gérmeleri yada kendilerini 6rgiite yakin
hissetmeleri sonucunda olustugunu agiklamaktadir. Orgiitsel Ozdeslesme ile birlikte calisanlar drgiitiin ¢ikarlar:
dogrultusunda hareket ederek, orgiitiin daha iyi performans ¢iktist elde etmesinde yardimci bir ara¢ oldugu
vurgulanmaktadir. Calismamizin érneklem kitlesini i¢ Anadolu bdlgesin bulunan 6zel ve kamu sektdriindeki 348
beyaz yakalilar olusturmaktadir. Elde ettigimiz bulgular IBM SPSS 23 programinda faktoér ve giivenirlilik
analizleri yapildiktan sonra regresyon analizleriyle hipotezlerimiz test edilmis ve elde edilen sonuglarin analizleri
yapilarak degerlendirilmistir. Arastirmada, Giiclendirici Liderlik Olgeginde Aheame ve ark. (2005) ve Arnold ve
ark. (2000) tarafindan gelistirilen sorular kullanilmistir. Duygusal Zeka; Wong ve Law (2002) tarafindan
gelistirilen 16 soru kullanilarak dlciilmiistiir. Orgiitsel Giiven; Robinson ve Rousseau'dan (1994), Mayer ve ark.
(1995), Robinson (1996), Nyhan ve Marlowe (1997), Shockley-Zalabak ve Ark. (2000), Huff ve Kelley (2003)
tarafindan Gelistirilen sorularda faktor analizinde en yiiksek ¢ikan sorular kullanilarak Slgiilmiistiir. Orgiitsel
Ozdeslesme/Kimlik; Mael ve Ashforth'dan (1992) tarafindan kullanilan sorular ile &lgiilmiistiir. Yaptigimiz
arastirma sonucunda elde ettigimiz bulgularda, ¢alisanlarin orgiitlerinde kendilerini giivende hissetmeleri ve
kendilerini orgiitle 6zdeslestirebilmeleri igin pozitif yondeki liderligin 6nemli bir yeri bulunmakta. Ayn1 zamanda
duygusal zeka degiskeni ile birlikte giiclendirici liderligin varlig1 ¢alisanlarin 6rgiitii sahiplenme duygusu i¢inde
olduklari, orgiite olan giivenlerinin arttig1 ve bu durumunda Orgiitiin performansina olumlu yonde etkisinin
oldugunu agiklayabilmekteyiz.

Anahtar Kelimeler: Giiglendirici Liderlik, Duygusal Zeka, Orgiitsel Giiven, Orgiitsel Ozdeslesme.
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Investigation of the Effects of Empowering Leadership and Emotional
Intelligence on Employee Trust and Identification with Organization

ABSTRACT

The importance of leaders in decision-making mechanisms of organizations in an environment of intense
competition with the constant change and development in the service sector is an undeniable fact. Employees'
identification with the organization in the organizational environment and trust in the organization are considered
to be an important factor in the successful performance of the organization in the competitive environment.
Empowering leadership is defined as expressing the trust of employees in their abilities, emphasizing the
importance of the work of their employees, including their employees in decision-making processes and reducing
the bureaucratic constraints of their employees (Zhang and Bartol, 2010). The interactive perspective of creativity
and the critical importance of empowering leadership are emphasized in order to avoid uncertainty of employees
and to encourage the creativity of employees (Fineman, 2006). Goleman (2001), emotional intelligence; It is
defined as the capacity to "manage our emotions well in order to motivate ourselves”. In other words, the important
thing is "not only acting logically, but also using the heart™. Leaders are rich in Emotional Intelligence and can
display positive attitudes in the context of mutual understanding and trust consisting of quality relationships with
their colleagues. Emotional intelligence is defined as the ability to understand the emotions of others and to
experience and express the appropriate feelings (Mayer et al. 2002). Organizational Trust is regarded as an
important concept in terms of employee loyalty and satisfaction. In particular, the establishment of satisfactory
trust in the employees in organizations is explained as an important factor in terms of the relations between the
employees and the management employees. Because employees are expected to perform within the organization
to show their performance is based on the trust they create with their colleagues and management. Trust is defined
as a strong variable that can change the behavior of employees within the organization. As Lewis explained; Trust
is a social reality. Social relationships cannot be carried out at desired level without trust. The concept of
identification; It was used for the first time by Harrold Laswell (1935), who studied in the field of politics and
associated it with the psychological and sociological field. Laswell, About Identification; it is explained that the
employees are seen as a result of feeling similar to the organization or feeling close to the organization. With
Organizational Identification, employees act in the interests of the organization and emphasize that the
organization is an instrumental tool in achieving better performance output. The sample population of our study
consisted of 348 white collars in the private and public sector in the Central Anatolia region. We obtained the
factor and reliability analysis in IBM SPSS 23 program and then we tested our hypotheses by regression analysis
and analyzed the results. In the study, Aheame et al. (2005) and Arnold et al. (2000) developed questions.
Emotional intelligence; It was measured using 16 questions developed by Wong and Law (2002). Organizational
Trust; From Robinson and Rousseau (1994), Mayer et al. (1995), Robinson (1996), Nyhan and Marlowe (1997),
Shockley-Zalabak et al. (2000), Huff and Kelley (2003) in questions developed by factor analysis using the highest
questions were measured. Organizational Identification / Identity; It was measured by the questions used by Mael
and Ashforth (1992). As a result of our research, the positive direction has an important role for employees to feel
safe in their organizations and to identify themselves with the organization. At the same time, the presence of
empowering leadership along with the emotional intelligence variable are able to explain that employees have a
sense of ownership of the organization, that their confidence in the organization increases, and in this case there is
a positive impact on the organization's performance.

Keywords: Empowering Leadership, Emotional Intelligence, Organizational Trust, Organizational Identity.
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2000’li yillardan itibaren, teknolojideki inanilmaz gelismeler ayni zamanda orgiitlerin ¢alisma bigimlerini ve
isleyislerini 6nemli dl¢lide degistirmistir. Teknolojik ve toplumsal degisimler orgiitlerdeki ¢alisma kavramlari ve
calisma zamanlarmin verimli kullanilmasi agisindan onemlidir (Parker ve dig 2014). Ornegin, kisa siireli
sozlesmeli isler ve sanal is uygulamalarindaki artigla birlikte ig diizenlemeleri de degigsmeye baglamistir (6rnegin,
zaman dilimlerinde ¢alisma, esnek ¢aligma siiresi vs.). Ancak bir diger 6nemli durumda, ¢ogu Avrupa iilkesindeki
calisanlar, zaman baskist veya ig yiiklerini siirekli rapor etmekte ve is yogunlugunun artmasindan sikayetgi
olmaktadirlar (Kubicek ve dig 2014). Bu ¢alisma, ¢alisanlarin zaman baskisi ile ugrasirken, is ve kisisel “kontrolle
ilgili” kaynaklarin ne kadar yararli oldugunu arastirmak suretiyle literatiire katkida bulunmay1 amag edinmektedir.
Sosyal destek, hem c¢alisanlar hem de orgiitler i¢in olumlu sonuglarin elde edilebilmesi agisindan 6nemlidir
(Uchino, 2006). Sosyal destegin bircok tiirii olabilecegi gibi (duygusal, aragsal, degerleme ve bilgilendirme
(House, 1981)), Kisinin benligini gelistirerek dogrudan bir deger unsuruda olabilir. Destek, ayni zamanda,
duygusal anlamda katkida bulunacak sekilde, kisinin aidiyet ve empati duygusunu artirabilir (Thoits, 2011).
Boylece, zaman i¢inde sosyal destekte artis yasayan ¢alisanlar, fiziksel, biligsel ve duygusal enerjinin gelistirildigi
bir kazang spiralinden faydalamirlar. Ote yandan, sosyal destekte azalma yasayan calisanlar, fiziksel, bilissel ve
duygusal enerjinin azaldig1 bir kayip spiralinden muzdarip olabilirler. Sosyal destek birgok kaynaktan edinilebilir.
Yine de, yeni kaynaklar edinme ve mevcut olanlar1 koruma girisimi sirasinda, yonetim kademesi, maddi olmayan
kaynaklarm yani sira 6nemli maddi kaynaklara (6rnegin, parasal kaynaklara) erisebildiginden, ¢alisanlar genellikle
yonetimin destegini ararlar (Luchman ve Gonzalez-Morales, 2013). Bu nedenle, yonetim destegi sayisiz kaynaga
bir sosyal ¢aba olarak hizmet eder ve bu nedenle ¢alisanlarin fiziksel, zihinsel ve duygusal enerji elde etmelerine
yardimct olabilecek degerli bir kaynak yoludur. Yonetim destegine odaklanmanin bir diger nedeni, ¢aliganlari
farkli ortamlarda karsilagtirmamiza imkan vermesidir. Cogu caligsanin bir amiri vardir, oysa potansiyel olarak
destek saglayabilecek meslektaslarin sayist daha gesitlidir. Calisan goézetimi, bir organizasyonun ¢alisanlarin etik
olmayan davranigda olmalarin1 6nlemeye ¢alisan kontrol ve izleme uygulamalarini kapsayan bir organizasyonun
resmi kontrol sistemi olarak tanimlanabilir. Etik kiiltiiriin aksine, ¢alisan gzetimi "kontrolii zor" bir sistemi olarak
diistiniilebilir. Caliganlarin, kendi kiiltiriinii kullanarak etik olarak davrandiklarina itiraz etmek yerine, galisan
gbzetimini kullanan organizasyonlar, orgiitsel normlardan sapmalar1 halinde ahlaki davranislari zorlamaktadir.
Sinizm, bagkalar1 hakkinda olumsuz ve kétiimser diisiinceler iginde olmak seklinde tanimlanabilir. Calisanlar 6rgiit
hakkindaki kotiimser diisiincelerinden dolayr 6rgiitiin tamamini etkileyebilir ve orgiitiin amaglarina ulagmasini
engelleyebilirler. Sinizmi etkileyen bazi faktorler sunlardir: orgiitsel beklentilerle uyusmazlik, sosyal destek ve
taninma eksikligi, glicin dengesiz dagilimi ve iletisim eksikligi, olarak belirtilmektedir (Reichers ve dig 1997).
Anketimizi, firmalarin farkli departmanlarinda caligan 348 tiim beyaz yakali ¢aligan kriterlere uygun sekilde
cevaplamustir. Verilerin degerlendirilmesinde SPSS 23.00 Istatistik Paket Programi kullamlmustir. Arastirmada,
Zaman Baskisi degiskeni; Semmer, Zapf ve Dunckel (1995) tarafindan kullanilan sorular ile 6lgiilmiistiir. Y 6netici
Destegi; French, Caplan ve Van Harrison (1982) tarafindan kullanilan sorular ile ol¢iilmiistiir. Calisan
Gozetimi/Denetimi; De Vries ve Van Gelder (2015) tarafindan gelistirilen sorular kullanilmugtir. Orgiitsel Sinizm;
Dean ve dig (1998), Brandes ve dig (1999), Kalagan'in (2009) ve Brandes, Dhadwarkar ve Dean, J. (1999)
tarafindan gelistirilen sorular kullanilmistir. Aragtirma bulgular1 analiz edildiginde; Calisanlar 6rgiitlerinde zaman
baskist i¢inde calistiklarinda, orgiite kars1 olumsuz tepkiler verdikleri ve orgiit icinde mutlu olmadiklar1 ortaya
¢ikmaktadir. Ayni zamanda calisanlar iizerlerindeki zaman baskisiyla birlikte gézetimde/denetimde olduklarinda
orgilite karsi negatif diislincelerin giderek arttigt ve Orgiitle ilgili pozitif diisiincelerin ortadan kalktig
anlasilmaktadir. Ancak Zaman baskis1 ve c¢alisan gdzetiminde araci degisken olarak yonetici destegi s6z
konusunda oldugunda, ¢alisanlarin yoneticilerini yanlarinda gordiiklerinde orgiitsel sinizm diisiincesinin azalmaya
basladigi elde ettigimiz bulgular sonucunda goriilmektedir. Bu durum c¢alisanlarin kendilerini yalniz
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hissetmediklerinde yonetim-calisan iliskisi oldugunda orgiite karsi negatif diisiincelerin ortadan kalktigini
gostermektedir.

Anahtar Kelimeler: Zaman Baskisi, Yénetici Destegi, Calisan Gdzetimi/Denetimi, Orgiitsel Sinizm.

Investigation of the Effects of Time Pressure on Employees in terms of their
Reflections to the Organization

ABSTRACT

From the 2000s on, the incredible developments in technology have also changed the way in which organizations
operate and their operations have changed significantly. Technological and social changes are important in terms
of working concepts in organizations and efficient use of working times (Parker et al. 2014). For example, work
arrangements have also begun to change with short-term contract work and increased virtual business practices
(eg time work, flexible uptime, etc.). In another important case, however, employees in most European countries
constantly report time pressure or workloads and complain about the increase in workload (Kubicek et al. 2014).
This study aims to contribute to the literature by investigating the usefulness of resources related to work and
personal oldugun control at while dealing with time pressure of employees. Social support is important for
achieving positive results for both employees and organizations (Uchino, 2006). There may be many types of
social support (emotional, instrumental, valuation and information (House, 1981)). Support may also increase a
person's sense of belonging and empathy, in a way that contributes emotionally (Thoits, 2011). Thus, employees
who experience increased social support over time benefit from a spiral of gain in which physical, cognitive, and
emotional energy is developed. On the other hand, workers who experience a decrease in social support may be
suffering from a loss spiral in which physical, cognitive and emotional energy is reduced. Social support is
available from many sources. Nevertheless, in the process of acquiring new resources and protecting existing ones,
employees often have the support of management, since the management level has access to important material
resources (eg, financial resources) as well as intangible resources (Luchman and Gonzalez-Morales, 2013).
Management support therefore serves numerous resources as a social effort and is therefore a valuable resource
for helping employees achieve physical, mental and emotional energy. Another reason for focusing on
management support is that it allows us to compare employees in different environments. Most employees have a
supervisor, while the number of colleagues who can potentially support it is more diverse. Employee oversight
can be defined as the official control system of an organization that includes control and monitoring practices of
an organization to prevent employees from being unethical. Contrary to ethical culture, employee oversight can
be considered as a "difficult control™ system. Instead of objecting to the ethical behavior of employees by using
their own culture, organizations using employee oversight force moral behavior by effectively monitoring
deviations from organizational norms. Cynicism can be defined as being negative and pessimistic. Because of their
pessimistic views about the organization, employees can affect the entire organization and prevent the organization
from reaching its goals. Some factors affecting cynicism are: incompatibility with organizational expectations,
lack of social support and recognition, unbalanced distribution of power, and lack of communication (Reichers et
al., 1997). 348 employees working in different departments of our firms answered our survey in accordance with
all white-collar employee criteria. SPSS 23.00 Statistical Package Program was used to evaluate the data. In the
study, Time Pressure variable; Semmer, Zapf and Dunckel (1995). Executive Support; French, Caplan and Van
Harrison (1982). Employee Surveillance; Questions developed by De Vries and Van Gelder (2015) were used.
Organizational Cynicism; Dean et al. (1998), Brandes et al (1999), Kalagan (2009) and Brandes, Dhadwarkar and
Dean, J. (1999) developed questions were used by. When the research findings were analyzed; When employees
work in time pressure in organizations, they show negative reactions to the organization and they are not happy
within the organization. At the same time, it is understood that the negative thoughts towards the organization have
increased and the positive thoughts about the organization have disappeared. However, when the manager support
is mentioned as an intermediary in the time pressure and employee supervision, it is seen that the idea of
organizational cynicism begins to decrease when they see the managers of the employees with them. This situation
shows that when the employees do not feel alone, there is a negative relationship between the organization and the
management.

Keywords: Time Pressure, Executive Support, Employee Surveillance/Supervision, Organizational Cynicism
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Ashmos ve Duchon (2000), isyeri Maneviyatini; “calisanlarin toplum iginde yer alan anlamli bir ¢alisma ortan
ile beslenen ve bir igsel yasama sahip olduklari kabul edilen, bir isyerinin ruhsal a¢idan huzur veren bir ortam
olarak” tanimlamaktadirlar. Pawar (2009), “maneviyat” kelimesine 6nem vererek; ¢alisanlarin igyerinde, kendileri
icin bir anlam ifade eden, ¢alisma ortaminda kendilerini huzurlu hissettikleri bir ortam iginde olan, topluluk gibi
gesitli yonleri igeren deneyim olarak tanimlamaktadir. Giacalone ve Jurkiewicz (2003), “maneviyati, kanitlanmis
kurumsal degerlerin bir gergevesi olarak goérmekte, Caliganlari ig siirecleri boyunca deneyimlerini tesvik eden,
caligsanlara biitiinliik ve seving duygulart kazandiracak bir sekilde duygulart kolaylastiran kiiltiir” olarak
tanimlamaktadirlar. Is Kontrolii, calisanin karar verme yetki diizeyini, beceri ve bilgiyi kullanma firsatlarin1 ve bir
organizasyona katilma firsatlarii ifade etmektedir (Karasek ve Theorell, 1990). Bu nedenle, algilanan is
kontroliiniin, 6zellikle bir ¢alisanin durumu algilayabilme yetenegini belirlemek icin yaptigi degerlendirmeyle
ilgili olarak bilissel degerlendirme ile iliskili merkezi bir unsur oldugu 6ne siiriilmektedir (yani, ¢evresel stresin
potansiyel olarak olumsuz uzun vadeli etkilerini hafifletir, Greenberg, 2004). Orgiitsel vatandaslik davranisi hem
bilim insanlarina hem de yoneticilere yonelik ilgiyi artirmaktadir. Katz ve Kahn (1978) orgiitsel vatandagligin
organizasyonlarda 6nemli olduguna ve istiin getiriler elde etmek i¢in gerekli olduguna dikkat ¢ekmistir (Khan ve
Abdul Rashid, 2012). Orgiitsel vatandaslik davramslarma ilgi, insan kaynaklar1 yonetimi, topluluk psikolojisi,
sanayi ve is hukuku, stratejik yonetim, psikoloji ve ekonomi gibi ¢esitli farkli disiplinlere kadar geniglemistir.
Dennis, tarafindan tanimlanan orgiitsel vatandaslik davranislar su sekilde tanimlamistir: "Bireysel davranislarda,
dogrudan veya agik bir sekilde tanimlanmayan, resmi 6diil sistemi ve Orgiitiin etkin igleyisini tesvik eden”
davranislar olarak agiklanmaktadir (Organ, 1988). Orgiitsel ddiil sistemi tarafindan resmi olarak veya dogrudan
kabul edilmeyen, orgiit i¢indeki davramiglar olarak tanimlanan orgiitsel vatandaslik davraniglari, kurumun
etkinligini tesvik eder, ¢aligmalar icin popiiler bir alan olarak ortaya ¢ikmustir (Organ, 1988). Orgiitsel vatandaslik
davranislari, daha verimli amagclar i¢in ¢esitli kaynak tiirlerini serbest birakarak bir kurumun verimliligini
artirabilir (Borman ve Motowidlo, 1993). Ornegin, is ile ilgili sorunlarda birbirlerine yardime1 olan calisanlar,
yOneticinin verimli gérevler i¢in daha fazla zaman harcamalar1 konusundaki desteklerini vermektedirler (stratejik
planlama, is siireglerini iyilestirme ve degerli kaynaklar1 saglama gibi). Anketimizi, cogunlugu 6zel sektérden
olmak {izere 265 beyaz yakali galisan kriterlere uygun sekilde cevaplamistir. Verilerin degerlendirilmesinde SPSS
23.00 Istatistik Paket Programi kullamlmistir. Arastirmanizda, isyeri Maneviyati; Miller ve Ewest (2010)
tarafindan gelistirilen sorular kullanilmustir. Algilanan Kurumsal Destek; Eisenberger ve dig (1986; 2001)
Tarafindan gelistirilen sorular kullanilmustir. Orgiitsel Vatandaslik; Organ ve dig (1988; 1990; 2006), Chaitanya
ve Tripathi (2001), Bakhshi ve Kumar (2005), Tarafindan gelistirilen, faktor analizi sonucunda en yiiksek degere
sahip sorular kullanilarak 6l¢iilmiistiir. Is kontrolii; Hackman ve Oldham (1975), Smith, Tisak, Hahn ve Schmieder
(1997), Karasek ve dig (1985) Ganster (1989), tarafindan gelistirilen sorular kullanilarak 6l¢lilmiistiir. Arastirma
bulgulari analiz edildiginde; Calisanlar her zaman kendilerini rahat ve huzurlu hissettikleri ¢alisma ortaminda
olmak isterler. Arastirmamizda ¢alisanlarin orgiitlerinde gordiikleri destek ve Orgiit ortaminda saglanan
maneviyatla birlikte oOrgiitsel vatandasligin pozitif anlamda arttig1 ve g¢alisanlarin orgiitlerinde daha istekli
calistiklart goriilmektedir. Ayni1 zamanda g¢alisanlarin hem is yeri maneviyati hem de kurumsal destekle birlikte is
kontroliinde daha aktif olduklar1 ve daha verimli ¢aligmaya bagladiklar1 analizler sonucunda agiklayabilmekteyiz.
Aragtirma sonuglarina bakildiginda calisanlarin kendilerine sunulan imkanlari, orgiitlerine olumlu anlamda
katkilar sunarak geri sunduklarmi vurgulamaktayiz.

Anahtar Kelimeler: isyeri Maneviyati, Algilanan Kurumsal Destek, Is Kontrolii, Orgiitsel Vatandaslik.
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The Investigation of the Effects of Workplace Spirituality of Employees in
Organizations on Perceived Institutional Support with Organizational
Citizenship and Work Control

ABSTRACT

Ashmos and Duchon (2000), Workplace Spirituality; They define lar as an environment that provides peace of
mind for a workplace, where employees are nurtured by a meaningful working environment within the community
and have an inner life”. Pawar (2009), giving importance to the word (spirituality P; It defines the employees as
an experience in the workplace, which has a meaning in themselves and which has an environment in which they
feel peaceful in their working environment. Giacalone and Jurkiewicz (2003) describe sekil spirituality as a
framework of proven corporate values. Job Control refers to the employee's level of decision-making authority,
opportunities to use skills and knowledge, and opportunities to participate in an organization (Karasek and
Theorell, 1990). Therefore, it has been suggested that perceived job control is a central element associated with
cognitive assessment, in particular with regard to an employee's assessment of the ability to perceive the situation
(ie, mitigates the potentially negative long-term effects of environmental stress, Greenberg, 2004). Organizational
citizenship behavior increases the interest for both scientists and managers. Katz and Kahn (1978) pointed out that
organizational citizenship is important in organizations and necessary to achieve superior returns (Khan and Abdul
Rashid, 2012). Interest in organizational citizenship behavior has been extended to various disciplines such as
human resources management, community psychology, industrial and labor law, strategic management,
psychology and economics. Described the organizational citizenship behaviors as defined by Dennis: It is
described as tamimlan behaviors that promote the effective functioning of the official reward system and
organization, not directly defined in individual behaviors' (Organ, 1988). Organizational citizenship behaviors,
defined as behaviors within the organization, which are not officially or directly accepted by the organizational
reward system, promote the effectiveness of the institution, emerged as a popular area for studies (Organ, 1988).
Organizational citizenship behaviors can increase the efficiency of an institution by releasing various types of
resources for more efficient purposes (Borman and Motowidlo, 1993). For example, employees who help each
other in work-related issues give their support for the manager spending more time on efficient tasks (strategic
planning, improvement of business processes and providing valuable resources). The survey responded to 265
white-collar employees, most of whom were from the private sector. SPSS 23.00 Statistical Package Program was
used to evaluate the data. In our study, Workplace Spirituality; The questions developed by Miller and Ewest
(2010) were used. Perceived Institutional Support; Eisenberger et al. (1986; 2001) Developed questions were used.
Organizational Citizenship; Organ et al. (1988; 1990; 2006), Chaitanya and Tripathi (2001), Bakhshi and Kumar
(2005). Job control; Hackman and Oldham (1975), Smith, Tisak, Hahn and Schmieder (1997), Karasek and Ark.
(1985) Ganster (1989). When the research findings were analyzed; Employees always want to be in a working
environment that feels comfortable and peaceful. In our study, it is seen that the organizational citizenship
increased positively with the support of the employees in the organizations and the spirituality provided in the
organizational environment and the employees were more willing to work in their organizations. At the same time,
we are able to explain the employees as a result of the analyzes that they are more active with both workplace
spirituality and institutional support and they are working more efficiently. When the results of the research are
examined, we emphasize that the employees offer the opportunities offered to them by offering positive
contributions to their organizations.

Keywords: Workplace Spirituality, Perceived Institutional Support, Work Control, Organizational Citizenship.
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OZET

Lider-tiye degisimi Teorisi ilk kez Dansereau ve digerleri (1975) tarafindan agiklanmistir. Green ve dig. olusan bir
takim arastirmacilar ¢alismaya devam etmistir (Dansereau’nun ¢aligmalari ve bu alanda yapilan 6n arastirmalari
hizlandirmuglardir). Teorisyenler Lider-iiye degisimi ile ilgili fikirlerini rol teorisi ve sosyal degisim teorisi lizerine
kurmuslardir (Harris ve Kacmar 2006). Lider-iiye degisimi, lider ve {iyeleri arasinda, iletisim siireci dogrultusunda
iligkilerin kalitesi olarak tanimlarlar (Graen ve Uhl-Bien 1995). Lider-Uye teorisi, lider ve takipgi arasindaki
iliskide, bir organizasyonda birbirlerini nasil etkilediklerini ve karsiliklt bagimliliklarina odaklanilmaktadir (Lo ve
dig. 2006). Vizyon sahibi liderler; karizmatik ve doniisiimcii liderlerin bir¢ok 6zelligine sahip olmalarina ragmen,
vizyoner liderler; takipgilerinin giiven, sosyal yanlis1 gii¢ kullanimi ve orgiitsel yetenekler gibi orgiitsel hedeflere
ulagmalarina yardimei olan 6zellikler ve davramislar sergilerler (Sashkin ve Sashkin, 2002). Vizyoner liderler,
calisanlarin Orgiitsel vizyonu anlamalarina yardimci olarak (Bass, 1998), calisanlarin yaraticiligini tesvik
edebilirler. Liderlerin seffaf davramis1 yiiksek oldugunda, 6rgiitle ilgili bilgileri ¢alisanlarla paylasarak, acik bir
iletisim kurarlar ve kaynaklar1 zenginlestiren ¢alisanlara geri bildirim verirler (Gong ve dig 2012). Seffaf liderler;
acik ve seffaf bir orgiit iklimi olusturmak i¢in faaliyetlerin ardindaki gii¢lii ve zay1f yanlar1 agik bir sekilde ortaya
koyarlar, bdylece ¢alisanlar tam olarak neyin Odiillendirilecegini, nelerin tesvik edilecegini ve neyden
endiselenmeleri gerektigini bilmektedirler. Etik Caligma Ortamui, galisanlarin isyerinde gézlemlenen ahlaki agidan
uygun eylem ve politikalara iligkin algilarini yansitmaktadir (Schwepker ve dig 1997). Etik Caligma Ortami algilart
yas, 1§ pozisyonu, gorev siiresi ve ¢alisma grubu iiyeligine gore degismektedir (Forte, 2004). Genel olarak, kariyer
genellikle bir kiginin zaman igindeki is deneyimlerinin sirasi olarak agiklanir (Arthur ve dig 1989) ve kariyer
basarisi “istenen igin basarisi” olarak tanimlanmaktadir. Bir kisinin zaman i¢indeki is deneyimlerinde zaman iginde
herhangi bir noktada elde ettigi sonugtur (Arthur ve dig 2005). Caligmamizin drneklem kitlesini 6zel ve kamu
sektoriindeki 320 beyaz yakalilar olugturmaktadir. Elde ettigimiz bulgular IBM SPSS 23 programinda faktor ve
giivenirlilik analizleri yapildiktan sonra regresyon analizleriyle hipotezlerimiz test edilmis ve elde edilen
sonuglarim analizleri yapilarak degerlendirilmistir. Arastirmada, Lider Uye Degisimi 6l¢egini; Graen ve Uhl-Bien
(1995)’in yapmis olduklar1 c¢alismadaki sorulardan faydalandik. Vizyoner Liderlik; Conger ve Kanungo
(1994)’nun yapmus olduklar 6l¢ekteki sorulardan faydalandik. Seffaf Liderlik; Walumbwa ve digerleri (2010)
Tarafindan gelistirilen bes maddelik bir 6l¢ek ile dlgiilmiistiir. Etik calisma ortamini 6l¢mek i¢in Victor ve Cullen
(1988) ve Babin ve dig (2000) tarafindan gelistirilen 6lgekteki sorular kullanilmistir. Kariyer memnuniyeti,
Greenhaus ve digerleri (1990) ve Judge ve digerleri (1995) tarafindan kullanilan 6lgeklerden faydalanilmistir.
Arastirma bulgular1 analiz edildiginde; Lider-Uye Degisimi, Vizyoner Liderlik ve Seffaf Liderlik, calisanlarin
orgiit igindeki memnuniyetlerini ve performanslarini olumlu yonde etkiledigi, 6zellikle liderlerin ¢aliganlar
iizerindeki bu olumlu etkisiyle birlikte etik bir ¢aligma ortami oldugunda, ¢alisanlarin orgiit i¢indeki kariyer
memnuniyetlerinin arttig1 analizler sonucunda elde edilmistir. Bu durumun, giiniimiiz yogun rekabet ortaminda
calisanlarin etik bir ¢alisma ortamima ne kadar onem verdiklerini, hakkaniyet ve liyakat aradiklarini bize
gostermektedir.

Anahtar Kelimeler: Lider-Uye Degisim, Vizyoner Liderlik, Seffaf Liderlik, Etik Calisma Ortami, Kariyer
Memnuniyeti.
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Investigation of the Effects of Interaction Between Leaders and Employees
on Employee Career Satisfaction in an Ethical Work Climate

ABSTRACT

The theory of leader-member exchange was first described by Dansereau et al. (1975). Green et al. A team of
researchers continued to work (They accelerated Dansereau's work and preliminary research in this field).
Theorists have based their ideas on leader-member exchange on role theory and social change theory (Harris and
Kacmar 2006). Leader-member exchange defines the quality of relations between the leader and its members in
the direction of the communication process (Graen and Uhl-Bien 1995). The leader-member theory focuses on the
relationship between the leader and the follower, how they affect each other in an organization and their
interdependencies (Lo et al., 2006). Visionary leaders; Although they possess many aspects of charismatic and
transformational leaders, visionary leaders also exhibit characteristics and behaviors that help their followers
achieve organizational goals, such as trust, pro-social use and organizational capabilities (Sashkin and Sashkin,
2002). Visionary leaders can encourage the creativity of employees by helping employees understand
organizational vision (Bass, 1998). When the transparent behavior of the leaders is high, they share open
information with the employees and give feedback to the employees who enrich the resources (Gong et al. 2012).
Transparent leaders; they clearly demonstrate the strengths and weaknesses behind the activities to create a clear
and transparent organizational climate, so employees are fully aware of what is to be rewarded, what is to be
encouraged, and what to worry about. The Ethical Work Environment reflects employees' perceptions of ethically
appropriate actions and policies observed in the workplace (Schwepker et al 1997). Ethical Work Environment
perceptions vary according to age, job position, term of office and working group membership (Forte, 2004). In
general, a career is often described as the order of a person's work experience over time (Arthur et al 1989) and
career success is defined as igindeki the success of the desired job Genel. It is the result that a person obtains at
any point in time over time (Arthur et al., 2005). The sample population of our study consisted of 320 white collar
workers in the private and public sectors. Our findings have been analyzed by using factor and reliability analysis
in IBM SPSS 23 program and regression analysis have been used to test our hypotheses and the results are
analyzed. In the study, the scale of the Leader Member Exchange; Graen and Uhl- Bien (1995) used the questions
in the study. Visionary Leadership; Conger and Kanungo (1994) have benefited from the questions of the scale
they have made. Leadership Transparency; Walumbwa et al. (2010) measured by a five-item scale. In order to
measure the ethical work environment, the questions were developed by Victor and Cullen (1988) and Babin et al.
(2000). Career satisfaction, Greenhaus et al. (1990) and Judge et al. (1995) used the scales used. When the research
findings were analyzed; Leader-member Exchange, Visionary Leadership and Leadership Conception are the
result of the positive impact of the employees on their satisfaction and performance in the organization, especially
when there is an ethical work environment with the positive effect of the leaders on the employees. This situation
shows us how important the employees are in an ethical working environment in today's intense competition
environment and they are looking for equity and merit.

Keywords: Leader-Member Exchange, Visionary Leadership, Leadership Transparency, Ethical Work Climate,
Career Satisfaction.
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OZET

Kiiresellesmeyle birlikte ticari siirlarin kalkmasi, Teknolojinin hizla degisimi ve gelisimi, rekabet kosullarinin
yogun bir hal almasi, ekonomilerin biiytimesinde girisimciligi 6nemli bir etken haline getirmistir. Girisimcilik;
giiniimiizde ekonomik bilylimenin, sosyal ilerlemenin ve istihdamin en 6nemli, en temel noktalarindan biri haline
gelmistir. Global Entrepreneurship Monitor (GEM) arastirmalarina goére; “girisimcilik siireci modelinde”,
bireylerin girisimci davranislari ele alinmis ve Avrupa Birligi {iye iilkeleri arasinda yapilan arastirmada, is kurma
ve yonetim asamalari, verimlilik ve inovasyon odakli ekonomilere sahip olan iilkelerde uygun girisimcilerin ortaya
cikma kosullarm saglandigi saptanmustir. Onerilen bu model, sadece Avrupa Birligi 6zelinde degil, Uluslararasi
ve Kiiresel baglamda da hayata gecirilebilirse, kiiresel bir pozitif etkiden bahsedebiliriz. Girisimcilik eylemi, hem
firma hem de kisi diizeyinde yetenekleri birlestirerek sinir 6tesi faaliyetleri tesvik edebilmektedir. Girisimeilik;
firsatlarin degerlendirilmesi, bu firsatlarin kesfedilmesi ve sonuna kadar kullanilmasi, bunlarin sonucunda da karli
bir durumun meydana getirilmesi olayidir. Girisimcilik, son on yilda, diinyanin her yerinde, kurumlarin
(Gniversiteler, sivil toplum kuruluslari, kurumlar, devlet vs.) destegiyle en gii¢lii ekonomik gii¢ olarak ortaya
¢ikmig ve bliylimistiir. Girisimcilikte, Genel kabul gérmiis bir tanimin hala gegerli olmamasina ragmen, mevcut
literatiir, temel odak alanlarina dair degerli bilgiler saglayan koklii tanimlamalar sunmaktadir. Bu koklii yada ortak
paydadaki tanimda; dogal kaynaklari, emegi ve sermayeyi bir araya getiren birey olarak tanimlanmaktadir
girigimci. Ancak Uluslararas: girisimcilik terimine baktigimizda, Morrow'un (1988) teknolojik gelismelerle
birlikte kiiltiirel bilingle hareket edilerek, yeni girisimlerin kesfedilmeyen ya da uygun yatirim ortaminin oldugu
yabanct piyasalardaki firsatlarin degerlendirilmesi olarak tanimlamaktadir. McDougall ve Oviatt (1997),
karsilagtirmali girisimciligin ve girisimcilik faaliyetlerinin ig lizerindeki etkilerini kapsayan bir tanim sunmaktadir.
Bilim adamlarina gore, Uluslararas: girisimcilik, ulusal sinirlarin 6tesine gegen veya yeni ve yenilikg¢i faaliyetler
icermektedir. Ayni zamanda, Uluslararasi girisimcilik, “gelecekteki mal ve hizmet yaratmak i¢in” “ulusal sinirlarin
otesindeki kesif, harekete ge¢me, degerlendirme ve firsatlardan yararlanma” olarak tanimlanmaktadir. Uluslararasi
girisimcilik stratejik agidan iilkelerin ekonomik kalkinmasinda énemli bir rol oynamaktadir. Ornegin, Eurofund,
Avrupa'daki geng isletmelerin yaklasik %20'sinin kiiresel olarak dogdugunu ortaya koymaktadir. Bu yeni
girisimler, Avrupa'da is yaratma ve refaha dnemli 6l¢iide katkida bulunmustur. McKinsey'e gore, teknoloji tabanli
girisimlerin %86's1t ABD'de “diinya capinda” isletmeler haline gelmekte ve 360 milyon kisi artik diinya ¢apinda
smir Otesi e-ticarete girmektedir. Bu nedenle amag, girisimcilik faaliyetlerini genisletmeyi amaglayan bireyleri
tespit etmek ve desteklemek olmalidir. Aragtirmamizda ozellikle; Avrupa-Asya ve Amerika da Uluslararasi
Girisimcilik de yasanan gelismelerin karsilastirmali analizleri yapilarak, Stratejik agidan Tiirkiye’de Uluslararasi
Girisimcilik Alaninda neler yapilmasi gerektigine ve aragtirmada belirledigimiz sorularin cevaplariyla ayrintili bir
sekilde ele almay1 amagliyoruz. Sorularimiz: Giderek daha karmasik haldeki uluslararasi girisimcilik kararlarina
ve sorunlarina nasil yaklagsmaliy1z? Hangi islemleri ve planlamalar1 yaparsak, daha basarili olur ve girisimcilik
kimligine biirlinebiliriz? Bizi ¢evresel ve toplumsal olarak basariya ulastiracak seyler neler? Uluslararasi
girisimciligin daha 6nce onerilen kavramsal ¢ok katmanli ¢ercevesini, hizla gelisen kiiresel pazar da daha ayrintili
bir sekilde ve Uluslararas1 Girisimciligin etkili, operasyonel alanlarinin nispeten kapsamli bir goriinimini
sunmay1 amacliyoruz.

Anahtar Kelimeler: Girisimcilik Siireci, Girisimci Davranislar, Uluslararas1 Girigimcilik, Stratejik Yo6netim,
Girisimcilik Firsatlari.
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International Entrepreneurship; Turkey and The World of the importance
of their contribution to the national economy and Analysis of Strategic
Management Perspective

ABSTRACT

With the globalization, the removal of commercial boundaries, the rapid change and development of technology,
the intensification of competition conditions, has made entrepreneurship an important factor in the growth of
economies. Entrepreneurship; Nowadays, it has become one of the most important and fundamental points of
economic growth, social progress and employment. According to Global Entrepreneurship Monitor (GEM)
research; In the entrepreneurship process, the entrepreneurial behaviors of the individuals were taken into
consideration and in the research conducted among the member states of the European Union, it was determined
that the conditions of establishment of suitable entrepreneurs were provided in countries having business-oriented
and management stages, productivity and innovation-oriented economies. If the proposed model can be
implemented not only in the European Union but also in the International and Global context, we can talk about a
global positive effect. Entrepreneurial action can promote cross-border activities by combining skills at both
company and person level. Entrepreneurship; evaluation of opportunities, discovering these opportunities and
using them to the end, resulting in a profitable situation. Entrepreneurship has emerged and grew as the most
powerful economic power in the last decade with the support of institutions (universities, non-governmental
organizations, institutions, state, etc.) all over the world. Approaches to exactly what constitutes entrepreneurship
are complex in terms of methodologies and even consensus. Although a generally accepted definition still does
not apply, the present literature provides deep-rooted definitions that provide valuable information about the main
focus areas. In the definition of this rooted or common denominator; It is defined as the individual who brings
natural resources, labor and capital together. However, when we look at the term International Entrepreneurship,
Morrow (1988) defines cultural opportunities with technological developments as the evaluation of opportunities
in foreign markets where new ventures have an undiscovered or favorable investment environment. McDougall
and Oviatt (1997) provide a definition that covers the business impact of comparative entrepreneurship and
entrepreneurial activities. According to scientists, International entrepreneurship involves new or innovative
activities that go beyond national boundaries. At the same time, international entrepreneurship is defined as to
create future goods and services” “discovery, action, evaluation and access to opportunities beyond national
borders. International entrepreneurship plays an important role in the economic development of countries. For
example, Eurofund reveals that around 20% of young businesses in Europe are born globally. These new initiatives
have significantly contributed to job creation and prosperity in Europe. According to McKinsey, 86% of
technology-based enterprises are becoming world-class businesses in the US, and 360 million are now cross-border
e-commerce worldwide. Therefore, the aim should be to identify and support individuals who aim to expand their
entrepreneurial activities. In our research; Europe-Asia and America, performing comparative analysis of
developments in the International Entrepreneurship, what should be done on the International Space
Entrepreneurship in Turkey and in a detailed manner with the answers to the questions we select, we aim to address
in research. Our question: How should we approach the increasingly complex international entrepreneurial
decisions and problems? Which operations and plans do we make, and we can become more successful? What are
the things that will bring us to success in environmental and social terms? We aim to present the previously
proposed conceptual framework of international entrepreneurship in a more detailed and fast-growing global
marketplace and a more comprehensive view of the effective, operational areas of International Entrepreneurship.

Keywords: Entrepreneurship Process, Entrepreneurial Behaviors, International Entrepreneurship, Strategic
Management, Entrepreneurship Opportunities.
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OZET

Hizla degisen ve git gide zorlasan ¢aligma kosullar1 ve onun dogurdugu etkiler ile birlikte {ilkeler i¢in biiyiik bir
sorun olan igsizlik ve ortaya ¢ikardig1 sorunlar, rekabet kosullarinda daha fazla kazang saglamak isteyen firmalarin
kar maksimizasyonu istekleri is gorenler iizerindeki etkisini artirmaktadir. Bu da firmalar i¢in 6nem arz eden
verimlilik, kalite yonetimi, siirdiiriilebilirlik konularini etkilemektedir. Bu nedenle 6zellikle tiretim firmalarinda
verimliligi artirmak ig giicli kayiplarin1 6nlemek i¢in is giivenliginin saglanmasi ve is¢i sagligt ve giivenligi ile
ilgili kurallarin yerine getirilmesinin daha verimli ve daha etkin ¢iktilar elde edilmesini saglayacagi
diisiiniilmektedir. Ozellikle verimlilik kavrami agisindan degerlendirdigimizde her kesim igin ayr1 bir 5neme sahip
oldugu verimliligin de isletmeler agisindan devamliliklar1 ve rekabet tistiinliigii igin, lilke ekonomisi agisindan da
tilkenin refah seviyesinin arttirtlmasi ve uluslararasi rekabetin saglanabilmesi i¢in daima takip edilmesi ve
onemsenmesi gereken bir konu olmaktadir. Bu sebeple g¢alismada, verimliligi arttirmada is sagligi ve is
giivenliginin 6nemi degerlendirilmis ve gerek ¢alisanlar igin gerekse isletmeler ve lilke ekonomisi agisindan etkisi
tizerinde durulmustur. Calismada arastirma yontemi olarak literatiir taramasi se¢ilmistir. Bu konuda yazilmus kitap,
makale ve tezlerden yararlanilmistir. Bu aragtirmanin amact, is¢i sagliginin ve is giivenliginin 6nemini belirterek
verimliligi artirmadaki etkisine dikkat ¢cekmektir.

Anahtar Kelimeler: isci Saghig1 ve Giivenligi (ISG), Verimlilik, Is Kazalar1, Is Bilim, Ergonomi
Efficiency Relationship Between Work Health and Safety
ABSTRACT

Unemployment and its problems, which are a big problem for the realities with the rapidly changing working
conditions and the effects that it causes, are increasing the effect of the profit makers wanting to gain more profit
in competition conditions. This affects the productivity, quality management and sustainability issues that are
important for companies. For this reason, it is thought that to increase productivity in manufacturing companies,
to provide job security to prevent job loss and to fulfill rules related to occupational health and safety will result
in more efficient and more efficient outputs. Especially, when we evaluate the concept of productivity, we have a
separate proposal for each sector and the productivity is always a subject to be followed and emphasized in order
to increase the welfare level of the country and international competitiveness in terms of the continuity and
competitive advantage in terms of enterprises and country economy. For this reason, in order to increase
productivity, the importance of work health and safety of work is evaluated and the effect for the employees in
terms of the enterprises and country economy is emphasized. Literature search was selected as a research method
in the study. Books, articles and theses written in this subject have been used. The aim of this research is to draw
attention to the effect of increasing the productivity by indicating the importance of worker health and safety of
work.

Key Words: Occupational Health and Safety (OSH), Productivity, Work Accidents, Occupational Science,
Ergonomics
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OZET

Son yillarda, bagta gelismis pazar ekonomileri olmak iizere, uluslararasi alanda 6nemli bir deger zinciri olarak
goriilen cokuluslu sirketlerin giindeminde Endiistri 4.0 olarak adlandirilan yeni iiretim siireci bulunmaktadir.
Endiistri 4.0 kavramu diger adiyla 4. Sanayi devrimi olarak anilan bu kavram, ilk olarak Almanya da ortaya ¢ikmis
olsa da gilinliimiizde gelismis ve gelismekte olan iilkelerin giindemindedir. Kiiresel ekonominin yeni boyutu olan
bu kavram ilk isimlendirildigi yillarda soyut nitelikte olup giiniimiizde ¢ok daha somut bir hale geldigini
gormekteyiz. Nesnelerin interneti, siber fiziksel sistemler, tiretim teknolojileri, dijitallesme gibi kavramlari ele
alan Endiistri 4.0 lilkemiz i¢inde 6zellikle 2015 sonrasi giindeme gelmistir. Endiistri 4.0 devrimini gerceklestirmek
icin gerekli altyapilarin hazir olmasi oldukga biiyilk 6nem tasgimaktadir. Kiiresel piyasa kosullarinda rekabet
edebilmek ayakta kalabilmek icin dikkate alinmalidir. Ozellikle gelismis iilkelerin Endiistri 4.0 i¢in ayirmis oldugu
biitgeler gdz Oniine alindiginda iilkemiz i¢in de iizerinde durulmasi gerekmektedir. Bu siirece uyumlagtirma
yapilirken, ozellikle girisimciler desteklenmeli, bu siirece Kobiler dahil edilmelidir. Ciinkii Kobiler ile fark
olusturula bilinecegi fakat bunun da Kobilere ve girisimcilere verilecek destek ile miimkiin olunacagi sdylenebilir.
Bu sayede daha kiiciik, daha yeni ve yerel sirketler daha biiyiik, daha eski ve kiiresel sirketlerle rekabet etme
sansina sahip olacaktir. Ozellikle biiyiik sirketlerde oldugu gibi Kobilerinde Ar-ge calismalarina dahil edilmeleri
ile miisteri topluluklariyla bag kurabilen ve rakipleri ile ortaklasa rekabet igine girebilen girketler daha rekabetgi
hale gelebilecektir. Bu sayede Sirketler i¢in daha kaliteli iirlinleri, daha az maliyetlerle ve daha kisa siireler
igerisinde imal ve teslim etmek her zaman en 6nemli hedeflerden birisi olacaktir. “Fikirden tasarima, tasarimdan
tiretime” gegilmede Endiistri 4.0 6nem arz etmektedir.

Yapmis oldugumuz bu ¢alisma da buhar giicii ile baslayan sanayi siireglerine tarihsel gelisimi ile ele alip bu kavram
tizerindeki gelisimin Kobiler ve girisimciler lizerindeki etkisini ve degisimi ele alinmustir.

Anahtar Kelimeler: Endiistri 4.0, Dijitallesme, Kobiler, Girisimcilik, 4. Sanayi Devrimi
The Effects of Industry 4.0 on SMEs and Entrepreneurs
ABSTRACT

In recent years, there has been a new production process called Industry 4.0 on the agenda of multinational
companies, which are seen as an important value chain in the international arena, especially in the developed
market economies. This concept, known as the Industrial 4.0 concept or the 4th Industrial Revolution, was first on
the agenda of developed and developing countries, although it first emerged in Germany. This concept, which is
the new dimension of the global economy, is abstract in its first years and we see that it has become much more
concrete today. Industry 4.0, which deals with concepts such as internet of objects, cyber physical systems,
production technologies, digitalization, came to the agenda especially in our country after 2015. It is very important
to have the necessary infrastructures ready to realize the Industry 4.0 revolution. Competing in global market
conditions must be taken into account to survive. Considering the budgets of developed countries for Industry 4.0,
it should be emphasized for our country. In this process, especially entrepreneurs should be supported and SMEs
should be included in this process. Because it will be possible to make a difference with SMEs, but it can be said
that it will be possible to support SMEs and entrepreneurs. In this way, smaller, newer and local companies will
have the chance to compete with larger, older and global companies. In addition to being included in R & D studies
in SMEs as well as in large companies, companies that are able to connect with their customers and compete with
their rivals can become more competitive. Therefore, manufacturing and delivering higher quality products for
companies with less costs and shorter periods will always be one of the most important targets. Industry 4.0 is
important in transitioning from tedir idea to design, from design to production .

This study, which we have done with steam power, started with the historical development of industrial processes
and the impact of this concept on SMEs and entrepreneurs on the development and change is discussed.

Keywords: Industry 4.0, Digitalization, SMEs, Entrepreneurship, 4. Industrial Revolution
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OZET

Avrupa Birligi sosyal politikasi ve Tiirkiye’nin Avrupa Birligi sosyal politikasina uyumu Avrupa Birligi sosyal
politikasi, liye devletlerin biitiinlesme siirecinde sosyal yapida meydana problemleri ¢6zmek i¢in gelistirdikleri bir
sistemdir. Bu calismada, Avrupa Birligi sosyal politikasinin nasil gelistigi, temel prensipleri baglaminda ele
alinmaktadir. Bu amagla; ilk boliimde sosyal politika kavrami, kapsami ve refah devletinin ortaya ¢ikist ve icinde
bulundugu siire¢ anlatilmstir. ikinci boliimde ise Avrupa Birliginde sosyal politikanin kapsami ve gelisimi tarihsel
bir siirec igerisinde ele alinmistir. Calismanin son boéliimiinii olusturan tiglincii boliimde ise Tiirkiye’nin Avrupa
Birligi sosyal politikasina uyumu ve karsilagtirilmasi ele alinmustir. Tiirkiye’deki sosyal politika mevzuati
incelendiginde, AB mevzuati ile dnemli dl¢iide uyum saglandigi; ancak basta kadin-erkek esitligi ve is sagligi ve
giivenligi olmak iizere belirli alanlarda uyumsuzluklarin halen siirdiigii goriilmektedir. Tiirkiye’nin AB sosyal
politikasina uyumundaki eksiklikler mevzuat alanindan ¢ok uygulama alaninda bulunmaktadir.

Anahtar Kelimeler: Avrupa Birligi, Sosyal Politika, Refah Devleti, Miizakere Siireci, Istihdam.

Adaptation of Turkey European Union Social Policy

ABSTRACT

The social policy of the European Union is a system developed by the member states to solve the problems that
occur in the social structure in the integration process. In this study, how European Union social policy develops
is discussed in the context of basic principles. For this purpose; In the first chapter, the concept of social policy,
its scope and the emergence of the welfare state and the process in which it is included are explained. In the second
part, the scope and development of social policy in the European Union has been discussed in a historical process.
In the third chapter forms the last part of the study were discussed Turkey's European Union harmonization of
social policies and comparison. Analyzing social policy legislation in Turkey, which provided significant
compliance with EU legislation; however, there are still discrepancies in certain areas, particularly in the areas of
gender equality and occupational health and safety. shortcomings in Turkey's compliance with EU social policies
are a lot of applications from the areas of legislation.

Keywords: European Union, Social Policy, Welfare State, Negotiation Process, Employment.
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OZET

Bireyin belli bir sahsi, kiimeyi, kurumu veya bir fikri kabul ya da reddetme bigiminde duyussal durumu ya da bir
yone dogru egilimi tutum olarak nitelendirilir. Bireyin tutumlarmin sekillenmesinde aile yasami iginde almis
oldugu egitim ve yasantisimin biiyiik bir béliimiinii gecirmis oldugu sosyal cevresi cok nemli bir rol oynar. Oz
yeterlilik ise, bireyin belirli bir alanda fiili davraniglarini gergeklestirmek i¢in gerekli olan hareketleri planlama ve
yiiriitme giiciine sahip olmasi olarak tanimlanabilir. Ogretmenlerin 6z yeterlilik algis1 ise; dgretimde sarf ettikleri
emegi, belirledikleri amaclar1 ve bu amaglarin seviyesini etkiledigi, yeterlilik duygusu kuvvetli olan 6gretmenlerin
planlama ve kurumda daha st performans sergileme meylinde olduklar1 ve yeni diisiincelere daha ¢ok acik
olduklari, ayrica dgrencilerinin ihtiyaglarini daha iyi kargilamak i¢in yeni metotlar denemeye daha hevesli
olduklar1 seklinde agiklanabilir (Giilebaglan, 2003, Akt: Varol, 2007). Bu arastirmanin amaci, Spor Bilimleri
Fakiiltesinde 6g@renim géren 6grencilerin mesleki tutum ve mesleki 6z yeterlikleri arasindaki iliskiyi incelemektir.
Aragtirmanin verileri, 1981 yilinda Jarrusselam ve Shwarzer tarafindan gelistirilen Tiirk¢eye cevirisi Yesilay
(1996) tarafindan yapilan 10 maddelik 4°1ii Likert tipi Oz-yeterlik Olgegi (General Self-EfficacyScale) kullanilarak
elde edilmistir. Bu 6lgegin Cronbach Alfa katsayisi 0.83, 6lgegin faktdr analiz yiikleri 0.63 ile 0.76 arasinda
degismekte ve toplam varyansin %49,67’sinin agiklamakta oldugu belirlenmistir. Ayrica, arastirmada Spor
Bilimleri Fakiiltesinde 6grenim goren 6grencilerin meslege iligkin tutumlarini belirlemek amacryla Semerci (1999)
tarafindan gelistirilen, 30 maddelik (8’i olumsuz, 22’si ise olumlu) likert tipi “Ogretmenlik Meslegine Iliskin
Tutum Olgegi” nden de yararlanilmistir. Bu 6lcegin KMO degeri 0.88, Bartlett Testi 8980.25 ve Cronbach Alpha
i¢ tutarlik katsayisi ise 0.68 olarak tespit edilmistir.

Arastirmaya 70 Beden Egitimi ve Spor Ogretmenligi boliimii dgrencisi ile 170 Antrendrliik Egitimi boliimii
ogrencisi olmak iizere toplam 240 Ogrenci goniillii olarak katilmistir. Arastirma sonucunda, dgretmenlik ve
antrendrliik bir sorumluluktur, "Ogretmen ve antrendr dgrenciyi spora karsi istekli kilar, "Ogretmen ve antrendrler
topluma 6rnek insanlardir, giinliik yayinlari izlerler 6nermelerine aktif spor yapan 6grenciler lehine istatistiksel
olarak anlamli bir fark oldugu saptanmistir. (P< 0.05) Diger 6nermelerde ise her iki grup arasinda istatistiksel
olarak anlamli bir fark bulunamamustir. Cinsiyet degiskenine gore, mesleki sayginlik, mesleki sorumluluk,
meslege olan sevgi, mesleki se¢cim konusunda kadin 6grenciler lehine istatistiksel olarak anlamli bir fark oldugu
saptanmustir. Elde edilen bu sonuglara gore aktif spor yapan 6grenciler ile her iki boliimde dgrenim goren kadin
ogrencilerin mesleki tutum ve 6z yeterliliklerinin erkek Ogrencilere oranla daha yiliksek ve istatistiksel olarak
anlamli bir farkliliga sahip oldugu sonucuna ulagilmistir.
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OZET

Aksaray Universitesi’nin 2017-2018 egitim 6gretim donemi yetenek sinavlarinda, smav basvurusu yapan aday
ogrencilerin elektronik bilgi ve kayit sistemini kullanarak bagvuruda bulunma sistemine gecilmistir. Aksaray
Universitesi Spor Bilimleri Fakiiltesi’nin Beden Egitimi ve Spor Ogretmenligi, Antrenérlikk Egitimi ile Spor
Yoneticiligi boliimlerinde egitim gérebilmek i¢in yetenek sinavlarina bagvuru yapan 6grenci adaylarinin daha az
zaman ve ekonomik harcama yaparak bagvurularimi saglamak amaciyla arastirmacilar tarafindan bir web
otomasyonu gelistirilmistir. Bu sistemi kullanarak adaylik basvurusunu yapan &grencilerden, bagvuru sirasinda
istenen evrak vb. dokiimanlarin elektronik ortamda kayit altina alinmasinin ne diizeyde etkili oldugu konusu bu
¢aligmanin ana amaci olarak belirlenmistir.

Bu kapsamda arastirmacilar tarafindan olusturulan bilgi ve kayit sistemi i¢in, sinav bagvuru ve degerlendirmesi,
programlama dili ve mysql veri tabani kullanilarak bir web otomasyonu gelistirilmistir. Adaylar tarafindan
yiiklenen tiim veri ve dokiimanlar veri tabanindan istatistiksel analiz yapilabilmesi amaciyla veri ambarlarina
cevrilmis, degerlendirme ve kontrolleri bu sistem {izerinden gergeklestirilmistir.

Sinav sistemine giris yaparak basvuruda bulunan aday 6grenci sayis1 906 olarak saptanmistir. Aday 6grencilerin
501 tanesi kayitlarini eksiksiz olarak tamamlamis ve sinava girmeye hak kazanmiglardir. Sinava girmek i¢in
eksiksiz belge girisi yapan dgrencilerin orani tiim bagvuruda bulunan adaylarin % 55,3’ diir. Sinav i¢in basvuruda
bulunan aday 6grencilerin illere gore dagilimi incelendiginde 38 ayri ilden basvuru yapilmis oldugu, en ¢ok
bagvuru yapilan iller siralamasinda Ankara (127), Konya (101) ve Aksaray ( 93) ilinin yer aldigi, en az basvuruda
bulunan illerin ise birer aday 6grenci ile Rize, Van ve Tekirdag illeri oldugu saptanmistir. Simava girmeye hak
kazanan adaylarin tamami (% 100,0) se¢me sinavina katilmak igin belirlenen giin ve saatte sinav i¢in hazir
bulunmuslardir. Bu aday 6grencilerin 385 tanesi erkek, 116 tanesi ise kadindir. Ayrica, millilik kontenjanindan
kayit yaptiran 30 aday 6grenci de sistem iginde kayitlari yapilarak sinav sistemine dahil edilmiglerdir.

Onceki yillarda yapilan smav uygulamalarinda, aday dgrenciler ilkinde kayit, sonrasinda da yetenek smavina
girmek iizere iki kez smav yerinde bulunmak zorundaydilar. Ancak yeni sistem sayesinde, aday &grencilere
bulunduklar1 ortam ve sehirlerden elektronik ortamda kayit imkdninin sunulmus olmasi sayesinde ulagim,
konaklama vb. tiim isler i¢in harcanan zaman diliminden ¢ok ciddi bir oranda tasarruf saglamis oldugundan sz
edilebilir. Ayrica, iiniversite tarafindan kayitlarda gérevlendirilen gorevlilerin kayitlar i¢in gereksiz mesai ve enerji
harcamamasi, sistemin tim kullanicilar tarafindan basarili bulunmasina ve yiiksek diizeyde kabul gérmesine
olanak saglamistir.

Anahtar kelimeler: Universite, spor bilimleri, yetenek smavi, kayit islemleri
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GIRIS
Isletmeleri dis kaynak kullanmaya iten pek ¢cok neden vardir. Bunlarin en basinda elbette maliyetleri asag1 cekme
gayreti gelmektedir. Daha sonra temel yeteneklerin gelistirilmesi, teknolojik geligsmlerin takip edilebilmesi,
esnekligin kazanilmasi, kiigiilerek giiglenmenin saglanmasi, finansman kaynaklarindan daha dogru faydalanmak
gibi pek ¢ok sebep siralanabilir.
Bu calismada digerlerine kiyasla daha geng sayilabilecek bir devlet tniversitesinde idari birimler olarak
adlandirilan ve iniversitenin egitim hizmetini verebilmesi adina gerekli diger tiim destek hizmetleri iireten,
saglayan veya temin eden birimlerin bagkanlar: ile miilakat teknigine bagl kalarak yapilan aragtirma sonuglari
degerlendirilmistir.
Elde edilen veriler 15181nda ortaya ¢ikan sonuglar farkli devlet {iniversitelerinin de ayni kanun ve yonetmeliklere
bagli olmasi sebebi ile genellestirilebilir goriilmiis ve ¢aligma sirasinda belirlenen sorunlarin da genellik arz ettigi
yapilan literatiir caligmalarinda ortaya ¢ikmustir.
Sorunlarin tespit edildigi bu ¢alisma da uygulanabilirlikleri degisiklikgostermekle birlikte genellesen sorunlara
¢Oziim O6nermeleri yapilmis, 6zellikle bu konuda sahada faaliyet gosteren birim bagkanlarinin tecriibe ve defaatla
ayni sorunlara ¢6ziim arayislar1 gerek duyulan 6nermeleri sekillendirmistir.
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OZET

2007-2008 yilindan itibaren Milli Egitim Bakanlig1 Talim ve Terbiye kurulu tarafindan ilkdgretim programlarinda
bilisim teknolojileri dersinin miifredata eklenmesi ve se¢meli olarak egitimin verilmesi karara baglanmistir. Bu
amacla 6zel egitime alinan 6gretmenler yetistirilmis ve 6zel siniflar tahsis edilerek gerekli bilisim altyapisina sahip
ortamlar kurulmustur.

Herhangi bir teknolojik aletin émriiniin en uygun sartlar da dahi kullanim omriiniin 10 yildan az oldugu
diistiniilecek olursa, iginde bulundugumuz 2017 yili itibari ile karsimiza biiyiik bir sorun olarak 6mriinii doldurmus
bilgisayarlarin ne yapilacagi sorusu ¢ikmaktadir.

Bu ¢aligmada gegen yillar boyunca MEB’e bagli kurumlarda kullanilmakta olan bilgisayar sayilarina ulagsmakta
sikintt yasanmasina ragmen elde edilen veriler 1s18inda ¢ok biiyiik miktarlarda E-Atik’in pek ¢ok kurum
yOneticisine sorun ¢ikaran bir hurdalia doniistiigli anlasilmaktadir. Ortaya ¢ikan bu E-Atiklarin ekonomik
degerlerini de gbz onlime alarak ne sekilde tekrar kazanilabilecegine ve miimkiinse atik haline gelmesine nasil
mani olunacagina dair bir tarama ¢aligmas1 yapilmis. Farkli disiplinlerden alinan veriler 1s1§inda ¢aligmanin bir
¢ikis yolu ortaya koymasina ¢aba sarf edilmistir.
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OZET

KOSGEB tarafindan Tiirkiye genelinde diizenli olarak uygulamali girisimcilik egitimleri diizenlenmektedir. Bu
egitimler girisimcilerin is kurma ve yonetme konularinda bilgi ve beceri sahibi olmalar1 ve kendi is fikirlerine
yonelik is plani hazirlayabilecek yeterlilige ulagmalart amaciyla yapilmaktadir. KOSGEB tarafindan yeni
girigimcilere destek verilirken bu egitimlere katilmig, basariyla tamamlamis ve sertifika almis olmak kosullar1
bulunmaktadir. Bu ¢alismanin amaci, Nevsehir’de diizenlenen uygulamali girisimeilik egitimlerini analiz etmek
ve bu egitimlere katilan kursiyerlerin yerel ekonomiye katkilarin1 dngérmektir. Caligma, kursiyerlerden isletme
acanlarin sayis1 ve/veya orant ile bu isletmelerin sektor ya da is kolu olarak dagiliminin bilinmesi girisimcilik
egitimlerinin etkinligini ortaya koyacaktir. Bu c¢aligmanin amaglari dogrultusunda Nevsehir’de tamamlanan
girisimcilik egitimleri ele alinmakta ve bu kapsamda elde edilen veriler sayesinde egitimler amaglara ulagma
derecesi bakimindan analiz edilmektedir. Son olarak ¢aligmanin kisitlar1 belirtilmis ve gelecekte bu konu ile ilgili
¢aligma yapacak olan arastirmacilara 6neriler sunulmustur.

Anahtar Kelimeler: Girisimcilik, Uygulamal Girisimcilik Egitimleri, Etkililik, KOSGEB.

Analyzing the Entrepreneurship Trainings: A Study of Entrepreneurship
Trainings Organized in Nevsehir

ABSTRACT

Applied entrepreneurship trainings are organized by KOSGEB throughout Turkey. These trainings are carried out
with the aim of making the entrepreneurs gain knowledge and ability on constituting and managing an enterprise
and also preparing a business plan about their fields. KOSGEB wants entrepreneurs to participate in these trainings,
succeed the courses and take certificates while supporting them. The purpose of the study is to analyze the applied
entrepreneurship trainings that are organized in Nevsehir and predict the participants’ contributions to local
economy by means of the data concerning these trainings. Knowing the number and/or ratio of the participants
who launch an enterprise and the type of the sector which these enterprises belong to, it will be possible to show
how effective are these trainings. In accordance with the objectives, this study deals with the entrepreneurship
trainings organized in Nevsehir and analyzes the degree of accomplishment of the training objectives by means of
the data of the trainings. Finally, limitations of the study and areas for future research are discussed.

Keywords: Entrepreneurship, Applied Entrepreneurship Trainings, Efficiency, KOSGEB.
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OZET

Tiim diinyada mesleki ve teknik egitimin 6nemi giin gegtikce artan bir egilim gostermektedir. Gelismis iilkelerde
Yiiksek Ogretim Kurumlarinda azimsanmayacak oranda dgrenci, meslek yiiksekokullarinda egitim gérmektedir.
Yiiksek Ogretim Kurumu verilerine gore 2016-2017 Egitim Ogretim doneminde Tiirkiye’de Yiiksekdgretim
Kurumlarinda 2,5 milyondan daha fazla 6grenci meslek yiiksekokullarinda egitim almaktadir. Bu durum mesleki
egitim yoniinden incelendiginde de egitim basarist en alt diizeyde olan 6grencilerin bu kurumlar: tercih ettigi,
mezuniyet sonrasi i§ bulamama endisesinin egitime olan ilgiyi diisiirdiigii, hem Ogrenci hem de 6gretim
elemanlarinin bundan olumsuz etkilendigi goriilmektedir.

Meslek Yiiksekokullarindan mezun olan 6grencilerinin istihdaminda sikintilar yasanirken, sektor temsilcileri ise,
nitelikli insan ig giicline fazlasiyla ihtiyacinin oldugunu ifade etmektedirler. Bu durum 6nemli bir sorun olarak
ortaya ¢cikmaktadir.

Bu calismada, Karamanoglu Mehmetbey Universitesi 6grencilerinin 6n lisans egitimi ile mesleki kazanimlariin
belirlenmesi amaglanmistir. Calisma Karamanoglu Mehmetbey Universitesi Teknik Bilimler Meslek
Yiiksekokulunda Mimari Dekoratif Sanatlar Programinda egitim O6gretim goren goniilli 63 &grenci ile
smirlandirilmigtir. Arastirmaya konu olan 6grenciler 2016-2017 egitim 6gretim yilinda kayit yaptiran, normal ve
ikinci 6gretim programlarinda 6grenim goren 6grencilerdir. Aragtirma 2 yillik bir siirede tamamlanmistir. Birinci
yil ¢alismada 5°1i Likert 6l¢geginde hazirlanan anket sorulari, 6grencilerin programlarina basladiklar: ilk hafta
uygulanmigtir. Boylelikle meveut durumlart ortaya konulmaya g¢alisilmistir. Bu 6grencilere ayni anket tekrar
uygulanmustir.

Arastirma sonucunda, dgrencilerin iki yilin sonunda alanlari ile ilgili konularda elestirel diisiinme yeteneklerini
gelistirerek daha bilingli davranabilecekleri goriilmiistiir. Almis olduklari egitim kendilerine 6z giiven kazandirdigi
icin, yaptiklari tasarimlarin baskalar tarafindan da begenilecegini diisiinmektedirler. Ogrencilerin biiyiik bir kismi
almig olduklar1 6n lisans egitimi ile bile, sektérde kendilerine yer bulabileceklerine inanmaktadirlar.

Anahtar Kelimeler: Mimari Dekoratif Sanatlar, Mesleki kazanim, Karaman.

Karamanoglu Mehmetbey University Students Associate Degree Education
and Determination of Professional Gains (Architectural Decorative Arts
Program Example)

ABSTRACT

The importance of vocational and technical education in the world has been increasing day by day. In the developed
countries, the education of the higher education institutions is underestimated. According to the data of Higher
Education during the 2016-2017 Education in Higher Education Institutions in Turkey are trained in vocational
schools more than 2.5 million students. When this situation is examined in terms of vocational education, it is seen
that students who have the lowest level of education success prefer these institutions, concern about not finding a
job after graduation decreases the interest in education and that both students and teaching staff are affected
negatively.

While there are difficulties in the employment of the students who graduated from Vocational Schools, the
representatives of the sector state that they have much need for qualified human workforce. This is an important
problem.

In this study, it was aimed to determine the pre-graduate education and professional gains of the students of
Karamanoglu Mehmetbey University. The study was limited to 63 students who were educated in the Architectural
Decorative Arts Program at the Technical Sciences Vocational School of Karamanoglu Mehmetbey University.
The students who are enrolled in the study are students who enroll in the 2016-2017 academic year and who are
in normal and secondary education programs. The research was completed in 2 years. In the first year,
questionnaire questions which were prepared on 5-Likert scale were applied in the first week of the students'
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program. Thus, the current situation has been tried to be put forward. The same questionnaire was applied to these

students again.
As a result of the research, it was seen that students could be more conscious by developing their critical thinking

skills at the end of two years. They think that the designs they have received will be liked by others because the
education they have gained gives them self-confidence. Most of the students believe that they can find a place in
the sector even with their associate degree education.

Keywords: Architectural Decorative Arts, Professional Gains, Karaman.

245



2" International EMI Entrepreneurship & Social Sciences Congress, 09-11 November 2018, Cappadocia
Ascilik Yarismasi Katihmceilarimin Tutumlarinin Belirlenmesi: Ulusal
Ascilar ve Pastacilar Sampiyonasi1 Ornegi — 388

Res. Assist. Mehmet BOYRAZ
Afyon Kocatepe University, TF
mboyraz@aku.edu.tr

Res. Assist. A. Semih MUTLU
Afyon Kocatepe University, TF
smutluc@aku.edu.tr

Hillya MUTLU
Afyon Kocatepe University, SBE
hulyamutlucl@gmail.com

OZET

Tirkiye’de aseilik, yiyecek icecek isletmeciligi, gastronomi ya da gastronomi ve mutfak sanatlart gibi
programlarla verilen tiniversite diizeyindeki mutfak egitimi dogrultusunda edinilen teorik bilgilerin uygulama ve
pratiklerle pekistirilmesi ve beceri kazanilmasinda ulusal ve uluslararasit ascilik yarismalari Snemli rol
oynamaktadir. Bu tiir yarigmalar mutfak kiltiiriiniin korunmasina ve siirdiiriilebilirliginin saglanmasina katk1
sunmaktadir. Bu noktadan hareketle, aragtirmanin amaci; ulusal as¢ilik yarigmalarinda yer alan katilimcilarin bu
etkinlikler hakkindaki algilama, tutum ve beklentilerinin degerlendirilmesi ve bunlarin katilimeilarin sosyo-
demografik ozelliklerine gore farklilasip farklilasmadiginin tespit edilmesidir. Bu dogrultuda 7 farkli hipotez
kurulmustur. Aragtirmanin evrenini, Tim Asgilar ve Pastacilar Konfederasyonu (TASKAPON) tarafindan 16-18
Mart 2018 tarihleri arasinda Afyonkarahisar’da diizenlenen 1. Ulusal As¢ilar ve Pastacilar Sampiyonasi’na katilan
yarismacilar olusturmaktadir. Nicel olarak tasarlanmis olan bu aragtirmada veri toplama araci olarak anket teknigi
kullanilmis ve organizasyonun gerceklestirildigi giinlerde farkli kategorilerde katilim saglayan 82 yarigmaciya
anket uygulanmistir. Anket iki boliimden olusmakta ve demografik dzelliklerini belirlemeye yonelik 16, yarigsma
etkinlige iliskin katilimcilarin algilarint lgmeye yonelik Likert tipi 44 adet 6nerme yer almaktadir. Elde edilen
verilerin ¢dziimlenmesine iliskin istatistik paket programi araciligiyla tanimlayicr istatistik, frekans, giivenilirlik,
t-testi ve tek yonlii ANOVA analizleri yapilmistir. Bu dogrultuda, katilimcilarin aggilik yarigmasina yonelik algi,
tutum ve beklentilerinin cinsiyet, yas, en son mezun olunan okul tiirii, yillik katilim saglanan yarisma sayisi,
yarisma kategorisi, yarisma alan1 ya da yarismaya katilma sekli degiskenleri agisindan herhangi bir farklilik
gostermedigi ortaya ¢ikmustir. Elde edilen bu sonuglar, asgilik yarigmasi etkinliginin sosyo-demografik ve yarisma
kategorisi degiskenlerine bakilmaksizin her egitim diizeyinden 6grenci ve profesyoneller iizerinde hem uygulama
ve pratik becerisi kazandirilmasi a¢isindan hem de 6gretici ve sosyal boyutlari ile pozitif katkilar sunduguna isaret
etmektedir. Ascilik yarismalarinin ¢ok yonlii bu katkilar1 sebebiyle, 6grencilerin egitim-6gretim miifredatlart
dogrultusunda kazanmis olduklar1 bilgi, beceri, tutum ve aligkanliklarini zamana karsi gergek bir yarisma
ortaminda uygulayarak gii¢lendirebilmesi i¢in bu tiir yarigmalarin periyodik olarak diizenlenmesinin gerekliligi de
aragtirmanin ortaya koydugu diger 6nemli bir sonugtur.

Anahtar Kelimeler: Ascgilik Yarismasi, Tutum, Ulusal Ascilar ve Pastacilar Sampiyonasi, Taskapon,
Afyonkarahisar.

Determination of Attitudes of Culinary Competition Participants: The Case
of National Cookery and Pastry Championship

ABSTRACT

In Turkey, workshop activities play an important role in the application of theoretical knowledge into practice
acquired in the direction of university-level culinary education given in departments such as culinary arts, food
and beverage management, gastronomy or gastronomy and culinary arts. At the same time, cookery competitions
contribute to the preservation and sustainability of culinary culture. From this point of view, the aim of the research
is; to determine whether perceptions, attitudes and expectations of participants in the national cookery
competitions differ according to the socio-demographic characteristics of the participants. In this regard, the
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research has seven different hypotheses. The population of the research constitutes competitors participating in the
1t National Cookery and Pastry Championship organized by the Confederation of All Chefs and Pastry Cook
(TASKAPON) at 16-18 of March 2018 in Afyonkarahisar. In this quantitatively designed research, survey
technique was used as data collection tool and a questionnaire was applied during the days of organization, to 126
competitors who participated in different categories. The survey consists of two parts and 60 questionnaire, open-
ended 16 of them related to socio-demographic characteristics and rest of 44 Likert type are concerning measure
participants' perceptions of competition effectiveness. Descriptive statistics, frequency, reliability, t-test and one-
way ANOVA analyses were performed by means of a statistical package program for the analysis of obtained data.
In this respect, it has been found that the perceptions, attitudes and expectations of participants about culinary
competition do not show any difference in terms of gender, age, latest graduated school type, number of
competitions held annually, competition category, competition area or the kind of participating in the competition
variables. These results indicate that culinary competition organization positively contribute to both application
and practical skills, as well as their teaching and social dimensions of students and professionals at all level,
regardless of their socio-demographic and competition category variables. Due to the multi-faceted contribution
of the culinary competition, the necessity of organization of such competitions periodically is another important
result of research in order to strengthen students’ knowledge, skills, attitudes and habits that they have gained in
the direction of educational curriculum in a real competition environment against time.

Keywords: Culinary Competition, Attitude, National Chefs and Pastry Championship, Tagkapon, Afyonkarahisar.
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OZET

Tiirkiye, sahip oldugu {iriinlerle, benzersiz doga, kiiltiir ve sanat zenginlikleriyle zengin bir cografi iiriin
cesitliligine sahiptir. Ayirt edici 6zelligi ile 6n plana ¢gikan ve bulundugu bolge ile 6zdeslesen dogal iiriinler, tarim,
maden ve el sanatlar1 ile sanayi {iriinlerine verilen cografi isaretlere olan ilgi 2017 yili Ocak ayinda 6769 sayili
Smai Miilkiyet Kanunu’nun yiiriirliige girmesiyle artmaya baslamistir. Yapilan aragtirmalarda Tiirkiye’de 2 bin
500'in tizerinde {riiniin cografi isaret potansiyeline sahip oldugunu ifade edilirken 1995-2016 yillar1 arasinda
yalnizca yaklagik 110 adet cografi igaretli {iriin i¢in tescil alinmistir. 2017 yili ile birlikte son 2 yilda cografi igaretli
tirtinlerin sayisi yaklagik 3 kat biiylime gostermistir. 01 Ekim 2018 tarihi itibariyle Tirkiye’de 375 cografi igaret
tescili yapilan iiriin bulunurken 403 iriiniin ise cografi isaret igin basvurusu yapilmis olup tescil sirasinda
beklemektedir. Sahip olunan veya bagvuru asamasindaki cografi isaretli {irlin sayilar1 bakimindan Afyonkarahisar
da 6nde gelen iller arasinda yer almaktadir. Bu dogrultuda arastirma kapsaminda, turistik iiriin ¢esitlendirilmesi
yoniiyle zengin degerlerin yer aldigi Afyonkarahisar’in sahip oldugu cografi isaret tescilli ve tescil alma
potansiyeli bulunan tiriinlerinin turizm ve kirsal kalkinma agisindan degerlendirilmesi amaglanmistir. Nitel olarak
tasarlanan arastirmada verilerin toplanmasinda ikincil kaynaklardan yararlamilmistir. Arastirma ile
Afyonkarahisar’in; Afyonkarahisar Patatesli Ekmegi, Afyon Sucugu, Afyon Pastirmasi, Afyon Kaymagi, Cay
Ilgesi Visnesi, Afyon Mermeri ve Bayat Tiirkmen Kilimi olmak iizere cografi isaret almis 7 adet; Afyon Hashas
Tohumu, Afyon Kaymakli Ekmek Kadayifi, Afyon Lokumu ve Suhut Keskegi olmak iizere bagvuru agamasinda
3 adet iiriin olmak tizere cografi isaret potansiyeline sahip toplamda 10 ayr1 {irtiniin bulundugu tespit edilmistir.
Arastirma sonunda ilin sahip oldugu gastronomi agirlikli cografi isaretli bu triinlerin, turistik talebinin
artirilmasindaki roliine yonelik oneriler gelistirilmistir.

Anahtar Kelimeler: Turizm, Gastronomi, Cografi isaret, Afyonkarahisar.

Geographical Indication Products and Afyonkarahisar Case

ABSTRACT

Turkey has unique nature, rich cultural and artistic diversity of geographic product value with owned products.
Geographical indications; distinguishes itself with its distinctive features and identifies with natural products,
agriculture, mining and handicrafts and industrial products. The interest in the geographical signs started to
increase by the adoption of the law Industrial Property Law No. 6769 in January 2017. Research shows that Turkey
has more than 2,500 products potential which can be a potential geographical indication, however between 1995-
2016, only about 110 products were signed as geographical products. The number of geographically marked
products in the last two years (with 2017) has grown approximately 3 times. As of 01 October 2018, 375 products
marked as geographical indication and 403 products are waiting for the process of registry in Turkey.
Afyonkarahisar is one of the leading provinces in terms of the number of geographical marked products both of
possession or application phase. In this context, it is aimed to evaluate the geographical sign registered and
registered potential products of Afyonkarahisar in terms of tourism and rural development. Research designed as
qualitative and secondary sources were used for data collection. Research shows date, Afyonkarahisar have 7
geographical signs in terms of Afyonkarahisar Potato Bread, Afyon Sauce, Afyon Bacon, Afyon Cream, Cay
District Cherry, Afyon Marble and Bayat Turkmen Rug; and have 3 products at the application stage in terms of
Afyon Poppy Seed, Afyon Creamy Bread Dessert, Afyon Delight and Suhut Keskek. At the end of the research,
suggestions for the role of these gastronomy-weighted geographical products in increasing the tourist demand were
developed.

Keywords: Tourism, Gastronomy, Geographical Indication, Afyonkarahisar.
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OZET

Bilimsel arastirmalarin bibliyometrik olarak ¢6ziimlenmesi, ilgili disiplin ve alanda iletisimin nasil
gerceklestiginin belirlenmesi, bilimsel egilimin yoniinlin ortaya ¢ikartilmasi, teorik gelisim siirecinin takibi ile
bilimin gelecegine yon verilmesi agisindan énem tasimaktadir. Bu noktadan hareketle, arastirma kapsaminda
turizmde gastronomi alaninda yazilmig bildirilerin bibliyometrik olarak incelenmesi amaglanmustir. Arastirmanin
evrenini, Tirkiye’de 2013-2017 yillar1 arasinda gerek periyodik olarak gerek en fazla iki defa diizenlenmis
periyodik olmayan turizm kongrelerinde s6zlii olarak sunulan tam metin bildiriler olusturmaktadir. Nitel olarak
tasarlanan arastirmada verilerin analizi i¢in betimsel analiz yontemi benimsenmistir. Bildiriler istatistik paket
programu aracilifiyla siklik ve yiizde analizlerine tabi tutularak belirli bibliyometrik parametreler agisindan ele
almmustir. Arastirma ile 5 yillik periyotta 26 farkl turizm kongresinde gastronomi temali 285 bildiri tespit edilmis,
kongre bazinda ortalama 11 ve yil bagina ortalama 57 bildirinin diistiigii, bu bildirilerin ortaya konmasinda 682
farkli yazarin katki sundugu belirlenmistir. Kongrelere en ¢ok bildiri ile katk: saglayan yazarin Aydan Bekar ve
bildirilere en ¢ok katki saglayan iiniversitenin yazar sayist bakimindan Balikesir Universitesi, bildiri sayisi
acisindan ise Mersin Universitesi oldugu; yaklasik %87,4’iiniin en az iki yazar tarafindan ortak olarak
gerceklestirildigi; bildirilerin %35,1inin en az iki farkli iiniversitede ¢alisan yazarlar tarafindan iiniversiteler arasi
akademik arastirma olarak tamamlandigi belirlenmistir. Bildirilerde ele alinan gastronomi temalarinin sirasiyla en
cok “Gastronomi Turizmi Pazarlamast”, ““Gastronomik Miras” ve ““Gastronomik Uriinler” alanlarinda yazildig
tespit edilmistir. Veri toplama yontemi agisindan bildirilerde nitel arastirma yontemi ile goriigme(miilakat)
tekniginin agirlikli olarak kullanildigi; yaklasim bakimindan ¢ogunlugunun kesifsel olarak tasarlandigi; alan
arastirmasi olmasi yoniinden yarisindan fazlasinin uygulamali olarak gerceklestirildigi; veri analizinde ise %72,7
betimsel ve %27,3 iliskisel istatistikler kullanildig1 belirlenmistir. Son olarak ise bildirilerde ortalama 27 kaynak
kullanildig; %61 inin Tiirkce, %39 unun yabanci, % 49,8’inin makale tiirlinde ve kaynaklarinin ortalama referans
yasinin ise 8,1 oldugu sonucuna ulagilmistir.

Anahtar Kelimeler: Turizm, Gastronomi, Bildiri, Turizm Kongreleri, Bibliyometrik Analiz.
Evaluation of Gastronomy Proceeding Papers in Tourism Congresses

ABSTRACT

Bibliometric analysis of scientific research has plays significant role in terms of determination of how the relevant
discipline and field communication is realized, discovery of the direction of the scientific tendency and follow-up
of the theoretical development process and the future direction of science. From this point of view, it is aimed to
investigate bibliometrically proceedings written in the field of gastronomy in tourism within the scope of the
research. The research population consists of full text papers that are presented in tourism congress between the
years of 2013-2017 in Turkey. In this qualitatively designed research, descriptive analysis has been adopted for
the accessed data. Papers were analyzed in terms of specific bibliometric parameters by frequency and percent
analysis through statistical package program. 285 papers on gastronomic themes were found in 26 different tourism
congresses in 5 years period, with an average of 11 papers per congress and 57 papers per year with the research;
and it was determined 682 different authors contributed to the presentation of them. The results shows that Aydin
Bekar As an author, in terms of the number of authors Balikesir University and in terms of the number of papers
Mersin University has contributed most to the congresses; about 87.4% of the papers were made cooperatively by
at least two authors; 35.1% of them have been completed as academic research between universities by authors
working in at least two different universities. It has been found that the most of the gastronomic themes discussed
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in the papers are in the fields of “Gastronomy Tourism Marketing”, “Gastronomic Heritage” and “Gastronomic
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Products”. In terms of data collection method, qualitative research method and interview technique are mainly
used; in terms of approach the majority is exploratively designed; more than half of the papers written as in the
field research; and in terms of data analysis, it was determined that 72.7% descriptive and 27.3% relational
statistics were used for papers. Finally, an average of 27 sources were used in papers; 61% in Turkish, 39% in
foreign language, 49.8% in article type, and the average reference age of resources calculated as 8,1.

Keywords: Tourism, Gastronomy, Paper, Tourism Congress, Bibliometric Analysis.
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OZET

Isletmeler igin imalat lojistiginin nemi agirlasan rekabet kosullar1 ve sektorel baglamda sektorle birlikte hareket
edebilip ayakta kalabilmek icin giderek artmaktadir. Isletmelerin, maliyet siireclerini optimal hale getirebilmek
icin artik sadece iiretim Oncesi ve sonrasi rol oynayan tedarik zinciri yonetimini degil, iiretim siirecine etki eden
Imalat lojistigini de gdézden gegirmeye basladiklar1 gézlemlenmektedir. Bu galisma Imalat Lojistiginin rekabet
oncelikleri ve orgiitsel performansa etkilerini ortaya koymak amaciyla yapilmistir. Bu amagcla ilk basta detayli bir
yazin taramast yapilarak arastirmanin degigskenleri ve hipotezleri belirlenmis. sonra bu degiskenlerin
Ol¢iilebilecegi 6nermeleri igeren anketler literatiirden tekrar taranmisg ve daha sonra bu onermelerin timiinin
igerildigi bir anket hazirlanmistir. Anketin 6n testi yapildiktan sonra gerekli degisiklikler yapilarak anket Tiirkiye
Odalar ve Borsalar Birligi(TOBB) veri tabanindan rast gele elde edilen 28 imalat isletmesine uygulanmistir. Elde
edilen veriler SPSS 16 paket programi ile analiz edilmistir. Yapilan analizler neticesinde teorik bir model
olusturulmustur ve modelin testi i¢in yapilan regresyon analizleri neticesinde hem rekabet stratejilerinin hem de

Anahtar Kelimeler: imalat Lojistigi, Orgiitsel Performans, Rekabet Stratejileri

Competitive Strategies And Impression Logistics: Gaziantep Carpet
Manufacturers

ABSTRACT

The importance of manufacturing logistics for enterprises is increasing in order to survive with the competition
conditions and sectoral context. In order to optimize the cost processes, it is observed that the enterprises have
started to review the production logistics which influences the production process, not only the supply chain
management which plays a role in the pre-production and post-production processes. This study was carried out
in order to reveal the effects of Manufacturing Logistics on competition priorities and organizational performance.
For this purpose, firstly a detailed literature review was made and the variables and hypotheses of the study were
determined. Then, the questionnaires containing the propositions in which these variables could be measured were
re-scanned from the literature and a questionnaire containing all of these propositions was prepared. mutatis
mutandis after the pre-test survey questionnaire Turkey Chambers and Stock Exchanges Union (TOBB), was
applied to 28 manufacturing enterprises obtained at random from the database. The data were analyzed with SPSS
16 package program. As a result of the analyzes, a theoretical model has been formed and as a result of regression
analysis conducted for the model's test, both competitive strategies and organizational performance have been
found to be positively related to manufacturing logistics management.

Keywords: Manufacturing Logistics, Organizational Performance, Competition Strategies
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OZET

Kiimelenme yaklagimi son yillarda 6zellikle geligmis/gelismekte olan iilkelerde 6n plana ¢ikan bir ulusal ve
bolgesel kalkinma modelidir. Model, ulusal ve bolgesel rekabetgiligi gelistirici ve hizlandirici etkisi olan bir
yaklagimdir. Kiimelenme olusum siirecinde gelisen karsilikli iligkiler sayesinde, 6grenme ve digsalliklarin
iiretkenlik tizerinde sagladigi etki, firmalarin tek bagina saglayabileceginden ¢ok daha fazla oldugu kabul
edilmektedir. Kiimelenme ile ilgili ¢aligsmalar, dokuzuncu Kalkinma Planindan itibaren Ekonomi Bakanligi, Bilim,
Sanayi ve Teknoloji Bakanligi, Kalkinma Bakanlig1 ve bazi Kalkinma Ajanslari tarafindan cesitli projeler seklinde
uygulanarak devam etmektedir. Kiimelerin kiiresel rekabet sartlarinda varligint devam ettirebilmelerini saglayacak
en onemli husus, stratejik yonetim felsefesini kendi igsel unsurlarina uygulayabilmeleridir. Stratejik yonetim
uygulamalarinin en temel unsurlari ise iyi belirlenmis bir vizyon ve misyondur. Bu ¢alismanin amaci, mevcut
kiimelerin stratejik yon unsurlarini (rekabetgilik, siirdiirebilirlik, yenilikgilik ve nitelikli isgiicii ) vizyon ve misyon
bildirimlerinde ne sekilde ifade ettiklerini belirlemekdir. Bu amagcla, Anadolu Kiimeleri Isbirligi Platformu
kapsaminda 43 adet kiimenin web sayfasinda yer alan vizyon ve misyon bildirimleri taranmistir. Yalnizca 10
kiimenin vizyon ve misyon ifadelerine ulasilmistir. Elde edilen vizyon ve misyon bildirimleri igerik analizi
yontemi ile analiz edilmistir. Bu ifadeler rekabetgilik, stirdiiriilebilirlik, yenilik¢ilik ve nitelikli iggiicii gibi dort
baglik altinda toplanmis ve frekans analizi yapilmigtir. Birbirine yakin olan ifadeler gruplandirilarak
yorumlanmustir.

Anahtar Kelimeler: Kiimelenme, Vizyon, Misyon, I¢erik Analizi
Content Analysis of Vision and Mission Statements of Work Clusters in

Turkey
ABSTRACT

In recent years, the cluster approach is a national and regional development model that is particularly prominent
in developed / developing countries. The model is an approach that promotes and accelerates national and regional
competitiveness. Through the interrelationships that develop during the cluster formation process, the effect of
learning and externalities on productivity is considered to be much more than the firms can achieve on their own.
The clustering studies are carried out by the Ministry of Economy, Ministry of Science, Industry and Technology,
Ministry of Development and some Development Agencies in the form of various projects starting from the ninth
Development Plan. The most important point that will enable the clusters to maintain their existence in global
competition is that they can apply the philosophy of strategic management to their internal elements. The most
fundamental elements of strategic management practices are a well-defined vision and mission. The purpose of
this study is to determine how the existing clusters express strategic direction elements (competitiveness,
sustainability, innovation and qualified workforce) in their vision and mission statements. For this purpose, the
vision and mission statements of 43 clusters on the web page of the Clusters of Anatolian Clusters were scanned.
Only 10 clusters have reached their vision and mission statements. The vision and mission statements obtained
were analyzed by content analysis method. These expressions were collected under four headings such as
competitiveness, sustainability, innovation and qualified workforce and frequency analysis was performed. The
expression close to each other was grouped and interpreted.

Keywords: Clustering, Vision, Mission, Content Analysis.
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OZET

Tiim kurumlar ¢alisanlarin motivasyonlarini ve ise yonelik tatmin seviyelerini yiikselterek yiiksek performans,
kaliteli {iriin ve siirdiiriilebilir kara ulasabilirler. Bu aragtirmanin amact kurum igi iletigsimin ¢aliganlarin ig tatmine
etkisini incelemektir. Bu aragtirma i¢in Canakkale’de faaliyet gosteren biiyiik 6lgekli bir isletmenin ¢alisanlarindan
386 personel ile anket yontemi uygulanarak 2018 yili Temmuz-Agustos aylarini kapsayan donemde kolayda
Orneklem yontemi ile veri toplanmigtir. Ankette Weis vd. (1967) tarafindan gelistirilen is tatmini 6l¢egi ve Miles
vd., (1996) tarafindan gelistirilen iletisim 6l¢egi kullanilmistir. Toplanan verilere T testi, ANOVA, giivenilirlik
analizi, faktor analizi, korelasyon ve regresyon, analizleri yapilmistir. Bu calismada kurum igi iletigimin,
calisanlarin is tatminlerini pozitif yonde etkiledigi bulgusuna ulasilmistir.

Anahtar Kelimeler: Iletisim, Kurum I¢i Iletisim, Is Tatmini
Jel kod: J28, D83, C12

The Effects of Internal Communication On Job Satisfaction: A Research in
Canakkale Province

ABSTRACT

All companies can reach a high performance and a sustainable profit by increasing their employees motivations
and the rate of satisfaction from their work. The aim of this research is to examine the effect of internal
communication inside work place on employees satisfaction. For this research, by performing surveys with 386
stuffs of a company in Canakkale with the help of convenience sampling method in the period between July and
August of 2018 datas were obtained. In survey work satisfaction scale proposed by Weis vd. (1967) and
communication scale proposed by miles vd were used. T-test, ANOVA, confidence test, factor analysis, correlation
and regression analysis were performed on the collected datas. As a result of this research, it is concluded that
communication inside work place effected positively the employees work satisfaction.

Keywords: Communication, Internal Communication, Job Satisfaction
Jel Code: J28, D83, C12
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OZET

Insan kaynaginin, 6zellikle sosyal iyilesmeye ve buna bagl olarak ekonomik gelismeye katkis oldukga biiyiiktiir.
Biiyiik bir ekonomi olmak, ¢cok boyutlu diisiiniilmesi gereken bir konudur. Zira biiyiik ve gii¢lii bir ekonominin
temelini iilkede bulunan diisiik egitim seviyesi ile olusturmak pek miimkiin degildir. Yapilan bu ¢alismada ikincil
veriler kullanilmig olup 2006-2016 yillar1 arasinda KKTC’deki yiiksekdgretim sektoriiniin ekonomik biiyiime
iizerindeki etkisinin ortaya konulmasi amag edinilmistir. Yapilan ¢alismada DPO’den elde edilen ikincil veriler
kullanilmig olup, 2006-2016 yillar1 arasinda KKTC yiiksekdgretim sektoriiniin ekonomik biiyiime tizerine etkisi
ortaya ¢ikarilmaya calisilmistir. Kiiglik bir ada ekonomisine sahip olan KKTC de diger ada ekonomilerinde oldugu
gibi sanayi, ticaret ve tarim sektorlerinin yeterince biiytimedigi buna karsin turizm ve yiiksekgretim sektorlerinin
ekonominin temel sektorleri haline geldigini ifade edebiliriz. Yapilan arastirmay: desteklemek i¢in ¢esitli veriler
kullanilarak bir regresyon modeli kurulmustur. Kiiresellesmenin etkisiyle sinirlarin kaldirildigi bir ortamda
ogrenciler artik kendi iilkeleri disinda da egitim almak istemektedirler. Bu durum her gegen giin yabanci 6grenci
piyasasini biiyiimesine neden olmaktadir. Bu durumu KKTC igin firsata ¢evirmek biiyiik bir 6nem tasimaktadir ve
bu calisma bunlarin 6nemini vurgulamaktadir.

Anahtar Kelimeler: Ekonomik Biiyiime, Egitim, Yiiksekdgretim, Ada Ekonomisi, KKTC

The Impact of Turkish Higher Education Sector on Economic Growth

ABSTRACT

The human resource has a great contribution on social recovery and economic development. It is multidimensional
issue for having a strong economy. It is impossible to construct the base of a large and powerful economy with a
low educational level in the country. Secondary data obtained from DPO were used in this study and aimed to
reveal the effect of the higher education sector on economic growth between 2006-2016 in TRNC. In undeveloped
economies on an island, the production, trade and agriculture sectors are not big, whereas tourism and higher
education sectors are the locomotive sectors of the economy. A regression model was established with using
various data to support the research. Nowadays with the influence of globalization students want to study abroad
without any borders. Thus the foreign student number is growing rapidly in TRNC. This study highlights the
importance of using this as an advantage in its economy and turning this into an opportunity for the TRNC.

Keywords: Economic Growth, Education, Undeveloped Economy, TRNC
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Teknolojik geligmeler hayatin her alanin1 oldugu gibi muhasebe ve denetim alanini da etkilemistir. Gegmiste
denetim yaklagimi belge incelemesi olarak diisiiniiliirken, zaman icerisinde mali tablolarin denetimi, sistemlere
dayali denetim, yonetim denetimi ve risk esash denetim yaklagimina dontismiistiir. Ayrica geleneksel denetim
yaklagimui yerini siirekli denetim anlayisina birakmistir. Endiistri 4.0 ve dijitallesmenin bir sonucu olarak bu alana
yeni kavramlar dahil olmus, denetim siireci degismis ayrica denetime iligkin uygulamalarin igeriklerinin
giincellenmesini gerektirmistir. Caligma teorik temelli bir ¢alisma olup denetimin gegmisten giiniimiize degisen
anlayis1 ve gelecegi iizerine bir ¢ergeve olusturmak amaglanmuistir.

Anahtar Kelimeler: Denetim, endiistri 4.0, denetim evreleri, dijitallesme,

The Past and Present of Accounting Auditing and Future of It Thorough
Digitalization

ABSTRACT

Technological developments have affected all areas of life as well as accounting and auditing. While auditing
was all about paperbook in the past, it has transformed into financial statement auditing, system based auditing,
management auditing and risk based auditing. Furthermore the traditional approach has transformed into
continuous auditing approach. As a result of Industry 4.0 and digitization, new concepts have been introduced
into this area, the audit process has changed and also required updating of the content of audit-related practices.
This study has been concucted for academic purposes in theory, aiming to frame the newer concepts of auditing
and the future of auditing.

Keywords: Auditing, industry 4.0, evolution of auditing, digitalization.
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Assoc. Prof. Dr. Serdar YILMAZ

ABSTRACT

The need to discuss the meaning, function and importance of the production design and art direction in Turkey
regarding the Turkish cinema is the main argument of this research. Place design in the creation process of a film
(in other words the creation process of the place) in Turkey will be analysed within the article by keeping a number
of films and their drawings, drafts, designs and the stages of realization of designs related to the creation process
fore front.

André Malraux has described the cinema as the furthermost evolution of the plastic reality. He has taken the
baroque painting and the renaissance era as the beginning point (Bazin, 2000:16). The biggest feature which
seperates cinema from the painting is the addition of time dimension into it. Even though the formal issues are
solved in the plastic arts, the motion which is the most important representative of the reality and which describes
the unsolved flow of the life since the 20th century had been solved by the discipline of cinema and film techniques
(Bazin, 2000:20).

256



2" International EMI Entrepreneurship & Social Sciences Congress, 09-11 November 2018, Cappadocia
Akademisyenlerin Is Tatminin Orgiitsel Vatandashk Davranmisina EtKisi ile
Oz Yeterliligin Araci Rolii Uzerine Bir Arastirma — 397

Asst. Prof. Dr. Ozlem ATAN
Halic University, Faculty of Management
ozlematan@halic.edu.tr

Anmil ALPSOY
Halic University, SBE
anilalpsoy@halic.edu.tr
OZET

Akademisyenlerin is tatmini ve sergileyecekleri 6rgiitsel vatandaslik davranisi bir yiliksekdgretim kurumunun etkin
ve verimli g¢alismasinda, gelisiminde ve yenilik¢i acilimlar gostermesinde Onemli yer tutan faktorlerdir.
Giliniimiizde giderek daha ¢ok dnem kazanan pozitif psikolojik sermayenin bir alt unsuru olan 6z yeterlilik’de bu
calismanin arac1 degiskenidir. Bu ¢alismada Istanbul’da faaliyet gdsteren bir Vakif Universitesi’nde gérev
yapmakta olan akademisyenlerin is tatmin diizeylerinin 6rgiitsel vatandaslik davraniglarini etkileme diizeyleri ile
sahip olduklar1 6z yeterlilik algisimin bu iliskideki araci rolii test edilmektedir. Bu nedenle, Istanbul’da faaliyet
gbsteren bir Vakif Universitesinin akademisyenlerinden veri toplanmustir. Bu ¢alismaya 131 akademisyen
katilmistir. Arastirmada Weiss vd. (1967) tarafindan gelistirilen “Minesota Is Tatmin Olgegi”, Podsakoff vd.
(1990) tarafindan gelistirilen “Orgiitsel Vatandaslik Davranis1 Olgegi” ile Sherer vd. (1982) tarafindan gelistirilen
“Oz Yeterlilik Olcegi” kullanilmustir. Anket yontemi kullanilarak toplanan verilerin analizinde IBM SPSS 24
programi kullanilmigtir. Arastirma bulgular1 analiz edildiginde; akademisyenlerin is tatmininin orgiitsel
vatandaglik davranigina etkisinde 6z yeterlili§inin tam araci roliine sahip oldugu tespit edilmistir. Ayrica
akademisyenlerin is tatmini, orgiitsel vatandaslik davranisi ve 6z yeterliliginin demografik baz1 degiskenlere gore
farklilasip farklilasmadigina dair hipotezler test edilmistir. Olgeklerin gecerlilik ve giivenilirlik analizleri,
aciklayici faktor analizi ve degiskenler arasindaki iligki analizleri yapilmistir. Arastirma hipotezlerini test etmek
i¢in ise; basit ve ¢oklu regresyon analizi, t testi, ANOVA testi vb. kullanilmistir.

Anahtar Kelimeler: Is Tatmini, Orgiitsel Vatandashk Davranisi, Oz Yeterlilik, Pozitif Psikolojik Sermaye,
Akademisyenler.

A Research on The Effect of Academicians’Job Satisfaction on
Organizational Citizenship Behaviour and The Mediating Role of Self-
Efficacy

ABSTRACT

The job satisfaction and organizational citizenship behaviors of academicians are important factors in effective
and productive working, development and innovative evolutions of a higher education institution. Self-efficacy,
which is a sub-element of positive psychological capital, which is increasingly important today, is the mediator of
this study.In this study, it is tested that the level of job satisfaction of academicians working at a foundation
university in Istanbul is related to their level of affecting organizational citizenship behavior and the mediating
role of self-efficacy perception in this relationship. For this reason, data were collected from academicians at a
Foundation University in Istanbul. 131 academicians participated in the study. In the study, “Minesota Job
Satisfaction Scale” developed by Weiss et al. (1967), “Organizational Citizenship Behavior Scale” developed by
Podsakoff et al. (1990) and “Self-Efficacy Scale” developed by Sherer et al. (1982) have been applied. IBM SPSS
24 program was used to analyze the data collected by using the survey method. When the research findings were
analyzed; It has been found that self-efficacy of academicians in the effect of job satisfaction on organizational
citizenship behavior has a full mediating role. In addition, hypotheses have been tested on whether academicians'
job satisfaction, organizational citizenship behavior and self-efficacy differ by some demographic variables.
Validity and reliability analyzes of the scales, descriptive factor analysis and relationship between variables were
analyzed. To test research hypotheses; simple and multiple regression analysis, t test, ANOVA test etc. used.

Keywords: Job Satisfaction, Organizational Citizenship Behavior, Self-Efficacy, Positive Psychological Capital,
Academicians.
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OZET

Suriye’den Tiirkiye’ye gelen goc dalgasiyla birlikte biiyiik bir demografik degisim ve beraberinde kiiltiirel
farkliliklar meydana gelmistir. Bu degigimin ve farkliliklarin, toplumun sosyokiiltiirel yapisinin temel bilesenleri
olan aile yapisi, ahlak yapis1 ve din yapisina etkisi hususu 6nem arz etmektedir. Bu ¢aligmanin amaci; 6zellikle
son donemde Tirkiye’ye akin eden Suriyeli gd¢menlerle birlikte meydana gelen degisimlerin, toplumun
sosyokiiltiirel yapisina (aile yapisi, din yapisi, ahlak yapisi) etkisini anlamak i¢in akademisyen goriislerinin
incelenmesidir. Caligmada nitel arastirma yontemi kullanilmistir. Arastirmanin ¢alisma grubunu, Nevsehir Haci
Bektas Veli Universitesi’nde calisan ve konu hakkinda bilgi sahibi oldugu diisiiniilen 4’{i kadin ve 6’s1 erkek olmak
lizere 10 akademisyen olusturmaktadir. Yiiz yiize ve derinlemesine goriisme seklinde gergeklestirilen aragtirmada
yart yapilandirilmig gériisme formu kullanilmistir. Goriismeler ses kayit cihazina kaydedilmis, metne dokiilen ses
kayitlar1 daha sonrasinda kodlama teknigi kullanilarak desifre edilmistir. Kodlardan kategorilere/alt bagliklara,
daha sonrasinda ise kategorilerin daha soyut diizlemde bir araya getirilmesiyle temalara/bagliklara ulagilmistir.
Akademisyen goriislerinin analizi sonucunda; Suriyeli aile yapilarinin genellikle genis, ataerkil ve muhafazakar
aile modelinde oldugu, geleneksel ahlak yapilar ile toplumsal zeminde uygulanan ahlaki davranislar arasinda
celiski oldugu, kat1 din anlayisina sahip olmalarina ragmen bir kisim akademisyenlerin goriigiine gore dini kendi
menfaatleri i¢in kullandiklar1 ve dini konularda hassas olmadiklari ortaya konan bulgular arasindadir. Yine yapilan
goriismelerin analizine gore Tiirkiye’deki aile yapilarinin genellikle ¢ekirdek aile modelinde oldugu, local olarak
Suriyeli aile yapilariyla benzer 6zellikler gosterdigi, ahlaki olarak Suriyelilere gore bireyci ahlak, ideolojik ahlak
ve bati ahlakinin 6n planda oldugu, din kurallarinin uygulanisinda gostermelik ve ideolojik bir anlayisa sahip
olundugu, Suriyelilere gore dini normlara daha bagli olundugu ve dini hassasiyetin daha fazla oldugu ortaya
¢ikarilan diger bulgular arasindadir. Sosyokiiltiirel olarak karsilikli etkilesimlere bakildiginda; Suriye toplumuna
etkileri babinda kadinlarin kullanilmasi ve magduriyeti, nikdh sorunsalinin olmasi, kadinin giivencesiz olmasi
sebeplerine binaen aile yapisinin etkilendigi, taciz ve tecaviizlerin olmasi, taklit¢i davraniglarin sergilenmesi, insan
ticareti ve fuhsun olmasi, zamanla topluma ayak uydurmaya baslamalar1 sebeplerine binaen ahlak yapisinin
etkilendigi, gelen Suriyelilerin muhafazakarliklarinin azalmasina binaen ise din yapisinin etkilendigi ortaya
c¢ikarilan bulgular arasindadir. Suriyelilerin Tiirkiye’nin toplumsal yapisina etkilerine bakildiginda; local olarak
cok esliligi kolaylastirmasi, aile diizenini bozmast, belli kesimlerde ¢ok esliligi tesvik etmesi, uyumsuz evliliklerin
gerceklesmesi, kadinin kazanilmis haklarini geriye itmesi gibi sebeplere binaen aile yapisini etkiledigi, istismari
artirmasi, fuhsu ucuzlatmasi ve kismen kolaylastirmasi, ahlaki bazi degerlerin zedelenmesi sebebiyle ahlak
yapisini etkiledigi, Suriyeliler muhafazakar tutum ve davraniglar yoniinden daha zayif olduklari i¢in toplumun din
yapisina etkilerinin pek olmadigi/olmayacagi, akademisyen goriislerinin analizi sonucu elde edilen diger
bulgulardir. Ekonomik, kiiltiirel ve sosyal olarak olumsuzluklara sebep olacag: yoniindeki dngdriiler ve yapilmasi
gereken sosyal politika dnerileri arastirmanin son bulgulari arasindadir.

Anahtar Kelimeler: Suriye, Suriyeliler, Gé¢, Go¢ Dalgasi, Sosyokiiltiirel Yapi, Akademisyen Goriisleri.

Investigation of Academician Opinions Concerning Impacts on the Socio-
Cultural Structure of Migration Waves from Syria to Turkey Arrivals

ABSTRACT

With the wave of immigration from Syria to Turkey, along with a huge demographic change and cultural
differences have occurred. The effect of these changes and differences on the family structure, moral structure and
religion structure, which are the main components of the sociocultural structure of the society, are important. The
purpose of this study is; especially with the recent changes occurring Syrian immigrants who flocked to Turkey,
socio-cultural structure of society (family structure, religious structure, moral structure) to investigate the
academician opinion to understand its impact. Qualitative research method was used in the study. The study group
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consisted of 10 academicians, 4 women and 6 men working in Nevsehir Haci Bektas Veli University. The semi-
structured interview form was used in the face-to-face and in-depth interviews. Interviews were recorded on a
voice recorder, and audio recordings were deciphered using the coding technique. The themes / titles have been
reached by bringing the codes into categories / sub-titles and then the categories in a more abstract plane. As a
result of the analysis of academician opinions; it is the findings that there is a contradiction between the traditional
moral structures and the moral behaviors that are applied on the social ground, where the Syrian family structures
are generally in a extended, patriarchal and conservative family model, Although they have a solid understanding
of religion, according to opinion of some academicans, that they use religion for their own interests and that they
are not sensitive about religious matters. According to the analysis of the interviews of family structure in Turkey
is usually the nuclear family model, which show similar characteristics with the locale as a Syrian family structure,
morally according to the Syrian individualist morality, ideological morality and western morality is at the forefront
in the implementation of religious rules showpiece and he owned an ideological approach Among the other
findings are that the religious norms are more religious and more religious than Syrians. In terms of sociocultural
interactions; The use of women and victimization, that the marriage problematic, due to the reason that the woman
is precarious, family structure affects, harassment and lack of rape, the exhibition of imitative behavior, human
trafficking and that prostitution, once the community that affect the morality reasons begin to keep pace, the
Syrians coming to Turkey It is among the findings that it has affected the religious structure due to the decrease of
conservatism. Considering the impact of the Syrians to Turkey's social structure; it affects the structure of the
ethics because it facilitates polygamy as a local, disrupts the family order, encourages polygamy in certain areas,
affects the family structure because of the reasons of incompatible marriages, and the regression of the acquired
rights of women Since the Syrians are weaker in terms of conservative attitudes and behaviors, it is other findings
obtained from the analysis of academician opinions. The predictions that economic, cultural and social adversities
will be caused and the social policy proposals to be made are among the recent findings of the research.

Keywords: Syria, Syrians, Migration, Migration Waves, Sociocultural Structure, Academician Opinions.
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OZET

Kiiresel tiiketim toplumunun geldigi son noktada artik gereksinim tabanli bir tiiketimin s6z konusu olmadigi,
nesnelerin islevsel boyutunun arka planda kaldig ve tecimsel boyutunun dne ¢iktig1 goriilmektedir. Toplumun her
kesiminin tiiketebilir olmasi i¢in sermaye sahipleri ve egemen {iretici siniflar yogun caba sarf etmektedir. Bu
¢abanin ulagmak istedigi hedef; evrensel diizeyde bir tiikketim bilincini ve kiiltiiriinii olusturmaya yoneliktir. Bu
caligmanin amaci, postmodern disiiniirlerin fikirleri esliginde giiniimiiz tiikketim toplumunun genel analizini
yapabilmektir. Bu analizlerin icerigini tiikketim olgusunun agiklanmasi, tiiketim kiiltiiriiniin doniisiimii, baslica
postmodern goriiglerin tiiketime bakis agilari ve giiniimiiz tiikketim toplumunun genel 6zellikleri olugturmaktadir.

Anahtar kelimeler: postmodern, tiikketim, tiikketim toplumu, tiiketim kiiltiirti, titketim bilinci.

A General Outlook of Consumption Society in the Context of Postmodern
Views

ABSTRACT

At the last point of global consumer society; it is now seen that there is no requirement based consumption, the
functional dimension of the objects remains on the back and the commercial dimension has come to the fore.
Capital owners and sovereign producing classes endeavor to ensure that every segment of society is consumable.
The goal of this effort is; to create a consumer consciousness and culture at a universal level. The aim of this study
is to make a general analysis of contemporary consumer society in the light of the ideas of postmodern
philosophers. The content of these analyzes constitutes the explanation of the consumption phenomenon, the
transformation of the consumption culture, consumption perspectives of major postmodern views and the general
characteristics of today's consumer society.

Keywords: postmodern, consumption, consumption society, consumer culture, consumption consciousness.
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OZET

Kurumsal yonetim, finansal raporlama siirecinin kontroliinii saglayan onemli bir mekanizmadir. Kontrol
mekanizmasinin verimliligini belirleyen 3 unsur s6z konusudur. Bunlar, dis denetci, i¢ denetim ve ydnetim
stratejisidir. Bu c¢alismada kurumsal yonetim uygulamalarmin denetim kalitesi iizerine etkisi aragtirilacaktir.
Bunun icin Borsa Istanbul 100 endexinde islem goren sirketlerin 2018 yili verleri kullanilacaktir. Calismada
kullanilan degiskenler, secilen sirketlerin finansal tablolarindan, faaliyet raporlarindan ve kurumsal internet
adreslerinden elde edilecektir. Bagimli ve bagimsiz degiskenler arasindaki iligkinin belirlenmesi igin lojistik
regresyon yontemi kullanilacaktir.

Anahtar Kelimeler: Kurumsal Yénetim, Denetim, D1s Denetci, I¢ Denetim

Impact Of Corporate Governance Practices On Audit Quality: An
Empirical Research In Borsa Istanbul

ABSTRACT

Corporate governance is an important element in monitoring the process of financial reporting system. There’re
three monitoring mechanisms that are theoretically used to ensure the credibility of corporate governance, namely;
external auditor, an internal auditing and directorship. In this paper, the impact of corporate governance practices
on audit quality will be investigated. For this purpose, the dataset of the 100-index companies in the Borsa Istanbul
(BIST), 2018, will be used. The variables utilized will obtaine from the companies’ fnancial statements, annual
reports, and corporate web sites. Logistic regression was used to determine the relationship between the dependent
and independent variables.

Keywords: Corporate Governance, Audit, External Auditor, Internal Auditing.
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OZET

Sicak hava balonu hem goriintii agisindan hem de seyahat etme arzusu agisindan her bireyin ilgisini ¢ekebilecek
ayni zamanda onlara unutulmaz bir macera yasatacak rekreatif bir aragtir. Calismanin amaci sicak hava balonu
seyahati yapan yerli ve yabanci kisilerin ugus sonrasi etkinlikten tatmin olma diizeylerini belirlemektir. Calisma
kapsaminda oncelikle rekreasyon ve macera rekreasyonu hakkinda tanimlamalar yapilmig olup sonrasinda serbest
zaman tatmini hakkinda bilgilere yer verilmistir. Veri toplama araci olarak Beard ve Ragheb (1980) tarafindan
gelistirilmis olan Serbest Zaman Tatmin Olcegi (Leisure Satisfaction Scale) ‘nin hem orijinal hem de Tiirkceye
uyarlanmis sekli kullamilmstir. Olgek Kapadokya Bolgesi’nde faaliyet gosteren sicak hava balonu ugusu yapan
Tiirk ve yabanct uyruklu 407 kisiye uygulanmistir. Verilerin analizinde cinsiyet ve uyrugun boyutlar {izerinde
anlamini belirlemek i¢in bagimsiz T testi, yas faktoriiniin boyutlar iizerinde etkisini belirlemek i¢in ise Anova
Testi yapilmistir. Calisma sonucunda cinsiyete degiskenine gore fiziksel alt boyut iizerinde fark oldugu
goriilmiistiir. Calismaya katilan yerli ve yabanci bireylerin rahatlama ve sosyal boyut iizerine verdikleri yanitlar
arasinda anlamli fark oldugu belirlenmistir. Yas degiskeninde ise boyutlar arasinda anlamli fark olmadigi
belirlenmistir.

Anahtar Kelimeler: Serbest zaman, Rekreatif etkinlik, Macera rekreasyonu, Sicak hava balonu

The Examination of Leisure Satisfaction Levels of the Individuals Who
Make a Hot-Air Balloon Ride That Is an Adventure Recreation Activity

ABSTRACT

Hot-air balloon is a recreative means which can attract the attention of each individual both in terms of the view
and the desire for travelling and shall enable them to have an unforgettable adventure. The aim of the study is to
determine the post-ride activity satisfaction levels of the native and foreign individuals who make a hot-air balloon
ride. Within the scope of the study; firstly definitions were made about recreation and adventure recreation and
later information about leisure satisfaction was included. Both original and the Turkish version of the Leisure
Satisfaction Scale, developed by Beard and Ragheb (1980), were used as a data collection tool. The scale was
applied to 407 Turkish and foreign individuals who make a hot-air balloon ride and are active in the Cappadocia
Region. In the analysis of the data; independent T test was done in order to determine the significance of gender
and nationality on dimensions and Anova Test was done in order to determine the effect of age factor on
dimensions. As a result of the study; it was seen that there was a difference on physical sub-dimension of the
gender variable at significance. It was determined that there was a significant difference between responses that
the native and foreign individuals participating in the study gave related to relaxation and social dimension. It was
determined that there was not any significant difference between dimensions in the age variable.

Key Words: Leisure, Recreative activity, Adventure recreation, Hot-air balloon
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OZET

Bireylerin bos zaman davranislari yetismis olduklart kiiltiiriin deger yargilari ile sekillenmektedir. Bu ¢aligmada,
inan¢ baglaminda farkli bir kiiltir olan Alevi halkin rekreasyon deneyimleri ve bos zaman degerlendirme
ahiskanliklar1 incelenmis olup, kiiltiirel agidan farklilik olup olmadig1 belirlenmeye calisilmistir. Oncelikle konu
ile ilgili ¢aligmalarin literatiir taramas1 yapilmis ve Alevi kiiltiirli hakkinda bilgi toplanmistir. Arastirmada, Aleviler
icin en 6nemli inan¢ merkezi olan Hacibektas ilinde yasayan 17 Alevi birey ornek olarak secilmistir. Rasgele
ornekleme ile segilen bireylerden dnce demografik 6zellikleri hakkinda bilgi alinmigtir. Caligmada veri toplama
aract olarak, Baskan ve Karakii¢iik (2015) tarafindan gelistirilen yar1 yapilandirilmis goriisme formundan
uyarlanan lgek kullamilmustir. Olgek sorulari yiiz yiize goriisme yontemiyle yamtlanmis ve elde edilen bilgiler
veri kaybint 6nlemek i¢in bilgisayar ortaminda kaydedilmistir. Arastirma sonucunda genel olarak, Alevi kiiltiiriine
sahip olan bireyler ile diger kiiltiirden olan bireylerin bos zaman davraniglari arasinda anlamli bir fark
bulunmamigtir. Katilimcilarin Alevi kiiltiiriine gore katildiklar: bos zaman degerlendirme faaliyetlerinin senliklere
katilmak, dini sohbetlere katilmak, dini ziyaretler yapmak ve ibadet etmek oldugu belirlenmistir.

Anahtar Kelimeler: Bos Zaman, Alevi Kiiltiirii, Rekreatif Etkinlikler, Kiiltiirel Yap1

Leisure Time Behaviours in Different Cultures: Alewi Sample

ABSTRACT

Individuals' leisure time behaviors are shaped by the cultural value judgments that they are trained. In this study,
recreation experiences and leisure time habits of Alewi people, which is a different culture in the context of belief,
were examined and it was tried to determine whether there is cultural difference. Literature review of the studies
about the subject have been carried out and information about culture has been collected. In the study, 17 Alewi
individuals living in the province of Hacibektas, which is the most important center of faith for Alewis, were
selected as samples. Individuals selected with random sampling and they were first asked to inquire about their
demographic characteristics. A scale adapted from the semi-structured interview form developed by President and
Karakiigiik (2015) was used as data collection tool in the study. The scale questions were answered by face-to-
face interview method and the information obtained was recorded in computer environment to prevent data loss.
As a result of the study, there was no significant difference between the leisure time behaviors of individuals with
Alevi culture and other cultural. According to the Alevi culture, participants were invited to participate in festivals,
participate in religious conversations, visit religious activities and worship.

Keywords: Leisure time, Alewism Culture, Recreation Activity, Cultural Structure
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OZET

Gliniimiizde beseri sermaye ve ilgili bilgi felsefesi alaninda ¢calismalar yapilmig ancak yapilan ¢aligmalar aragtirma
diizeyinde birakilmigtir. Arastirma sonuglarinin etkisi ¢ok fazla Sl¢lilmemistir. Bu ¢aligmanin amaci, beseri
sermayenin bankalarin performansi lizerine etkisi analiz edilmistir. Bu baglamda, Tiirkiye’de faaliyet gosteren 21
bankanin 2010-2017 faaliyet dénemine ait finansal tablo verileri incelenerek elde edilen veriler panel veri analizi
yontemi kullanilarak analize tabi tutulmustur. Arastirmada Avusturya Entelektiiel Sermaye Arastirmalari Merkezi
(AICRS) tarafindan gelistirilen “Katma Deger Entelektiiel Sermaye (VAIC™) &lgegi kullanilmugtir
(www.measuring-ip.at). Pulic ve ekibi Avusturya bankacilik sektoriinde, Mavridis ve Kyrmizoglu Yunan
bankacilik sektoriinde bu dlgegi basariyla uygulamistir. Arastirma verileri analiz edildiginde; Tiirkiye’de banka
sektoriiniin begeri sermaye ile finansal performansi arasinda anlamli ve pozitif bir iliski bulunmaktadir.

Anahtar Kelimeler: Tirkiye, Banka, Beseri Sermaye, Performans Analizi, Panel Veri Analiz Yontemi.

The Effect of Human Capital on the Performances of the Banks in Turkey

ABSTRACT

In our day, the studies have been conducted on human capital and relevant epistemology, however, the studies
have been left at research processes. The results of the research have not been evaluated enough. The objective of
this study is to analyze the effect of human capital on the performance of the banks in Turkey. In this regard,
financial statements of 21 banks operating in Turkey between 2010 and 2017 operation period were examined,
and the obtained data were analyzed with panel data analysis method. In the study, “Value Added Intellectual
Capital (VAIC™)” scale was used, which was developed by the Austria Intellectual Capital Research Center
(AICRS) (www.measuring-ip.at). Pulic et al., successfully applied this scale in the Austrian banking sector, and
similarly, Mavridis and Kyrmizoglu conducted it in the Greek banking sector. When the data of the research were
analyzed, there is a significant and positive relation between the human capital and financial performance of the
banking sector in Turkey.

Keywords: Turkey, Bank, Human Capital, Performance Analysis, Panel Data Analysis Method.
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OZET

Modern paradigma’ nin ortaya ¢ikmasi ile birlikte Bat1 toplumlarinda bir zihniyet degisimi gerg¢eklesmistir. Bu
anlayis asirlardan beri biitlin diinya toplumlar1 ve devletlerini etkilemistir. Bu etkileme siireci zamanla bir yayilma
ve kontrol politikalarina donlismiistiir. Endiistrilesme ile birlikte 6zellikle enerji kaynaklarinin bulundugu bolgeleri
kontrol altina alma ve tek merkezli ekonomik, siyasal, kiiltiirel ve askeri alanda bir diinya diizeni kurma politikalar1
farkli devletler (6rn. Biiylik Britanya imparatorlugu) tarafindan siirdiiriile gelmistir. ABD’nin, 6zellikle soguk
savas doneminde, diinyanin biiyiik bir kismini kontrol eden Biiyiik Britanya ve Fransa’nin somiirgesi altindaki
devletleri de kendi kontrolii altina alarak, uluslar aras1 anlagmalari, kuruluslarin kararlarini ve insan haklarini hige
sayarak; birbirinden bagimsiz gibi gériinen ama merkezi siyasetin farkli parcalar1 olan ve biitiin alanlar1 kapsayan
yeni bir diinya diizeni kurma ¢abasi igerisinde oldugu belirgin bir sekilde goriilmektedir. Bu amag dogrultusundaki
ABD politikalar1 11 Eyliil 2001 DTM yapilan saldirilardan sonra daha farkli bir boyut kazanmistir. Bu politikalar
sonucunda Ozellikle Ortadogu olmak iizere, diinya giivensiz, belirsiz, dramatik ve kaotik bir ortama itilmis
durumdadir. Bunun sonucunda, haritalar degismis, kitlesel 6liimler, soykirimlar, gogler baslamistir. Bu siiregte
kiiresel dijital medya ve kiiltiir endistrilerinin, ABD’nin yenidiinya diizeni kurma politikalarimin kiiresel
kamuoyunda mesrulagtirilmasi, gizlenmesi ve carpitilmasma doniik bilingli bir islevi yerine getirdigi ise
yadsinamaz. Bu calismanin amaci, kiiresel gii¢ savaslarinda kiiresel iletisim aglarinin séz konusu siirecin bir
pargasi olarak nasil bir isleve sahip oldugu ve stratejik olarak nasil kullanildigina iligkin yapilan elestirel sdylem
ve iddialar hakkinda bilgi vermektir.

Anahtar kelimeler: Yenidiinya diizeni, stratejik iletisim, dijital medya, kiiresel egemenlik, enformasyon
savaglari.
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Tiirkiye’de Gig Cahsanlarin Profillerine Girisimcilik Algis1 ile Bakilmasi
Nitel Bir Arastirma — 405

Gaye MAT CELIK
Hatice Necla KELES
OZET

Icinde bulundugumuz dijital diinyada degisim hizi her alanda oldugu gibi calisma yasanminda da etkilerini
gostermektedir. Is diinyasimin gegmisten gelen kural ve kaliplar1 yeniden sekil alarak gelecege ilerlemektedir.
Sektor ve sektordeki rolii ne olursa olsun is diinyasinin yaganan degisimlere dncii olmak ya da degisimleri izlemek,
anlamak ve zaman gegirmeden uyum saglamak zorunlulugu son derece dnemli olmaktadir. Giinliimiizde bagimsiz
calisanlarin yarattig1 ve hizla yayginlagsan ekonomi modeli olan “Gig Ekonomisi” ile ilgili arastirmalarin artacagin
ortaya koymaktadir. Farkli alanlarda bile olsa ¢alisanlarin biiyiik oranda kendi tercihlerine bagl olarak yada
zorlayict nedenlerden dolayi tam zamanli ¢alismak yerine GIG (yeni nesil serbest ¢caligma) ¢aligsmayi tercih ettikleri
gozlenmektedir. Buradan hareketle bu arastirma Tiirkiye’de GIG galisanlarin profillerinin belirlenmesi amacim
tagimaktadir.
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OZET

Icinde bulundugumuz dijital diinyada degisim hizi her alanda oldugu gibi galisma yasanminda da etkilerini
gostermektedir. Is diinyasiin gegmisten gelen kural ve kaliplar1 yeniden sekil alarak gelecege ilerlemektedir.
Sektor ve sektordeki rolii ne olursa olsun is diinyasinin yasanan degisimlere dncii olmak ya da degisimleri izlemek,
anlamak ve zaman gecirmeden uyum saglamak zorunlulugu son derece énemli olmaktadir. Bu durum bagimsiz
calisanlarin yarattigi ve hizla yayginlagsan ekonomi modeli olan “Gig Ekonomisi” ile ilgili arastirmalarin artacagini
ortaya koymaktadir. Farkli alanlarda bile olsa ¢alisanlarin biiylik oranda kendi tercihlerine bagl olarak yada
zorlayict nedenlerden dolayi tam zamanli calismak yerine GIG (yeni nesil serbest ¢aligma) ¢alismayi tercih ettikleri
gdzlenmektedir. Buradan hareketle, bu arastirma Tiirkiye’de GIG calisanlarin profillerinin belirlenmesi amacim
tagimaktadir.

Anahtar Kelimeler: GIG ekonomi, GIG calisanlar, GIG calisma modelleri.

ABSTRACT

The speed of change in the digital world we are in shows the effects in working life as in every field. The rules
and patterns of the business world are reshaped to the future. Regardless of its role in the sector and the sector, it
is of utmost importance that the business world is required to be a pioneer in changes or to monitor, understand
and adapt to changes without delay. This situation shows that researches about GIG Economy, which is a rapidly
developing economy model created by independent employees, will increase. Even in different areas, it is observed
that employees prefer to study GIG (new generation freelance work) rather than working full time due to their own
preferences or for compelling reasons. Hence, this study is intended to determine the profile of GIG workers in
Turkey.

Key Words: GIG economy, GIG employees, GIG working models.
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OZET

Calismada 1995-2014 yil araliginda diinya karbon (CO2) emisyon ortalamasinin iizerinde kalan seg¢ilmis 44 {ilke
icin panel veri seti kullanilarak CO2 emisyonlarinin Cevresel Kuznet Egrisi’nde (CKE) ticaretin etkisinin
incelenmesi amaciyla yapilacaktir. Bu ¢alismanin diinya CO2 emisyonu ortalamasinin {izerinde olan verilerine
ulagilabilen 44 {ilke i¢in CO2 emisyonu i¢in CKE’de ticaret ve biiylime iligkisini inceleyerek literatiirdeki boslugu
dolduracag diisiiniilmektedir. Bu nedenle bu ¢alismanin amaci enerji tiiketimi, ticaret ve GSYIH gostergeleri ile
secilmis olan iilkelerde CKE hipotezini test etmektir. Bu ¢aligmanin segtigi iilke grubu bakimindan bu alanda
yapilacak ilk ¢aligma olarak ve CO2 emisyonunda diinya ortalamasinin iizerinde olan bu iilkelerin incelenmesi
bakimindan literatiire katki saglayacagi diisiiniilmektedir. Caligmada ilk olarak Levin, Lin ve Chu(2002) ile Im,
Pesaran ve Shin (2003) tarafindan gelistirilen birim kok testi yapilarak serilerin duraganlik durumu incelenecektir.
Daha sonra panel otoregresif dagitilmis gecikme (ARDL) yontemine iliskin ortalama grup (MG), havuzlanmis
ortalama gruba (PMG) ve dinamik sabit efekt (DFE) tahmin edicileri kullanilacaktir.

Anahtar Kelimeler: Cevresel Kuznet Egrisi, Ticaret, Panel ARDL
Jel kodlari: C33, 044, Q43

The Impact On Carbon Emissions: Evidence from High Carbon Emissions
Countries

ABSTRACT

This study attempts to investigate the effect of trade and economic growth on the Environmental Kuznet’s Curve
(EKC) of carbon (CO2) emissions using the panel data set for selected 44 countries from the world CO2 emission
averages for the period of 1995-2014. To the best of our knowledge this study will fill the gap in literature by
examining the trade relation in EKC for CO2 emission in 44 countries where the data above the world CO2
emission average can be reached. For this reason, the aim of this study is to test the EKC hypothesis in selected
countries with energy consumption and trade indicators. This study will contribute to the literature as regards the
selected country group which are above the world average in CO2 emissions has not been analysed in other studies.
Firstly, we employed Levin, Lin ve Chu (2002) and Im, Pesaran ve Shin (2003) unit root test to find whether has
unit root or not For this aim, mean group (MG), pool mean group (PMG) and dynamic fixed effects (DFE)
estimators based on the panel autoregressive distributed lag (ARDL) method are used within the 1995-2014 period.

Keywords: Environmental Kuznet’s Curve, trade, Panel ARDL.
Jel codes: C33, 044, Q43.
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OZET

Bu caligma 1998-2017 arasinda Tiirkiyenin turizm talebi {izerinde teror olaylar1 ve doviz dalgalanmlarinin etkisini
analiz etmeyi amaglamaktadir. Calismada ARDL modeli kullanilarak turist sayisi, teror olaylar1 ve doviz kuru
arasinda hem kisa hemde uzun dénemi iliski bulunmustur. Sonuclar degiskenler arasinda tek yonlii granger
nedensellik oldugunu ifade etmektedir. Neticede terorizmin kisa ve uzun vadede turistler iizerinde negatif etkisi
oldugunu ve nedenselligin sadece terdr olaylarindan turizme dogru oldugu sonucuna varilmistir.

Anahtar Kelimeler: Turizm, Teror, ARDL, Nedensellik.
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OZET

Ulkemiz egitim sisteminin siav temelli olmasi, siav kaygisini da beraberinde getirmis ve yogun smav kaygist
yasayan Ogrenciler i¢in de psikolojik yardim gereksinimini dogurmustur. Sinav kaygisini ele alan gesitli
psikoterapi yontemleri mevcuttur. EMDR da psikodinamik, biligsel, davranis¢t ve danisan merkezli yaklagimlar
gibi ¢ok iyi bilinen farkli yaklasimlarin Ggelerini bir araya getiren, kapsamli ve yapilandirilmis bir terapi
yontemidir.

Bu arastirmada Goz Hareketleri ile Duyarsizlastirma ve Yeniden Isleme'nin (EMDR) lise son simif dgrencilerinin
smav kaygisi diizeylerine olan etkisi incelenmistir. Arastirmada 6n-test, son-test ve izleme 6l¢timlii, deney-kontrol
gruplu gercek deneysel desen ve Hawthorne etkisini kontrol etmek i¢in plasebo grubu kullanilmistir. Caligma
grubunu 12. sinif diizeyinde 6grenim goren 13 deney grubunda, 13 kontrol grubunda ve 13 plasebo grubunda
olmak iizere toplamda 39 6grenci bulunmaktadir. Veri toplama araci olarak kisisel bilgi formu ve Speilberger ve
arkadaslar1 tarafindan 1979’da gelistirilmis, Oner (1990) tarafindan Tiirkce’ye uyarlanmis olan Sinav Kaygisi
Envanteri (SKE) uygulanmistir. Deney grubuna 90 dakikalik 3 oturum EMDR uygulanmis, plasebo grubuna ise 3
oturum EMDR ile iliskisiz etkinlikler ger¢eklestirilmistir.

Bu aragtirmanin temel amact EMDR'm smav kaygisi diizeyini azaltmadaki etkisini ortaya koymak oldugu igin,
aragtirmanin bagimsiz degiskeni yalnizca deney grubuna uygulanan EMDR, bagimli degiskeni ise, 6grencilerin
sinav kaygisi diizeyleridir. Elde edilen veriler Wilcoxon Isaret Siralamas1, Kruskal Wallis H testi, Mann-Whitney
U yontemleriyle istatistiki analize tabi tutulmustur.

Oncelikli olarak gruplar igi testler yapilmistir. Deney, Kontrol ve Plasebo gruplarinin 6n test, son test ve izleme
testlerinden aldiklart puanlarin degisimleri arasinda istatistiksel olarak anlamli bir degisiklik gozlenip
gozlenmedigini anlamak amaciyla her ii¢ gruba da “Wilcoxon-Signed Ranks” testi gergeklestirilmistir. Bu ii¢
analizin sonucunda deney grubunun 6n ve son test sonuglari ile 6n ve izleme testlerinden aldiklar1 sonuglar
arasinda istatistiksel olarak 0,05 diizeyinde anlamli bir degisiklik oldugu sonucuna ulastlmistir.

Gruplar arast ise iki farkl: test “Kruskal-Wallis” ve “Mann-Whitney U” testleri ile gergeklestirilmistir. Caligmada
yer alan tiim gruplarin On test, son test ve izleme testinden aldiklar1 sonuglarin ortalamalar1 arasindaki farkin
degerlendirilmesi adina “Kruskal-Wallis” testi gergeklestirilmistir. Bu testin sonuglarina gore gruplarin 6n testten
aldiklar1 sonuglar arasinda bir farklilik gézlenmemektedir. Fakat son test ve izleme testi sonuglari arasinda 0.05
diizeyinde anlamli bir fark gézlenmistir. Bu farkliliklarin hangi gruplardan kaynaklandigini bulmak amaciyla
¢alismanin ileri sathasinda ikili gruplar aras1 “Mann-Whitney U” analizi gergeklestirilmistir.

Deney ve kontrol gruplarinin son testlerden aldiklart sonuglar ve izleme testlerinden aldiklart sonuglarin
ortalamalar1 “Mann-Whitney U” testine tabi tutulmustur. Buna gore deney ve kontrol grubunun son test toplam
puanlart arasindaki degisim istatistiksel olarak 0.05 anlam diizeyinde 6nem tasimaktadir. Benzer sekilde bu
gruplarin izleme testi toplam puanlar1 arasindaki degisim de 0.05 diizeyinde anlamlidir. Sonug olarak, Kruskal-
Wallis testinde ulagilan anlamli degisikligin bu gruplardan kaynaklandig: goriilmektedir.

Kontrol-Plasebo gruplari arasinda gergeklestirilen “Mann-Whitney U” testi sonucunda son test toplam puani
ortalamalar1 arasindaki degisimin ve izleme testi toplam puanindaki degisimin istatistiksel olarak 6nem tasimadigi,
yani farkin bu gruplardan kaynaklanmadigi sonucuna ulasilmistir.

Deney ve Plasebo gruplarinin son testlerden aldiklar1 sonuglar ve izleme testlerinden aldiklar1 sonuglarin
ortalamalar1 “Mann-Whitney U” testine, 0.05 anlam diizeyi goz oniinde bulundurularak, tabi tutulmustur. Buna
gore deney ve kontrol grubunun son test toplam puanlari arasindaki degisim istatistiksel olarak 6nem tagimaktadir.
Benzer sekilde bu gruplarin izleme testi toplam puanlari arasindaki degisim de anlamhidir. Ozetle, Kruskal-Wallis
testinde ulasilan anlamli degisikligin deney-kontrol gruplarinda da oldugu iizere, deney-plasebo gruplarinin
toplam puan ortalamalarindan da kaynaklandig: goriilmektedir.

Arastirmanin bulgularina dayanarak deney grubundaki o6grencilerde smav kaygisi diizeylerinde gdzlenen
azalmanin uygulanan EMDR’dan kaynaklandigini gézlemlenmistir. Bu sonuglar EMDR’1n etkililigine iliskin
yeterli kanitlar olarak dikkate alinmis ve yapilan katkilar ve elde edilen sonuglar makale igerisinde tartisilmistir.

Anahtar kelimeler: EMDR, psikoterapi, goz hareketleri, yeniden igleme, sinav, kaygi

270


mailto:zuhalasarli@hotmail.com

The Effect of Eye Movement Desensitization and Reprocessing (EMDR) at
Test Anxiety

ABSTRACT

The fact that the education system of our country is based on examinations has brought the anxiety of the test and
caused the need for psychological help for the students who have high test anxiety. There are various
psychotherapy methods that treat the anxiety of exam. EMDR is a comprehensive and structured therapy that
combines components of different well-known approaches, such as psychodynamic, cognitive, behavioral, and
client-centered approaches.

In this study, the effect of Eye Movement Desensitization and Reprocessing (EMDR) on the anxiety level of high
school senior students was investigated. In the study, the experimental group with pre-test, post-test and following
measurements, the experimental-control group and the placebo group were used to control the Hawthorne effect.
In the study group, there were 39 students in 13 experimental groups, 13 in the control group and 13 in the placebo
group. The personal information form as a data collection tool and the Test Anxiety Inventory (SCI) which was
developed in 1979 by Speilberger et al. Three sessions of EMDR were administered to the experimental group for
90 minutes, and 3 sessions of EMDR were performed in the placebo group.

Because the main purpose of this study is to reveal the effect of EMDR on decreasing the test anxiety level, the
independent variable of the research is the EMDR applied to the experimental group and the dependent variable
are the students' test anxiety levels. The data were statistically analyzed by Wilcoxon-Signed Ranks, Kruskal
Wallis H test and Mann-Whitney U methods.

Primarily, in-group tests were performed. The Wilcoxon-Signed Ranks test was applied to all three groups in order
to determine whether there was a statistically significant change in the scores of the experimental, control and
placebo groups from the pre-test, post-test and follow-up tests. As a result of these three analyzes, it was concluded
that there was a statistically significant change in the 0.05 level between the results of the pre- and post-test results
and the pre- and follow up-test results of the experimental groups.

Two different tests were performed with Kruskal-Wallis and Mann-Whitney U tests. Test Kruskal-Wallis Kruskal-
Wallis test was performed to evaluate the difference between the average of the results of pre-test, post-test and
follow-up test of all groups in the study. According to the results of this test, there is no difference between the
pre-test results. However, a significant difference was observed between the post- test and follow-up test results
at 0.05 level. Mann-Whitney U test was used to find out which groups these differences were caused by.

The results of the experimental group and control groups from the post tests and the results of the follow-up tests
were subjected to the Mann-Whitney U test. Accordingly, the difference between the posttest total scores of the
experimental and control groups was statistically significant at 0.05 level. Similarly, the change between the total
scores of the follow-up test of these groups is also significant at 0.05 level. As a result, it is seen that the significant
change in Kruskal-Wallis test is caused by these groups.

As a result of the Mann-Whitney U test performed between the control and placebo groups, it was concluded that
the difference between the average of the post-test total score and the change in the total score of the follow-up
test were not statistically significant, this difference was not due to these groups.

The results of experimental and placebo groups the results obtained from the post tests and from the follow-up
tests were subjected to the Mann-Whitney U test, considering the 0.05 level of significance. Accordingly, the
difference between the post test total scores of the experimental and control groups was statistically significant.
Similarly, the difference between the total scores of the follow-up test of these groups is also significant. In
summary, the significant change achieved in the Kruskal-Wallis test was found to be due to the total score averages
of experimental-placebo groups, as in the experimental-control groups.

Based on the findings of the study, it was observed that the decrease in test anxiety levels in the experimental
group was caused by the EMDR applied. These results are considered as sufficient evidence for the effectiveness
of EMDR and the contributions and results obtained are discussed in the article.

Key Words: EMDR, psychotherapy, eye movements, reprocessing, examination, anxiety.
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Bankacilik Sektoriinde Sosyal Medya Kullamim: Tiirkiye’de Biiyiik Olgekli
Bankalar Uzerine Bir Inceleme — 409

Asst. Prof. Dr. Tarik SEMIZ

OZET

Teknolojinin gelismesi ve ilerleyen teknolojinin internetin kullanim bigiminde getirdigi degisiklikler, internetin
hayatimizda edindigi yeri de siirekli yeniledi. Kitlesel iletisimde giiniimiizde Sosyal medya her alandan kisi ve
kurumlart igerisine ¢ekmektedir.Tiirkiye Facebook kullaniminda diinyada dordiincti sirada yer almaktadir.
Firmalar miisterilerine en etkin iletisim aract olarak sosyal medya aglarini da tercih kanallari arasina
eklemektedirler. Miisterileriyle etkin ve siirekli iletisim kurmak isteyen bankalar cesitli kanallar araciligiyla
sunmus olduklar1 bankacilik hizmetlerini sosyal medya aracihigiyla da miisterilerine iletmektedirler. Internet
bankacikla ilgili arastirmalarda ilk basvurulan kaynak olarak karsimiza ¢ikiyor. Bu ¢alismada Tiirkiye’de biiyiik
6l¢ekli bankalarinin sosyal medyayla olan etkilesimleri incelenmistir. 01 Haziran- 31 Agustos 2018 tarihleri
arasinda bilyiik 6l¢ekli bankalarin web siteleri araciligiyla yonlendirmis olduklart sosyal medya linkleri incelenmis
ve Sosyal medya araglarinin bankalarin web sitesindeki konumu (iletisim bilgileri, hakkimizda, ana sayfa ve diger)
aragtirillmistir. Bununla birlikte Tiirkiye’de en ¢ok kullanilan Sosyal medya araclarindan biri olan Facebook’ta
bankalarin verileri ayrintili olarak incelenerek, reklam kampanyasi kullanim durumlari; Facebook hayran sayilari,
fotograf albiimlerinin igerigi, paylastiklar1 haber sikliklar1 ve igerikleri, bankalarin iletisim bilgilerine yonelik
verdikleri baglanti ve bilgiler, kurumsal sosyal sorumluluk projelerini paylasim durumlari, diger banka
kurumlarma baglanti saglama durumlari incelenmis ve smiflandirilmistir. Calismanin tilkemizde bankacilik
sektoriinde Sosyal Medya kullanimina katki saglamasi agisindan ve boyle bir calismalarin heniiz yeni yeni
yapilmaya baslanmis olmasi dolayisiyla 6nemli oldugu diisiiniilmektedir.

Anahtar kelimeler: sosyal medya, bankacilik,
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ABSTRACT

Personality is a characteristic state of attitudes, behaviours, decisions, knowledge, skills, tendencies, abilities,
orientations and mental states in individuals. Personality is always exposed to external and internal stimuli. Of all
the personality traits, sociotropy and autonomy are very important for school managers to solve discipline
problems, such as mobbing, bullying, violation of rules, nonattendance to the courses to manage any crisis, to
make decision on critical issues at school environment, because they are responsible to establish order and
discipline in the school, and they are effective in the final judgement of any discipline issues at school environment.
In the study, we aimed to determine the effects of school managers’ sociotropic and autonomic personality traits
on solving bullying problems at school environment. We used Sociotropy Autonomy Scale (SAS), which has 60
items with 5-graded Likert scale, developed by Beck et al and adopted to Turkish by Sahin et al to determine
personality traits of the principals and asked them two open-ended questions upon their ways to solve bullying
problems at school. At first we applied the SAS to twelve school managers and determined the maximum points
to choose the sociotropic and autonomic managers. After analysing the scale, we included three sociotropic and
three autonomic school managers in the study. In this way we tried to find out whether sociotropic or autonomic
personality trait is better to solve bullying problems at school environment. We used mixed design research
method to obtain the necessary data. We concluded that autonomic school principals are more successful to solve
bullying problems than sociotropic ones, as they are more determined and stable at taking decisions, solving
management crisis and acting patiently, while sociotropic school principals are less successful, as they do not want
to break one’s heart and always wish to become friendly to others.

Key words: Sociotropy, Autonomy, Discipline, School Manager, School Management.
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OZET

Bir banka ya da kurumsal bir firma miisterilerinden kendilerini tanimlayict detayli kisisel 6zellikleri almakta
zorlanabilir. Fakat miisteriler zaman icerisinde, davranigsal 6zellikleri ve yasamsal aligkanliklari ile ilgili bircok
bilgiyi farkinda olmadan banka ile paylasirlar. Bu bilgiler sadece bir birey i¢in yiizlerce, hatta binlerce olabilir.
Milyonlarca bireysel ve kurumsal miisterisi olan bir bankanin tiim miisterilerine ait belirli kategorilerdeki bilgileri
milyarlara ulasabilir.

Milyonlarca miisterisi olan biiyiik kuruluslar genel olarak Bilgi Teknolojileri alaninda “veri zengini ve bilgi
yoksunu” olarak nitelendirilirler. Bu islenmemis veriler icerisine misteriler ve piyasa hakkinda gizlenmis
birbirinden farkli oldukga fazla degerli bilgiler bulunabilmektedir. Veri Bilimi esasen bu gizli bilgileri ham veriler
igerisinden ¢ikarmay1 amaglar.

Bu ¢alismada, kurumsal ve bireysel miisterilerin sayisal verilere doniistiiriilebilen farkli yagsamsal ve davranigsal
aligkanliklarinin neler olabilecegi ile ilgili 6nerilerde bulunulmustur. Bu veriler ile piyasanin daha iyi analiz
edilmesi, misteri segmentasyonunun daha iyi yapilmasi, hizmet ve {irlinlerin dogru miisteri kitlelerine daha az
emek ile satilmasin1 amaglayan yapay zeka tabanli bir sunulan Miisteri iliskileri Yonetimi yani CRM (Customer
Relationship Management) uygulamasinin yapisi Onerilmektedir. Projede bilisim alanindaki Veri Madenciligi
disiplinlerinde bulunan algoritmalar kullanilarak 6zgiin bir yapay destek modelinin dnerilmesi amaglanmaktadir.
Farkli veri madenciligi uygulamalar1 ve siireglerin tanimlanmasiyla bankacilik ve miisteri iliskileri yonetimi
alanina yeni bir perspektif kazandirilmaya calisilmistir.

Anahtar Kelimeler: Miisteri Tanima, Bankacilik Sektorii, CRM, Veri Madenciligi

Enhancing Customer Relationship Management with Different
Recognition/ldentification Methods in Data Science

ABSTRACT

A bank or a corporate company may have difficulty acquiring detailed personal characteristics from their clients.
Over time, however, customers share a variety of information about their behavioral characteristics and life habits
with the bank. This information for people can be hundreds or even thousands. It can reach billions of information
in certain categories of all customers of a bank with millions of individual and corporate clients.

Large organizations with millions of customers are generally referred to as “rich in data rich and lack in
knowledge” in the field of Information Technology. This unprocessed data might contain many valuable
information that is hidden from customers and the market. There might be a lot of valuable hidden information
about both customers and market. Data Science essentially aims to extract this confidential information from raw
data.

In this study, suggestions have been made about the different vital and behavioral habits of institutional and
individual customers which can be converted into numerical data. With this data, the structure of CRM (Customer
Relationship Management), an artificial intelligence-based system which aims to better analyze the market, better
customer segmentation, and offer services and products with less labor to the right customers, is recommended. In
this project, it is aimed to propose an original artificial support model by using algorithms in Data Mining
disciplines. With the identification of different data mining applications and processes, we have tried to give a new
perspective to the field of banking and customer relationship management.

Keywords: Customer recognition, Banking sector, CRM, Data Mining
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“Felsefeciler, Once toz kaldirirlar; sonra gérmediklerinden yakimrilar.”

George Berkeley.

OZET

Insanligin tarihiyle baslayip Antik Yunan doneminde ekol haline getirilen;Knossos, Gorgias, Elis’li Pyrthon,
Pascal, Kant, Augoste Comte, Spencer, Sartre, William James ve Albert Camus’la devam eden siiphe (septisizm)
kavramu felsefenin konusu olma yaninda siirde de kullanilan bir temadir. Bu kavram Nihilizm (Higlik) kavramiyla
birlikte bir¢ok entelektiiclin diisiinsel yapitaslarindan biri olma niteligini de tasir. Tanri’nin bir sani oldugunu,
insan zihninin bir {iriinii oldugunu sdyleyen Nietzsche’ye gére, Tanr1 her dogruyu eger, her durani déndiiriir. Ust
insanin yaratilmasi ise Nietzsche’yi Tanr1’lara karsi kayitsiz kilar. Bu yaklagim “higgilik” ve “siiphe” kavramlarini
giiclendiren yaklagimlardir. Celal Silay, cagdag Tiirk siirinin aykiri sairlerinden biri olarak hem kullandig1 temalar
hem de siir tarziyla 6zgiin kimliklerden biridir. Onun siirinde 6ne ¢ikan temalardan biri de “siiphe” temidir.
Insanoglunun kainatin hikmetleri karsisinda hayranliginin veya hayretinin yansimasi siipheyi dogurur. Silay,
felsefenin ve okunacak kitaplarin insanin siiphesini artiracagini savunan George Berkeley’le ayni diigiinceye
sahiptir. Insanlarin siipheden ancak dinsel vahyin 15181 ile kurtulacagim ve felsefenin bu konuda yol gosterici
olmayacagini savunan Pierre Bayle de bu konuda onlarla uzlagir. Sair “Acaba” sorulariyla tereddiitler yagadigi bu
kainatta bir hikmet arama ¢abasindayken beynini kemiren siipheler, onu “din” hakikatine gotiiriir.

Bu ¢alismada Celal Silay’in siirlerinde siiphe temini nasil kullandigiyla ilgili bir analiz yapilmaya ¢alisilacaktir.

Anahtar Kelimeler: Celal Silay, Siiphe, Nihilizm, Siir, Septisizm.
Suspicion Phenomenon in the Poems of Celal Silay
ABSTRACT

The concept of suspicion (septicism), which started with the history of humanity; became an ecole in the ancient
Greek period and continued its existence with Knossos, Gorgias, Pyrrhon, Pascal, Kant, Augoste Comte, Spencer,
Sartre, William James and Albert Camus, is a theme used in poetry as well as being a term of philosopy.

Along with the concept of Nihilism (Nothingness), the concept of suspicion is one of the building blocks of many
intellectuals. According to Nietzsche, who says that God is an assumption, a product of the human mind, God
bends every truth, transforms every stability. The creation of ubermensch makes Nietzsche indifferent to Gods.
This approach reinforces the concepts of "nihilism" and "suspicion". Celal Silay is one of the unique personas of
contemporary Turkish poetry thanks to his themes and poetry style. One of the most prominent themes in his
poetry is "suspicion”. The reflection of the admiration and astonishment of humanbeing encountering the wonders
of the universe creates suspicion. Silay has the same perspective as George Berkeley, who argues that philosophy
and books to be read will increase the suspicion of man. Pierre Bayle, who argues that people can only get rid of
suspicion with the light of religious revelation and that philosophy will not be a guide in this regard, agrees with
them. While the poet is in pursuit of wisdom with his hesitations fed by "What if?" questions, suspicions in his
mind leads him to the truth of "religion”.

This study aims to analyze how the suspicion theme is used in the poems of Celal Silay.

Key Words: Celal Silay, Suspicion, Nihilism, Poetry, Skepticism.
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OZET

Din, insanoglunun diinyaya atildiktan sonra karsilastig1 zorluklara karsi sigindig1 limanlardan biridir. Hemen her
insan bir dine inanma ihtiyact igerisindedir. Evrende aciklayamadigi olaylar ve durumlar karsisinda aklin aciz
kalmas1 insan1 kendinden daha iistiin bir giicii aramaya iter. insan yasadig1 cografya ve bolgeye goére bir Tanr1
yaratir veya i¢inde bulundugu toplulugun sahip oldugu inanca kayitsiz sartsiz teslim olur.

Celal Silay, 1940’11 yillarda Tiirk siirinde yazdig: siirlerle adin1 duyurmus bir 6nemli bir sairdir. Gerek sahsiyeti
gerekse yapitlarinda ele aldig1 temalarla 6zgiin bir kisiliktir. Siirlerinde ¢ok farkli temler isler: Insan, hayat,
modernizm, siiphe, duyarlilik, tabiat, hayat... O, dine bakis acisiyla da modern sairler arasinda farkli bir yerde
durur. Onun din anlayis1, panteizm ve Islami literatiirde yer alan “Vahdet-i Viicud” arasi bir yerdedir. O, zaman
zaman Tanri’nin varliina siipheci bir tarzda yaklagsa da nihayetinde ona itaat eder. Agnostisizm de onun inang
temelini olusturur. Dinin, insanlar1 birbirine diisman kilmak yerine ortak bir amaca hizmet etme yolunda vasita
oldugunu savunan Silay, din savaglarina da karsi ¢ikar. Tanzimat’la birlikte, Akif Pasa, Sinasi, Tevfik Fikret,
Mehmet Akif Ersoy, Abdiilhak Hamid basta olmak iizere bir¢ok sairimizin diistiigii bu tereddiit, kimilerinin teslim
olmasini saglarken kimilerini isyana siiriikler. Celal Silay da siirlerinde zaman zaman i¢ ¢atismasi ve isyana varan
bir siiphe yasasa da evrenin ihtisami kargisinda acziyetini anlayan bir zavalli olarak Allah’a teslim olur.

Bu ¢aligmada Celal Silay’in siirlerinde din temini nasil kullandigiyla ilgili bir analiz yapilmaya caligilacaktir.

Anahtar Kelimeler: Din, Celal Silay, Nihilizm, Siir, Panteizm.

Religion Phenomenon in the Poems of Celal Silay
ABSTRACT

Religion is one of the havens where humanbeing takes shelter against difficulties encounters after he was sent to
the world. Almost every person is in need of believing in a religion. The incapacity of the human mind for
explaining events and situations in the universe urges people to seek for a superior power. Humanbeing creates a
God in line with the geography and region in which he lives, or he unconditionally surrenders to the faith of the
community in which he lives.

Celal Silay is a significant Turkish poet writing poems in the 1940s. He is a unique persona both with his
personality and the themes discussed in his works of art. In his poems, he treats very different themes: Human,
life, modernism, suspicion, sensitivity, nature, life ... He also occupies a different place among modern poets with
his perspective of religion.

His understanding of religion lies between pantheism and Vahdet-i Viicud concept in Islamic literature. Even
though he occasionally adopts a skeptical approach towards the existence of God, he ultimately obeys him.
Agnosticism also lays ground for his faith. Arguing that religion is a means to serve people with a common purpose
instead of making them enemies to each other, Silay opposes religious wars. In the Tanzimat period, the hesitation
of any Turkish poets, particularly of Akif Pasha, Sinasi, Tevfik Fikret, Mehmet Akif Ersoy, Abdiilhak Hamid,
makes some surrender while making others rebel. Although Celal Silay also has inner conflicts and suspicions
reaching to rebellion, he surrenders to God as a poor man who understands his opulence against the splendor of
the universe.

This study aims to analyze how religion theme is used in the poems of Celal Silay.

Key Words: Religion, Celal Silay, Nihilism, Poetry, Pantheism.
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ABSTRACT

In today's world, creative destruction is one of the most treat for many industries as well as goldsmithery. Although
the goldsmithery plays a significant role in Turkey's trade, limited innovation can be seen besides other industries.
It is a well known fact that the rituals of the jeweler's master-apprentice and father-in-law play a major role in this
aspect of the industry's innovation. Moreover, considering the traditional structure of the jewelry industry,
employment in the sector is still educated, non-qualification employment is one of the characteristics that
distinguish the sector from other sectors.

Since 1955, synthetic diamond which is also known as mossainnete, has been started producing for industrial use.
Today synthetic form of diamond is produced in laboratory environment with the inevitable innovation effect.
This paper will discuss and point out the literature reviews the natural diamond extraction which is used in jewelery
industry and compare the synthetic diamond production and technology as well as the innovation affect reflections
on the sector. While jewellery industry getting an important demand to private production, another dimension of
the research will be the use of 3D printers and the expectation that these printers and artifical diamonds and how
the sector will react to this innovation. Additionally, the biggest controversial conditions for removing from
diamond mine which is known as 'bloody diamond' can be more human friendly, this question will be discussed.

Keywords: Diamond, jewellery, goldsmith, innovation, synthetic diamond
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OZET

Ekoturizm, ¢evre ve kiiltiirel degerlerin siirdiiriilebilirligini garanti altina alan, yerel halklara maddi yarar saglayan
bir turizm tiiriidiir. Dolayisiyla ekoturizmin ekonomik hedeflerinin basinda, turizm gelirlerini, bolge geneline
yaymak gelmektedir. Diinyada ve Tiirkiye’de, degisen tiiketici beklenti ve davraniglarina bagli olarak yeni turizm
egilimleri ortaya ¢ikmaya baglamis, ekoturizm ve bu turizm tiirii kapsaminda bag-bahge turizmi, turistik tiiketiciler
tarafindan giderek daha fazla tercih edilen bir deger haline gelmistir. Bu turizm tiiriine yonelik Tiirkiye’de,
profesyonellikten yoksun ¢esitli yatirimlar bulunmakla birlikte, heniiz turistlerin ihtiyaglarini kargilamaktan uzak
durumdadir. Yorede faaliyet gosteren turistik isletmelerin, tiiketicilerin beklenti, istek ve ihtiyaglarina uygun
iiretimler yapabilmeleri i¢in hedef kitlelerini tanimalar1 gerekmektedir. Dolayistyla bu turizm tiiriine talep gosteren
turistik tiiketicilerin, tatmin ve sadakatini saglayabilmek i¢in ihtiya¢ duyduklari turistik {iriinleri ve sahip olduklar1
ozellikleri belirlemek 6nem arz etmektedir. Bu sebeple ¢aligma, bag-bahge turizmi amaciyla Nigde ve yoresini
ziyaret eden turistik tiiketicilerin profilini belirlemek amaciyla yapilmistir. Yiiz yiize anket yontemiyle; Nigde
merkez, Ulukisla, Camardi, Bahgeli-Kemerhisar ve Bor ilgelerinde, 15 Nisan-30 Eyliil 2018 tarihleri arasinda elde
edilen 492 anket, analize tabi tutulmustur. Verilerin analizi i¢in, frekans dagilimlarindan, T testinden, ANOVA ve
crosstab analizlerinden faydalanilmistir. Yapilan analizler neticesinde; bag-bahge turizmine katilan turistik
tiiketicilerin gogunlugunun; erkek, evli, 2-3 ¢ocuk sahibi, 46-55 yas araliginda, lise mezunu, emekli, 2001-4000TL
gelire sahip, Adana ve Mersinde ikamet eden, aileleriyle beraber seyahat eden kisilerden olustugu goriilmiistiir.
Ayrica, yogun olarak dost-akraba ve arkadas tavsiyelerinden etkilenerek seyahat kararlarini aldiklari, seyahatlerini
bagimsiz olarak diizenledikleri, 46 gece ve lizerindeki kalis siirelerini tercih ettikleri, Nigde ve yoresini 3. veya
daha fazla defa ziyaret ettikleri tespit edilmistir. laveten turistlerin; Nigde ve yoresini bag-bahge turizmi sebebiyle
tercih etme nedenlerinin yogun olarak dogal giizellik, dinlenme ve rahatlama imkanlarinin goklugu, yasanan yere
yakinlik, ilgi ve merak oldugu, daha ¢ok tek katli villalarla, prefabrik evleri tercih ettikleri, gida ve ulagimla ilgili
harcamalarin agirlikli oldugu belirlenmistir. Ayrica turistlerin seyahat sekillerinin, demografik dzelliklerine gore
farklilik gosterdigi; sectikleri konaklama olanaklarinin, aylik gelirlerine gore farklilik gosterdigi ve yaslarina gore
kalig siirelerinin farklilik gosterdigi tespit edilmistir.

Anahtar Sozciikler: Ekoturizm, Bag-Bahge Turizmi, Turistik Tiiketici, Tiiketici Profili, Nigde.

Vineyard and Garden Tourism within the Context of Ecotourism and
Touristic Consumer Profile: The Case of Nigde

ABSTRACT

Ecotourism is a kind of tourism which guarantees the sustainability of the environmental and cultural values and
provides financial benefits to local people. Therefore, at the beginning of ecotourism's economic targets, it is aimed
to spread tourism revenues to the region. In the world and Turkey, due to changing consumer expectations and
behavior, new tourism trends have began to emerge. Ecotourism and vineyard-garden tourism, which can be included
in this type of tourism, have become an increasingly preferred value by touristic consumers. This type of tourism for
Turkey, although various investments which unprofessional, these are far from meeting the needs of tourists yet.
Touristic enterprises operating in the region should be able to recognize their target masses in order to be able to
produce according to their expectations, demands and needs. Therefore, it is important to determine the characteristics
of touristic consumers demanding this type of tourism and to identify the products they demand in order to provide
their satisfaction and loyalty. For this reason, the study has conducted to determine the profile of touristic consumers
visiting Nigde and its' region for the purposes of vineyard-garden tourism. Face to face survey method; 492
questionnaires which were obtained between April 15 - September 30, 2018 in Nigde, Ulukisla, Camardi, Bahgeli-
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Kemerhisar and Bor districts were subjected to analysis. For the analysis of the data, frequency distributions, T test,
ANOVA and crosstab analyzes were used. As a result of the analysis; the majority of touristic consumers participating
in vineyard-garden tourism; male, married, with 2 to 3 children, 46-55 age group, high school graduate, retired, with
income from 2001-4000TL, Adana and Mersin residents, traveling with their families were seen. Furthermore, they
were strongly influenced by their friends and relatives and made travel decisions, arranged their travels independently,
preferred their stay for “46 nights and over” and visited Nigde and its region 3 times or more. In addition, The reasons
why tourists prefer Nigde and its region for vineyard-garden tourism; natural beauty, rest and relaxation opportunities,
the proximity to the residence, interest and curiosity, single-storey villas and prefabricated houses are preferred, food
and transportation-related expenses were determined to be predominant. As well, it is observed that the shape of
travel of tourists varies according to their demographic characteristics; It has been determined that the accommodation
options they choose differ according to their monthly income and the length of stay according to their age varies.

Key Words: Ecotourism, Vineyard-Garden Tourism, Tourist Consumer, Consumer Profile, Nigde.
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Vergi Ziyai Sugu ve izaha Davet Miiessesesi — 416

Assoc. Prof. Dr. Yasar AYYILDIZ
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OZET

Vergiyi doguran olayin ortaya ¢ikmasindan sonra vergi borcunun yiikiimliiler tarafindan vergi idaresine bildirilip
tarh edilmesi gerekir. Ozellikle beyana dayanan vergilerde vergi miikellefi ya da sorumlularinca bu islemin
yapilmamasi devleti zarara ugratir. Vergi ziyai olarak isimlendirilen bu durum Vergi Usul Kanununda sug olarak
tanimlanmistir. Vergi ziyal sucu ayni zamanda hem parasal hem de hiirriyeti baglayici hapis cezasi seklinde
yaptirimlara baglanmistir.

Ancak beyana dayanan vergilerde miikelleflerin vergi ziyaina sebebiyet verip vermediklerinin arastirilmasi
olduk¢a zahmetli ve masrafli bir inceleme ve denetim gerektirmektedir. Bu nedenle vergi sistemimizde gereksiz
inceleme ve islem maliyetlerini azaltmak ve miikelleflerin vergi uyumunu arttirmak amaciyla miikelleflerin de
icerisinde yer ald1g1 izaha Davet Miiessesesi getirilmistir.

Calismanin amaci, getirilen bu yeni diizenlemenin hukuki boyutlarint incelemek, vergi miikellefleri ve idare
acisindan iglevselligini analiz etmek olarak belirlenmistir. Caligmada, yeni diizenlemenin idare acisindan devlet
hazinesinin haksiz yere kayba ugratilmasimi engellemenin yami sira vergi uyum maliyetlerini azaltarak,
miikelleflerin vergi uyumunu arttiracak hiikiimler igerdigi sonucuna ulasilmistir.

Anahtar Kelimeler: Vergi Ziyai, Vergi Uyumu, Izaha Davet.

Loss of Tax and Invitation To Explain
ABSTRACT

After the occurrence of the tax causing event, tax liabilities of the taxpayer must be reported to the tax authorities.
Especially in taxation by declaration, the failure of this process by the taxpayers or tax responsibles makes the
state monetary damages. This situation, which is referred to as loss of tax, is defined as a crime in the Tax
Procedure Law. For loss of tax, there are penal sanctions in both monetary and imprisonment forms.

However, in taxation by declaration, the inspection and supervision of whether or not taxpayers are causing tax
evasion is very troublesome and costly. For this reason, in order to reduce the unnecessary inspection and
transaction costs in our tax system and to increase the tax compliance of the taxpayers, the "Invitation to Explain
Institution" has been introduced in which the taxpayers are also included in.

The aim of the study was to examine the legal aspects of this new regulation and analyze its functionality. At the
conclusion of the study, it is shown that, the new regulation includes provisions to increase the tax compliance of
the taxpayers by reducing the tax compliance costs as well as preventing the unlawful loss of state treasury in
terms of administration.

Keywords: Loss of Tax, Tax Compliance, Invitation to Explain.

280



2" International EMI Entrepreneurship & Social Sciences Congress, 09-11 November 2018, Cappadocia
Sanayilesme Siirecinde Giyim Endiistrisi — 417

Prof. Dr. Esen CORUH
Gazi University, Faculty of Art and Design
coruh@gazi.edu.tr

Inst. Pinar TURKDEMIR
Baskent University, Fine Art. Faculty of Design and Architecture
pkatilmis@baskent.edu.tr

OZET

Son iki yiiz yilda insanlarin ekosistem iizerindeki etkisi olduk¢a artmig ve insanoglu dogaya hiikmeder hale
gelmistir. Gliniimiiz toplumlarinin yasamsal faaliyetleri ve tiiketim aliskanliklarinin ¢iktilar ekosistemin tagima
kapasitesinin iizerine ¢ikmakta ve dogal cevrede geri doniisii olmayan tahribatlar yaratmaktadir. insan eliyle olusan
ve kiiresel bir sorun olarak ele alinan bu tahribatlarin artmaya bagladigi ve tiim cografyalara yansidig: siirecin
baslangici olarak Avrupa’da yasanan sanayilesme hareketleri isaret edilmektedir.

Sanayilesme hareketlerinin bagladigi ve iizerinde en fazla etki yarattig1 endiistri olarak bilinen tekstil ve giyim
endiistrisinin  yarattig1 etkilerin incelemeye deger oldugu bir gergektir. Giiniimiizde giyim endiistrisi
petrokimyadan sonra ekosisteme en fazla zarar veren ikinci endiistri olarak anilmaktadir. Bu baglamda giyim
endiistrisinde kullanilan mevcut iiretim ve tiiketim yaklagimlari, ¢iktilari, siirdiiriilebilir uygulamalar, alinmasi
gereken Onlemler, ¢6ziim Onerileri vb. konular diinya giindeminde yer almaya baglamistir.

Bu calismada; tarihsel siirecte gerceklesen sanayilesme hareketlerinin, giyim endiistrisine yansimalari ele
almacaktir. Giyim endiistrisi ¢iktilarinin dogal ¢evre lizerinde yarattig1 olumsuz etkiler ¢cevresel raporlar ile ortaya
konacaktir. Kiiresel boyutta diizenlenen toplantilarda alinan kararlar ¢ergevesinde one siiriilen ¢6zliim 6nerileri ve
onlemler degerlendirilecek ve bu baglamda ortaya ¢ikan siirdiiriilebilirlik kavrami ele alinacaktir.

Anahtar Kelimeler: Sanayilesme Hareketleri, Sanayi Devrimi, Giyim Endiistrisi, Stirdiiriilebilirlik.

Clothing Industry in Industrialization Period
ABSTRACT

In the last two hundred years, the impact of human beings on the ecosystem has increased considerably and they
have begun to dominate the natiire. The outputs of the vital activities and consumption habits of today's societies
exceed the carrying capacity of the ecosystem and create irreversible damage in the natural environment.
Industrialization movements in Europe are pointed out for the increase of destructions, which are formed by human
hands and are considered as a global problem as well.

It is a fact that the effects of the textile and clothing industry, which is known as the industry where industrialization
movements started and had the most impact on it, is worth examining. Nowadays, the clothing industry is known
as the second most damaging industry after petrochemicals. In this context, the current production and
consumption approaches used in clothing industry, outputs, sustainable practices, precautions to be taken, solution
suggestions etc. are the issues started to take place in the world agenda.

In this study; the reflections of the industrialization movements to the clothing industry will be discussed. in the
historical period. The negative impacts of the clothing industry outputs on the natural environment will be
presented with environmental reports. The precautions to be taken, solution suggestions within the framework of
the decisions taken at global meetings will be evaluated and the importance of sustainability in this context will
be discussed.

Keywords: Industrialization Movements, Industrial Revolution, Clothing Industry, Sustainability.
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Isletme Kiiltiiriiniin Tamamlayicis1 Olarak Tiirk Aile Isletmelerinde

Kadin Girisimciliginin Rol ve Onemi — 418

Asst. Prof. Dr. A. Turan OZTURK
THK University, Faculty of Management

OZET

Sosyal bir sistem oln isletmelerde yapiy1 olusturan en 6nemli unsur olan insan unsuru, isetmelerin yakin ve uzak
cevresinden edindikleri bilgileri kullanarak, analiz ederek, birlikte nefes alip- verdikleri isletmelerin enerji kaybim
oOnler ve onlarin uzun erimli olmasini saglar. Bilginin, beginci iretim faktorii olarak,“rekabet giiciiniin “6nemli
bilesenleri arasinda yer aldigi gliniimiizde, Kadin Girisimcilerin rol ve dnemleri diinya genelinde oldugu gibi
Tirkiye’de de giderek artmaktadir. Girisimciligin basarisi biiyiik 6l¢iide; rekabetgiligin bilesenlerinden olan
degisim, risk alma, yenilikg¢ilik, firsatlar1 yakalama ve bunlari hayata gegirme siirecine baglidir. Ekonomik, siyasal
ve kiiltiirel hayatin siiriikleyici giicii olan girisimciler, kiiresellesme ile birlikte bir bakima sinirlar1 kalkan sinirsiz
diinyanin en etkili aktdrlerindendir. Mevlana’nin {inlii metaforundaki deyisi ile,” bir ayag: kirik pergelle diizgiin
daire cizilemeyecegi* gibi, kadin girisimcilerden yoksun toplumlar da gelismislik diizeyine erisemezler. Onlar
kazanilmis kiiltiirleri ve sinir tanimayan enerjileri ile yoksullugun, yolsuzlugun da panzehiridirler. Caligmada;
Oniine gegilemez bir olgu olan, degisimi iyi yonetebilmek ve isletmelerin varliklarini siirdiirebilmeleri i¢in, Kadin
Girisimciligin rol ve énemine deginilerek, birer isbirligi ortami olan Aile Isletmelerine, Kadmn Girisimcilerin
“Entelektiiel Zeka/ Duygusal Zeka “ baglaminda kazandiracaklart deger ve kiiltiirel zenginlikler incelenerek
“zihinsel modeller “ortaya konulmaya ¢alisilmistir.

Anahtar Kelimeler: Isletme Kiiltiirii, Aile Iletmeleri, Kadin Girisimci
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OZET

Sinema her donem toplumsal enerjileri harekete gegiren bir sanat olmustur. Giiniimiiz insan yasantisinda énemli
bir yere sahip filmler sadece eglenmek degil, 6grenmek ve egitim amaciyla da kullanilmaktadir. Bazi sinema
filmlerinin hem zamana hem de kimi olay ve kisilere taniklik yaptiklar1 sanatta sik karsilasilan bir durumdur. Bu
egilimiyle sinema sanati, eglendirmenin yaninda bilgilendirme islevlerini de yerine getirerek izleyiciye zengin bir
deneyim sunabilmektedir. Bu ac¢idan sinema giiniimiizde 6grenme siirecinin ayrilmaz bir pargasidir. Bu nedenle
medyadan egitim odakli yararlanmanin akademik amaglarin gergeklestirilmesine katki saglayacagi sdylenebilir.
Bubaglamda 6grenciler belirli konularin 6gretiminde 6grencileri giidiilemek amaciyla filmlerden yararlanabilirler.
Ozellikle sinema sanatinin gorsel ve isitsel etkilesimi dikkate alindiginda, filmlerde yer alan bircok karakterin
zaman zaman toplum tarafindan kolayca benimsenebildigi, taklit edilebildigi veya model olarak alinabildigi
goriilmektedir. Ancak basta liderlik olmak iizere 6gretmenlere verilen egitimlerde, filmlerin egitim yardimci
malzemesi olarak kullanilmasi ¢ok yaygin olmayan bir yontem olarak karsimiza ¢ikmaktadir. Filmler 6gretmenlik
egitimi goéren Ogrenciler i¢in de 6nemli kaynaklardan biridir. Bu ¢alismanin amaci 6gretmenlerin liderlik
becerilerini gelistirmede filmlerden yararlanma konusunu incelemektir.

Anahtar Kelimeler: Liderlik, Lider Ogretmen, Sinema, Egiticinin Egitimi, Yedinci Sanat
Leading Teaching can Learn from the Seven Art?

ABSTRACT

Cinema has always been an art that takes social energies into action. Films that have an important place in
contemporary human life are not only used for fun, but also for learning and training purposes. It is a common
occurrence in art that some movies are witnessing both time and events and people. With this tendency, cinema
art can offer viewer a rich experience by fulfilling information functions besides entertainment. In this sense,
cinema is an integral part of the learning process today. For this reason, it can be said that benefiting from education
from the media will contribute to the realization of academic aims. In this context, students can use movies to
motivate students in teaching specific subjects. Especially when considering the visual and auditory interaction of
cinema art, it is seen that many characters in films sometimes can easily be adopted, imitated, or modeled by
society. However, in the trainings given to the teachers, especially to the leadership, the use of films as educational
materials is a very uncommon method. Movies are also an important source for students trained in teaching. The
aim of this study is to examine the use of films to improve the leadership skills of teachers.

Key Words: Leadership, Leadership Teacher, Cinema, Educator's Training, Seventh Art
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OZET

Start Up kavraminin anlamini, “ sifir noktasindan ise baslayan bir sirket i¢in kullanilan terim, baglangi¢” olarak
tanimliyor. Bazi kaynaklarda “yeni girisim” veya “girisim” olarak Tiirk¢e’ye yerlesmistir. Ulkemize son zamanlar
da spor alaninda da Start Up’lar kurulmustur. Bu ¢alismanin konusu iilkemizdeki spor alninda kurulan Sart Uplar
ve Sportyeer.com drnek olayirdir. Ulkemizde yetenekli sporcular kendi yeteneklerini sergileyemediginden ve
zamaninda kesfedilmeyen bu yetenekler kaybedildiginden ortaya ¢ikan www.sportyeer.com ililkemizde yetenekli
sporcularla, menajer ve kuliipleri bulusturan bir platformdur. Ve zamaninda kesfedilmeyen bu yetenekler
kaybedilmektedir. Sportyeer.com her bransta yetenekli genglerin yeteneklerini dijital platform sayesinde
sergileyecegi bir platformdur. Ulkemizde pek cok kuliibiin en temel sorunu da yetenekli oyunculara
ulasamamaktir. Bu hem maliyet hem de insan kaynaklar1 sorunudur. Sportyeer.com sporcularin kendileri ile ilgili
verilerini, resimlerini ve videolari yiikleyebildigi, kuliiplerin ve menajerlerinde bu oyunculari kategorilerine gore
inceleyebilecegi bir platformdur. Ticaret modeli C2C ve B2C seklindedir.

Anahtar Kelimeler: Start Up, Girisimcilik Ekosistemi, Tekno Park, Yetenek Yo6netimi, Melek Yatirimci

Investigation Of The Sports Field in Turkey And Start-Up Ecosystem
""Sportyeer.Co" Company Case Study

ABSTRACT

The term or Start Up refers to the meaning of the concept of, Start Up an. In some sources, it has settled in Turkish
as a ‘new enterprise” or “initiative. Recently, Start Ups have been established in our country. The subject of this
study is Sart Up’s and Sportyeer.com. Www.sportyeer.com is a platform that brings together talented athletes,
managers and clubs in our country as the talented athletes in our country cannot show their talents and these talents
are lost in time. And these talents are not lost in time. Sportyeer.com is a platform where talented young people
can demonstrate their abilities through a digital platform. The most basic problem of many clubs in our country is
not being able to reach talented players. This is both a cost and a human resource problem. Sportyeer.com is a
platform where athletes can upload their data, pictures and videos about themselves, and view them in their
categories according to their categories. The trade model is C2C and B2C.

Key Words: Start Up, Entrepreneurship Ecosystem, Tekno Park, Talent Management, Angel Investor
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OZET

Afyon Kocatepe University Kiiltiir, toplumda yasayan insanlarin biitiin 6grendikleri ve paylastiklarini kapsayan
bir kavramdir. Sosyal bir olgu olan girisimciligin, kiiltlirii olusturan gelenek, gorenek ve ahlaki degerlerden
etkilenmemesi diigiiniilemez. Bu sebeple girisimcilik kiiltlirii son yillarda 6zellikle 6ne ¢ikan 6nemli bir
kavramdir. Sinema filmleri toplumda girisimcilik davranisinin sekillenmesinde katalizor bir iglev goriir. Buna
karsin, sinema filmleriyle girisimcilik kiiltiirii arasindaki iliskiyi irdeleyen arastirma sayisi olduk¢a sinirlidir. Bu
baglamda bu arastirmanin amaci iilkemizdeki girisimcilik kiiltiirlinii tespit etmek adina yapimi 1984 yilinda
gerceklestirilen Tiirk Sinemasinin kiilt filmlerinden olan “Ziigiirt Aga” filmi incelenmistir. “Ziiglirt Aga” filmi
Tiirk sinemasi tarihinin, feodalizmden kapitalizme geg¢is siirecini beyazperde'ye aktardigi en basarili yapimlardan

biridir.
Anahtar Kelimeler: Tiirk Sinemasi, Girisimeilik Kiltiirli, Ziigiirt Aga, Sener Sen

Entrepreneurship Culture and The Analysis of Ziigiirt Aga Cinema Film in
the Context of Entrepreneurship

ABSTRACT

Culture is a concept that encompasses all that they learned and what they share of people living in the community.
Entrepreneurship is a social phenomenon, forming the cultural tradition, considered the interference of customs
and moral values. For this reason, entrepreneurial culture is an important concept particularly prominent in recent
years. In shaping the entrepreneurial behavior one sees in the movies governmental function catalysts. However,
a number of studies examining the relationship between the entrepreneurial culture of the films is very limited. In
this context, the aim of the study is to identify the culture of entrepreneurship in our country. In this study, Ziigtirt
Aga film which is one of the cult films of Turkish Cinema, which was performed in 1984, was examined. Ziigiirt
Agha's film is one of the most successful productions of the history of Turkish cinema, from the feudalism to the
transition to capitalism.

Key Words: Turkish Cinema, Entrepreneurship Culture, Ziigiirt Aga, Sener Sen
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OZET

Bir orgiitte yoneticilerin yonetsel kogluk davranislarii gelistirmesi, ¢alisanlarinin  kariyer planlariin
desteklenmesini, kigisel yetersizliklerinin giderilmesini ve yeteneklerinin giiclendirilmesini saglayarak ¢alisanlarin
is tatminlerini ve dolayisiyla performanslarini arttirmak i¢in bilingli bir sekilde ele alinmasi gereken ¢ok 6nemli
bir siirectir. Yonetsel kogluk davranisi ayni zamanda orgiitlerin rekabet giiciiniin artmasinda ve stratejik is
kararlarimin alinmasinda olduk¢a 6nemli bir role sahiptir. Bu ¢aligmada, ¢alisanlarin yonetsel kog¢luk davraniginin
is tatminine etkisi ve aralarindaki iliskinin 6l¢iilebilmesi i¢in ampirik olarak analiz yapilmasi amaglanmaktadir.
Arastirmanin bir diger amaci ise, ¢alisanlarin demografik degiskenlerine gore yonetsel kogluk davranisi algilariin
ve is tatminlerinin farklilik gdsterip gdstermedigini saptamaktir. Bu nedenle, Istanbul’da faaliyet gdsteren 6zel bir
giyim firmasi ¢alisanlarindan rastgele 6rnekleme yontemi ile veri toplanmistir. Arastirmada Ellinger ve Keller
(2003) tarafindan gelistirilen “Y®onetsel Kogluk Davramisi Olgegi” ile Weiss vd. (1967) tarafindan gelistirilen
“Minesota Is Tatmin Olgegi” kullanilmustir. Verilerin analizinde IBM SPSS 24 programi kullamilmistir. Arastirma
bulgular1 analiz edildiginde; ¢alisanlarin yonetsel kogluk davranist algisinin igsel ve digsal is tatminlerine pozitif
ve anlaml etki ettigi tespit edilmistir. Olgeklerin gegerlilik ve giivenilirlik analizleri, agiklayici faktér analizi ve
degiskenler arasindaki iliski analizleri yapilmistir. Arastirma hipotezlerini test etmek icin ise; basit ve ¢oklu
regresyon analizi, t testi, ANOVA testi vb. kullanilmustir.

Anahtar Kelimeler: Yénetsel Kogluk Davranigi, Is Tatmini, i¢sel Is Tatmini, Digsal Is Tatmini.

A Research About the Effects of the Employees’ Perceptions of Managerial
Coaching Behavior on Job Satisfaction

ABSTRACT

Itis avery important process in an organization that managers need to be consciously addressed in order to improve
their managerial coaching behavior, to support their employees’ career plans, to eliminate their personal
inadequacies and to strengthen their skills and to increase their job satisfaction and performance. Managerial
coaching behavior also plays an important role in increasing the competitiveness of organizations and taking
strategic business decisions. In this study, it is aimed to analyze empirically the effects of employees’managerial
coaching behavior on job satisfaction and to measure the relationship between them. Another aim of this study is
to determine whether the employees’ perceptions of managerial coaching behavior and job satisfaction differ by
the demographic variables of the employees. For this reason, data were collected by random sampling method
from employees of a special clothing company in Istanbul. In this study, “Managerial Coaching Behavior Scale”
developed by Weiss et al. (1967) and “Minesota Job Satisfaction Scale” developed by Ellinger and Keller (2003)
was used. IBM SPSS 24 program was used to analyze the data. When the research findings were analyzed; It has
been determined that employees' perception of managerial coaching behavior has a positive and significant effect
on internal and external job satisfaction. Validity and reliability analyzes of the scales, descriptive factor analysis
and relationship between variables were analyzed. To test research hypotheses; simple and multiple regression
analysis, t test, ANOVA test etc. used.

Keywords: Managerial Coaching Behavior, Job Satisfaction, Internal Job Satisfaction, External Job Satisfaction.
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OZET

Bilgiye, topluma ve diinya giindemine erisimin hizli saglanmasi sosyal medya kullaniminin
yayginlagmasina neden olmustur. Yaygin sosyal medya kullanimryla birlikte insanlarin iliskileri, fikir
ve distinceleri, diinyaya bakis agilart ve ruhsal durumlarinin nasil etkilenebilecegi de c¢esitli
aragtirmalara konu olmustur. Nitekim bagimlilik diizeyinde sosyal medya kullanimi ise bu konu
iizerinde aragtirma yapilmasinin gerekliligini ortaya koymustur.

Calismada Mersin Universitesi’nde ¢alisan akademik ve idari personelin sosyal medya bagimlilig1 ile
internet kullanim amaglar1 arasindaki iliski durumu incelenmistir. Sosyal medya bagimliligi ile internet
kullanim amaglarmi dlgmeye yonelik Korelasyon Analizi uygulanmistir. Ayrica gruplar arasinda
anlamli farkliligm olup olmadigima yénelik Bagimsiz Orneklem t-Testi ve ANOVA uygulanmustir. S6z
konusu incelenme sonucunda sosyal medya bagimliligi ile giinliik internet kullanimu, internet kullanim
amaglarindan; iletisim, bilgi edinme, eglenme, internet bankaciligl ve e-devlet kullanim amac1 arasinda
anlaml bir iligki oldugu tespit edilmistir. Diger taraftan internet alisverisi ile sosyal medya bagimliligi
arasinda bir iligkinin bulunmadig1 bulgusuna ulagilmistir. Alan yazin incelendiginde, sosyal medya
bagimliligi konusunun yeterince incelenmemis olmasi bu ¢aligmanin énemini ortaya koymaktadir.

Anahtar Kelimeler: Sosyal medya, sosyal medya bagimliligi, internet kullanim amaci, Mersin
Universitesi

A Research on the Relationship between Social Media Dependence and
Internet Usage Purposes

ABSTRACT

Information, social agenda and rapid access to the world agenda have led to widespread use of social
media. Along with the widespread use of social media, people's relationships, ideas and thoughts,
perspectives in the world and how their mental conditions can be influenced have been the subject of
various studies. As a matter of fact, the use of social media at the level of addiction revealed the necessity
of conducting research on this issue.

In the study, the relationship between social media dependency and internet use status of academic and
administrative staff working at Mersin University was examined. Correlation Analysis was applied to
measure internet usage and social media dependency. Independent sample t-test and ANOVA were also
performed to determine whether there was a significant difference between the groups. As a result of
this study, it was determined that there is a significant relationship between social media dependency
and the purpose of daily internet usage, for internet usage purposes; communication, information,
entertainment, internet banking and e-government usage. The other side has found that there is no
meaningful relationship between internet shopping and social media addiction.

Keywords: Social media, social media addiction/dependency, purpose of internet usage, Mersin
University
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OZET

Yenidiinya diizeninde rekabette liderligin onciilii olarak goriilen girisimcilige yonelik arastirmalar arasinda, kurum
ici yenilik¢i davramislar olarak adlandirilan i¢ girisimcilige ilginin arttig1 goriilmektedir. Bu anlamda, i¢
girisimciligin 6rgiit genelinde kabul gérmesi ve kisisel boyutta gelistirilmesinde hangi orgiitsel tutum ve
davranislar ile bireysel yeteneklerin gerekli olduguna iliskin arastirmalarin da 6nemi artmaktadir. Bu kapsamda,
calismanin amaci; isgdrenlerin Orgiitsel Destek Algilarinin i¢ Girisimeilik Davranislari ile Girisimei Oz-Yeterlilik
algisina nasil bir etkisinin oldugunun tespit edilmesi ile bu etkide Girisimci Oz-Yeterlilik diizeyinin aracilik ve
diizenleyici etkilerinin olup olmadigmin analiz edilmesidir. Bu amag¢ dogrultusunda, izmir ilinde konuslu ve
sektoriinde lider bir elektronik isletmesinin 438 ¢alisani aragtirmanin evreni olarak belirlenmistir. Ancak, evrenin
tamamina ulasmanin kisitlar1 nedeniyle, veriler olasiliga dayali olmayan oOrnekleme teknigi olan kolayda
ornekleme yontemiyle 2017 yilinda anket yontemiyle toplamda 379 miihendis ve teknisyenden olusan
orneklemden toplanmustir. Verilerin toplanmasi amaciyla hazirlanan soru formunda; Lumpkin ve Dess (1996),
Zhang ve arkadaslar1 (2006) ve Witt (2004)’in ¢aligmalarina dayanarak Sesen (2010) tarafindan gelistirilen 22
ifade ve 5 boyuttan olusan “Orgiit ici Girisimci Davrams Olgegi”; Jerusalem ve Schwarzer (1981) tarafindan
gelistirilmis ve Tiirkce uyarlamasi Yesilay (1996) tarafindan yapilan 10 ifade ve tek boyuttan olusan “Genel Oz
Yeterlilik Olcegi”; Eisenberger, Huntington, Hutchinson ve Sowa (1986) tarafindan gelistirilen ve Armstrong-
Stassen ile Ursel (2009) tarafindan yeniden diizenlenen ve Tiirk¢e uyarlamasi Akkog, Caliskan ve Turung (2012)
tarafindan yapilan 10 ifade ve tek boyuttan olusan “Orgiitsel Destek Algis1 Olgegi” kullanilmustir. Yapisal esitlik
modellemesi, bagimsiz degisken, bagimli degisken ve arabulucu-diizenleyici degisken arasindaki iligkilere iligkin
hipotezlerin test edilmesinde ve arabuluculuk etkisinin ve verilerin tanimlayici istatistiklerinin test edilmesinde
kullanilmustir. Ayrica bu iligkilerdeki diizenleyici degiskenin etkisi hiyerarsik regresyon analiziyle yapilmstir.
Yapilan analizler neticesinde, &rgiitsel destek algis1 diizeylerinin i¢ Girisimciligin Yenilik¢ilik, Proaktiflik, Risk
Alma, Ozerklik Ve Bireysel Ag Gelistirme boyutlar iizerinde anlamli ve ayn1 yénlii etkiye sahip oldugu tespit
edilmistir. Ayrica, Baron ve Kenny (1986) tarafindan aracilik etkisinin 6l¢iilmesi amaciyla onerilen ii¢ asamali
yontemin ikinci asamasi saglanamadigindan 6z yeterliligin aracilik etkisi gézlemlenmemistir. Bununla birlikte, 6z
yeterliligin diizenleyici roliine yonelik yapilan analizler sonucunda ise drgiitsel destek algisi ile I¢ Girisimceiligin
Yenilik¢ilik, Proaktiflik, Risk Alma, Ozerklik ve Bireysel Ag Gelistirme boyutlar1 arasindaki iliskilerde Oz
Yeterliligin diizenleyici etkisinin varhig goriilmiistiir. Sonug olarak, isgdrenlerin I¢ Girisimcilik diizeylerinin
Orgiitsel Destek Algisinin artmasiyla yiikseldigi ve Oz-Yeterlilik diizeyinin artmasiyla da gelistigi goriilmiistiir.

Anahtar Kelimeler: Orgiitsel Destek, I¢ Girisimcilik, Oz Yeterlilik, Diizenleyici ve Aracilik Rolii

The Role of Self-Efficacy on the Effect of Organizational Support to
Intrapreneurship

ABSTRACT

Among the researches on entrepreneurship, which is seen as the ancient of leadership in competition in the new
world order, the interest in intrapreneurship, which is called in-corporate innovative behaviors, is seen increasing.
In this sense, the importance of researches is increasing on which organizational attitudes and behaviors or
individual talents and efficacy are necessary for the organizational acceptance and individual development of
intrapreneurship. In this context, the aim of this study; to determine the effect of Organizational Support
Perceptions on Intrapreneurship behaviors and Entrepreneur Self-Efficacy, and to analyze whether there are
moderator and mediator effects of Entrepreneur Self-Efficacy on these relationships. For this purpose, 438
employees of a leading electronics company in the province of Izmir were identified as the population of this
study. However, due to the constraints of reaching the whole population, the data were collected from a sample of
379 engineers and technicians in 2017. In the questionnaire prepared to collect the data; “Intrapreneurship
Behavior Scale” developed by Sesen (2010); The “General Self-Efficacy Scale” developed by Jerusalem and
Schwarzer (1981) and adapted to Turkish by Yesilay (1996); “Organizational Support Perception Scale” which
was developed by Eisenberger, Huntington, Hutchinson, and Sowa (1986) and re-arranged by Armstrong-Stassen
and Ursel (2009) and adapted to Turkish by Akkog, Caliskan, and Turung (2012) were used. The reliability of
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scales was calculated by Cronbach’s Alpha coefficients and it was shown that the scales are found highly reliable
for this sample. Confirmatory factor analyses of the scales were authenticated with the multi-factor structure for
“Intrapreneurship Behavior Scale", and with the one-factor structure for "General Self-Efficacy Scale" and
"Organizational Support Perception Scale". The structural equation modeling was used in the test of the hypotheses
about the relationships between the independent variable, the dependent variable, and mediator-moderator
variable, and to test the mediating effect mediator variable, and the descriptive statistics of data. In addition, the
effect of the moderator variable in these relationships was made by the hierarchical regression analysis. As a result
of the analyses done by structural equation model, it was determined that Organizational Support Perception had
a significant and same direction effect on the dimensions of Intrapreneurship innovation, proactivity, risk-taking,
autonomy, and individual network development. It is also that determined that Organizational Support Perception
had not a significant effect on Self-Efficacy. As a result of the hierarchical regression analyzes, it was found that
the mediating effect of self-efficacy was not observed because the second stage of the proposed three-stage method
could not be provided by Baron and Kenny (1986) to measure the mediating effect. Nevertheless, as a result of the
analyzes conducted on the moderating role of Self-Efficacy, the effect of self-efficacy on the relationship between
the perception of organizational support and the dimensions of innovation, proactivity, risk-taking, autonomy, and
individual network development has been observed. As a result, it was seen that the internal entrepreneurship
levels of the employees increased with the increase of organizational support perception and the self-efficacy level
increased.

Keywords: Organizational Support, Intrapreneurship, Self-Efficacy, Moderator and Mediator Effects
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OZET

Bu ¢aligmanin amaci, kaynaklarin etkili kullanimi ve mali planlama araci olarak kullanilan igletme biitcelerinin
amaclarina ulasmasini engelleyen ve yoneticilerin bireysel faydalarini maksimize etmek i¢in kullandiklar1 biitcesel
gevseklik olusturma egilimlerini etkileyen unsurlarin incelenmesidir. Bu ¢ercevede hazirlanan ¢aligmada Kocaeli,
Ankara ve Istanbul’da imalat sektdriinde yer alan ve biitceleme siireglerine katilan 323 katilimcidan, anket
yardimiyla elde edilen 6rneklem verileri LISREL ortaminda yapisal esitlik modellemesi yoluyla analiz edilmis ve
degiskenler arasindaki iligkiler incelenmistir.

Calismadan elde edilen bulgular 6ncelikle asimetrik bilgi hipotezine uygun olarak yoneticilerin amirlerine gore
sahip olduklar1 asimetrik bilgi diizeylerindeki artisin biitcesel gevseklik iizerinde artisa neden oldugunu
dogrulamaktadir. Bulgular ayrica katilimci biitgeleme yaklagiminin yoneticiler arasindaki asimetrik bilgi diizeyini
azalttig1 gibi ayn1 zamanda biitgesel gevseklik olusumunu da negatif etkiledigini gostermektedir.

Anahtar Kelimeler: Biit¢esel katilim, biit¢esel gevseklik, asimetrik bilgi.

The Role of Budget Participation In Asymmetric Information and
Budgetary Slack Relation

ABSTRACT

The purpose of this study, the relationship between budgetary slack and asymmetric information and to
demonstrate the effects of budgetary participation traits of managers in this relationship. In this study, 323
participants from the manufacturing sector in Kocaeli, Ankara and Istanbul, participating in the budgeting process,
were analyzed by structural equation modeling in the LISREL environment and the relationships between the
variables were examined.

The findings obtained from the study confirm that the increase in the asymmetric information levels of
administrators according to the asymmetric information hypothesis caused an increase in the budgetary slack. The
findings also show that the participatory budgeting approach negatively affects the asymmetric information level
among administrators as well as negatively affecting the budgetary slack.

Key Words: Budgetary participation, budgetary slack, asymmetric information.
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OZET

Cevresel degisimlerin ¢ok hizli oldugu giiniimiiz rekabet ortaminda belirlenen stratejik onceliklerin hayata
gecirilmesinde ve performans ciktilarina doniistiiriilmesinde bilgi ihtiyacini gegmis donemlere gore ¢ok daha
onemli kilmaktadir. Bu baglamda yoneticilerin isletmelerin daha iyi performans ciktilari elde etmelerini
saglayacak saglikli kararlar alabilmelerine hizmet eden muhasebe bilgi sistemlerine olan ihtiyaglar1 da her gecen
giin artmaktadir. Bu acidan strateji ile performans arasindaki iligkide muhasebe bilgi sisteminin islevinin daha iyi
anlagilmasi ayr1 bir 6neme sahiptir.

Bu kapsamda tasarlanan ¢aligmada Marmara bolgesinde yer alan iiretim ve hizmet isletmesi yoneticilerinin
stratejik Oncelikleri ile firma performansi algilari arasindaki iliskide muhasebe bilgi sisteminden yararlanma
diizeylerinin incelenmesi amaglanmistir. Anket yoluyla toplanan verilerden yapisal esitlik analizi ile elde edilen
bulgular oncelikle stratejik dncelikler ile firma performansi arasinda giiclii ve pozitif bir iligkinin varligini ortaya
koymaktadir. Bulgular ayrica yoneticilerin muhasebe bilgi sistemini kullanim diizeyleri firma performansi
arasinda da pozitif ve anlamli bir iligki oldugunu gosterdigi gibi stratejik oncelikler ile muhasebe bilgi sistemi
kullanim diizeyleri arasinda da dogrudan ve giiglii pozitif yonlii bir iliskinin varligin1 dogrulamaktadir. Bu durum
stratejik onceliklere bagli bilgi ihtiyacinin muhasebe bilgi sisteminden karsilandigini ve stratejik onceliklerin
performansi dogrudan etkiledigi gibi muhasebe bilgi sisteminden olan bilgi talebini arttirarak dolayli olarak da
artirdigini ortaya koymaktadir. Calisma bulgulart ayrica muhasebe bilgi sisteminin kullanim diizeyindeki artisin
firma performansi iizerinde pozitif ve anlamli bir etkiye sahip oldugunu da dogrulamaktadir.

Anahtar Kelimeler: Stratejik 6ncelikler, muhasebe bilgi sistemi, firma performansi.

The Role Of Accounting Information System In Strategic Performance

Management

ABSTRACT

In today's competitive environment, where environmental changes are very fast, the need for information in the
implementation of strategic priorities and transforming them into performance outputs makes it much more
important than the previous periods. In this context, the need for accounting information systems, which serve to
enable managers to make healthy decisions that will enable them to achieve better performance outcomes, is
increasing day by day. In this respect, understanding of the function of the accounting information system in the
relationship between strategy and performance has a special importance.

In this study, it is aimed to examine the level of utilization of the accounting information system in the relationship
between the strategic priorities of the production and service management managers in the Marmara region and
their perception of firm performance.

The findings obtained by the structural equality analysis from the data collected through the survey reveal a strong
and positive relationship between strategic priorities and firm performance. The findings also show that there is a
positive and significant relationship between managers' level of use of accounting information system as well as
firm performance, and this confirms the existence of a direct and strong positive relationship between strategic
priorities and levels of use of accounting information systems. This situation shows that the need for information
based on strategic priorities is met by the accounting information system and that the strategic priorities both
directly and indirectly affect the performance by the increase the demand for information from the accounting
information system. The study findings also confirm that the increase in the level of use of the accounting
information system has a positive and significant effect on firm performance.

Key Words: Strategic priorities, accounting information system, firm performance.
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20. yiizyilda gerceklesen iki diinya savagindan sonra, Avrupa ve Amerika’da sanat alaninda koklii degisimlerin
habercisi olan ve bugiiniin sanatin1 da bigimlendiren fikir ve diisiince odakli sanat anlayisinin ortaya ciktig1 bir
donem yaganmistir. Giiniimiiz sanat anlayisinin uzantisi olan bu doniisiimlerle; her tiirlii malzeme ve teknik,
sanatsal bir iiretim olarak kabul edilmistir. Tuval ve firca disinda bu yonde onemli ¢aligmalar ortaya koyan
sanatcilardan biri de Fransiz sanat¢i Daniel Buren (1938) olmustur.

Daniel Buren giiniimiiz sanatinin énemli sanat¢ilarindan olup, kiiresel olarak pek ¢ok mekanda mimari temelli
enstalasyonlar {iretmistir. Bulundugu mekana 6zgii ve mekanla anlam kazanan isler ortaya koymus bir sanatg1
olarak, yerindelik (insitu) kavramini gelistirmistir. Sanat tarihinde yerini alacak, sanat¢inin mekan ve izleyici
odakli yaptig1 pek ¢ok enstalasyon mevcuttur. Bu enstalasyonlar, farkli 6l¢eklerde ve devasa boyutta olabilmekte
ve izleyiciyi de icine almaktadir. Ozellikle kamusal alanda gergeklestirdigi enstalasyonlari sanat diinyasinda yank1
bulmustur.

Bu arastirma, Daniel Buren’in sanatsal iiretimlerinin kendisi haline gelen mekan merkezli bazi enstalasyon
calismalarini 6rneklemler {izerinden analiz edilerek ele alinmistir. Sanatginin erken donem g¢aligsmalari ve sanatsal
tiretimlerini bugiinkii noktaya getirmesinde izledigi yol ve yontemlerle birlikte, sanat miizelerinde, kamusal
alanlarda ve ¢esitli sergi ve etkinliklerde yer alan iiretimleri incelenmistir. Arastirmanin amaci, sanatginin farkl
ve devasa boyutlarda mimari ve mekansal miidahalelerde bulunan izleyici ve mekan odakli ¢aligmalarini analiz
etmek ve izleyici etkilesimli enstalasyonlarinda mekani ele alisina dikkat ¢ekmektir. Aragtirmay1 ortaya koymada,
nicel yontemden yararlanilmig ve literatiir taramasi yapilmistir. Buren’in yapitlari, sanatsal anlamda sagladigi
katkilar, bulgular esligindeki bir degerlendirme ile ele alinmig ve sonuca baglanmistir.

Anahtar Kelimeler: Daniel Buren, Mekan, Enstalasyon, Kavramsal Sanat.

Daniel Buren's Spatial Installations In Art Practise And its Interaction
With Audience

ABSTRACT

After the two world wars that took place in the 20th century, there was a period in Europe and America where the
sense of art focused on ideas, which foreshadowed the fundamental changes in the field of art and that shaped the
art of today. With these transformations which are an extension of today's art understanding; all kinds of materials
and techniques have been recognized as an artistic production. One of the artists, who showed important works in
this direction apart from canvas and brush, was the French artist Daniel Buren (1938).

Daniel Buren is one of the most important artists of today's art and produced architectural-based installations in
many places. As an artist who has created works that are unique to the place and meaningful to the place, he has
developed the notion of insitu. In the history of art, there are many installations where the artist focuses on space
and audience. These installations can be at gigantic size and different scales and include the audience. Especially,
his installations in the public sphere made tremendous impact in the art world.

This research has been discussed by analyzing some installation studies of Daniel Buren. The artist's works in art
museums, public spaces and in various exhibitions and activities have been examined along with the ways and
methods used in his early works and artistic production. The purpose of the study is to analyze the artist's different
and gigantic architectural and spatial interventions, and to draw attention to the use of space in his interactive
installations. The quantitative method was used and literature review was performed to present the research.
Buren's works and the contributions he made in the artistic sense were discussed with an evaluation and concluded.

Key Words: Daniel Buren, Space, Installation, Conceptual Art.
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Assoc. Prof. Dr. ismail AKBAL
OZET

Geride biraktigimiz son yiizy1l yogun bir siyasal katilim olayma sahne olmaktadir. Artik gliclii merkezi
yonetimlerin emir ve direktiflerini sineye ¢eken bir anlayis yerine devletin en list kademesindeki yoneticilerle bile
iligki kurup bunlarin faaliyetlerini etkileyebilmek i¢in pankart tasimaktan secim kampanyalarinda slogan atmaya
kadar uzanan aktif bir katilimci1 anlayis yerlesmistir.

Vatandaglarin aktif bir sekilde siyasete katilmalari {izerinde degisik sosyo-ekonomik faktérler rol oynamaktadir.
Sosyo-ekonomik faktorler bireyin siyasal davranisi etkileme mekanizmasidir. Birey, sosyo-ekonomik faktorleri
araciligryla, siyasal davramigimi yonlendirmektedir. Fakat bireyin siyasal davranigini sadece sosyo-ekonomik
faktorler araciligiyla agiklamak miimkiin olmamistir. Biitiin sosyo-ekonomik faktorler sabit tutuldugunda yine de
bireyin siyasal davramiglarinda farklilagmalar olmaktadir. Bu farklilasmalarin tek mantikli agiklamasi insan
psikolojisiyle ilgili olmasidir. Kisaca psikolojik degiskenler olarak adlandirilacak olan bu degiskenler olumlu ve
olumsuz nitelikte olabilmektedir. Bu c¢alismada siyasal davranisi etkileyen psikolojik faktorleri agiklamak ve
etkilerini ortaya koymak i¢in hazirlanmustir.

Anahtar Kelimeler: Siyasal Katilim, Siyasal Etkenlik Duygusu, Yabancilagsma, Empati.

An Essay on the Role of Psychological Variables in Political
Participation: Positive and Negative Psychological Variables

SUMMARY

The last century that we have left behind is a scene of intense political participation. Instead of an understanding
that put up with orders and directives of the powerful central governments, an active participatory understanding,
which extend from the carrying banners to the shouting slogans during election campaigns in order to get in contact
with top echelons of power in state and to influence even their activities, has emerged.

Various socio-economic factors play a role in the active participation of citizens in politics. The socio-economic
factors are the mechanism used to affect individuals’ political behavior. Individual orients his political behavior
through his socio-economic factors. However, it was not possible to explain the individual's political behavior only
through socio-economic factors. Even when all the socio-economic factors are kept constant, there is still a
difference in the political behavior of the individual. The only logical explanation for these differentiation is that
the latter one is related to human psychology. Those variables called in a few words as psychological variables
might be positive or negative. This study has been prepared to explain the psychological factors affecting political
behavior and to reveal its effects.

Key Words: Political Participation, Motion of Political Efficiency, Alienation, Empathy.
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OZET

ittihat ve Terakki Cemiyeti’nin yirminci yiizy1l baslarinda Osmanli siyasal yasamma damgasini vurdugu bir
gercektir. Cemiyet bir anda Mesrutiyet istekleri ile siyasal hayata kendisini duyurmus ve uzun siire siyasal
iktidarda, denetim iktidar1 ya da dogrudan iktidar olarak, kalici olmustur. Onlarin bu kaliciligini saglayan ise
halktan aldig1 rizaya dayali destek degil bilakis gizlilik, tedhis ve korku politikasidir. Aslinda, siyasal iktidar
yarisinda ttihat ve Terakki Cemiyeti denizde bir kopiik gibidir. Ama gizlilik ve tedhis (y1ldir1) politikasi sayesinde
okyanus gibi goriinmiisler/gosterilmisler ve uzun siire siyasal iktidari kontrol altinda tutmuslardir. Cemiyet
1908°den sonra her yil genel kongrelerini yapmus, iceride getin tartigmalar olmus, gizli kararlar alinmig ama
disariya zerre kadar bilgi sizmamustir. Biz bunlar1 yillar sonra parga parga hatiratlardan gérmekteyiz.

Tedhis ve yildir1 yontemi, daha ¢ok siyasal cinayetlerle isletilmistir. Cemiyet kendilerine muhalefet edenleri
oncelikle legal yollardan, daha sonra makam ve mevki gibi riisvet yollariyla susturmayi denemis; basarili
olamayinca da sonsuza kadar susturmayi denemis; yani 6ldiirmiistiir. Bu cinayetler genellikle cemiyete karst
cesurca, mertge ve cekinmeden muhalefet eden ve toplumsal muhalefeti temsil eden gazetecilere yonelik olmustur.
Bu cinayetlerden ilki Hasan Fehmi cinayeti olurken ikincisi de Ahmet Samim cinayetidir.

Ahmet Samim, siyasal iktidarmn ve iktidar taraftarlarinin dolayisiyla ITC’nin politikalarini, dldiiriilecegine dair
malumata sahip olmasina ragmen, Sada-y1 Millet gazetesinde elestirel yazilarini siirdiiren, olduk¢a geng ve cesur
bir gazetecidir. Muhalefetin hicbir tiiriine tahammiil gdsteremeyen Cemiyet onun bu cesur tavrinin bedelini caniyla
odetmistir. Bu cinayet sonrasinda yine “31 Mart Olay1” benzeri bir olay gerceklesecegi bahanesiyle siyasal iktidar
mensuplart muhalif unsurlara kars1 sert tedbirler alinmig ve tasfiye islemine girisilmistir.

Anahtar Kelimeler: Suikast, Muhalefet, Siyasi Cinayetler, Komitacilik, Ahmet Samim.

Fear and Terrorizing Assasinations of Unionists: Assasination of Ahmet
Samim

ABSTRACT

It is a fact that the Committee of Union and Progress has left its stamp on Ottoman political life in the early
twentieth century. The Committee has declared itself to the political life with the demands of the Constitutional
Monarchy and it has been permanent, the control power or the direct power, for a long time in the political power.
Their persistence is not based on the consent of the public, contrarily the policy of confidentiality (secrecy), terror
and fear. Actually, the Committee of Union and Progress in the political power race is like a foam in the sea.
Though because of their policy of secrecy and terrorizing, they seemed to be like the ocean and they have been
control political power for a long time. The Committee made general congresses every year after 1908, there were
hard discussions and secret decisions, but informations about events on the Committee wasn’t leaked out. We have
seen them the memoirs that are written after years.

Terrorizing methods were mostly operated with political assassinations. The Committee tried to silence those who
opposed it mainly by legal means, then tried by corruption. Then they couldn’t succeed, they tried to remain silent
forever; that is to say assassinated. These assassinations were often directed against journalists who opposed
bravely, courageously and recklessly and who represented public opposition. The first of these assassinations is
the assassinations of Hasan Fehmi while the second is the assassination of Ahmet Samim.

Ahmet Samim is a very young and courageous journalist who continues his critical writings against to politics and
the supporters of the CUP in the Sada-y: Millet newspaper, even though he knows that the assassinations policies
of the CUP and therefore he can be assassinate by the CUP. The Committee, which cannot tolerate any kind of
opposition, has paid the heavy price brave attitude of Ahmet Samim with his life. In the aftermath of this
assassination, in the pretext that an event like “37 March Incident”, members of government was initiated to take
hard measures and disband against the elements of the opposition groups.

Keywords: Assassination, Opposition, Political Assassinations, Committees, Ahmet Samim.
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OZET

Degisim ve gelisimin bilinen insanlik tarihi boyunca en hizli yol aldigi son yarim yiizyilda 6ne ¢ikan bu iki
kavramin insan unsuruna bagli olusu, ayni zamanda insanin katma degerli varlik olmasina ayri bir anlam
yiiklemistir. Insani; ¢evresini etkileyen ve gevreden nispeten etkilenmeyen varlik olarak ayiric1 bir 6zellik olan
proaktif kisilik, kisisel gelisimin sebebi midir? Insanin sadece proaktif olmas1 kisisel gelisim igin yeterli midir?
Yoksa gelisim insanin bireysel gelisimiyle mi baglar? Bu sorulara cevap aranan ¢alismada proaktif kisilik ile kisisel
gelisim yonelimi arasinda olasi iliski incelenmis, bu iliskiye dair varsayim test edilmigtir. 1739 kisi lizerinde
yapilan anket sonug¢larinin degerlendirilmesine dayanan g¢aligma, anket formlarimin e-posta, kisa mesaj, ¢esitli
dijital platformlar ve sosyal medya araciligi ile kisilere gonderilmesi ve alinan geri doniislerin analizi yoluyla
yapilmistir. Calisma neticesinde proaktif kisilik ile kigisel gelisim yonelimi arasinda pozitif iligki tespit edilmis,
bu iliskinin literatiire dayali agiklayici tartigmast yapilmistir. Ayrica proaktif kisiligin kendi basina kisisel gelisim
icin yeterli olup olamayacagi ve kisisel gelisim i¢in proaktif kisiligin bir gereklilik olup olmadig tartisiimstir.

Anahtar Kelimeler: Proaktif Kisilik, Kisisel Gelisim Yonelimi, Kisisel Degisim, Kisisel Geligim

Is the Change Antecedent of Growth? Relation of Proactive Personality and
Personal Growth Initiative

ABSTRACT

In the last half century when changing and development proceeded fastest along known humanity history,
dependence of human being’s these two concepts also give different meaning that human being is a value-added
asset. Is proactive personality which a distinctive specification for human as not affected relatively from
environment and as affect environment, a reason for personal growth? Is it enough for human to be proactive just
for personal growth? Or, does development start with only personal growth of human? It has analysed the relation
between proactive personality and personal growth initiative, and tested hypothesis about this relation which has
been looking for answer to these questions. The study which consist of assessment to 1739 participant’s survey
results, by sending survey forms through e-mail, sms, various digital platforms, social media and by analysing of
responses. As a result of study, positive relation between proactive personality and personal growth initiative has
been detected and made literature based explanatory discussion of the relation. Also it was discussed whether or
not proactive personality can be enough for personal growth singly and whether or not proactive personality is a
necessity for personal growth.

Key Words: Proactive personality, Personal Growth Initiative, Personal Change, Personal Growth
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Metropollerde hayat siiren insanlarin, endiistri ile birlikte yasadiklar1 yalnizlasma ve yabancilagma durumlarinin
getirisi olan pargalanma olgusu; goriinen gergekligin sorgulanmasinda; parcalara ayirma ve biitiinlestirme
durumlarini birbirine karigtirmistir.

Pargalanma ve tekrar her zaman dongiiniin kendisini ortaya ¢ikarmistir. Dongiiniin olusumu sirasinda insan ruhu
pargalanir, biitiin yok olur. Dongiiniin tekrara olan ilgisi insant kirilgan parcalardan meydana gelen ve sadece
belirli bir fonksiyon i¢in ¢alisir hale getirir. Cogunlugun, biitiin zaman dilimlerinde sdz sahibi oldugu durumsal
faktorlerde ruhunu kaybetmis insan, belirli bir fonksiyonu olan nesneye doniisiir. Baska bir degisle insan,
kiigiimsenmesi ve degistirilmesi gereken bir sey olarak goriiliir. Insan, parca ve déngii iliskisini ayakta tutan
parcalar; gerek nesnelestirerek, gerekse nesnelestirmeden insan ruhunu farkli bir yapiya doniistiirmeyi basarir.
Bu metinde, nesne parcalariin sanat i¢in ne anlam ifade ettigi ve sanat¢ilarin par¢alanma ve biitiinlemeye karsi
yaklagimlari kisaca ele alinmistir. Modern donemdeki yabancilagma durumlarin getirisi olan par¢alanma olgusuyla
ortaya konan yapitlar, sanatcilar {izerinde biraktig1 etkisiyle birlikte ele alinmstir.

Metinin igeriginde ise, sanat olgusu acisindan; goriintiiniin parcalanmasindan, bu pargalanmanin hazir nesne
kullanimina etkilerinden, zaman igindeki degisimlerine deginilerek, ilgili sanatgilarin yapitlarindan 6rneklere yer
verilmis ve bu g¢er¢evede sinirlandirilmistir. Modern ve postmodern donemde iiretilen yapitlar ele alinirken,
sanat¢ilarin iginde bulundugu ¢agin 6zelliklerinden etkilendikleri ve doniisime ugramis nesne unsurlarinin
kullanimlar farkli agilardan degerlendirilmistir. Ayrica ilgili sanatgilarin sanatsal tavri ve manifestolar1 diigiince
baglaminda 6zetlenerek, arastirmanin sinirlarini belirlemistir.

Anahtar Kelimeler: Sanatci, Pargalanma, Plastik Sanatlar, Cagdas Sanat, Hazir Nesne.

From Fragmented Integrity to The Integrating Art
ABSTRACT

Disintegration case, in return for circumstances of getting lonely and alienation together with industry of people
living in the cities, jumbled the dissection situations with the integration ones in the questioning of visible reality.
Disintegration and repetition have always revealed the itself of the cycle. During the formation of this cycle,
person’s spirit is disintegrated and the integrity is disappeared. Interest of this cycle upon the repetition makes the
man a person who arises from fragile parts and works just for a special function. The person, who has lost his/her
belief or soul in the situational factors where the majority is dominant or has a word from the start, convert into an
object which has a particular function. In other words, the man is seen as a thing which should be overlooked and
changed. Components , which sustain the relationship between the part and the cycle and pull apart from the
whole either by getting it objective or not by, achieve to convert the human soul into a different mold.

In this article, the meaning of object parts for art, and the artists” approach to fragmentation and integration are
briefly discussed. The works which were created with the phenomenon of fragmentation resulting from the
alienation situations in the modern period were discussed together with their influence on artists.

In the context of the article; the fragmentation of the image, the effects of this fragmentation on the use of ready-
made objects, the changes in the course of time were mentioned in terms of art phenomenon, and the samples of
the works of related artists were included, and it was limited in this framework. While the works produced in
modern and postmodern periods were considered, the use of mutated objects and that artists were influenced by
the characteristics of their period were evaluated from different perspectives. In addition, the artistic attitudes and
manifestos of the subject artists were summarized in the context of thought, and the limits of the research were
determined.

Keywords: Artist, Fragmentation, Plastic Arts, Contemporary Art, Ready-Made Object
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OZET

Geng girisimciler is fikirlerini ve projelerini hayata gegirirken orta yasli mevkidaglarinin yiizlestigi zorluklar1 daha
siddetli yasarlar. Girigimcilik bilgisinin ve baslangi¢c sermayesinin yetersizligi gen¢ girisimcilerin en sik dile
getirdikleri engellerdir. Crowdfunding, proje ve is fikirlerinin dijital platformlar kanaliyla paylasilip biiyiik
kitlelerin desteginin talep edilmesine dayanan ve finansal kurumlara ihtiyaci azaltan yeni nesil bir finansman
saglama yontemidir. Bu yoOntemle gen¢ girisimcilerin ihtiyaglarii ve projelerini daha genis kitlelere
duyurabilmeleri ve destek saglayabilmeleri ciddi anlamda kolaylasmustir. Kiiresel 6l¢ekte hizli bir sekilde biiyiliyen
ve Tiirkiye’de heniiz emekleme asamasinda olan Crowdfunding konsepti, finansal kaynak engelinin agilabilmesi
icin geng girisimcilere sinirsiz firsatlar sunmasi bakimindan kritik 6neme sahiptir. Bu ¢alismayla, Crowdfunding
yonteminin geng girisimcilere etkili bir alternatif ¢6ziim araci olarak tanitilmasi ve literatiirdeki biiyiik boslugun
giderilmesi amaglanmaktadir. Sonug olarak bu ¢aligmada, Crowdfunding platformlarinin cesitlenmesi ve orta
vadede belli alan ve sektorlere odakli nis ¢oziimler de sunabilir hale gelmesinin gerekliligi ortaya konulmustur.
Bu araca olan ilginin artmasimin yasal bosluklarin giderilmesine bagl oldugu da saptanmustir. Ozellikle giiven
unsurunun tesis edilmesi ve pazarin derinlik kazanabilmesi i¢in devletge akredite edilmis platformlara olan ihtiyag
s6z konusudur.

Anahtar Kelimeler: geng girisimcilik, crowdfunding, kitlesel finansman,
JEL Kodu: D140, M130, M210, L260

ABSTRACT

Young entrepreneurs experience the challenges of their middle-aged counterparts in implementing their business
ideas and projects. The inadequacy of entrepreneurial knowledge and initial capital are the most frequently
mentioned impediments. crowdfunding is a new generation funding method, which is based on demanding the
support of large communities by sharing project and business ideas through digital platforms. With this concept,
young entrepreneurs are able to announce their needs and projects to a wider audience and to provide support
easier. While crowdfunding is growing rapidly on a global scale, the concept of crowdfunding is still having its
infancy in Turkey. As offering unlimited opportunities for young entrepreneurs to overcome obstacles of accessing
the financial resources, crowdfunding has a crucial importance. The target of this study is to introduce the
crowdfunding method as an effective alternative solution for young entrepreneurs and to eliminate the large gap
in the literature. As a result, in this study, it is revealed that crowdfunding platforms should be diversified and
should have the ability to offer niche solutions focused on certain areas and sectors in the medium term. It has also
been addressed that attracting interests to this method depends on the new regulations toward to legal gaps. In
particular, for state-accredited platforms are needed to establish trust and to deepen the market.

Keywords: young entrepreneurship, crowdfunding
JEL Code: D140, M130, M210, L260
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ABSTRACT

Social entrepreneurship atracts attention to the science world as a conceptual area of social benefit based on
business activities. Social entrepreneurs are the actors who drive innovation with commercial tolerance and
uncertainty tolerance in order to raise social welfare and find solutions to social problems. Especially the injustices
and inadequacies in transferring public support to social problems have increased the importance of social
entrepreneurship. In addition to the conceptual projection of social entrepreneurship, this research has raised
fundamental problems that have hampered social entrepreneurship and prevented further development, and a
number of solution proposals have been developed in order to get rid of these problems. This concept, which has
been separated from traditional entrepreneurship and is in the process of building its own literature, has many parts
to inspire next research. It is hoped that this study, which includes proposals for next research, will contribute to
the scientific world. It is thought that this study created by the method of literature review will have more specific
conceptual contribution to the investigation of various researches from different disciplines and their unique
character in terms of their synthesis.

Keywords: Entrepreneurship, Social Entrepreneurship, Social Benefit, Social Welfare
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OZET

Gliniimiiz yogun rekabet ortaminda, verimliligi artiric1 faaliyetler oldukga O6nemlidir. Artan rekabet, Gretim
maliyetleri ve kit kaynaklar, isletmeleri yeni arayislara siiriiklemektedir. Rekabetgi kalabilmek igin etkili, belirli
ve akici bir {iretim sistemine sahip olmak gerekmektedir. Yalin iiretim, orijin olarak Toyota Motor Isletmesinde
dogan bir Japon ig organizasyon metodu olup, yalin {iretim, verimliligi artirici, isletme sistem inovasyonunun
onemli bir drnegidir.

Gliniimiizde bir¢ok iilkede yalin yaklasim bir kalkinma hamlesi olarak goriilmektedir Yalin yaklagim,
odaklanmanin igletme yonetiminden iliskiler yonetimine dogru kaydigi, biinyesinde hem teknik hem de teorik
unsurlar1 barindiran, farklilagtirilmis iiriinler ve yapilan ise uygun stratejileri ile temellenmis bir yaklagimdir.
Isletmeler, giiniimiiziin kiiresel rekabet ortaminda, rekabet avantaji saglayacak bir strateji olarak yalin yaklasimi
benimsemektedirler. Miisteri gereksinimleri odak alinarak, isletmelerin siiregleri sadelestirilir ve israf dnlenir, elde
edilecek verim artig1 yeni kaynaklarin ekonomiye kazandirilmasina katkida bulunur. Bu durumun tiim sektorlere
ve Olgegi ne olursa olsun tiim isletmelere yayginlagsmasiin olusturacagi sinerji, ekonomik biiyiimeye hiz
kazandiracagi gibi siirdiiriilebilir kalkinmaya da katk: saglar.

Anahtar kelimeler: Yalin Yaklasim; Siirdiiriilebilir Kalkinma, Yalin Girigim

ABSTRACT

In today's intensely competitive environment, efficiency oriented activities are extremely important. Increasing
competition, production costs and scarce resources lead enterprises to seek new ways. In order to remain
competitive, it is needed to have an effective, specific and smooth production system. Lean production is an
important sample of business system innovation which is a Japanese business organization method originates in
Toyota Motor Corporation.

In many countries, lean approach is seen as a development movement. Lean approach is a concept which is based
on differentiated products and appropriate strategies for the work, embodies both technical and non-technical
components and its focus shifts from business management to relationship management. Enterprises adopt a lean
approach as a strategy that will provide a competitive advantage in today's global competitive environment. By
focusing on customer requirements, the processes of the enterprises can be simplified and the waste can be
prevented, and the increase in efficiency will contribute to the acquisition of new resources into the economy. The
synergy created by the spread of this situation to all businesses regardless of all sectors and scale contributes to
economic growth as well as to sustainable development.

Keywords: Lean Approach; Sustainable Development, Lean Initiative
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Islam 6ncesi Tiirklere ait bilgiler M.O. 3000-4000 y1l gerilere kadar gotiiriilebilir. Bu bilgiler arasinda kadinin
temel nitelikleri “annelik” ve “kahramanlk” olarak karsimiza ¢ikmaktadir. Ataerkilligin yaygim oldugu ilk Cag
medeniyetlerinde kadinin nasil algilandigini ortaya koyan durumlar1 degerlendirdigimizde; birinin tekeli altinda
yasamini stirdiiren, bosanma ve miras hakkindan yararlanamayan, 6zel miilkiyet edinemeyen, hatta isim verilmeye
layik goriilmeyen, ayrimciligin en iist seviyeye ulastigt bir donem olarak gosterilebilir. Toplumlarin medeniyet
oOlgiilerinden birinin de sosyal hayatta kadin ve kiz cocuklarina bakis acisinin 6nemli bir yer tuttugunu da
distintilirse, eski Tiirk toplumlarinin ¢agdaslarina gore oldukea ileri bir seviyede yasam siirdiigii agikca ortaya
¢tkmaktadir. Tiirklerin medeniyet tarihindeki yerini belirlememiz agisindan kadinin; aile, toplum, yonetim hatta
siyasetteki yerinin hangi konumda oldugunu ortaya koymamiz gerekmektedir. Yillardir yerlesik kiiltiirden uzak
yagsamig olan Eski Tirk toplumlarini barbar olarak nitelendiren nermelere de kadinin; toplumda, siyasette ve
yonetimdeki yeri ve etkinliginin giin yiiziine ¢ikarilmasi Tiirklerin tarihteki gercek yerini de onlara teslim etme
acisindan oldukg¢a 6nemlidir. Eski Tiirklerde kadin-erkek ayriminin yapilmadigi ve kadinin erkegin tamamlayicist
olarak kabul edildigi, neredeyse kadinsiz hicbir isin gergeklesmedigi, bir¢ok kararin kadin ile beraber alindig:
goriilecektir. Yine Eski Tiirklerde kadmlarin hukuki haklarmin ¢agdaslarina gore en iist seviyede oldugu da
unutulmamalidir. Eski Tiirk toplumlarinda babadan sonra aileyi anne temsil ettigi i¢in kadinlarin siyaseten bu
kadar yiiksek mevkilere ylikselmesi hi¢ de sasirtict bir durum degildir. Bu ¢calismamizda, Eski Tiirklerde kadinin
yonetim ve siyasetteki yerinin daha iyi anlasilmasi ve topluma getirdikleri yeni anlayisin incelenmesi
hedeflenmistir. Ayni zamanda ¢agdaslari olan diger topluluklar ile karsilastirmali sekilde islenecek olan bu ¢alisma
Tirk toplumlarinin adalet sisteminde higbir grubu birbirinden ayirt etmeden olusturulmus olduguna da vurgu
yapilacaktir.

Anahtar Kelimeler: Islam dncesi donem, Kadin, Tiirkler, Siyasi Statii, Hukuki durum, Yénetim.

An Examination Of The Women's Role On The Management And Politics
In Ancient Turks

ABSTRACT

Information about pre-Islamic Turks can be carried over 3000-4000 years. Among these information, the basic
qualities of women appear as” motherhood “and “heroism”. When we evaluate the situations that shows how
women are perceived in the First Age civilizations, patriarchy is widespread in which can be seen as a period in
which women live under a monopoly. Consequently, they are not allowed to benefit from the right to divorce and
inheritance. They cannot acquire private property; not even be given the right to be named, and further has reached
the highest level of discrimination. As widely known, one of the societal dimensions of civilization is the rights of
women and girls in social life. Studies show that the old Turkish societies live at a much higher level than their
contemporaries. In order to determine the contribution of the Turks to the civilization; one needs to reveal the
study of family, society, management, and even the position of politics in the ancient Turks. The old Turkish
societies who have lived far away from the established culture for years have been described asbarbarians. To
reveal facts and effectiveness about the studies of the society, politics and management, one should investigate the
role of women in management and politics in the ancient Turks. As known, women are accepted as complementary
of men in which women has a key role in every decision making process of the society in the ancient Turks. Again,
it should not be forgotten that the legal rights of women in the Old Turks are at the highest level compared to their
contemporaries. In old Turkish societies, it is not surprising that women rise to such high positions in politics since
women as mothers, the ones who represent the family in absence of fathers as a leader. In this study, we aim to
understand the role of women in management and politics in the Old Turks. This study, which will also be
discussed comparatively with other contemporaries, will emphasize that Turkish societies were formed without
discriminating between groups in the justice system.

Keywords: Pre-Islamic era, Woman, Turks, Political status, Legal status, Management
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ABSTRACT

1990s witnessed a proliferation of new ideas and theories in management and organization studies. One of the
most remarkable among them was diversity management which had a profound impact over the researchers in the
field. Diversity management can be described as a project intended to cultivate and support a peaceful work
environment in which the advantages of having a heterogeneous workforce is maximized while the disadvantages
of it is minimized. Although its burgeoning can date back in the 1980s, its roots can be extended to quite old ages
when people started to work in big groups. The emergence and growth of diversity management studies constitute
a thought-provoking episode of management and organization studies in many respects. For a sound analysis of
this episode, this paper attempts to make use of sense-making theory which was also articulated in 1990s by Weick
who started to dwell upon the subject in late 1960s. It is considered that sense-making approach that refers to the
process in which individuals and organizations interpret and shape their actions and experiences is a powerful and
convenient means for analyzing social events and phenomena. This paper examines the applicability of sense-
making approach upon the history of diversity management.

Keywords: Diversity Management, Affirmative Action, Sense-making, Enactment
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OZET

Son yillarda, kadinlarin i giiciine dahil olmasi gibi kadinlarin girisimci olarak varlik gdstermeleri daha gok
konusulmaya baslanmigtir. Kadinlarin is giiciine dahil olmasi amaciyla, bir ¢ok iilke kadin girisimcilere gerek
finansal olarak gerekse egitimler ile destek vermektedirler. Bu ¢aligmanin amaci, kadin girisimciligine dair son
100 yila ait ulusal ve uluslararasi literatliri ve kadin girisimcilige dair verileri incelemek, tarihsel siirecte ilgili
yazin ve uygulamada gergeklesen gelisimi iligkilendirmektir. Bu dogrultuda, literatiiriin siirece katkisinin 6lgmek
icin google akademik veri tabanindan 4.340 adet uluslararast ve 105 ulusal makale taranmis, donemsel olarak
farkliliklar1 ortaya koymak icin kelime bulutu yontemi kullanilmistir. Ulkemizde ve diinyada kadin girisimcilige
dair rakamlar ise OECD and Turkstat web sitelerinden saglanacaktir. Arastirma halen devam etmekte oldugundan
sonuglari heniiz yorumlanmamustir.

Anahtar Kelimeler: Kadin, Girisimcilik, Tarihsel Geligim

A Historical Approach to Analyse the Development
of Female Entrepreneurship Concept

ABSTRACT

In recent years, as women's participation in the labor force, the existence of female entrepreneurs, has begun to be
talked about a lot. In order to increase the power of representation of females in business life, many countries has
become to give support to female entrepreneurs in terms of both financial help and trainings. The aim of this
study is to examine the literature on women entrepreneurship and examining national and international data from
last 100 years and to find out relation between literature and real life applications of female entrepreneurship
historically. In order to measure the contribution of the literature to the process, 4.340 international and 105
national articles were scanned from the google academic database and word cloud method was used to determine
the differences periodically. National and international statistics will be provided from web pages OECD and
Turkstat. Since the study continues, the results of the study are not revealed yet.

Keywords: Female, Entrepreneurship, Historical Development
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ABSTRACT

This study examined the effects of transcendental leadership on hotel full time employees’ work engagement in
the hospitality industry. Also, it investigated mediating role of workplace spirituality between transcendental
leadership and work engagement. Based on survey data collected from 100 employees via using a self-
administered survey working at four and five-star hotels in North Cyprus, the relationship were examined using
confirmatory factor analysis. The empirical results depict that both employees’ perceptions of transcendental
leadership is positively associated with their work engagement and workplace spirituality, suggesting that adding
transcendental leadership practices to the existing organizational culture is likely to improve desirable employee
work environment such as workplace spirituality, which in turn contributes to increasing work engagement. This
study makes a contribution to the literature by approaching spiritual side; as well as, it conceptually and empirically
evaluates transcendental leadership practices, workplace spirituality and work engagement dimensions
simultaneously which are limited in the hospitality environment.

Keywords: Transcendental Leadership, Work Engagement, Workplace Spirituality, Hotel, North Cyprus
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Stirekli degisimin ve farklilagsma arayisinin 6n planda oldugu degisen cevre kosullarinin getirdigi belirsizlikle
miicadelede giiniimiiz ydneticileri giicliikler yasamaktadir. Orgiitlerde karsilasilan bu zorluklar, ydnetim biliminde
bir paradigma degisimine vurgu yapmaktadir. Sosyoekonomik sistemdeki degisimle érgiitsel yasamin bilinmeyen
yonlerinin artmasi; esnek yapilanmayla, yenilik¢ilik ve rekabeti destekleyen postmodern orgiit kuramlarini
giindeme getirmistir. Teknolojik degisimler, yeni bilgi bigimleri, karmasik sistemlerin giindem olusturmast,
kesinlikten ziyade belirsizlik ve kaos igindeki diizen kavramini destekleyen bir 6rgiit yapisini ortaya ¢ikarmustir.
Degisime, cogulculuga, ikilige ve akisa oncelik taniyan postmodern teoriler, farkliliklar: ve diizensizlikleri ortaya
cikarmaya dayali heterolog bakis acisi, orgiitlerde kaos kuramini isaret etmektedir. Diinyanin hizla degiserek
giderek karmasiklagmasiyla, var olan yonetim kuramlarmin bu yapiya uygun strateji gelisimine olanak
saglamadigini gostermistir. Bu agidan, orgiitlerin yeni bir diinya bakisina ve bu yeni diinya ile bas edebilmek i¢in
de paradigma degisimine ihtiyaglar1 vardir. Postmodern orgiit teorisinin getirdigi farkli bakis acilari, icinde
bulundugumuz bilgi ¢aginda o6rgiit yapilanmalarimi derinden etkilemis ve hatta degistirmistir. Bozucu inovasyon
ve biiyiik beklenmedik soklardan dogan risk ve belirsizlikler, postmodern orgiitler i¢in oldukca anlamlidir. Is
birligi, esnek, yatay yapilanma ve entegrasyon, gii¢lendirilmis takimlar ve takim g¢aligsmalari, belirsizlik i¢inde
diizen gibi kavramlar1 barindiran postmodern 6rgiit yapilarini anlamak, 21. Yiizyilin rgiitlerinin nasil basarili
olacaginin anlasilmasi baglaminda biiyiikk 6nem tasimaktadir. Bu calismada, postmodern orgiit teorisi ile kaos
teorisi arasindaki baglanti, karmagiklik paradigmasi ve belirsizlik iligkisi baglaminda tartisilarak giiniimiiz
orgiitleri i¢in 6neminin vurgulanmasi amaglanmaktadir.

Anahtar Kelimeler: Postmodern Orgiitler, Kaos Teorisi, Belirsizlik, Karmasiklik, Kaos.

A Discussion on the Postmodern Management Approach in Organizations
and Uncertainty

ABSTRACT

Today's managers encounter difficulties in fighting with uncertainty introduced by changing environmental
conditions in which constant change and the search for differentiation are always in the foreground. Such
difficulties faced in the organizations emphasize a paradigmatic change in management science. The rise in the
unrecognized aspects of the organizational life due to the changes in the socioeconomic system has brought
forward postmodern organization theories supporting flexible organization, innovativeness, and competition.
Technological changes, new forms of information and the rise of complex systems have created an organizational
structure that supports the uncertainty and the order in chaos theory rather than certainty. Postmodern theories that
prioritize change, pluralism, dualism, and flow and heterologous approach based on revealing differences and
disorder indicate the chaos theory in organizations. As the world gradually changes and consequently becomes
more complicated, it has been observed that current management theories do not enable appropriate strategies to
be developed for the current structure. In this respect, organizations need a new perspective and a paradigm change
in order to cope with the new world. Different perspectives introduced by the postmodern organization theory has
deeply affected and even changed the organizational structures in the information age. Uncertainties and risks that
emerge as a result of disruptive innovation and unexpected great shocks are quite meaningful for organizations.
Understanding postmodern organization structures that hold concepts such as cooperation, flexible horizontal
structure, integration, amplified teams and teamwork and order in chaos is crucially important so that it will be
possible to understand how 21-century organizations shall be successful. This study aims to discuss the
relationship between postmodern organization theory and chaos theory in terms of complexity paradigm and the
relation of uncertainty and to emphasize the importance of the theories for current organizations.

Keywords: Postmodern Organizations, Chaos Theory, Uncertainty, Complexity, Chaos.
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Inst. Pelin OZKUZEY

ABSTRACT

Management approaches accommodating with the technological changes plays key contributor factor as outcome
to business success.

This paper focuses on the construct of communication and how it is related to our digital spaces. First it presents
another way to observe digital life: eco-systems and digital spaces. Next, it discusses the fact that while
digitalization enhances our business production it is beneficial to our own productivity it also affects our business
life providing better performances. Digital spaces refer to what is displayed on the screen of a digital device (e.g.
laptops, computers, tablets, or smartphones). What can be displayed in digital spaces is vast and diverse and can
take countless forms. Applications, movies, photos, and website all occupy digital space.

A questionnaire called digitalization communication Scale is used to measure the effect of digitalization on our
businesses spaces. Finally, this article suggests that digitalization may offer benefits to our business life. Research
is presented to show that digital communication provides great benefits, motivation and brings success to an
individuals and the business environments.

Keywords: Management, Digitalization, Digital Space, Motivation, Communication, Effectiveness.
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OZET

Orgiitlerde calisan sessizligi ve yabancilasma kavramlari son zamanlarda arastirmacilarin ve uygulayicilarin
dikkatini ¢eken konulardir. Arastirmalar ¢alisan sessizligi ve orgiitsel yabancilasma kavramlarinin ¢alisanlar ve
kuruluslar tizerinde ¢ok yonlii etkilerinin oldugunu gostermektedir. Caligan sessizligi kavrami, ¢alisanlarin orgiit
yararina fikirlerini, duygularini ve diisiincelerini agiga vurmamalari, ifade etmemeleri anlamma gelmektedir.
Orgiitsel yabancilasma kavrami, ¢alisanlarin kendilerini orgiitlerinden soyutlayarak yabanci bireyler haline
gelmeleri olarak tanimlanir. Eger gerekli 6nlemler alinmazsa orgiitlerde galisan sessizligi ve yabancilasma hem
orgiit hem de c¢alisanlar acisindan telafisi giic hasarlara neden olabilmektedir. Ayrica bu kavramlar, orgiitlerde
degisim ve gelisimin 6niinde 6nemli bir engeli olusturabilmektedir.

Bu caligma, bir iiretim isletmesinde gorev yapan isgorenlerin sessiz kalma davranmiglart ve yabancilagsma
durumlarinin ortaya konmasi ve bu iki kavram arasinda iligkinin saptanmasi amagli yapilmistir. Bu temel amag
dogrultusunda; Tekirdag ilinin Cerkezkdy ilgesinde faaliyet gosteren bir iiretim isletmesi ¢alisanlarina kisisel bilgi
formu, g¢alisan sessizligi 6lgegi ve oOrgiitsel yabancilagsma Olgeginden olusan bir anket formu uygulanmstir.
Arastirmaya 185 fabrika calisani katilmigtir. Arastirmada kullanilan galisan sessizligi 6lgeginin giivenirlilik
katsayis1 (Cronbach's Alpha) 0,921; orgiitsel yabancilagsma &lgeginin giivenirlilik katsayist 0,924 oldugu
saptanmustir. Bu da aragtirma 6l¢eklerinin oldukga yiiksek giivenirlilikte oldugunu gdstermektedir.

Arastirma sonuglarina gore katilimcilarin toplam sessizlik puan ortalamasi ve standart sapmasi (min:1, maz:5)
2,4533+ 074360; toplam yabancilagma puan ortalamasi ve standart sapmast (min:1, maz:5) 2,3505 +0,74130
olarak saptanmigtir. Calisan sessizligi alt boyutlar: igerisinde en yiiksek "savunma amacl sessizlik" 2,56765
+0,86416 olarak ortama puan aldigi; Orgiitsel yabancilagsma alt boyutlart icerisinde en yiiksek "anlamsizlik"
2,4400+0,94151 boyutunda puanlarin oldugu saptanmistir. Calisan sessizligi ve orgiitsel yabancilagma arasinda
orta seviyede ve ayn1 yonlii (r=0,451) bir iligki oldugu saptanmistir.

Anahtar Kelimeler: calisan sessizligi, orgiitsel yabancilagsma, imalat isletmeleri.
JEL kodu: L69, D23, J54

Investigation Of The Levels Of Silence And Organizational Alienation In
The Manufactoring Enterprises And The Relationship Among Them

ABSTRACT

The concepts of working silence and alienation in organizations have recently attracted the attention of researchers
and practitioners. Research shows that the concepts of working silence and organizational alienation have many
effects on employees and organizations. The concept of employee silence means that employees do not reveal their
ideas, feelings and thoughts for the benefit of the organization. The concept of organizational alienation is defined
as the fact that employees become foreigners by abstracting themselves from their organizations. If the necessary
measures are not taken, the silence and alienation in the organizations can cause irreparable damage to both the
organization and the employees. In addition, these concepts can be an important obstacle to change and
development in organizations.

307


mailto:erhankilinc@selcuk.edu.tr
mailto:hkocarslan@selcuk.edu.tr

The purpose of this study is to identify the silent behaviors and alienation situations of employees in a
manufacturing enterprise and to determine the relationship between these two concepts. In line with this main
objective; a questionnaire form consisting of personal information form, employee silence scale and organizational
alienation scale was applied to the employees of a manufacturing enterprise operating in the Cerkezkoy district of
Tekirdag province. 185 factory workers participated in the survey. The reliability coefficient (Cronbach's Alpha)
of the employee silence scale used in the study was 0.921; reliability coefficient of the organizational alienation
scale was found to be 0.924. This shows that the research scales are of very high reliability.

According to the results of the study, participants' total silence point average and standard deviation (min: 1, maz:
5) 2,4533 + 074360; total alienation point average and standard deviation (min: 1, maz: 5) were determined as
2,3505 + 0,74130. Among the working silence sub-dimensions, the highest "silence for defensive purposes" was
2.56765 + 0.86416, among the organizational alienation sub-dimensions the highest "meaninglessness" was found
to be 2.4400 £ 0.94151. It was found that there is a moderate level and same direction (r=0.451) relationship
between working silence and organizational alienation.

Keywords: employee silence, organizational alienation, manufacturing enterprises
JEL Code: L69, D23, J54
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OZET

Internet ve sanal alem; tiim diinyada ekonomik ve sosyal yasamda oldugu kadar egitim alaninda yaygin olarak
kullanilmaktadir. Telif haklar1 konusundaki ¢aligmalarin eksik oldugu ve olanlarin da bireyler tarafindan fazla
bilinmedigi giiniimiizde sanal ortamda kolayca ulasilan bilgilerin, kaynak gosterilmeden kullanilma olasiliklari
stirekli olarak artmaktadir. Bilimsel ve/veya haber niteligindeki dogru ya da yanlis her tiirli bilgi, bireyler ve web-
siteleri arasinda kolay ve hizli bir sekilde paylasilabilmektedir. Sonugta bilginin {retildigi ilk kaynagin
belirsizlesmesi telif haklarinin ihlaline neden olarak sahteciligi artirabilmektedir. Ozellikle dgrenim hayatlari
devam eden genglerin sanal ortamda bulunan bilgileri 6dev, proje gibi akademik ¢alismalarinda 6zensizce ve
degistirmeden alarak kullanma kolayciliklart sahtecilik kavramiyla degerlendirilebilir. Bu c¢alismada Kuzey
Kibris’taki tiniversite 6grencilerinin akademik olarak sahtecilige yonelme egilimleri bazi demografik degiskenler
acisindan incelenmigtir. Caligmada KKTC’de bulunan ii¢ farkli tiniversiteden 250 dgrenciye uygulanan Akademik
Sahtekarlik Egilimi 6lgegi (Eminoglu,E. ve Nartgiin,Z.; 2009) kullanilmigtir. Caligmada 6l¢egin alt boyutlari olan;
kopya ¢ekme, 6dev ve proje gibi ¢aligsmalarda sahtecilik, aragtirma ve raporlarda sahtecilik, atiflara yonelik
sahtecilik egilimleri degerlendirilmistir. Sonuglar SPSS — 23 programiyla degerlendirilmeye devam etmektedir.

Anahtar Kelimeler: Universite Ogrencileri, Akademik Sahtecilik, Kopya Cekmek

Dishonest Tendencies of University Students in their Academic Studies:

North Cyprus Example

ABSTRACT

Internet and cyber world have been widely used in educational field as well as in economic and social lives all
over the world. Beacause of the lack of copyrighted work and also not known the present well by individuals, the
possibility of using information without references which is easily accessible in a virtual environment has been
gradually increased. Any information that is correct or incorrect, such as scientific and / or news, can be shared
easily and quickly among individuals and web-sites through internet. Consequently, the ambiquity of the first
source of information due to the violation of copyrights may increase dishonesty. Time to time some students have
used carelessly and without changing the information found on the virtual environment for their academic studies
such as homeworks and projects. Their taking the easy way out can be evaluated by the concept of dishonesty. In
this study, the academic dishonest tendencies of university students in North Cyprus have been investigated on the
basis of some demographic variables. In the study, Academic Dishonesty Tendency Scale (Eminoglu, E. &
Nartgiin,Z., 2009) has been applied to 250 students from 3 different universities in North Cyprus. The analysis of
the subtests of scale which are cheating, dishonesty in homeworks & projects, dishonesty in research & reports,
and dishonesty toward citation have been continued.

Key Words: University Students, Academic Dishonesy, Cheating.
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OZET

Tutku son zamanlarda artan sayida arastirmacinin ilgisini cekmeye baslamistir. Ozellikle ydnetim ve girisimcilik
alaninda tutkunun merkezi bir 6zellik olarak 6ne siiriilmiis olmasi, gerek bireysel davranis ve performansi gerekse
de isletme performansini etkilemesi yoniinden kuramsal bir yap1 kazanmistir. Yine de konu ile ilgili ¢ok az
sistematik calisma mevcuttur. Ozellikle de liderlik alaninda, liderlerin duygusal yéniiniin agiklayan tutku
konusunda biiytik bir bosluk bulunmaktadir. Liderlerin gercekten yiiksek bir performans seviyesine ulagsmasi ve
izleyicilerinin ihtiyaglarii karsilayabilmesi ancak tutkuyla gergeklesebilir. Tutkulu lider ayrica tutkusunu ve
vizyonunu paylasarak izleyicilerine ilham kaynagi olabilir. Tutku bir liderin etkinliginin ve basarisinin temel bir
bilesenidir. Fakat konuyla ilgili yeterince literatiir incelemesi bulunmamaktadir. Bu nedenle ¢aligmanin konuyla
ilgili literatiiri bir biitiin olarak ele alan bir ¢aligma olmasi bakimindan 6nem tasidigi diigiiniilmektedir. Bu
baglamda bu ¢aligmanin amaci, girisimcilik tutkusu ve tutkulu liderlik konusunu teorik agidan inceleyerek bu
konudaki giincel tartigmalara 1g1k tutmaktir.

Anahtar Kelimeler: Liderlik, Tutku, Girisimcilik Tutkusu, Tutkulu Liderlik

A Literature Review on Entrepreneurial Passion and Passionate
Leadership

ABSTRACT

Passion has recently begun to attract the attention of an increasing number of researchers. Particularly in the area
of management and entrepreneurship, the fact that the passion has been put forward as a central feature has gained
a theoretical structure in terms of affecting individual behavior and performance as well as organizational
performance. However, there is little systematic work on the subject. Especially in the field of leadership, there is
a big gap in passion that explains the emotional direction of leaders. It is only passion that the leaders can benefit
to reach a really high level of performance and meet the needs of the followers. The passionate leader can also be
a source of inspiration for followers by sharing its passion and vision. Passion is an essential component of a
leader's effectiveness and success. However, there is not enough literature review about the subject. For this reason,
it is believed that the study is important in terms of being a study which takes the literature related to the subject
as a whole. In this context, the aim of this study is to shed light on the current debate on this subject by examining
the subject of entrepreneurial passion and passionate leadership from a theoretical point of view.

Keywords: Leadership, Passion, Entrepreneurial Passion, Passionate Leadership
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OZET

Insan kaynag1, yogun rekabet ortaminda ayakta kalabilmek ve rekabet avantaji elde etmek isteyen isletmelerin en
degerli varligidir. Dolayisiyla g¢alisanlarin psikolojik durumlari, isletme verimliligi ve performansi agisindan
onemlidir. Bu c¢aligmanin amaci, c¢alisanlarin duygusal emek diizeylerinin ve algiladiklart etik liderlik
davraniglarinin yeni iiriin gelistirme performanslaria etkisini belirlemektir. Bu nedenle, Kayseri ilinde organize
sanayi bolgesinde faaliyet gosteren kiiciik ve orta 6lgekli imalat isletmelerinde gérev yapan g¢aliganlardan veri
toplanmustir. Arastirmaya, rastgele secilen 120 calisan katilmistir. Elde edilen veriler korelasyon ve asamali
regresyon yontemleriyle istatistiki analize tabi tutulmustur. Bu analizler IBM SPSS Statistics 16.0 programu ile
yapilmistir. Aragtirmada Basim ve Begenirbas (2012) tarafindan gelistirilen “duygusal emek 6lgegi”, Brown vd.
(2005) tarafindan gelistirilen “etik liderlik olgegi” ve Narver vd. (1990) tarafindan gelistirilen “yeni iiriin
gelistirme performansi 6l¢egi” kullanilmigtir. Aragtirma bulgulari analiz edildiginde; ¢alisanlarin duygusal emek
diizeyleri, yeni iiriin gelistirme performanslarina direkt olarak pozitif yonde etki etmektedir. Buna kargin etik
liderligin duygusal emek ve yeni iiriin gelistirme performansi iligkisinde araci rol oynamadigi tespit edilmistir.

Anahtar Kelimeler: Duygusal Emek, Etik Liderlik, Yeni Uriin Gelistirme Performanst.

The Effect of Emotional Labour and Ethical Leadership on New Product
Development Performance: A Sample of Kayseri Province

ABSTRACT

Human resource is the most valuable asset of businesses want to survive in a competitive environment and to
achieve competitive advantage. Because of psychological status of employees is important in terms of operating
efficiency and performance. The purpose of this study is to determine the effect of emotional labour and ethical
leadership on new product development performance. Therefore, collected data from the employees that working
in small and medium-sized manifacturing enterprises in organized industrial zone in Kayseri. Randomly selected
120 employees participated in research. The data obtained were subjected to statistical analysis by correlation and
gradual regression methods. This analysis has been made using IBM SPSS Statics 16.0 program. “Emotional
labour scale” developed by Basim and Begenirbas (2012), “ethical leadership scale” developed by Brown et al
(2005) and “new product development performance scale”, developed by Narver et al (1990) used in the research.
The research has shown that emotional labor levels of employees directly affect the new product development
performances positively. On the other hand, it has been found that ethical leadership does not play an medieting
role in the relationship between emotional labor and new product development performance.

Keywords: Emotional Labour, Ethical Leadership, New Product Development Performance.
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OZET

Isletmelerin finansal performanslarinin yiiksek olmasi, isletme sahiplerinin ve yatirimcilarin énem verdikleri
konulardan biridir. Finansal performansin artmasiyla, isletmeler daha fazla kar elde edebilmekte ve bdylece giiglii
bir finansal yapiya sahip olabilmektedir. Isletmelerin finansal agidan iyi bir itibarmin olmasi yatirrmcilar: da
cezbetmektedir. Yatirimeilarin ilgisini ¢eken igletmeler, finansal performanslarini siirekli olarak artirma egilimi
gostermektedirler. Bu bakis acisindan hareketle, isletmelerin finansal performanslarini incelemek 6zellikle
yatirimcilar agisindan yararli olmaktadir. Bu ¢aligmanin amaci; BIST Kimya, Petrol, Plastik Endeksi’nde faaliyet
gosteren isletmelerin finansal performanslariin degerlendirilmesidir. Bu amaci gergeklestirmek tizere, 2012-2017
zaman arahiginda, finansal performansin lgiimiinde gok kriterli karar verme tekniklerinden biri olan TOPSIS
yontemi kullanilmustir. Isletmelerin donem sonu finansal tablolarindan yararlanilarak gerceklestirilen analizler
sonucunda, finansal performanslar: en yiiksek olan sirketlerin sirasiyla SODA, PETKM, TUPRS, GOODY VE
AKSA olduklar gorilmiistiir.

Anahtar Kelimeler: Finansal Performans, BIST Kimya, Petrol, Plastik Endeksi, TOPSIS Y&ntemi

Evaluation of the Financial Performance of Businesses Operating in BIST
Chemistry, Petroleum, Plastic Index by Using TOPSIS Method

ABSTRACT

High financial performance of businesses is one of the issues that business owners and investors give importance.
With the increase in financial performance, businesses can make more profit and thus have a strong financial
structure. The fact that businesses have a good financial reputation attracts investors, too. Businesses interested in
investors tend to increase their financial performances continuously. From this point of view, analyzing the
financial performances of businesses is particularly beneficial for investors. The purpose of this study is the
evaluation of the financial performance of the businesses operating in BIST Chemistry, Petroleum and Plastic
Index. To accomplish this purpose, TOPSIS method, which is one of the multi-criteria decision making techniques,
was used in the measurement of financial performance in the time period of 2012-2017. As a result of the analyzes
made by using the ending financial statements of the businesses, it was seen that businesses with the highest
financial performance were SODA, PETKM, TUPRS, GOODY and AKSA, respectively.

Keywords: Financial Performance, BIST Chemistry, Petroleum, Plastic Index, TOPSIS Method
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Arastirma kapsaminda kurulur kurulmaz veya kurulduktan ¢ok kisa bir siire sonra uluslararasi pazarlarda faaliyet
gostermekte olan “Kiiresel Dogan Isletmeler” in (Cavusgil vd. 2011: 27) kisa siirede kiiresellesmelerinin
nedenlerini irdelemek amaciyla kiiresel dogan isletme 6zelligi gosteren 6 isletme sahipleri olan girisimciler ile
miilakat gerceklestirilmigtir. Arastirmada Ornek olay incelemesi yontemi uygulanmigtir. Kiiresel dogan
isletmelerin uluslararasi pazarlarda faaliyet gostemelerini zorunlu kilan etkenler arasinda ulusal smirlar i¢cindeki
rakiplerin durumu, isletmenin sahip oldugu insan kaynaklari ve isletmenin teknolojik alt yapisi bulgulari elde
edilmigtir.

Anahtar Kelimeler: Kiiresellesme, Kiiresel Dogan Isletmeler

A Case Study on Born Global Businesses

ABSTRACT

Born Global Businesses, (Cavusgil et al. 2011: 27)%, which has been operating in international markets shortly
after the establishment or soon after it was established, was interviewed with entrepreneurs who had 6 business
owners who had a global nature of business in order to examine the reasons of their globalization in a short time.
The case study method was used. Among the factors that necessitate the operation of globally-born business in
international markets, the results of the competitors in the national borders, the human resources of the enterprise
and the technological infrastructure of the enterprise have been obtained.

Keywords: Globalization, Born Global Dogan Business

! Cavusgil, S. T., Knight, G., & Uner, M. M. (2011). Tiirkiye'de Kiiresel Dogan Isletmeler. Detay Yayincilik

313



2" International EMI Entrepreneurship & Social Sciences Congress, 09-11 November 2018, Cappadocia

Déviz Kuru Ve Faiz Oranlarindaki Degisimlerin Borsa istanbul’da islem
Goren Sektor Endeksleri Uzerine Etkisi — 454

Inst. Nihan CABA
Zonguldak Biilent Ecevit University, DHS.
nihanch@gmail.com

OZET

Déviz kuru ve faiz oranlari, bir tilkedeki piyasa hareketliligi agisindan olduk¢a dnemlidir. Doviz kurlarindaki ya
da faiz oranlarindaki degisim ise gerek yatirimcilari, gerekse isletme sahiplerini yakindan ilgilendirmektedir.
Doéviz kuru ve faiz oranlari, igletmelerin kir ya da zarar etmelerinde etkili faktdrlerden birkaci olarak
gosterilmektedir. Bu acidan degerlendirildiginde, her iki kavram &zellikle yatirimcilarin ve arastirmacilarin ilgisini
cekmektedir. Calismada da, doviz kuru ve faiz oranlarindaki degisimlerin Borsa Istanbul’da islem goren sektor
endeksleri tizerindeki etkisini arastirmak amaglanmistir. Bu amaci gergeklestirmek i¢in 2011-2017 donemine ait
aylik veriler kullanilmigtir. Calismada Dolar/TL doéviz kuru, Euro/TL doviz kuru ve faiz oranlart ile 8 sektdre ait
endeks verileri degigkenler olarak belirlenmistir. Gergeklesen zaman serileri ve regresyon analizleri sonucunda,
doviz kuru ve faiz oranlarinda meydana gelen degisikliklerin 6zellikle BIST Mali, BIST Sinai, BIST Teknoloji ve
BIST Hizmetler Endeksleri tizerinde etkili olduguna ulagilmistir.

Anahtar Kelimeler: Déviz Kuru, Faiz Oran1, Zaman Serileri, Regresyon, Borsa Istanbul

The Effect of Changes in Exchange Rate and Interest Rates on Sector
Indexes Traded on Borsa Istanbul

ABSTRACT

The exchange rate and interest rates are very important in terms of market mobility in a country. The change in
exchange rates or interest rates is closely related to both investors and business owners. Exchange rate and interest
rates are shown as a number of effective factors in making a profit or bearing a loss of businesses. From this point
of evaluation, both concepts are particularly attract the attention of investors and researchers. In this study, it is
aimed to investigate the effects of changes in exchange rate and interest rates on sector indexes traded on Borsa
Istanbul, too. To accomplish this aim, monthly data for 2011-2017 period were used. In the study, USD/TL
exchange rate, Euro/TL exchange rate, interest rates and 8 sector indexes datas were determined as variables. As
a result of time series and regression analyzes, it is concluded that the changes in the exchange rate and interest
rates have impact especially on BIST Financial, BIST Industrial, BIST Technology and BIST Services Indexes.

Keywords: Exchange Rate, Interest Rate, Time Series, Regression, Borsa Istanbul
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OZET

23 Ocak 1913 tarihinde, Ittihat ve Terakki Partisi, iktidardaki Kamil Pasa Hiikiimetine kars1 bir darbe yaparak
iktidar1 ele gecirmistir. Bu darbe tarihe Bab-1 Ali Baskin1 olarak ge¢cmistir. Darbenin nedeni 1. Balkan Savaginda
Osmanli Devletinin ugradig1 yenilgi sonucunda, Biiyiik Giliglerin Osmanli Devletine Ege’deki adalarin ve
Edirne’nin teslim edilmesi yoniindeki Notasina Kamil Paga Hiikiimetinin olumlu yanit vermek iizere olusudur.
Ittihat ve Terakki’nin amaci ise eldeki tiim olanaklar1 kullanarak bu bélgelerin elde tutulmasidir. Ancak bu amaci
gerceklestirebilmesi miimkiin olmamistir. Calismada Bab-1 Ali Baskini, Ingiliz yazili basin kaynaklarina
dayanarak, siire¢ ve sonuglariyla incelenirken, Ege’deki adalarin ve Edirne’nin elde tutulmasi konusunda basarili
olunamamasi, i¢ ve dig nedenleriyle ele alinmaktadir.

Anahtar Kelimeler: Bab-1 Ali Baskini, Balkan Savast, Ittihat ve Terakki, Jontiirkler, darbe

The Raid Of The Porte Ant Its International Repercussions According To
The British Press

ABSTRACT

In 23th January 1913, Union and Progress Party organized a coup against the leading Kamil Pasha Cabinet and
aquired power. This coup is named as “the raid of the Porte”. The main reason of the coup was Kamil Pasha
Kabinet’s acceptance of the Note of the Great Prowers, which was given after the defeat of the Ottoman forces in
the first Balkan War and included the surrender of Edirne and the Islands in the Eagean sea. The aim of the Union
and Progress Party was the protection of these reagions, by monopolizing every possibility at hand. However, they
could not be successful in reaching this aim. This work observes the process and the repercussions of the coup by
using the British print media, and puts forward the failure of its aim, with its internal and external reasons.

Keywords: The raid of the Porte, Balkan War, Union and Progress, Young Turks, coup
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OZET

Islam sanatinda cami, mescid ve namazgahlarda kibleyi ve imamin namaz kildirirken duracagi yeri gosteren
mimari elemana “mikrap” denilmektedir.! Arastirma konusu mihrap Aksaray sehir merkezinde bulunan
giiniimiizde Karamanoglu Mehmet Bey Cami adiyla da bilinen Ulu Cami’ye aittir. Vakiflar Genel Miidiirliigii’ne
kayithi yapinin tarihlendirilmesinde, igerisinde bulunan minber kaynak gosterilerek, yapinin Anadolu Selguklu
eseri oldugu Sultan I. Mesud zamaninda (1116-1155) insa edildigi diisiiniilmektedir.? Giiniimiizde, kiindekari
teknigi ile yapilmis orijinal minbere ragmen yapinin mihrabinin 6zglin haline ait herhangi bir belge
bulunmamaktadir.

Arastirmada, Tiirk Islam Eserleri listesinde dnemli bir yeri olan Aksaray Ulu Cami Mihrabimin, 2012 yilindan
giiniimiize kadar gecirmis oldugu restorasyon ¢alismalar1 hakkinda detayli incelemeler yapilmistir. Bu incelemeler
dogrultusunda mihrabin, bahsedilen zaman dilimde {i¢ defa degistirildigini (al¢i, tag, ahsap) bu degisikliklerde
donemsel iisluplara uygunluk, kullanilan malzeme, uygulanan teknik ve motifler hususu irdelenecek ve aslina
uygunlugu degerlendirilecektir.

Anahtar kelimeler: Aksaray Ulu Cami, Mihrap, Selguklu.

The Importance of The Mihrab Of Grand Mosque In Aksaray

ABSTRACT

The architectural element showing the place where the imam praying is called the mihrab for the mosque, masjid
and namazgah in the islamic art. The research topic mihrap belongs to the Ulu Mosque known today as
Karamanoglu Mehmet Bey Mosque in the city center of Aksaray. General Directorate of Foundations registered
to the date of the structure of the structure shown in the pulpit, It is believed that the building was the architecture
of the Anatolian Seljuks during the reign of Sultan | Masud (1116-1155). Today, despite the original minbar made
with kiindekari technique, there are no original documents of the mihrab.

In the study, detailed studies about the restoration works of Aksaray Ulu Mosque Mihrab, which has an important
place in the list of Turkish Islamic Works, has been carried out since 2012. In the light of these investigations, it
is stated that in the mentioned time period, the mihrap is changed three times (gypsum, stone, wood) in terms of
conformity to the periodic styles, the material used, the techniques and motifs applied, and its fidelity will be
evaluated.

Keywords: Aksaray Great Mosque, Mihrap, Seljuk.
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OZET

Girisimcilik isletme ve iktisat bilimlerinin ilgilendigi bir alan olsa da farkli disiplinleri de ilgilendirmektedir.
Ekolojiden sanata hemen her konuda az ya da ¢ok iliskili ve ¢ok boyutlu galismalarda ele alinmas: gerekir °.
Sanatcilar ile girisimciler arasinda benzerlikler bulunmaktadir. Her ikisi de kural yikicidirlar, gelecek 6ngoriileri
vardir, iiriinde ve siiregte yenilik getirirler 7.

Ressam Mihri Miigfik 20. yy Tiirk resim tarihinin 6nemli sanat¢ilarindandir. Sanatginin, kizlarin sanat egitimi
alabilmeleri hususundaki ¢abalari, 1914°de Inas Sanayi-i Nefise Mektebi’nin kurulmas ile sonuglannus, sanatci
bu kurumun miidireligini de yapmustir &, Mihri Hanim sanat egitiminde uyguladig1 yenilikler ile 6ncii olmus,
sansiir ve baskilar ile pratik ¢oziimlerle miicadele etmistir. Miisfik’in kadinlar i¢in sanat egitimi veren bu kurumun
kurulmasindaki dnciiliigli sonucunda, kadinlar aldiklar1 profesyonel egitim ile sanat alaninda katkilarda bulunmaya
baslamislardir °. Bu ¢alismada ressam Mihri Miisfik’in, yasadigi dénem olan Osmanli’nin son donemi ile
Cumhuriyet doneminde Tiirk sanatina getirdigi yenilikler sanat girisimciligi kapsaminda tartisilmaktadir.
Arastirmada tarama yontemi kullanilmistir.

Anahtar Kelimeler: Sanat girisimciligi, Tiirk resmi, Mihri Miisfik, kadin ressam, 6ncii, yenilik
Painter Mihri Miisfik in the Context of Art Entrepreneurship
ABSTRACT

Although entrepreneurship is an area of interest for business and economic sciences, it also concerns different
disciplines. More or less related to ecology and art in almost every subject should be addressed in multi-
dimensional studies (Karadal, 2016, s. 1). There are similarities between artists and entrepreneurs. Both are
destructive, have future predictions, and innovate in product and process (Lindgvist, 2011, s. 10-14).

Painter Mihri Miisfik is one of the most important artists of 20th century Turkish painting history. The efforts of
the painter Mihri Miisfik on the art education of the girls resulted in the establishment of Inas Sanayi-i Nefise
School in 1914, the artist has also been the director of this school (Can, 2016, s. 1022). Mihri Hanim became a
pioneer with the innovations she implemented in art education and struggled with practical solutions to censorship
and pressures. As a result of the leadership of Miisfik in the establishment of this institution which provides art
education for women, women have begun to contribute to the field of art with the professional education they
receive (Ozdemir, 2018, s. 246-249). In this study, the innovations brought by painter Mihri Miisfik to the Turkish
art during the last period of the Ottoman Empire and the Republic period were discussed within the scope of art
entrepreneurship. Screening method was used in the study.

Keywords: Arts entrepreneurship, Turkish art, Mihri Miisfik, woman painter, pioneer, innovation.
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OZET

Uzerinde namaz kilinan kiigiik ebatli hali olarak tanimlanan hali seccadeler XV. Yiizyildan giiniimiize kadar
Anadolu’da iiretilmistir. Fonksiyonel kullanim amacina uygun yanislarla bezeli hali seccadelerin desen semalari
da Anadolu’da farkliliklar arz etmektedir.

Bu makalede Orta Asya gelenekli olarak Anadolu haliciliginda énemli bir yeri olan Konya hali seccadeleri desen
semalar1 bakimindan degerlendirilecektir.

Anahtar Kelimeler: Hali, seccade, dokuma, Osmanl:.

ABSTRACT

Prayer rug carpets which are described as small size carpets for perform prayer, have been produced in Anatolia
since 15" century. Prayer rug carpets that with custom motifs for functional purposes, pattern layouts show
differences in Anatolia.

In this article, Central Asian traditions will be evaluated in terms of pattern patterns of Konya carpet prayer rugs
which have an important place in Anatolian carpets.

Keywords: Carpet, prayer rug, weaving, Ottoman.
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